-1- A METHOD FOR DYNAMIC IN-TEXT ADVERTISING TECHNICAL BACKGROUND 5 The
object of the invention is to provide a solution for keyword base advertising on a web page on relevant
web sites. BACKGROUND OF INVENTION 10 At present banners have been employed for advertising
on a web page. Where the banners are generally positjoned at the top or sides of a web page.
Furthermore, the contents of the advertisement may not be relevant to the contents of the web page. This
brought about the introduction of contextual advertising. 15 One such solution to the contextual relevancy

of an advertisement may bé fiviin dHODNREIRIDAtBE\DAtENt NPT GE XDVERTEBINGE949. The application
discloses a technique for presenting information to a first end user via a first display of a client system, the

client system being communicatively coupled to a computer network. In at least one embodiment, the
method includdd:=GisiNd{iAd, BAGKEBRIQISRIAyY, during a first time 20 interval, a first portion of displayed
content, wherein the displaying of the first portion of displayed content includes displaying a first portion of
original web page content at the first display in accordance with instructions for modifying the displayed
appearance of the finsegafidre dheeifinal iwéd payilesnsohttioettastikeywootdwee atveidisisgratisplayed at

the first diSplaX/\BBiB%@%ﬂ@@@@gn‘?‘dﬁb@sﬁég specific portion of the first portion of
BACKGROUND OF INVENTION

10 At present banners have been employed for advertising on a web page. Where the
banners are generally positioned at the top or sides of a web page. Furthermore, the
contents of the advertisement may not be relevant to the contents of the web page. This
brought about the introduction of contextual advertising.

15 One such solution to the contextual relevancy of an advertisement may be found in
United States patent application US20090164949. The application discloses a technique
for presenting information to a first end user via a first display of a client system, the
client system being communicatively coupled to a computer network. In at least one
embodiment, the method includes: displaying, at the first display, during a first time

20 interval, a first portion of displayed content, wherein the displaying of the first portion of
displayed content includes displaying a first portion of original web page content at the
first display in accordance with instructions for modifying the displayed appearance of
the first portion of original web page content; detecting a location of a cursor displayed
at the first display being positioned over a first specific portion of the first portion of

25 displayed content; and automatically displaying, during a second time interval and in
response to detecting the location of the cursor being positioned over the first specific
portion of the first portion of displayed content, a first overlay layer at the first display,
wherein the display of the first overlay layer includes displaying, at the first overlay
layer, first and second portions of contextually related information; wherein the first

30 portion of contextually related information includes video content which is contextually



25 displayed content; and automatically displaying, during a second time interval and in response to
detecting the location of the cursor being positioned over the first specific portion of the first portion of
displayed content, a first overlay layer at the first display, wherein the display of the first overlay layer
includes displaying, at the first overlay layer, first and s?e;cond portions of contextually related information;
wherein the first 30 portion of contextually related inforfation includes video content which is contextually
- 2 - related to the first portion of original web page content; and wherein the second portion of
contextually refatatddrifothedicsh podindesf afigsngdomibrpafascnienicland vdrewextuakyseetatepaditre first

portion of origifgal Qﬁ@aﬂ&‘%@f&%’égti g éﬁgﬁ%ﬁﬁ?g@s%ﬁ@%%n%ﬁ&? Kich %eé&ﬂgﬁﬂﬂigse“tmg

information to an end user via a display e client system being communicatively
coupled to a coelgetdoribeiissk pitianefheigomhyribingge tideiling a code into a web page to call a script
from a server via a 10 link; analyzing content of a web page performed by the script; detecting keywords
within a web page performed by the script; matching detected keywords with a keywords database with
relevant cohte®tJdbMABRINMOIetébdEdNdENdrds into hyperlinks, to link to an advertisement strip;
embedding an advertisement strip into an existing web page script to provide a teaser advertisement;
connecting matched relevant 15 advertisement to the advertisement strip, wherein the advertisement strip
comprises of phistieday advetties kpreseating drdosraaiiantioesanandsudgr adactodispleypob siskett the

detected keywQiidsm the client system being communicatively coupled to a computer network, the
method comprising embedding a code into a web page to call a script from a server via a
10 link; analyzing content of a web page performed by the script; detecting keywords
within a web page performed by the script; matching detected keywords with a
keywords database with relevant content; converting detected keywords into hyperlinks,
to link to an advertisement strip; embedding an advertisement strip into an existing web
page script to provide a teaser advertisement; connecting matched relevant
15 advertisement to the advertisement strip, wherein the advertisement strip comprises of
push down advertisement; locating the advertisement strip as close as possible to the
detected keywords.

The detection of keywords includes identifying negative keywords, wherein the negative

20 keywords are compared with a list of keywords that an advertiser does not want to be
associated with, and the advertisement strip is not displayed when a negative keyword is
detected.

Preferably, a method, wherein the push down advertisement of the advertisement strip
25 self triggers when a cursor hovers above the advertisement strip for a preset time without
an active selection. The push down advertisement of the advertisement strip may be
triggered by an active selection, and may comprise of video and/or animated content
and/or static content and/or audio content. The advertisement strip may be located at the
bottom of the web page when relevant keywords are not found on the page.
30



The detection of keywords includes identifying negative keywords, wherein the negative 20 keywords are
compared with a list of keywords that an advertiser does not want to be associated with, and the
advertisement strip is not displayed when a negative keyword is detected. Preferably, a method, wherein
the push down advertisement of the advertisement strip 25 self triggers when a cursor hovers above the
advertisement strip for a preset time without an active Selection. The push down advertisement of the
advertisement strip may be triggered by an active selection, and may comprise of video and/or animated
content and/orRefdcbbntermethdtbrwioeiedydhte pusirioativadiistiseame sitraptoragticel ly dpdtatithe bottom

of the web pa t.key are =3 -F b , Whereby
the push dowgsegzgvge% |sFe8r|ﬁéﬁ[tB atﬁgoég(géigcg‘?yﬁgj’%@%&%@%@%@cor %ﬁglijstﬁﬁégrggé%rmﬁ%gb :}{2& v(\%eb page in
which it is trigggerdel. Mshesebyuthe g adpeitisenena ahmroy iesdetsbackrfiitze ppovigestiesidbdok of the
appropriate siz[ﬁé‘%etg?%gb page. 5 Preferably, a method, further comprising logging the number of

10

advertisement impres S; logging the number of unique advertisement impressions; logging the number
of advertisément engagement; logging the number of unique advertisement engagement. Wherein the

logging of the BUDRRER faglvg{éiﬁ,]%me%}mgtreégmﬁ%%f}é)ﬂgqﬂﬁbﬁeofﬁﬂ?]i]%ﬁ %‘?V%H{?e?ﬂlgme' pressions,

the number of advertiseinent engagement, the numbe e advertisement engagement allows for
the derivation dihpressignso teggknthdhsffeutikaiest onigedvivaitieemant. Prgresalsins;alegsiasn BEpresenting

. fion 1 : : ¢ acliont.1 . . : el

coupled 1 a cO e e e i

from a server \ﬂ&gaQFrER@f@iorif%hﬂr@iTaﬁh@qu@wi@ﬁﬁb@é@@b@yﬁo@@@&jﬁﬁ@mé@tmw&% taye; a

keywords gataageds %Pﬂﬁﬁ’&lfgg%ldwnikgem&[ﬁﬁ%g?é%ﬁ%? PIAUIss 5?'56(3%}%@9%55%‘5 hdgtected
Into nks to link

keywords are converte yperli _ t0 an 20 advertisement strip; an advertisement strip is
embedded intdhhnekiben §rsnopadgs weiise fee p cuRIeMeatsell iy &otiseertattyatiernal araksian ént strip

comprises of pﬁlﬁgkqﬁgvmgﬁ%ﬂggg%@%%%ﬂgé%m_atched relevant advertisement to the advertisement

strip; the advertisement strip Is located as close as possible to the detected keywords. 25 The detection of
keywords includes identifying negative keywords, wherein the negative keywords are compared with a list

of keywords th@Feﬁ‘E‘ré’nﬂ¥?gi§§§tQﬂe& ﬂﬂ&é@ﬁﬂﬁé&%ﬁrﬁ?&ﬂ%%@ﬁu 386 DR FAYEHISPBERTCRER IS not

displayed when a negative Keyword is detecte
15 system, the client system being communicatively coupled to a computer network, the

system comprising a code embedded into a web page calls a script from a server via a
link; content of a web page is analysed; keywords detected within a web page; a
keywords database is compared with matched keywords to provide relevant
advertisement; detected keywords are converted into hyperlinks to link to an
20 advertisement strip; an advertisement strip is embedded into an existing web page script
to provide a teaser advertisement; the advertisement strip comprises of push down
advertisement connecting matched relevant advertisement to the advertisement strip; the

advertisement strip is located as close as possible to the detected keywords.

25 The detection of keywords includes identifying negative keywords, wherein the negative
keywords are compared with a list of keywords that an advertiser does not want to be
associated with, and the advertisement strip is not displayed when a negative keyword is
detected



- 4 - Preferably, a system, wherein the push down advertisement of the advertisement strip self triggers
when a cursor hovers above the advertisement strip for a preset time without an active selection. The
push down advertisement of the advertisement strip may be triggered by an active selection, and may
comprise of video and/or animated content 5 and/or stagtic content and/or audio content. The
advertisement strip may be located at the bottom of the web page when relevant keywords are not found
on the page. Preferably, a system, whereby the push down advertisement automatically adjusts its size
according to thrgfiespllition syfsteies wehepeigdhie pusicrivis tadepstisemavineiethe, dieerOssorgot istsirts a

dummy adve”k%?mﬂggér@maﬂvadcﬁs%% ?§<a%fo(/'betﬁe"ﬁ’&%?é’ﬁ%%?n%ﬁtes{)ﬂe[}r‘%‘f’l g"é%’éesgf‘ﬁ]%e%ﬁ@ﬁtb'y' a

system, further comptising the number of advertisement impressions e number of unique
advertisement ampesiysiceiebéang TdwggpdsitndonunaoeediseMentveltibe mdvieréingageinsémp eaygtiegged; the

e o U CDLBRE A PO MG Rl e L ©

advertisement i essions, the number of unique a ment Impressions, the nu
advertisemént anteigeiatisreontenhamd s raotlimiguee bidVdei sdwvestisesmepigtninenaybevechiedrat ierivation of

metrics to trac'ﬁéﬂ%rﬁffﬁ?ﬂé(%vrb%? @E %%%Y&%ggl%%%&fﬁ&%@&ﬁﬁ%ﬁﬁﬁécé“ ©F DRAWINGS Figure

. al :
1 illustrates the general process of the syste ustrates the triggering of the push down
advertisement. Figure 3a illustrates the keyword search pattern. Figure 3b illustrates the keyword search

pattern with oraplygapfoure dlispigrihe ENNGoRN SHVAE AR LRMFANATF dRiRbRsRs Fioure S
illustrates an example of an analysis report.
size according to the proportion of the web page in which it is triggered. Whereby, the
10 script inserts a dummy advertisement that provides feedback of the appropriate size for

the web page.

Preferably, a system, further comprising the number of advertisement impressions being
logged; the number of unique advertisement impressions being logged; the number of

15 advertisement engagement being logged; the number of unique advertisement
engagement being logged. Wherein the logging of the number of advertisement
impressions, the number of unique advertisement impressions, the number of
advertisement engagement, the number of unique advertisement engagement allows for
the derivation of metrics to track the effectiveness of an advertisement.

20

BRIEF DESCRIPTION OF DRAWINGS

Figure 1 illustrates the general process of the system.
25 Figure 2 illustrates the triggering of the push down advertisement.
Figure 3a illustrates the keyword search pattern.
Figure 3b illustrates the keyword search pattern with graphics.
Figure 4 illustrates the matching of keywords with the keyword database.
Figure 5 illustrates an example of an analysis report.
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-5 - DETAILED DESCRIPTION OF EMBODIMENTS Described below are preferred embodiments of the
present invention with reference to 5 the accompanying drawings. Each of the following preferred
embodiments describes an example in which the system dynamically performs contextual in-text
advertising with push down advertisement. In as much$as the present invention is subject to many
variations, modifications and 10 changes in detalil, it is Thtended that all matter contained in the foregoing
description or shown in the accompanying drawings shall be interpreted as illustrative and not in a limiting
sense. Referring to figure la, a process flow of an embodiment of the invention is illustrated. It 15

provides an exﬂﬁg!&ﬂéﬁeﬁ%ﬂ%ﬁl}@ﬂl i%}gwﬁ%ﬁreﬁﬁ%ﬁSWrtisement strip into a web page. The

embodiment o main processes is descr erring to figure Ib, an embodiment of the
invention is illustrated. For information to be presented to an end user via a display of a client system,

whereby the clj ) ' 0 lcati t rk.. ' edded
into a website aﬁr%gﬁv%%bé%\é%%&gﬂérﬁéﬁm%y g@ﬁ%ﬁ%@ﬁ@ilﬁ %%ﬁr%#ﬁgmﬂa@@ﬁgfﬁﬁgﬁqﬁ\alyzes
the contentof the geebgiparyitgodrawingadecd detbetfrbpwordpretariethachbwiiseentsadRes iboscRdatabase

(102). The key%?ﬂﬁléjﬁ’n?’\)vﬁf&q%ﬂ@%}aﬁlgﬁ%&ﬁﬁﬁﬁgg%ﬁﬁﬁﬂgﬁ%r@e%%ﬂﬁ@t@ﬂ"fd\t) {smquﬁect the

keywords for an advertisement cam Internet. The keywords arethen stored into
the database (pOsh) AU sdupitiseatdthe main content on the web page. The area may be pre-defined by
the owner of the web page. When the content area is detected, the script will start analyzing each word of

the content for a word that matches any of the words in the keyword
In as much as the present invention is subject to many variations, modifications and

10 changes in detail, it is intended that all matter contained in the foregoing description or
shown in the accompanying drawings shall be interpreted as illustrative and not in a

limiting sense.

Referring to figure 1a, a process flow of an embodiment of the invention is illustrated. It
15 provides an example of the steps involved in how it inserts an advertisement strip into a

web page. The embodiment of the main processes is described by figure 1b.

Referring to figure 1b, an embodiment of the invention is illustrated. For information to
be presented to an end user via a display of a client system, whereby the client system is
20 communicatively coupled to a computer network, a code is embedded into a website
and/or web page. The embedded code (101) calls a script from a server which analyzes
the content of the website and/or web page to detect keywords that match those in a
keywords database (102). The keywords (103) are compiled into a keyword database
(102). The advertiser may select the keywords for an advertisement campaign published

25 on the Internet. The keywords are then stored into the database (102).

The script scans the main content on the web page. The area may be pre-defined by the

owner of the web page. When the content area is detected, the script will start analyzing

each word of the content for a word that matches any of the words in the keyword
30 database (102).



30 database (102). - 6 - When a detected keyword (103) is found to be unfavourable, the script may skip
to the end of the web page, and not display any advertisement content. Unfavourable keywords may be
called negative keywords. Negative keywords are words that advertisers do not 5 want to be associated
with. For example, an airline advertiser may not want their advertisements shown on news related to
accidents. When no negative keyword (103a) is detected, the script may continue to search the content
for a match. 10 When there is a match for the keywords, the advertisement contents are associated with
the matched keywords (103). The matched keywords (103) on the website and/or web page, are

ted into,i ' 4 -1 i 4 ] . iated
vertsement T8 QeI R ey FI T M RS UL S RABY RS AR B e 0
relation to the eodtefkthefwied p@gﬂem(bﬁméiﬂpibypﬁigeithéimemtiser‘rﬁ@m_Qﬂiﬁﬁ\(@%})k&&_ﬂd@@@steaser _
advertisement i, AR 1% AUEROR AL NUSRY, TRRIBARELAYGISTRIPRAGAAKSRS phiext that s

limited to a predefined maximum number of characters example, the maximum may be
characters. 20 wanhdoebtisassematate aviihallysis xavepierraedautien adkestiserdigynaethedniitheiihe content

of the web pagfdv@ﬁ%éﬂéﬁfs%%ﬁﬁf%?ﬂﬁ%z{fgda[g gg@g g’gte size for the advertisement content by

inserting a dummy advertisement at provi ack of the appropriate size for the web page.
25 The advertisement strip (105) is placed as close to the associated keyword (103) as possible. The

oo RS R AL AR SR 5iRRE LR peon

content for a match.

10
When there is a match for the keywords, the advertisement contents are associated with
the matched keywords (103). The matched keywords (103) on the website and/or web
page, are converted into in-text hyperlinks (104). The in-text hyperlinks (104) may link
to an associated advertisement strip (105) bearing the advertisement contents associated

15 with the keywords (103) in relation to the context of the content of the web page. The
advertisement strip (105) provides a teaser advertisement to capture the attention of the
end user. The teaser advertisement comprises of text that is limited to a predefined

maximum number of characters. For example, the maximum may be 60 characters.

20 An advertisement area analysis is performed when a keyword is matched with the
content of the web page. The script performs a check for an appropriate size for the
advertisement content by inserting a dummy advertisement (105a) that provides

feedback of the appropriate size for the web page.

25 The advertisement strip (105) is placed as close to the associated keyword (103) as
possible. The script (101) automatically adjusts the size of the advertisement strip (105)

according to the proportion of the contents of the web page in which it is embedded.



However, it may not always be possible to locate the advertisement strip (105) as close as possible to the
keyword (103). In such case, the advertisement strip (105) is located at the next best location on the web
page statically. 5 Statically locating the advertisement strip (105) at the next best location on the web
page, places the advertisement strip (105) at a location on the web page, where it remains visible to the
end user. However, if no keywords or space are matched on the web page, the advertisement strip 10
(105) may be position at the bottom of the web page. Figure 2, illustrates the expansion of the
advertisement ISoige{E05it toay vehlodvyays el passiath/trtlseatretite Tteefissimdoinaty d(if1b)sesrmdore(202) may

be triggered %?@X?sriiﬁ‘l% ?o‘EHéﬁe%'yWBr% fi%%z.“ﬁ?ﬁé(cﬂ&%!&%?eeé{%r‘?fs@ﬂ?&w?é’t?fﬁ]@t%f}’seﬂ?%?a@t%gf 6St”p

(105). 15 Typically, an interested user's'cursor would hover over an advertise ora

seconds. The tomtent basplotatidreopabsiwely pagesiasitaltyen a cursor hovers for a predetermined time
delay. Typically, an interested user's cursor would hover over an advertisement for at least 0.6 seconds.
Furthermore, having a trigger time delay minimizes involuntary triggering of the advertisement (202) when
a cursor mémesiaiical I90loening theeadertishraettsinign(isibl 4t 08), nekidveshdgcetiparate ik \well users'

enjoyment. Alt ti %ﬁ h W2 ise 02) lgger (1] icking the
push down but‘?(‘r)i?@(_z\%€f ?é t%g Lz%ﬁ&lgfﬁsemg;l/tes iﬁpl@l% )%r %J%&ﬁ%%e@ﬁy&%& ¥§%’emg¢%§{rlink (104).
25 When the a#veatiseristpleitodheageds@re. triggered) the advertisers may be charged a fee when the
end user engages an advertisement strip (105). A cost-per-engagement (CPE) information relating to one

or more monetary values that the advertiser will pay for each user click on the advertisement.
However, if no keywords or space are matched on the web page, the advertisement strip

10 (105) may be position at the bottom of the web page.

Figure 2, illustrates the expansion of the advertisement strip (105) to reveal a push down
advertisement. The push down advertisement (202) may be triggered by hovering a
cursor for a statistically derived period of time over the advertisement strip (105).
15 Typically, an interested user’s cursor would hover over an advertisement for at least 0.6
seconds. The content strip may be passively triggered when a cursor hovers for a
predetermined time delay. Typically, an interested user’s cursor would hover over an
advertisement for at least 0.6 seconds. Furthermore, having a trigger time delay
minimizes involuntary triggering of the advertisement (202) when a cursor momentarily

20 hovers over the advertisement strip (105), which may enhance the end users’ enjoyment.

Alternatively, the push down advertisement (202) may be triggered actively by clicking
the push down button (201) in the advertisement strip (105) or by clicking the keyword
in-text hyperlink (104).

25
When the advertisement is engaged (i.e. triggered) the advertisers may be charged a fee
when the end user engages an advertisement strip (105). A cost-per-engagement (CPE)
information relating to one or more monetary values that the advertiser will pay for each
user click on the advertisement.

30



- 8 - The push down advertisement (202) automatically adjusts its size according to the proportion of the
web page and/or the window in which it is engaged. The appropriate size of the advertisement for the
web page may be determined by 5 having the script insert a dummy advertisement (105a) on to the web
page to provide feedback of the appropriate size. Whep the appropriate size is determined, the actual
advertisement (202) may be inserted into the web pag€. 10 The push down advertisement (202) may
contain at least one of the following: video, static pictures, animated content, audio content, text,
hyperlinks (203)h® pushsdosiataedveitésedTmh¢203htenticnfaticalypadiusiovits st asonieng (R0M)eare

provided by arE ; oerﬁlﬁ?gﬁﬂé Wélg\]/%g@v ﬁlr'(%ﬂﬁ ee\g/YﬁdgﬁF%%Hi aﬁy"g%rﬁ%@grs, website operators

providing onlin ntent. The pu n advertisement ( contains 0 external websites to
provide the end user with further information. 20 A limit may be set for the frequency of the advertisement

(202) to be made ayai rfQr periog of time. The n Hews her end
user is tracked?b% p%@%%ﬁgt@o%%i%ﬁ "Eﬁeg té@‘rﬁ%%ﬁi%& ﬁt)ﬂrl \ﬁ]eé\jv\ll%gtr?g eré{é%gb%vﬁé{etnt Iﬁ%%e Ing limit is
reached forSanhadvegtie rserintiorseie prbsemperbebisime)ttit0sSab sadiociewesh phgectpageviday display

a new advertispémtchMeaal ﬁé@gﬁﬂgﬁr end user on another 25 client system can be viewing the
taneo t wit

same web page simu us Ifferent advertisement content on the same web page. Thus,
by collecting data of an end user's viewership of an advertisement content, and advertisements engaged

by the end usmm&%ﬁ@m&%g%aa{aﬁe& e %HRBQrH@ﬁt?eE(?@jfeég RIsieERage: -9 -

Referring to figure 3a, th ysis of the contents of a web page are scann on a statistically
derived patterrinBOE Wele paggistically derived pattern (301) analyses the

10
The push down advertisement (202) may contain at least one of the following: video,
static pictures, animated content, audio content, text, hyperlinks (203) to an associated
site.

15 The contents for the push down advertisement (202) are provided by an advertisement
provider, such as advertisement service providers, website operators providing online
content. The push down advertisement (202) contains links to external websites to

provide the end user with further information.

20 A limit may be set for the frequency of the advertisement (202) to be made available to
an end user for a preset period of time. The frequency of views per end user is tracked
by placing a cookie in the terminal used for viewing the website. When the viewing limit
is reached for an advertisement for the preset period of time, the subsequent view of the
page may display a new advertisement. Thus, allowing another end user on another

25 client system can be viewing the same web page simultaneously but with different

advertisement content on the same web page.

Thus, by collecting data of an end user’s viewership of an advertisement content, and
advertisements engaged by the end user, new advertisement presented may be based

30 upon the end user’s preference.



area of the web page where end users would typically look at as they scan a web page. 5 Typically, this
results in a P-like or F-like pattern. Whereby, the areas most focused by an end user tend to be biased
towards the left of a screen. During the analysis of the web page, keywords are being detected and
matched based on a pre-selected set of words. Referging to figure 3b, if graphics fall within the area of
the search pattern (301), the 10 graphics may be ignored while the analysis of the web page is performed
to detect and match keywords. An illustrative example is provided in figure 4, as the script performs the
detection of keywords, it scans a web page in a P-like or F-like pattern (301) for graphics, keywords 15

(103). The keyﬁ’é’fre‘ilﬁ@Qé”)fi%ﬁe‘:%“H?er%ﬂa‘i\gs%rb?tﬁﬁd?éﬁ%?sedﬂé’@ﬂé‘a rtl?é‘l%a“ﬁﬁ@%%&doﬂ?mhe&

The script, furthermor€, performs a cross check with the push down a sement or space to
place the advestiisticahtystép yeoDatienn tiaO provistostdtistica by piamieth . RUFY(BEH, habsasethe form of
report and analysis S 60sILE e KA ASHER AR AR RERIMRTERS s, Wi agvertisement
impressions, advertisement engagements, unique advertisement engagements are compiled by the
system (508). Thipisghyethisahedkis imd BtbikesahE-tikeapattesrd Ménenelly btheadyaistatdgb bralsethdyor
presented graphically [ iding: infarmati i to 25 the
effectiveness o t%g%ég%yv%%?c‘}% E})lasée)(ﬁggn%%g%ﬁ%ﬁtgs %?[egf %%%ﬁ%e%é&%ﬁﬁﬁ%%@ a[?rfl51 /or‘?f?«g push
down advertisdagmKeOR)dsdve htseristedres passivaishatbhatgge edun-teireiad selwdnvostiaent is
displayed on a web page. An impression is the number of times an advertisement is displayed. However,
this 30 does not provide the advertiser with accurate enough information. Thus, unique - 10 -

advertisement Refsresg dasietodyed axmrens tatiguidhimghesviensictienseant ataun{Bet bitimique
IMPressionsg, Oﬁﬁgﬁ?&sﬁ%@ m@lrgﬂ I ARSI IGES ?Eﬁe"(ﬁ%\'}%%?f?gﬁ(@fﬁéﬁ %rmg{sadaPaul

views 5 pages s on a we Simon views 3; and Andrew Ir visits would total 18

impression, bufétfly ReMwiges. impressions. Unique impressions are usually counted by sending a cookie
to the end users' browsers that may expire in 24 hours. As such, if Paul visits the site on Saturday

morning and Sunday evening, it would count as two unique impressions.
An illustrative example is provided in figure 4, as the script performs the detection of

keywords, it scans a web page in a P-like or F-like pattern (301) for graphics, keywords
15 (103). The keywords (103) are compared against a database (102) of keywords for
keyword matches. The script, furthermore, performs a cross check with the push down
advertisement (202) for space to place the advertisement strip (105) with the provision

for its expansion.

20 Figure 5, illustrates a form of report and analysis of the website traffic. Data such as,
advertisement impressions, unique advertisement impressions, advertisement
engagements, unique advertisement engagements are compiled by the system (501). The
system collects and stores the data . The data may be tabulated (502a) and/or presented
graphically (502b) in a report (502) providing information to the website manager as to

25 the effectiveness of the keywords (103), and/or contents of an advertisement strip (105),
and/or the push down advertisement (202).

Advertisement impressions are logged each time an advertisement is displayed on a web
page. An impression is the number of times an advertisement is displayed. However, this

30 does not provide the advertiser with accurate enough information. Thus, unique



10 Likewise, for the case of advertisement engagements and unique engagements, Paul may engage an
advertisement 21 times in a day; the total engagements would be counted as 21, but counts as one
unique engagement. 15 The logged data of impressions and engagements are tabulated, which may be
processed to be presented in an informative report. Tleqcnumber of impressions and engagements
collected allows for the derivation of other metrics to track the effectiveness of an advertisement. 20 In as
much as the present invention is subject to many variations, modifications and changes in detall, it is
intended that abueatiganuenitampisiohe yeedopagidascrigtion brglmumireshiorec aompanglygtbieawings

shall be 'merprﬁjﬁ%@ﬁo‘*'ﬂﬁ éﬁgv%gﬁ silaﬁaalwéggg sense. 25 CLAIMS 1. A method of presenting

advertisement to an end user via page t method comprising: 5embedding a code into a web
page to call a script from a server via a I|nk analyzing content of a web page performed by the script;

detecting keyngys R SUER FASAPHRTIEN Y SRl MASHAARCIPER Hrpaagiod) vit a

keywords data ant a vertlsem nt; 10converting detected keywords (103] into
hyperlinks, %o Itk aonehsiigvaviiderhémopstreventheddifydrewavienis dhehe stnisitravarlexigishd Sveb page

script to providﬁ%ggs@ﬁﬁ{ %HY%ﬁ@WEue impressions. Unique impressions are usually counted by

sending a cookie to the end users’ browsers that may expire in 24 hours. As such, if Paul
visits the site on Saturday morning and Sunday evening, it would count as two unique
impressions.

10
Likewise, for the case of advertisement engagements and unique engagements, Paul may
engage an advertisement 21 times in a day; the total engagements would be counted as

21, but counts as one unigue engagement.

15 The logged data of impressions and engagements are tabulated, which may be processed
to be presented in an informative report. The number of impressions and engagements
collected allows for the derivation of other metrics to track the effectiveness of an

advertisement.

20 In as much as the present invention is subject to many variations, modifications and
changes in detail, it is intended that all matter contained in the foregoing description or
shown in the accompanying drawings shall be interpreted as illustrative and not in a

limiting sense.
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connecting matched relevant advertisement to the advertisement strip, 15wherein the advertisement strip
(105) comprises of push down advertisement (202); and locating the advertisement strip (105) as close as
possible to the detected keywords (103). 202. A method according to claim 1, whereby the detection of
keywords includes identifying negative keywords (103 }[ wherein the negative keywords are compared
with a list of keywords that an advertiser does not wantto be associated with, and the advertisement strip
(105) is not displayed when a negative keyword (103a) is detected. 25 3. A method according to any one
of claims 1 to Z-wABME the push down advertisement (202) of the advertisement strip (105) self triggers
when a cursor hovers above the advertisement strip (105) for a preset time without an active selection. -
12 - 4. A method according to any one of claims 1 to 3, wherein the push down advertisement (202) of the
advertisement strip. (183néthoihobpeestivtiap advirréissaieotiimanBna useithscbaredeipe) tbeamptboe of claims
1 to 4, wherein the p gﬂéﬁm _dvertisement (202) comprises any one or a combination of video,
animated content, static conterit, or audio content. 6. A method according to any one of claims 1 to 5,
wherein thebadvertisemepnbeifsing(d 08)léd Ntz atedtnpabe toarbra ssi hieflioabanegecwien tilksvant keywords

are not analyzing content of a web page performed by the script;

detecting keywords within a web page performed by the script;
matching detected keywords (103) with a keywords database (102) with
relevant advertisement;

10 converting detected keywords (103) into hyperlinks, to link to an
advertisement strip;
embedding an advertisement strip into an existing web page script to provide
a teaser advertisement;

connecting matched relevant advertisement to the advertisement strip,

15 wherein the advertisement strip (105) comprises of push down advertisement
(202); and
locating the advertisement strip (105) as close as possible to the detected
keywords (103).

20 2. A method according to claim 1, whereby the detection of keywords includes

identifying negative keywords (103a), wherein the negative keywords are
compared with a list of keywords that an advertiser does not want to be
associated with, and the advertisement strip (105) is not displayed when a
negative keyword (103a) is detected.

25

3. A method according to any one of claims 1 to 2, wherein the push down

advertisement (202) of the advertisement strip (105) self triggers when a cursor
hovers above the advertisement strip (105) for a preset time without an active
selection.

30



found on the page. 7. A method according to any one of claims 1 to 6, whereby the push down
advertisement (202) automatically adjusts its size according to the proportion of 15the web page in which
it is triggered. 8. A method according to claim 7, whereby the script inserts a dummy advertisement
(105a) that provides feedback of the appropriate sizeé&l{' the web page. 20 9. A method according to any
one of claims 1 to 8, further comprising: logging the nurnber of advertisement impressions; logging the
number of unique advertisement impressions; logging the number of advertisement engagement; and
25logging the nuntbePoingipde andoetiise iveanygngey@heltind. JAtmethaderetorthiagotsiciaiowd, wherein

the logging of the nu %q t} ent | ' tém bg gtj ' (g tjs.
impressions, the numr%%?%@% vééﬁrT[ri?eSm rﬁg'zﬁe{r%:@e%r%ﬁ@%w e r?#rlﬁb rbo Lﬁ?@g \e/{ee[rg semen{tv? 13 -
engagement allows feelgrtiderivation of metrics to track the effectiveness of an advertisement. 11. A
system of presenting advertisement to an end user via a web page, the system Scomprising:

5 5. A method according to any one of claims 1 to 4, wherein the push down

advertisement (202) comprises any one or a combination of video, animated

content, static content, or audio content.

6. A method according to any one of claims 1 to 5, wherein the advertisement strip
10 (105) is located at the bottom of the web page when relevant keywords are not

found on the page.

7. A method according to any one of claims 1 to 6, whereby the push down
advertisement (202) automatically adjusts its size according to the proportion of

15 the web page in which it is triggered.

8. A method according to claim 7, whereby the script inserts a dummy

advertisement (105a) that provides feedback of the appropriate size for the web

page.
20
9. A method according to any one of claims 1 to 8, further comprising:
logging the number of advertisement impressions;
logging the number of unique advertisement impressions;
logging the number of advertisement engagement; and
25 logging the number of unique advertisement engagement.

10. A method according to claim 9, wherein the logging of the number of
advertisement impressions, the number of unique advertisement impressions, the

number of advertisement engagement, the number of unique advertisement



a code embedded into a web page calls a script from a server via a link; advertisement of a web page is
analysed by the script; keywords detected within a web page by the script; 10a keywords database (102)
is compared with matched keywords (103) to provide relevant advertisement; detected keywords (103)
are converted into hyperlinks to link to an advertisemept strip (105); the advertisement strip (105)
is embedded into an existing web page script to 15provide a teaser advertisement; the advertisement
strip (105) comprises of push down advertisement (202) connecting matched relevant advertisement to
the advertisement strigngag&yeanallows foriieeattvisraisemeinmstrips(10 Bk Idraetttciivensse akapossible to
the detected ZOKeVW%r&lf%J(&%(%&?- A system according to claim 11, whereby the detection of keywords
includes identifying negative keywords (103a), wherein the negative keywords are compared with a list of
keywords that an advertiser does not want to be 25associated with, and the advertisement strip (105) is

not displayed wheya peagiive kWit AR SiSTRASE: an HAd user via a web page, the system

5 comprising:

a code embedded into a web page calls a script from a server via a link;
advertisement of a web page is analysed by the script;
keywords detected within a web page by the script;
10 a keywords database (102) is compared with matched keywords (103) to
provide relevant advertisement;
detected keywords (103) are converted into hyperlinks to link to an
advertisement strip (105);
the advertisement strip (105) is embedded into an existing web page script to
15 provide a teaser advertisement;
the advertisement strip (105) comprises of push down advertisement (202)
connecting matched relevant advertisement to the advertisement strip (105);
and
the advertisement strip (105) is located as close as possible to the detected
20 keywords (103).

12. A system according to claim 11, whereby the detection of keywords includes
identifying negative keywords (103a), wherein the negative keywords are
compared with a list of keywords that an advertiser does not want to be

25 associated with, and the advertisement strip (105) is not displayed when a
negative keyword (103a) is detected.

13. .A system according to anyone of claims 11 to 12, wherein the push down

advertisement (202) of the advertisement strip (105) self triggers when a cursor



hovers above the advertisement strip (105) for a preset time without an active selection. 14. A system
according to any one of claims 11 to 13, wherein the push down 5advertisement (202) of the
advertisement strip (105) is triggered by an active selection. 15. A system according to any one of claims
11 to 14, wherein the push down advertisement (202) comprises any one or a combination of video,
animated 10content, static content, or audio content. 16. A system according to any one of claims 11 to
15, wherein the advertisement strip (105) is located at the bottom of the web page when relevant
keywords are not fouhduenstiabqvadée iBiertisemestesty i ) g ta angsehtiroe shathmit anadiéenhereby
the push down adverggpem t (202) automatically adjusts its size according to the proportion of the web
page in which it is triggered. 2018. A system according to claim 17, whereby the script inserts a dummy
advertisement (105a) that provides feedback of the appropriate size for the web page. 19. A system

according to any one Bg g}lgg?}ﬁngt&qu}ﬁ\g f{gtgﬁr 99@%159?51'11%5 e fu %Péf t v%gsrﬁg)gﬁrgémpressions

being logged; the nu

m ique advertisement impressions being [dgged; the number o

advertisemént engagesveriidssiagt |6 dohiite thevauistiaerdf sifiy&é0adviertisegaent byigagastigat being

logged.

10
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16.

17.

18.

19.

selection.

. A system according to any one of claims 11 to 14, wherein the push down

advertisement (202) comprises any one or a combination of video, animated

content, static content, or audio content.

A system according to any one of claims 11 to 15, wherein the advertisement
strip (105) is located at the bottom of the web page when relevant keywords are

not found on the page.

A system according to any one of claims 11 to 16, whereby the push down
advertisement (202) automatically adjusts its size according to the proportion of

the web page in which it is triggered.

A system according to claim 17, whereby the script inserts a dummy
advertisement (105a) that provides feedback of the appropriate size for the web

page.

A system according to any one of claims 11 to 18, further comprising:
the number of advertisement impressions being logged;
the number of unique advertisement impressions being logged;
the number of advertisement engagement being logged; and

the number of unique advertisement engagement being logged.



- 15 - 20. A system according to claim 19, wherein the logging of the number of advertisement
impressions, the number of unique advertisement impressions, the number of advertisement
engagement, the number of unique advertisement engagement allows for the derivation of metrics to
track the effectiveness of a 5advertisement. 15

20. A system according to claim 19, wherein the logging of the number of
advertisement impressions, the number of unique advertisement impressions, the
number of advertisement engagement, the number of unique advertisement
engagement allows for the derivation of metrics to track the effectiveness of a

5 advertisement.



