;e3eD, DF*+4+ +.,6:, T, , 9 1 PARTIAL OR TOT THE SUBJECTS OF
ADVERTI SI NG BOARDS, PANELS AND TENT- BOARDS Am‘mm Won refers td an
arrangenent which gives us the ability to ts of qpgvsus nmp ng
boards or part of them by the nechani cal novenentséf t he boar ds pi cture or
of the board or by the novenent of the fub] ects which are added externally
and in front of the board, having as a result the 10 pronotion of the

subj ect projected. Until now, the subjects of the advertising boards are

presented by PRARTHAapOIRS Tod TN LT © B kN T O ayH E | iUtEN BCWes/,0 Fhe

presentation o S eving the
hi ghest possi b% E}\?gﬁﬁ m:é B&%RWQIE%@%&%%PW@* ﬁjé%%u si ng
subj ect. A practical appli cation of the invention as defined in the
appended clains is provided with reference to the drawi ngs 20 enclosed. In
figure 1 we see the front section of the board with rollers and added

obj ect§. iThisi Joventiqr sekees slext2BnarrgneR™Ent hehhehr § WeEeh Usoltihérs. I n

figure 3 whisee Ttb'en*fd\pé‘ttrﬁ?%ugpe@tfs 30fk|aQ5\Kerfta§|&Fb9 bddrd& bFgpaet e see

a sectlonal vi ew of a ki OE ure ee a front section of the

ki osk wit ANERe HoVidIs ENEERENERA T f’@r”é?leé t?ﬁebaﬁéﬂﬁnﬁ'cttHéep%F t9%l or

E% al hmvgﬁenbo@frldli%ertm tWJn&@VSménﬁQﬁotg’pélf}d@}bd’ﬂst?ﬁm@ Eeéﬁaaﬁe@ board
t hat bears r ers use o ich t icture

(3) of th& GtSPé't &”%oH% ﬁ&ﬁﬁ ‘\Dﬁﬁﬁe&’ Fid. ﬁﬁasv'\ﬂ&y)a%h% Eamblts 381 ect (4)

i's unrol | edoimmo fibonb f ofh et s@ bgdpes mfojelvéegasserby or the spectator with the

participation of additional external 35 objects (5), having as a result the

pronotion of the subject projected .. ... *@0002* .. 9 3 JUN
200Z 2 Thdé/stahwawsdhe eahjbetsacxfoﬁpé|$<Hmelrtbylrtgsltngartdm arel pvanented
applicati €q r ofynkhe
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the sanme ubjsedttatH et u;rfe)tf(@a)s Ul/\b)teh?tlshewlaﬁteﬂ”fasfl*%ncséadfcé&i/ermdlhmél evant

obj ects (3@hietiRNge tRE ph?éHé@tf%é%?ﬁbl‘éonsrte%ﬁhtlly qfd erigmg a igpdgtuation
of the subject dué to the rollers (2a, 2b) the four corners.
promotion of the advertising subject

A practical application of the invention as defined in the
appended claims is provided with reference to the drawings
20 enclosed.
In figure 1 we see the front section of the board with rollers
and added objects.
In figure 2 we see a sectional view of the board with rollers.
In figure 3 we see the front section of a kiosk facade.
25 In figure 4 we see a sectional view of a kiosk.
In figure 5 we see a front section of the kiosk with the movable

tent

With reference to the drawings the partial or total movement of
30 the subjects is accomplished with the help of a board (1) that
bears rollers (2) at both ends, by the use of which the picture
(3) of the subject is continuously moved. In this way, the same
subject (4) is unrolled in front of the eyes of the passerby or
the spectator with the participation of additional external
35 objects (5), having as a result the promotion of the subject
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projected.




10 Apart fromthe vertical position the rollers can be placed in a

hori zental or any other position. The pictures of the boards can be
illum nated frombehind or the front and the external objects

i ndependently with all possible novenents (palindrom c) up- down p‘gﬁ'd@m&rr)
or they can remain still. The 15 subject of the picture (font) can
participate in partial or total novenergt. 20 25 30 35 3 CLAIMS ~ 3 JUN
Zppy 5 1. Projected arrangenent of novabl e advertising subjectsl pictures
on boards, panels etc. characterized in that the advertising
subject/picture is placed on a non-transparent novabl e nmedi um whi ch noves
cont i nuoudltye apdnien fasowitt ol ehatheneplasbedneé yorusiorge thesdi eelefvant

obj ect s- pi 4 i gh 1 ik e t, ,Qf

pi Ct ur o aé&fﬁt?ﬁ%’ﬁ’& i ot OB o PR fapa bR TP AR R PP, 020 8

pi cture i AhEr&nesEPviBg AL WPEdeattbe tfReri §pdessiBh efnabesiabee thBj ect .

2. Propecicethtds f a0deeRl Ofh T0¥ARhE adysfddtsi (w.oiufabsect (Fa)LSwRit Yp8s
according.to claiml1 where the bect/plctureln ont. noves partially i.e.

a part of IPterfgrepes; Qét%tedr”radnb%'r?é/n%”toP ﬂr%ﬂ?h%l(éaédvsélntclesm@ %LPdJUéét s/

pi ctures @Bty thonsptaﬂﬂ"ﬁ etferichad asd efihzedidm dhaket HebPdcBdVRS ttbsi ng
trans arent novabl e medi um whi ch noves

subj ect/picture, i s pl.ace n .a no

conti nuouéﬁ Cﬁ(’i %Qizraon bgfatvﬁﬁ%ﬁotuﬁe?g %P E°one or nore nedia of

obj ect s- pi ctur es which can nove i ndependent I y with al ( possible nmovenents
al i ndro u the of t 5
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pi cture i hoffianttai of ranyt g hspepbaitop nt heh & npicdgseonobftha borabkecabj ect .

4.y anogEelu AGRALENNG o e RITE ob 1o OF ot MIPE Anldhe A UPIGRgER]R! Ctur s

are illumnated internal rrangenent accordi ng toc al ns
wher e t heC8iibj eBLYEpi c'trlﬁ%%eaﬂé nitfy unthbh edadlxt e@ﬂ&ﬁ@le 35moxements
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Ent r yWor dDocunent ,
5 1. Projected arrangement of movable advertising subjects/

pictures on boards, panels etc. characterized in that the
advertising subject/picture is placed on a non-transparent
movable medium which moves continuously and in front of
which there are one or more media of objects-pictures which

10 remain still, the movement of the picture/advertising subject at
the back in relation with the immovable picture in front giving
the spectator the impression of a movable object.

2. Projected arrangement of movable advertising subjects/
16 pictures according to claim 1 where the object/picture in front
moves partially i.e. a part of it.

3. Projected arrangement of movable advertising subjects/
pictures on boards, panels etc. characterized in that the
20 advertising subject/picture is placed on a non-transparent
movable medium which moves continuously and in front of
which there are one or more media of objects-pictures which
can move independently with all possible movements
(palindromic, up-down, pendulum), the movement of the
25 picturefadvertising subject at the back in relation with the
movable picture in front giving the spectator the impression of

a movable object.

4. Arrangement according to claims 1, 2 or 3 where the
30 subjects/pictures are illuminated internally.

5. Arrangement according to claims 1, 2 or 3 where the
subjects/pictures are illuminated externally.
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