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BACKGROUND

1. Field of the Invention
The present invention relates to an Internet
15 advertisement method and system, and more particularly,
to an Internet advertisement method and system that issue
an authentication key for enabling selected target
customers to receive a commercial sample at a membership-
"based offline store by performing an advertisement in the
20 form of a banner on a web page of an online market, such
as an Internet shopping mall, such tﬁat an advertiser can
convenlently satisfy needs of customers desiring to
purchase goods after receiving the sample without
directly delivering the sample, a targeting

25 advertisement can be effectively performed, publicity of




1 nmenbershi p-based offline stores can be given, and increasing visits from
custoners can lead to an increase in sales. 5 2. Discussion of Related Art
On nunerous Internet web sites such as Internet shopping nalls, there are
advertisements in the formof banners with which advertisers publicize
goods. Advertisenents are intended to pronote custoners to 10 purchase
goods aftemembadshgpebatedt s afffitihee adverésseramt S.bdlowgyeen, nosindf the
advertisenments do not sufficiently explain the contents of the

adverti semgAtrafdiABNY iad¥er tHieaeRis @xaagecat 1688 t60BheNTrease

Accordi ngly, custonmers may doubt whether the 15 real goods are likely to
differ froghtgglggntent of the advertisenents and may be hesitant to
purchase the goods. Thus, nbst customers ignore the advertisenents. For
exanpl e, a buyer purchases goods using a nethod as shown in FIG 1 at an
online market. The buyer reads 20 content of an advertisenent related to
desired gogds while | ooking aroyn n.,online market such as an | nternet
shoppi%b ngrl in ?ﬁ%?s?6°8u?%h§§ga g gﬁﬁds (5110). The buyer may
encounter the advertisenent in another website or any frequently used
online market. \Wier BUR&ECEEnt ERESDBEHf Mde &KAFESt | SeARntast iIIMHCANES t he

buyer to purchase the
shopping malls, there are advertisements in the form of

banners with which advertisers publicize goods.

Advertisements are intended to promote customers to

10 purchase goods after reading contents of the
advertisements. However, most of the advertisements do
not sufficiently explain the contents of the

advertisement and many advertisements exaggerate the

contents. Acceordingly, customers may doubt whether the

15 real goods are likely to differ from the content of_the

advertisements and may be hesitant to purchase the goods.
Thus, most customers ignore the advertisements.

For example, a buyer purchases goods using a method

as shown in FIG. 1 at an online market. The buyer reads

20 content of an advertisement related to desired goods

while looking around an online market such as an Internet

shopping mall in order to purchase the goods (S110). The

buyer may encounter the advertisement in another website

or any frequently used online market. Where the content

25 of the advertisement stimulates the buyer to purchase the




2 goods, the buyer searches for a list of goods for sale of the advertiser
at a subscribed online market (S120), selects goods of interest fromthe
list (5130), pays a price of the goods and requests the purchase (S140),
and 5 receives the goods through delivery (5150, 5160). However, in a

typi cal process in which a buyer reads an advertisenent and purchases
goods, thegbuger thusbuberabtertbebefbeve flhetcofit gnbdef folesadeeptti senent.
The buyer receiving the goods nay return the received 10 goods and request

a refund ifnéheydwsec tiéf erant af roabsbeibadvesii sed gradst Agsardingly,
there is a need for an Internet advertisenent nethod and systemin many

web  sitessingludi RgoeRl | e TREKSESt! @ton?n@%elb;gxer@m),egﬁ;{;y receive a
desired sanple froman advertiser and to 15 purchase the goods

' h | e f ' ' t h b site.
SUMARY G PR | REERTT ORerRs prskariSrenan, Tt hRE SRR, 262000 an o ernet
20 adverti t d t hat f
adver  FserEhES Fet nENFoP PGP BiBaNHEr J6h SeRonopade OF-60n-onl i e mar ket.
such as an Internet shopping mall, for enabling selected target custoners

to receive a cOEE%Rl <8t e BPEEHenPECSKISS: baBed" i i fe PHYSFor e,

such that a targeting advertisenent of goods can
reads an advertisement and purchases goods, the buver

must be able to believe the content of the advertisement.
The buyer receiving the goods may return the received
10 goods and request a refund if they are different from the
advertised goods. Accordingly, there is a need for an
Internet advertisement method and system in many web
sites 1including online markets that enable buyers to
easily receive a desired sample from an advertiser and to
15 purchase the goods corresponding to the sample for

effective advertisements on the web site.

SUMMARY OF THE INVENTION
The present invention 1is directed to an Internet
20 advertisement method and system that are capable of
performing an advertisement in the form of a banner on a
web page of an online market, such as an Internet
shopping mall, for enabling selected target customers to
receive a commercial sample at a membership-based offline

25 store, such that a targeting advertisement of goods can




3 be effectively perforned, nenbership-based offline stores can be
publicized, and increasing visits fromcustoners can |lead to an increase
in sales. The present invention is also directed to an 5 Internet
advertisenment nethod and systemthat enable a target custoner to easily
receive a commercial sanple, using an authentication key or menbership

card issugse &Hfotighvely agyerbrnedpnhedbe AsMep-paged affaidesistedes
menber shi p- based of fline store wi thout requesting an 10 advertiser to

directly deldvee ©he1SMRIRs, (dwd ehXcreqnyaygl enldit Satdshyengesreds of
custoners desiring to purchase goods after "receiving the commerci al

sanpl e. Aqggggi to, an, aspect . of %@esgi sent invention, there is provided
adver

an I nterne i Senent et hod i ncludi ng: providing an adverti senent
i ncludi ng inforpation on providing a sanmple; d generat i

aut henti cati on ng%&%%&ilﬁfv Fomer® t &t %aldlg%?%%?iﬁgoth%n

advertisenent and reguesthg a sanple of advertised goods to receive the
sanpl e”at HH-FH%T né V?éftétSSF"@?tTH%eWé‘?%o&nﬁlaysiﬁﬁeirﬁefg'hﬁﬁcI“%‘.ﬂfé?lepri"lor to
generating the authentication key, providing a sanple application formto
t he cust one3rdek nicngtomgnd Yeneratiliig T9rei vt AertamERay G ke§aRleesponse
to a notification that the

using an authentication key or membership card issued

through an advertisement on a web page, at a desired
membership-based offline store without requesting an
10 advertiser o directly deliver the sample, thereby
conveniently satisfying needs of customers desiring to
purchase goods after receiving the commercial sample.
According to an aspect of the present invention,
there 1is provided an Internet advertisement method
15 including: providing an advertisement including
information on providing a sample; and generating an
authentication key for enabling a customer terminal
selecting the advertisement and requesting a samplé of
advertised goods to receive the sample at an offline
20 store.
The method may further include, prior to generating
the authentication key, providing a sample application
form to the customer terminal; and generating the

authentication key in response to a notification that the




4 sanple application formhas been conpleted fromthe customer term nal
Cenerating the authentication key may include receiving log-in information
of a custoner froma 5 custoner term nal and determ ni ng whet her the
custoner is a target custoner; and generating the authentication key
corresponding to the custoner termnal to the target custoner according to
t he deter ngaabion 4@sid¢stidine fretihocdhamy Hasrt heompleltede, fpomor the
providing 10 an advertisenment, registering a target information profile
in a dat abgsgsotbe targehainformation profile indicating target custoners
sel ected and designated in advance by an advertiser. Here, determ ning

whet her t he CU%e%%fat;éﬁgg Lafget 2OYBEARBEAFRYNI NGldide goppanhpgyhhe 15

target information profi menbership information based on the log-in
information fromithe custoner . rm.nal _to ke. th i nat.ign. .The

Lar et i i Br et TRg o SR8 ST ineRfiaidont O dB S | (EuSELRLD) NBELA™ 2T
ternin%l access region of ustgngrs 20 desiggaﬁgd ai obj ects to which the
sanpl e s FSb¥ehr beFBLle! RRGF st EF PR EABIt BPGERSF nEBFnEEPEA S0t I e may

include: registering information on at | east one offline store in the
dat abase. TheargEhofuRkpTrErt ROd ERfRTafEing the authentication key

corresponding to the customer terminal to the target
customer according to the determination results.
The method may further include, prior to providing
10 an advertisement, registering a target information
profile in a database, the target information profile
indicating target customers selected and designated in
advance by an advertiser. Here, determining whether the
customer 1is a target customer may include comparing the
15 target information profile with membership information
based on the log-in information from the customer
terminal to make the determination.
The target information profile may include at least
one of sex, age, and terminal access region of customers
20 designated as objects to which the sample is to be
provided.
Registering the target information profile may
include: registering information on at least one offline
store in the database. The method may further comprise,

25 prior to generating an authentication key, providing the




25 prior to generating an authentication key, providing the 5 offline
store information in a sanple application formto the custoner termna
and selecting an offline store where the custoner desires to receive the
sanple of the advertised goods when the sanple application formis 5
being filled out using the custoner termnal. The nmethod may further

i ncl ude, abterigenstatrengnibrmavtibantihcat sanpkeyappotichyibg themf tanchi se
term nal of whether the authentication is successfully performed, in

response tpha r&ueShef orrMefiddicabhen 9£15heind0 Ayt hentiicat i grokay from
the franchise termnal. The franchise term nal may input the authentication

key issued h u %ﬁﬁr r e nd.tr bt SHYE t~foO
verificati ‘8%1186% t%lkll% :ﬁu erﬁ%%a#%%%i%yg?orggggy%eré%sighg atél %gs:thgne
medi um from,anopg_a .virtual =, 15 area network (V. an_op mar ket seller
rranagerrentagygfgfgr?eg PEPATS of 1ER) e%z‘ﬁos?‘?m% eau%%pﬁ?%tlr%rbl ;e/f?orirén syst em
(ARS), a cellular phone, and a barcode reader, i nput nenbership

g

, or .nma
i nf or net i oRSafd fiAnsHi Pk PEﬁﬁ%thef6P558W?FiEﬁFWbﬁaﬁf an aut hentication
key managed by the 20 server to the server using the at |east one nmedium
The met hod may flkea mathatkinge, ferther nbaciydag, afEeEeDoNAE2E1IAGL BRI cati on
that provision of the sanple has been conpleted including details of
sanpl e prozithentfoation key, notifying the franchise terminal of

whether the authentication is successfully performed, in
response to a request for wverification of the
10 authentication key from the franchise terminal.

The franchise terminal may input the authentication
key issued to the customer terminal and transmit the
request for verification of the authentication key to a
server using at least one medium from among a virtual

15 area network (VAN), an open market seller management
system, a point of sale (POS), an automatic replying
system (ARS), a cellular phone, and a barccde reader, or
may input membership information and transmit a request
for verification of an authentication key managed by the

20 server to the server using the at least one medium.

The method may further include, after notifying,
receiving a notification that provision of the sample has
been completed including details of sample provision to
the customer visiting the offline store, from the

25 franchise terminal.




the custoner visiting the offline store, fromthe 25 franchise termnal. 6
The nmethod may further include, after receiving the notification of sanple
provi sion conpletion, settling advertising expenditure according to a
commi ssion policy. The comm ssion policy may be determ ned based on an
i ssue 5 nunber of the authentication key generated by the online market or

verified in resporsendthcy neguesirfiosr veclhdeat hobetr oartheifiganabi se or
based on the nunber of sanples provided by the offline store. The Internet

adverti Ser@ahﬁﬁégeﬂoﬁayo@e sakb i i [J%RA AlorAN coRl1Re 1N, keketen shgokeri ng
goods registration by sellers, goods purchase by buyers, and delivery of

pal d 900dSaqpEERIding Lo %ég8£98£ea§8§§&d95 tbs.arﬁégmassaexegsugey there is

provi ded an erne I senent en1|nc

d f d d di
"t or i 1 ol ot OB e U RGPRL Chhole) BRCBRCATERER PEREROR By GERERat or

for generatlng an aut hentication key for enabling a _custoner term nal
sel ect i'ng PWEPRAr §&t TAGV SENSHTEMR HR J8Y ARRRTF TR LB ahbFe©B iB8verti sed

goods to receive the sanple at an offline store. The system may further
i ncl ude: anapkabaserforverified in response to a request for

verification from the franchise or based on the number of
samples provided by the offline store.
The Internet advertisement method may be
10 utilized at an online market for ©brokering goods
registration by sellers, goods purchase by buyers, and
delivery cf paid goods.
According to another aspect of the present
invention, there is provided an Internet advertisement
15 system including: a target advertisement manager for
providing a target advertisement including information on
providing a sample; and an authentication key generator
for generating an authentication key for enabling a
customer terminal selecting the target advertisement and
20 requesting a sample of advertised goods to receive the
sample at an offline store.
The system may further include: a database for
managing at least one of a target information profile for
selecting and designating target customers in advance by

25 an advertiser, information on at least one offline store,




managi ng at | east one of a target information profile for selecting and
designating target custoners in advance by 25 an advertiser, information on
at |east one offline store, 7 and a sanple application formfor requesting
the sanple. Here, the target advertisenent manager nmay transmt the
offline store information in the sanple application form provided to the
custoner tgrdi sakamphen applaldaftiieat ifyrnd tdwat rédnge sanmy etAppkamplieon form
has been conpleted indicating a selected franchise where the custoner

desires toy&RLei ¥hel N8 RANP! £a Pl rodyEREhECHA0dS inhy reEah Rt f Eam the
custoner termnal, the authentication key genérator 'may generate the

aut henti cat pp: key Th icat]j e r :  Leq t he
cust oner ?%#ﬁ?hé% ?Eéggglﬁgggggﬁgkgbg%%?ﬂg¥ %ﬁggpgqﬁgg%lgg%%gﬁhggggnple,
and conpare nenbership.i.nformation based. on |log-in infor Lon . fromthe
CUst oner (RFAT hAFwirh THe CLATgRLT | ESPIRALon SIS 16, ahd hAER P | s
determ ned 15 that the custoner is a target custoner, the target

adver t Psene? t meferSaRLSr ARRIE Fated TuanfidhppriScabE6h  FETRRLEESEhe
custoner termnal. The Internet advertisenent systemmay further include:
a sanpl e redlpating hent i eatlectiedr demEnghiigs t ehe® fEhachrseteseni nal of

whet her the authentication is successfully perfornmed in response to a
request fodesires to receive the sample of advertised goods 1is

received from the customer terminal, the authentication
key generator may generate the authentication key.

10 The authentication key generator may request the
customer terminal to log in upon receipt of the request
for the sample, and compare membership information based
on log-in information from the custcmer terminal with the
target information profile, and when 1t 1s determined

15 that +the <customer 1is a target customer, the target
advertisement manager may provide the sample application
form to the customer terminal.

The Internet advertisement system may further
include: a sample receipt authenticator for notifying the

20 franchise terminal of whether the authentication is
successfully performed in response to a request for
verification c¢f the authentication key from the franchise
terminal.

The Internet advertisement system may further

25 include: an advertising expenditure settling unit for




verification of the authentication key fromthe franchise termnal. The

I nternet advertisenent systemmay further 25 include: an adverti sing
expenditure settling unit for 8 settling advertising expenditure according
to a conmssion policy, when the authentication is successfully perforned
and a notification that provision of the sanple has been conpleted

i ncl udi ng sletaiisgof 5Sdsanpieipgovi skpantibttthe custooedimysitiag the
offline store is received fromthe franchise term nal. BRI EF DESCRI PTI ON

OF THE DRAVMNESsdhen aboyr1anrg ot hejhobj ectpe featutas@iwht ildh advagt ages of
the present invention will beconme nore apparent to those of ordinary skil

in the arts@ac%ggfﬁi%ggrkeaﬂgaaiahd%e%@f L Sbod et e bheueaio th

reference to the acconhpanyi ng draw ngs, in whi G 1l is a flowchart

illustratin convent | onal nmet hod. f.ar, rchasi 0Q t.hr ou an

advertiserr%%t%ae %ﬁﬁ%% iﬁgﬁééﬁ%?;ﬁﬂ%ﬁl%fé%ﬂﬁ%??%?ggganﬁﬁﬁig%eg?

adverti_senent %stenl_applied to.an online market . according é%ﬁin exenpl ary
r

enbodi Ment PP e BRFLEICT nbentilth: CHETEMEL V151 b5y atdE -Bfishi ps

anong a customer (buyer), an advertiser (seller), an online market, and a
store is received from the franchise terminal.

BRIEF DESCRIPTION OF THE DRAWINGS
The above and other objects, features and
10 advantages of the present invention will become more
apparent to those of ordinary skill in the art by
describing in detail exemplary embodiments therecf with
reference to the accompanying drawings, in which:

FIG. 1 is a flowchart illustrating a conventional

15 method for purchasing goods through an advertisement at
an online market;

FIG., 2 illustrates an Internet advertisement system
applied to an online market according to an exemplary
embodiment of the present invention:

20 FIG. 3 illustrates relationships among a customer
(buyer), an advertiser (seller), an online market, and a
franchise according to an exemplary embodiment of the

present invention;




franchi se according to an exenplary enbodi nent of the present invention; 9
FIG 4 is a block diagramof an online narket server as a web server
according to an exenplary enbodi nent of the present invention;, FIG 5
illustrates an exanple of a sanple 5 application form FIG 6 illustrates
an exanpl e of an authentication key issue |list screen of an advertiser

terminal or a frpanchigseiserdn malockFl @iadrbfm aof | achanl il uskEaktng an
Internet 10 advertisenent nethod according to an exenpl ary enbodi nent of

the presenieipyention; jang ol Ggf-Jdd USIEASSi AN EX@MPLE ObxampeRrpage

including a target advertisenment with sanple provision { according to an

exenpl ary e%ogi men# Sg%éﬁﬁpﬁ&g;&% }Igvjem_/?%lon. DETAI LED DESCRI PTI ON OF
e ary

EXEMPLARY enbodl rents of the present invention will

be described in detail_belqw with reference to the 20 acconpanyin
drawi ngs. Wi | e ffe pr%seﬁﬁ\{)[i‘ﬂ"?\?é:rﬁtie&n i 87 st dggcriaoedS IF“}pgSnnecti on

wth exenpl ari/_ enbodi nents thereof, it will be apparent to those skilled
5 “application form;

FIG. 6 illustrates an example of an authentication
key issue list screen of an advertiser terminal or a
franchise terminal;
FIG. 7 1is a flowchart illustrating an Internet
10 advertisement method according to an exemplary embodiment
of the present invention; and
FIG. 8 1illustrates an example of a web page
including a target advertisement with sample provision
according to an exemplary embodiment of the present

15 invention.

DETAILED DESCRIPTION OF EXEMPLARY EMBODIMENTS
Exemplary embodiments of the present invention will
be described in detail below with reference to the
20 accompanying drawings. While the present invention is
shown and described in connection with exemplary
embodiments thereof, it will be apparent to those skilled
in the art that various modifications can be made without

departing from the spirit and scope of the invention.

10




in the art that various nodifications can be nade wi thout departing from
the spirit and scope of the invention. 10 FIG 2 illustrates an |Internet
adverti sement system 200 applied to an online nmarket according to an
exenpl ary enbodi mnent of the present invention. Referring to FIG 2, the

I nternet advertisenent system 200 according to an 5 exenpl ary enbodi nent of
the present inverE.or nEMdgtddtes @n nehwerke18dvant basmaet mayketmser ver
220, a buyer terminal (i.e., customer termnal) 230, a seller termna

(i.e., advesdigsprieameabn 34Pinandaakbtanebbsihgr tbnah «28Rpli@yHere,
the network 210 may be wired or wireless Internet. Alternatively, the

net wor k 21&%}4?&@ GPT Ene NELURLKL RLEGRREBH W ROrar £ §drBUBLEC BeEt WOrk,

a wreless e conmuni cation network, or a portable “Internet. The

online market server 220 nage n_online 1 ppi || _over e

et wor k 210 and roRss Bosaee e ranado B Bh acth so &l Tme ald aHiyer

The online market server,K 220 nagaﬂes a web page reguired for Eagaging a
0 8§ a

shoppi Rg nef$P 1 #F BUGAPARTREE hRT ohPF nBT FAFREL TREERTEPT2BAY  &BE

variety of the seller's goods to be 20 registered fromthe seller termna
240 over the NfdtiReTk 2290 amd proviles Mef&etegFSEERPEd 4¢fdds & oPEKETbuyer

termnal 230 over the network 210 so that the buyer can
terminal (i.e., customer terminal) 230, a seller terminal

(i.e., advertiser terminal) 240, and a franchise terminal
250.

10 Here, the network 210 may be wired or wireless
Internet. Alternatively, the network 210 may be a core
network integrated with a wired public network, a
wireless mobile communication network, or a portable
Internet. The online market server 220 manages an online

15 shopping mall over the network 210 and brokers goods
transaction between a seller and a buyer. The online
market server 220 manages a web page required for
managing a shopping mall, through which the online market
server 220 receives a variety of the seller’s goods to be

20 registered from the seller terminal 240 over the network
210 and provides the registered goods to the buyer
terminal 230 over the network 210 so that the buyer can
purchase desired ones of the goods. The online market
server 220 may perform payment on goods selected for

25 -purchase by the buyer from a list of the goods, notify

11




purchase desired ones of the goods. The online market server 220 may
perform paynment on goods selected for 25 purchase by the buyer froma |ist
of the goods, notify 11 the seller of a guide to the paid goods for
delivery of the goods to the buyer, provide position tracking or tracking
result inquiry service for the goods being delivered, and nmanage necessary

web pages. thel Bel herpigsentgiiwentbosheppaticc Yodsy, féhedoni voey oar ket
server 220 may perform an advertisenent in the formof a banner on the web

page to prgyid MRl Cid  RAY e beosehect LUBER MBS A
nenbership-basgﬁﬁngfline store, mhil% ﬁanagiﬁgg%he shoppingﬁgg I?rlo

A di ngl ' d ' h f dyett |
(5ol or) ohrrRet B P ehe Py BN S e i maior cnip- 85285 oFFEPHe “store
can be publifized dand increasing visits fromcustoners can lead to
eLiurEeds 18NS BRPRIC AP PGS ST ALY oRFPNB2HEP ket server 220 in the
g

i ncrease i
online market system 200 according to an exenplary enbodinent of the

present i nventi d& gl pPH9FERt a iRYPFEL ONad RIS B Y nct i AGLEAPor mat i on
on providing a sanple on the web page, and generate an authentication key
(e.g., 20 penbét mamiedl s226 diasceparbpemt it , agvebhisenenti riffor kBei on) for
enabling the custoner term nal 230,

form of a banner on the web page to provide a commercial

sample to selected customers at a membership-based
offline store, while managing the shopping mall.

10 Accordingly, a targeting advertisement for the goods of
an advertiser (seller} can be effectively performed, the
membership-based offline store can be publicized, and
increasing visits from customers can lead to increase in
sales.

15 Specifically, the online market server 220 in the
online market system 200 according to an exemplary
embodimentrof the present invention may provide a target
advertisement including information on providing a sample
on the web page, and generate an authentication key (e.qg.,

20 Arabic numerals, a discernible text, or barccde
information) for enabling the customer terminal 230,
which selects the target advertisement and requests the
sample of the advertised goods, to receive the sample at
the offline store. As described in detail below, the

25 target advertisement is registered by an advertiser (i.e.,

12




whi ch selects the target advertisenent and requests the sanple of the
advertised goods, to receive the sanple at the offline store. As described
in detail below, the 25 target advertisenent is registered by an advertiser
(i.e., 12 seller) to publicize the goods. The advertiser may register a
target information profile for selecting and designating target custoners
i n advanceseahdr pf ftd neguksitiorieze nftdrematioods . al omhaM thivele icemrt embyof the 5
advertisenment, in the online market server 220, using the advertiser

term nal 248qi Jberaut Reidoat i QRo ket I8Y Peorissuathd Osébégeingushaners
corresponding to sex, age, and access regions defined by the advertiser in

the tar99tde%ﬂ&9£9§ﬁ%°”t§%§g£!EEuéMEﬁbfé“afﬂﬂlﬁaﬂédE@u Ogn@eyokfligeverified

by through the franchise term nal 250, the sanple nay be provided to the

custoners, _for_ex I a franchi se rk he er._.termnal, 230, the
sel l er ter%?%ﬁ? Zggggﬁgaggﬁg'fréﬁéﬁﬂée %#ﬁ1n5P£2569g¥§ﬁﬁéné$%II%hé
conputers, such ,15 as _desktop personal co ters (P not ebook, PCs, and
Cher 1 e BATEEr b3R0ETF nibelbPhEPLLDoaGoRED BRTLRG 20Pr cUSGROWEPEI obs
conmuni cati on devices that can access the online market server 220 over

t he net wor¥3230thpRIr usermidngilr 49 onalhgodaSPEREASAELPBN KO KEFAgRESer vi ce.

For 20 exanple, the buyer termnal 230, the seller term nal 240
issued to target customers corresponding to sex, age, and

access regions defined by the advertiser in the target
information profile. When the authentication key 1is
10 verified by through the franchise terminal 250, the
sample may be provided to the customers, for example, by

a franchise clerk.
The buyer terminal 230, the seller terminal 240 and
the franchise terminal 250 are generally computers, such
15 as desktop personal computers (PCs), notebook PCs, and
the like, but are not limited theretc and may be any
wired or wireless communication devices that can access
the online market server 220 over the network 210 and use
bidirectional goods transaction brokerage service. For
20 example, the buyer terminal 230, the seller terminal 240
and the franchise terminal 250 may be mobile terminals,
such as cellular phones, personal communications services
(PCS} phones, or synchronous/asynchronous International
Mobile Telecommunication (IMT)-2000 terminals that

25 communicate over wireless or portable Internet.

13




and the franchise term nal 250 may be nobile termnals, such as ce
phones,

[ asynchronous | nternational

that 25 conmuni cate over wireless or portable Internet. 13 Alternat
they may be any wired and wirel ess home appliances /conmunication devices
havi ng a usefeimdteifeloe, taeyacesssbagane witédeandr ketredarsser @R,
as palm PCs, personal digital assistants (PDAs), smart phones, 5 w

applicati

BT 04,0604 / EMRIn Phonesn  HBYELEsIARR i nGRGNi ST (enfer FHBHI

| ul ar

personal commruni cations services (PCS) phones, or synchronous
Mobi | e Tel econmuni cation (1 MI)-2000 term nals

ively,

such
rel ess
| e

pl ay-stations), etc. In particular, the franchise term nal 250 may use a
vi rtual

poi nt of

i ne,

when

transmtted to the online market server 220 using the VAN,

nal “suc ul ar onée’

; t hent i cat i key. is input
TEnbOt ST 1P S FRPOLRACION RGP r BHRE) mBHEGFSH] FEiIF afdhe

ar n - n ket n nt-s m a

r s]§ e %%%%511%/ au?o%ggggglgg?ggﬁyisn%guse%tzejn?( ARS?, <"Ila?ldlgiruﬁarcode
reader co cted via he I nternet, a _public n k, or _an Lcated

2s W1 “Beiehpa ret b M ernathren DEDIRL aathehRakEr ©
verify the authentication key. Wen th

to
or

t he open market

sel | er marea@nEms sistem nolel PoPlafestaRHYnd}, tHECbar code reader, the
online market server 220 nay conpare it with an authentication key

in a

10

15

20

25

In particular, the franchise terminal 250 may use a
virtual area network (VAN), an open market seller
management system, a point of sale (P0OS), an automatic
replying system (ARS), and a barcode reader connected via
the Internet, a public network, or any dedicated line, as
well as the wireless terminal such as the cellular phone,
to verify the authentication key. When the
authentication key is input or when membership
information is read from &a membership card and
transmitted to the online market server 220 using the VAN,
the open market seller management system, the POS, the
ARS, or the barcode reader, the online market server 220
may compare it with an authentication key managed in a
database to verify the authentication key. Since the VAN,
the P0OS, the ARS, and the barcode reader are well known
in the art, detailed descriptions thereof will be omitted.
The open market seller management system is managed by
the online market server 220 so that seller-related

informaticn, such as membership information,

14
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20 database to verify the authentication key. Since the VAN, the PGS, the
ARS, and the barcode reader are well known in the art, detailed
descriptions thereof will be omtted. The open narket seller managenent
systemis managed by the online market server 220 so that seller-rel ated
25 information, such as nmenbership information, 14

goods/ advegédsenmit¢ taf gehehtif banget on pr ofinfermeagicst r at i onprsélge

i nformation, paynent information, delivery information, advertisenent

i nformati %%ﬁﬁﬁiétmn i nkan BRt 1QFo G ke, Pr osLpsadk | NniAfoeReti fAY ket

online. 5 Fl 3 ilTustrates rel ati onshi ps anong a custoner (buyer), an
advertisery %ﬂé%)mﬁ?‘rﬂﬂ{wﬁ MBGEKEE ¢ 1 88MeAt iﬁ%%éﬁ?oﬂcc%gtwn 0 an
exenpl ary enbodi nent o present invention. Referring’to FIG 3, when

th | st d 0 i
e
vi deos, and the Ilke) tar

f fil . d
term nal access Fi&gi on &#lB§§géﬁ§%25§%§? it H§§|8%Pg8tgi Fﬁ ﬁﬁ?gge e e

sanple is to be provided), and franchise 15 information in the online

mar ket , thEowYEThe #ar REVErtasesdiced Leme r &gi AIVride Jerkiseto an<hdppi ng
mal |, brokers transactions with the buyer, provides target advertisenents
to a web phgenchinsei ssysgrdimg to an exemplary‘ embodiment of the

present invention. Referring to FIG. 3, when the seller
registers goods to advertise or sell the goods 1in an
10 online market or registers the content of the
advertisement (e.g., images, videos, and the 1like), a
target information profile (e;g., sex, age, and a
terminal access region of customers designated as objects
to which a sample is to be provided), and franchise
15 information in the online market, the online market
introduces the registered goods to a shopping mall,
brokers transactions with the buyer, provides target
advertisements to a web page, and issues an
authentication key (e.g., Arabic numerals, a discernible
20 text, or barcode information) for enabling target
customers to receive the sample of the advertised goods
at an offline store, such as a franchise, through log-in,
when the customers recognize and select the target
advertisement to request the sample on the site.

25 Accordingly, the buyer submits the received

15




aut hentication key (e.g., Arabic nunerals, a discernible 20 text, or
barcode information) for enabling target custoners to receive the sanple
of the advertised goods at an offline store, such as a franchise, through
| og-in, when the custoners recognize and sel ect the target advertisenent
to request the sanple on the site. 25 Accordingly, the buyer submts the

recei ved Jd&tkethbenitceahi grykeyr onerBebehshi pcied dtbo tHe franehise and
requests the sanple. The offline franchise contracted to sell goods in

vari ous waygqi N @qRRveni efge  Sh@ifle @ SUPRHERS kit iheSt akgABRYsEtOre, a
post office, 5 a departnent store, a cosnetics store, etc. may provide the

e t ; ¢ . . N e .
VAN 5 pos O EASLIT Lo OB pBaBL IR kRN A o BB AL o
reader, or _the like. In this case, .after the franchise provi he
Cample. SOSTRES Nt RUPRAPREISber o) B8 St ISPSda: AR SoRITLePORLFS! ¢ he
advertiser according to a conmm ssion policy. The conmm ssion nma

. he
deternﬁnedabégEﬁrBWeaﬁi%&ﬂﬁ?wnﬁh%?sﬁ?tlFﬁeS&GFﬁenﬁqﬁnimﬁyk8§oééa@rated by
the online market or verified in response to a request for verification
from 15 t hieh¢ r @l setorthasedsbame hewhanbeheopushaptésapioni ey 1By t he
franchi se. As descri bed above, according to the present

verified wusing a VAN, a POS, an open market seller

management system, an ARS, a barcode reader, or the like.
In this case, after the franchise provides the sample,

10 the online market settles a predetermined commission for
the advertiser according to a commission policy. The
commission may be determined based on an issue number of
the authentication key generated by the online market or
verified in response to a reguest for verification from

15 the franchise or based on the number of samples provided
by the franchise.

As described above, according to the present
invention, target customers can easily receive commercial
samples {e.qg., agricultural products, cosmetics,

20 groceries, side dishes, home appliances, or any of
industrial products, agricultural goods, and services of
which the samples may be required by customers) at a
desired membership-based offline store using  the
authentication key issued through the advertisement on

25 the web page, without requesting an advertiser to
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invention, target custoners can easily receive commercial sanples (e.g.
agricultural products, cosnetics, 20 groceries, side dishes, hone
appl i ances, or any of industrial products, agricultural goods, and
services of which the sanples may be required by custoners) at a desired
menber shi p- based offline store using the authentication key issued through
t he advertidseaentyond2divvhe wehepagamplielshout AEguest rageaniadvethieser to
16 directly deliver the sanples. After receiving the comercial sanple,

the custongpmRBYcPHICBang1thetfaodssabme®l MR pibenaRki REMLKEL ak the
offline store when their quality is satisfactory. This can conveniently

satisfy 5c0eds PHeCUSHNRT S liiar afl othd Nothe; 400080 Fl Ghol ihcd bl OCk

di agram of the onli ne mar server 220 that 1Ts a web server for nanagi ng

dverti di . I nmbodi f .
prooont | RGREFbK. 170 RFET TG Lo P BV R GHFTTo: WA kBt SSaPVaY 220

according to an exenpl ary enbodi nent  of the gresent i nvention includes a
controld er@%8s GipGhEFCPRFSr ABEPORSTER AR1thg §BPA&r information DB 412, a
communi cation interface 420, a transaction broker 430, a target 15
adverti senment ndr&ger 44405 an hleabntdidian kdy thenantisre 4Berkgtsanpl e
recei pt authenticator 460, an

server 220 that is a web server for managing a target

advertisement according to an exemplary embodiment of the
present invention.

10 Referring to FIG. 4, the online market server 220
according to an egemplary embodiment of the present
invention includes a controller 410, a buyer information
DB 411, a seller information DB 412, a communication
interface 420, a transaction broker 430, a target

15 advertisement manager 449, an authentication key
generator 450, a sample receipt authenticator 460, an
advertising expenditure settling unit 470, and a message
sender 480.

The controller 410 is a processor for controlling

20 the above components of the online market server 220,
basically including registration of goods by sellers,
purchase of goods by buyers, and delivery of paid goods
for shopping mall management. In particular, the
controller 410 controls to provide the above target

25 advertisement including information on providing a sample

17




advertising expenditure settling unit 470, and a nessage sender 480. The
controller 410 is a processor for controlling 20 the above conponents of
the online market server 220, basically including registration of goods by
sellers, purchase of goods by buyers, and delivery of paid goods for
shoppi ng mal | managenent. In particular, the controller 410 controls to
provi de t hgcahowe wels gphgd5 aadverd | genenktenahdi Agrheforcmtion aay
providing a sanple 17 to the web page and to generate the authentication

key for epgplifihihefustirerykebpiral t&30i 881 eciimg ddhectidifethe
advertisenment and requesting the sanple of the advertised goods to receive

the saml e ipoLhe J4Anchiaged THR Sl e Ll Nandl <gnp1 adyes tiper

term nal) nmay access e online ma erver 2 er the network

210, d ti K [ i.ded by_ th | i ket
cerver 2200 TRFBhURCh FAT0 Wi BFBLE EBfmORTERDI Off HRPG7EHEn &b cat i on

interface 420, and 10 use the target advertisenent service according to the
present® i nventi ghe T 1A 1WA Subkc? i he>@ECht £88Gi E8TMERaLeustBmer of
the online market server 220 using the seller termnal 240. Seller

menber shi pnawnf acaaspoiihee ogplineg megiedr J9yver pasdwever &bat astwork
information, prices of 15 goods, brands of goods, and features of goods
regi stered210, use goods transaction brokerage service provided by

the online market server 220 through wired or wireless
communication using the communication interface 420, and
10 use the target advertisement service according to the
present invention. The seller may subscribe as a service
use customer of the online market server 220 using the
seller terminal 240. Seller membership information, e.g.,
a seller ID, a password, contact information, prices of
15 goods, brands of goods, and features of goods registered
by the subscribed seller may be stored and managed in the
seller information DB 412. Further, the content of the
advertisement (e.g., images, videos, and the 1like), a
target information profile (e.g., sex, age, and terminal
20 access region of customers designated as objects to which
the sample is to be provided), and franchise information
that the seller registers to use the target advertisement
service may be stored and managed in the seller

information DB 412.

18




by the subscribed seller may be stored and nmanaged in the seller
information DB 412. Further, the content of the advertisenent (e.g.,

i mges, videos, and the like), a target information profile (e.g., sex,
age, and term nal 20 access region of custoners designated as objects to
which the sanple is to be provided), and franchise information that the
sel l er register&hieo nseet hedrariget] adveet i, Sseretomeser vieceimay )be230or ed and
managed in the seller information DB 412. 18 The buyer termnal (i.e.,

custonmer tiy aatesd3bhemBylageensirikhe erldwe mMoKelvaerves 22Pwever the
network 210 and may use goods transaction brokerage service provided by

the online parkalq SHMET 220 LAY LARsACcMI bR BEo kb FELESSs£LHTEAI cati on
usi ng the comrunication 1nterface 420. The buyer may subscribe as a

service u . O he_ _onl | ne r ket usi e er
term nal ?6¢§%§E§>er£ﬁénﬁ€?%1%% F%?g¥%ht$§%¥gé.g., a%h%%yég‘lgyand a
password for 1 og-in, .a residence 10,regjistration nber, contact,

i nfor Bt i o Sadr’”e‘éfse,lesc?ar‘foq“wﬁ%%%‘?%%?\, uBFnggg’oes PAFBP AT bhon
successfully bid goods information, bargai ning goods infornation,

i nf or mat | oA kR 400ds, TRl PVERY MAVOFNRSCEAPS iaff 6 ngRTBH-DNUHBr chase

determ nation (receipt 15 confirmation), and the |like that the subscribed
buyer customer of the online market server 220 using the buyer

terminal 230. Purchaser membership information, e.g., a

buyer ID and a password for log-in, a residence

10 registration number, contact information, an address,

cart information, bid goods information, successfully bid

goods information, bargaining goods information,

information on paid goods, delivery information,

information on purchase determination {receipt

15 confirmation), and the 1like that the subscribed buyer

registers are stored in the buyer information DB 411. In

addition, when the authentication key is issued using the

target advertisement according to the present invention,

authentication key information corresponding to the

20 advertisement may be stored and managed 1in the buyer
information DB 411 for free ingquiry and verification.

To broker transactions for goods registered by the

seller, the transaction broker 430 may provide the

information on goods stored in the seller information DB

25 412 to the Dbuyer terminal 230, search for goods
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registers are stored in the buyer information DB 411. In addition, when
the authentication key is issued using the target advertisenent according
to the present invention, authentication key information corresponding to
the 20 advertisenment nay be stored and nanaged in the buyer information DB
411 for free inquiry and verification. To broker transactions for goods

regi st er edcdbyréfigonsehetro thekdy ansadt isoirhbrakes 43Remmre pgovdsleothe

i nformati on on goods stored in the seller information DB 25 412 to the

buyer ternmgogli 230rrspanel fiQlyHoodsrml9a fonRESPARE NG-di & key1waed such
as a name of goods or details fromthe buyer termnal 230, and provide a

list of t egﬁg;gtaggcggad ob@st i b&yeeg?&ﬁg g@{m%?fgl Yaen aWhgﬁygent for

goods sel ec uyer I's requeste transaction broker 430 may
provi de paynment screen_ _infornmtion.for e goods sel ect ed t he, buyer to
Phe’ buyerbTBrTR et oS38oMin BETPOrARIRG b nERPeEny Subhedie Pt nERel Lat i on
process. In particular, the target advertisenent nmanager 440 10 may
provi de t heriRF et iqdvePtr&srent? bgi BR¥r e@¥HY 1He  RANRTRT seFCrFeB. | an
advertisement including information on providing a sanple (a target
adverti serenfovnabhicanpbe Provierdn) seadechednwdly phge. PryeradthehbBecati on

key generator 450 may generate an authentication key for
buyer terminal 230 and perform the payment through an

authentication process.
In particular, the target advertisement manager 440
10 may provide the target advertisement registered by the
advertiser, i.e., an advertisement including information
on providing a sample (a target advertisement with sample
provision) on the web page. The authentication key
generator 450 may generate an authentication key for
15 enabling the customer terminal 230 selecting the target
advertisement and requesting the sample of the advertised
goods to receive the sample at an offline store, such as
a franchise. The authentication key may include Arabic
numerals, a discernible text, or barcode information
20 provided by a random number generator, and may be
transmitted to the customer terminal 230 by the message
sender 480 so that the authentication key can be
submitted directly using the terminal such as a cellular
phone or in printed form such as a paper at the franchise.

25 Alternatively, the authentication key may be stored and
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15 enabling the custonmer termnal 230 selecting the target advertisenent
and requesting the sanple of the advertised goods to receive the sanple at
an offline store, such as a franchise. The authentication key may include
Arabic nunerals, a discernible text, or barcode information 20 provi ded by
a random nunber generator, and may be transmtted to the custoner term nal
230 by t hemapsgade imnsender M8@ rsoithatmabeoautDiBendl Labirontikey sednelre
submitted directly using the termnal such as a cellular phone or in

printed foinrsushtasna papen2at dhe {hanchi spemBerAhtipr nedtvehgsukhe
aut henti cati on key may be stored and 20 managed in the buyer information

DB 411 or phevsshbey pinkaeMiniomDhAddet Ak Wies: i geahshsbtaacard 1 ssued
previously by the online market operator is submtted at the franchise,

CO”pariSO”tMét?r&ﬁ@hﬁggheQ&ﬁ@%&&%%nk%&éﬁFﬁ%érﬁ#&ﬁ OlEas o QggPSEfor”Ed

for sanpl e provision~alt hentication or approva e tar
advertk§en§nt IS bging provideg on_ the meg page of thﬁ custoner ,term na
230, tHe target CUAUVETTI sBR¥Nt "RanBGEr O4%6 na? tr aREMPLf r RACK§& 20
information in a sanple application formas showmn in FIG 5 provided on

the web pa@BtentheatlisRomEr2PRFATRAL 230 to the custoner terninal 230,

whi ch has selected the target advertisenent and requested the sanple. Wen
a When the target advertisement is being provided on

the web page of the customer terminal 230, the target
advertisement manager 440 may transmit franchise
10 information in a sample application form as shown in FIG.
5 provided on the web page of the customer terminal 230
to the customer terminal 230, which has selected the
target advertisement and requested the sample. When a
notification that the sample application form as shown in
15 FIG. 5 has been completed indicating a selected franchise,
e.g., a Gangnam station franchise where the customer
desires to receive the sample of advertised goods is
received from the customer terminal 230, the
authentication key generator 450 may generate an
20 authentication key. The sample application form may be
produced and registered in the seller information DB 412
by the seller (advertiser), or stored and managed in
anocther database of the server 220 by an operator.
Although the franchise has been selected and notified as

25 shown in FIG. 5, the present invention is not limited
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notification that the sanple application formas shown in 15 FIG 5 has
been conpleted indicating a selected franchise, e.g., a Gangnam stati on
franchi se where the custonmer desires to receive the sanple of advertised
goods is received fromthe custoner termnal 230, the authentication key
generator 450 may generate an 20 authentication key. The sanple application
form my behepebdused &ahd rcegitsmerethayn tdweeisad |Ere | sdrogp et foomDBng12 by
the seller (advertiser), or stored and nanaged in another database of the

server 220fpyneniopeint ohe 1Akthowghbht BRef Faafibhseechasibeencseleetad and
notified as 25 shown in FIG 5, the present invention is not limted 21

t hereto angeﬁ@@egU§£Qﬁ9fh@ayofﬁcggvghgﬁﬁ sanpre. feomany franchise in the
list, with the franchise selection field renoved fromthe formas shown in

FIG S. Inthisga a l§h a@gthﬁﬂé'%%E%%%tﬁ%%tQ%Eﬁgéi t?éégragopangequest

the customer termn se1ect|ng the target senent an

requesti ng the sanple tq Iog in and caonpare r shi formatj on based
on | 0g 51 n AT FRRETEh. Hs S o RarAnaP D20 GreRCERE FAPget
information profile managed |n t he database to 10 determ ne whet her the
cust oner |§a¥%%tt%gﬁ%Ftéﬁ%@%%Erandsﬁ%ﬂu?ﬁa%nghEh§aﬁﬁW@l€aE°bé°9r69rded only

to the target custoner, for exanple s ecified by sex, age, or region.
and compare membership ormation based on log-in

information from the customer terminal 230 with the
target information profile managed in the database to
10 determine whether the customer 1s the target customer,
such that the sample can be provided only to the target
customer, for example, specified by sex, age, or region.
Accordingly, when the customer 1is the target customer
specified by the advertiser, the target advertisement
15 manager 440 may provide the sample application form to
the customer terminal 230 so that the customer fills the
form out. A determination as to whether the logged-in
customer satisfies the sex, age, or region requirement
defined in the target information profile may be made
20 based on the membership information, i.e., sex, residence
registration number, address, etc. registered in the
database by the buyer upon subscribing. Here, the region
may be determined based on an Internet protocol (IP)
address that has been assigned to the customer terminal

25 230 for Internet use.
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Accordi ngly, when the customer is the target custoner specified by the
advertiser, the target advertisenent 15 nmanager 440 nmay provide the sanple
application formto the custoner term nal 230 so that the customer fills
the formout. A determnation as to whether the |ogged-in custoner
satisfies the sex, age, or region requirenent defined in the target

i nformation profMelaélwmyl%e whee 20 peswrsbnithe estifersHiien dor BEi on,
i.e., sex, residence registration nunmber, address, etc. registered in the
dat abase bgenheabeyerathenﬂﬂmanmdmrmkeybresttnea&xyqﬁl freym be tilet er m ned
based on an Internet protocol (IP) address that has been assigned to the

custoner terghdRlise2%eza@nkor 25utergiel siefol@2rdbanphi bathwhedcatbequest
for verification of the generated authentication key is received fromthe

franchi se §gfmpal n%%%f he S HP R-HIRGET R AU ENS §GaL BT wndBHepRY HROLI Ty
the franchise tefmnal 250 of whether the 5 authentication is successfully

f d h b d
To  tne franchrebtenr 2o Te | PR PR R aeEe T oPHERal %580, "Such

t bl f th | nt t VAN,
Tar kot S6l AP0t TERGhNoRE sy SOLR SOPRES HOARGCD: 8 BUPRSHEPeker |

connected to the Internet or stand-al one. VMen t he )
the franchise, it can be i1nput wusing the franchise

terminal 250, such as a computer terminal capable of

using the Internet, or a VAN, an open market seller

10 management system, a POS, an ARS or a barcode reader

connected to the Internet or stand-alone. When the

customer submits the membership card, membership

information (e.g., log-in information, or online market

membership information) may be read and transmitted to

15 the online market server 220 using the franchise terminal

250. Accordingly, the sample receipt authenticator 460

in the online market server 220 may compare the input

authentication key or membership information with the

authentication key managed in the database Dbuyer

20 information DB or the seller information DB for
authentication or approval.

When the sample receipt authenticatcor 460 notifies

of successful authentication and then the franchise

provides the sample to the customer visiting the

25 franchise and inputs details of sample provision to the
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custonmer submts the nmenbership card, nenbership information (e.g., log-in
information, or online market nenbership information) nmay be read and
transmitted to 15 the online market server 220 using the franchise term nal
250. Accordingly, the sanple receipt authenticator 460 in the online

mar ket server 220 may conpare the input authentication key or nenbership

i nf or mat i onusttinetheco atthkent raath ose ke rmeamaged2bf, t Ehedafabaseibeyer 20
information DB or the seller information DB for authentication or
approval . Yéenithe sapl enadecerphsadtheat igst0f i OO 0t ithes safmpseccessf ul
aut henti cation and then the franchi se provides the sanple to the custoner

visiting theoy$sidn Béé%@éﬁ?c%ﬂ?lé@!@ﬁt $n@eldlihgy @heSaaRla 1Rr.0vysban to the
23 E6 customer to the franchise termnal 250, the franchise termnal 250

may transnlﬁgéaé?gkﬁi35%%090{§9{0§@¥B%$fEBEQWi | 0p, hasy, pe. nt%QﬁﬁéS?ed

including t S on recelp he notificatron from ranchi se
termnal 5 0, .the advertising expendj.ture settljng unit 47 settle
advert?%inagékpéhﬁt?é%?%%%%?%&n&xggnga&ﬁﬁﬁs%?%%il DI eyt Tﬁg?2§ﬁ¥ission
may be determ ned hased on an issue nunber of the authentication key

gener at ed Pytthe 28WMPrhéSHRPKEEPENAITE &FTH FdDoredt GONMLEGHEEt  f or

policy. The commission may be determined based on an
issue number of the authentication key generated by the
online market or verified in response to a request for

10 wverification from the franchise or based con the number of
rsamples provided by the franchise.

The seller or the franchise may receive an
authentication-key issue list screen as shown in FIG. 6
via the target advertisement manager 440 by accessing the

15 server 220 using its terminal and requesting the screen
according to a predetermined process. The franchise may
request verification of the authentication key by
inputting the authentication key on the authentication
key 1issue 1list screen as shown in FIG. 6. When the

20 sample receipt authenticatcr 460 notifies of the
successful authentication, a predetermined verification
flag, such as a marking, may be displayed in a section
“authentication key verification.” When the verification
flag 1s displayed in the section “authentication key

25 verification,” the franchise may provide the sample to
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10 verification fromthe franchise or based on the nunber of sanples

provi ded by the franchise. The seller or the franchise may receive an

aut henti cati on-key issue list screen as shown in FIG 6 via the target
adverti sement manager 440 by accessing the 15 server 220 using its term nal
and requesting the screen according to a predeterm ned process. The
franchi se tay cueqoest .verllfa ceetlloar obrt hbeawdhentiicati omakeyohyirimnputti ng
the authentication key on the authentication Kkey issue |list screen as
shown in Hé&sué. MWenHdeaz@hsamplatieaei Reyaudbhedtattiord6@fnothei es of
the successful authentication, a predetermned verification flag, such as

a mar ki ng, sﬁiﬁyl@e SN sphayefitHera isealiipn kxequtihenld catken d@ken as
verification.™ Wen the verification flag is displayed in the section

"aut henti caf i.on fﬁng,% vgri%%cg@ign, " the franchi se may provide the sanple
to 24 the custoner. The SelTer or the advertiser may confirm issue of the

aut hent. cati on o rovisian_of the sanmple .on . the authentication key
fasue B ot sor edie,cinBLEULE] AlRari Benc PR | HRBRMIRHL 651 58
adverti senent nethod according to an exengl ar%/ embodi nent . of the present
i nventi on SFFTPhoW bePaeiRebedti M Gr BEEEF Het AV PR PR FolpelRP¥i Bt he

flowchart of FIG 7.
described in greater detail with respect to the flowchart

of FIG. 7.
First, a seller or a advertiser may access the
10 online market server 220 using the seller terminal (i.e.,
advertiser terminal) 240 to register, in the seller
information DB 412, prices of goods, brands of goods,
features of gocods, as well as content of the target
advertisement (e.g., images, videos, and the 1like), a
15 target information profile (e.g., sex, age, and terminal
access region of customers designated as objects to which
a sample is to be provided), franchise information {(1list),
and the like in order to use the target advertisement
service (8710). Further, the seller or the advertiser
20 supplies samples to be provided to customers (buyers)
(e.g., scaled-down samples of large goods or some samples
of objects sold by weight, like agricultural products) to
franchises (S711).
The buyer or the customer browses goods of sellers

25 sold on the online market server 220 using the buyer
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First, a seller or a advertiser may access the 10 online market server 220
using the seller termnal (i.e., advertiser termnal) 240 to register, in
the seller information DB 412, prices of goods, brands of goods, features
of goods, as well as content of the target advertisenment (e. g., videos,
and the like g. ). a 15 target information profile (e.g., sex, age, and
term nal bBerm$salegiddD of (BU8DOMErs diEse gndtgdras a@ijeaitset® wheol a
sanple is to be provided), franchise information (list), and the like in

order to ugevtheikamnggatsadverdd&enend csapuree dool))of Funtbeestt ha seller
or the advertiser 20 supplies sanples to be provided to custoners (buyers)

(e.g., scalggndoyn gampkespehikargengoeds anxgonersapph-es 96t Qbjgets sold
by weight, like agricultural products) to franchises (S711). The buyer or

)
th t I ‘ i
(e customsiybEouss 9985 ALesel Logs (A3caldeanLhg oglbge macket cerver
s R SRR e TEorE, SR Chap b s i S
advertiser-registered target 5 advertisenment, i.e., an adverti senent
i ncl udi ng BEAPLELOPTE9LaFBH- r dRAPERFHPBr ndEi oh2Fdetar §8VeaGFEPFEEEnent

with sample provision) on the web page (S730).
The target advertisement provided on the web page
may include information indicating that the sample can be
10 provided, e.g., “ITry a sample,” as 1in a leftmost
advertisement of FIG. 8, and the customer may click on
the advertisement to request the sample (S731). Upon
receipt of the sample request from the customer, the
authentication key generator 450 may request the customer
15 terminal 230 selecting the target advertisement and
requesting the sample to log in, in order to provide the
sample only to a target customer, for example, specified
by sex, age, or region (S732). The authentication key
generator 450 may compare membership information based on
20 log-in information receiveaA from the customer terminal
230 with the target information profile managed in the
database to determine whether the customer is the target
customer (S740). If the customer 1is not the target
customer specified by the advertiser, the target

25 advertisement manager 440 may send a message, “You cannot
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Wi th sanple provision) on the web page (5730). The target adverti senent
provi ded on the web page may include information indicating that the
sanple can be 10 provided, e.g., "Try a sanple,” as in a | eftnost
advertisement of FIG 8, and the custonmer may click on the adverti senent
to request the sanple (5731). Upon receipt of the sanple request fromthe
cust oner, theeciwat henbmpatl’ohokéfiegenetamer 45@mimglr @§lest Whhe thstoner 15
term nal 230 selecting the target advertisenent and requesting the sanple

to log in, aliflept dgert A prové depkhe fisanphegonl yuk@ometrar gtie cuatrgaer, for
exanpl e, specified by sex, age, or region (5732). The authentication key

gener at or 430 FRYsSRBRAT RaAEFOET 8D PpL-BLOHEBE LAR Qa&g@goangibagibﬁ
information received fromthe custonmer termnal 230 with the target

i or mat | 0popEOLG! 8xnAged et he o dakaass, di0 e kb e, yhes eI sbhe

custoner IS rget cust oner | f e custoner IS not the target

340 Moy sohieh mECEanE U cariit | 56! FecoiVe. & Sl Gt o (PRAZLat oner

term nal 230. Wien the advertiser is the specific target custoner, the
target adVeFPTeenBhY/ nBRBgerskg0ehr BeYdésltnEnsampIrRLSpBPPeAFREACTf or m as

shown in FIG 5 to the custonmer termnal 230 so 5 that the customer can
fill the fBemnoout(By42plecting or inputting fields in the form of

FIG. 5 using the customer terminal 230, and particularly,

by selecting a franchise, e.g., a Gangnam station

10 franchise where the customer desires to receive a sample
of advertised goods, and transmit a notification that the
sample application form has been completed by clicking on

a tag “Do you want to receive a sample?”. Although the
customer terminal 230 has selected the franchise and

15 notified the selected franchise, the present invention is
not limited thereto and the customer may receive the
sample from any franchise in the list, with the franchise
selection field removed from the form as shown in FIG. 5.
Accordingly, the authentication key generator 450

20 may generate an authentication key for enabling the
customer terminal 230 selecting the target advertisement

and requesting the sample of the advertised goods to
receive the sample at an offline store, such as a
franchise (S8743). The authentication key may include

25 Arabic numerals, a discernible text, or barcode
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Accordingly, the custonmer may fill the sanple application formout by
selecting or inputting fields in the formof FIG 5 using the custoner
term nal 230, and particularly, by selecting a franchise, e.g., a Gangnam
station 10 franchi se where the custoner desires to receive a sanple of
advertised goods, and transmt a notification that the sanple application
.form has bheefioroapieb egroywicleidc kbyng aonraraddragnbeyowarertatiax + egrdve a
sanpl e?". Although the custoner term nal 230 has sel ected the franchise

and 15 notmi{edet hersmadneici el f tanehies esuddang esenhihAvenBioorby sthaot
limted thereto and the custoner nmay receive the sanple fromany franchise

in the |ishesybgd é@ﬁdéfaﬂgﬁl§§ tBE! e6+h0prf LebHoh8aDYREERQEL bhetborm as
shown in FIG 57 Accordingly, the authentication key generator 450 20 may

generate a ti I e S r r 230
selectingq?%eﬂéggée gd&%?t?@%n&%@ %ﬂﬁglrgguégtlggytﬁgggan%?éyggé%ﬁ
advertlsed %gods to ceive th nRIe at an ffline store, such as a

franchi’se 1€733J¢" Tﬁélc uttentic f“(‘?r]r ke ey ARG OB W RbP e NufiEral s, a

di scernible text, or barcode 27 information prOV|ded by a randon1nunber
generator, (Efd) HBFSBES  r ansAREBASTRIL hESEUSEBNEFE br HPRERI2B0OBY 3t he
nmessage sender 480 in the formof response information to be displayed on
the web payeloime¢@iahanefsgrageof sarvege (MMS) message, so that the

authentication key can be submitted directly using the

terminal such as a cellular phone or in printed form such

10 as a paper at the franchise (S744). Alternatively, the

authentication key may be stored and managed in the buyer

information DB 411 or the seller information DB 412, and

when a membership card issued previously by the online

market operator 1s submitted at the franchise, sample

15 provisiocn authentication or approval may be performed by
comparison with the authentication key of the customer.

Meanwhile, after receiving the issued

authentication key, the customer may submit the

authentication key or a membership card at the franchise

20 in order to receive the sample (S750). Accordingly, the

authentication key or membership information may ke input

or read using the franchise terminal 250 (8751), and a

request for verification of the authentication key may be

made (3S752). When the authentication key is submitted by

25 the customer at the franchise, it can be input using the
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5 nmessage, such as an E-mail, or a short nessage service (SM5) nessage, a
| ong nmessage service (LMS) nessage, or a nultinmedia nessage service (MWD)
nessage, so that the authentication key can be submtted directly using
the termnal such as a cellular phone or in printed formsuch 10 as a
paper at the franchise (5744). Alternatively, the authentication key may
be stored frgheehagedermideel by, isnfadr matsi o DBorfpiter thersehber
information DB 412, and when a nenbership card issued previously by the

online mkedbDPesat Qking WM thesrade t her f RaWaN, Sesn Sapeh emd bkt ovi si on
aut henticati on or approval nmay be performed by conparison with the

aut hent i catd ple Key0f i@ ntuUss 9EBEm, Neapwhi | an ahikgl &£Cel Vhagcbhe i ssued
aut henti cati on key, the custoner may submt the authentication key or a

raor o ol SRS 2LhIE LN Sep 2 G L AIAET oL 0 iRl dtE SRR (ST00)-

Accor di ngly; athentrcation or mnenbers ormation may I nput

or read usjing the franchise termnal 250 (5751)., and reqguest for
verifigati?ﬁé&ﬁCQ§ﬁ9@ﬁﬁfuﬁﬁa 5 oﬁ%féymﬁﬁgeﬁgﬁlﬁadSaf§752Tgm$ﬁ5ﬁhfﬂe

aut hentication key is submtted by 25 the custonmer at the franchjse, it can
be input UsSPFRITHel2B fEadchi €% drhi HaforBat1eichgs W ureFkeEr ni na
capabl e of using the Internet, or a VAN, an open narket seller nanagenent
system a e nghiRSinfogmparionde may be read and transmitted to

the online market server 220 using the franchise terminal
250.

10 When a request for confirmation of the
authentication key 1is —received from the franchise
terminal 250, the sample receipt authenticator 460 may
compare the input authentication key or membership
information with the authentication key managed in the

15 database ({(i.e., the buyer information DB or the seller
information DB} for authentication or approval (8753).
For example, when the authentication is not successfully
performed, a message, “You cannot receive a sample”
(8§754) may be sent to the franchise terminal 250. When

20 the authentication is successfully made, a message,
“authentication success” or any other approval
information. may be sent to the franchise terminal 250
(8S755).

When the sample receipt authenticator 460 notifies

25 of successful authentication as described above, the
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reader connected to the Internet or stand-al one. Wen 5 the custoner

subm ts the nenbership card, nenbership information (e.g., log-in

i nformation, or online market nenbership information) may be read and
transmitted to the online market server 220 using the franchise term nal
250. 10 When a request for confirmation of the authentication key is

recei ved ffopanthesér gnohiisies t ehsl nedmRbd, tichetsanphestreeseat pt(Sadthent i cat or
460 may conpare the input authentication key or menbership information

with the amhdentd catdpirHiele menaged iApthe 18e€al abaser (it , skhgibuyer
information DB or the seller information DB) for authentication or

approval (5753 s10f0koeXaP! SusMBRD: t B8 sa¥t RENtiRAt on ks Ot sugcessfully

performed,” a nmessage, "You cannot receive a Sanple" (5754) nay be sent to

the franchise terging 2a0. When 20 1he authenthcatioprhs successhully

c
made, a nmessage, auth i on success™ or —any ot her "approval
informati op may, be sent to the anchise_term nal 250 ,(5755)..Wen the
sanplgqaech%?gﬁbfﬁe%ﬁr 4 6ho§%€ié§ra nﬁbﬁes§€5@§ élzgﬂah@ﬁyication
as descri bed above, the 29 franchise provides the sanple to the custoner
(S760) VhWERRBSTHANCR sE3FPEK RIS Rt ai FeMbtcthelsappltéfication

including the details to the server 220 (87¢l). Upon
receipt of the sample provision completion notification
from the franchise terminal 250, the advertising
10 expenditure settling unit 470 may settle advertising
expenditure according toc a commission peclicy and notify
the advertiser terminal 240 of the details (S770). The
commission may be determined based on an issue number of
the authentication key generated by the online market or
15 verified in response to a request for verification from
the franchise or based on the number of samples provided

by the franchise.
The functions of the method and system o©of the
present invention can be implemented as computer-readable
20 code in a computer-readable recording medium. The
computer-readable recording medium 1s any recording
medium for storing data that can be read by a computer
system. Examples of the computer-readable recording
medium include a read-only memory (ROM), a random access

25 memory (RAM), a compact disk-read only memory {(CD-ROM), a
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provision to the custonmer visiting the franchise, e.g., sanple provision
information as shown in FIG 6 to the 5 franchise term nal 250, the
franchise termnal 250 nmay transmit a sanple provision conpletion
notification including the details to the server 220 (S761). Upon receipt
of the sanple provision conpletion notification fromthe franchise

term nal 2b8gne¢hecadweet i s nfldipexgdeand;t ane setttildalg dats 470regg.settle
advertising expenditure according to a comm ssion policy and notify the
adverti seralesphael véd), othkhaedeual héy &/ Wmpreentcadmisstbe Faymbe
determ ned based on an issue nunber of the authentication key generated by

the onlinemarketrofr 15 M85d fi@dg.n reapepagtt ot Aah&ALESI oA P! Verhki cation
from the franchise or based on the nunber of sanples provided by the

[ranchise. g, tUPCEE 088 0L ThecJESIIRY et amOT peheq i BEespRthnvent on

can be inp ed as conputer-rea code i'n a conputer-readabl e

record%ng medi um Tge cgnﬁuter-re dabl e recordin d'Hn1is anxtregording

nediun1fora@?%ginﬁe YY" “THat “2BR"bE" r e84° ?mg’cogﬁgfe% esy??@ﬁl Efanples of
t he conputer-readabl e recording _nmediuminclude a read-only nmenory (ROM), a
random acck®99Bl gen&3de RARY a RonpatPrafsk-3¥hd SRFGEREHDr vV CDRROV), a

30 magnetic tape, a floppy disk, and optical data storage.
decentralized manner.

With an Internet -advertisement method and system

according to the present invention, an advertisement in

10 the form of a banner on a web page of an online market,
such as an Internet shopping mall, for enabling selected
target customers to receive a commercial sample at a
membership-based offline store can be performed, such
that a targeting goods advertisement can be effectively

15 performed, membership-based offline stores can be
publicized, and increasing visits from customers can lead

to an increase in sales.

With the Internet advertisement method and system

according to the present invention, a target customer can

20 easily receive a commercial sample using an
authentication key or membership card issued through an
advertisement on a web page at a desired membership-based
offline store without requesting an advertiser to

directly deliver the sample, thereby conveniently

31




Alternatively, the nediummy be inplenmented in the form of carrier waves
(e.g., Internet transm ssion). The conputer-readable recordi ng nedi um may
be distributed 5 anong networked computer systens, and the conputer-
readabl e code may be stored and executed in a decentralized manner. Wth
an Internet advertisenent nethod and system according to the present

i nventi on, sabiatlyend i segant oifn cuk@ drlee-of afaniofiray bamneurona se wgbogdage of an
online market, such as an Internet shopping mall, for enabling sel ected
target CUS&P@@fSré@eiﬁﬁﬁ?Vgh@ SOMMBrEL Al §aﬁpie at a menbershi p-based
offline store can be performed, such that a targeting goods adverti senent
can be effectively 15 perforned nenbershlp based offllne stores can be

_publ icized, and I'tnc“lﬁs'b%g \f)é%l %“ rQm.« Q}% {%{)SLI%%P eacq1 t.Q.¢an i ncrease

in sales. VVth the "T'nt ernet senen and systen1 according to
t he present inventjon, arget _custoner can as receive a
comerci al © %%EpY%rh%Fﬁdmﬁa ég?ﬂgh??ﬁaf?%nbﬁevaﬁ? ﬁ%n%%%sﬁ?%vﬁard i ssued
through an advertisenent on a web page at a desired nenbershi p-based

of fliné st%@%cmib%%u%X?%ahééfuﬁ@b%ﬁlﬁﬁvéﬁtPgth?oPr%?%%Et%9V@% +9Br the

sanpl e, thereby conveniently 31 satisfying needs of customers desiring to
pur chase geobtlsout departing from the spirit or scope of the

invention. Thus, it is intended that the present
invention cover all such modifications provided they come
within the scope of the appended claims and their

10 equivalents.

32




after receiving the coomercial sanple. It will be apparent to those skilled
in the art that various nodifications can be nmade to the above 5 descri bed
exenpl ary enbodi nents of the present invention wthout departing fromthe
spirit or scope of the invention. Thus, it is intended that the present
invention cover all such nodifications provided they come within the scope
of the appemaledigl @.asMBEDdISheir 10 equivalents. Fs 32 WHAT IS CLAI MED
IS: 1. An Internet advertisenent nethod conprising: providing an
advertisenment including information on 5 providing a sanple; receiving

|l og-in information of a customer froma custoner termnal that selects the

advertisenment and RRAWESLSHERC,83EPLE sBREndChEE LA BmpheLhag  t he customer
is a target customer; 10 providing a sanple application formto the

custoner term pal r di , ' | OR: I £S , geperating
an authenticatigﬁoﬁg?&%§’%ﬁiﬁﬁ%%%ﬁ%%%&%ﬁgn%ﬁ%}&?%§§1%gﬁgf%gggggi52 t he
sanpl e .of the advertised goods at an offline store, in response to a

notifi Cat iBFOVIS A%t THEPLEfpl e application form has been conpleted from

receiving log-in information of a customer from a
customer terminal that selects the advertisement and
requests the sample and determining whether the customer
is a target customer;

10 providing a sample application form to the customer
terminal according to the determination results; and

generating an authentication key for enabling the

customer terminal to receive the sample of the advertised

goods at an offline store, in response to a notification

15 that the sample application form has been completed from

the customer terminal.

2. The method of claim 1, further comprising,

prior to providing an advertisement, registering a target

20 information profile in a database, the target information

profile indicating target customers selected and
designated in advance by an advertiser, wherein:

determining whether the customer is a target

customer comprlses comparing the target information

25 profile with membership information based on the log-in
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the custoner termnal. 2. The nethod of claim1, further conprising, prior
to providing an advertisenent, registering a target 20 information profile
in a database, the target information profile indicating target custoners
sel ected and designated in advance by an advertiser, wherein: determ ning
whet her the custoner is a target custoner conprises conparing the target

i nformat i oinf@imprbén | efmwoh teabecsbtpmenf otemhioal based makehetheg-in 33
information fromthe customer termnal to make the determ nation. 3. The
met hod of gdeérmlnawherein the target 5 information profile conprises at

| east one of sex, age, and term nal access region of custoners designated
as objects to which the sanple is to be provided. 4. The nethod of claim
2, wherein registering the 10 target infornmation profile conprises:

registering { informdop.en gt Leas;one of flife store in tbe database,
Y,

and further conprising, prior to genefating ‘d@n "authenti cati on
provid off|[ine store. 15 infarmation sanmpl e lication formto

rther .
the cuSt ottt REPRIHAT RAGTLAF oMy 1T S0f11 | N2St oPBowidr e 8BSt oner

desires to receive the sanple of the advertised .
and terminal access region of customers designated as

objects to which the sample is to be provided.

4. The method of claim 2, wherein registering the
10 target information profile comprises: registering
information on at least one offline store in the database,
and
further comprising, prior to generating an
authentication key, providing the offline store
15 information in a sample application form to the customer
terminal and selecting an offline store where the
customer desires to receive the sample of the advertised
goods when the sample application form is being filled
out using the customer terminal.
20
5. The method of c¢laim 1, further comprising,
after generating an authentication key, notifying the
franchise terminal of whether the authentication is

successfully periormed, in response to¢ a request for
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goods when the sanple application formis being filled out using the
custoner termnal. 20 5. The nethod of claim1, further conprising, after
generating an authentication key, notifying the franchise term nal of
whet her the authentication is successfully perforned, in response to a
request for 34 verification of the authentication key fromthe franchise
terminal . BerThecabipondosf thrapntBenphentinnt keyf fapehtbe fBanehisaal

i nputs the authentication key issued to the custoner term nal and
transmts taemiegliest for verification of the authentication key to a
server using at |east one nediumfromanong a virtual area network (VAN),
an open nmarket seller managenent system a point 10 of sale (POS), an
automatic replying system (ARS), a cellular phone, and a barcode reader,

or inputs nenbey shi pnlnERIVRIG 09 aRd JLEANS M {fe@hfOUad EOLncMELLfication
of an authentication key nmanaged by the server to the server using the at

I t | 15 T th . al. m. f he; S| ft
ot fying, " EERBI na PGt (1 et FoRERSE R GuTsi bhY o* TR Sdtl SPRas been

conpl eted inc| udin etails of .
P customerg erminal and transmits the reqguest for

verification-of the authentication key to a server using
at least one medium from among a virtual area network
(VAN), an open market seller management system, a point
10 of sale (POS), an autcmatic replying system (ARS), a
cellular phone, and a barcode reader, or inputs
membership information and <transmits a request for
verification of an authentication key managed by the
server to the server using the at least one medium.
15
7. The method of claim 5, further comprising,
after notifying, receiving a notification that provision
of the sample has been completed including details of

sample provision to the customer visiting the offline

20 store, from the franchise terminal.

8. The method of claim 7, further comprising,
after receiving the notification of sample provision
completion, settling advertising expenditure according to

25 a commission policy.
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sanpl e provision to the customer visiting the offline 20 store, fromthe
franchise termnal. 8. The nethod of claim?7, further conprising, after
receiving the notification of sanple provision conpletion, settling
advertising expenditure according to 25 a conm ssion policy. 35 9. The

met hod of claim8, wherein the conmssion policy is determ ned based on an
i ssue nunber of the authentication key generated by the online narket or 5
verified in response to a request for verification from the franchise or
based on the nurther Tie smephed prfovibtenn By twherefifd itiee stomaisiflonThe

met hod of claim11, wherein the nmethod is 10 utilized at an online market

for brokerpdgi@pods HEegkshiabkhOmAWedebhersn deeds pyhasbase & bugers, and
delivery of paid goods. 11. A recording nmedi um having a conputer-readabl e

15 program i ecor deds £ 16k eah f Ol RRIQIE Ngya FRLNAGh ) ARCOREING L 053Ny one
of claimse 1 to 10. 12. An Internet advertiSenent systemconprising: a

s 1 1o 10. ] : ve conpr I
et adEng TRFETRET BB O POV V0 8 EaNre. St BBtk aenrbat ol key

enerator for generating an ,
g the granch&segor based on the number of samples provided

by the offline store.

10. The method of claim 1, wherein the method is
10 utilized at an online market for ©brokering goods
registration by sellers, goods purchase by buyers, and

delivery of paid goods.

11. A recording medium having a computer-readable
15 program recorded thereon for performing a method

according to any one of claims 1 to 10.

12. An Internet advertisement system comprising:
a target advertisement manager for providing a
20 target advertisement including information on providing a
sample; and
an authentication key generator for generating an
authentication key for enabling a customer terminal

selecting the target advertisement and requesting a
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aut henti cation key for enabling a custoner termnal selecting the target
advertisenent and requesting a 36 sanple of advertised goods to receive
the sanple at an offline store. 13. The systemof claim 12, further
conprising: a 5 database for nmanaging at |east one of a target
information profile for selecting and designating target custoners in
advance bysampbalveft issbreriideat ngdods @b atecdieast tbae safillieneatst ane, and a
sanpl e application form for requesting the sanple, wherein: 10 the target
adverti sengpt] pppagesrdransnmts the offline store information in the
sanpl e application form provided to the custoner termnal, and when a
notification that the sanple application form has been conpl eted
indicating a selected franchise 15 mhere the custonmer desires to receive

t he sanpl e of aq erthﬁgdé%%qggnlgf H%ﬁngrqﬂ%} |ca§$@§F£ {ﬁénlgal t he

aut henti cation K y gener I generate 20714. The
syst em_of $Ia| erein the authentication ke erator u sts the
cust omer %ﬁ%?%%? t §%Fog BAPHGH r eBbi pth G Tt heP? quggt for FﬁE anpl e,

and conpares_nenbership informati on based on log- in information fromthe

custoner tErFe¥BRtiPR hPrREidlar er selecting an designating target

customers in advance by an advertiser, information on at
least one offline store, and a sample application form
for requesting the sample, wherein:

10 the target advertisement manager transmits the
offline store information in the sample application form
provided to the customer terminal, and

when a notification that the sample application
form has been completed indicating a selected franchise

15 where the customer desires to receive the sample of
advertised goods is received from the customer terminal,
the authentication key generator generates the

authentication key.

20 14. The system of claim 13, wherein the
authentication key generator requests the customer
terminal to log in upon receipt of the request for the
sample, and compares membership information based on log-
in information from the customer terminal with the target

25 information profile, and
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25 information profile, and 37 when it is determned that the custoner is
target custoner, the target adverti senent manager provides the sanple
application formto the customer termnal. 5 15. The system of claim 12,
further conprising: a sanple receipt authenticator for notifying the
franchise termnal of whether the authentication is successfully
performed in resgmrselt oia degeesinédrtheti theatuehonér tibeaatdElrertti cati on
key fromthe franchise termnal. 10 16. The system of claim 15, further

conpri si ngzugBomady erdHes i fgr gxpendivbrte ssekhki Randydr f prosetitsi Ree
advertising expenditure according to a conm ssion policy, when the

aut henti caghf lbsaﬁﬂ§9@§§EHE|foEﬁrEerﬂﬁg %G@t%mé§ Rebifhgation that
provision of the sanple has been conpleted including details of sanple

provision to the custoner visiting the offline store is received fromthe
franchise termnal. 38

5 15. The system of claim 12, further comprising: a
sample receipt authenticator for notifying the franchise
terminal of whether the authentication is successfully
performed in response to a request for verification of
the authentication key from the franchise terminal.

10
16. The system of claim 15, further comprising: an
advertisgsing expenditure settling unit for settling
advertising expenditure according to a commissicn policy,
when the authentication is successfully performed and a
15 notification that provision of the sample has been
completed including details of sample provision to the
customer visiting the offline store is received from the

franchise terminal.
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