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FIG.8A
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FIG.8B

設問4/30
　地域活動やボランティア
取り組みたい

そう

思
わな い

あま りそ う

思
わな い

設問3/30
　健康管理には気を付
方だ（適度な運動や食生活

そう

思
わな い

あま りそ う

思
わな い

思
う
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FIG.12
FACTOR ANALYSIS BY PRINCIPAL FACTOR METHOD (FOURTH STAGE) 

ALLOCATE NAME TO FACTOR TYPE AND NOTIFY SURVEY SUBJECT 

FACTOR TYPE FACTOR NAME 

FIRST FACTOR BELIEVER IN HEALTHY 

AND SUSTAINABLE 

LIFESTYLE 

SECOND FACTOR SELECTIVE PERSON 

THIRD FACTOR MARKET WATCHER 

FOURTH FACTOR PASSIVE PERSON 

FIFTH FACTOR CONVENIENCE-FOCUSED 

PERSON 

SIXTH FACTOR SELF-BETTERING PERSON  

 
Taken from Survey and research on the segmentation of consumers based on lifestyle and 
environmental consciousness/assessment of value, Norihisa Miyahara, Momoko 
Yamamura, Jiro Furuki, Journal of Mitsubishi Research Institute No. 51 (2009), pages 76 to 91. 

*
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FIG.13A



EVALUATION TAG ALLOCATION CRITERIA  

EVALUATION 

TAG 

EVALUATION CRITERION 

A POSITIVE EVALUATION INCLUDING BOTH DESCRIPTOR AND 

MODIFIER, E.G. "REALLY DELICIOUS", "THE MOST BEAUTIFUL 

EVER" 

B POSITIVE EVALUATION INCLUDING DESCRIPTOR, E.G. 

"DELICIOUS", "BEAUTIFUL" 

C DOES NOT INCLUDE AN EVALUATION COMMENT, BUT REPORTS 

ON A SITUATION, E.G. "WENT", "BOUGHT" 

D NEGATIVE EVALUATION INCLUDING DESCRIPTOR, E.G. 

"DISGUSTING", "DIRTY"  

E NEGATIVE EVALUATION INCLUDING BOTH DESCRIPTOR AND 

MODIFIER, E.G. "ABSOLUTELY DISGUSTING", "REALLY DIRTY" 
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FIG.13B
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FIG.18A

FIG.18B

FIG.18C

A cat is laying on the chair with a ball.
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