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adverti senent tine-franmes which are
BACKGROUND OF THE INVENTION

Heretofore, advertisement time-frames in broadcasts through
media for distributing information such as a television, a satellite
communication, particularly in sponsored free-broadcasts, have been

16 fransacted between a corporation as an advertiser or sponsor and the
media offering advertisement time-frames through the intermediary of an
advertising agency (or advertising company).

Late years, in line with the development of communication

- networks, such as satellite communication and Internet, and the advance
20 of computer -technologies, on-line media via Internet or the like
dramatically come into wide use, in addition to media such as televisions

and satellite broadcasts using conventional communication systems.

Further, as the advance of digital technologies allows
advertisements to be separated from a program and handled

25 independently, the concept of the advertisement time-frame has been
changed from a program advertisement time-frame attached integrally to
the program with disregard to the number of viewers, to a viewér-
specified advertisement time-frame as a separated unit viewed by an

- individual viewer.




accunul ated for each of targets categorized by a sponsoldAdushdP%9 to a

“ specific index is referred to as "target advertisenent tinme-frame" herein.

5.1n the rapid popul arization of the on-line nmedia, a new technology are

al so developing to allow a viewi ng state such as "when, where and by whom

a broadcast through the on-line nedia is viewed" to be readily
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15 using the above conventional nethod or system specific target

adverti sheeein.t i ne-franmes are di sproportionately demanded by the majority

of sponsors, while other target advertisenent tine-frames can receive
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situation where few target advertisenent tine-franes_have 20 de d
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thereby some associated method or system for coping With the demand
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However, when sponsors drive forward the target advertising
15 uéing the above conventional method or system, specific target
advertisement time-frames are disproportionately demanded by the
majority of sponsors, while other target advertisement time-frames can
receive orders only from limited or few sponsors. This has caused an
undesirable situation where few target advertisement time-frames have
.'20 demand overreaching supply, but most target advertisement time-frames

has supply exceeding demand.

SUMMARY OF THE INVENTION
In view of the above proBlems of the conventional technologies, it
25 is therefore an object of the present invention to provide a method and
system capable of allowing a plurality of sponsors to changeably assign an
advertisement-viewing reward for each of target advertisement time-
frames under an open and fair price competition to provide an adequate

price and allocation of the target advertisement time-frames.




means for selecting a viewer according to information ot HARHE2Q0and

‘all owi ng an advertiser of an advertisenent to assign an advertisenent-
viewing reward to the advertisenent for the selected viewer; designating
means for allowi ng the selected viewer to designate whether he/she w ||

- view the advertisenent having the assigned advertisenent-view ng reward;
and changi ng neans for allow ng the advertiser to change the
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reward to the advertisenent for the selected viewer. The designating neans
i s oper dbpendmgbhdibe ndosmiationeabeuthlee designtsoniatte phevided fherishe wil |
view the adverti senent having the assigned advertisenent-view ng reward.
Fur t her the glesignaiiis gneaan Fhen she yiewet haspdesigpates vehethes helshane

adverti %ﬁer\zvé[ &lecggggﬁiste@geggvert i sement - vi ewl ng

According to another aspect of the present invention, there is
provided an advertisement time-frame transaction method comprising
the steps of: selecting a viewer according to information about viewers;
-allowing an advertiser of an advertisement to assign an advertisement-
viewing reward to the advertisement for the selected viewer; allowing the
selected viewer to designate whether he/she will view the advertisement
having the assigned advertisement-viewing reward; when the viewer has
designated whether he/she views the advertisement, allowing the
advertiser to change the advertisement-viewing reward of the
advertisement in real time, depending on the information about the
designation.

In the advertisement time-frame transaction system, the
assigning means is operable to select a viewer according to information
of viewers and allow an advertiser of an advertisement to assign an
advertisement-viewing reward to the advertisement for the selected
viewer. The designating means is operable to allow the selected viewer to
designate whether he/she will view the advertisement having the

assigned advertisement-viewing reward. Further, the changing means is




_reward of the advertisement in real time, depending on tAPH 8PRR i on
about .t he designation to be provided fromthe designati ng neans when the
virewer has desi gnat ed whet her he/she views the advertisenent. 5 BRIEF
DESCRI PTI ON OF THE DRAWNGS Fig. 1 is a schematic bl ock di agram showi ng an
advertisenment tinme-frane transaction system according to one enbodi nent of
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oper at e} ertisenent time-frane ransact I on system

- Fig. 3 i sreqvhrdxet ﬂi@ta‘dﬁr)értflbém%ﬁﬁ'iﬁ 1¥fal ttha eORRDBh dSTE 6h t‘lﬁemfﬁﬂﬁ‘n%'ﬁdnseﬁent
time-frane transaction systemof Fig. 1; F|g 4 is an explanatory flowhart

of the opgaiti the désﬂghamolﬁt@%\éepﬁavs&@@ﬁoml thee idesiph atimn seedd Pwhsnst em of
Fig. 1, Fig. 5is an explanatory flowhart of the operation of the

adver ti sdientiewienthdsr desighatotswheiber byshenwviewsiitg. adverkisgment. s an

expl anatory vi.ew show ng one exanple of an advertisenment select screen to
be di §pl ayed on a display unit of a terminal 20 of the adverti senent
time-franme transaction _systemof Fig. 1; Fi E‘IE7 an_expl anatory vi ew show ng

anot her exanpl e of tR&l dD@SGB EHYNSQFTHE DRAWINGSe di spl ayed on the
ayetemof Fig Fig' i Spscionafihack. %éﬁea%wtné'ﬁéiwnﬁﬁer@&?ﬁagﬁ' °25
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anot her n‘g rrent o he present invention. 4 14 April 2005 DESCRI PTI ON

OF Ttir PREFERRE%.EM?’QQ' MaNTexplanatory flowchart of the operation of the

-advertisement time-frame transaction system of Fig. 1;

Fig. 3 is an explanatory flowchart of the operation of the
advertisement time-frame transaction system of Fig. 1;

Fig. 4 is an explanatory flowchart of the operation of the

15 advertisement time-frame transaction system of Fig. 1;

Fig. 5 is an explanatory flowchart of the operation of the
advertisement time-frame transaction system of Fig. 1;

Fig. 6 is an explanatory view shovﬁng one example of an
advertisement select screen to be displayed on a display unit of a terminal

20 of the advertisement time-frame transaction system of Fig. 1;

Fig. 7 an explanatory view showing another example of the
advertisement select screen to be displayed on the display unit of the
terminal of the advertisement time-frame transaction system of Fig. 1;

Fig. 8 an explanatory view showing one example of an

25 advertisement-viewing condition in the advertisement time-frame
transaction system of Fig. 1; and

Fig. 9 is a schematic block diagram showing an advertisement
time-frame transaction system according to anbther embodiment of the

present invention.
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Wth reference to the drawi ngs, various advertisenment tilfeApribA0S
transacti on net hods and systens according to enbodi nents of the 5 present
imvention will now be described in detail. Fig. 1 is a schematic block

di agram showi ng an advertisenment tine-frame transaction system according
to one enbodi nent of the present invention. In this enbodinent, the
advertisenent tinme-franme transaction 10 system 1 conprises; an
advertisenment-viewi ng condition entering/changing section 10 for

enteri ng/ changi N RSERTPIEORFOF Pt PRYFERRED BMBOIIMBRAUT t he

ring g‘ng !
~attribution of each of advertisenents and an advertisenent-viewing reward
for each of advAth irefdfRRke \tbWetHaSARGs! ¥ 2ASuL HAVSLEHsOM R iméFragheer ti ser,
an ad-market database 11 for storing the advertisenent attribution
i nf or mat R siedicnhemathvald | aadresisteheivi figording’ @46 wvhibvidiavedits of the
ent ered/ changed by the adverti senent-view ng condition entering/changing
sectidn poeseit imveatiomawkldnowp batdescnibeduntdetgilsecti on 12 for identifying
the advertisement attribution information and the advertisenent-view ng
rewar ds ent er effighiniged $shemphatigdvlecki diageam vhewing awndverdisement

ent ering/changi ng section, 10, and registgring/overwitingly regjstering
themin P%e‘gﬁa’ﬁﬁr' keanspetiopy Sy stam %C‘ar‘ﬁﬁﬂt gﬂtgn%i %W&’H@h@@gf' egéact%&i ri ng
~section 13 for .acguit.ri ng a viewing state in response to entered

i nf or mat PEFPERFJOVeRU98nt ents ID of a specific contents, a scheduled tine
for viewing t at e a S , i =) te
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matching wth a viewer ‘"a, according to custoner information, the view ng
st at e i nf oyrirefdvertidatherdvieiihg cEititione vh fdrih Sehadeind Getion! U0 nfert he
adverti senent pick-up '

entering/changing advertisement attribution information about the

attribution of each of advertisements and an advertisement-viewing
reward for each of advertisement-viewing conditions imposed by the

15 advertiser,

an ad-market database 11 for storing the advertisement attribution
information and the advertisement-viewing rewards which are
entered]changed by the advertisement-viewing condition
entering/changing section 10, _

20 an ad-market update instructing section 12 for identifying the
advertisement attribution information and the advertisement-viewing
rewards entered/changed by the advertisement-viewing condition
.entering/changing section 10, and registering/overwritingly registering

"~ them in the ad-market détabase 11, |

25 a contents viewing state acquiring section 13 for acquiring a viewing
state in response to entered information about a contents ID of a specific
contents, a scheduled time for viewing the contents, and date/weather, to
provide vieWing state information,

an advertisement pick-up condition producing section 14 for producing




. condition, 5 a matching advertisenent picking-up sectioﬁ4fﬁp?bgoﬂﬁcking up
the . i.nformation about the advertisenents matching with the viewer a and
the informati on about corresponding attributions and rewards fromthe
ad- mar ket dat abase 11 according to the advertisenent pick-up condition
received fromthe advertisenent pick-up condition producing section 14, 10
an adver td pRIREH cCoBANTHR WOty Rivr8 ddRSrHi8eHNt MtdRhg RN &Avikver
informati on about one or nore recommended advertisenentS in response to
entered aglyactiarskngrtd custoniee ifdfirnention] tidwidwihg stk dnfirmoatioh andne or
nore advertisenents to be recommended, recommendation text, speci al
‘i ncent i vadyertisemlenite)iewibg arecerdnard dadvidingr the adesttipement tpickietper mi ni ng
section 17 for produci ng recommended-advertisenent priority information
about a cppidi¢ny of the recommended- advertisements according to the

adve\r/éi senent recomendation i nformation, the custoner information and the
i ndi vPdual 2ciatehae tagié’@atlaamntti Blﬁ%g-un SREHgNr &8 ofox, prkang 2ap phhsvi di ng
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adverti senment priority inrormation, provi g th o

screen, ye@ivéd ¥&ih theRRertitefR! HekGa beRdRi oM E%d\ﬂﬁﬁgﬂe@ﬁ@ﬁt B{,m ni ng

section 19 for allow ng the viewer a who has checked the" advertisenments

and the cos esdwurdisetn exttrpscden siieddasivad efbeting Sectior®\I6 o2 YRoviding

advertisenent select screen to deternmine or designate one or nore

advert i sirflenmaition bbowh ssetedmione traeomuordnateds adwernti Emoen i imgrédponsesul ti ng
view ng style information, )

' to ‘entered advertisement recommendation information (designation of

one or more advertisements to be recommended, recommendation text,
special incentive or the like),

15 a recommended-advertisement priority determining section 17 for
producing recommended-advertisement priority information about a
priority of the recommended-advertisements according to the
advertisement recommendation information, the customer information
and the individual-customer-based advertisement viewing record, and

20 - providing the recommended-advertisement priority information,

an advertisement-select-screen producing section 18 for producing an
advertisement select screem according to the information about the
advertisements matching with the viewer «, the information about the
corresponding attributions and rewards, and the recommended-

25 advertisement priority information, and providing the advertisement
select screen,
~an adverf:isement-integrated-contents-viewing-style determining
section 19 for allowing the viewer o who has checked the

advertisements and the corresponding rewards displayed on the




" an advertisement-insert-position instructing section 201fdkppk300ding to 5
an after-nentioned contents server 24 information about a position where

t he designated advertisenent is to be inserted, according to the view ng
style information received fromthe adverti senent-integrated-contents-

vi ewi ng-style determ ning section 19, an advertisenent-data transm ssion
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information received fromthe advertisenent-inte ontents

- Vi ewl ngvidwiify 98fBATSYAgtIsRCt I on 19, and 15 an
adverti senment-vi ewi ng-state searching section 22 for searching a view ng

record of afiedayreisenfaiteiiserifpesidsibreidstbee@ng settion f30afor Priofidiagttoon
~system 1l of Fig. 1 further includes; the advertisenent server 23 for
providli ngntdféedaien nbned eontegitgsaresr 24 (nfodweatios abvut afpositibe where
correspondi ng advertisenent insert position, according to the received
advert | sélh%mi%mmed adeertisement intobedniserted; lascexshingrivstheeviesvings f or
pr oduci ng ngcprl;bi natj on data Qf _the contents. data and the adverti senent

data accé¥ pEmakion goesived dremy the advertisementomiearatedagadanbng t he
adverti senent dai%i ':d%lt%&gvi.de thg.l 2f conmbi nati on data as an

advert i sEIfERTE Y DIRESFHCE%at%, a customer dat abase 25 for storing
cust omer 1 or I RGN Al NEradbd ELONE 5 BESLRENCE,c or, B ke of the
vi ewer a. an indi vi ddal-cus orrer-%ase a verltllse ne vi eéw ng recor

dat afgpsen A5 atRf @t QA %Qt&[‘m%ﬁhﬁ;hfeﬁsﬁﬂ?&tigéxﬁ\é%lﬂ\%.}]efrg&i)r%% (igfoﬂlﬂaﬁaﬁﬂt i on

about the 14 April 2005 ID of the advertisenen h een viewed up to
t he uppeabdufrahn inktFiefioAl oft tr@Smiefinkheny i AWRIora, adittehfdsN@ bd8 havi ng

a display unit 27 for displaying a guide screen (screen for making an
appl i catimyerfeat, acowdigg tof tloowienig Xtyleninformation received from the
| advertisement-integrated-contents -viewing-style determining section 19,
and
15 an .advertisement-viewing-state searching section 22 for searching a
viewing record of the advertisement.
The advertisement time-frame transaction system 1 of Fig. 1
further includes;
the advertisement server 23 for providing- the data of the designated
20 advertisement for the corresponding advertisement insert position,
according to the received advertisement-insert-instruction information,
the contents server 24 for producing a combination data of the contents
data and the advertisement data according to the advertisement-insert-
position  information and the advertisement data to provide the
25 combination data as an advertisement-integrated-contents data,
a customer database 25 for storing customer information such és the
attribute, preference, or the like_ of the viewer «.
an individual-customer-based advertisement viewing record database

26 for storing an advertisement viewing record (or information about the




5 advertisenent-sel ect-screen for allowing a viewer to 48 14vK gR0%r nore
desired advertisenents, and/or the advertisenent-integrated-contents. Wth
reference to the flowharts of Figs. 2 to 5, the operation of the system
of Fig. 1 will be described in detail below A sponsor or advertising agent
enters the advertisenment 10 attribution information of an advertisenent A

and the cgyr [ ; I WEBNha% B4 rd, R.( f orq. h of
adverti semnﬁ%%uggrné%ﬁgﬁi ons nﬁaﬁpgége%%é&%\@e&aéseﬁ% sép ,e gflr”g%]é:t he

adverti senembeyiofwimes) GO viewere e4h &9/ changi ng section 10, and the
advertisenment-viewing condition entering/changing section 10 provides such

i nformati om ternhimml 2% hadingrkdisplpgatgit ﬁ$tfw<ﬂiémy§x@%td efide serle@P Si) .
When the ad-market update instructing section 12 is determ ned that the
adver t i sdsereenatfori makiog iamf cappdi¢atnomnfbrt hdewiiglesifondntents X, an

L. ndi vidual -advertisement-view ng condition n - based advertisenment- view ng
reward P ydxerpipemrentiselectvanreer doerallowing ai vieweirr nseleet 2@eadw endiiesi ng

condi tion, ent eri ng/ changi ng segi i o& 10 _are_new i nformation, the ad-market
updat e i fesined 2 XPrésenigHs, an zcgﬁ eopdveritsementrindegratedeedtentat abase 11.

Stoor | Somant W 4R Fel bt iy e 3RaL Rl g amon o B 11
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:algvle\r/![ i g%k@?&fﬁﬁ%@% gwk‘,g‘?ﬁgl‘%‘#gﬂ}PQEIQH\,gffi sement A received from
the advertising canglisol Orerhrd:RBiADANGIAG SAREEEN kO, AUy TRbhl 5

I nformati on, the ad-market update I nSt ting section 1Z overwritingly

regit0 er atfrilbation idferaativh belanloddratReldedto AURAR! hé AUdrEeqriling
registered information (Step S2). 8 14 April 2005 The gui 5e screen (screen

for nmaki advertisppentaidwing rewar®® @g)n)ofor daeh farhwertisethat-wid@iAgi N Fi g.
6 or 7is called fromthe contents server 24 to the termnal 28 of the
vi ewer acowditingns pdmpasedi by sheadwersiserufioonthe mhvériiseniesyitvigedngn t he
di spl éy gglil 't12021 %Ltérqgg}c rarlllig%?glf S%%ti(olslt ?B, and the advertisement-viewing
condition entering/changing section 10 provides such information to the
15 ad-market update instructing section 12 (Step S1).
When the ad-market update instructing section 12 is determined
that the advertisement attribution information and the correspon&ing
individual-advertisement-viewing condition n - based advertisement-
viewing reward P (A, n) of the advertisement A received from the
20 advertising condition entering/changing section 10 are new information,

. the ad-market update instructing section 12 registers them to the ad-
market database 11. When the ad-market update instructing section 12 is
determined that the advertisement attribution information and the
corresponding individual-advertisement-viewing condition n - based

25 advertisement-viewing reward P (A, n) of the advertisement A received
from the advertising condition entering/changing section 10 are modified
information, the éd-market update instructing section 12 overwritingly

registers them to the ad-market database 11 to update corresponding

registered information (Step S2).




5 S3). Then, when the viewer a desires to view the advet#iAjnkRQ05
“integrated contents X, the viewer a instructs to call the advertisenent
sel ect screen (Step S4). In response to the instruction of the above
calling, the termnal provides a registered custoner |ID nunber of the
viewer a to the 10 custoner database 25 (Step S5), and provides

informati on abqyt a schedul ec% time for kavm' ng thi. %ﬁnt ef]ts X ané aﬁ
“contents I D of guE%nﬁcéﬁ?% SCREST AT TR AN 28 APPSR X L8] 93 ng o
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provi des cueHShePeind M QidMAT 0 08U &3pldiPudit 27 BRthORermiedicz® (SR pOr the
| i ke of the viewer a to the advertisenent pick-up condition producing

secti®n RB). 2Phand when r feonriended-ad\desireset®ntieps ithei tydvdetis¢mentng
section 17 (Step S8). Subsequently to Steps S6 and S7, the

cont ent sinteyiangd sbatentsaXgthe ivigwsecti tmstifcty tvcald Thei adweniisenadet
information to the advertisenent pick-up condition producing section 14
(Step S9pelexd sepeem&btept $4).i ndi vi dual - cust omer - based advertisenent view ng
record dat abase 26 provi des_an_ advert.i Sg&ﬁ&;ﬁ Vj ewi ng..reco

i nformati on abbBtrespense terthennsayetrion néin Y%Haﬂé%gsb%(tg{"@% up to

Lne vpoer | m toberold phel 1SR o BSSM HTHAE o 1s

B R Rt e T

pr oduci NGcRERITCA tiflo g%?%%ﬁn% BhE Kedte AR 3L ) PlcoRBEn®Y TIOLE the
contents X to the contents-viewing-state acquiring section 13 (Step S56).
Further, information about date/weather is provided from an outside
calendar/timekeeper and an outside Weathef information providing

15 apparatus (not shown) to the contents-viewing-state acquiring section 13

(Step S7).

Subsequently to Step S5, the customer détabase provides
customer information such as the attribution, preference or the like of the
viewer o to the advertisement pick-up condition producing section 14

20 and the recommended-advertisement priority determining section 17
(Step S8).

Subsequently to Steps S6 and S7, the contents-viewing-state
acquiring section 13 provides vieWing state information to the
advertisement pick-up condition producing section 14 (Step S9).

25 Further, the individual-customer-based adverfisement viewing
record database 26 provides an advertisement viewing record (or
information about the ID of the advertisement which has been viewed up

to the upper limit number of times) of the viewer o received from aftex-

mentioned Step S 23 to the advertisement pick-up condition producing




5 with the viewer a, according to the custoner infornmat 8 PHh&00Pewi ng
state .information and the advertisenent view ng record, and provides the
produced pick-up condition to the matchi ng adverti senent picking-up

section 15 (Step S11). In Step S2 and Step S11, the matching adverti senent
pi cking-up 10 section 15 picks up the infornation about the advertisenents
mat chi ng 4 e, Vi e di ng
attributi glr%{’élbﬁ gar g&/gr séag%%%%n%gafgq% % 'ﬁorﬁ pi‘%&ééﬁfﬁggndi tion
from t he saetigRIeESdpt f{?§e 11 (Step S 12). Subsequently to Step S12, the

i nformati on about the 15 advertisenents matching with the viewer a and the
information abllle 4dergenesONgickoug ttcbhmﬁbﬂnq)@adc{rﬁgﬂﬂéét&l&d e1grovi ded
fromthe nmatching advertisenent pi Ckl ng-up section 15 to

advert i sqmadueess @l piodk-apr eandipiondytiong &£ Qhbp aJcBre(rﬁtseﬁxeﬁl;Q)maleﬁng

advertisin ent _or other admnistrator enters 20 advertisenent
r econfrendd (t e Yiegrerata oacqaidsng iatthencwstonrer trfommadionadher viesangnt s to
be recomended, recomendation text, special _incentive, set of recomrended

adverti sé&tatriaformation and jhe pdpertisementiviawingrasord, aed previdesitbe

enterlng S and the. adverti senent , rec mrendati on entering section
16 provi Hég&‘f??gfé’ﬁ&épé’d c98 rto; thegnat Kemfaserpenh ek e to t he

reconnengg%mﬂ'ﬂiée(&éémt priority determ n| ng section 17 (Step S14). The

recommen adv priority determ ning section 17 produces

i nformation abﬁygt%‘) Ryd QﬁﬂtS’te Qpetlpe( Eﬁlﬁéﬁgﬁa{cﬁggﬁ%ﬁ) Qe EUP 10 14

recomended, according to adv |senen eco on 1'n

Apr 10 2088 tfdiO 6! mkacms%rthbsm&ranﬁgﬁehn@ﬁoﬁ hes ALY rmaﬁchgngust orer

i nformati on as described in Step S8 and the i ndivi dua cust oner ed-
adverti swigntthd evien@rr e€or andnthe nhifoéin adtordeskdiie thien colfdspohdin@nd

provi des the produced recomrended-adverti senent priority information
attributions and rewards according to the advertisement - pick-up
condition from the ad-market database 11 (Step S 12).
Subsequently to Step S12, the information about the
15 advertisements matching with the viewer o and the information about
the corresponding attributions and rewards are provided from the
matching advertisement picking-up section 15 to the advertisement-
select-screen producing section 18 (Step S13).
| The advertising agent or other administrator enters
20  advertisement recommendation information (designation of one or more
advertisements fo be recommended, recommendation text, special
incentive, set of recommended advertisements or the like), from the
advertisement recommendation entering section 16, and the
advertisement recommendation entering section 16 provides the entered
25 advertisement recommendation information to the recommended-
) advertisement priority determining section 17 (Step S14).
The recommended-advertisement priority determining section 17
- produces information about a prioxity of one or more advertisement to be

recommended, according to advertisement recommendation information

10




5 to the advertisenent-sel ect-screen producing section 18 Atikp08%5). The
> advertisenent - sel ect-screen producing section 18 produces the
advertisenment select screen according to the information about the
advertisements matching with the viewer a, the information about the
corresponding attributions and rewards, and the recommended 10

advertisement priorjty information, an rovi.ded. t he, produced
adverti séFIt tBe @dvertistng fgeRhe ¥ Q%F‘%y ﬁmnﬁr%ﬁoprt hthe FHIRMIET 28 of

h i ; di | ; i ; |
i gplvéimaﬁfq% iR A A ERI A i 3B (H1E el A Th o RRABRL o RRUORET BINALS e
1 i ! ti - 1
Shown | n2BvgFASGRERPIALRME SRR LitohGAA BE | ASGRRAL 1 SHeR STOTERR T o
nore of g?éﬁfd%g t@%%&ﬁcﬁ*@éﬁ&nﬁ@ﬁd@&lfdxf@r%eﬁ%ﬁﬁ Prioptginteasktieh the

advertisenents 1n contents to be viewed, and provides the determ ned

i nf orgat iteBhé @ertibemieait Hel@dt-stied produdingdictior 08 (Beep S15).
advertisenment-integrated- 20 contents-view ng-style determ ning section 19
(Step S17). Th®hadudvéitisemeht-soleetrsatertr protanim: \seetibngl8t praluwbeser mi ni ng
section 19 produces information about a position where the advertisenent

i s to bethessvertisemeadr shlagt soreeheachordmg e dhieninform@tion abadt ghevi des
“the produced adverti semeng—,i nsert-position informatjon to th conﬁents 25
server 2advertisepentrmafebing yatk fhei vewer- ﬂosﬁ%‘? orpation aPAYL 488t on

2dvert ) sEARPDOIRE: BUPAPREONS (HEl | SEBRTES adPel + FLeRpoHMARAFS bosi t i on

ot el npABeS et Mridtfe” SHRMMARTE el [ HsAHEE e Bt nS 2 1

i o ot PaPetsd BBt ke (Rfcer? e ASPRLY Smdf 97 6F M kOmhlal( 8 OET. Mon

it p; g; mﬁ; tSI% rw]ﬂi@wbbea 39Vas tthSEIPYy TRE Vadvedtidei OngReldee Rewai tonsehgnt - dat a
display unit 27 (Step S16).

Then, the viewer o checks the advertisements and the
15 corresponding reward in the advertisement select screen as shown in Fig.
| 6 or 7 displayed on the display unit 27 to designate one or more of desired
Advertisements and determine how to insert each of the advertisements
in contents to be viewed, and provides the determined information from
the terminal 28 of the viewer « to the advertisement-integrated-
20 contents-viewing-style determining section 19 (Step S17).

The advertisement-integrated-contents-viewing—style determining
section 19 produces information about a position where the advertisement
is to be inserted, according to the determined information, and provides
the produced advertisement-insert-position information to the contents

25  server 24 through the advertisement-insert-position instructing section
20, and then the contents server 24 prepares a processing of inserting the
advertisement data according to the received advertisement-insert-
position information (Step S18).

The advertisement-integrated-contents-viewing-style determining

11




5 instructing section 21 (Step S19). According to the réééﬁ‘%hzoos
advert.isenment-insert-instruction information, the advertisenent server 23
provi des .a data of the designated advertisenent for the correspondi ng
advertisenment insert position, to the contents server 24 (Step S20). 10
Subsequently to Steps S18 and S20, the contents server 24 produces a

conbi nat iseatidat ¥ afsotfr@deess emforntiiien abdut Ba iadwaidticieoEisertidigabaccor di ng
to the advertisenment-insert-position informati on and the adverti senent

data, anddyeotisementhaccontingato cheddéterhrineteinfermianian, 248 d gfrovidesvi ener a
as an advertisenent-integrated-contents data (Step S21). 15 Then, the

vi ener atheevgroduseddvedversizesment-imsegt-anstrucboneninfoxn@sieap t622he In this
stage, it goes on the assunption that the advertisenment A has been viewed

by the vPEXertisemephesgaver 43 thyowgh cther adrerfisgmentdasa ofraastdssion capabl e
Shen St nibYEREARE soshon s LS ERRS I 0rrat | on about the 1D of the
ccuert serent Agek"ly 0B FEGTERY EARARHE R St

toget her i ifobfh el ViRY BOILALEIAEE by ag%% CphfRAEe" heS %@%&9 $he . 4 0e

information 1 n I ndivVi - cust oner - base I'se

dat abasedafignated t AeFerth@ntif b} AP BFRRPSNn ifhgd %Je%i{?egg it ?ﬁ&ﬂ*t S24  and

the aforenentioned Step S10 (Step S23). A view ng recor or each of

t he advepbsitig b the onsbkts airedr 24 (Srep SHNeEnce to the
i ndividual -cust oner-based advertisenent viewing record database 26, and

t he 1€al cul at edSdbseyuemélyprioviStepst S18hand2 SPO, Athié | co2@0hts server 24

adverti sement -vi ewi ng-state searching section 22 and the ad-nmarket wupdate
i nst r uctP¥flusestd epmbmgtger slataxf)the eontenpedeta tamd thee ndvertisementwi ng
record data for each of the., advertisenments, if_any one of the

advertis tagccg'g,pgg ip ths adveriisemenipnsert-position information and the

advertisement data, and provides the combination data to the terminal 28
of the viewer « as an advertisement-integrated-contents data (Step S21).
15 Thgn, the viewer o views the advertisement-integrated contents X (Step
S522). In this stage, it goes on the assumption that the advertisement A
has been viewed by the viewer «. However, it may be confirmed by
means of a device capable of confirming whether the viewer « has
viewed the advertisement A. |
20 Then, the terminal 28 provides information about the IDs 6f the
advertisement A and other advertisement which have been viewed to the
individual-customer-based advertisement viewing record database 26
together with the viewing state data to update the corresponding
information in individual-customer-based advertisement viewing record
25 database 26, and then the operation proceeds to the following Step S24
and the aforementioned Step S10 (Step S523).
A viewing record data for each of the advertisements is calculated
with reference to the individual-customer-based advertisement viewing

record database 26, and the calculated data are provided to the

12




5 nunber of viewings with respect to a specific adverti s¢dfmil 29@%i ng
condition, its registration with respect to the advertisenent-view ng
condition is deleted fromthe ad-market database 11 by the ad- market

update instructing section 12. Further, if any one of the advertisenents is
~required to change its advertisenent-view ng condition, the ad-market 10

update instructing section 12 provides an instruction_ of. chapging the
advert i s@A¥AFISEBARYLCWINE-SIAE S6AFehng] SRERRR géjaﬁ’éﬁagée 1%331%?93*%the
operation proceeds ta Step,S12 Subsequently to Step 24, the
sponsor PBB""E‘H%??PE&H@ %Qﬁp)léfé%ﬁ)eéi verti sement A searches the view ng
record of the advertisenent,A . t ' -yl ew ig-.st.at.e

sear chi ng sectf%r{eﬁg?n%ﬁo rtg'\?l gﬁelﬁ%tﬂgﬂ%?&bffﬁ% f6lr LA LH oF

i ndi vi duals: 'ta%nép-i i ongi . r#@ﬁ t] AW Ng
rewar d Paki_x,@f%?éﬁslhgg ’ _%gyr?og'l: C‘Filg%% &Iﬂ%é rrft))%l |e§%ett§ﬁ§%§p%rﬁgg? ggielt\f%i?m nes a
new aglveqiindisdie R - VieWMhBs Wl hdspeét toNa: s ic BfertibeRaR-Bewingep S26) .
If not, the operation is conpleted (Step S27). 20 One exanpl e of the
adverti sesidition, evisnge ek tid0 nwith Sfeepect mo the. adrertiveni @i viesdngf t he
above system can be categorized into the followng three points. 1. Free
‘Sel ect i ocomditiay és tdedetwenfronbythei adenatkee dstapseS1Y hyo tBe1yd-pavke) vi ever s
can select a viewing style, such _as "kind/category or _anount of the

adver t i sepdatsinsirpetingoretiondi2. fasuther, ibanyiang ofgdher adygriiseaventsiisenent |

on their own wI|l. The fee of a pay programto be viewe by. t he vi ewers
will be Tedeed depelnemnr 1bh adnerdsswendyiovIng rgnditien. 919? 34-2ARY Real

T oL ot ST SRl P S B B 05 peneo

see I P =e alne - | tar get
(Vi over S5 ST Col et (SIKEAAIRTR dABG:Y BiSheng | 2100
(Vi ever syne st g Bloceeds to Step S12 (Step S25)

Subsequently to Step 24, the sponsor (or advertising agent) of the

advertisement A searches the viéwing record of the advertisement A by
15 the advertisement-viewing-state searching section 22, and reviews
whether the individual-advertisement-viewing condition-based
advertisement-viewing rewaid P (A, n) should be modified. If modified,
the sponsor determines a new advertisement-viewing reward P (A, n), and
| goes to Step S1 (Step S26). If not, the operation is completed (Step S27).
20 One example of the advertisement-viewing condition is shown in
 Fig. 8.
The features of the above system can be categorized intd the
following three points.
1. Free Selection of Advertisements by Viewer (see Steps S17 to 521)
25 Any viewers can select a viewing style, such as "kind/category or
zimount of the advertisements to be viewéd, or refusal of viewing of any
advertisement, on their own will. The fee of a pay program to be viewed

by the viewers will be varied depending on the selected viewing style.

13




. 5 sponsors can watch how nuch their advertisenents are Vit el %90§he
target. (viewers) to change or nodify the advertisenent-viewng reward in
real tine. This allows the advertisenment time-frane transaction to be -

i npl ement ed based on market principles (principle of market nechanisn,
and thereby the fee of the advertisenent tine-frame can be adequately 10

d hi d hi bet d d d ly. 3.
o et e G erCuRoss Al 2b) Aver b s?néeigen?”?é‘eea&ezipéli and
S15) If th | t
ot he advert | SURhBoRten KAG A IRE 1l BFy SGIBAR iERMPPAPIRL o O @ L1 S
and sel e‘éﬂv@rﬂgéﬂnﬁaﬁ@ &S’W%th%%”g)ﬁta a¥gbi «W@@fb)t bl sV 2 wae Sihleed

contents, it wll be a conplicate operatlon or the viewers. Fromthis

poi nt of sgbR¥srst ms A¥atleMiaddsown anspeMiict teidtd AERRMerbRr FArfRYy, the

adm nistrator) to automatically produce a recommended advertisenent set to
be i rser sponsorst ben ceatcbnhew houckedhbirohdvéutisdrmerts arsoviawetiobprihei de 20
an access-friendly operation for the viewers. For exanple, an applicable
adver ti sbamget (veewers) Itu@thange"ocagbdﬁy|thatmbr&cmsémtpwemg rewardinnor e

advertisenments selected to prow de a lowest fee, and a "autonobile set™
conpr i si ¥eplofianer This allaret Ps%ﬁ%ﬁeﬁi@ﬁeﬁ%ﬁfmw @a@et:@anf%hp

d ti ts ted wit t b sashe c bl ock
i ‘aqr am SHBIAGALSH Baged erde at“pr?p”?m Giriteinls Sheie g%cﬁ@%@émdi g
t th prese t Q In thi t he
adverti oo t?”efgh%"ef?lﬁ 08 o BFRE Lo é?@w' Ot RE ARG, ||
- 2005aan édsf‘d@ je %%%é]%n%@&q:bidtg&% B R T s el Ehﬁﬂlyllo for
entering/c g|ngaver |nforrra|on and an

I'senment attri

- adverti SgNEpde pE ARRhL L (3B s Sepdi tions

I nposed by te advert | ser, .
and 515)

If the viewers are forced to check the demand from sponsors or a

list of the advertisement-viewing rewards payable to the target (viewers)
15 and select a desired advertisement at any time when they view desired
contents, it will be a complicated operation for the viewers. From this
point of view, the system allows an advertising agent {or other
administrator) to automatically produce a recommended advertisement
set to be inserted in the contents, for each of the viewers, so as to provide
20 an access-friendly operation for the viewers. For example, an applicable
advertisement set includes a "cost-oriented set" comprising one or more
advertisements selected to provide a lowest fee, and a "automobile set"
comprising one or more advertisements preferentially selected from

advertisements associated with automobiles.
25 _ "Fig. 9 is a schematic block diagram showing an advertisement
time-frame transaction system according to another embodiment of the

- present invention.

In this embodiment, the advertisement time-frame transaction

system 100 comprises;

14




5 an ad- market database 111 for storing the adverti seneht Annik2009i on

“information and the advertisenent-view ng rewards which are

ent ered/ changed by the advertisenent-view ng condition entering/changing

section 110, an ad-nmarket update instructing section 112 for identifying

the 10 advertisenent attribution information and the adverti senent-view ng

-rewards entered/changed by the advertisenent-view ng. condition

ent eri ng/ c BAnadvertasamenirvieringagen Gidms eaterige ngiseshony LY do%r i ng
themin the ad-ngrket, datahase. 111, view,ng. state.acquiring section 113

for acquittREPHICIAREING < BHECTHSCIReR] o\d Y bALiAT IRIPERIM e A aritbr cd

I nformati apout an advertisenent, kD, a sg¢hedpl e i L ew t he

ndver t 1 scIR BRI ACERIBE: Harai, Kot 0B | pF opriub e BBt Y

‘adverti s%@mﬁgﬁg\ﬂfn Sg&%,eehea{a‘ﬁe%g&i senment pick-up condition producing
p1 CK-

section of producing” a pick-up Condition of one or nore advertisenent

mat chEng Whhha @b $REE ,da@@ba?sg PEL Fof i AABrinG ENS RFREtISOMRNEBI tteibutidie
view ng state information and adverti senent view ng record, and providing
the advehhfEei®AbnpPi aKdUPthe ORdvelfiBem@nitatieRing aebwrdiidss eraliith pi gfd ng- up
section 115 for picking up the information about the advertisenents

mat chi ng enitéred/tleangeder dyand tR& t headwédismhéwnviswang cor casgidivdi ng
attributions and rewards fromthe ad-market database 111 according to the
advert i sentetingicdiangingaedtiondd0,r ecei ved from the advertisenent pick-up
condi tion producing_sectiqn 114, an adverti s_errent-r?con]_’glend tjion entering
section 11807 @d-magkedi 4gdaberBsiansiang aseckonnd 18, Iop idepidpngn

ESZﬁ @A FERSPREBE AL O e SRR B To A B SoP RSO VB s 1 0
¢ ecommentEHAREY o T SLRCALSBEPD: 1 Haecrfn i MER biffy {Andind) . @

entering/changing section 110, and registering/overwritingly registering

them in the ad-market database 111,
a viewing state acquiring section 113 for acquiring an advertisement
156 viewing state in response to entered information about an advertisement
ID, a scheduled time for viewing the advertisement, and date/weather, to
provide information about an advertisement viewing state,
an advertisement pick-up condition producing section 114 for producing
a pick-up condition of one or more advertisement matching with a viewer
20 @, according to customer information, the viewing state information and
| advertisement viewing record, and providing the advertisement pick-up
condition,
a matching advertisementr picking-up section 115 for picking up the
information about the advertisements matching with the viewer o and
25  the information about corresponding attributions and rewards from the
ad-market database 111 according to the advertisement pick-up condition
receiv-ed from the advertisement pick-up condition producing section 114,
an advertisement-recommendation entering section 116 for providing

information about one or more recommended advertisements in response

15




. 5 produci ng recommended- advertisenment priority informt LErAREL AP0
priority of the recomended-adverti senents according to the advertisenent
reconmendation i nformation, the custonmer information and the

i ndi vi dual - cust oner - based adverti senent view ng record, and providing the
reconmended- adverti sement priority information, 10 an

adver ti sqgeshtereiealiveti faneRt GaLEINMe R 6® inFdfnbfionP(RAtEh B oA of
adverti senment select screen according to the information about the

adverti semenbs Mok Advgrilséinechbe tvilpyvaec@nnidirldd)fr@cominh Odafiont tekibe
correspondi ng attributions and rewards, and the recomended- adverti senent
priority spetmdimtemwsive andhprldwé)di ng t he adverti senment 15 sel ect screen, an
advertisenment transm ssion instructing section 129 for providi ng

i nf or mati oA aeeunmendedvadvertisegéms rietito rdatrmisimgrisettiog a7t fir vi ever
a the_advertisenent desi gnat d by the viewer_ a whg has checked the

adver?i s PFRARCIE ResemuBeR g@@ﬁ‘apﬁ@sweﬁt pEiovET Ipfeumagon2@ ad

di spl ayed on.the disp]ay sel ect sgreen, and an adverti senent-yvi ew,ng-state
sear chi nGT¥ELH or&lZgh?orr%"é)é?@ﬁP é?d‘(ﬁré\ﬁﬁﬁ'{fqtéco%cod&?%e- tiveEi senent .
The adverti sement tine-franme transactson stem 100 of Fig. 9 further

| ncl udes AIBTAROgh, o obilRp daliphorntpsbatign, il cstomeh dnddrmalipn e

desi gnat gflq 26N SildigRARNLRIGREH B0l PE AL S50FiADSIIHEL! afid

information recelv romt rtisement transm ssi I nstructing

section ﬂ)?@ﬁdﬁn?%ﬁb%m@é&&@ﬁﬁd@@ﬁiéé}ﬁeﬁﬁ priokfty indstRaEbnl Nformati on such
as the attribute, preference, or the like of thé viewer a. 16 14 April

20081 (an i nghh \d dwatisenfinteledtastden Produchnmeaition 18 for paedudimaanabase
126 for storing an advertisenent view ng record (or information about the
| D of t haduertesdénertresdleohischedmsadneeding cvedhapinformadiarppaodt the nunber
of tines) of the viewer a, and
' “advertisements matching with the viewer «, the information about the
corresponding attributions and rewards, and the recommended-
advertisement priority information, and providing the advertisement
15 select screen,
an advertisement transmission instructing section 129 for providing
information about an adverfising instruction of transmitfting to the
viewer o the advertisement designated by the viewer o who has
checked the advertisement and the corresponding advertisement-viewing
20 reward displayed on the display select screen, and
an advertisement-viewing-state searching section 122 for searching a
viewing record of the advertisement.
The advertisement time-frame transaction system 100 of Fig. 9
| further includes;
25 an advertisement sexrver 123 for providing the data of the designated
advertisement according to the advertising instruction information
received from the advertisement transmissien instructing section 129,

a customer database 125 for storing customer information such as the

attribute, preference, or the like of the viewer «.
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5 a ternminal 128 having a display unit 127 for displ ayi hfj A@u2@eSscr een
(screen for nmaeking an application for view ng) of contents X, an
advertisenent - sel ect-screen, and/or the advertisenent-integrated- contents.
The systemof Fig. 9 is simlar to that of Fi.g. 1, excepting that no 10
contents is included and thereby no associ ated conponent or elenent is

i ncl udes. Th ration of th f: Flg. 9 |
under st oodeF %hifaiﬁ%?z@ R T L S s T
present (A0dRt PLTIPR ApLa i ERGR big g RREL DR ARME B AL IR T 0 (1°

transact ipn,Syg %H&Qm%}rg%ﬁwwlﬁéﬁimﬂ BEeABAERNIOtpSEd SRk wppér Vineiver

according to information viewers and all ow an advertiser of an

adverti seiperd 6f BHis)Rfhe vicwert kSenmNt - viewing revard to the
advertisenment for the selected viewer, designating neans for allow ng the

sel ecsed vhaupmingl U28ilgRahg a albplapthdt 188/ fohalispldying engtide sereent i senent
havi ng the assigned advertisenent-view ng reward, and changi ng_nmeans for

al | owl ng(¢dreen aforermiaking t anc ppdication £dvevidvwagdnof veenkendsr &nvaf® of the
advertisenent in real tinme, depending on the infornmation about t

desi gnat admertasement-eelegbwcream t pndiesi gtha i nadveidrsemeringiegrdteier 25
has desi gnat ed whet her he/ she views the advertisenent. The adverti senent
time-fraf®teddfsacti on systemof the present invention may further include

raneT e S i > | nve y Turt ;
adver ti serent THFSYREERGH s abissanpey MFRAT BE Rk OF, PERRRAE RS 0, B0
b dyert| | | | t ‘ di

Ravelq | SIS TR IR, A g hehbby e dRbeifient FRbbOReADRY cleRlene 1B e Tor
sel ecti ng, 4{18es NIHJTBEH QRLIAP VA tRBE sPSteMPT 6f aer hi LaReHes dRiallyg with

the viewer and the information about” correspondi ng one or nore
adver ti sgudakst6o@Viros the description of the operation of the system of Fig.1,
and its description will be omitted.
As described above, according to the present invention there is
15 provided an advertisement time-frame transaction system comprising
assigning means for selecting a viewer according to information of
viewers and allow an advertiser of an advertisement to assign an
advertisement-viewing reward to the advertisement for Vthe selected
viewer, designating means for allowing the selected viewer to designate
20 whether he/she will view the advertisement having the assigned
advertisement-viewing reward, and changing means for allowing the
advertiser to change the advertisement-viewing reward of the
advertisement in real time, depending on the information about the
designation to be.provide_d from the designating means when the viewer
25 has designated whether he/she views the advertisement.
The advertisement time-frame transaction system of the present
invention may further include a terminal having a display unit, and
the assigning means may include an advertisement information database

for storing a plurality of information about advertisements and

- 17




5 rewards, fromthe advertisenment information database 536%9%138050 a

gi ven .condi tion, and advertisenent-sel ect-screen produci ng neans for
produci ng an advertisenent select screen according to given information
and instructing the terminal to display the adverti senent sel ect screen on
the display unit. 10 In the advertisenment tinme-frane transaction system of

t he presdnformamtient i ahout heodespphdingy ABAOTidENen NOidifiRg rewards,
vi ewi ng-style-information producing neans for allow ng the viewer to
produce vnatihiggsidvestisemfeartnselicotingbmetana fdry keleating ¢he ngfohmation
advertisenent, according to the information displayed on the advertisenent
sel ect s@bouh @ie toemdire phdyertisementswisiching widhetheleaewentasd tthevi ew t he
advertisengnt havi ngbt he assigned advertisenent-view ng reward,
adverti séﬁ%ﬁfﬂ@%@r@ Pis iCOTBRED MGRBE nBRe ot Fnote cRAverisementoviewibguci ng
adverti senent -i nﬁrgn&_ osi tion. informnmation about an adverti senent insert

€

posi t¥ on.rméfgs’t egﬁgf’éﬁtls%\?gft%‘é‘f%ﬁ 1opg datahase ageqn t9c@or di ng
e SR S, AR bt mens o

Hoort] ation quet : . ' duci
Sver | sERgMcing Al avBRitUakhE Teldhy UchBed A0cAIAN ot B IForRitioR 09! MO

i nserti ngnidhiasadehld SRMRHNiIna? €6 'dgldy the dB ¥ SVt HeYd ] schédPsdrat i on
received fromthe view ng-style-information producing 25 neans. The

adverti sehedisplayrufit.ane transaction systemof the present invention may
further include an advertisenent server for providing a data of the
desilghat ed advler thiesadeattideon en htinvofiraase oruadisgti cadsyestbins afhthiet pregent t
position according to the advertisenent-insert 18 14 April 2005 instruction
i nf or mat ibrentiony thecdemignatingemeansimay ineliudd mipweing stylednforomtdent a of t he
adverti senent .data received fromth advertisenent _server and a contents

data st oPERUGIng \means fox sallewing the cBedergte opreduce viewing style

adverti an%?rtnh%ﬂ}%eélgétptogIsttirf)enof Gie%rrrlagt éhoenagggrtgsheexnent, according to the

information displayed on the advertisement select screen of the display
15  unit when the viewer designates to view the advertisement having the
assigned advertisement-viewing reward, advertisement-insert-position-
information producing means for producing advertisement-insert-position
information about an advertisement insert position where the designated
advertisement is to be inserted, according to the viewing style
20 information received from the viewing-style-information producing means,
and advertisement-insert-instruction-information producing means for
producing advertisement-insert-instruction information about an
instruction of inserting the advertisement, according to the viewing style
information received from the viewing-style-information producing

25 means.
The advertisement time-frame transaction system of the present
invention may further include an advertisement server for providing a
data of the designated advertisement for the corresponding

advertisement insert position according to the advertisement-insert-
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5 advertisement data, and instructing the terninal to di4é@grml 268@5contents
with the advertisenment on the display unit according to the conbination
data. In the advertisenent time-frame transaction system of the present
invention, the changing nmeans may include nodifying neans for allowng 10
the advertiser to nodify the advertisenent-view ng reward of the

adverti senment \éhen t Vi ewer hasdnot de iﬁnat ed to view th adverti senent
having ¢ B> AEHERe A GPBAE DG reitd v o S eRbhe PV enalor . produciing”a

modi 11 ed'c%&"tﬁhhiti%ﬁ”e&%faﬁg'ofgtt{xggra@i\}g?{s%ﬂ{é%it”ngFaani‘ec%e%ecPr? n{)gt?:fel od 15

I nf or mation correspon I'senent -view Ng reéewar

by the ”‘vaeﬁi@tgwgﬁ% rBH I bl dtifthfs Wa%a IROFR 3 the SHritBheY sbifer

i nformation on adverti sement select screen of the display unit in real

tinme. Thecashdhel $6MERE bdRRrfibaRnkIASSACHdAHoRY ShePRAtibAe aide Sipiat
i nvention may further include a custonmer infornmation database for 20

storifig iadvertistiment alaod] agdsnethiding ¢hedengitdieto dixpday the donténisdual -
cust oner - based adverti senment view ng record database for storing

i ndi vi duatith dbeondverbimestkrddye the shspldy vhswacrgrdagpta thafcomdapation about a
viewi ng record of advertisenments for each of the custoners including the
vi ewer, d@b@rtisenent-recomendation enteri ng neans for 25 entering

adverti senent ieco ndat.i on i nforngti on about one or m)rgtt recomended

adver t i senent 10 §heafx¥erisemant tuncdramedransaciion system gEthe Bresend neans

f duci .1 nf ti hout i it f ; d ;

vt P i aftion, B arindi0Ehn 8 by Sidiifie ShoditFind FeaMTIOF S1OMHPE: mat i on
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viewi ng record information of the viewer stored i'n the
i ndi vi duaiverssanent hasede adhechbsigaenidvéRidenlek £60Wng reward, and
modified-advertisement-select-screen producing means for producing
information corresponding to the advertisement-viewing reward modified
| 15 by the modifying means and instructing the terminal to display the
information on the advertisement select screen of the display unit in real
time. |
The advertisement time-frame transaction system of the present
invention may further include a customer information database for
20 storing information about customers including the viewer, an individual-
customer-based advertisement viewing record database for storing
individual-customer-based advertisement viewing record information
about a viewing record of advertisements for each of the customers
including the viewer, advertisement-recommendation entering means for
25 entering advertisement recommendation information about one or more
recommended advertisements, and recommended-advertisement priority
determining means for producing information about a priority of the
recommended advertisements, according to the advertisement

recommendation information entered from the advertisement-

19




. 5 database. The advertisenent tine-frame transaction sy%f‘é%ﬁ"&lf 2PRe pr esent
I nvention may further include view ng state searching neans for searching
i nformati on about a view ng record of the advertisenent, and the changi ng
means may be adapted to allows the advertiser to determne 10 if the

advertisement-viewi ng reward for each of advertisenent-view ng conditions

i nposed Bycéhenatiaidn satesheuhdals, NARISdmASRIFELAE oRNof fife vidviM NI

record of the advertisenent searched by the view ng state searching nmeans

and to chamgel tine thdveaeslsteo®erntinfurévation ' dwdlshsedepaddithe andividual-

i nformati on about the determ nation. 15 Further, according to the present

i nvent i oeustdmer biasehradviedtidenrentaiesrine sewerd ihfore:{ti emeft thensmetaron

met hod conprising the steps of; selecting a viewer according to

i nf or nat Steredbdwtthei emén@duabbus\iomgerahasag\/aaivtencﬁeem@mam@d\ugr recedent to

assign an advertisenent-viewing reward to the advertisenent for the

sel ect ed 9@t - allowing the selected 20 viewer to designhate whet her
having the.assigned

he/ sh i1l vi th verti t

agv Z r te i \éme e n;” @H@vﬁcﬁvd%?’\é\%%}ste%ﬂf%e JEangaction sygtem pftheg pognenter

he/ sh ' . ' t l;L owi ng. t h dvert.i t h th
advorti s GR A STEPE lnefie " Viline TuaREn Soarebihe) B ependi ng
on the 1 86a/chehl ARFARPAEIoh Ubord®a 48 Lhafd (D BARANaLLIRTRRNG.
time-franme transaction nethod of the esent 1 nventlon, e assi ghing step

may i ncl ﬂﬂ@cﬁﬂﬁgﬁigﬁﬂ%aﬁfs may Vel ddapedRoUIBWS YhOhdl B595d18Ed DotePRRHE

advertisenents and i nformati on about correspondi ng adverti senent-vi ew ng

rewelis ifntlen adeteetisémemertieRihd 4eaidl fo208acH of eidRirtieendaitaiagtng
selecting the informati on of one or nore advertisenents matching with the

vi ever a¢ahdibienisiinprosedi pnthebadvertismr demdd biercd ampedodepending on the
advertisenent-viewing rewards, fromthe advertisenent information database
accor di ngerdng geeard @én’ghqi@(ﬂqyer&mment searched by the viewing state

searching means and to change the advertisement-viewing reward
d.épending on the information about the determination.

15 Further, according to the present invention, there is provided an
advertisement time-frame transaction method comprising the steps of:
selecting a viewer accbrding to information about viewers; allowing an
advertiser of an advertisement to assign an advertisement-viewing
reward to the advertisement for the selected viewer, allowing the selected

20 viewer to designate whether he/she will view the advertisement having
the assigned advertisement-viewing reward; when the viewer has
designated whether he/she views the advertisement, allowing the
advertiser to change the advertisement-viewing reward of the
advertisement in real time, depending on the information about the

25 designation.

In the advertisement time-frame transaction method of the
present invention, the assigning step may include the steps of: storing a
plurality of information about advertisements and information about

- corresponding advertisement-viewing rewards in an advertisement

20




5 producing an advertisement select screen according tol@iAwpmnl 2808r mati on
“and instructing a termnal to display the adverti senent select screen on a
di.splay unit of the terminal. In the advertisenent tinme-frame transaction
met hod of the present invention,, the designating step may include the

steps of: when 10 the viewer designates to view the advertisenent having

e e et SR i RE e, e
e g L e, R SRR R o
ot 12 ARG TR pkCpObh, RERUSMAPIL b SIS o s
T A BB B b BV g o

produged proidRMins att Y Geitidedh o &Rt g@reEhea&@y&fd%' $6 WBVEn in R nddtaie
transaction nethod of the present invention, may Turther include the steps

of provi dindiwstgatéingfa thenind@so disslay thavalidrs@eniyn tf @iledthereed baspondi ng
advertisenent insert position according to the

advert i selsplay nasr of fhesteruaimiabn i nf ormati on, and produci ng a conbi nati on
data of the advertisenent data and a 25 contents data according tq the
adver ti senent - s dhe- peviertisemient o tivagformea fgansactian emetbedent e a, and

instructing the term.nal to display the contentﬁvgtﬂ t he a%_er i sement on
the ‘di splPEfsemt ingeridpni fle idesignating piemanpyngide the staes oy #hesenent

HUG VRS NI R SRR St s
Ocs1 9N Sk A G AAE A AT A R3S " bty provi
adver ti s fpRlinfbAWR B SV 8lylk RE VIEWETS LIS HRDErti i eRE, QL6 diS e to
the information displayed on the advertisement select screen of the
display unit; producing advertisement-insert-position information about

15 an advertisement insert position where the designated advertisement is
to be inserted, according to the produced viewing style information; and
producing advertisement-insert-instruction information about an
instruction of inserting the advertisement, according to the produced
viewing style information.

20 The advertisement fime—frame transaction method of the present
invention, may further include the steps of providing a data of the
designated advertisement for the corresponding advertisement insert
position according to the advertisement-insert-instruction information,
and producing a combination data of the advertisement data and a

25 ' contents data accoxrding to the advertisement-insert-position information
and the advertisement data, and instructing the terminal to display the
contents with the advertisement on the display unit according to the
combination data.

In the advertisement time-frame {ransaction method of the

21




5 information corresponding to the nodified advertiseneAt-APEhAESr ewar d
and instructing the terninal to display the information on the
advertisenment select screen of the display unit in real tine. The
advertisement time-frane transaction nmethod of the present invention nmay
further include the steps of. storing information about 10 custoners

i ncl udi h A . | nf ' d b ; '

i vi cudrestet SR atcTe ShaReHE Alth MAwydeaus Hene é%ﬁvé???@ sbout a
I ew f | f..th t [ ' t

Vi aver 1 ReReE 1 R ERRRRDIS Pl AR SR Peah R R b i

dat abase ;amg_.ﬁ%ﬁﬁéﬁdﬁg%hgef@p&r& 2 ra]ggmﬂge peat i &\f]bf%&fe? gcidy &g‘fo’ﬁi)ﬂ‘g one or

nor e reconmended verti senments; prodauci ng 1 rmation a

priority svettiSemetONERIALIraf%LE t bE SR SdvAIEUEENY bAat @%&G&ﬁfﬁed

advertisement recomrendation information, the custoner 1 nformation of the
vieweb  snfuredhtion cherespondimg to thomsdifil datahasen e diciagl radiarigdual 20
cust oner - based adverti senent view ng record infornmation of tﬁe Vi ewer
stored i mndheinstoiiativigalthe usenmbnalatoe ddizgley t ithe ménforwi aiém g onhe cibied

dat abase. The advertisenent tine-frame transaction nethod of the present

i nvent i oRdNgytisemens selecs|sgtren pbthe dispday suut ehiregl timeor nati on about a 25

viewi ng record. of the advertisenent, and the changing step may include the
step of allow 'A‘g‘et V%&ﬁ@mq%wm%}‘f@é%rtﬁa%aqtﬂon w&etgv@deqffﬂ@ementvi ew ng

608 B RN AR5 R WSSO b
200cf0, SRS S0 LNy S| MO ABR TR b5
7 e eingb oo S SO, BT RIR, TR e
of st or | hfothmiadiod! abdv@r 4 iEe®AgSrecord of advertisements for each of the
customers including the viewer, in an individual-customer-based
advertisement viewing record database; entering advertisement
15 recommendation information about one or more recommended
advertisements; and producing information about a priority of the
recommended advertisements, a_ccording to the entered édvertisement
recommendation information, the customer information of the viewer
stored in the customer information database, and the individual-
20 customer-based advertisement viewing record information of the viewer
stored in the individual-customer-based advertisement viewing record
~ database.
The advertisement time-frame transaction method of the present
invention may further include the step of searching information about a
25 viewing record of the advertisemeﬁt, and the changing step may include
the step of allowing the advértiser to determine if the advertisement-
viewing reward for each of advertisement-viewing conditions imposed by
the advertiser should be changed, depending on the viewing record of the

advertisement searched by the viewing state searching means and to
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. 51in a storage section of the termnal in advance, and %f’fd?a@?lhgopﬁe repl ay
of contents at each position for the designated advertisenent to be
inserted so as to call data of the designated advertisenent, and
instructing the termnal to display the designated advertisenment data on
the display wunit. 10 The advertisenent tinme-frame transaction nmethod of

t he pres "ML BBy ; < t eps of .provi di ng. data of

the desﬁgltr?gtglgd adég%]rltsene%#{, Ha:eﬁ%mié:g%‘&%§4| ngeﬁﬁlerpqsgp }ﬁea]rn ™M [511 ay the
desi gnat gghoa@udeldciePRthataha on the display unit As described above, based
on the concept that a sponsor or 15 advertiser pays a reward to a view ng

tine of an advalle s@vErtisdrRede tinvé-EvRfe A afsHEBNEmelHN Bf 88 Hrebdivent i on
allows a plurality of sponsors to changeably assign an

adverti sémeen tivh anandurthearischodathadqyst ofbsioriity datf hdvemidane@ich
target and to transact under open and fair price conpetition, and thereby
the f2e ok a$forage sectice vfthe termidaldmeademmdee a2d stopguag ¢hy replagrafed t o
achi eve a bal anced rel ationshi p between demand and supply according to

mar ket pEPREGHSS ¢anhi pesifion for ther designaterhadverfjsertent teheridsextedbe
fl exi bly changed/ ified in real ti a . conputer system .25 |In
r esponseS? % ﬂ%ﬁ&g‘s) g?T’F‘ Sgn‘%‘@t desigaa E@%ﬁéﬁﬁ’@r@nﬁ annigstenetengdbances,
~ the resp RYRY .ds for, the advert,i senent tine-fyanmes i11..b

appr opr | EomialofHiTay the Tttt Bivrirsmryt g orithe dishecs, a
vi ewer plaei ng a high value on advertising view ngs would view a desired
adverti senent even by 23 14 April 2005 receiving a minus-reward, i.e. by

payifmg noney. The adveMakeienlt ﬂﬁfeefrgh.{%at%:{]}gsa% oiChle?ho@ o h%(eeé\nh{qs%ﬁ?ewar q

advertisement while predicting whethe adverti senent - vi
t her eof isventidie inagr dagtithr TAckidd tihat i28psanf Bercvalithg hddtal N the
advertisenent tine
designated advertisement, and instructing the terminal to display the
designated advertisement data on the display unit
As described above, based on the concept that a sponsor or
15 advertiser pays a reward to a viewing time of an advertisement to be
viewed by a viewer, the present invention allows a plurality of sponsors to
changeably assign an advertisement-viewing reward to an advertisement
time-frame for each target and to transact under open and fair price
competition, and thereby the fee of the advertisement time-frame can be
20 adequately arranged to achieve a balanced relationship between demand
and supply according to market principles (principle of market
mechanism). |
The reward can be flexibly changed/modified in real time by a
computer system.
25 In response to changes in competitive situations or viewing
| circumstances, the respective rewards for the advertisement time-frames
will be appropriately determined at any time.
Differently from actual markets, a viewer placing a high value on

advertising viewings would view a desired advertisement even by
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5 frame transaction will approach stock transactions (séétﬁﬁnﬂ 2903¢al i ng) .
Further, viewers can select desired advertisenents and determ ne the
anount of rewards to be received before view ng advertisenments. Thus, the
function of preventing advertisenments from being skipped or confirmng
view ng of advertisenents will be accepted by the viewer 10 w t hout any

resi st anggee;diifh gqﬁﬁmg,?@&gp&,si_g\h%*gggg\fﬁvﬁh% ed at the intrinsic value.

According to the above features, ertisement-viewing reward can be

freely deternm Thd viywePREWEStRrnARd thBRERRYiorAGVS delbBRUB M vdrtiBmln@nes can
be adequately allocated under market 15 principles. This allows

adver ti sevhild predietibgawbether bRe tadvestictm@nitividwing ire ardottedeslwall bal anced
rel ati onshi p between demand and supply and to be appropriately provided to
consuner be amd¢reasest t Thiz situatimmopant bersaid cthatstles tadverticomens tihereof . 24
14 April 2005 WHAT IS CLAIMED IS: 1. An advertisenent tine-frame

t r ansact frame yransactiompwild iapproack stepk franseations (secutities ideglingki ewer
according to informati on 5 about viewers and allow ng an advertiser of an
adverti senent ﬁﬁrﬁ’s?éfi wewers oy eelert dasined wdeer tigemends audodefgrmine

advertisgnment for, said sel ecte vi ewer ;, designating negns for allow n
sai d sel@‘"ﬁ EOFRhLOT Te GRS reGRYe egeﬁ’égs’?‘?@“ﬂ%ﬂ aaV%W%e&P%ntS' °

adver 1 SBIRG! EAGLHA ft HRekANGg ARBINERUASTERL Wootd Wl SpL

changi ng" neans for allow n

adver t | SeypfiYin i £ Wiedial €T Ha9Er38hfloRtly Sl $8TEBLr A4 8! ild WReweslependi ng

on the information about the designhation to be pro rom sal

desiignat witholansy Wsistadicd, it dveafisd@endsalal MO VAtabe] SlietHd Vi ews
sai d advertisenment. 2. An advertisenment time-frane transaction system as
def i ned intriniséd walue.

According to the above features, the advertisement-viewing
reward can be freely determined by consumers, and thereby
advertisement time-frames can be adequately allocated under market

15 principles. This allows advertisement time-frames to be transacted in a
price providing a balanced relationship between defnand and supply and

to be appropriately provided to consumers and advertisers in proportion

to respective demands thereof.
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1, which further includes a terninal having a display udftAPheP8Pn said
" assigning neans includes: 20 an advertisenent information database for
storing a plurality of information about advertisenents and information
about correspondi ng advertisenent-vi ewi ng rewards; matching-adverti senent
sel ecting neans for selecting the information about one or nore

adverti S‘J@ﬁ‘é’f ﬁﬁé@?}lﬁ@?ﬁl% said viewer 25 and the information about
~ correspondi J e verti sement view ng rewards, from said
advertisenment information database according to a given condition; and
adverti senment - sel ect-screen produci ng neans for producing an advertisenent

sel ect scf eemyp ﬁ%ﬁﬁg&n{eﬁttgixglﬁlsfﬁ%gfeofrﬁﬁgbgtgoﬁ% stein :l')éfrﬁ‘gg%ilél 2005

i nstructi ng sal term na y Ssal vertl senen screen on

sai d di splay ad¥ifnink nPamsIVBE tde360ENE 4 IVIBwhE AR AR 36! 1ABrRYEoam as
defined in claim 51, wherein said designating neans ‘1 ncl udes:

vi ewl §9- siholue-viewersain dallowidy cimadvestiser of adl Advdrtiseadétt Yo @WEiEn tO
produce view ng style information about a style of view ng the
adverti seameadyemritscon en hryidvoinghee wafdtoshidaddesipsayent éor saidlselected
adverti senment select screen of said display unit, when said viewer 10
desi gnat &3ewer;vi ew t he adverti senent having the assi gned
advertisenment:vi ewi ng reward; ad%/}ﬁrt i senent-insert-position-jnformation
produci ng medifsigRating, meaasnferalleving s selected: viesean toflasignateat i on
about an_,adyertis nt_iLnsert positign ere said designated adverti senent
is to 15 “E}be%ﬁgeif‘ﬁgsgl% accordfiy Sta&dséﬁae%%‘ﬁlﬁﬁ?sﬁﬁmg rﬁadhrré’tsﬁltgﬁefiecei ved
fro sai 2 Ng- st -] j produci ng nmeans; and
adverqr?i sg%f%%ﬁﬁn@g??w%@%%%gﬁ&ﬁ n %r mation produci ng nmeans for producing
adverti SementchiRgeht - iSddd! CldrOMI SWiHBLAIA" ARUEISBE to change the
advertisement-viewing reward of said advertisement in real time,
depending on the information about the designation to be provided from
said désignating means when said viewer has designated whether he/she

15  views said advertisement.

2. An advertisement time-frame transaction system as defined in claim
1, which further includes a terminal having a display unit,
wherein said assigning means includes:

20 | an advertisement information database for storing a plurality
of information about advertisements and information = about
corresponding adveftisement-viewing rewards; |

matching-advertisement selecting means for selecting the
information about one or more advertisements matching with said viewer

25 and the information about corresponding one or more advertisement-
viewing rewards, from said advertisement information database
according to a given condition; and

advertisement-select-screen producing means for producing an

advertisement select screen according to given information and

25




instruction of inserting said advertisenment, according {8 ABFiL 20030 ng 20
style - information received fromsaid view ng-style-information producing
means. 4. An advertisenent tine-franme transaction systemas defined in
~claim 3, which further includes: 25 an advertisenent server for providing
" a data of the designated advertisenent for the correspondi ng adverti senent

i nsert pasisthedtind e/l ¢enFidA &ﬂHEE;ﬁdesraEH?SIC@%iséﬂl%%rttsél@@& §M45bh Yh

i nformation; and a contents server for pro i ng a conbl nation Eéata of said
adverti segmdtdigplay wieigei ved from said advertisenent server and a 26 14
April 2005 contents data stored in said contents server according to said
advertisenment-insert-position informati on and said adverti senent data, and
instructing said termnal to display said contents with said advertisenent
on sai d d.splAy asviertisementithyeifvasm tansatiiom sy stend asalefinedin claim

adver;éi semeni tinme-franme transaction systemas defined in claim 2, wherein
sai d haﬂgivﬁbe%arﬁlﬁlﬂ@ﬁlﬁ@@zﬂnmw wsludesis for all owing said adverti ser

to nodify the ., advertisepent-view ng reward of the verti sepent when said
vi ewer has 1\'5‘%?%%&%;“’5?@&3%’%% YHasmoans P%"egﬂﬂ‘i"l%\‘? Vi§TEEassi gned

or oduct ngormBRALUR b ER b vAg  HoBRAR PO RN Gk R . Ve the

rocuel > T or _ e o T GSE |
errles AERLGERRD. JbE T LR THEAAALIRT diplehIPaRs SNd
adverti sg@aRBLtis8RaE SALEENSREesabe sSSP ay Nihit, "whed sfa%i&?vie@verAn

advertisement tine-frame transaction systemas defined in claim 1, which
furtt@r idesigidass 26 a wiesi one | Adwriiiendhtdatlafang f eheSt akkitied

i nformati on about custoners including said viewer;
advertisement-viewing reward;
advertisement-insert-position-information producing means for
producing advertisement-insert-position information about an
advertisement insert position where said designated advertisement is to
- 15 be inserted, according to said viewing style information received from
said viewing-style-information producing means; and
advertisement-insert-instruction-information producing means for
producing advertisement-insert-instruction information about an
instruction of inserting said advertisement, according to said viewing

20 style information received from said viewing-style-information producing

~ means.

| 4. An advertisement time-frame transaction system as defined in claim
3, which further includes: |
25 an advertisement server for providing a data of the designated
-advertisement for the corresponding advertisement insert position
according to said advertisement-insert-instruction information; and
a contents server for producing a combination data of said

advertisement data received from said advertisement server and a

26




-.an individual -cust oner - based advertisenent view ng recotd ApEl 2898 f or
storing individual -custoner-based advertisenent viewng record information
about a view ng record of advertisenents for each of 25 the custoners
including said viewer; advertisenent-recomendati on entering nmeans for
entering advertisenent recommendation information about one or nore

fecomn%%téﬂvs,era?gegwgméa ahd f,ﬁ%gg&?p@g s aduprdy SemBl; 'gigg%ﬁda

det erm ni ng neans 27 14 Apri ucing Informati o

priority fdvexbisdnROMEBAEEOsitRAY BhfdreRIBM n @ SaR] ddRertiSerhiehd data,
adverti senent recommendation infornation entered fromsaid

adverti searaht nisteactirgdahidntaniigralngo wWeplay said costetrtsr with osart i on of
said viewer stored in said custoner 5 information database, and said

i ndi vi duadventisermemtios saidadivpldy sankaccordimgitmgaicccambinafion dettaon of said
viewer stored in said individual- custoner-based advertisenent view ng
recoré database. 7. An advertisement tine-frame transaction system as
defined in claim, 10 1, which fyrther includes view ng state searching
means f orP-sedt RANETtipHRER hikm eir ragsaction systear gsfefmeadsiyclaim

advertis t . whereipn, said changi n ns is adapted to allows said
adverti sgjevfr}bérealétsé'?‘irf %ﬂg’rﬂﬁﬂ’éﬁw Ehent -viewi ng reward for each of
adverti senment - vizey i.tiQns i d t i ser e 15 :
changed, _dep_erﬁlélhﬁgiﬂlo% ishgelr&glsvifg\?vi ﬁygg‘g‘cﬁ rd&%?1 }s&givggté%%/}e_r 9 s%lz’ela%& d%lgar ched
by sald VidgehtigenlotSieRE NArdBhhe 300eAsGHBRYHIRA Shid viewer has

advertisement-vi ew ng rewdrd depending on t nformation about said
det e1@i Nalot Oes?@h Sed ANt dviR | SHEEMdYdriBelddite havR$ACIAON akBighed

conprising the steps of: selecting a viewer according to information about
vi ever s; adveotisewgent-vaelvirg reward;faad adverti senent to assign an
modified-advertisement-select-screen  producing means - for
producing information corresponding to said advertisement-viewing
reward modified by said modifying means, and instructing said terminal

15  {o display said information on said advertisement select screen of said

display unit in real time.

6. An advertisement time-frame transaction system as defined in claim
1, which further includes:

20 a customer. information database for storing information about
customers including said viewer;

‘an individual-customer-based - advertisement viewing record
database for storing individual-customer-based advertisement viewing
record information about a viewing record of advertisements for each of

25 the customers including said viewer;

advertisement-recommendation entering means for entering
advertisement recommendation information about one or more
recommended advertisements; and

recommended-advertisement priority determining means for
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‘advertisement-viewing reward to said advertisenent for 44i4pdkPB0Ped 25
viewer; allowi ng said selected viewer to designate whether he/she will view
sai d advertisenent having said assigned advertisenent-view ng reward; when
said viewer has designated whether he/she views said adverti senent,

al l owi ng said advertiser to change the advertisenent 28 14 April 2005

L ‘ : Ci O . time  denendi ¢
Viewi no, BavRaGiel IALARNGALT SRIEN of "gRRBhel | TR SERE"ShA AR R
transact l@vefBsofdngs, dgldothd 10> &l Mdverthenfldy SHdAnghantiod step
I ncludes the steps of. storing a plurality of 1 nformtion about

adverti seiifihtationl entBfed TR6 OB AdY e AREEASAPIEL A nREIt o5 YIB! €W ng
rewards in an advertisenent information database; selecting the

i nf or mat ness, said castemee iathraidtice ¥ Bhsd Waé Wl Borellinbiid ewdtdméerever and
the information about corresponding one or nore advertisenent-view ng

r ewardls, iffosmagaind datislasd, serksaidi infdovidatal s tomica Hese daab@rdisemend a gi ven
condi tion; and producing an advertisenent select screen according to given

i nf or mat ViRWIREd reeend defempationepfiisaid viewsirs stenpdsandsaidvendividuweht 15

sel ect screen on, a dj sal ay.unit of said termnal. 10. An, advertisenent
time- f'raﬁ’éSQOF%‘ﬁ's‘gﬁf"r‘i)ﬁ H%%Wﬁ%t verwimggracard datphase. wherein said
designating step includes the steps of: when said viewer designates to view
t he advertisenent having the 20 assigned advertisenent-view ng reward,

al | ow ng-sai g,V . Ee Vi €W vl e |nfor Len ghout a style of
Vi ewi ng ’t7he gﬂv%ﬁ@é@%&%éﬁ,toﬁgﬁec%rra &eﬁyaﬁ%atﬁ t%mi Srﬁsg?%a{g?gﬁﬁafagﬁgé@%’ﬁn on said
adveig i semyMick Py-T Lepl it np%?ggu ' .
adverti slearrentIPi ?ggﬁ?rp?g?t% ig%ﬁo‘lfnﬁ or %asﬁ?ﬁéﬁ Sgég{:}{ﬁn?n a?ﬁvﬂ;rg??%grlrne%t I nsert
posi ti oninfbanatival shelesh giewhik dsboed lof $ei® Aldviestit@ment, :

wherein said changing means is adapted to allows said advertiser to

determine if the advertisement-viewing reward for each -of
advertisement-viewing conditions imposed by the advertiser should be
15 changed, depending on said viewing record of said advertisement
searched by said viewing state searching means and to change said
advertisement-viewing reward depending on the information about said

determination.

20 8. An advertisement time-frame transaction method comprising the
steps of:
selecting a viewer according to information about viewers:;
allowing an advertiser of ~an advertisement to assign an
advertisement-viewing reward to said advertisement for said selected
25  viewer;
allowing said selected viewer to designate whether he/she will view
said advertisement having said assigned advertisement-viewing reward;
when said viewer has designated whether hefshe views said

advertisement, allowing said advertiéer to change the advertisement-
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be inserted, according to said produced view ng style i AftdhpE! 28RS and
produci ng advertisenent-insert-instruction information about an

i nstruction of inserting said advertisenment, according to said produced
viewing style information. 29 14 April 2005 11. An advertisenment tine-frane
transaction met hod as defined in claim 10, mhich further includes the

st eps of t f e _.desi t.ed_a rtisenment.for th 5
correspon I Ng %glvg‘g‘%lﬁiseﬁﬁe |%‘g‘2?ﬁtlsﬁ&%?€dﬂ A o 6 gderending on the _
adverti Sﬁﬂﬂiﬁnéﬁﬁﬁralbdd%%aﬁa!gfe%%‘hdt prmation; and producing a combination

data of said adverti senent contents data according to said
advertisenent-insert-position infor mat lon and said advertisenent data, and
instructing said ternmnal to display 10 said contents with said

adver ti s@ment Aan agwedtidesiehdytiviu-fraahé Oh@nRdction %?étﬁo&ogpi fﬁ" ﬂat a. 12.
An advertisenent tine-frame transaction nethod as defined in aim

wher ¥ n ckdit 8hwigirein stibassighimestaphincltidps thé stdfs sen said vi ewer "has
not desi gnat ed to view the advert i sement  having the assigned

advert i sementstQriag n@ phurality «fl anfognatiod  alibudr tadvertisemwads f yndhe
adverti se nt vrewr reward of said _advertisenent; and producing

i nformatf n@&résk%@nﬁoﬁdifﬁﬁdsemen&dmm&emtrds'rmvrﬂng

reward, nstructing said t nal to display said information on said
advertisgarg?#n%e@l@&i @6%0%33%%% splay unit in real time. 13. An

d t hod 25 8,
A B SR I A R A o LI
i ncligdi ngrgakgid vedkbr d e GHEME o] rﬁl%d@%ﬁggg&irﬁbagsgne bl

i ndi vi dual - cust oner - based adverti serren View ngr
advertlsement-viemng rewards, from said advertisement information

database according to a given condition; and
producing an advertisement select screen according to given
information and instructing a terminal to display said advertiselﬁent

15  select screen on a display unit of said terminal.

10. An advertisement time-frame transaction method as defined in
- claim 8, wherein said designating step includes the steps of:
when said viewer designates to view the advertisement having the
20  assigned advertisement-viewing reward, allowing said viewer to produce
viewing style information about a style of viewing the advertisement,
according to the information displayed on said advertisement select
screen of said display unit;
producing advertisement-insert-position information about an
25 advertisement insert position where said designated advertisement is to
be inserted, according to said produced viewing style information; and
producing advertisement-insert-instruction information about an
instruction of inserting said advertisement, according to said produced

viewing style information.
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i nformation about a viewing record of advertisements fod4edeHl @00fhe 30 14
April 2005 custoners including said viewer, in an individual -custoner-based
advertisenment view ng record database; entering adverti senment
recommendation informati on about one or nore reconmended advertisenents;
and 5 producing information about a priority of said recomended
advertisenents, according to said entered advertisenment recomrendation

i nformati on, said custoner information of said viewer stored in said

cust omer qiynf or gt J e,..an ai d.indi vidual - .cust oner-based

adverti sement é/ﬁ?e%/m&\pne&qfsté%g@ ;tlnlﬁg-&ﬁé Colratsactiog W‘é@@ﬁ i é?%‘% P said
i ndi vi du@]zied§hogRicRFa L ARSI dSETRN LtellsE N9 record database. 14. An
adverti senent tl'me-?rama transaction nethod as defined in clai m 8, whi.ch

further incl siding She sgar gl n &Eﬂ{ ti vigew ng
record of saiq%%adve?t,i &e?riedr?% (\%haefrﬁg naggl éggnga?{r?éﬁgtgg%le?lﬁcljﬁaes&}éﬂhe step
of al$ owconresponldiragverdveseisehendet @igsdre pbsitig acg\(,%fdiﬁ%rre@%- VigW ng
reward for each of advertisenent-view ng conditions inpoSed by the

“adver t i sadvettisdrdebtinsdrdngstiuctimpeidiong atiors aindl vi ewi ng record of said
advertisenment 20 searched by said viewing state searching neans and to
change sai d P3ddueins eremmbinatipngdatanafdsaidpadderigsamenteddtaf andahi on
about said d%t ﬁrm' nation. 31 ABSTRACT The present invention provides an
advert i sEHERLS data ae gtasaid edyprdgement-dasntingsitondufopmatgomeans f or

sel ectin vi.ewer accordi ng ,;t o i nfqgrmtion about .viewers_and _all ow ng an -
adverti s%’lﬁ Osfaiana&ver%lsementg da?a, and instructing said terminal to display J

10  said contents with said advertisement on said display unit according to

said combination data.

12. An advertisement time-frame transaction method as defined in
claim 9, wherein said changing step includes the steps of:

15 when said viewer has not designated to view the advertisement
having the assigned advertisement-viewing reward, allowing said
-advertiser to modify the advertisement-viewing reward of said
advertisement; and

producing  information corresponding to said modified

20  advertisement-viewing reward, and instructing said terminal to display

said information on said advertisement select screen of said display unit

in real time.

| 13.  An advertisement time-frame transaction method as defined in
25 claim 8, which further includes the steps of:
storing information about customers including said viewer, in a
customer information database;
storing individual-customer-based advertisement viewing record

information about a viewing record of advertisements for each of the
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advertisenment to assign an advertisenent-view ng remardlﬁoAPﬁézoos_
- advertisenent for the selected viewer, designating neans for all owi ng the
sel ected viewer to designate whether he/she will view the advertisement
having the assigned advertisenent-view ng reward, and hanging means for
allowi ng the advertiser to change the advertisenent-viewing reward of the

! _ ) the adver t serent - vi ew ng T evar
o gnat Seepaidls’ SRS GRE (O (HEVGES] hashngnAau AaROOHEr PRGIRr  has

designation to

desi gnat egqhiei e P(R0AnY R5r4 NGLAFYGL T sement.

entering advertisement recommendation information about one or

more recommended advertisements; and
5 producing information about a priorify of said recommended
advertisements, according to said  entered advertisement
recommendation information, said customer information of said viewer
stored in said customer information database, and said individual-
customer-based advertisement viewing record information of said viewer
10  stored in said individual-customer-based advertisement viewing record

database.

14.  An advertisement time-frame transaction method as defined in
claim 8, which further includes the step of searching information about a

_1 5 viewing record of said advertisement,
wherein said changing’ step includes the step of allowing said
- advertiser to determine if the advertisement-viewing reward for each of
advertisement-viewing conditions imposed by the advertiser should be
changed, depending on said viewing record of said advertisement
20 searched by said viewing state searching means and to change said
advertisement-viewing reward depending on the information about said

determination.
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