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Best Mode for Carrying Out the Invention
The present invention will be explained with reference to the accompanying
drawings.
Fig. 1 is a flow chart illustrating a method for selecting customers targeted to receive

consultation in advertisement according to an embodiment of the present invention.
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Thereafter, the customer confirms whether the transmitted certification number is
identical with the received certification number (S330).

The next step proceeds (S340) if the certification numbers are the same, and a
message that represents certification failure is outputted (S350) if the certification
numbers are not the same.

Fig. 4 is a flow chart illustrating a method for collecting marketing information
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A question that the customer responds to or a replay thereto is outputted while the

consultation advertisement is outputted.

The compensation information provided to the customer who requests a consultation
can be outputted while the consultation advertisement is outputted.

The information on the targeted customers who receive a consultation can be
outputted while the consultation advertisement is outputted.

The consultation request information on the consultation advertisement is inputted

from customers (S520).
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Referring to Fig. 6, the advertisement providing system includes an input unit 600, a
consultation advertising information storage unit 610, a customer information storage
unit 620 and a consultation advertisement processing unit 630.

The input unit 600 receives consultation advertisement registering information from
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({ngs q lﬁb gt ege,{aﬁ; %%%{}sea:t@{@r(?@eretgwghgfﬁ :gti\;{uend WIM:I?{Q a lylnd of cyber

pr mdes éﬂlmabekwc tarpated atstaners areanpuited tvdhweranwbeei vesemms gléation

a &éH& hid 'cBHsultB%xiLacﬁieﬁlseﬂle £ THE'r %Pla? étéd Ut WMo can

an |n t1on |npu SCreen ?or réﬁ¢3 erl con-
sufeceive ewsaha/t&rt Gan dglstermingthby doe rr@glgea*l §T%RP§ ardipgRy to

an g[heas ﬁ?é‘ianﬂﬁle flfi'l@trﬁh%%nsul’td’t‘l\bﬁ AHV&serhd® dutput screen according
Referri [ g a questl on that the custoner
re@p”é‘rfd‘g?‘ldﬁnﬁ‘}to ﬂ}eémw PREMYS i s inputted as a

conRefeirdtig @Fipaibasic tifdinhdtion. onﬁdeembmg q»mduetsrrp eupattédat the top

| nfe sgﬁaet ofq e sc%een ?Ipdj #ﬁ erglamn q%t tdth8 \(/:ogs%ﬂa on 1c r%quest is outputted

cust omer 2 Eons U |on reques
foatrth@nglntmdmfet e seregmpensation i s offered with a G
st amht\f\’fﬁf&tﬂndtﬁm FelkleA o e c%)i&ﬁ{atloﬁ fe%ﬁ@st isTHRLFRENPY%amined, a basic

targeted customers .are I nput who can gﬁcelve
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Fig. 9 is an example illustrating a consultation reservation screen according to an
embodiment of the present invention.

Referring to Fig. 9, a product name, a consultation request condition and com-



to an enbodi ment of the present invention. [671
Referring to Fig. 8, basic information on adverti sing
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screen, and information related to the consultation
request is outputted at the right side of the screen.
[ 6§énshtiori iRformafion ﬁi&tdutmlttia& hethe tog of thé @crﬁ@ﬂ and 4 adseBAtion name, a
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queghé e&tifitd bikRorferelectsal doRsulfaB8hR%pectad duld, BffuFbthér request
specific, consultation is .requested when a button

colt<ht-2ad then reaissis acopeilighipRyed. [701 Fig. 9 is an
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c o n B@fetnamg orFigeldl eéltst @fmmdumneomwm tbqoesha conyiation is outputted, and
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are out putted he top of the screen
re@@ﬁ@%ﬂ#@ﬁwﬁﬂm@Bprm%ﬁtIe phone nunber or an emai
ad information are inputted
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rmb Ais elegshibad abeieba meghod faeprogiding adygeisement igducing active par-

c eﬁélbiti(ﬁlaﬁ'élﬁ 'ﬂargétgép @ﬁst&flé}@ ahd b ke Yhdr&¥Brd RRE kiR ﬂ%ﬂ@ﬂfﬁlg effects: to
nber. or emai | 721

IS | utte
CePOy Me@&n%%%ﬁ%ﬁm %?eé&&ad;e'@éﬁfé Pugh %W%yaﬁﬂ@&on of
datstorndtp aivd offéeprederuandd cdrﬁ@lﬂSatloand clisiemers aHizifateddn con-

10
= IR imer Ete g erg matohs A PR fors by DR rkled
acowtaimerg thabadwertésetsquidide corcsilltatimISpmwlste previent/gemeragion of un-
[ 714@06&%})%&{ Byi ?h?onl: ﬁégcon%ﬁ)ltatﬁ)n ré(?fe fof Eﬁ%&rﬁéﬁﬁ rvﬁlovi@&)ond in-

reqg uest consu tion I's out pu e
de%lﬂ‘qu%lél to ﬁpemwﬁﬁm@hpreﬁed@&as ultation request

adVv §¥hilesthé thvehtRshig %ﬁsc@ﬁtﬂ)lé RSRUroak il ficafiomsSddtakeidfive forms,

detail s are out te dustri al | i cabijl 751
oSBT g e Shernt %W%Aﬁ%am g thé drawfings and
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ta a
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cu&ggﬁﬁqﬁﬂéq? & de8la@mpr edet er mi ned conpensation to
custoners pa PlClpated in con- sultation; to advance
effective pronotions and consultations by setting
targeted custoners that advertisers provide
consul tations; and to prevent generation of un-
necessary cost by inhibiting consultation requests of
custoners who respond in- sincerely to a consultation
procedure. [761 Wile the invention is susceptible to
various nodifications and alternative forns,




speci fic enbodi ments have begn shown by way of exanple
in the drawi ngs and described in detail herein.

woneite435 it shoul d be understood that the i nvRCEKRR007502673
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not limted to the particular fornms disclosed.
Rat her, the invention covers all nodifications,

equi val ents, and alternatg [1ing wwthin the
spirit and scope of the |¢r$§ip|r13n as defined in the

appendgehefical fHF o&dﬂéQd%@lQ&éﬂiéI?t‘}ﬁ&lcﬁ%T dcie 9951/0%13&7 fom targeted
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rﬁ](‘:glr \r/rg)sg corru rgﬁtog%}{}tgﬁ?n vegtlsem(engecliqeg {1 % Pnﬁl& 1n8ut registering in-
consulfoalpam advertisenment depending on the input

regi st ?}&giv'irg anQﬁl{B%h? ueét ﬁﬁﬁﬁhﬁbﬂ‘ oﬁ%§§h¥e§§ 460Ut the
requesting 1 nrormation Gstoners about t

consul ¢Sy 10&@4@?1115@@%@ and (d) providing a

predet ?Tdi@(ﬁn Q@P&E&ﬁ&ﬁlﬁﬂ chRpEratiONRY cusitiierd WRY inpubthe con-
con- tion reques i nformation. [21 The nethod

accor d?‘ﬂtﬁtl?’bre@fl%ﬁt in OWH 1% n the step (a) includes
r ecei vilgmathod aestrdiap toclaan 1 ephsteinithe step €a) dnidtdeseeceiving a

L o GRBROF gk Erenlharle B ROA, BEGIGRY, Lo claim

wher ei es recel mget ed
cust onthemathod @acrordleg &0 cleing énwhfbrmtth@ stepi & énalndeg rengiving

the c Oﬁﬁéltédaéuk%ersam{@ Edd REERELonstftdtioh e pBRIif®6h the consultation

according to claim3, wherein targeted customers who
can r e®YEUSemENe consul tation are i nputted according

t 0 sexTh¢ m@ihed abccﬁdlﬁg s claimgl 3 a@ﬂere{n&ﬂrgﬂéd cﬁﬁbﬁh@llfi vgjho can receive
ein,.th I nNcl u

dj { t
Fecel v oRBEta e limbiS niicRsihale Six Rl efpeites
t o cusTemeethodfaccardipgto claims U] Whdreimrthe step| (9 stdludps receiving com-
i nf
:qu o ? (ri‘ : %gbnslhg)kn}{;?w et {ggwg%\g&égﬁt{b%'&%}tgmteg &ﬂ(@inﬁhﬂﬁomsultatlon

I nc I'n
or a rr@augstlnam oxmpatiopyst oner will respond to. [71 The

net hodm&ﬁ@th@a ragcdr&rm k@b 1, Wh&GER the §BS (@tlﬁau&ég)outpumng a

i ncl udes qut cota}] ensat |]$]g i nfQrmati on that

provi detgstign B@Pgt EUSERTpeR W & on

r Ieq uesll“hen@net'hnﬂ @émﬂmgmo clafid 1,Whersiithostep () dnclud® dugputting com-
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cl ol Gups 55 By BHER B AERAY R [ nopiggion
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i ncl udeg, ﬁl@&l%ﬂ‘éb&ﬂdfﬁg rtf%%ﬁn ltﬁhé}e atﬁé §te Efgslgélﬁ&s%tpumng
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The method according to claim 1, wherein the step (c) includes receiving a reply

H

to a basic question of consultation request.

The method according to claim 1, wherein the step (c) includes:

receiving a mobile phone number or an email address of the customer; and
receiving a certification of the mobile phone number or the email address.

The method according to claim 10, wherein the step (c) further includes
receiving a consultation reservation from the certified customer.

The method according to claim 1, further comprising providing the consultation
request information to the advertiser.

The method according to claim 1, further comprising receiving estimating in-



recei ving a nobile phone nunger or an enumil address of
the custoner; and receiving a certification of the

woreilie4phone nunber or the email address. [ 1H(T/KR@007/002673
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nmet hod according to claim 10, wherein the step (c)
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