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DESCRIPTION 

TITLE 

PROGRAM, INFORMATION PROCESSING METHOD, AND 

INFORMATION PROCESSING APPARATUS 

FIELD 

The embodiment of the present invention relates 

generally to a program, an information processing method, 

and an information processing apparatus for measuring an 

advertisement effect. 

BACKGROUND 

An advertiser may present an advertisement by placing 

a medium such as a paper or digital sign in the open air or 

a facility. In order to measure the effect of such an 

advertisement, the advertiser needs to specify a user who 

15 has come into contact with the advertisement. 

Conventionally, the advertiser specifies a user who has 

come into contact with the advertisement by conducting a 

questionnaire survey or the like. 

However, an analog method such as a questionnaire 

20 survey entails the problem that only users who have 

answered the questionnaire can serve as a base from which 

users who have come into contact with the advertisement can 

be extracted. 

Therefore, a method for effectively specifying a user 

25 who has come into contact with an advertisement is desired. 
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