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APPLI CATI ONS [ 0001] The present patent docunment clains

the benefit of the filing date under 35 U.S.C.  119(e)

of Provisional U S. Patent Application Serial No.

60/ 703,904, filed July 29, 2005, the entirety of which
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providers typically allow users to modify parameters associated with
individual advertisements or to modify parameters associated with
advertisements as grouped by the advertisement service provider. As
online advertising has increased in popularity, users may have thousands
of advertisements that need to be managed at any given time. The
amount of information available on the internet presents many technical
problems to an online advertiser seeking to manage data stored in a
database when the data defines online advertisements and data
processing results. Therefore, it is desirable to provide a user interface
and an API to an advertisement campaign management system that allows

users to flexibly, dynamically, and efficiently manage large groups of



service provider. BRI EF DESCRI PTI ON OF THE DRAW NGS
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[0010] Figure 35 is a flow diagram of one embodiment of a method for
managing advertisement campaign information;
[0011] Figure 36 is a flow diagram of another embodiment of a method
for managing advertisement campaign information;
[0012] Figure 37 is a flow diagram of another embodiment of a method
for managing advertisement campaign information;
[0013] Figure 38 a block diagram of one embodiment of a system for
optimizing advertisement campaign information;
[0014] Figure 39 is a flow diagram of one embodiment of a method for
optimizing advertisement campaign information;
[0015] Figure40is a ﬂbw diagram of another embodiment of a method

for optimizing advertisement campaign information;



[0017] Figure 42 is a block diagram of one enbodi nent
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advertisement campaign information at a user account level or an
individual advertisement level, the disclosed advertisement campaign
management system provides the ability to manage advertisement
campaign information at a level defined by the user. Users are given the
ability to define their own groups of advertisement campaign information
(an ad group) for advertisements that will be handled by the advertisement
campaign management system in a similar manner. For example, users
may group advertisements by a search tactic, performance parameter,

demographic of a user, family of products, or almost any other parameter
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[0023] The pod may further comprise a channel server 150 operative to
receive data from one or more advertising channels. A business
information group (“BIG”) 155 may provide analysis and filtering of raw
click data coming from the advertising channels through the channel server
150. An account monitoring component 160 monitors budgets allocated
for each ad campaign. A financial component 165 may be provided for
planning and budgetihg ad campaign expenses. A weight optimizer 170
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fi l,88ous formats, such as a relational format or flat-file format. CDS 105
can be managed using various known database management techniques,
such as, for example, SQL-based and Object-based. At the physical level,
the CDS 105 is implemented using combinations of one or more of
magnetic, optical or tape drives. Furthermore, in one embodiment of the
invention, CDS 105 has one or more back up databases that can be used
to serve Pod 100 during downtime of CDS 105.
[0026] In one embodiment, a pod 100 exposes one or more APis 110
and Uls 115 which are utilized by the system users, such as advertisers
and agencies, to access services of the ad campaign management

system, such as for reading data from and writing data to the campaign
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[0028] While functionality and use of application program interfaces of
the pod is described with reference to an auction-based search term-
related sponsored listings context, it is to be understood that, in some

embodiments, these interfaces may be used with regard to off-line or non-
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[0030] The editorial processing system (EPS) 125 ensures relevance
and mitigates risks of advertisers’ listings before a listing can participate in

the auction. In general, the EPS 125 reviews new or revised ads. In one



advertiser listings or illegally used trademark ternmns.
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[0032] Again with reference to Fig. 1, according to one embodiment, the
pod 100 may further comprise a channel server 150, which is operable to
receive and process data received from an advertising channel, such as
Google.com and MSN.com. This data may include but is not limited to the
customer profiles, historical user behavior information, raw impressions,
cost, clicks, etc. Additional description of user information and its uses can
be found in U.S. Patent Application Nos. 60/546,699 and 10/783,383, the
entirety of which are both hereby incorporated by reference. The channel

server 150 may further be operable to re-format the received data into a



cost, click, and inpression data that is comng into

the pod 100 from various sources including the channel
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anal ytics feeds conponent 180. BI G 155 assures that

this data is received in a_gorrect and tinmely manner.

I n one enbodinent, BIG 155 may al so perform

aggregati on and filteri ng on raw data i npressions and
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T %Vdc%unioney is left in a given advertiser's account and how much can be
spent on a particular ad campaign. In one embodiment, the account
monitoring component 160 may employ a budgeting functionality to
provide efficient campaign asset allocation. For example, an advertiser
may set an ad campaign budget for a month to $500. The account
monitoring component 160 may implement an ad bidding scheme that gets
actual spending for that month as close to $500 as possible. One example
of a bidding scheme employed by the account monitoring component 160
would be to lower the advertiser's bids to reduce how often the advertiser's

ads are displayed, thereby decreasing how much the advertiser spends



exanpl e the bid was changed, not the rate at which
advertisenents were served). Another exanple of
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but put it out according to a rotation. [0035] In one
enbodi ment, the pod 100 mayjf.urther conprise a

financi al conponent 165, which may be an accounting
application for planning and budgeti ng ad canpai gn
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to the
ad[Qﬂiiﬁlm dmone eathasiments pet dR0dnay fugther comprise an onllne
sign-up (OLS) component 195. The OLS component 195 may be operable

to provide advertisers with a secure online sign-up environment, in which

secure information, such as credit card information, can be exchanged.
The secure connection between the advertiser computer and the OLS
component 195 may be established, for example, using Secure Hypertext
Transfer Protoco! (“SHTTP”), Secure Sockets Layer (“SSL”) or any other
public-key cryptographic techniques.

[0037] In one embodiment, the pod 100 may further comprise a quality

score component 185 that calculates one or more values such as an ad



typically not exposed external to the ad canpaign

managenent system A quality score is one of the ad
woeod7onémmce paraneters that is exposed externaCirgstoenes711

that ad canpai gn nanagenent system and nay be used by

the search serving conponepff, such as advertising

channel s and search engines, to qualify the relative

quality of the displayed ads. Thus the quality score
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exXREPlvErd SERRIN. SinBynédEmbodiments, the forecasting component is
operable to predict keywords trends, forecast volume of visitor traffic based
on the ad’s position, as well as estimating bid value for certain ad
positions.
[0039] In one embodiment, the forecasting component 190 is operable
to analyze past performance and to discover search term trends in the
historical data. For example, the term “iPod” did not even exist several
years ago, while now it is a very common term. In another embodiment,
the forecasting component 190 performs macro-trending, which may
include forecasting to determine terms that are popular in a particular

region, for example, California, or with particular demographic, such as



Christmas, the forecasting conponent 190 | ooks at

search patterns on flower-related terns or w apping
woaperolésens. | n ot her enbodi ments, the forecaBCirmng2006/028711

conmponent 190 anal yzes the historic data to predict

t he nunmber of inpressions ofg-clicks that may be

expected for an ad having a particular rank. In

anot her enbodi nent, the forecasting conponent 190 is
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r eseahi theead eamphighghagagdmentesygtens absareblesrone of the
possible variants of the relevant ad and provides it to the advertising
channel for display to the end-user. The ad campaign management
system may also attach tracking codes associated with the ad, indicating
which variant of each attribute of the ad was actually served. The behavior
of the end-user then may be observed and the tracking codes may be
used to provide feedback on the performance of each variant of each
attribute of the ad.
[0041] In determining the weight for a particular element, the weight
optimizer component 170 may look at actual performance of ads to

determine optimal ads for delivery. The weight optimizer component 170
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not changed by the system This node may provide data

pertaining to measured outcpsres to the advertiser. The

advertiser may have the option to manually change the

wei ghts. [0042] The pod 100 nay further conprise a
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[0043] In one embodiment, the campaign optimizer component 175
analyzes the obtained analytics data, including ad campaign information,
ad campaign performance information, as well as potentially other
information, such as user information, to facilitate determining, or to
determine, an optimal ad campaign strategy. Herein, an “optimal” ad
campaign strategy includes any ad campaign strategy that is determined to
be optimal or superior to other strategies, determined to be likely to be
optimal, forecasted or anticipated to be optimal or likely to be optimal, etc.

In some embodiments, optimizing is performed with respect to parameters,
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| i dieaying qgproviding a suggestion of how effectively ads, or ads
presented though a particular channel, etc., influence or are likely to
influence user or consumer behavior. For example, an advertising channel
such as Yahoo! may collect performance information with respect to a
particular sponsored search result listing. The information may include a
number or percentage of viewers who clicked on the link, or who shopped
at or purchased a product at the advertisers Web site as a result of the
listing, etc.
[0046] The campaign optimizer component 175 may be operable to

analyze ad campaign information to determine an optimal ad campaign
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target as possible. In some embodiments, the campaign optimizer
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may include a maximum bid and an update period, which update period
can be a time between maximum bid hiding updates. In other
embodiments, the campaign optimizer component 175 can also provide a
recommendation including a range of values that should allow the listing to

obtain a premium position when served, such as a first page listing.



data and to store the sanme in the canpaign data store
105. The collected visitor state data may then be used
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not limted to, canpaign optim zer conponent 175,
forecasting conponent 190, _gmd Bl G 155 to generate ad
canpai gn performance data in accordance with various
enbodi ments of the present disclosure. [0049] The
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t ervrgltcorr %tagté\é?orage on Campaign Data Store 105 may also allow for
repeat and return customer report data and for a full suite of accreditation
methods.

[0050] In another embodiment, a campaign only analytics collection
method is much like full analytic but only paid marketing events are tracked
and result events generated from free search are ignored or discarded.
This has the advantage of providing funnel and repeating visitor reports as
well as a reduced data collection and storage rate. The campaign only
analytics method provides a balance of rich report data and reduced

collection, processing, and storage cost.



to the conversion event. This data collection
mechani sm gener ates enough data to provide

wopbi7i@aki on on creative weighting. It shoul dPO®US2006/028711
further noted that in one enbodi ment a direct
accreditation nethod may beqapplied to the conversion
counter nethod. In the converS|on counter approach, no
visitor state storage is needed and only conversion
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client-side visitor state storage. When cookies are used to store visitor
state one of two methods may be used to store visitor state. A redirection
server used on the lead generating event may add the visitor state to the
cookie at the click event. Alternatively a collection server may set the
cookie at the time of a lead event. While visitor state in the cookie
approach is the most cost effective it has several disadvantages.
Generally, cookies have low storage requirements and thus an active
search user (typically, most valuable users because they generate the

most revenue) could lose accreditation information as their lead stack



cookie is set, which may cause end users to click away
fromthe | ead page before the cookie can be conpl et ed.

woiomloigns2 cooki e based visitor state storage pPEYRISR®6/028711

any internal analysis of user behavior. [0054] In
anot her enbodi nment, server-f. de database, such as the
CDS 105, may be used to store visitor state. Using
server side storage in a database offers the high
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and zed Tor internal use. [0055] In one
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Sy%gﬂé%’wrﬂesﬁrcal&ted before the request is returned by the beacon
servers. Furthermore, with visitor state stored in the campaign data store,
valuable marketing data can be collected and analyzed for internal use.
[0055] In one embodiment, the ad campaign management system
utilizes a combination of the above-described client-side cookies and
server-side database technigues to collect and maintain visitor state data.
in particular, as indicated above the pod 100 utilizes pod collection server
135, script server 140, and image server 145 to collect visitor state data

and to store the same in the campaign data store 105. In one



data store 200 that facilitates hierarchical storage

of ad canpaign data, providing advertisers with
woubdaziopéoa2| evel s of structure for control of PCT/US2006/028711
advertisenment content. In particular, an advertiser
utilizing services of the aggcanpai gn managenent

system may be provided with a master account 205 for

recei ving aggregated analytics relating to the master
acembodinkif, thegodertdigetiun servept 3gviscriptsaneer pbped image

210 and vertisenents within the, nas t 205
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| ss@parafdlghrflagtad dEnpalyes, tamell aé’ tusoliesbead pedgemange

enabl e coll ection of data on nunmbers of raw clicks on
t hifernaion ser website, while others tags may track

nugﬁlﬂﬁir Of'I'ocfébl %o 1rB@ting 8AH Icbfsktion FUAVEEfdrARsice data from

chase o a product or service fromthe
adVéeh pepertiestz|Q, datarstos 260 fykharimaintaintecugtemipgs,
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tracking and collection of data indicative of customer session on the
advertiser website. For example, a tag may be used to track user visits,
interaction, or purchases from a website to which a user navigates as a
result of clicking on an advertisement link associated with the website.
Depending on specific needs and business objective of a given advertiser,
tags may be coded to collect specific information about the customer
session that is of interest to the advertiser. Thus, some tags may enable
collection of data on numbers of raw clicks on the advertiser website, while

others tags may track numbers of clicks that resulted in conversions, e.g.,



rel ated technol ogi es, as described in U S. Patent
Application Nos. 09/832,434 and 09/587, 236, the
wenvi7reeéos2 of whi ch are bot h hereby i ncorpor at edCiaiseion028711
by reference. [0059] In one enbodinment, within a

mast er account 205, an advepdi ser may mai ntain one or
nmore accounts 220, which may be used to receive

anal ytics related to a specific account 220 and rmanage
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an advertiser may store separate ad campaigns 225 for a vertising the
product and the service.
[0060] In one embodiment, storage of an ad campaign 225 may be
further subdivided into several ad groups 230. An ad Group 230 may be
thought of as a conceptual compartment or container that includes ads and
ad parameters for ads that are going to be handled in a similar manner.
An ad group 230 may allow for micro-targeting, e.g., grouping ads targeted
to a given audience, a demographic group, or a family of products. For
example, an ad group may be related to a given manufacturer’s products,

such as Sony, Microsoft, etc. or a family of high-end electronics, such as



ad group 230 provides a convenient tool for an
advertiser to nove a |large group of ads and ad
woao@meées from one ad canpai gn 225 to anot hepCaas2006/028711
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associated URL tracking codes). Optionally, a given ad may contain a

{KEYWORD]} token for substitution of alternate text in the title, description,
or other ad component. Furthermore, ads may exist as a template in an ad
library (not pictured) that can be reused across ad groups or a local ad that
is used and stored only within a specific ad group. The ad library, which
may be provided by the ad campaign management system, allows
advertisers to store ad templates, sharing and reusing them across
campaigns and ad groups. Ads in the ad library may be shared within an

account, e.g., each account has its own library.



commerci als, radio commercials, newspaper
advertisenments, etc. In different enbodi nents, tactics
woryorinelsude subsets or supersets of the |istedCT/US2006/028711
exanpl es or other exanples. For instance, on-line
advertising is an exanple Qboa broader tactic than the
narrower tactic of sponsored search result |istings.
Furthernore, the advertiser may utilize nmultiple
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adverti sement 245 that shoul d be di spl ayed. Adverti ser
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search 235, a given advertiser may provide a uniform resource locator
(URL) 240 to the webpage to which the ad should take the customer if
clicked on, as well as the text of the advertisement 245 that should be
displayed. Advertiser may further identify one or more terms 250 that
should be associated with the advertisement 245.
[0065] Another example of advertising tactic is content match 270.
Storage of content match advertisements 280 may be used by the
advertiser to complement, or as alternative to, the sponsored search tactic

235. Ads stored according to the content match tactic 270 are displayed



advertisenment 280. [0066] Yet another exanple of an
advertising tactic is banner ad 255. Banner ad tactic
waibomago4be used by the advertiser to conpl eneRrCT/US2008828711
alternative to, the sponsored search tactic 235 and
content match tactic 270. lgy.contrast to the sponsored
search tactic and content match tactic, which are
usual |y based on a pay-per-click paynent schene, an
adilengsiderelpand aftinles\peoduadireyiews, &€, presemgdie thed

e, P oAl G50 bl BBy ites o o
Onth¥rPBREE 127800 MtEYiInG tivs addiea los atw@bp@gervmerargmm ad
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"N 2708 Be ey S b BBlo ol Pty may
r eﬁﬂddé, Sortdi@ime, exiatunh ®eminimum bids or bidding positions
(rankings or prominence of listings) associated with a term or term cluster
for the particular ad group or ads within a given ad group. As described
above, in embodiments of an auction-based sponsored search result
listings environment, prominence or rank of listings is closely related to ad
performance, and therefore a useful parameter in ad campaign
management. The rank of a given ad determines the quality of the
placement of the ad on pages that are displayed to customers. Although
details vary by advertising channel, top-ranked listings typically appear at

the top of a page, the next listings appear in the right rail and additional



may determ ne, how nmuch the advertiser should be
wlling to bid for each |listing based on the
weadverdieémer ' s busi ness obj ectives and the qual PCy/uUs2006/028711
the traffic on their web site that is generated by the
listing. This information npy al so be stored for a
given ad group 230 in the data store 200 of the ad
canpai gn nmanagenent system of the present invention.
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ady&irg @@é@@%ﬁﬁhemmﬁtserrglb@bmsg @b;bctwwan@the quallty of the
constraints relating to an adverti senent or
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enbodi nent, the GJ 300 conprises _ an al ection
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ad SGaRRIRAAM or minimum bidding positions associated with an
advertisement or one or more groupings of advertisements; metrics such
as return on ad spend (‘ROAS"), cost per click (“CPC”), or clicks per
impression (“CPI") associated with an advertisement or one or more
groupings of advertisements; cost per acquisition (“CPA”) or any other
parameter associated with advertisements or one or more groupings of
advertisement provided by an advertisement service provider.
[0070] Figure 3 is an example of one embodiment of a GUI displaying

advertisement campaign information. Generally, the GUI 300 provides a



group summary section 306. The alert section 302 nmay
WO 2@o/0pdosse one or nore notifications 308 to apwuEes200d/t08711

one or nore notifications 308 may relate to a user
account as a whole, an ad canpai gn of the advertiser
account, an ad group of an _ag canpaign, an individual
advertisenent, or any other grouping of information
defined by an advertiser or an advertisenent service
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period of time. Exemplary performance parameters include impressions,
clicks, acquisitions, or revenue relating to a user account as a whole, an
individual advertisement, an ad group, an ad campaign, or any other
grouping of information defined by an advertiser or an advertisement
service provider. In addition to the graph 312, the account summary
performance section 304 may also comprise a numerical listing 314 of
performance parameters such as impressions, clicks, acquisitions, or

revenue relating to a user account as a whole, an ad campaign, an ad



groups, a search tactic, or any other grouping of
i nformati on defined by an advertiser or an

weadverdieenent service provider. In Figure 3, POEUS®G6/028711
or nore summaries of ad canpai gns and ad groups 316
are filtered according to thg top target groups (top
ad groups). The summari es of the ad canpai gns and ad
groups 316 may conprise information relating to the
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A top performing advertisement 322 may be an advertisement having a
highest performance parameter within the ad campaign or ad group as
defined by the advertiser or advertiser service provider, such as the
advertisement with the highest number of impressions, highest CTR, or the
largest number of clicks.
[0074] The ad campaign/ad group summary section 306 may
additionally comprise a date range selection tool 336. By activating the
date range selection tool 336, a user may choose a date range over which
they would like to view the performance parameters listed in the ad

campaign/ad group summary section 306. For example, the user may



when di spl ayi ng advertisenment information based on one
or nore ad canpai gns and ad groups 416 as in Figure 3,
wa 0@eoamy actuate one or nore hyperlinks 432PCo/US2006/028711
dynami cally create a secondary GUI 434. The secondary
QU 434 may conprise inforngyi on such as a top
perform ng advertisenent. [0076] Figures 5a and 5b are
exanpl es of enbodi nents of a GUJ displ aying
adytegdseste et peﬁapaargm parboretersiaver tHenlabt 2diheuSapvetibe
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an advertlsenent service provider. [0077] In Figure
shadysjéisempntoy conprises an ad canpai gn section 502

t higo Jlg:]St Fi gg@é'a‘ﬁ% 2 ar%r@(a%pléré)bﬁeﬁﬁoéiﬂﬁmﬂé gha G0,

in-a t|o to an alert section 506 and a performance
sedisplayirg8dwirtisdraenttacampaigmindenmation. gaffigiedes ghe GUI 500

secti ons descrl bed ab i t e F'
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534 to select an account within the fefct ed mast

ac@@n‘ﬁtmanwes%loeaﬁ%ﬁ'@ﬂarnt&rfaaalﬁ’éh?n 9@ RIERAS %%ﬂ%PQS
P@Qérfh?e% ASGRUD rés@e@t i BharCYi TaE sTRMETesSeidhe bRator
t accounts are assocfated wth a single master
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comprise numerical listings of performance parameters associated with ad
campaigns such as a monthly budget 512, a number of impressions 514, a
clickthrough rate (“CTR") 516, a number of clicks 518, a cost per click
(“CPC”) 520, a number of acquisitions 522, a cost-per-acquisition (“CPA”)
524, revenue 526, return on ad spend (“ROAS”) 528, the amount spent on
the ad campaign 530, or any performance parameter provided by an
advertisement service provider.

[0077] In Figure 5b, the GUI 501 comprises an ad campaign section 502
that lists summaries of one or more ad campaigns 504, in addition to an
alert section 506 and a performance section 508 similar to the alert and

performance sections described above with respect to Figures 3 and 5a.



and a drop-down nenu 538 to select a nunber of
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[0079] It should be appreciated that any of the drop-down menus
described with respect to Figure 5b may be used with any of the user
interfaces described in Figures 3-31.
[0080] Figure 6 is an example of one embodiment of a GUI for
displaying and managing advertisement campaign information. Generally,
the GUI 600 of Figure 6 comprises an ad campaign summary section 602
comprising summaries of one or more ad campaigns 603 within an
advertiser account. Each of the one or more summaries of ad campaigns

603 may comprise performance parameters associated with the ad



conprise the aggregate nonthly budget 616, aggregate
nunber of inpressions 618, aggregate CIR 620,
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displaying and managing advertisement campaign information. As in the
GUI of Figure 6, the GUI 700 displays a summary of one or more ad
campaigns 702 within an advertiser account. The GUI 700 may also
comprise a filter bar 704 to allow a user to sort and view the ad campaign
summaries according to performance parameters, ad groups, or any other
parameter provided by an advertisement service provider associated with
an ad campaign.

[0083] Figures 8a and 8b are examples of embodiments of graphical
user interfaces for displaying and managing advertisement campaign
information. Similar to the GUIs of Figures 6 and 7, the GUI 800a displays



any ot her performance paraneter provided by the

adverti senent service provider relating to an ad
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search for, and display, particular sumaries that are

greater than, less than, orzgqual to a value 824 input

by the user. [0084] Figure 8b illustrates that in

addition to, or in place of, a search bar 804 (Figure
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con t seodsearchfo [l adverti Vi ng
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Of EAA Qéﬁlleﬂfssthaﬂao et mﬂamlé)&e@e f B8 828ndhddlitizsally, the

status 846 is set to act
advanced search GUI| 826 prowdes the ability to search advertisements
based on a range of values relating to performance parameters such as
average CPC 830, impressions 832, CTR 834, clicks 836, cost 838,
conversions 840, revenue 842, ROAS 844, or any other performance
parameter associated with an advertisement that is provided by an
advertisement campaign management system. Further, the advanced
search GUI 826 provides the ability to search advertisements based on
whether the advertisement is active 846, whether the advertisement is
being watched 848, or whether there are alerts associated with the

advertisement 850.



[0087] Figure 9 is an exanple of another enbodi nent of

a GQUI for displaying and nanagi ng adverti senent
woaopgaigazi nformation. Simlar to the GU s of PCgwse®e/028711
6-8, the GUJ 900 displays a summary of one or nore ad
canpai gns 902 within an adveuti ser account. The GU

900 may al so conprise one or nore hyperlinks, that

when activated by a user, causes the adverti senent
capgose]n ewil penspriresipiedeat theadvaheedssachr@ldr §263tovides

904. Typi cal l t d | 904 di spl .

it AYGR sebiah (82 Al v gt iS5 ar ey P EraloR g pBe
an ofthdraBRatcritdridll BohéLearhplbos Mset Mag tOnaIGAHfifseBéarch for
the secondary GUI 904 may conprise a

h 905 of
pe el @dnerisemeataheties an@verage GRE B }géta’l%ﬁﬁéﬁof@po aned0.75.
t . ! ! e

R g BB I fRsehicrsndy o
pealoragerCrC Ea0areEiveen HOB0 aredl $0y75aa nadhesrtaf semesrsions 840

service provider._ associ ated w.th .ad ca i gn.

[ obshyes 4R and §0Peand wheshsttue BB IS IB VRNt of a
_GU¥06832T] diFsgira)y 18 GredYehniRiE 38 aRBthef ERTDOMFREMIET LEUPAIrgN
information. Cenerally, the GU 1000 conprises an_ ad

gr digplayingrany managinsnad\GutisenTert camRAig piemaiany Similar to
of e BT HIEIHE 6% 1 GUTROORIAN"R SrffRi] of BEr e
1004, caafshign 002 alithinyarm destiggraageoant. | Dime B 00 méyg also

1008. Each f d 1004 '
2P B8 AR OTSEFRPAI KB ol e B HAValErY 3 BoPheusps
" D oGV His@Reft bﬁ@nﬁ%dg@nﬁ%yst@nﬂﬂ@ﬁété’é secondary

advertisenents wthinthe ad group” 1012, a nunber of
i MBWWs30o Typaly, the SERONGEB Gl Hihdhisplays infpinaatiom sl as

" SEeo SRR BRaREM o B A A Bef et . 1

ad\vpetdrlesiiens &hd s6€ontiapy IGIHr90 raky Bemipdisea grdpb P08mof
Simlarly, the summary bar 1006 nmay conérl se Zagcgre at e
ad PeFioImaaRen ParasmRIarsRyar f Rarinsk ¢TdiMe erlatgdto@peAthgampaign
gr . .

ol o Bighithe2d06; SBE S5 Selicfind v18pRIARAL D12, or any
1028hergertgmaagaparaii¢tet 0B1yidethby gy adyaitisemegnbeervise

clicks, 1032, an egate CPC for the for the ad
gr HIPLAG ?ﬁﬁoﬁ'att?fg‘%gh aga 49'0R2¥034, an aggregate
ilgggents]s PEMGuUreOr0 ksl Sehngsie whdnvidntibatimbat efta Guniai gn

or any ot her performance paraneter listed in
displaying and managing advertisement campaign information. Generally,
the GUI 1000 comprises an ad group summary section 1002. The ad
group summary section 1002 typically comprises one or more summaries
of ad groups 1004 within a campaign, a summary bar 1006, and a plurality
of ad group action hyperlinks 1008. Each summary of an ad group 1004
may comprise advertisement campaign information relating to the ad group
such as a search tactic 1010, a number of advertisements within the ad
group 1012, a number of impression 1014, a CTR 1016, a number of clicks
1020, a CPC 1022, an amount spent on an ad group 1024, or any other

performance parameter provided by an advertisement service provider



the sunmary of an ad group 1004. [0089] By sel ecting

one or nore ad groups wthin the ad group summary
weeat7ioaén41002 and activating one of the ad grorpTASRI06/028711

hyperlinks 1008, a user may be able to perform an

action such as pause an ad_gp.oup, activate an ad

group, delete an ad group, group nmultiple ad groups

into one ad group, clone an ad group, nove an ad group

t oredatilif toearead gealipe aBipuiagy, thaddnamarydayri®p may aomaried

list 1 ad f. t ' s
ot PgrenERER s nate e aiord Edtaieh Toh aEle B gfibs vitoi
a ¥hakdantGPudihes @H'agb@é{ét@marrméﬂ of @9 abLs, arvagyregate
a canpai gn setting hyperlink 1038 that when activated

bynempseef ispassiont 1048, agatepatesytiR 1890t A ggarggate

Fi . hgu ' ithi
ernfiBSL At cERe 1058y BF addrebBPEPE BFRICHGr I A groups within
adther ad sempaigncH¥dangmggGgate ahiopnt spentifer thielassgioaped

o TR 5 RORRAL 52 B St  Af  ttet n

buggesuAnansehaddbigregstoon 1106, a tactic setting
d

section 1108, and a geo-targeting section 1110. [0091

ThEOQ893i c Byrsetaaiingione wdaeiecty aroops vathiniead geup summary

in t ] ' [ C ;

of “EHIET: 02,45 Abiafoh Hrebr i SHRAND BRI "RITB, 2
canpai may bélable o pérddrus an adticmsoch 44 péusaaniaddiroep aivate
of whether the ad canpaign is on g watch list. 1118 r
an?n&d@pugeqleﬁgﬁe ?m?%ﬂﬁ%l?ﬂ' SOt Wﬁlﬂ’!@a‘gﬁr%ﬂps inf6 0té ad
adéﬁédﬁ, SRIRMN 8§ GYdURE ivRVArigd gFQifossldifferéiit adcampaign,
cafmpargn. The basic information section 1102 may al so
conapd iageachgrosgito ahyalshllish kermoye aniask 9raHB Aroae 8iwaiek st pr

the user [

0y s S bafart 0F biimed ofi Ay Al¥oBh s wngle
11fdvgry sqaee GUI Foamaykiditesally beshptied avcan g betting
Referring again to Figure 11lé t he busi ness obj ecti\{ﬁ
sebw@rhngi@gfi dhateehemastiyatedhy 8 ASEF OP@IsPRE Of tﬂore GUls
re ' [ Lect i [ g i ve
e e A M i A

s peailfadédentrofré GUl éoridisplaying @oteanagiag an @dverisement

1 ST R e 2L an the B RtSER atiinel € UK isss =

PabasRliffofmMAidR sedtichut 10 ta bidinessasjautivatsedtion ti 042 h
budget and schedule section 1106, a tactic setting section 1108, and a
geo-targeting section 1110.
[0091] The basic information section 1102 may comprise information
relating to an ad campaign such as a hame of the ad campaign 1112, a
description of the ad campaign 1114, a status indicator 1116, an indication
of whether the ad campaign is on a watch list 1118, or any other set of
information provided by an advertisement service provider related to an ad
campaign. The basic information section 1102 may also comprise an edit

hyperlink 1120 that when activated by the user allows that the user to edit



performance paraneter 1124, a designation of the

i nportance of each performance paraneter 1126, and an
wondi7oasd4on of whet her the val ues associ at ed wWeCh/usamhk/028711

performance paraneter is inherited 1128. In one

embodi ment, a value of a pegfornmance paraneter may be

inherited if the value was obtained froman associ at ed

account |level. For exanple, an ad canpaign may inherit

a am} ofthefinfarmeatidrolistad irethesbasieinéornfatiomsaotion ¢ €02 as eeen

accaount |eyv %ttin that is propagated through al

Ccou | s
adNddawei b?nge%r RAPHNE advertiser account.

Al fgdoBft | gelefring8aSinQy IFigiE 1N RRS blisifessrdjEctive section 1104
pefrformance paraneter froman advertiser ad canpajgn

| egives satndiegfiarheftrepultsios peapective bHsipeghobiErtives. A

c S

A End 8% B Bhante sk RS RS

t hgyedifieat invifigureatt, iov anethebgotahier trecadaseroenst gamepaiger The
to edit any of the business objective, settings

2SR RBIRFYF SRIOB 108 MapramBtss o /Rieaf dle SHEe <
1124 @pnarRe bdramBtdiyna23 3a daseni Gk Bedctmatel YdBHFach
Referring again to Figure 11, the budget and schedul e

sepeifomarcedarayetasiiisa degigaatior ehtie IMporaace #f each

o : .
M R R e P A T
adassotibd With Bxehipatpeinaaod pacdmeler & inbetitedrl 12806n wagp

additignally conprise an edit hyperljnk 1136.tha n
acempadiserya valie A @ Pafqraiance arausier ARt | “Ledl\{?ﬁ‘e

bugQat wh' otambaon? B R86cidfieaRbuhictdl. FHRAagDle, an ad

2
assoclated wth an ag canmpal gn as seen in Figure 14
desampbigd rbay mhefi0 o ¥auereffaeperfernangeai marametargm amy,

the,tactic settin ectio 0 [

porffite «ERhbl Ll et PR EaTuEf fl okt on
114@mpaigne viaemi trenadvasitisemacobinetr Aligprativielys @drgrbup aeyi ¢
known in the art. Cenerally, the onsor edgaearc

setthegha valu of PeidipIanse RAMSIer Hoe 2p&dVsitisaha
L
anah radi gratip o T hetbeisness tobfectiug seciidn tH¥hmsyraizr aempése an
P AT S 1 ST S S BT B ey 1BORA Lsor o
Er:tégﬁ%ﬁg'@)g mfgtgl?ﬁ@éseélﬁeétmoseﬁﬁﬁgscééﬁo@&tdd {Mith ¢l brator more
perfbrmance parameters 1124 as seen in Figure 13 described below.
[0093] Referring again to Figure 11, the budget and schedule section
1106 may comprise advertisement campaign information such as a current
monthly budget 1132 for an ad campaign, and a start and end date 1134
for the ad campaign. The budget and schedule section 1106 may
additionally comprise an edit hyperlink 1136 that when activated by the
user allows the user to modify a budget, or a start and end date of an ad
campaign associated with an ad campaign as seen in Figure 14 described

below.



val ue of each performance paraneter 1152, and an

i ndi cation whether the value of each performance
woao@meée i s i nherited 1154. The tactic setti RQT/US2006/028711

section 1108 may al so conprise an edit hyperlink 1156

that when activated by the u3er allows the user to

nmodi fy the tactic settings associated with an ad

e i o Bl a0engariud 11, e tgelS peiia epgun 1108 may

SeCédrﬁ;ﬂrls"elé@EBﬁé/oré@ @@éto‘h%e%tlbh 344D % ebnfeRenRedEsedbn 1142,
countries 11 cities 1160, or regl ons that an ad

canPiA §ection far aey pher type qfrﬁ@ag@btqc ¢ §BOWAJN Srecaitoenerally,
111@ea'5?$ n&bi2a dé%%?&[ %ec’c?:loﬂrﬁ 29 rbax\éQﬁhhé@%né%@%&rgat

when tivate e use ser to nodify
t hepfg‘énmaa]cgexarmetemg$44aasmmateddwm sm)nanr@blsearch a
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di Sgla ed ina GJ wth respect to an ad group. [0097]

idlarly, the cantent arirl seetiabl4hmesioestirisefons @unofeor
'ngspérr&n%%é @gkme{e@ﬁ s’cpﬁégae&%tba hifrodtle LR, & RUFBAt
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cor el e ekt oGP PR o5 ey Rosiicl i 3 ad

buajammgmbj ectives at an ad group level. Cenerally,

budPRREL  obyidkes Deereeated bl o610 adieriRARSTIISRERATR,

2 YSRrmIRYn BRMIdyEdFh TR A0 with respect to an ad campaign may

also be displayed in a GUI with respect to an ad group.

[0097] Figure 12 is an example of one embodiment of a GUI for editing
basic information relating to an advertisement campaign. However, it will
be appreciated that a similar GUI may be created for editing basic
information relating to an ad group. Generally, the GUI 1200 comprises a
window 1202 for editing a name of the advertisement campaign, a window
1204 for editing a description of the advertisement campaign, a drop-down
menu 1206 for changing the status of the advertisement campaign, a drop-
down menu 1208 for changing whether the advertisement campaign



paraneters associ ated wth the business objective. For
exanpl e, a user may choose whet her a busi ness

wohpeatéonse i s i nherited 1304 froma different PCT/US2006/028711
advertiser account |evel as described above. A user

may al so input values for pggformance paraneters
associated with the ad canpai gn 1306 such as m ni num

and maxi mum position in a search listing, CPM CPC,
CPfyanageRBABsy$temhis to alateh the advertisenient campaigra cadet save

is pot inherited urther, a user,. al.so choose

| coBrass st B osseita clifgnt TRmRuER B Et i Dws
sughoR2&nAot20UNRAY HRsP-doWA RS HLBNM20604nd i 28.1 mpor t ance
for use with the canpaign optim zer 175 (Figure

1).
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graph 1404, and a scheduling tool 1406. [00100] The

esobjestives 6302.1H0veagh buginessuchiective, risat may|medify diffgrent
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esmmms@uﬂﬁmhem bosine$d gbjeotiveizsdnloarited 4304 dronar different
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estd rﬁ)rﬁ*{aﬁﬁg Al RY aSUBRtE S Yiththd ladUstinhdigi®n 306 sach
potential nu gr of clicks vs. a current estimated

nuabeninmhurl dnckivatisngapasition in agearci listing o€ PM, BiifgetPA, or

BRIk SpB B bR B L ey AP g I B 5 Uer
t hg g%k it 856 'chBbse 4 fvelay ingsurizincee! 308Ter thedbusiness
list |e§gs 1418 of a nunber of inpressions and clicks

t habjegtie suek ag Nt inparkant dnposiant. s high Imrattance for use with
bu ; i : illustrations 1414,
14%5%%@‘3%{9@;}%@2?&?1@5% usryllljiS are dynamcally
upfeass] wiegurehd isserexample ©f anaembaairneni of & Géll for
estimate tool 1402.and nam,cally creates esti e
pe i 8 aramo 2udgel 3 P ruierBiem s fEh gt
negaffaigh kel FHewbadreit WBb@@prﬁdaﬂéd thatesimithr GUI ekay, be
current estimated nunber of clicks, budget
created for displaying and managing budget and scheduling parameters at
an ad group level. Generally, the GUI 1400 comprises an estimate tool
1402, an estimate graph 1404, and a scheduling tool 1406.
[00100] The estimate tool 1402 allows a user to input values
1408 such as a target monthly budget and to dynamically create estimated
performance parameters such as an estimated number of monthly
impressions 1410 or an estimated number of monthly clicks 1412 based on
the value input for a target monthly budget.
[00101] The estimate graph 1404 may comprise an illustration of

a potential number of clicks vs. a current estimated number of clicks 1414



necessary to obtain the potential nunber of clicks,

and nunber of inpressions and clicks that are m ssed
woi2odr/ob#2cur rent nont hly budget is obtai ned fpomuskh@e/028711

canpai gn optim zer 175 (Figure 1) and forecast

conponent 185 (Figure 1) desgri bed above. [00102] The

scheduling tool 1406 allows a user to set a beginning

date and an end date for an ad canpai gn. Typically,

t hand andiudtiationtof @l bulige6 necaysainstesolztat the potentddhember of
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[00103] Figure 15 is an example of one embodiment of a GUI for
editing advertisement campaign tactic settings relating to an advertisement
campaign. However, it will be appreciated that a similar GUI may be
created for editing campaign tactic settings relating to an ad group.
Generally, the GUI 1500 comprises a CPC selection area 1502, an
advance match selection area 1504, a listing of any negative keywords
1506, and an auto optimize selection area 1508.

[00104] The CPC selection area 1502 allows a user to set the CPC
for the advertisement campaign. In one embodiment, the user may

choose to inherit a CPC from an account level by selecting an area 1510



meani ngs of a word when a keyword has multiple

nmeani ngs. [00106] Finally, the auto optim ze selection
weanem/016@8 al |l ows a user to select whether to atrws2dobe28711

adverti senment canpai gn managenent systemto adjust one

or nore perfornance paranetggs of an advertisenent

canpaign to optim ze performance of the advertisenent

canpai gn based on one or nore business objectives of a

usedithin heICPC]selatjon ard# 1562 .aAlternatipély, atisenuapenter a CPC

di t. of | f di spl ayi d '
BT KR eeesam gt PATBRRALT DS BB Mo 1810
16g81@5] Fi gUMhe HRivBAES Fril6rs s@lBctsh SREPEEMENaIBWRPA user to
section 1602, an ad canpalgn sunmary section 1604, an
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_ . e
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of alivgtisemeat sér@[?!;mﬁ})vidfheinademan’psaaﬁcgﬁan_gedtpiatsleio_g iatgorithms
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1610 may illustrate a nunber of inpressions of

adPegelieekeadsiBRP are tesaspiegvhen Mentbanse reaickis,
a ﬂ#’rﬂgg lonQb RO illlé# 8"Watch ?éfreé}Pdeﬁsé}ﬂe\!mgBP@értain
per W an

OF MANCEe par ane associ at ed ad “canpal gn
pr engathdrelyoof 4 erdiadmen tai lssymnd has nwiltigle pneariioigs.. [ 00109]

The ad canpaign s ry section 1604 typical

colpffosis one T e do Rligl e naBa AP AlsE A user
16433@%& @héth%?' tIARP b Vs e EafAiigh Banabement
exanpl e, the average performance parameters 1612 may

cospstenetosadjastamege rOPE performancagarposiars ohan gdyertisement

ot B RIS BN i e

pehAHEaCRoRAb MRé olssvesaf acisert h an ad canpai gn
provided by the adverti senent

: ] ' id
cal0¥@laged Fige 18915 %@W%E?%éﬁgﬁgr %IQHT%E%B%”@H.' for
0 _ . .
[ Q?Sgiﬂ"ﬁ Eﬁ?m ﬁ%@%&%ﬁ@ﬁ&ﬁ%paﬁ@ﬁm@ném@ Generally,

typ é one or nore perfornmance paraneters
16 e G4H d60ataF FFigureH Gecoraprisssrainad aampaigirgrenh segtiere 1602,
16%% aa ge(\)n%g‘ltg%%uvr\ﬁ%gryes%%noﬁ %62,"&?38 %ampaign management

section 1606, and an ad group summary section 1608 similar to the ad

group summary section described above with respect to the GUI 1000 of
Figure 10.
[00108] The ad campaign graph section 1602 typically comprises a
. graph 1610 illustrating a selected performance parameter 1611 of the ad
campaign over a period of time. For example, the graph 1610 may
illustrate a number of impressions of advertisements within a campaign, a
number of clicks, a number of acquisitions, revenue, or any other
performance parameter associated with an ad campaign provided by the

advertisement service provider.



paraneter 1614, and a current designation of the

WO 200mposotance 1618 of each perfornmance par anet eT/U82046/028711
The one or nore performance paraneters 1614 rel ating
to an ad canpai gn may conprise a m ni num al | owabl e
position in a search |istingg.a maxi mrum al | owabl e
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campaign.
[00112] Figure 17 is an example of another embodiment of a GUI for
displaying and managing advertisement campaign information. Generally,
the GUI 1700 comprises an ad campaign graph section 1702, an ad
campaign summary section 1704, an ad campaign management section
17086, and an ad group summary section 1708 similar to the GUI 1600 of
Figure 16. However, the GUI 1700 of Figure 17 also comprises a search
bar 1710 that allows a user to search for, and display, summaries of one or
more ad groups 1712 associated with an ad campaign. Using the search
bar 1710, a user may search for summaries of the one or more ad groups
1712 based on a search tactic 1714, impressions 1716, CTR 1718, clicks



[00114] The ad group graph section 1802 typically

conprises a graph 1810 illustrating a sel ected
woeod7onemnce paraneter 1812 of an ad group ovePC®US2006/028711

period of time. For exanple, the graph 1810 may

illustrate a number of inpragsions of advertisenents

Wi thin an ad group, a nunber of clicks, a nunber of

acqui sitions, revenue, or any other perfornance
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1813 may comprise an average CPC, an average position in a search
listing, an average click-through rate, a quality score for the overall ad
group, or any other performance parameter associated with an ad group
provided by the advertisement service provider than can averaged over all
advertisements within an ad group.
[00116] The ad group top performing ad section 1806 may comprise
an advertisement 1814 and one or more performance parameters 1816
associated with the advertisement 1814. A top performing advertisement
within an ad group may be an advertisement having a highest performance

parameter within the ad group as defined by the advertiser or advertiser



advertisenents. In Figure 18, advertisenent canpaign

information relating to an ad group is displayed in
woenmiefs2keywor ds where in Figure 19 (descri bedT/Us2006/028711

bel ow), advertisenment canpaign information relating to

an ad group is displayed ingperns of advertisenents.

Referring to Figure 18, the keyword/ adverti senent
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perform actions such
1824, the number of clicks of advertisements in the ad group related to the

keyword 1826, a CPC of advertisements in the ad group related to the
keyword 1828, an amount spent on advertisements in the ad group relating
to the keyword 1830, or any other performance parameter provided by the
advertisement service provider relating to a keyword of an ad group.
[00119] The keyword/advertisement section 1808 may also comprise
a summary bar 1832. The summary bar 1832 may comprise
advertisement campaign information for all keywords in the ad group or all
the keywords currently displayed in the keyword/advertisement section

1808. For example, the summary bar 1832 may comprise an average



as pause a keyword, activate a keyword, delete a

keyword, nove a keyword to a different ad group, clone
wea 2bEymerse, add a keyword to a watch |ist, renmpeE/U82006/028711

keyword froma watch list, or any other functions that

can be perfornmed on keyvmrc_i,?_ [00121] Figures 19a,

19b, and 19c are exanpl es of enbodinents of GU s for

di spl ayi ng and managi ng adverti senent canpai gn
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begimaray Q8o 9388. ThekBPRErdPAdErIBSM@Tt summary section
1908 displays advertisement campaign information relating to an ad group

in terms of advertisements. Generally, the keyword/advertisement

summary section 1908 comprises one or more summaries 1910 of
advertisement campaign information associated with a particular
advertisement. The summary 1910 may comprise a name of the
advertisement 1912, a percentage of an advertisement served in relation
to all advertisements in the ad group 1914, a quality of an advertisement
1915, a number of impressions of an advertisement 1916, a CTR of an
advertisement 1917, a number of clicks on an advertisement 1918, a CPC

of an advertisement 1920, an amount spent on an advertisement 1922, or



adverti sement service provider has served the

adverti senent using sponsored search 1934, a nunber of
woioEdi1ea2zadverti sement search provi der has sePCeasa06/028711

adverti senent based on content match 1936, a graphica

representation of a qualityqef an advertisenent 1938,

or performance paraneters associated with an

advertisenment such as a nunber of inpressions 1940, a
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bannZiertisen@rt oM dhe embodiment, the GUI 1903 is displayed after
activating a hyperlink such as hyperlink 1942 of GUI 1901 (Figure 19b).
Generally, the GUI 1903 includes an advertisement preview area 1946, an
advertisement creation area 1948, and an advertisement creation help
area 1950.
[00124] The advertisement creation area 1948 may include one or
more fields that provide the user with the ability to create an advertisement
and preview the advertisement in the advertisement preview area 1946.
The fields in the advertisement creation area 1948 may include fields to
insert a title 1952, short description 1954, long description 1956, landing
URL 1958, display URL 1960, or name 1962 of an advertisement. As text



user to filter the keyword summari es of an ad group
according to a performance paraneter or any ot her
weadvErdieenent canpai gn i nformati on associ at edpairus2G0b®28711
ad group. [00126] Figure 2 1 is an exanple of another
enbodi nent of a GU for disphaying and nanagi ng
advertisenent canpaign information. Simlar to Figures
18-20, the GJ 2100 of Figure 2 1 may conprise an ad

gr pUBRs@tePm aecH the fizlldesaribed agove) the adroampagTt | on
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di skt manvh@mwmomg ragly aksbi copipRise & fltgraizgr2010 to allow a
i nf ornat i on. seen in Figure 22, a secondar
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of apeascfnwhen‘amtfethpaerohgmupr S 2206 such as average
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provi der.  Further, e secondary managenent GUI 2202

ey igsepd 829, de G4l 2180 of Figire zceaxaﬁamaﬁswn.a%@r@up

0 SEPEHen 2 iy b rFa Rt 2108 4 oy o
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ngﬁt&f‘\/gﬁr\%{g@%ﬁﬂ%%e SHE Ibr A%ordkegRordTBliRehaRe8rAAe based
on maximum CPC 2114, average position 2116, impressions 2118, CTR
2120, Clicks 2122, CPC 2124, acquisitions 2125, CPA 2126, revenue
2128, ROAS 2130, amount spent 2132, or any other performance
parameter related to a keyword of the ad group that is provided by the
advertisement service provider. Further, the search bar 2110 may allow a
user to search the one or more keyword summaries 2112 that are greater
than, less than, or equal to a value 2134 input by the user.
[00127] Figures 22 and 23 are examples of additional embodiment of
GUIs for displaying and managing advertisement campaign information.

As seen in Figure 22, a secondary management GUI 2202 may be



estimated nonthly inpression 2216, or a nunber of
estimated nonthly clicks 221 8. |If at any point a user
wonelTasel4® save the val ue of the potential perPornsnme028711

parameter input 2212 to the estimate tool 2208 as a

new val ue assigned to the appropriate perfornmance
paraneter, a user nay execute the save 2219 button.
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of the current performance parameter settings of the ad group. The
current bid estimate indicator 2224 illustrates where the current bid of the
user is located in relation to the estimated number of impressions 2220
and the estimated number of clicks 2222. As a user creates new
estimated performance parameters for an ad group using the estimate tool
2208, the current bid estimate indicator 2224 shifts in relation to the
estimated number of impressions 2220 and the estimated number of clicks
2222 according to the estimated performance parameters.
[00129] Figures 24a and 24b are examples of additional

embodiments of GUIs for displaying, managing, and optimizing



performance paraneters val ues 2410 such as a potenti al
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wegzti7masme performance paraneters for a keywor #CofUsa0w6/028711

ad group based on the val ue of the potenti al

performance parameter such @ag. an estimated average

position 2412, an estimated nonthly inpression 2414,

or a nunber of estimated nonthly clicks 2416. [00131]
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advertisenment froma keyword. [00133] Fi 8ure 24b is an
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I'n an ad group imlar to
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[.5 as descri bed above. The GU 2401 may

ad pd13al I dnecém@@dnment ltmegﬂuma@@@phwgmmearm
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BRSSP SRR PO iy, and 2 ure i

r eggtimate Rdoapdret22f TEhepcweneniid estimate indicator 2422 illustrates
where the current bid of the user is located in relation to the estimated
number of impressions 2418 and the estimated number of clicks 2420. As
a user creates new estimated performance parameter values for a
keyword of an ad group using the estimate tool 2404, the current bid
estimate indicator 2422 shifts in relation to the estimated number of
impressions 2418 and the estimated number of clicks 2420 according to
the estimated performance parameters.
[00132] The preview section 2408 displays one or more advertisements
that are fixed to a keyword. Typically, the preview section 2408 provides a

user with the ability to perform one or more actions 2424 on an
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enbodi nent, the recomendation in the prine placenent

suggestion area 2432 is cal ggl ated based on current

perfornmance paraneters such as those listed in the

per formance section 2426 and forecasts obtained from
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on,a left axis of t h sgection 2 a drop-down
mertlhbf3 @ﬁ%ﬁ&f’"@ﬁ&&grﬁﬁgﬁsﬁﬁ%ﬁ eécgp%{’gé?]vea right axis
of [6¢E34]r ageeetdss drddiffersht eRthtidedemistdf GUIRITeRdiBPIkging
for updating the graph illustrated on the %r aph )
se@NAGHSIOZINGTgRANS caMPrisiagiadysrtisemsns cam Atsingnformation.
per FERhtRIe € FRJRL HNEhe QrhP&igR InPAdREment
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various formats. [00136 o generate an Al ust '
in fmvgg%s%g?% NG L@g&t}ea Qgglaservgr 156, p%%l c{oﬂgkt%}w
server 135 and third-party analytics feeds component 180. The BIG
component 155 of the campaign management system assures that this
data is received in a correct and timely manner, and may also perform
aggregation and filtering on raw data impressions that are coming into the
pod 100. After the received data is filtered and received, the campaign
management system may generate reports regarding all advertisement
campaign information related to a single advertiser account from a plurality

of advertisement service providers.



shoul d choose a report type 2504, an account | evel
2506, a type of graph 2508 and a value for either the
woebd7/oasi4s 2510 or the right axis 2512. The repaTiUskoop®28711
2504 defines the type of report illustrated in the
graph section 2502 such as a performance summary
report, a daily sunmary repdft, a daily budgeting
report, an ad canpai gn by name sunmary report, an ad
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i %gﬂy r edetringolo Gigyires 531 ypically tfmo@Uls@O(hm@yby

BRoRSES a7 orfon 7502, aroniader ohessing e ok 2504, a

12%8/8%6) tltleio‘lloe)%« ert\mg%tré gﬁg{rttl e'%%nﬁgﬁ%mﬁ

R5060 dnErorandks aotivaibrbatesisoe cheasith I@tﬁie@ﬁmhtypegfdf lge&bhs
ere

28, 2006, t t f which is y
2ROE! prapatp RR as B 1 PdptFesdeing mperaiBRRce pRENRSLES (o
f lLe
ot Ot 1S 25 S PR B0 s pE R bl g Ru 2272 for
chposingcanahe o gloednkagght &bﬂs @l‘ﬁﬂ?éig&éﬁh §éétuc’9W 2800t an
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BhoGROaRI S & é@ﬁéft%ﬁ@?ﬁ@%?%%@%ﬁﬁt l%@epﬁgﬁg,dg‘”&\?& of graph

respect to t eft”axis versus a peri

2568camba ivabueafqresither tine teft prisaEIR6r the ﬂgﬁ%m@ﬂgé’l f2 The
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FenIt %Yﬂ?ef%é‘? ffing 23’@3 ﬁ%ﬁ%&%&@%&a&%w thieegriaphtsection
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of her performance paraneter provi ded by an
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PR or S e b o ST BRI o iPier o ame

d?ﬁ%@%én@ht@érﬂ@é%&{/@% EiafiPI8S OF PEFEH by R ¥t 8escribed in
detall in U.S. Pat. App. No. 11/413,699 (Attorney Docket No. 12729/136),
titled “Advertiser Reporting System and Method in a Networked Database
Search System “, filed on April 28, 2008, the entirety of which is hereby
incorporated herein by reference. The report type 2504 is further refined
by the account level at which the user chooses to view the report 2506.
Typically, a report can be viewed based on an advertiser account level, an
advertisement campaign level, an ad group level, or any other grouping of
advertisement campaign information as defined by an advertiser or an
advertisement service provider.

[00137]  To customize the illustration in the graph section 2502, the user

may choose selector 2508 to view the report as a line graph, a bar graph,



[001 38] In sone enbodi nents, each of the GUJ s

descri bed above with respect to Figures 3-31 are
wdyomEmie4and may be custom zabl e. For exanpl e, PUSAIS2006/028711

may interact with the ad canpai gn managenent systemto

turn on and off certain optjygns associated with their

account. As a result, the ad canpai gn managenent

system may display a custom zed GJ to the user that
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i nf ormat i on.q[?hat is nost relevant to the user as
defPREF ngv{ “user. [00140] Figure 32 is a block
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Ca%re)?fjoﬁplance parameters or options from the GUI presented to that user

relating to optimization.

[00139] In other embodiments, the ad campaign management system
may additionally provide the ability for a user to define which performance
parameters are displayed to the user. For example, a user may be able to
choose which performance parameters relating to an account the ad
campaign management system presents to the user in a GUI or the user
may be able to choose an order of how the different types of performance

parameters are presented to the user. A customizable GUI allows the ad



informati on, the advertisenent service provider 3202
sends at least a portion of the adverti senent canpaign
wonbaronei4z on to the user 3204 for display base#Cats2006/028711
| east in part on the one or nore ad groups. [00141]
Each server of the advertisg gent service provider 3202
may conprise a processor 320 a network interface
3210 in comruni cation with the processor 3208, and a
nezfan’npatgﬁ maaagémbm S@iMIto padvide usersiwithiefqymatios sloat is
3208. t he ne nitf 3212 stores at | east
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manner . [ 00143 Aft d
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appl i cation, or anggot er device known in the art.
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adweiveitisemant campaignenformeatider Advegdisemienycampaign lnformation
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ad campaigns, and ad groups; performance parameters associated with a
user account, ad campaigns, and ad groups; or advertisements and
keywords associated with a user account, ad campaigns, and ad groups.
[00142] The processor 3208 is typically operative to perform one or
more operations to organize the advertisement campaign information
stored in the memory unit 3212 into one or more ad groups as defined by
an advertiser. As described above, an ad group may be thought of as a
conceptual compartment or container that includes advertisements and

parameters for advertisements that are handled in a similar manner.



The adverti senent provider nmay organi ze the

adverti senent canpaign information into one or nore ad
wgnrowpses defi ned by advertiser based on a seRCThS2006/028711

tactic, a performance paraneter of the adverti senent

canpai gn information, or anygother paraneter provided

by the advertisenent service provider that relates to

an ad group. [00145] The adverti senent service
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or 340 and.a
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t heyro@buethlat tées toy ba ddgronpt wor k |nterface 3410, to
t he user device 3404. The user device 3404, using an

. nt[@?'h%ﬁ] br b adverisenantsaswee ARNFAhEB iSHAYSany
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a por recelved advertisenen

canmpariegad groiups B30k do ai useg. Theradvattisefrent cemblaig)q infunetation

as nlwr\]y be displayed in a GUI, such as in Figures 3-31, running in an internet
browser on a user device, displayed in a stand-alone application running
on a user device or displayed on any other device known in the art.
[00146] Figure 34 is a block diagram of one embodiment of a system
for managing advertisement campaign information. Similar to the system
of Figure 32, the system typically comprises an advertisement service
provider (advertisement campaign management system) comprising one
or more servers 3402 in communication with a user device 3404 over a
network 3406. As explained above, the advertisement service provider

may comprise a processor 3408, a network interface 3410 in



Figures 3-31 , to a user and is operative to allow the
user to nodify adverti senent canpaign i nformation
woasEdieals2| east in part on at | east one of therPomasen06/028711

nore ad groups. For exanple, the user may nodify a

maxi mum CPC associ ated withgn ad group; add or delete

a keyword associated with an ad group; add or delete
advertisenments associated with an ad group; nodify a
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Ca%?lal%gter associated with an ad group.
[00149] In another embodiment, the user device 3402 sends at a least
a portion of the advertisement campaign information organized into one or
more ad groups over the network 3406, via an application program
interface (“API") of the network interface 3410, to the user device 3404.
The user device 3304, using an application operative to communicate with
the AP of the advertisement service provider 3402, receives the
advertisement campaign information and is operative to modify
advertisement campaign information based at least in part on at least one

of the one or more ad groups as described above.
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[00152] Figure 37 is a flow chart of another
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browser, stand-al one application her type

_ t one i or “ané ot type of
appEreied yia amanplicalop msogram ingrianeAyAPR) for saedifying at least
00T 1 . om af . b . .

o DR R, AT T AR at st i
Fi qurr esledst3dng oftthe mnessrmmanedad groops 330 \emdt at ledsta@partien of

us etheta%vgﬁltsiemezn? cg%&)g%rnqﬁ%%%a |I)n tlshr%ogﬁi\ég rbtaiség r(r)%%e received
instructions 3706.
[00153] Figure 38 a block diagram of one embodiment of a system for
optimizing advertisement campaign information. Similar to the system of
Figures 32 and 34, the system typically comprises an advertisement
service provider (advertisement campaign management system)
comprising one or more servers 3802 in communication with a user device
3804 over a network 3806. As explained above, the advertisement service

provider may comprise a processor 3808, a network interface 3810 in



canpai gn i nformati on based at |least in part on at

| east one of the one or nore ad groups. For exanple,
woOher7iser2 may dynamically create estimates of PCT/US2006/028711

performance paraneters based on potential CPC val ues

or potential business objectgave setting, and change

actual perfornmance paraneter or business objective

setting based on the estimates for an ad group.

[ 0@bRFhunibativroi/hie theeplocdssmrT8808t hrd asremdey iinie 388D ih
sends at a | east ﬂ&gortl on of the adverti senent

caﬁﬁﬁlr@'ﬁ”'PﬁthﬂWEtﬂ POCcEEsR 2898 nt o one or nore ad

gUﬁ’FsﬂVerGéﬁ‘@raﬂFttH@ %Hv&%@@meﬁt SerdlteqnBliteAB8ONexecutes
gram’i nterface ( of the network interface
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us 'a%lg?ﬁ{éﬁﬁ%[ﬁll L5 %)hg{lll iRREMaLibY Stdr8y ﬁ‘P ﬁ'@@gﬂﬁ\ﬂ 8B15 fifto

API e adver ment service pro
reaﬁie\msmbdeeadagmpmaseiwmtedMrmaa@rerilsﬁrormat| on and |s

o TBAI", U7 PR PoeishEL e EEpeRs Bl S LGl perEdtos
| eaa‘-f'iea%'?@ dﬁfl’tlélh@f PRANEHERHREMEaBIHARPSINRFNAES A Ior§Rtized into
above. Figure 39 is a flow diagram of one

entsogi ofemreoa gravestayer ther nelporhB8ith yiatheenetiveehisirrace
CAvRADT D N R Bbl 28 36040 TR 0300 209, DsingehInfefifet

I SeneENt SErvice rov er organ
ad\tgowsere swndeampaagphoambnr oraam)oothentypemfeapnphcatmrlekrmWn in

t
Obts AEt ASPIaYaSt Ieas! Praasiaragt bR TeeTued afvessentampaion
porlﬁﬂoﬁﬂaﬁcf)n imhe ugé‘leinfb"rfa'@r(wla)d sOERHE I BRPfes 83, td18 user and
advertisenment canpaign information is nodified based

at i$ epetative tpalew dhe user tbendiguze pagoingnsenitthe advertisement

oo BB Aleds TRbe 5 ARled 00800 o e o
40 reéresad h@updi For arambleatios beer majoddnammllpbreateeshmdtes

for optim zing advertisenent canpa nat i on.
1o GRBDDAN SRR RGP AR ISR VAR ditenta

pr i d refbricefpramkted
P DlsiRles Lfekiive s BRing URE ChaREE BLBARBR Haricl (o bl or

t h@tamstquwﬁtseﬁmﬂmsgd dmtherasiimades fos agi ashg@ped

SRS Bl o 0 Phel d83ts 335 ShndO 08

pr Qvpeoltion dftie aSVérﬂﬁ@nansttcamgpalglrﬁ inforehatiom mrgbaizedgntbaone or

-?L@'ngfeg%q g rstc;v%pth%f néth%rﬁkéé’é,a |ae gnla%fppcaqa on program
interface (“API") of the network interface 3810, to the user device 3804.
The user device 3804, using an application operative to communicate with
the API of the advertisement service provider 3802, receives the
advertisement campaign information and is operative to optimize
performance of the advertisement campaign information based at least in
part on at least one of the one or more ad groups as described above.
[00157] Figure 39 is a flow diagram of one embodiment of a method for
optimizing advertisement campaign information. The method 3900 begins

with the advertisement service provider organizing advertisement



information is then nodified based at |east in part on
the forecasting information to optim ze performance of
wabkod7@aei42one of the one or nore ad groups 4008C&4IS2006/028711

descri bed above. [00159] Figure 4 1 is a flow chart of
anot her enbodi ment of a nethggd for optim zing

adverti senent canpaign information. The nethod 4100
begins with the adverti senent service provider

or gamipaigmgnfoadmation sdaene or angrai aghgrionpeBRERI dhei nt o one

¢ PRV R Se koo s Qo gLt FER ot RSBl R g to

gr atRSist & pehicd dfeHe 6h8%r ansteigaisgroups BO08, adthieecei ved
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forecasting rmation to optimze performance of at
| eape ooneorefad greups 8906 aswiesculbedjalbonss 4106. At | east

nER R s Tl Gaudly Chod RESRIb T SRR S BBt g hod
[ O@skGipttintiziay rRivéRisbment bhmpkigdi inlprnaation. The nesthod4oo0t
of a systemfor reporti ngﬁadvertlsemsnt Ga

: aign .
| nbegiaNY i thegidveriaemant Sapics Bioyides oraaniireaddortisgment
anﬁa&ﬁai ﬂﬁfo?ﬁ%'ﬁsmiﬁ%@n%%rbﬁon%%é&é@ﬂo%ﬁ 4802. At least a portion

adve ement servi ce provider ( erti senment canpai gn

manhthenadterisesnent)caopgign kfergadion i9 dispiayeds€10dcrasedzg2
in,co nicati on with a_yser device 4204 over

neldraT I B Bh' kel bhe B G BLirERe A8 i i the
adwauéitisement se@mearovidenbistamat forstagtny irfemadtion relating to
congrlses an_anal ytics feed 4207 provided by th

de

Pbleantamerion e haickp e gERBRLOR FOPEmTbE disrlevrs
U hidigmRatidnYis thSn ROiRId5E5cAM Y&ast il Bad Onah 'f%r%@ﬁgﬂng

service provider may conprise a processor 4208,
neinformkationt tor dpdiceizd pedoinmanaenefiatileastiope ofitheronéer more ad

processo 08, an mory unit 4212 in :
coﬁﬁ‘?}msc%qquzoﬂsW?%%Fa_ea%g%cessor 4208. [00161]

Gepeorad]Y. HibgreatVigrd fiGeeRal of ahvihee epbadiriett sf20Rethod for
executes one or nore prograns runni ng on t he processor

4208tINziRg prvtiseeet carsRAgRINfeERpAy n! heFsithed £8P0 begins

M A s

st campaiyn iatweratios émbe rinecarmpaliegad grofups fEORo ik drecadtiag

m:"ri.[rﬂ’gyméj’cﬂgnt regt%wzg' to at least a portion of the one or more ad groups is
obtained 4104 and instructions are received via an application program
interface (“API”) for modifying at least a portion of the advertisement
campaign information based at least in part on on the forecasting
information to optimize performance of at least one of the one or more ad
groups 4106. At least a portion of the advertisement campaign information
is then modified based on the received instructions 4108.
[00160] Figure 42 is a block diagram of one embodiment of a system
for reporting advertisement campaign information. Similar to the system of

Figures 32, 34 and 38, the system typically comprises an advertisement



The adverti senment service provider 4202 executes one

or nore additional prograns running on the processor
wo208/01e40r gani ze the adverti sement canpai gn PCT/US2006/028711

information stored in the nmenory unit 4212 into one or

nore ad groups. [00162] In gﬁg enbodi nent, the

adverti senent service provider 4202 receives

instructions fromthe user device 4204, via the

netssovike pm\edéra(eévdﬂéé)neniawnp)higg managemanhsysimw)e a

report based at |east in 52% he one..or re dd
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custom zed report in a user interface ("U"), such as
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ggg iér;m]he &8 ﬁ geché%d%ﬂfé@ﬁrewgé@?de d@vﬁ@ﬁ&?@%sx%cutes

vert| sement Service provi
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appl.icati a rface AP
e Bt FaRbespatorReihn dom cabhpaend buthifinge 4
I epRIvertidanfsht 8br/iclovider A tat iast BAe @RBlydEs MBYd4Z0Y, and
groups. In response, the advertisenent service

pr d0istue the advertisenestcanpaign inerBatinbigrthrEnemant Wyt 4212.
t hel'f%ré)n ] U@ rife g?&ﬁdé}t&o% ?r omozrﬁdoﬁrﬁBf*E Ldditional

bas e recel ved instructions
deprograf®Ainningdors thedgroaesdar A208d0 pogamzmtrm‘ advegtisement

of R IR or pregan A BIoRey yoB A 2 hB orseiinore ad

Theyrgges. device, using an application operat ive to
comruni cation with the APl of the network interface
421@013$2]t helnRieepbedimant. the adverisgrent gevicepyovider 4202

Cr@{:éﬁ@és [H%Fruef?(‘tiﬁé l%lmctﬁe LR&r g&ﬁ% Oa£did ﬁét\/\%ﬂgmterf ce

di splay at Teast a portron o e receive custom ze
r epk10, begeedingthdvetmstcustomizara reporidiaskedadt teast & part thahe
one or nore a groupsl. . . .
one or more ad groups. In response, the advertisement service provider
4202 executes one or more programs running on the processor 4208 to
generate a customized report based on the received instructions from the
user device 4204, and sends at least a portion of the customized report
over the network 42086, via the network interface 4210, to the user device
4204. The user device, using an internet browser, stand-alone application,
or any other type of application known in the art, displays at least a portion
of the received customized report in a user interface (“UI"), such as in
Figures 3-31, based at least in part on at least one of the one more ad

groups.



[00164] Figure 43 is a flow diagram of one enbodi nent

of a nethod for reporting advertisenent canpai gn
wonbaronetsz on. The net hod 4300 begins with the PCT/US2006/028711

adverti senent service provider (advertisenent canpaign

managenent systen) collectinpg.adverti senent canpaign

i nformati on from conponents within the adverti senent

service provider and at |east one anal ytics feed 4302.
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receives |nstruct|ons regarding customization of a report based at least in

part on at least one of the one or more ad groups 4306. The

advertisement service provider generates the report based on the received -

instructions and displays at least a portion of the customized report based

at least in part on at least one of the one or more ad groups 4008 as

described above.

[00165] Figure 44 is a flow chart of another embodiment of a method for

reporting advertisement campaign information. The method 4400 begins

with the advertisement service provider (advertisement campaign

management system) collecting advertisement campaign information from



nore instructions stored in the nmenory unit 4512 to

communi cate via the network interface 4510 with the
wWAR07A842 0f the advertisement campai gn nmanageRremiUs2006/028711

system 4506. |In one enbodi nent, the processor 4508 may

execute instructions to congupni cate with the APl 4504
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advertisement campaign mformatlon organized into one or more ad groups
based at least in part on at least one of the one or more ad groups. In yet
another embodiment, the processor 4508 may execute instructions to
communicate with the API 4504 to receive forecasting information related
to advertisement campaign information organized into one or more ad
groups and send instructions to the advertisement campaign management
system 4506 to modify at least one ad group based on the forecasting
information to optimize performance of one or more ad groups. In yet

another embodiment, the processor 4508 may execute instructions to



informati on at a user account |evel or an individual
advertisenent |evel, users nmany now manage

weadvErdieenent canpai gn informati on at an accorat/usenel28711
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one of the one or nore ad P
advertisements that will be handled by the advertisement campaign

management system in a similar manner. For example, users may group
advertisements by a search tactic, performance parameter, demographic
of user, family of products, or almost any other parameter desired by the
user. Allowing users to define their own ad groups allows the
advertisement campaign management system to provide more useful
information to the user thereby allowing the user to display, manage,
optimize, or view reports on, advertisement campaign information in a
manner most relevant to an individual advertiser.

[00169] It is therefore intended that the foregoing detailed description
be regarded as illustrative rather than limiting, and that it be understood
that it is the following claims, including all equivalents, that are intended to

define the spirit and scope of this invention.



4. The method of claim1l, wherein at |east one of the
one or nore ad groups conprises advertisenents and
woao@meéaes for advertisenents that are handl edCbgsanme/028711
adverti senment canpai gn managenent systemin a simlar
manner. 5. The method of clagn 1, wherein at |east one
of the one or nore ad groups conprises advertisenents
and paraneters for advertisenents targeted to a
dermighpBi ¢ group. 6. The nmethod of c¢laimb5, wherein
t he denographic group conprises a sex of a user
pertf or mAgetand fertfeeilifeting digplay of advertirermant saaPaidnc| ai m
5, i%ﬁﬁﬁjcﬁ, F&%gﬁlgﬁggr aphic group conprises a
geographic’'location of a user perform ng an internet
sear ch. 8rganizngredvesiisesient camprign infpeation inteeone or more ad
de &Ep%oghﬁ group conprises an incone |evel of a user
performng an internet search. 9. The nethod of claim
5, wher eendinget igestopertion of theadvedisementesmpaign gorptatign to
user I r. :
cr o T SR Bl BB SR BB B ot 3 B2 PG e or
gr ongrs aglogrpupses adverti sements and paraneters for
advertisenments targeted to a famly of products. 11.
The method of claim1, wherein at |east one of the one
or 210r e TAd nggthodd 8f cloinpt | weseiadit érdst swerehthe oaedr more ad

paraneters for advertisenents conprising the s :

o AP StRRTISeS BSVERIRRT GHSTaIASS AN ReRCIor U, e tisrent
sea_-raﬁigpaﬁg&pdétg_ conpri ses sponsored search. 13. The

met hod of claim1ll, wherein the search tactic

conprises content match. 14. The method of claiml1,

whey ei nTHEnshtASd 8t clhif$ wiferBidsed afleabiif part on at least one of
adverti senent canpaign information to a user interface

f orthelPB® PRYNOKA 38 §"AUPS|CORYYISEh afsangedat Ieast intadit op gklegpt one
th%fﬂ{@%ﬁ’éomﬁ%?ﬂj PupLps conprises: sending a sunmary
of an ad group o 9he one or nore ad groups conpri sing

a plurality of paraneters associated with the

di spl ay&¢le 3btHE@UPcILh § NEhetSMMat least one of the one or more ad
groups comprises advertisements and parameters for advertisements that are
handled by an advertisement campaign management system in a similar

manner.

5. The method of claim 1, wherein at least one of the one or more ad
groups comprises advertisements and parameters for advertisements
targeted to a demographic group.

6. The method of claim 5, wherein the demographic group comprises a

sex of a user performing an internet search.

7. The method of claim 5, wherein the demographic group comprises a

geographic location of a user performing an internet search.



15. The nmethod of claim1l, wherein sending at |east a
portion of the advertisenent canpaign information to a
wagzer7/oieider f ace for di splay based at | east in partusee/028711

at | east one of the one or nore ad groups conpri ses:
sending a graphical illustrgg.on of a paraneter

associ ated with one of the one or nore ad groups over

a period of tine to the user.16. The method of claim

1, 8swher &ha nistigachoizdlaign 5 cvieréindiesrdemograpbiaiggoup comprises an
i nformatjon i.nto one _or d ou conpri ses:

" eI VS AHARL PRTIAT B TERE TRy how t o

or gani ze the adverti senent canpaign information into

on 17. T thod of.claiml, .

oi nTiRedof bEdAR:5 St g FerRar=Buivar By Eeiapgses an
caragalcga usafpémmammt@thépé@raﬂ in a graphical user
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14.  The method of claim 1, wherein sending at least a portion of the
advertisement campaign information to a user interface for display based at
least in part on at least one of the one or more ad groups comprises:

sending a summary of an ad group of the one or more ad groups
comprising a plurality of parameters associated with the displayed ad group to
the user.

15.  The method of claim 1, wherein sending at least a portion of the

advertisement campaign information to a user interface for display based at

least in part on at least one of the one or more ad groups comprises:
sending a graphical illustration of a parameter associated with one of

the one or more ad groups over a period of time to the user.
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facilitating display of advertisenent canpaign
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adverti semsnt canpaign information to a user interface
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means rganizing advertisement campaign information into one or
more ad groups; and
means for sending at least a portion of the advertisement campaign
information to a user interface operative to display the at least a portion of the
advertisement campaign information based at least in part on at least one of

the one or more ad groups.

21.  The system of claim 20, wherein at least one of the one or more ad
groups comprises advertiser customized and defined groups of advertisement

campaign information.

22.  The system of claim 20, wherein based at least in part on at least one
of the one or more ad groups comprises arranged at least in part on at least

one of the one or more ad groups.
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interface to a user. 30. The conputer-readabl e storage

medi um of cl ai m 29, wherein_gde graphical user

interface is displayed in an I nternet browser. 3 1.

The conput er-readabl e storage nedi um of cl ai m 29,

mherein the graphical user interface is displayed in a
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apphgmﬂﬁjon running on a user device, wherein the API
receives a request fromthe application running on the
user device to access advertisenment canpaign

| nfor maty éH?thQﬁﬂ@aééﬂe'szrQ%@ﬁfédem BBhBriithy 8'set®Sinstructions
stored at the adverti senen i gn managenent
sy Jewdggilitating display of advertisement campalgn information, the set of
instructions to direct a computer system to perform acts of:
organizing advertisement campaign information into one or more ad
groups; and
sending at least a portion of the advertisement campaign information to
a user interface for display based at least in part on at least one of the one or

more ad groups.

25. The computer-readable storage medium of claim 24, wherein at least
one of the one or more ad groups comprises advertiser customized and

defined groups of advertisement campaign information.

26.  The computer-readable storage medium of claim 24, wherein at least
one of the one or more ad groups comprises advertisements and parameters
for advertisements that are handled by an advertisement campaign

management system in a similar manner.

27.  The computer-readable storage medium of claim 24, wherein sending
at least a portion of the advertisement campaign information to a user
interface for display based at least in part on at least one of the one or more
ad groups comprises:

sending a summary of an ad group of the one or more ad groups
comprising a plurality of parameters associated with the displayed ad group to
the user; and
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sending a graphical illustration of a parameter associated with one of

the one or more ad groups over a period of time to the user.

28.  The computer-readable storage medium of claim 24, wherein
organizing advertisement campaign information into one or more ad groups
comprises:

receiving commands from a user defining how to organize the

advertisement campaign information into one or more ad groups.

29. The computer-readable storage medium of claim 24, wherein the at
least a portion of the advertisement campaign information is displayed in a

graphical user interface to a user.

30.  The computer-readable storage medium of claim 29, wherein the

graphical user interface is displayed in an internet browser.

31.  The computer-readable storage medium of claim 29, wherein the
graphical user interface is displayed in a stand-alone application.

32.  An application program interface (“"API”) of an advertisement campaign
management system, the API operative to facilitate communications over a
network between the advertisement campaign management system and an
application running on a user device, wherein the API receives a request from
the application running on the user device to access advertisement campaign
information organized into one or more ad groups stored at the advertisement

campaign management system.



