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user who uses the target service

!

used to determine a target user for service flow guiding

!

who satisfies the user feature as the target user

!

lead the target user to use the target service

FIG. 3

Obtain, for a target service, historical behavior data ofa |~ 301

Analyze the historical behavior data to obtain a user feature p—— 302

Select, from users who do not use the target service, a user 303

Send service flow guiding information to the target user, to j—— 304

Obtain, based on historical behavior data of a seed user, a
geographical location range that the seed user is located in

_— 401

!

Determine historical behavior data of a user who is to be selected
and is located within the same geographical location range

_— 402

!

Select, based on the historical behavior data, a user who is
inclined to use a target service as a target user

_— 403

!

Send service flow guiding information to the target user, to lead
the target user to use the target service

_— 404

FIG. 4
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Obtain, based on historical behavior data of a seed user, a
geographical location range that the seed user is located in and a
service institution corresponding to a target service

!

Obtain a service coverage area of the service institution based on
the geographical location range and the service institution

'

Obtain user activeness information and information about feedback
behavior for historical marketing of a user who is to be selected and
is located within the service coverage area

!

Determine that the user to be selected is a target user if the user
activeness information indicates that service activeness of the user
to be selected is high, and the information about feedback behavior
indicates that the user to be selected is active in marketing feedback

'

Send service flow guiding information to the target user, to lead the
target user to use a seed service

FIG. 5
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Determine, for any target service in an associated service group, a
user who uses the target service

'

Obtain service usage information of the user for the associated
service group based on historical behavior data of the user

!

If it is determined, based on the service usage information, that the
user does not use an associated service, send service flow guiding
information to the user, to lead the user to use the associated
service, where the associated service is a service other than the
target service in the associated service group

FIG. 6

Determine a feature matching user of a user, where the feature
matching user uses an associated service

'

Obtain, through analysis based on historical behavior data of the
feature matching user, service flow guiding information
corresponding to the associated service

!

Send the service flow guiding information to the user

FIG. 7
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