SPONTANEQUS DELI VERY MARKETI NG SYSTEM AND METHOD Fi el d
of the Invention This invention relates to a

weoepastiarmeous delivery marketing system and net ROWSGN04/000249
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.providing offers to consunmers . Background of the

Invention It is comon to advelt+se products to

potential custoners by making offers to custoners for

ei t her gsortakols PBELTGHRA MRERRAVERG 08y dTEMCAND AR B0D

basi s, ©F providing products at_a dtrscount, or

prOV|d|ng particul ar advantages such as addi ti onal

praeddt »forthiehdnividot iflom custoners. Typically, &Ee ;
r.ln wa.ch cust are targqeted | newhat a ,

haiE, dReltdon, P LatRs ol 3, SRRRTTEs, SRtoe h e ke ting

astGBmaanédnﬁﬂﬁmtbHknk@umwndmmg wfifers dgstaumerumers .

targeting, systems have been provided where kiosks are

installed at various points in a retail environnent,

sBegkg¥oyndhefnithe dFmventdomer mar ket or hyper mar ket .

Thesiskbaﬁhénaté EH&@@ﬂl%ep%&b lduet AR RS A customers
nsungr to i teract with t ki osk in_order to obtain

aP¥ oBRBAREr OF ST SWOc FUSECTRrS Sererd tReS thdRd &F the
cpasumeulwhlphoﬂhetcomsunE&e@asam@deewb&hsth@rrgwwdldlng

0 ecause the ki osks_are fi, Sit

Bk o8her B aR B A gS ol Be b G s S P, BeRRE 13, pvantages
censbhnessadilitionagl priodudtisheri rher ddkieotopicuctomers.

sl ow and i nconvenient. This therefore results in

relatively | ow usage rates. Attenpts have been made to
na¥Ryeal L ¥ f thef painerodt wharh epssemgzsphaepiasrgered is

tBSmKWH&KSaHOthCéﬁaS&a thbﬁ?'bhﬂ@glsgahahﬁ%ﬁﬁﬂ ok
be used are 3tl|| of ten

hoRieas VRUFHS BheoPPraindds Eeafrbeakeuls - To improve

customer targeting, systems have been provided where

kiosks are installed at various points in a retail
environment, such as a shopping mall, supermarket or
hypermarket. These kiosks are fixed in position and
require a consumer to interact with the kiosk in order to
obtain a coupon or list which details offers available to
the consumer which the consumer can redeem at the retail
outlet.

Because the kiosks are fixed in position, consumers often
bypass them, or if there is a queue, consumers will simply
find the interaction process slow and inconvenient. This

therefore results in relatively low usage rates.

Attempts have been made to manage traffic flow (foot
traffic) so people pass by the kiosks to increase the
likelihood that they will be used. However, such kiosks
are still often bypasses, particularly if consumers are in

a hurry.
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a hurry. Furthernore, kiosks are expensive and because
the coverage is limted to physical interaction at the
waizosk17die ability to reach out to consuners PETISG2004/000249

Therefore to increase consuner availability, they
often occupy the nost expensi®e-real estate in high
}raffip areas of a retail outlet. Sunmary of the

t e ' t ' [ [ !
FHA by IO e b Ian O ed it qnelccdverage
preoVli ottt efics Rhy Cistishrigteeracthien rﬂ/"en"rl?%dxb?%m ded%a
o%?zgﬂiaaﬁ%@ A8l dH it "y kel dignaystam Iow. privedefigre to

ffersto consuners, canprisi,ng: det egt i on lce

RO AR (TP T A LA T b RTY, TEEe| BESip e che most
Whgieh s hesdi sestisteaviai |laigle toaf fiec corsaseet, a retail
\Mt%ﬁgg requiring interaction by the consuners; an

St devi ce for supplying a nmessage to a detected
consuner, providing offers available at the | ocation

%ﬁg&%%: s rchyhgiein the detected consuners it
t offers MAthoutegh Si

. ¢ C
iTherchisoh oh He HverRrioaris HnPISVH B fhedrand
Wy dheisalfiaf tlrafdersneumained to phevidssageens to
the |l ocation. Thus, rather than providi ng physical
iGAFEEIS Rt ure, such as a kiosk which requires a
consuner to physically react to obtain a nessage

Caini Pl _ . |
nee?trg%enr%f%n fﬁrédv:{ékes CQ n%%ﬁ?%%nééu%é%&%?@r%ﬁgl h¥rketing

(0] any 1 nter nee

cystare r £qn (1 dnel dnd REL$6S t Her ePRPENeYHp| FEPTLS{Rg:
?ggg?&%rdeglﬁﬁioﬂxﬁg%qﬁﬁSf@ied@ﬂé@tﬂ@éecéhgﬁharkp in
proximity to a location where merchandise is available to
the consumers, without regquiring interaction by the
consumers;

an output device for supplying a message to a
detected consumer, providing offers available at the
location to the consumer; and

wherein the detected consumers it therefore able to
receive offers without physical interaction on his or her
part, and to avail himself or herself of the offers

contained in the message at the locatiomn.

Thus, rather than providing physical infrastructure, such
as a kiosk which requires a consumer to physically react
to obtain a message containing offers, the consumers is
automatically detected without any interaction needed by
the consumer and the message is therefore supplied to the
consumer. Thus, consumers are much more likely to receive
messages containing offers and to avail themselves of
those offers, because they do not physically need to
interact with a kiosk or other device to make their
presence known and obtain the message. Because consumers

are automatically identified, more consumers can be
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messages containing offers and to avail thensel ves of
those offers, because they do not physically need to

wonbesraatviwi t h a ki osk or ot her device to nmakePChSGR004/000249

presence known and obtain the nessage. Because
consuners are automatically-identified, nore consuners
can beprovided with messages, thereby increasing the

ffect | j n

RREFAST o5 S fifes) (notoBy S1n8Rdal iRy cRbe
coffemeivenéss one preotdiratoffersai anfoEREFBACFS a
r&ﬁ@%r&#%ﬁﬁgt?rédﬂgéé b 09l £0HLE RE=SHEBE B6€8onklimers.

one e the detection device conprises an RPID
(radi o frequency identification device) reader for

reading anbSRifehadtkar¢atd bychbeononsuaeretail outlet, a
|dent|f¥%a particul ar UBL . Thus, the RFID tag can

it de %n?ﬁﬁﬁtc%ﬁeeVﬁ?gh Provi des a uni que

identiflcatlon of a consuner so that individua

Cﬁgfﬁggrs$go iREn #degé ééﬁgfﬁﬂgndaé%hegubéﬂﬁﬂlééenhﬁnﬁFID

IS contained in_a
chradtar fredueycy hidenhithentionndenicennsaraeR; fpRereading

Ogapﬁﬁxﬂeyagecsefpaa89§ Bhbr 888Hidhber thoRdsheelFgss

transm ssionh of the nessage to the individua
constherlar nBenRFemeEt ephone or PDA. Preferably the
nessage i s an SMS, EMS or NNB nessage I n anot her

enbodi nent out put deV|ce r in
ar H%%unﬁﬂ? %Eﬁ?a?ﬁ ngoThB o ﬁnighguﬁéag QhEGL )
Cpﬂ@videsaashnpgueglﬂestlfmgap@nnopfthecpnﬁﬁmer SO that

PLe LaQLX1tP§?§et 9189Hpﬁés§aeﬂt@EQ@95§ﬁH HQ%tlngulshed

rece|V|ng a Ile of offers for individ
cbnemnene anokh@reentral station, the target offers
bei ng based on data

Preferably the RFID tag is contained in a card carried by

the consumer.

In one embodiment the output device comprises a
transmitter for wireless transmission of the message to

the individual consumer’s mobile telephone or PDA.
Preferably the message is an SMS, EMS or MMS message.

In another embodiment the output device is a printer for
printing a document containing the offer. The document

may comprise a shopping list, coupon or the like.

Preferably the system comprises a processor for receiving
a target file of offers for individual consumers from a
central station, the target offers being based on data
held at the central station relating to personal

information associated with individual consumers.
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held at the central station relating to persona
i nformati on associated with individua

woanswrens. Preferably the first processor conmpPCSE8E2@4/000249

first server for receiving the file, a second server
associated with the |ocation Berng connected to the
first server, and an EPCS term nal connected with the

B2 fﬁgﬁveéhéofim Qliessscentahpedstn Lheibbst sbover

constner_are transmtted fromthe first
sﬁmwere¢envhagsbb©nﬂlkérv%rs%ﬂﬂn@h%ﬂrYﬁrtﬁ%SEPEEte with

L@ﬁé;“e a\?ﬂt: Lis e{:‘oﬁ‘n&@ﬂé&”ﬁé tﬁenftfsezshgﬁaeﬁand an
a e ermn cnNases ,nuaae he
BRRSINee TR R GOTRRATER %%E’Br EHrcaecrtd EREveF; bPcthat

CorE &t Hegoh Paihd NEASERE 1lsthBoroaspaeticlherconsgnmer are

may ideptif
ELaAETHLY BLRRChharE L L RY, ChSth bpRokiCperver s
sth¢@n Ngo atkar HPOA| tarminadi 58 thétuﬁhﬁnsaléeﬁFP¢9an

daé%%élfihs Eggééigrg}nﬁgrsgiffQEaEh¥ Eb@SSEEQHQnal

'S als0 coupled to a retail server
QD&amhaﬁgsda@derbYthﬁgC?%SFﬁ@rpﬁFEhB§@¥lﬁﬁge1Bya°°°rdance

PR LhCHhar o EHSEOMBbStaPheheiADE HeamEBBaEE ROOCRESBbNEEMeT .
| ocated at the central |ocation, the second processor

conprising a head office database connected to the
rebai bossumer hay LaemtiEpghimsalfr om hhesedfaby displaying

l h
§5§¥§%%$§a8%kg8hgaa g%§|gggs dShQXﬁB?gthggﬁﬁﬁal or by

€ dat abase
|Q&DpﬂnglancaedawhmghtQonhelnén§hﬁeﬂ§e§osthé?n6ﬂ¢¥F§9 data

agglgﬁgbb oéotkgﬂiﬁhgual consuners can be nade based

on thne da a he in the database and particul ar
products which nmarketers wish to pronote by way of

°££§féféﬁlgoﬂﬁéggéﬁoﬁa EaﬂbekhﬁsoéﬂebscbupaeﬂsuﬁeaSretall
?;g;ggsﬁggﬁegggaaglgga . glgg %1ng % %n%%Q%EESeEOmade

by particular customers.

Preferably a second processor is located at the central
location, the second processor comprising a head office
database connected to the retail server for receiving data
from the retail server relating to purchases made by
particular customers, the head office database holding
information relating to the consumers so that offers
applicable to individual consumers can be made based on
the data held in the database and particular products
which marketers wish to promote by way of offers to
consumers so that the offers to consumers are matched with
characteristics of the consumers, so that consumers are
provided with messages containing offers applicable to
that consumer and tailored specifically for that consumer.

The retailer server may also include an inventory system

for maintaining inventory data relating to products
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i nventory system for maintaining inventory data

relating to productsavail abLesat the | ocation and for
providing that data to the said database. Preferably

the retail server communj ' : nghserdg€a to
AR iy “’r}h?/e:ﬁ?%ar‘g‘/lé?fg%rﬁr%%n% ?%fegfﬁegﬁ o?l;ésyst em
redatsangl tdatpalomset s avail able for sale for use by the
EPOCS checkout during the purchase of products at the

| ocation. Preferably the second processor furthe
el vnt ke preedil oFESERY e?#ﬂa‘ﬂn’p?%‘a%%i ‘ﬁbg{lhéhe second
tarOely fEde SRelvidpng MAvéngotPedsaagitoni thet bnvhatory
first server,, the first se;vervégf%yggngog E%iétfor use by
SEFFesm e LatiRI b REPALRFRi AU L Jatabase of specific

of i SIEPd R Ged Elotd dpethdi theopeurhase Fhepraduatpopt the
g¥ovides a nmethod of spontaneous delivery of marketing

?%ﬁ%??%’consuners, conprising: detecting consuners
in proximty to a |ocation where nerchandise is

. éké@%ﬁ%%o LDesS0BRHBLSce¥bbhOBhir ERAYI EbRPrises an
interacti %y the consuners; outpu%tl a sage t
aapel beabior oReLWer, LPFoRFatHGLBEf EFE gsﬁﬁﬁggﬁé %taPﬁe
lefé‘ﬁéﬁftﬁﬁnéhﬁhéoﬁﬁﬂget; faDd wbetkenfihetdebevesd the
consuners it therefqre able.to,r ' i ut
pﬁéf’éFEaFe?ﬁ?’ér%\’&FiB 1BH i glﬁfthg‘%gjﬁé?t ?t"‘fg%gtsg tg\t}gil
hiasgtéiningeasabtabhsehefobbersfonpifaze targréed to

nessa?gﬁat theuh%%gtion. I n one enbodi nent the said

| BREEFHRCi SR VEEPATT outlet, a

The invention provides a method of spontaneous delivery of
marketing offers to consumers, comprising:

detecting consumers in proximity to a location where
merchandise is available to the consumers, without
requiring interaction by the consumers;

outputting a message to a detected consumer,
providing offers available at the location to the
consumer; and

wherein the detected consumers it therefore able to
receive offers without physical interaction on his or her
part, and to avail himself or herself of the offers

contained in the message at the location.

In one embodiment the said location is a retail outlet, a

mall, food court or event area.

In one embodiment detecting consumers comprises detecting
an RFID tag carried by the consumer with an RFID reader to

identify a particular consumer.
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mal |, food court or event area. In one enbodi ment
detecting consuners conprises detecting an RFID tag

woanesied oy t he consuner with an RFI D reader t®CT/SG2004/000249

identify a particular consunmer.Thus, the RFID tag can
provide a unique code which. pgovides a unique
identificati onbof a consuner so that individual

consunefr s i denti fi and .diSti iceRd WHi one
TRSenor s AP ORe LD SA e aaptt T The s s
peoptidess anundhess ideandficatéerort fe HRSITRE 5 (et
'-.”gl'i\’r'iﬁld% ERRSULR 'S JRbiee jiRheAFIRG endPaisaialguished
BREGT & sistant (PDA) or |ike comrunication device.
Brofepalgl pnofieFessage i s an SM5, EMS or MVB nessage.

I n anot her enbodi nent outputting the nessage conprises

printing a dqocunent contai,ning.th o nt
By CEs P B BBt GG it i Bs¥edte oA
t‘%fiﬁfe&%%%! l}tﬁah%mi@tsﬁ@dl foff tther memERdes &P rtdreiindgridual
arget file of .qffers f i ndjvigial NSEERsa s I
€é’ﬁ’%"‘§|ers t&"aimlc'g’ﬁL (1 G ﬁ:ee jtef ?{gi’er{en gif]%l ers k?gifar?' 9 Sﬂg{%_ e%a ° r{golE a%at =ne
heipa ) atoxt Hel kee momatunsitcatiion e edsg to personal
|Pnf]9rmatb: on associated with individual consumers.

referably the method conprises recejyin file at
Preifregabiar e masARgers AP (HE 1 ﬁ%@/t%‘g &hgé‘b‘?%sage'
server Iassocl ated with the location, and to an EPCS
termnal so that offers contained in the, f :

Fdr Qb SRSk eo‘{trpé‘h%rﬁ‘rfqdeécfp ¥ om%%gf%%%ﬁses
fg&l’i\tﬁﬁﬂgJ d Im:r:smmuj serteiming therrifey he Hppglocument
erm nal so that.of fers contal nediddh t thst1fg. a
A | SRR orfs us'n]r%agrFI pglrrggt F antg'm tt e%l&% rcg'ﬁw the office
server to the store server and then to the EPCS

tﬁgégéyﬂbfy)EﬂgnméwﬁgaEE&EEE%EWﬁomprises receiving a target

file of offers for individual consumers from a central

station, the target offers being based on data held at the
central station relating to personal information

associated with individual consumers.

Preferably the method comprises receiving the file at a
first server, transferring the file to a second server
associated with the location, and to an EPOS terminal so
that offers contained in the file for a particular
consumer are transmitted from the first server to the
second server and then to the EPOS terminal so that offers
contained in the list for a particular consumer are
transmitted from the office server to the store server and
then to the EPOS terminal so that when a consumer
identifies himself or herself at the EPOS terminal,
purchases made by the consumer are provided in accordance

with the offers contained in the message to the consumer.

The consumer may identify himself or herself by displaying

the message to a person at the checkout terminal, or by
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identifies hinself or herself at the EPCS term nal,
purchases made by the consuner are provided in

weacoewrodzree With the offers contained in the nBeTAGR00H 000249

t he consuner. The consuner may identify hinself or
hersel f by displaying the negsage to a person at the
;:Reckout ter:jn' nal% or bysvvi ping a card which contains

e user's identjfyi t e t |
e e g o S
dat ehasepros tefminali-on relating to the consuners so
that offers applicable to individual consuners can be
made based on the data _held in the database gq_q
Baeferabdy phreduethofhfBKthark SPBPEIREEN “PBTpr oot & by
WY phsaf Her sntermansuarEelaeinbatot kbheoktbosymeys so that

consuners are tched,wi.,th.ch
ebfisyAepRPLliga ﬁttSoﬁgﬂﬁX% g?:%prOVI%E%Sc%EhEQSmade

Bags.tag Siﬁ enst danknpedflf éns thppkatabase anch RGeS

and .t ail or p Ly a

BEQQPFEFI 8 18?‘ {en% LB?QES Wfl ?:E)f gf?g%%enbodl“%e?ngfofﬁfers
tbecbneentiren swi Ithabetb@s@lﬁfl?é'@ ey CRBFURE TS R Jatched

J.'i:ﬁ cﬁ];gg'é@‘é?:l.%@lkge o%C ¢RRAP 2WstichedHsg Wsidg thabetainsethers
Besé tion o he Preferred Enbaqdi,nent

enrboprgdﬁﬁewﬁﬁ%‘eﬁ‘ﬁﬁéﬁ‘g@@nﬁlo%n&“ﬁr && é:régg’r P%%wca%le to
khalkocahedmdt andetaillodeld epechfd aadily [fogutthett mppsumer.
be a nall, supernarket, hypernarket, or any other
| ocati on where goods or services are avail able for
salief Depicedplioa plfocté:ss@xraﬂinﬁ | ocated at each

retal I. outl.et Q_f@ll L SiRIBioky Rigal Ine & bed
%‘ui%&‘f <3P PREPOATerS: & Iocat| ons R.wi Il offer etshcerl =

bys ey @fd esaoplel, Wikh éteaﬁqrqnf@amooﬁ&l%q Ffqqmpanying
mq,!gqate wth a central station which has a second

Detailed Description of the Preferred Embodiment

The system embodying the invention comprises a processor
P1 which is located at a retail outlet. The retail outlet
may be a mall, supermarket, hypermarket, or any other

location where goods or services are available for sale.

Typically a processor Pl is located at each retail outlet

R operating the system.

Typically a number of different retail locations R will
offer the system and each of the retail locations R will
communicate with a central station which has a second
processor P2. Thus, a single second processor P2 will
communicate with separate processors Pl at each retail
outlet R operating the system. For ease of illustration,
only one retail outlet R is shown in the accompanying

drawing, and therefore only one processor Pl is shown.
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processor P . Thus, a single second processor P2 wl |
communi cate wth separate processors Pl at each retai

wouabds@i7R4 operati ng the system For ease of PCT/SG2004/000249

illustration, only one retail outlet Ris shown in the
acconpanying drawi ng, and thermgef-ore only one processor
is shown. Each retail outlet Ror all retail outlets

&%?%hargg Fgﬁeieehﬁlgio%liT%gEL19u5¥EﬁétbsRp&ﬁvbded

server I nstance tﬁjﬁn
rpaaticomatebhamﬁ af puetadll autdpkEniar BroNaAsd W

% ¥1e£h93§v5§n156ta'fhﬁHt|§E3f$k|hnE@&ﬁcé ,Stegl eetail
server 100. Another_ chain or another

l e
reualetsupﬁea BPEFEAFTIAETt RB2LIPSRER RPPF2ATE | 5 3%ﬁtem'
rehékb E@ﬁVﬁét&@Q oﬁhEetetﬁnhlshaveralB&nbas aetall server
consuner dat aba and_al so_hol.ds.the i n
s%g?en1&B?tBFrtﬁ a%ﬂa?ﬁ 3P°#§?5|F1nggﬁeﬁgkggg B%ﬁiet
sopgtetingatheonybeemRwilThbavensuserwiargadd iserver 100.
built up by purchase histories of participating

consuners who use the system and/or by consuners
fThei ngtail appiecalPBnhesr rscangupesyPaitagags 401 and also

ﬁgf&bngh Oéhbgnkbk§ss§ggeﬂ'§b2k8$ Qhetﬂhaﬁﬁﬂ%EW&ktall

g denogr aphi ¢s, persg

chaF @FérRs?Fc§heeF&n91EaEﬁt66ﬁsBHE eﬁsﬁng The SPESEme
laagéeabéeﬂswbhmlanupdagtpﬁ!bhgséehhgﬁoxdeh af a smart

car 1]. snmart car t t
sP?FEéC&BPEHnEnEPﬂﬁggeﬁsuW%augslden ygt% %% di chY

| denkihies Fhaldagsomer apPhécaidon @@mm51§ndam§@Vldlng data
InC ggggggroREhQ E?nghbﬁa Q¥LRYke <2 Ea@mg (R ERIREY,

arela short range al so contalnlng ,
dahapmmgh hebafisi f demoghapbéfsunPer sPre lReppragferistics,

?EEa'nﬁgchncbﬂguﬁgﬁrhsﬁﬁbdtiélsﬁﬁieﬁﬁr% @&Eﬁﬂd&diﬂith an

Iy outputs a radio fre u?h§¥1§|gw%e el
a1§8ﬁFl§X§§EVQeBF°3cFP€Q REI B £H§ T
card 111 may contain a magnetic stripe which includes a
unique identifying code which identifies the consumer.
The smart card 111 also includes an RFID tag which outputs
a radio frequency signal over a relatively short range

also containing data which identifies the consumer.

The RFID tag contained in the smart card 111 may be a
passive tag 1llla which simply outputs a radio frequency
signal, or a semi-passive or active RFID tag 111lb that
allows data to be stored in the tag, such as updating
purchase history of a consumer or shopping information,
loyalty points associated with loyalty programs and the
like.

Each retail server 100 communicates with processor P2 by a
communication network 125 such as a local area network,
wide area network, internet connection or any other
suitable communication link. The data contained in the

consumer database 101 and the inventory contained in the
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allows data to be stored in the tag, such as updating
purchase history of a consuner or shopping

wonbwroremion, | oyalty points associated w th | 8gaiSGg004/000249

programs and the |ike. Each retail server 100
comuni cates with processor -P2 by a conmuni cati on
network 125 such as a local area network, w de area

%]mérﬁ 1 i‘tSE ”ISL ﬁogﬁ:‘?&éf Oﬂo@rlényrebhaédsubt abkentral

dat a contaln N € Co

mm@tamaahatm@ davabree yL %n‘t’%%ﬂ’élenWﬁE%g?aeﬁwnd
IR DfegaG) EREVEEgANDsaEiph Oyiceildingathentnalire system.

aut hority mark ng, dat base 1 C S t
PR GR AR PReL DA GERPEETER B DU H R oo hiy o Lh 0 sRation
sEsbeMthd hepd&i. ﬂbaseu&ﬂdmehed@t@beseél Ledt esapplétetih&flth

gg%%%l%%egﬂ Ekifeoﬁﬁf§ké'§ CHﬁ§°Hﬁgod€hab§ﬁ%én%Q%y data

each retail outlets d
atebatheglhvealbryfdaha eethetAgRt o Ehisof thRedghpbase 104

W% %ta%ggedékagéﬁguﬁgés'§nawﬂﬂéﬁbﬂﬁé QErQQB&mEErS

articular characteristics of .th
c@h%ﬂﬂ%?%raﬁﬁlﬁsceﬁethﬁeﬁ?PFVTﬁﬁstﬁB 08n§89§r§dfgtlfylng

St & edondhiMsrseashseopsauer Thas, i ehohmabnenmeel Atisng

to the h hi st t

taeratien Reanbips! for hab HEnEaRaREChiathey KBC che
I@fﬁéﬁﬁérpn:helaypagofoprhéucbﬂsqﬁelnaﬁﬁeéthép the

re evan I N

ofoRsdm %lkeﬂgﬁgggggﬁ ?ﬂiﬁ?o¥h5£18£0¥éi§t§ﬂ?'@g'QﬁE'Qanumer

e consuner_ bein erested in
pamdi cther re¢pevant pnﬁGH@P§1°¥hEthBCQ§§&rPPQV&F§oan

hfﬁ?ﬂcgﬂﬁbﬂeéi %ﬁévgaké%haad bg PhegtonBatet bling
I catl on software which recelvgs i nf.ormati on

réFﬁPFﬁﬁtFé bBr PREGLGPLBFf EYESRuPkePEPEYfET Wi sh to

make to consunmers to induce consuners to try their

PR et 8c2h Y 6323 sLNBLE B' BUHGHSK" RLGLE 208°akA 45
programmed with application software which receives
information relating to particular offers marketers may
wish to make to consumers to induce consumers to try their
products or purchase their products in preference to other
competing products. For example, marketers may offer a
discount for purchase of products, two for the price of
one offers for products, or other inducements to consumers
to buy their products. The application software and
server 105 therefore interacts with the data in the
database 104 so that, for a particular offer, consumers
who are likely to be attracted to the offer are extracted
and an offer or list of offers is associated with each of
the consumers who may be interested in the offers. That
information is supplied to application server 106 which
generates a target file of all of the consumers and offers
which are to be made, and transmits the target file to a
first retailer server 107. The first server 107 is
typically provided by the authority which is operating the

system and includes a database for storing the particular
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conpeting products. For exanple, marketers may offer a
di scount for purchase of products, two for the price

wohowme7oif ers for products, or other i nducemeRCE/SG2004/000249

consuners to buy their products. The application
software and server 105 theret®re interacts with the
data in the dat abase 104 so that, for a particular

% drg © é& ¥op Q%gcifkglHuEQOQSer%hﬂ@hedrbopkbelded

are ex acted and an offer or I|ist 9 S IS
s ochat bilsti ERORAthe ORPPhECEERSRNEFEVaRo Hﬁy bg first

'Qéf?@?gf?7'ﬁré?@r&%i?r§ompﬁh§éslﬁéaﬁnaflﬂhelprocessor P1,
p I e 0 application ver 106 |

CKReTPEoRE 8l POETOT o0 LorE ETREARE o FOFL SR OE the
af@t&ﬂlbﬁuﬁBéEs ROd HbﬁeeértSlnhsomargmboﬂnmgntg,aa single

et ai ver e_f Eﬁi e |

t%%?i%ﬁrﬁeBY8€|§§d %?Ytﬂzna% hor#ty E ?Slggérgyfﬁgts R
toe 3¥$teﬂthﬁﬂslRcbpdestangatbea§ESF6W stahengarﬁet file is
p@réﬁ&ﬁiég8gf@LamtéhEOESQVEerﬁeeEbftaecee&ogergowhwaa a

are provi fromthe application serve
reamn¢hecatree %éﬂkei3iovthEf@?8bP? EBfipFPEEs BRFt°5fllnk

the Phecesar’ 1P, paadibhelef aesceibedver 107 is
associ ated with each of the retail outlets R .

However, in sone enbodi nents, a single outlet server
1@Kenﬁérﬁaﬂage7atnenbeorefcompanbsouarépgsRo@ﬁema

outlets per. n ) t a t b [

CPaRSHiPred Fom PRECSERAP SopefASrrCegl nondf khar
a;nﬁanmatcanlen htﬁkdasébaﬁﬁeh may be the sane type of
link as the link 125 previously described. The server

107 therefore conpiles various offers associated w
pEFPthPﬁPléoﬁ§G#§FsRawalﬁoPSSPFﬂXPdFﬁfUFﬁgt°8ﬁ O FP§e
datebaseadEachtaetiank aubbhebrRiMObl. baher eeaded swiltifa and

one O

rééag:gggaggR§% %%ag%r Bg%h%gnio% ng%r %%g%uéﬂgat the
retail outlet R so that they do not occupy prime space and
generally are unobserved by consumers going about their

shopping experience.

When a smart card 1llla or 111lb carried by a consumer
passes through the electromagnetic zone of the reader 110a
or 110b, it detects the reader’s activation signal and the
reader 110a or 110b is able to decode the RFID tag data.
Thus, the presence of the consumer in the retail outlet R
is detected without the consumer having to physically
interact with any device or the like in the shopping
system. Thus, the consumer is simply detected when the

consumer passes one of the reader stations 110a or 110b.

When the unique code associated with a particular user is
identified, the reader 11l0a and 110b outputs a signal to
RFID application software 109 in the processor Pl so the
application software causes the list of offers associated

with that particular consumer, if there is one for that
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110b can be set up at obscure |ocations throughout the
retail outlet R so that they do not occupy prine space

wanasgaermial | y are unobserved by consuners goi RQT/Aloa/000249

their shopping experience. Wen a smart card Ilia or
111b carried by a consunmer pagses through the
el ectromagneti c zone of the reader 110a or 110b, it

detects the reader’ t |
SRl S0 Ghos, 00 AR AR o e et
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A y Interact with any dev e or e |i5 I th
St e P AERT BB H AT S HEP dOmSIRET R i%ﬂ%ly Gophid, {31 to
Bd\Se COPSHIBH Eﬁ@&@@a@ﬂéroilThsorEthrtBEaStehson 117

g
o f‘q%éﬁ%%oﬁgﬂgé‘s%ﬁn%ﬂ%% fiPREadohs, Hhionthile”

1@@pelsltléﬂélt§s§oeigﬂaﬂ wntRFtlmaaptpnswaeroﬁOS‘éhemH?ESEEe is
0 Lthe £a 67 BRe fheffs tﬂ%g?i‘g@' t&i\& ﬁanéomware causes
Brs°assocra particul ar
CmnsammatlvélyhetbelEeéﬁeg¢dmaYhh?pEFFPEEPEFegoﬁguﬁBF
be, % Acted fromthe database within the server
i%% he processor Pl via the application software
109 therefore outputs data relating to the offers

2?%??%ﬁr§a§8d8§ Fﬂderaadérnm%QQOsamp112teadlﬁswabpg551ve
rpadcas t h

CRESROCRS PRaRORFE SATGVLIRBEokES LAty Eeliath] che
tgkeahgserassowhanadrwnshthheso@nwawer19@ pRe Fbgsggader
Aﬁ?é$ﬁ§%¥sgﬂg %ﬁhﬁeuéﬁrlﬁdﬂeéibé Eghﬁﬁagﬁelllastrated by

e nessage nm ransmtted to f,

usknes1PDA. WhuShetbeséeeﬁerhélpéaaeﬁdifa&YsPﬁﬁN& e some
rS@thﬂ @opﬁﬁé'ﬁ%oBEEQoEaQOEBWQE&rﬂO@ak6 Eidemt itflye the

et ween
particular customer In the case of an active RFID tag in

smart card 111b for example, the reader station 110b has a
propagation coupling so that information can be
transmitted back and forth from the application software
via line 139 for updating information in the smart card

111b, such as shopping history, reward points, etc.

The data relating to the user retained in the database 104
includes the telephone number of the user’s mobile
telephone so that all the information is provided through
to the processor Pl and then to the station 117 for
generating the SMS message with the particular offers for
that consumer and then transmitting the messages by way of
an SMS message or the like to the user’s mobile telephone

112.

Thus, the user receives the SMS message and is able to
simply look at the offers which are being made available

to that particular customer and the customer may choose to
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processor Pl which runs the software 109 and the
reader 110a nmay sinply be an inductive coupling

wobkbussirated by line 137. Thus, the reader 1102CTS6A004/000249

only provide some signal to the processor software 109
to identify the particular-cagtener. In the case of an
act |dve RFID tag in smart card 111b for exanple, the
rea st at;i 0 RAGAHd YELMPIdn Ihato
?‘r?ftl on cg"c]%oe transmttlgd backqgnd forthg?‘?gpm}?he
_él.ppm@att{_hm offfengare via |line 139 for updating
information in the smart card 111b, such as shopping

hi story, reward points, . The d
o AR 30F FRGIRE TS deil b &' %Ppa,
k@l R duiharsif d hpawsicfics lrmuaem edremmer%%ail

t hat aII t he i nf t
ALl B NORS A (o O e oLl i diiCincludee

e el ln’ayddﬂe RS messtiaue the magne s ($E0iRe Jiehe

YAt anh tHED dHansfidid neilhepaesshgesd out
B'If' sao an LSt{%'[dmsssage or the, ]Iu%ke to the éJ?S o

sbia &4 Shbrko 195 GeRR, (P IRErRERCIVRE THESKIE Som

%ﬂ%%a%y g@h@ld.ﬁﬁ; {‘&I{?/hi:ﬂﬂé@a&ttidsm Dé feos méedéd in
\Y} able 10 t

B

Wid lydhaseeof ips slbst ssamtlye thisgnbs cavablapier£or | the user

the g qaledty %‘Pes Oéhé‘aty Ekg% éﬁ&@@@oa@ $1sPPAhe

aspeC| |on|nt he retail
cnﬁdcﬂt o Bt hlesabienubh? poThﬁE m‘e%rf%ﬁlq&gav\mhﬁ touch
ﬁo%rﬁ%o&f%ﬁ { eqdgsy fd E}?a&b :Lﬁ@etﬁagﬂﬁérﬁ G&fdpe

user's smart card 111 an ff [
piawRERK outhastaurh PORY Torthionolts MY RY Prpitded with

(K“¥EA&QPLWE1§Hn§1m§IfTﬁ@id@nthq RREDUSay, inhthe touch card

|nteract|on | S
and prints thenf Qegggdcéflectlon as the user approaches

the touch point location 119.

The outlet server 107 is also connected to a second
retailer back office server 114 associated with the retail
outlet R. Once again, in the preferred embodiment, the
server 114 is part of the processor Pl and each retail
outlet R has a server 114. However, in other embodiments,
a single server 1ll4 may manage a number of retail outlets
R. The gerver 114 connects to the EPOS terminal 115 of
the store so that the data relating to the particular
offers made available to consumers is also transmitted via

the server 114 to the EPOS termimnal 115.

When the consumer presents at the retail server 115 to pay
for goods which the consumer has chosen to buy, the
consumer identifies himself or herself so that any offers
which have been taken up by the consumer are provided in
accordance with those offers. This can be done by the

consumer showing the message on the user’s mobile
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order to detect the custoner. Interaction may be
needed to generate the list so the list is available

woéanostoherouser to coll ect, should the user sinpkPgT/ShO@E®00249

to visit the touch point |ocation 119 . The
interaction at the touch poifg Location 119 nay be by
SW ping the smart card. Hovvever the touch poi nt

| ocation 119 may rovi ded
sehpPPoRealy Pie t%&l 5f4g sipody Sé% carq V\?ﬁgmperﬁ b

thedl 3t kBiotel ecicamd arsaﬂbef aé;erth@p;‘}le@&l?ﬁ’@& t
touch point location 119 . The outlet server 107 is

al so connected to a second ret ail er bac ffi
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LBokhe pateh’ 9d cEies Rl Lk ey alyskish i0parita dfhe
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ifins Jurte imei e | inentwons T e SO pd (R FeREYReT
w3 he Sgﬁéggﬁ%l4ﬁéﬁ§%ggal%gjiﬂéﬂégdgﬂd]éé&véwmﬁl4fﬁy a

e retail server ay_for
m&&mmqmdndﬂsl%rwhﬂﬁlmﬂﬁ?eﬁ% FBHOYS 'ﬁlg same type

ZL:{;IEIM%SSE&L fiﬁ'ﬁcéﬂi@#lén&rmﬂ seffe seethat BOY is also

ave been tak
mkdxﬂ crsl Gt e Giate AT (T P07 cEonpraay S8 (via
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SWWV RAFRHFPRIS ]BY ’ﬁ%’Flsnar%\QcangéﬁQy *H‘f‘%ﬂgﬁiﬁ“’s the
Caf £bFRaetsn aint tiee t datalpade 1161, (erd FReaefAESt b7t hB®
Rl é§£aseF{8ﬂyc£§ b &ﬁ&gté&g tPpiHe this information can

- be continually updated over time when consumers shop at

the retail outlet R and pay for goods at the checkout
terminal 115 so that the characteristics of the consumer
are confirmed or are modified if the consumer changes his

or her buying habits.

The server 100 may also communicate with the second server
114 and therefore the EPOS terminal 115 to provide offers
and other inducements to customers which are generated

only by the retail outlet R or chain of retail outlets R,
rather than by the central station at which the processor
P2 is located. Thus, this enables individual retailers to
make their own discount offers, as well as those which are

made by various advertisers or marketers via the central

station.

The EPOS terminal 115 will also provide a checkout receipt
116 which may not only include details of the purchases

which have been made, but may also contain additional
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EPCS term nal 115 fromthe inventory system 102 via
the server 114 for normal pricing of products, offers,

wdi2esoarmg, product descri ptions/ product PCT/SG2004/000249

speci fications, etc. purchased by the consuner. The
retail server 100 which contaidns the inventory system
102 and the consuner database 101 is connected to the

gt?eﬁ:‘ds S 4 Dy £ SONIUN Catd ok diked 33e3bi €0me the

e sanme type of link as the links 125
arhsigleT Ws@sv@e TeRkgisl aFP%‘bl%\‘bl% to obtain data
back fromthe EPCS term nal 115 via the database 114
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a% L£Oomami &b eumbth the second server 114 and
therefore the EPCS termi nal 115 to provide offers and

ot her inducenents to custoners which are generated
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rath t han
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In still further embodiments, the smart card 111 may be
linked to financial cards or financial institutions so
that payments can be electronically made by use of the
card 111.

Although the preferred embodiment shows processor Pl
forming or controlling the first server 107, the readers
110, the second server 114 and the checkout 115, the
processor Pl may in fact be a number of individual
processors, each managing or controlling those servers and

terminal.

Similarly, the processor P2 may be formed by a number of
individual processors for controlling and managing the
database 104, the server and application software 105, and

the application server 106.

In the claims which follow and in the preceding

description of the invention, except where the context



whi ch have been made, but may al so contain

addi tional offers which are available to the consuner
waends/on7e t he consunmer visits the retail outl| eCTRG20041000249

ot her enbodi nents the nmessage contai ning particul ar

offers may al so be provi ded % ot her ways. For

exanpl e, when a consuner is identified by the reader

110a .qr g KL HlOhy ast i VédEssary
\ﬁ%ﬁ*ﬁﬁﬁﬁé readé&' ;%%égﬁjwhlch runhai:,léﬁye

danpdritdagdiment tre é‘@?& adlcompiets s'erf%?\t‘éalf’e?"a’(?rﬁfg §ych as
RY Ssdr 14y e @silpatiGs drttpt, iy tusmdl atn camsimelus ifne

ft ded th
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aSSOCIated W t articula I to

IRRICE 57 ’é'ht‘f%f%‘éop?n% ‘{o’%% cu a?ﬁ%r%%ﬁ%?gﬂﬁl ch
are expected to be of interest to that consuner. In
still further enbodi ments, the smart card 111 may be
linked to financial cards or financial institutions so
t hat paynents can be electronically nmade by use of the
card 111. Al though the preferred enbodi nent shows
processor Pl formng or controlling the first server
107, the readers 110, the second server 114 and the
checkout 115, the processor Pl may in fact be a nunber
of individual processors, each managi ng or controlling
those servers and termnal . Simlarly, the processor
P2 may be formed by a nunber of individual processors
for controlling and managi ng t he dat abase 104, the
server and application software 105, and the
appl i cation server 106.
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In the clainms which follow and in the precedi ng
description of the invention, except where the

woanis@itequi res ot herwi se due to express | angBagsGor04/000249

necessaryi nplication, the word "conprise", or
vari ations such as "conprisesls o "conprising", is
used in an inclusive sense, ie. to specify the

esence of the stated features but not to preclude

aims C )
E&e—p+esence or addition of further features in
vari ous enbodi nents of the invention.Cains 1 . A

g?ontqg CONSn Seh d ML YadBL K&ty NBashst &g f oyspemvidrngroviding
fers to consuners / coqgrjsl%gf a detection device

foffefet et i PRP-EFHITFer SRR mty to a | ocation
wher e QedSPEPE] 68 dévﬂy@l fabl&etecthngcoqsamess, in

W thout, requirin t
GRTEHEDI T FofostbEry Heche et dEaRRTS gE avRTyanie o

aamsummmsumény;dwngh@mtersq@yn;mgbietaraﬁheonobxtFBﬁ

tcbﬁs Qnsuner ; and wherein the detected consumers it

HEHE ore Hbl e to receive offers w thout ghgsica
|ntera@m|@utnﬁthﬂevb¢eh%@rpﬁWPplﬁhﬂgt6 BGHFRIRI FBeff

Q%egf L 584 cBhstliEr Of fRESigONG abBEGrENatrhelabisage ahe
ocation. . The systemof .claim 1l wherein the said

| beeatbeni ko athet SPPSEHeFt2™9 nal |, food court or
event wh&Rein thzh&eeyeteﬂ1oénshmenslimheherafphe able to

detection device ¢ S I L regueng
e L e - el
cpart pdahy theavantuhgmsebflq@nhﬁr9eéfp8 tFBGISFferS

CSQ&HQEﬁed41n Lhe aystegeobrctabmdcuwbepai.n the RFID

can provide a unique code which provides a unique
|dent|f|cat|on of a consuner so that individua

CONSUNBHE system of claim 1 wherein the said location is a

retail outlet, a mall, food court or event area.

3. The system of claim 1 wherein the detection device
comprises an RFID (radio frequency identification device)
reader for reading an RFID tag carried by the consumer to

identify a particular consumer.

4. The system of claim 3 wherein the RFID tag can
provide a unique code which provides a unique
identification of a consumer so that individual consumers

can be identified and distinguished from one another.

5. The system of claim 4 wherein the RFID tag is

contained in a card carried by the consumer.

6. The system of claim 1 wherein the output device
comprises a transmitter for wireless transmission of the
message to the individual consumer’s mobile telephone or

PDA.



can be identified and di stinguished from one anot her.

5 . The systemof claim4 wherein the RFID tag is
woanis@irmd in a card carried by the consuner. PCTI862004/000249

system of claim 1l wherein the output device conprises

a transmtter for wrel ess 4 rhsm ssion of the nessage

to the individual consuner's nobile tel ephone or PDA. 7

.7 The System.0fn Cbai M Hinerehdrshe BRESAESshgeadsShB, SMs,
EMS or MVS nessage. 8. The systemof claim 1l wherein

S R IS BSPERI®s a printer for printing a docunent
containing the offer. . The systemof claim 1 wherein

t he system conpri sgs raocessor._for cej. Vi : :
L <L LGB! CEu R B °F NRSFalA) cBECSHUNE ovice 1o o
qeninér sfat | pnintieg tardecundéher cohbahpgibastheontdara
held at the central station relating to persona

i nformati on associ ated with individual consuners . 1

The syEtensystenapf oladmrbi whereini Fie prsteRsgpmprises a

& SESr Arbl I BLcSLFMEY 4 Okar§ELI ¥iDg bBeofEbes Hor
second server associated with the | ocation be
gnsgﬁgﬁP

et ARt oCPRBURET S t FEUP R CeThER PerﬁﬂﬁaFarget
PR EES e hdr ba bed ses oddit sehekd sb thatcehteal station

co ined jnthe list fo rtic ;. Al e
t?éi% ??e%of?%ﬁf??%if+?€?§%£$%é? %%Q%ﬁgggéggﬁ%tgerver
antditnidusd ¢besEROSSt erm nal so that when a consuner
identifies hinself or herself at the EPCS term nal,

purchases made by the consuner are provided in
aktor dEre esyptemt pE @3 ERS cHReEPHRAtRR ERESHeBEQGRSERT

tdnSensedes fidde J&evsyStem pbcelainylOhuheiken &hsecond
TRYAE L SSPIALLE S TmEL PECDEISS' boDig toRNELLY to the
first server, and an EPOS terminal connected with the
second server so that offers contained in the list for a
particular consumer are transmitted from the first server
to the second server and then to the EPOS terminal so that
when a consumer identifies himself or herself at the EPOS
terminal, purchases made by the consumer are provided in
accordance with the offers contained in the message to the

consumer.

11. The system of claim 10 wherein the consumer
identifies himself or herself by displaying the message to
a person at the EPOS terminal, or by swiping a card which

contains the user’s identifying data at the EPOS terminal.

12. The system of claim 10 wherein the second server is
also coupled to a retail sgerver for obtaining data

relating to the purchases made by particular customers.

13. The system of claim 10 wherein a second processor is
located at the central location, the second processor

comprising a head office database connected to the retail
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a person at the EPCS termnal, or by swi ping a card
whi ch contains the user's identifying data at the EPOS

woeonesinzio4 1 . The system of claim 10 wherei n PO®/SG2004/000249

second server is also coupled to a retail server for
obtaining data relating to < e purchases nmade by
particular custonmers. 13. The system of claim 10

whereln @o:.sexcé)égjlﬂ ESSI f£50rh OLid e fhil heegeBEr Ablating
Iocation, the secon processor conprisin
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L1yl 019 1&191&&5 ora £ dremd i | réBé.tlﬂigrEbathachnsumers so

d [ q
B e e B pa Lo Lot b e mace
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cons mers can .be t
oGMEES 4 %%]?Icu tg@geﬁlgﬂ EQ&BQ&ﬁathLQ Wyl B8 offers

ar products mar keters w sh
ttbrnommmmebq seytiwt othereffers oheuARRSUBST EhaF et Ratched

Q%Igéscﬂgrgggéyfgﬁﬁcéfgfn@ﬁéhégnﬁthrEDaéaCERétSEbﬁSumers

consuners so that consuner are ?r ovi ded

a@E@VE@ﬁ@aWhF]?1g‘“%¥$%$%saﬁﬁFFﬁéﬁFﬁgt8 R&E 888%?1%%?19 to

afeh ¢ 8k bRLGHe B PEed  t 8l el O8pébREicabiymEor thatThensumer.
system of claim 13 wherein the retailer server may

al so include an inventory system for naintaining
iwentohy dpstemedftéhainolprebecesnavhel upraiaert gerver

| ocati n and prov t h
Bt hpAs? C{q%e a& %en1o¥£P? g?&émmﬁg%eﬁﬁ§?tglnlng
rEmvehteeyvéat@onﬁhﬂt@@ge§°mPFﬁdFﬁésségéhaaQéFvéF Fhe

?X%gigﬂ éﬂae@$Pr%rg@lélﬁéoﬁhEEedhﬁﬁeBbothesﬁﬁidﬁﬂatabase
re Ing to produc avai |l abl e for sale for use by the

EPCS checkout during the purchase of products at the
| pgat i ehe éﬁstgheoﬁysleﬂm014Chhéﬁéiﬁ vher ekhatihe server
second rocessor

QNRrise n p
SEPBRNFGAERF HLERNEEF HEoF AP gePorTPE S8 PEagtathe ng
t beveatgey @ate foomhehéi isventory system relating to
products available for sale for use by the EPOS checkout

during the purchase of products at the location.

16. The system of claim 10 wherein the second processor
further comprises an application server for producing the
target file and transmitting the target file to the first
server, the first server including a first server database
for maintaining a database of specific offers targeted to

specific consumers.

17. A method of spontaneous delivery of marketing offers
to consumers, comprising:

detecting consumers in proximity to a location where
merchandise is available to the consumers, without
requiring interaction by the consumers;

outputting a message to a detected consumer,
providing offers available at the location to the

consumer; and
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server, the first server including a first server
dat abase for naintaining a database of specific offers

woaogaien4t o specific consuners. 17. A nethod 8€T/SG2004/000249

spont aneous delivery of marketing offers to consuners,
conprising: detecting consunet® +n proximty to a
| ocati on where nerchandi se is avail able to the

CONSUNPY Sre i LA gL €M &l NBoh SLBERS L ONtR¥réBEre able to
consuners; outputfing a nessage to a

ag ( det ect ed ,
cepasiie OBFeRF IOt t RRYSISRT abPEeERCEHHRR | GRaPEENOT Ber
t: o e LONStEeivai Brigishes Bf not NeefleéPEtefl ehasafifessi t
therefore_able . to receive offeﬂs ﬂﬁthgut physi ca

Fhe anace

SRR DT STTSIRT Pl iom:

avai | hinsel f
or herself of the offers contained in the nessage at

the |agal ir?&hé@'%grgﬁaﬁ %t e?féigﬂnﬁ%%, &%f&eigcééﬁon is a

said locatiron 1s , ma ood court
oretadehtouket, 1a mahk, nEeP@dcofre| af ne Y he¥efn
detecting consunmers conprises detecting an RPID tag
carried by the consuner with an RF| D reader.to

|
iH2nt i The e *F FlPhstferhevein fetagting gprsumers
Cd G flefe Vs 08 Pt Db Pt tRINDD t igg NeasAged Coypthe esonsumer

| SSi f.th the_indiyi
prah i R L e N Mt etk i
claim 20 wherein the nessage is an SM5, M5 or MV
PP520fhe fetddlf SEIIPLRT 1P| hLLdTn OFESH L WG PLRL ! Adssage

nessage pO rrses pri njil ng a ocunmen cont al ni ng
t¢pmpY ises wire neraembes PR of 1Yheeeasagenee the

N4 Ork dud 1 Nedn S8R0 1 $8SoB £LL1 ¥é DepRohdr @8t phal e of
offers for individual consuners froma centra

station, the target offers being
21. The method of claim 20 wherein the message is an SMS,

EMS or MMS message.

22. The method of claim 17 wherein outputting the message

comprises printing a document containing the offer.

23. The method of claim 17 wherein the method further
comprises receiving a target file of offers for individual
consumers from a central station, the target offers being
based on data held at the central station relating to

personal information associated with individual consumers.

24. The method of claim 23 wherein the method comprises
receiving the file at a first server, transferring the
file to a second server associated with the location, and
to an EPOS terminal so that offers contained in the file
for a particular consumer are transmitted from the first
server to the second server and then to the EPOS terminal
so that offers contained in the list for a particular
consumer are transmitted from the office server to the

store server and then to the EPOS terminal so that when a
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based on data held at the central station relating to
personal information associated wth individua

woansunens. 24. The net hod of cl ai m 23 wher ei nPCNSG2004/000249

nmet hod conprises receiving the file at a first server
transferring the file to a se20nd server associ ated
with the location, and to an EPCS term nal so that

oLbaLameent abAedsi Bst Rembibhe bor narBafii el dhet GROETEr
are transmtted fron1the first_ server to the second

sERYBIREhd PHERPRESEnBABRORY ERRi ARRSUBSEhAF SoPrevdded in

castardaficenwibkr thet oflera pahnthinkdr inothemiesatage to the

transnit%ed fromthe office server to the store server
DPRER“t o the EPOS ternminal so that when aconsuner

identifies hinself or herself at the EPCS terninal,

Pubchaghs HBHRCRYoENE) AORSHTEILBLE A PHLUIBEnbimer ma

accordance Wt ers contained in the nmessage

t hdenbhBVinhimsedE OFhBeﬁﬁﬁﬁédbﬁfdéﬁaﬂﬁY}PgwﬁéPemﬁsﬁﬁse to a

Cﬁ@ﬁﬁﬂﬁfaﬂaﬁhédéﬁébk&uﬁlEéﬁhﬁnal h@ESB&fshpohgpbaﬁb&a
e to aaﬁerson at ggﬂgggckout term na

th% aigr fRRnPERT cBnt ¥ingogpEg at the’ EPOS
|deﬂmiﬁa1ng data at the EPOS term nal. 26. The net hod

of claim 25 wherein the nmethod further conprises

conpiling a database of information relating to the
cdfisunEhe methodtobf ¢batmappl whbabeidnt bhenwethddalfurther
cex PEéésC@&mﬁflﬂHSe baéegbggetbf ﬁﬁﬁarmskﬁohnrgﬁstﬁng to

t dbase and artlcu ar gro ucts mar keters w's
t%hﬁrﬁﬂ%%%mﬁ§8mﬁ9 brabf pEfereoaeBhicARle &0 Lndividual

OééﬁéﬁméﬁsC@ﬂ§UB8fﬁaééeb£Bé&h8ﬂ ﬂhéhdﬁbafﬁél&fhﬁttﬁé
at copsupers, ar rOV|ded W

ﬁi é e consu *
abefede ST ri et P8 nRaBRF R el Brrke Cebactigh co
amdomatéobpdwspe@ffofﬁérg torcohatmepasagoethat the offers

to consumers are matched with characteristics of the
consumers, so that consumers are provided with messages
containing offers applicable to that consumer and tailored
specifically for that consumer.



