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BACKGROUND OF THE | NVENTI ON

Field of the Invention

The present invention relates to an advertising system
and nmethod using an in-App advertisenent nodule and nore
particularly, to an advertising system and nethod using an
i n-App advertisenent nodule, which is capable of displaying
an advertisenent on a |lock screen through an adverti senent
nmodul e which is inserted in one or nore application and is
installed in parallel to the applications and distributing
saved rewards to the applications according to a user input
through the Jlock screen on which the advertisenent is
di spl ayed, thereby allow ng the saved rewards to be used as

poi nt s.

Description of the Related Art

Wth the developnment of smart phones, a variety of
advertisenment (Ad) service nodels using Ad applications is
enmer gi ng. In addition, Ad service nodels for providing
rewards to users who watched Ads in order to induce active
Ad wat ching of users are being spotlighted.

Most of such Ad service nodels concentrate on functions

of Ad provision and reward saving through Ad applications



10

15

20

25

ADVERTI SI NG SYSTEM AND METHOD USI NG | N- APP ADVERTI SEMENT

MODULE

BACKGROUND OF THE | NVENTI ON

Field of the Invention

The present invention relates to an advertising system
and nmethod using an in-App advertisenent nodule and nore
particularly, to an advertising system and nethod using an
i n-App advertisenent nodule, which is capable of displaying
an advertisenent on a |lock screen through an adverti senent
nmodul e which is inserted in one or nore application and is
installed in parallel to the applications and distributing
saved rewards to the applications according to a user input
through the Jlock screen on which the advertisenent is
di spl ayed, thereby allow ng the saved rewards to be used as

poi nt s.

Description of the Related Art

Wth the developnment of smart phones, a variety of
advertisenment (Ad) service nodels using Ad applications is
enmer gi ng. In addition, Ad service nodels for providing
rewards to users who watched Ads in order to induce active
Ad wat ching of users are being spotlighted.

Most of such Ad service nodels concentrate on functions

of Ad provision and reward saving through Ad applications



