METHOD AND DEVI CE FOR COLLECTI NG AUDI ENCE | NFORMATI ON Abstract

Vari ous enbodi ments provide a nethod for collecting audi ence
information of a group of users in an audi ence neasurenent. The

nmet hod may i nclude each user dividing its private infornmation into a
private portion and a predeterm ned nunber of exchange portions; each
user transmtting each of its exchange portions to a respective user
of the predeterm ned nunber of users selected fromthe group of
users; each user aggregating its private portion and exchange
portions r &ETHGD ANDDEVIECE BO®R CSOVLECENG alDINCE ENFORMATEON
produci ng random zed information; and aggregating the random zed
informati on of the group of users, thereby produci ng aggregated
private information for the group ofpssssks- Fig. 3

Various embodiments provide a method for collecting audience information
of a group of users in an audience measurement. The method may include each user
dividing its private information into a private portion and a predetermined number of
exchange portions; each user transmitting each of its exchange portions to a respective
user of the predetermined number of users selected from the group of users; each user
aggregating its private portion and exchange portions received from other users of the
group of users, thereby producing randomized information; and aggregating the
randomized information of the group of users, thereby producing aggregated private

information for the group of users.

Fig. 3
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