-1 A METHOD FOR DYNAM C | N TEXT ADVERTI SI NG TECHNI CAL
BACKCGROUND 5The object of the invention is to provide a solution for
keyword base advertising on a web page_gn relevant web sites.
BACKGROUND OF | NVENTI ON 10 At present banners have been enpl oyed for
advertising on a web page. Were the banners are generally positioned

at the top or sidespsMETHED FERDYNAMREINGFEXTIAS ®’iNg of the
advertisenent may no page.
Thi s brought about the introduction of contextual advertising. 15 One
such sol uty t.he rel evancy of an advertisenent may be
found in ngﬁgéﬁé@mypl i cation US20090164949. The
application discloses a technique for presenting information to a
first end user via a first display of a client system the client

syst end beillg obisshelthe drvieviednyisdo ppsivedt a slatiaopkerord dassoadvertisingam a web

| east one .ment,. .fhe nethod includes: displaying, at the
first di sgﬁgﬁ/;‘w%ﬁjér:viaﬁgw‘gb ?1%ers'st time interval, a first portion of

di spl ayed content, wherein the displaying of the first portion of
di spl ayed content includes displaying a first portion of original web
page content at the first display in accordance with instructions for

nodi fyi ng Jgfﬁ?f Baﬂp@ﬁ of the first portion of original
web page éion entl;&'9 e e? i'ng aﬁﬁg?gi on of a cursor displayed at 25

the fil@st display being positioned over a first specific portion of

the first portion of displayed content; and automatically displaying
during a <$ECRHIRIFE DRBGTHIEYG eeh fnnlayede g pavertisyigjen eacm%gp%a%w ere ‘the

| ocation @fndde afeuéérf&algﬁxgwﬁcﬂﬁﬁi |tistg§lg§)e gi’(asfdeghﬁ d Weﬁt]loa%Q?F{nftﬁ&?lore, the

portion of the first po on of content, a first overlay
| ayer at thutefts rof tthadadpitagmentmnginnt bheclelianptaatheabntents dfiths wveb\pape.dbhis

| ayer incl ude i spl,ayi n t the firs verl.ay 30l ayer, first and
second po f?“@ﬁE&@PPhﬁﬁ?%%‘ﬁgP?QP?%t%“@é aﬁyﬁrgw tion; wherein the
firstiportion of contextually related information includes video

content which is contextually - 2 - related to the first portion of
ori gi nal Wsis pehesobidioneiot the sgnaitaniienl aelevarey ofeawndvgtisanaent rody be found in

COM 1 e S 1S GETBHA S G0HH5R0, S TR Thehet e
page cont @i presenting information to a first end user via a first display of a client system, the
client system being communicatively coupled to a computer network. In at least one

20  embodiment, the method includes: displaying, at the first display, during a first time
interval, a first portion of displayed content, wherein the displaying of the first portion of

displayed content includes displaying a first portion of original web page content at the

first display in accordance with instructions for modifying the displayed appearance of

the first portion of original web page content; detecting a location of a cursor displayed at

25  the first display being positioned over a first specific portion of the first portion of
displayed content; and automatically displaying, during a second time interval and in

response to detecting the location of the cursor being positioned over the first specific

portion of the first portion of displayed content, a first overlay layer at the first display,

wherein the display of the first overlay layer includes displaying, at the first overlay

30 layer, first and second portions of contextually related information; wherein the first

portion of contextually related information includes video content which is contextually



5 SUMVARY OF | NVENTI ON Preferably, a nethod of presenting information
to an end user via a display of a client system the client system
bei ng comruni catively coupled to a conpyter networ k, the 10 net hod
conpri sing enbedding a code into a web page to call a script froma
server via a link; analyzing content of a web page perfornmed by the
SCript; deligel idehekSBsERn W bfibhaP weh (B! 5iRf WRekefYithk REcaM oo
mat chi ng det ect ed key rdsnwithbaaEeyV\%ragésigﬁlat abase ngrte rel ec\/ozzintﬂop[Ilon
content; obnemextualdy dadted infdrikaionandsdésn Grdhypeidni etksxt wbichiinkortextaaly
advertisenent strip; enbedding. an. adyertisenent strip into an

exi sting %teﬁiog@egiéf‘ti f“%‘soé]oglgﬂf%\v/‘ie Lty adverti senent;
connecting matched rel evant advertisenent to the advertisenent strip,
wherein the advertisenment strip conprises of push down advertisenent,
| ocatihg the advertisenent strip as close as possible to the detected
keywor ds. t i ywords includes identifying negative
keywor ds, Sm%@@m‘éﬁkeymr ds are conpared with a |ist of
keywords that an advertiser does not want to be associated with, and
the advertisenent strip is not displayed when a negative keyword is
det ect ed. Profpipblye paanethod af praseriing infrsmation than sad visefovia aadivelpy of erabisnt
of the ad S I | [S: r S e
the adver Hanenl den 5 48n s Wb RURERI IRThIEY I8 Loy BN e

sel ect0 onmefivel qughist@vemizddiipgtad Selaemb aokel papead\call hissepEidm Stseiver MRAYa
be tri ggeiied by an active selection, and nmay conprise of video and/or
ani mat ed UBRtBREYZHIGHOGIENE bt b Pask ReoraRe by thasrdips detrstiamkeywards within

adverti se i t t 0 : RAYE
when rel e\gg‘ﬂ%b E’E‘%@’f gs aér%g bkgtfﬁ@fsgﬂﬂg %%ﬁtbl{ﬁﬁg %eg%réé.(p@g%ygsgﬁggl Yy, ardS
met hod, wHatrbdyy witllergbavaht dotentachneettingatvsetedadyomrds inad hypealdijkiss toslink

si ze accordi to the proportjon of the web page.in which it is )
triggered® \gqrgwen{ ﬁgpégf‘{"ﬁid“} ngéelas%fy?%a%% existing weh page script

provi ges {eaahRadk a%a&h%d@&ﬂﬁé?ﬁéﬂt?%&@bﬁ-ﬁ% fuRficHeB reRBnPAB R rtisement to the

Preferably, a nethod, further conprising 1o0gging the nunber of

advert i seadvertifemsnessiipnswhéreiggithey advertrsamiont sofip unemprseadwér pushe domn
i i ) i t nb f ad i t ment ; i
the numberdisrigtal okl i sl BRiEGEHORT CmeroPHTE 1ol fheidyd

t he nunbekeyforaglverti sement inpressions, the

20  The detection of keywords includes identifying negative keywords, wherein the negative
keywords are compared with a list of keywords that an advertiser does not want to be
associated with, and the advertisement strip is not displayed when a negative keyword is

detected.

25  Preferably, a method, wherein the push down advertisement of the advertisement strip
self triggers when a cursor hovers above the advertisement strip for a preset time without
an active selection. The push down advertisement of the advertisement strip may be
triggered by an active selection, and may comprise of video and/or animated content
and/or static content and/or audio content. The advertisement strip may be located at the

30  bottom of the web page when relevant keywords are not found on the page.



10 nunber of unique advertisenent inpressions, the nunber of

adverti senment engagenent, the nunber of unique adverti senent
engagenent allows for the derivation of;netrics to track the

ef fectiveness of an advertisenment. Preferably, a system of presenting
information to an end user via a display of a client 15 system the
client SypigeaBR! AeBIITWALEBY ieShh GBWR !B ertierfient QNBHAE 1@% FeKis i
the system cor?pﬁ’si ng a code %nl‘%g%ded intao alweb npage caﬁ ay\ﬁs%cérilspstlze
from a serearding do thel progortionf gt welf pagevie bvipelye is &igeemidy $ddtrebye thecd pt
detected within a web page; a wor ds dat gbase.i.s conpared.w it h

mat ched. kEyEs B¢t SopB P YR en SRR R b <RERRLE Sir ey s
are convephgd into hyperlinks to link to an 20 advertisement strip;

an advertisenent strip is enbedded into an existing web page scri pt
to pro¥ide a teaser advertisenent; the advertisenent strip conprises

of push d erti t necting .matched rel evant, advert i senent
Lo The adsrpalliiuh: RETRI, CERD° ShirBHeMEL Rt ff Ao 8R! by R EeRen:
cl ose as popebdibss; tiogdihe Hetreird dfeyngidadvatilditen eingiédsns0logging the

keywor ds includes identifying negative keywords, wherein the negative
keywor ds 8HBbelo b AdEertigiaent .ngpaemet; keapier dy nrmberaal awigvet adysrtisgmest
not want i d i . t ieS, i Pl

i sl ayed HpBEmEAE AEhBLA0 Al Ibsird e WiE nBRERE O AR B Sltih, the
sel ect0 onnuhber pustiquioadveatemeit isgnessionsf tht hembdeyvef ddveaixementSdngageniany,
be triggered by an active selection, and may co riﬁe of videqg and/or
ani mat ed Snitwpker of dingue adyertiserpg cagigemisg) alov i dhe dewtion ofpetrics to

adverti Se%&thétefﬂe&i\%m‘ss%fah%@érﬁ& tthe bottom of the web page when
rel evant keywords are not found on the page. 5 Preferably, a system

wher eby the push down advertisenent automatically adjusts its size

according,ta the proportion of .the b page in ich it i riggered.
Wher eby, gF }:Fgerg&yi t5Y tﬁ@e?f@egnaﬂgrﬁ‘fge%@t gf"s@hﬁm upghafa ﬂr‘gﬁﬂtl@’e a client
feedbask efstdrhethd8RiteRP Sy stn® b%in?g%&ngﬁuﬁibﬁioggbc&ﬁﬂ@d tol § Bhfpufk 3ltWorka the

system further conprising the nunber of vertisenment inpressions
bei ng | og&stem ch@prising er cage emtieddesl mdy erwébspagsmialls pprcapsfromsa barivergvia a

| ogged; t n er. of advertisenment, en enen i | agged; the )
number - of M GRS (PePr T EomeRt LaulyEREe TN s 08 A iR et R eags o
| 0ggi ng okeyiduakebasel iadyipdreMeith heatéHEAr 68§WORE, tb herdlidderele@bint
uni que advertisenent inpressions, the nunber of advertisenent

engagenentdvertiiementib detegied ukexadsadurer comerteat inipghrennks 40| Bl fooran
t he i vat W . ' S f_.an .
advert sensyPieBnbRfib SRab @l bRRH R RGOSR Pl rspummes e
t he general ppvideeasteader tdi@esigaheit) the advertisement strip comprises of push down
advertisement connecting matched relevant advertisement to the advertisement strip; the

advertisement strip is located as close as possible to the detected keywords.

25  The detection of keywords includes identifying negative keywords, wherein the negative
keywords are compared with a list of keywords that an advertiser does not want to be
associated with, and the advertisement strip is not displayed when a negative keyword is

detected

30  Preferably, a system, wherein the push down advertisement of the advertisement strip self

triggers when a cursor hovers above the advertisement strip for a preset time without an



Figure 2 illustrates the triggering of the push down advertisenent.
Figure 3a illustrates the keyword search pattern. 25Fi gure 3b
illustrates the keyword search pattern_with graphics. Figure 4
illustrates the matching of keywords with the keyword dat abase.

Figure 5 illustrates an exanple of an analysis report. - 5 -

DETAI LED ESERLETIN. FneENVRIPUYENT R1VeEehicRE ek opvefiReRER! §hipCthay be
enbodi ments of the present invention with reference to the 5
acconpany itmggededaly mgsactifachleotion, radfmhy cwnpgsepévitep exhdérbaondinated t®ntent

descri bes an exanpl e i jch the sys dynami cal |y perfo

cont ext ua F‘nﬁ?/ A ftgg%) C‘%\‘H@/’gra\t{\lﬁ}é}f ﬁ&é’\ﬂn Ctoﬂyeﬁ‘t glﬁge U I et E’gﬁ?‘i?teéisat the
nuch as t betenheTend welyRRHRA rkiSyaH ke Pebdrds ard A YoArdnahé ?f{g%

nodi fications and 10 changes in detail, it is intended that all

matterdcontai ned in the foregoing description or shown in the
acconpanyi i i reted as illustrati.ve, and not i.n
T 1 e PeRERh SR e T B Eh v lscrhon BRI SREuR s e
enbodi mentcairdihf@o tHevgopdreion io$ the Wets bageti@dvhith it pigpérade ViRt aEdceipt
of the steps involved jn howit inserts an _advertisenent strip into a
web page. ITFRES 8 ABERMdvertsemenhataravidesicadbaek of thecppprapristecsizsyfor theuweb
| b. Referg%&g to figure 1b, an enbodi nent of the invention is
illustrated? For information to be presented to an end user via a
displ & of a client system whereby the client systemis 20

communi ca ivelg cougled utgr networ k, a code is enbedded

o.a co .
into a web&iF@blynas %te%ﬁlf%lsg‘é@m  thseuer 06 adverassment fppressions being
ipt f : i | . f ,
script frpead;s@kRimbdios rﬁnﬁ{@l@ éﬁ%@ﬁlsélﬂ@ntclgrg%@s?fﬁng bﬁfg@ﬁlgﬁ%ﬁﬁ 'J}u? ngfﬁ%xo bf

web page to detect keywords that match th at abase
(102). Thedweetyseoreds ¢rigagymente beorgpiloggkd; ntle anvnehenooll  daitjabasdvefti@ent

The advertiser may sel ect the words for .an gdyertisenent. c ign
publ i she ¢ Shgagemen being fogged. \bﬁ:‘c}fem e logging of% e number of adve ?seglent
15  impressions, the number of unique advertisement impressions, the number of
advertisement engagement, the number of unique advertisement engagement allows for

the derivation of metrics to track the effectiveness of an advertisement.

20  BRIEF DESCRIPTION OF DRAWINGS

Figure 1 illustrates the general process of the system.
Figure 2 illustrates the triggering of the push down advertisement.
Figure 3a illustrates the keyword search pattern.
25  Figure 3b illustrates the keyword search pattern with graphics.
Figure 4 illustrates the matching of keywords with the keyword database.

Figure 5 illustrates an example of an analysis report.



250n the Internet. The keywords are then stored into the database
(102). The script scans the main content on the web page. The area
may be pre-defined by the owner of the_web page Wen the content area
is detected, the script will start analyzing each word of the content
for a word that matches any of the words in the keyword 30dat abase
(102). 6 - Wien a detected keyword (103) is found to be

unfavourabl e, the script nmay skip to the end of the web page, and not
di spl ay aMEBAUEDIBESERIPTHONOY EMBODIMENDSe keywords may be
cal |l ed negative keywords. Negative keywords are words that

advertisers do not want to be associated with. For exanple, an

ai rline agheserited delowire podfeMBNEmbOBINenRIH VR PreRAMRRES NN @& WS the
related to accidents. en no negative keyword (103a) is detected,

t he sc?i pecpsipappingi drawings. Seelt thhefOH@\mnenprefeaslredaethdmentiOdmﬁembes an

there is f ertlse cont nt,s

associ at e e Praieh AR SRERE B, BT SRR ST diRe wie
(103) on phsh dasadvertieahent. web page are converted into in-text
hyperlinks (104). The in-text hyperlinks (104) may link to an

associ ated advertisenment strip (105) bearing the advertisenent

contents e ) t .

cont oxt of” EREUEEES el hellf i RIBA 15 shehitio' it y Bk P fholiatons and
(105) 1Qr ovhahgss & detaideit inivwatd sesraltmiter caphinee it bie Rirég@hig descdptidher
end user. The teaser advertlsefent COTD[ISGS of text that is limted
to a predSiqHR ?kf‘x?‘“rﬁ?ﬁ%pﬁﬁﬁﬁér raWings shalt pg iaternrefed a3 dppsteative ged not in a
maxi num haracters. An advertl senent area analysis is
perfornegﬁﬁ%%ﬁgggﬁiymord is mtched wwth the content 20 of the web
page The scri pt perforns a check for an appropriate size for the

v ool e ) Loseng o Bkl et ot
adver {3 Segﬁﬂldeﬁ hﬁ'e@mﬁé@f thé sRpARROIRE ik hORAt IRertd1%h 8$RPEeReRBstrip into a

keyword (10
web page. The embodiment of the main processes is described by figure 1b.

Referring to figure 1b, an embodiment of the invention is illustrated. For information to
be presented to an end user via a display of a client system, whereby the client system is
20  communicatively coupled to a computer network, a code is embedded into a website
and/or web page. The embedded code (101) calls a script from a server which analyzes
the content of the website and/or web page to detect keywords that match those in a
keywords database (102). The keywords (103) are compiled into a keyword database
(102). The advertiser may select the keywords for an advertisement campaign published

25  onthe Internet. The keywords are then stored into the database (102).

The script scans the main content on the web page. The area may be pre-defined by the

owner of the web page. When the content area is detected, the script will start analyzing

each word of the content for a word that matches any of the words in the keyword
30 database (102).



25possi ble. The script (101) automatically adjusts the size of the
advertisenment strip (105) according to the proportion of the contents
of the web page in which it is enbedded, However, it may not always
be possible to | ocate the advertisenment "strip (105) as cl ose as

possi ble to the keyword (103). In such case, the advertisenent strip

(105) is hogaf g%te atte& %@Y\%Qﬁrﬁe@gb?a)bﬁ%u%cpﬁ)aﬁ B O0uARE. HE QCH%Q?&% gljlp t? the

statically. I ca atin e advertisenent stri
t he next lbedbfthecath pngepmdlhrﬁ dl\gﬂnymig'mdvpdtlaaﬁsmtcbﬁtead\[Hifzt\m&ﬁiﬁmkeywords

stri 105 t a. Jqcation on th b page, where it re Vi si bl e
to tﬁe( en&zaﬁﬂé“r ﬂfﬁld\ﬁé@‘é‘fe qyiwoﬁ‘g ﬁ@ﬁ%‘@g@y&for%p%réé"%{% ? Yrdseende met
web page, wWihie t@BehisbSarBMvitR! FbP ekAfiplk, TRYaiRfmePIR ekt n?%%/eh&e waRt tm

of the web page. Figure 2, illustrates the expansion of

adver t § sepdyrrtissnpengs S(hm@/ﬁ)ontrmwsevleaki taaguddntlown adverti sement. The
push down advertisenent (202) nmay be triggered by hovering a 10
cursor for a statistically derived period of tinme over the

adverti seneiin 88 mePat(vkORywold R1ER) iy de@Brel NHRS @‘ﬁbﬁ chayS&ntifiué % 8&rch the
woul d hover over an advertisement for at |east 0.6 séconds. The

content setentpntfaya peighassi vel y tri ggered when a cursor hovers for a
predeterm ned tine delay. Typically, an interested user's cursor
woul d hover over an advertisenent for at |east 0.6 seconds.

Fur t héd noNVehenhdwierig aanitch Ggethe kieP®orde) thy adbdtiisdinient @sntefty Aldiisadidted with
triggering of the advertisenent (202) when a cursor nonentarily

hovers ov&lc MAEhedikeyvords (HM- @h@ Wt@féé?}’wmsdﬂoﬂa?ﬂ &W‘Hﬂl@@eta@é/oé reeb
T I T S e

t he adver tn %mnatteds Bd\vqm{eﬁ%) stip D058 [beatng thet hdvelttsyimend c@fierts Ta@s)dmated
hyperlink (1‘&1 hg: keywords (103) in relation to the context of the content of the web page. The
15  advertisement strip (105) provides a teaser advertisement to capture the attention of the

end user. The teaser advertisement comprises of text that is limited to a predefined

maximum number of characters. For example, the maximum may be 60 characters.

An advertisement area analysis is performed when a keyword is matched with the content
20 of the web page. The script performs a check for an appropriate size for the advertisement
content by inserting a dummy advertisement (105a) that provides feedback of the

appropriate size for the web page.

The advertisement strip (105) is placed as close to the associated keyword (103) as
25  possible. The script (101) automatically adjusts the size of the advertisement strip (105)

according to the proportion of the contents of the web page in which it is embedded.

However, it may not always be possible to locate the advertisement strip (105) as close as
possible to the keyword (103). In such case, the advertisement strip (105) is located at the

30  next best location on the web page statically.



When the advertisenent is engaged (i.e. triggered) the advertisers
may be charged a fee when the end user engages an advertisenment strip
(105). A cost-per-engagenment (CPE) inforpmation relating to one or
nore nonetary values that the advertiser will pay for each 25user
click on the advertisenent. The push down advertisenent (202)

aut omat i c&kdttalldeatisy the AdSdrASnRGE O (105 R thd1FexP bAR WcatiG o thel NEbL PR,
page and/or the window in which it 1s engaged. 8 The appropriate
size of t ptacesither advseirement sript (165 weba dagtionegn e web @rgd, n&hbrﬁyt renl;ains
havi ng the. sgri i ngert a dummy advertisenment (105a) on to the we
page to pyg®§8kp@§§8§5g¥'of the appropriate size. 5Wen the
appropriate size is determ ned, the actual advertisenent (202) may be
inserted into the web page. The push down advertisenent (202) may
contai © atloveast ibekefvarfeor snareaengatchedien thesvel pagepthetadversisement strip

ani mat ed , ' t t rlinks (203) to an
associ at egﬂ%ggb@ebeﬁgféﬁg%ﬁ@gﬁo{&éto?oo&%{%\gepgg { down adverti senent (202)

are provided by an advertisenent provider, such as adverti senent
service providers, website operators providing online content. The
push down Fé&W’egt lﬁlé@ﬁ%?ﬁ the sypansiogfdheadyertisemenbstaR ( i 49 repspks pesh dayvn

15provi de e &afbnt SPie Wadt dbWht REErsBhHEAMBI0bP hay be triggered by hovering a

10 cursor for a statistically derived period of time over the advertisement strip (105).
Typically, an interested user’s cursor would hover over an advertisement for at least 0.6
seconds. The content strip may be passively triggered when a cursor hovers for a
predetermined time delay. Typically, an interested user’s cursor would hover over an
advertisement for at least 0.6 seconds. Furthermore, having a trigger time delay

15 minimizes involuntary triggering of the advertisement (202) when a cursor momentarily

hovers over the advertisement strip (105), which may enhance the end users’ enjoyment.

Alternatively, the push down advertisement (202) may be triggered actively by clicking
the push down button (201) in the advertisement strip (105) or by clicking the keyword
20  in-text hyperlink (104).

When the advertisement is engaged (i.e. triggered) the advertisers may be charged a fee
when the end user engages an advertisement strip (105). A cost-per-engagement (CPE)
information relating to one or more monetary values that the advertiser will pay for each

25  user click on the advertisement.

The push down advertisement (202) automatically adjusts its size according to the

proportion of the web page and/or the window in which it is engaged.



Alimt may be set for the frequency of the advertisenent (202) to be
made avail able to an end user for a preset period of tine. The
frequency of views per end user is trap%\ﬁd by placing a cookie in the
term nal used for view ng the website. en the viewing limt is 20
reached for an advertisenment for the preset period of ti me, the
SUbsequemfh\é'aﬁﬁ‘foﬁflat%ré?ze%% éﬂ%értgbﬁﬁ@htaﬁﬁr FheNFH fa% éﬁmn having
al l owi ng anot her end user on another client syst e view rig t
same web rﬂmrls‘r maért adeousl advbuisement(1aid) bertetite \mh/;mgertcs proeite fe@duaeln bf
on the sa e.. 25Thus, by collecting data of an end user's

vi ewer shi g’eo%Ppaoerlﬁgiﬁéﬁu senent content, and advertisenents engaged by
t he end user, new adverti senent present ed may be based upon the end
user's preference Referring to figure 3a, the analysis of the
conten?s dfhen thelsppragtatasizeds detarninbd dbel aginaladzesisemenst(262) thyy bieirisurset!
pattern (3 rﬁg)ch ‘;Q)e a'lsteatr stically derived pattern (301) anal yses the
area of t % Where end users would typically |ook at as they
scan a Web page -9 Typically, this results in a P-like or F-1like
pattern. \Wereby, the areas nost focused by an end user tend to be

bi ased t okdf sk Hewnegdversisergenic282hmapysopiagn ehieagireneye thedpllowimgpaisleo,
page, key b el
T e
area o thkie.search pattern (301), the graphics nay be ignored while
the anal ysis of the web page is perfonned to detect and match

keywords. An illustrative exanple is provided i n figure 4, as the
script perrheraﬁt hid o e hQ{b ?

a P-like or = |eke Batte Y v(j)c?tlsjgé?léwﬁr CS, 1%9@53 b?légg dd%%%%n{egt
keywor ds pmﬁ)er,asle:hcasnwmeacEemgai pavica mavidbas webéﬁﬁzppan&tofseymrchhg boline
keyword mat ch The scri furtherno per f or cross check with
the push SR a(R’sr S, eﬂ%‘?ﬁ' ‘adygrsipepgt éﬁ%)c 80?%1“;5 pngxtema websites 10

adver {4 sepRVidesthé bR G0 WithittherilR A, Si on for its expansion.

A limit may be set for the frequency of the advertisement (202) to be made available to
an end user for a preset period of time. The frequency of views per end user is tracked by
placing a cookie in the terminal used for viewing the website. When the viewing limit is
20  reached for an advertisement for the preset period of time, the subsequent view of the
page may display a new advertisement. Thus, allowing another end user on another client
system can be viewing the same web page simultaneously but with different

advertisement content on the same web page.

25  Thus, by collecting data of an end user’s viewership of an advertisement content, and
advertisements engaged by the end user, new advertisement presented may be based upon

the end user’s preference.

Referring to figure 3a, the analysis of the contents of a web page are scanned based on a
30  statistically derived pattern (301). The statistically derived pattern (301) analyses the area

of the web page where end users would typically look at as they scan a web page.



15 Figure 5, illustrates a formof report and analysis of the website
traffic. Data such as, advertisenent inpressions, unique
advertisenent inpressions, advertisenmeng engagenents, unique

adverti sement engagenents are conpiled by the system (501). The
systemcol l ects and stores the data The data nay be tabul ated (502a)
and/ or pr : Y 5 i ( i.di
R S R L A
keywor ds ¢dd8jer tamtlfcobe bmned tveards tharefady erdciceanBating tthid malysDd5f, the web

and/ or the push down advertisenment (202). Advertisenment inpressiqns
are IoggeBageagFV‘f"?r\aga ﬂ)e%@?‘it% atehed hag %%Hrebﬁ‘?i]eﬁte\%ﬁt ot rg%tge.
An inpression is the nunber of tines an advertisenent is displayed.
However, this does not provide the advertiser with accurate enough

i nf or it i Beferhgisq figniegdis i& gvaphidssiebrevithin ey exsidithe aeach pgiged (381), the

wel | . Unique, i npressions count qnl he er. of unigue inpressions
on  vebspighicTRhE8d ARGrEONRe e a5, RS Sk et s HisFrutill of SRl e
Uni que i npfaeshSic9dr®r € usual ly counted by sending a cookie to the end
users' browsers that may expire in 24 hours. As such, if Paul visits
the site on Saturday norning and Sunday evening, it would count as
two uni que i i.0 i ] : t he c f advertisenent..
engagenents DRGFIREBRmoR frEUEEn sl hoy BRGaler BT O3S Tedham, of
21 tines keyworda)t sdahe atvadbapage igageienbsF e lpdithd (GOLNfoe draphicd keyblokds
counts as gne uni que en aaerrent. 10 The | ogged data of inpression
I

S
and engagé€ifent $hakeyvg 084 are\ppmpargdAeRdshH A odaiahesy) (1) pef keverasdy der
in an inf ' 0 18 AR f ol SS) e t
col | ect ed%l ggs\éﬁ?tél?&t E}ele 5%&?&@“ oﬁﬁ% ’ 8%rﬁer ﬁi%@?igﬁ%}g ‘?@g@% ﬂﬁg down
ef f ect i vendsstiemean(28dy for spaene piace fiiel advarsisemah saip (108) witke denirovision for
invention,is subject to many variations, nodifications and changes in

detail, it!SFEP3FPBnded that all matter contained in the foregoing
description or shown in the acconpanyi ng draw ngs shall be
interpreted as illustrative and not in a limting sense. 20 -11-

Figure 5, illustrates a form of report and analysis of the website traffic. Data such as,
advertisement impressions, unique advertisement impressions, advertisement
engagements, unique advertisement engagements are compiled by the system (501). The
system collects and stores the data . The data may be tabulated (502a) and/or presented

20  graphically (502b) in a report (502) providing information to the website manager as to
the effectiveness of the keywords (103), and/or contents of an advertisement strip (105),
and/or the push down advertisement (202).

Advertisement impressions are logged each time an advertisement is displaSred on a web
25  page. An impression is the number of times an advertisement is displayed. However, this
does not provide the advertiser with accurate enough information. Thus, unique
advertisement impressions are logged as well. Unique impressions count only the number

of unique impressions on a website.

30  For example, assuming each are viewing from separate terminals, if Paul views 5 pages

on a website, while Simon views 3, and Andrew views 10, their visits would total 18



CLAIM5 1. A nethod of presenting advertisenent to an end user via a

web page, the nethod conprising: 5enbedding a code into a web page to

call a script froma server via a link;;@analyzing content of a web

page performed by the script; detecting keywords within a web page

performed by the script; matching detected keywords (103) with a
keywor ds i : | 4 |

- Key daprRRASSE t(&%%y lequ@g@s%némtﬁg&% ?rﬁgﬁgktmnslé}@ %l\faﬁfy_t tdihted by

det ected keywords (103)" into hy 1 nks, to an adverti senent

strip; enbeddigycarkiath/éetend @sestbrewsdrp thatmyaxpax irs24 hgureehs pageif Paul
script to provjde a t er adver.tisepent; . connecting mat ched
el evant ARISITS SLHERSARBIDHEOTHE PEd SERH; epingp It WRGH SPIISS HE inique
adverti sepBpiessibhid. P (105) conprises of push down advertisenent (202);
and |l ocating the advertisenent strip (105) as close as possible to
the detected keywords (103). 202. A nethod according to claim1,

' f ds _includ 1.d i fyi '
oywor s LTSS TundF sfts RIVRESIno0 e spls Rl s AaRERR By mey

list of kepwmpeds ddvattisefe@dViefiles &f a dagStheabta géflelle WRBEDBE ab@fled as
wi th, and the advertisenent strip (105) is not displayed when a

negati ve RéyRucaugty asene WEqurangageent.ns

10 The logged data of impressions and engagements are tabulated, which may be processed
to be presented in an informative report. The number of impressions and engagements
collected allows for the derivation of other metrics to track the effectiveness of an

advertisement.

15 In as much as the present invention is subject to many variations, modifications and
changes in detail, it is intended that all matter contained in the foregoing description or
shown in the accompanying drawings shall be interpreted as illustrative and not in a

limiting sense.

20



3. A nethod according to any one of clains 1 to 2, wherein the push
down advertisenment (202) of the advertisenent strip (105) self
triggers when a cursor hovers above the,advertisenent strip (105) for
a preset time without an active selection. - 12 - 4. A nethod
according to any one of clainms 1 to 3, wherein the push down

adverti seggnf{ygg02) of the advertisenent strip (105) is triggered by
an active selection. 55. A nethod according to any one of clains | to
4, wherein the push down adverti senent (202) conprises any one or a
conmbi nati on of \video, animated content, static content, qor audio

cont ent . : AAmﬁg‘Pﬂé’ PLSEYE 0y CHISCRRY 138 B USFTayifg Vieh Rpes, the method
wherein the advgmptiggpent strip 10(105) is located at the bottom of

t he web page when rel evant keywords are not found on the page. 7.
A nmet hdd accor di rembeddingye aode b acvedi page ko cadl B5criphEombayservee vipus hinkdown
advertisement (202),.autonaii I diusts.its size according to the
proportion of 15t ly\%&gcg&éeﬁ?ia%?g%gqger{ognﬂﬁﬁé‘grsgﬂpt,8' A met hod
according to cl aidetettingVReywiids Widirsg veb bagd\seeforSied byl WBBript;
advertisenent (105a) that provides feedback of the appropriate size
for the web page.mgighing Mateatethderwends dilAd vathapykeymordst detrbasas(192} gvith
8, further corrpriéieggétaldgg,gg ntt,he nunber of adverti senent

i npressions; |ogging the nunber of unique adverti senent inpressions;
| oggi hy t he nunbesonoértiagv detetise mkeywerdgagrdsgnisto ahgperlinks, to link to an

advertisement strip;

embedding an advertisement strip into an existing web page script to provide a

teaser advertisement;

connecting matched relevant advertisement to the advertisement strip, wherein
15 the advertisement strip (105) comprises of push down advertisement (202);

and

locating the advertisement strip (105) as close as possible to the detected

keywords (103).

20 2. A method according to claim 1, whereby the detection of keywords includes
identifying negative keywords (103a), wherein the negative keywords are
compared with a list of keywords that an advertiser does not want to be associated
with, and the advertisement strip (105) is not displayed when a negative keyword
(103a) is detected.

25

3. A method according to any one of claims 1 to 2, wherein the push down
advertisement (202) of the advertisement strip (105) self triggers when a cursor
hovers above the advertisement strip (105) for a preset time without an active
selection.

30



| oggi ng the nunber of unique advertisenent engagenent. 25 10. A

met hod according to claim9, wherein the |ogging of the nunber of
advertisenent inpressions, the nunber g _unique advertisenent

i npressions, the nunber of advertisenent engagenent, the nunber of
uni que adverti senent engagenent allows for the derivation of netrics

to track the efsf %‘éﬂﬁd&ﬁ@é‘&ﬁdiﬁ% BNa30BHY &It LIGBIE M to 33 whelddn Ry PSH &IFwn
of presenting advertisement to an end user via a web page, the system

conpri si ng: advertisement (2029 oafethe rageditieemenit strip (WeH isalgegerad by an active
script froma S§Lver via a link; 5advertisenment of a web page is

anal ysed by th&'S¢ipt: keywords detected within a web page by the
script; a keywords database (102) is conpared with matched keywords
(103) to provide relevant advertisenent; ) det ect ed
keywords ( 108) Aamethashaeqordingitat envhyperdfi ¢lkisast & 10i Ak vthgredm the push down

I s R R

adverti senment ; content, statid@ndshi,ertaudiereentenst ri p (105) conprises of push
down advertisenent (202) connecting nmatched rel evant advertisenent to
the advertisenent strip (105); 15and

6. A method according to any one of claims 1 to 5, wherein the advertisement strip
10 (105) is located at the bottom of the web page when relevant keywords are not
found on the page.

7. A method according to any one of claims 1 to 6, whereby the push down
advertisement (202) automatically adjusts its size according to the proportion of

15 the web page in which it is triggered.

8. A method according to claim 7, whereby the script inserts a dummy advertisement

(105a) that provides feedback of the appropriate size for the web page.

20 9. A method according to any one of claims 1 to 8, further comprising:
logging the number of advertisement impressions;
logging the number of unique advertisement impressions;
" logging the number of advertisement engagement; and
logging the number of unique advertisement engagement.
25
10. A method according to claim 9, wherein the logging of the number of
advertisement impressions, the number of unique advertisement impressions, the
number of advertisement engagement, the number of unique advertisement
engagement allows for the derivation of metrics to track the effectiveness of an

30 advertisement.



the advertisenment strip (105) is located as close as possible to the
detected keywords (103). 12. A systemaccording to claim 11, whereby
the detection of keywords includes 20Q jidentifying negative keywords
(103a), wherein the negative keywords are conpared with a |ist of
keywords that an advertiser does not want to be associated with, and
the adverti spmentysidf bppfe%%ﬂlg' RvBserHERRb %M%‘Ed"iﬁ@lnv@ an\%lﬁeégéethe system
keyword (103a) |s detected. 2513.. A system accordi ng to anyone

clains 11 to 12om@rigingi n t he push down advertisement (202) of the
advertisement strip (105) self triggers when a cursor hovers above
the advertisenent strip (105) for a preset tinme w thout an active

sel ection. - 14 zcok-entbe8d&t B0 AREWPEINGIL @ svipt TR aQérvEdl Ah ABinkl tO
13, wherein the push down adverti senent {2022) of the adverti senent
strip £105) is tradygaisemenypl arvebarage és anelysed bpthe ss1ipt; A system
according to any 4 er.el e push down
advertisenent (2 09&5 dr:elke?eesq%aln%na%e% agg\/ﬁ thr?bslcﬁlgPl on of video,

ani mat ed content,a &Emm@s chnibasd (1020 1@%@aﬁdﬂnhﬁﬁtmatchedl§eyv%lﬂ¥9(ﬂﬁm to
according to any one of clainms 11 to 15 wherein the advertisenent
strip 10(105) is MByide sdeynt adysttseleBn of the web page when rel evant

keywor ds are not p din n
one of clainms 11 {eg&ihgj %Bﬁé ﬁ?ﬁ% pus &(Zjvgv\rtﬁ‘da%l er |p§§%Et{O( glé)%) 67
autontically adjaalsremsemmtstrme(laﬁ);or di ng to the proportion of 15the
web page in which it triggered 8. temaccordlngto claim
17, whereby the sBf ?ﬁYeIﬁlW%%? strig (&ng%‘ﬁe @(di‘élg’n%th?métl%‘é(?b PRgS SCTipt to
provi des feedback,gfidt He R0 s&hentsi ze for the web page.

the advertisement strip (105) comprises of push down advertisement (202)

connecting matched relevant advertisement to the advertisement strip (105);
15 and
 the advertisement strip (105) is located as close as possible to the detected
keywords (103).

12. A system according to claim 11, whereby the detection of keywords includes
20 identifying negative keywords (103a), wherein the negative keywords are
compared with a list of keywords that an advertiser does not want to be associated
with, and the advertisement strip (105) is not displayed when a negative keyword
(103a) is detected.

25 13..A system according to anyone of claims 11 to 12, wherein the push down
advertisement (202) of the advertisement strip (105) self triggers when a cursor
hovers above the advertisement strip (105) for a preset time without an active

selection.



20 19. A system according to any one of clainms 11 to 18, further
conprising: the nunber of advertisenment inpressions being |ogged; the
nunber of unique advertisenent inpressigns being | ogged; the nunber
of advertisenent engagenent being | ogged; and 25t he nunber of unique
adverti sement engagenent being | ogged. 20. A system according to

claim 19, whesel Rydhie dREGIMNY t@fand MGeNMMPBIMOT 1 3dVES LI REBRNhe %ush down
i npressi ons, the nunber of unique advertisenent inpressions, the

number of advertyatsmemnt A¢genthet gdvetisemantbgrip dfl O9nisquiggered by an active
adverti senment BOie%} agenent allows for the derivation of netrics to
track the effelt"VEless of a advertisenent.

5 15. A system according to any one of claims 11 to 14, wherein the push down
advertisement (202) comprises any one or a combination of video, animated

content, static content, or audio content.

16. A system according to any one of claims 11 to 15, wherein the advertisement strip
10 (105) is located at the bottom of the web page when relevant keywords are not

found on the page.

17. A system according to any one of claims 11 to 16, whereby the push down
advertisement (202) automatically adjusts its size according to the proportion of

15 the web page in which it is triggered.

18. A system according to claim 17, whereby the script inserts a dummy
advertisement (105a) that provides feedback of the appropriate size for the web
page.

20

19. A system according to any one of claims 11 to 18, further comprising:

the number of advertisement impressions being logged;
the number of unique advertisement impressions being logged;
the number of advertisement engagement being logged; and

25 the number of unique advertisement engagement being logged.

20. A system according to claim 19, wherein the logging of the number of
advertisement impressions, the number of unique advertisement impressions, the
number of advertisement engagement, the number of unique advertisement

30 engagement allows for the derivation of metrics to track the effectiveness of a

advertisement.



