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BACKGROUND
[0001] The intermnet has emerged as a powerful advertising tool. It is common
place to see advertisements on many web sites. For example, advertisements may
be displayed on search web sites and may be targeted to individuals based upon
search terms provided by the individuals. Other web sites, such as news and sporis
web sites, may provide space for advertisements. The owners of these web sites
may sell advertising space to advertisers to offset the costs associated with

operating the web sites as well as to turn a profit.

[0002] Asthe internet has grown, the number of web sites available for hosting
advertisements has increased. The diversity between web sites has also increased.
That is, the number of web sites focusing on selective groups of individuals has
increased. For example, some web siles cater to gaming enthusiasts. Some may
cater fo women in a certain age group. As a resuit of the increase, it has become
increasingly difficult for advertisers to optimize their advertising budgets. For
example, some web sites may be better suiled to a particular advertiser's products
than others. Advertisers unfamiliar with the vast number of web sites available for
hosting adverliserments may choose 1o host their respective advertisemenis on a

less than optimal host web site. This may result in a lower rate of return for the



BACKGROUND [0001]The Internet has emerged as a powerful advertising tool. It is common place to
see advertisements on many web sites. For example, advertisements may be displayed on search
web sites and may be targeted to individuals based upon search terms provided by the individuals.
Other web sites, such as news and sports web sites, may provide space for advertisements. The
owners of these web sites may sell advertising space to advertisers to offset the costs associated with
operating theawekisées rsanetkias ta-riave peiiledROg2Me the titetiatraaserayveree number of web

sites availabl&g%p%%m \églgiﬁgmgg%i@as increased. The diversity between web sites has also
increased. That is, the number of web sites focusing on selective groups of individuals has.increased.

For example, some web sites cater ﬁﬂjmmﬁ hiNYENEENSome may cater to women in a certain age
group. As a rgrighi:0f thedrrgase ikhashie come JReas Rglyorai el Eo-agvey isaemin optimize their
advertising budgﬁt& For example, some web sites m% be better suited to a particular advertiser's

products tharbHEFEZAY R ANES DA AR WAL SR YIRBRPYs (VR F'&ieg available for hosting

advertisemenishrimayhghaasseyig wst dheisy espestivaiatvetisemants e aatesarthan optimal host web

site. This ma¥f esu!.t in g{hlowe{ rate of return for the ?dv rtiser. The addve,tlﬁer may have received a

ormato rein the weh.site n €5 represent websies configun 1o displa
greater rate Of return had the B S AP T PR OSSR T LR R S, SUMMARY OF

INVENTION 008 2sgmieatordinige teta darstizispativofitiieg resentamniantparvirérerisnprovided a method for

organizing 2y adugrsng camARIR.InARAEASh SAvranmen' s, meted somprising: displaying, on
a display device, a list of web site names and rate card information, wherein the web site names
represent wetssiteivconfigaraitto. ditplagt defivestiseatreinsdaticdnrt outevelasdei infthenistiod defines terms

for placing aqyeiiseienlsaibihe WEDSlISS.MORLED dheshRlsRhaYe AT LRs that match received

selection criteria; receiving, by a computer, data that defines a selection of at least one web site in the
list and purctegsingthefarierstion fsrsileandshegraairaitiginrepriee toantae dpledsttdrtngieb site; adding

the at least ope weh &jlg,and e RWChRsiRg Riarmationdo-an,ad ssrup thatgafines a group of web

sites that have attributes that match the received selection criteria; displaying, on the display device, a

web site nanféSEAANSUPRITETHTE M BYRaLHMHERSEB FrINE PR My iNe s éveareipTerspeiRiedweb site; and
storing, by thg;¢aRaREIEN S iBELAQUREPSReMBIGRYing, by the computer, the ad group to a

memary.

[0002b] According to a second aspect of the present invention, there is provided a
method for comﬁunicaﬁng advertisements in an Infernet environment, the method
comprising: adding a publisher web site name o a group of publisher web site names so as
to create an ad group, where publisher web sites in the group share attributes and are
configured o display advertisements; receiving, from a user, data that defines a seiection
of the ad group and data that defines one or more advertisements to be communicated to
publisher web sites of the ad group; receiving a request to display an advertisement from a
browser displaying a web page generated by the publisher web site; communicating at

least one of the one or more specified advertisements to the browser.

[0002c] According to 2 third aspect of the present invention, there is provided a
methed for organizing an advertising campaign in an Irternet environment, the method
comprising: receiving dafa thaf defines an indication from a user {0 add a publisher web
site to a group of publisher web sites o0 as to create a first ad group, where publisher web
sites in the first ad group share attributes and are configured to display advertisements;
saving the first ad group fo a memory; specifying one or more advertisements o be

communicated o publisher web sites of the first ad group.



[0002b] According to a second aspect of the present invention, there is provided a method for
communicating advertisements in an Internet environment, the method comprising: adding a publisher
web site name to a group of publisher web site names so as to create an ad group, where publisher
web sites in the group share attributes and are configured to display advertisements; receiving, from a
user, data thgé@%fi es,a sg#ectéon fof tt%e ad .%rofutgeand data that defines one or more advertisements to
be communicated tb pUBTShet RaH ¢He S APy S R DLy BeFR SRSV RS AR MY an
advertisemeritdrsirnarainseradispi aliraganvediorp ageng eresatestdoy, theopipbiishergweb site;
communicatirég atril?r?sét%]est()f thO%nSeeC%nrQ&r% safr)“ezg:ifi%g a \é%rtisements to.the Pliows%er. [0002c]
According to a third aspec or the present inverratlon, ereis pf(%i\? U3 Hethad f’o?{%erganizing an
advertising canypengreih thedriteshertcaivd eprtiembetiteerectiabik 0p mprsiing: foecaivingtidata that defines
an indication . hli ite.to a group.qf publisher web sites so as to create
a first ad grolﬁgﬁﬁﬁ%ﬁﬁggﬁvﬂ%%ﬁgﬁrﬁ%% %% gtég ea%%%sq é%gfg%ttsfltﬁﬁtaeﬂ%egﬁaire configured to
display adver@teeasripirsgiangthesdir seadelreignanes neerasmt vepebibsnufiowreddo diereyadvertisements
to be commugicaied o RUBISRErWEL. SRR AIIRA HLRhadgruB, 9902 A5Sarding o a fourth aspect

of the present invention, there is provided a non-transitory machine-readable storage medium having
stored theredfi® ¥¥otiutéiefidrancresassiasmyiauea s metdoweswstirnefiporyimizing an advertising
campaign in adRiesRekanyisenBentaligiat eastanecans, §§&H%Jﬁ@é@9ﬁ9&ﬁ&%&d§ by a machine for

causing the machine to perform acts of: displaying, on a display device, a list of web site names and

rate card infof AT BYERENG FerSing RRAfRe B L5t dlenSheds Galaka aaRplay

advertisemeniseans the daieneatcbininignationaafies largrsuioanalaging advartisemsnts on the web

sites, wherein the websites have attributes that match received selection criteria; receiving data that

defines a sel&FRHBIAIEEREHREBGNR FRENEE sRaHaraiiR g RRiBrima8 for purchasing

- advertising spapRyofethe, atlensiconemwel siehaddingohenieasicane websiterpddhe purchasing
information t(? an ad %,r%ugt that d?fine%a %OUéJ of web sites that have attributes that match the

received sele€fior CHTSRA. diaplaiie OR TREGHEITR BRURLY, a web site name and purchasing

information apEoRidtedavittiithecsefdbteshadletist orasaveineittpanckaiaipgidedadsgeetp in a memory.

[0002€] Accogdin to_a fifth asp ct of theapresent invention, there s rproviged a system for organizing
. . ororﬁ?ntz;n an agv \'Estm ca{ng iGN N an int mﬁ% env’lr?nmen ihe sysitem comprising. .
an advertising campaign In an’Internet eénvironment; the system coOmprising: ap E8or configured to

com municat@wfmﬁsplagnﬁ@vsidéoa;c)immﬁm@ tgite:iisalamawarM@fowﬂ sitformatiang Wh_erein th_e web
site names regiessaiHeRSIRS AANIREHde diRlmcadyles ez and e ale gagg nformation

defines terms for placing advertisements on the web si erein the websites =:fi?/lgyattributes that
match receivedvedRastrRis entchiaratreeadikfeimalion debrigenmoslfeonfededas\ddisetratoafines a selection

of at least ong, ek Sils InABRH HiANb AR ng TRUYAHN for BULEhASG.AdVEHising space on the

at least one web site; wherein the processors is further configured to add the at least one web site and

the purchasirt§iIBTRTSEEN SRS 16 FEERY itz bRheafiney A diPieltpdres erameawEeat-tributes that
match the regeiNemsal8 SRALMHE R BPIRFBSRARIHWINST S YintEed fo displadeRn the display

device, a web site name and purchasing information associated with the selected at least one web

site; and a mYRPGHFI N RSRTHNFRCSERAT AR UINS HRsEeCss o Rthe At AR (o weR St SMdrther configured
to store the aglsoupatnghaomenans. 4 BiEFRESERIRIY Q@Y ol Wis LRAWINGS [0003]Fig. 1is a

diagram illustrating the relationship between an ad space broker, advertisers, and publishers; [0004]

Fig. 2 is an eitérrLPl %?r%ﬂﬁ‘&ﬁ?&%? T gﬂ\ﬁ&&g!ecﬂon criteria; the processor is further configured to

display, on the display device; 2 web site name and purchasing information associated with
the selected at least one web site; and a memory in communication with the processor,

wherein the processor is further configured to store the ad group to the memory.

BRIEF DESCRIPTION OF THE DRAWINGS

[0003]  Fig. 1 is a diagram ustrating the relationship between an ad space broker,

advertisers, and publishers;
[06004] Fig. 2is an exemplary publisher web page;

[0005]  Fig. 3 is a system that may be utilized by an ad broker to enable matching

advertiser advertisements fo publisher web sites;
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[0005]Fig. 3 is a system that may be utilized by an ad broker to enable matching advertiser
advertisements to publisher web sites; [0006]Fig. 4 is a system for communicating advertisements to
web pages generated by publisher web sites; [0007]Fig. 5 is an exemplary search result user interface
for displaying a list of publisher web sites that may be suitable for displaying advertiser

advertisemenyigf00qlfiG; 4 5., flier boReLINedace Al maY.Rsb flized Jo-sfing the fist of
publisher wel:t)) fggtﬁi ;shré?v&lgblgﬁgée search result useriinterface;

[6007] Fig. 5 is an exemplary search resuit user interface for displaying a list of

publisher web sites that may be suitable for displaying advertiser advertisements;

[0008] - Fig. 6A is a filter box user interface that may be utilized to refine the list of

publisher web sites shown in the search result user interface;
[0009] Fig. 6B is a pop up menu for editing an ad group;

[0010]  Fig. 7-is a price placement user interface for purchasing advertisement

placemenis;
[0011]  Fig. 8 is an exemplary ad group manager user interface;

[0012] Fig. 9is a second embodiment of an exemplary search result user
interface for displaying a list of networks that may be suitable for displaying

advertiser advertisements:

{0013] Fig. 10 is a price placement user intér{'ace that may be utilized for

purchasing advertisement placements in a network;

[0014] Fig. 11 is a flow diagram for matching advertiser advertisements to

publisher web sites;
[0015] Fig. 12 is a flow diagram for specifying purchasing information;

[0016] Fig. 13 is a flow diagram for specifying purchasing information in a second

embodiment; and
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[0009] Fig. 6B is a pop up menu for editing an ad group; [0010]Fig. 7 is a price placement user V
interface for purchasing advertisement placements; [0011]Fig..8 is an exemplary ad group manager
user interface; [0012%%\:_; . 9 is a second embodiment of an exemplary sejg&c,}hué%gbg}gg ﬁgtr interface for

displaying a‘ﬁg’tzgf’%% rks that may be suitable for displaying advertiser ad’v |sem§ 1s; [0013]Fig.

10 is a price placement user interface that may be utilized for purchasing advertisement placements in
a network; [0014] Fig. 11 is a flow diagram for matching advertiser advertisements to publisher web
sites; [0015]Fig. 12 is a flow diagram for specifying purchasing information;

[0017] Fig. 14 iliustrates a general computer system, which may represent any of

the computing devices referenced herein.

DETAILED DESCRIPTION OF THE DRAWINGS AND THE PRESENTLY

PREFERRED EMBODIMENTS

[06018] Fig. 1is a diagram 100 illustrating the relationship between an ad space
broker 105, advertisers 102, and publishers 110. The ad space broker 105 may
receive advertiser orders 115 from advertisers 102 seeking to have their respective
advertisements displayed on publisher 110 web sites. The advertiser orders 115
may include audience targeting information. For example, demographic, behavioral,
and geographic information may be specified in the order. The demographic
information may be utilized to target certain age groups and genders. The
behaviaral information may be utilized fo farget individuals with certain buying
preferences. The geographic information may be utilized to target individuals in a
particular geographic location. The adveriisers 102 may aiso provide information
that may be utilized to target individuals that utilize a particular technology. For
example, the advertisers 102 may wish to target individuails who utilize a particular
infernet browser, computer, and/or cperating system. The advertisers 102 may also
specify information for positioning an advertisement. For exampie, the advertiser
102 may want advertisements displayed on the top of a web page that operates on a
publisher's 110 web site. The advertiser 100 may also include budget information.
The budget information may carrespond to a maximum amount of money that an
advertiser 100 may be willing to spend on an advertising campaign. The orders 115
from the advertisers 102 may include other information as well and may be
presented in any suitable format, such as a hypertext markup language (HTML)

page conveyed from an advertiser 102 to the ad space broker 105.

[0018] The ad space broker 105 may receive web site information 120 from
publishers 110 that operate web sites with web pages that display advertisements.
The weh site information 120 may include advertisement position information that
may correspond to a position on a web page for displaying advertisements. For
example, the position information may indicate that advertisements may be
displayed on the top or sides of the web page. The web site information 120 may
also include information related to a respective target audience for the web site.  For

example, the publishers 110 may provide demographic, behavioral, and geographic

3



[0016] Fig. 13 is a flow diagram for specifying purchasing information in a second embodiment and
WO 2009/148737PCT/US2009/042581.[0017]Fig. 14 illustrates a general computer system, which

may represent a%}/ of the computing devices referenced herein. DETAIL(?%%@%%I%QDJION OF THE
0.

DRAWING S AN ASEPRESENTLY PREFERRED EMBODIMENTS [0 &2 tagram 100

illustrating the relationship between an ad space broker 105, advertisers 102, and publishers 110. The
ad space broker 105 may receive advertiser orders 115 from advertisers 102 seeking to have their
respective advertisements displayed on publisher 110 web sites. The advertiser orders 115 may
include audigocr:tivg edingdio thettiesp edive xadiple;cderiognapilishdrshiavional; alsd geographic

information iy, bes sRegllistbiy the ey e ARmaciaphiclolarmaenmm Beiged to target
certain age groups and genders. The behavioral information may be utilized to target individuals with
certain buyePpETerdivtexantpiegarripHRy ipHGHSISH YR Yimizey RebaRgatiiteiidals in a
particular gf@%m@}h;ﬁhlﬁ@ﬁ[sm@h@@tﬁf@mmdnmmﬁmwm informeaticte thaymay be utilized
to target individuals that utilize a particular technoloqy, For ex | i 02 may wish to
target indivP&dPé%evi i§ lﬁ’ﬁﬁzcé% %tﬁggt%%quﬁ\ﬁ?e“?he Br v}égeﬁ??‘%ﬁﬁgmﬁ?%%?ﬁ?¥§g§§f?ﬁé syster)r/L The
advertiserschOR infaiyratico splattly inmtbeveriositfor PrsiatnirrjdiniadvelesemmigcresroEmple, the

advertiser 192 Fﬁﬁ%}’@'&ié@é’%?ig%ﬁﬁlﬁﬂﬁg%{'§P@N%@Sd%%®ﬂ§ﬂ@r@&9@otbﬁ’é§?pﬁéates on a
publisher's 110 we

site. The advertiser 100 may also include budget information. The budget

informationet’fﬁi?pé%’rm%IS%tﬁoC"f‘(%dr}%é%ﬁjfﬂ %%ﬂdﬁ?ﬁ'%? Fﬁgﬂ%g? Eﬁigtegﬁﬂggi%ﬁg&f %ﬁt May be willing to
spend on athaukeedisimyesainpsigAnTiereriens darsefromdh dcativpiserstGR yadipénaititle other
information s \welh AR MR Be RreseRISH I m&aﬁ@éﬁ@{m@&mﬁ@w@xt markup
language (HTML) page conveyed from an advertiser 102 to the ad space broker 105.

services affer clicking on an advertisement. The floor CPM may correspond to the

minimum price the publisher 110 may be willing to accept. The list CPM may

correspond to the same price that the publisher 110 may charge when the publisher

sells advertising space dirsctly to advertisers. The target CPM may correspond to a

target selling price that an ad space broker 105 may try to achieve for the

impressions.

[0020] In operation, the ad space broker 105 may receive advertiser orders 115
for placing advertisements from advertisers 100. The advertiser orders 115 may
include demographic, behavioral, geographic and technology information for an
audience the advertiser 100 may be targeting as described above. The advertiser
orders 115 may also include budget information related to the maximum amount the
advertisers 100 may be willing to spend on advertising. The ad space broker 106
may also receive web site information 120 from publishers 110. The web site
information 120 may include advertisernent position, demographic, behavioral,
geographic, and technology information as described above. The web site
information 120 may also include a desired price that the publisher 110 wishes to

obtain for the placement of advertisements.

[0021] The ad space broker 105 may then match advertiser orders 115 to
publisher 110 web sites based on information provided in the advertiser orders 100
and the web site information 120, After matching advertiser orders 115 with
publisher 110 web sites, a link to an ad server may be provided to the publishers
110. The link may enable communicating advertiser 100 advertisements from the ad

server to web pages generated by the publishers 110. The link may be embedded
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[0019]The ad space broker 105 may receive web site information 120 from publishers 110 that operate
web sites with web pages that display advertisements. The web site information 120 may include
advertisement posmon information that may correspond to a position on ﬁ% Rage, £g§ displaying
advertisemehts2 ¢ éx%mple the position information may indicate that a Isements may be
displayed on the top or sides of the web page. The web site information 120 may also include
information related to a respective target audience for the web site. For example, the publishers 110
may provide demographic, behavioral, and geographic information related to their respective
audiences.witrnphblisberelddienatjiadsiois pawilyr the tethpalegyeotilized dyethieithaudience in accessing

the publishesis, 110, eh.sites @A RIS A oA AsRUNislesd0 web site may anly be suited for

a particular Internet browser or products sold via the publishers 110 web site may only be for a specific

type of hargyeaes. Tttegogbb%iﬁé&em&wmmmwmédeasgtemdm@awnat;@gwa@adap the web site.
The rate card informati ay corres ange of prices f p ments on the
publishers \X)g%‘ t8g, aﬁ?)?rg:%gmple s etéc):\évtté‘ In orﬁat{or?rr%%gy{gdc (?ég%@rgﬁagéit and list GPM
(cost per thibeseet iager&88io1ms) hAeipprdssicieawmgEpin asde dishiayig! aiciaitisement on a

publisher wab:Rage.elickind,Rrman ReveLise MankieLpwEhasing.8ardsapsenicesafter clicking on an
advertisement. The floor CPM may c rrespond to the m|n|mum£Re ice the Eubllsher 110 may be willing

to accept. FYE! I%WW%V&HH@@% RETE IR U RRISA O HFRPHE P90RAEr 110 may charge when
the publlshedmﬂsmwwm@wm tieeothy twagdielisErs. SFamtaegit IGR MResdP€orrespond to a

target sell tj-% i 36 SPASRRRERT 0 Ran ML HRGHE VR:IN5IBE SRRESRIRNSED020]In

operation, roker/105 may receive advertiser orders 115 for placing advertisements from

advertlsers‘?t(%e “P’ﬁB B%Q/%%ger%r’%é‘)ﬂsaﬁ’té%ﬁélf?ﬂé‘ﬂﬁmB@FS’EJHﬂ:aB%WﬁP §&&Yraphic and
technology mwwo&é@rdaﬂ mmhemettﬁmadtremsmi@&meadlsemgealggla\mdescnbed above. The

advertiser orders 115 MR ﬁngﬁ) mg:lét ggg] thf%r@%% %tggst% gm%m amount the

advertlserscloé.'e)mmay%e willing 0 spend on a vertlsmg space broker 105 ma¥ also receive

web site mf@@ﬁ%ﬁ%ﬁﬂ@’@?%ﬁ”ﬁuméﬂ@gs'?tﬁe%éﬁdsﬁs|Pﬁ6trﬁ{a"b?ﬂ‘i?@‘~tﬁ%®rﬂ%luﬂt@

advertisemguhasiiengsiepeataphitoh eha Wesaligroeraphis arkieehnolagydnfarmation as
described above. The web site in ormatlo 120 also include ire C he publisher 110
wishes to oB't'é?ﬁéfS? {ha fé&:etg Jts Blfaé( r |semerﬁse%%§f]kﬁ%g%gss€58% é e@% may then

match advertistnoitereh HHge @D@ItﬁﬁetSQil@dIF@BMté@sbﬁéé‘épéﬁfﬁﬁdtﬁﬁeﬁti%ﬁﬁfmiﬂéd in the advertiser
orders 100 gad the yebsitedrtormmationdik0, After matching advertiser orders 115 with publisher 110
web sites, a link to an ad server may be provided to the publishers 110. The link may enable
communicaidog3jdveFiised iEQ0sgeteant3ehibat snrp irethtiizedda v 46 Wekepéyesaipdnerated by the

publishers %{:ﬂtﬂ& éi{t\kemgé(r %%\%H@@g%%% {o publisher web sites. The system 300 includes
a compuier 305 in communication with a publisher web site information database
310, an advertiser order database 315, and an ad group database 320. The
computer 305 may comprise suitable logic, code, and/or circuitry that may enable
operating a computer program for performing the operations described above. For
example, the computer 305 may be configured to communicate order information
from advertisers and web site information from publishers. The system 300 may be
adapted to store the information communicated info a database. For example,
information related to publisher web sites may be stored in the publisher information
database 310 and advertiser orders may be stored in the advertiser order database

315.

[0024] The computer 305 may also be configured fo execute an application for
matching orders communicated from the adveriisers {o publisher web sites. For
example, the application may enable the entry of advertiser orders and publisher

- webh site information. The application may store information in the advertiser order
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within the browser code utilized to render the web pages and may enable the Internet browser to
retrieve the advertisement from the ad server. [0022] Fig. 2 is an exemplary publisher web page 200.
The web page 200 may include an advertisement region 210 with an adverti 09, The publisher
of the web ;%8&%64?{{%@ have provided demographic and/or behavioral\{feﬁr%é%@tgig}ﬁ%ﬁalt indicated that
women interested in makeup frequent the web page 200. The publisher may have provided position
information corresponding to the advertisement region 210 of the web page 200. For example, in this
case the publisher may have specified that advertisements may be displayed on the right side of the
web page 20 Aitindhto aabositsentenfaticcotambaseat B acvictti Sovmedtinelyy faee been provided to
the publishep AN GAse «[BF AMLBRIELAMJAYE AT ISRRG o iAkipup@AxariRement. The

& h the advertisement 20

advertiser associated wi : _ 5 may have previously provided, as part of an
advertiser ¢tefabases3 Hifepeeligneenpl sHeshativatha LpEbRda HERAYBS 4dience as woman who
purchase makeup-Bydlispayingtheadyertipemanttthepplidiichertiod tiehnadesitahosting the web
page 200 may subsidize the costs associated with operating the ite .also turn a profit.
[0023] Fig. ?écﬁfs?/st%sr!ﬁegdﬁ ?%’é)tnrﬁoa{ya & (L}J\fﬁlrzhgarg?/'%n%%%r%%é%%‘ﬁ%bﬂg%g%%ﬁg advertiser

advertisementowaniiishrstaniersbiasograrhisy stedriesho gy defe s adamrREESTERedMmunication

with a publigheiwebiigiematen dalakRare:sd0, an advertiser order database 315, and an ad
group database 320. The computer 305 may comprise suitable logic, code, and/or circuitry that may

enable opefatizg] a coneptepptagtahmey péaddrenicgftheep ey atiensidescaididailsovbar-or example,
the computef, 308 mayhe cAfaET R communiEals MoeLlL i ArKaisers and web sie
ubli

information from shets. The system 300 may be adapted to store the information communicated

into a datatiBe@URlTEXNPDRItSRIGNaAGHrRYREA P PR <AeMREBEIBY tnil? BRYIEFER in the publisher
informationajehast3be anthadveisararderaprayibesstareithisr the@dvierisardimter database 315.

[00241The comPLLE!. 2o, Ak BRARE sRAIAALIR SxasHis AR AOPIGRlI AR Larmalging orders

icated fi
communicafed from the advertisers to publisher w es. For example, the application may enable

the entry ofiaievagtissy BreleH g pUBRSHErMRPSIRIIH M ANGH TRERPIHEHRITEP store

information dpdbgrRdveidises eslas godpupishesyeisittinfamationaitabesesttd atind 310
respectively. The application may.then enable searching through.the publisher ite information
database 3%3\"(‘))”85%#5!{&3\;\%%! s‘.lt easE 3 r%l%zlli')? e stgﬁa %sf(rﬂa(ﬁgsfg%ﬁargésa Rt/}{ﬁi%ee%r' advertisement.
For examplEpwisxaneiep e atiblishheverb sisicanayad/l Spasifp REsHed PRISRIBATOE &48vertisement.

The ad broksimay,Ase spArREYRENBMARNItIPaRaVIo W, Lrgeiarhisy andiradnetagy information
corresponding to the tayget audience fcg{tgﬁ a ertlsemelnt. 00%@ The comﬁ)uter 305 may also be
. [

configured BRSNS RACSARINARLRTH Sb?%/.rﬁéamﬁ AtV YRR

SR Al PlaGEmeEnts on the publisher
websites anasadietirfgriteegptiblisheaniabesitslyeditesnact ¢pronplemtmbacercPo. 4866 ekamphs, the

application Bay gpable, SAGCHABERG MIMRSHREIMESRIoNREARIRE MY sRieRrans! total cost

associated with booking the advertisement placements. After specig/ing the information, the publisher
web site may) Bis&adedis ah NQGonA o BUbRPRY At EiRssany BAUB F{PIREH G ips database

320. The putdishetovepesitessirathie fad [gidighan s b eitedated mnethat tieaipsibitidbegeleb sites may share
various attriggg%%cgpr example, the publisher web sites may all target a particular demographic group.
Grouping and saving the publisher web sites in an ad group may enable quickly purchasing placement

for similar aghg2BPr example 28y aed @raspBray MauthRasRy advertisements to web pages
generated by publisher web sites. The system 400 includes an ad server 410 and
an advertisement database 420. The system 400 communicates with a publisher
web sever 405 as is also shown in Fig. 4. The publisher web server 405 may include
suitable logic, code, and/or circuitry that may enable communicating web pages to
an Internet browser 415 operating on a user tarminal 425. For example, the
publisher web server 405 may correspond to a computer with an operating system,
such as Windows ® or Lihux. An application, such as Apache ®, may operate on the
publisher web site and may enable communicating web page information to Internet

browsers. The web page information may include web page content information,
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created for targeting a particular advertisement to males between the ages of 20 and 30. Later, an
advertiser may wish to place new advertisements to the same group. In this case, the ad broker may
link the new advertisement to the ad group without having to repeat a search for publisher web sites

that match tREPFEAE 8 get audience. [0026] Fig. 4 is a system 400 for EOMMANCAtng.

advertisements to web pages generated by publisher web sites. The system 400 includes an ad server
410 and an advertisement database 420. The system 400 communicates with a publisher web sever
405 as is also shown in Fig. 4. The publisher web server 405 may include suitable logic, code, and/or
circuitry thasuma e geiple aso B o madi rextv Sih p agespiarinfoteraitronosysasd fsloperating on a user

terminal 42 EQI BRI IR gg@ﬁgy@ She IR A0S BVRHEaHERRORG AR CRIaN! with an

operating system, such as Win or Linux. An application, such as Apache 0, may operate on
the publishérfeb site and may enable communicating web page information to Internet browsers. The

web page infarmation,may, include web page cantent information,, such,as rapgic udio, and text.
The web pz?ggé%ﬁjrmqa ?o%jrﬁ%ry%rléé{v (ﬁ{gfg) %1%%%%&?('){% |lr?sit?8'gtigﬁgeth%?dnff‘}a{yaé%% rYe'f‘f:iré%rieving
advertisemems froablereladicgrent 400MO0REITgcaddesisomenioioray iMefogebsowadle logic, code,

and/or circuityy the) Dawenabip seieching and senduricHiRg@dvartisrmaenimiaan Internet browser
415. For example, the ad server 410 may correspond to a computer with an o eratin% system, such as

Windows 0 PIFIN Y515y 158 SSitABIERYP Fottihl) Bhtaa DrmsBARHESS Rt fEEon. The
advertisemendsHisanaypécatiorppiagtamablée anvetineagngsadwsertigeinetts toanterise browsers. The

ad server 410 may.ingiide Qrba i FORMURIERTon Wl 8 agyersemenr daahay s dele The

advertisement database 420 may include advertisement content data, such as graphics, text, and/or
audio that rREPDE EBMMHIHNFEIRLMEN RS AALPHISERIBNSAtERRs eTH ad e ALURRE R ABMent data may
also includeipti#blisher o e giteclatgeithg datariéat soaiy fiel utlizediaa gsesiate, thetadvertisement with
publisher w ites. lishe [ . have iousl sogiated with the
advertisemegr'?td?/#té?HéEg&gtgﬁégzbé %ﬁ@‘iﬁ%@%ﬁéﬁ’ gb@\%e%]fgé% I%%%ﬁt%&?a request to display a
web page n@y%@gﬁ%ggﬁg@@ﬁ@may also include publisher web site targeting data that

may be utilized to associate the advertisement with publisher web sites. The
publisher web sites may have been previously associated with the advertisement via

the system 300 (Fig. 3) described above.

{0028] In cperétion, a request to display a web page may be communicated from
the Intemet browser 415 to the publisher web server 405, |n response, the publisher
web server 405 may communicate a web page to the Internet browser 415. The web
page communicated may include execution instructions for retrieving an
advertisement. The execution instructions may enable communicating an
advertisement from the ad server 410 to the Internet browser 415. In doing so, the
Internet browser 415 may communicate publisher web site identifying data to the ad
server 410, This may allow the ad server 410 fo determine the identity of the
publisher web site corresponding to the web page being displayed on the internet
browser 415. Upon receiving the publisher web site identifying data, the ad server
410 may search through the advertisement database 420 for an advertisement that
may be associated with the publisher web site. After locating such an
advertisement, the ad server 410 may communicate the adverfisement content data

io the Internst browser 415,

[0029] Fig. 5 is an exemplary search result user interface 500 for displaying a list
of publisher web sites that may be suitable for displaying advertiser advertisements.

The search result user interface 530 may be generated by the application operating

7



the Internet browser 415 to the publisher web server 405. In response, the publisher web server 405
may communicate a web page to the Internet browser 415. The webh page communicated may include
execution instructions for retrieving an advertisement. The execution instfuctj nable
communicaﬁ?ﬁ?j HP4d¥Etisement from the ad server 410 to the Internet g%%\éiggzk%ﬁgéﬁsldoing so, the
Internet browser 415 may communicate publisher web site identifying data to the ad server 410. This
may allow the ad server 410 to determine the identity of the publisher web site corresponding to the
web page being displayed on the Internet browser 415. Upon receiving the publisher web site
identifying datehdheragusersos 4t6wnay SgatchTheaugincthreaul estisénteefrcdeiabassy420 for an

advertisement (it uay b asspriale) wilh e ayblsher e ste it ogating sucan

advertisement, ad server ay communicate rtisement content data to the Internet
browser 415:400 9% a5 rchieraera selrensdseiidine pinleracersop! oradisghiayiMg a list of
publisher wghysieS10ak HevkbsISHipklesfondismayingpadyaitmssr aivarisemerntso, theysearch result
SRR QPRGN NG COMBIgL 0D shown in Fig.

user interfa 00 ma generate the appli
3. The searéé %‘E.%éégr%%%@}%t‘ rrcfggj Prf%%ui € a search result region and an ad group region

510. The S?]ab%fesq4ﬁéegj<§go§@5é5% iBriuds Aisalies PLERMMNSHAMLIRGiadHig £9iemn 515, a
category column 520, a bookable impressions column 525, and floor CPM column 5i01 target CPM

column 5359%%’?@?@?’!\?%8%@4@?%?ﬁ%r%‘&?ﬁi‘i‘f’@f@lmﬁg} %5 B o3 Mad group
region 510 &6ay afthid elstesetwenof 66raFkcioting & Siteacotupnes 5585 adateg 680 calgimn 555, a

position Colytikoa8 R 880 RNSIARAALINR 2o AL ARLSS IR, A BM column 578, an

impressions column 580, and a cost column 590. The search result user interface may include other
types of inféHeERIPBOIHBIARRIMEIGR MaYy bRR5resBiRe @ 'FUEBSASNTH BENG KR ays according to the

nature of thgdedaimation &k ihersef die mensabiher tsere [RO3Héntistbiveuldisher web sites that match
the targeting information provided
[00313 A list of publisher web sites that match the targeting information provided

in an advertiser order may be shown in the search resuit region 505. For example,
the name of the publisher web sites may be shown in the sites column 515, A
category for each publisher web site may be shown in the category column 520. For
example, the category may be “sports” for a web site related to sports. The number
of bookable impressions available for the publisher web sites may be shown in the
bookable impressicns column 525. The bookable impressions may correspond 1o

the number of impressions a publisher may have available.

[6032] Rate card information for each publisher web site may also be shown.
The rate card information may correspond to a floor CPM, target CPM, and iist CPM
associated with the publisher web site. The floor, target, and list CPM for each
publisher web site may be shown in the floor CPM column 530, the farget CPM
cotumn 535 and list CPM column 545. The floor, target and list CPM may
correspend to various prices at which impressions may be purchased. Other
manners of expressing a purchase price, such as cost per click (CPC) or cost per
action {CPA) may be used and illustrated instead or in addition. The floor CPM may
correspond to the minimum price a publisher may be willing to accept. The list CPM
may correspond to the price at which the publisher may sell advertising space
directly to advertisers. The target CPM may correspond {o a target selling price that
an ad broker may try to achieve for selling the impressions. In other words, to
maximize a profit, an ad broker may be motivated to sell impressions for as much as

he can. The target CPM may represent the price goal for the ad broker.
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in an advertiser order may be shown in the search result region 505. For example, the name of the
publisher web sites may be shown in the sites column 515. A category for each publisher web site may

be shown in the ce-ltego%I column 520. For example, the category may be ''s é;éts J}{)}r %gv]veb site

related to sr}gﬁsz.” ber of bookable impressions available for the pl))ucb iSRer web sites may be

shown in the bookable impressions column 525. The bookable impressions may correspond to the
number of impressions a publisher may have available. [0032]Rate card information for each publisher
web site may also be shown. The rate card information may correspond to a floor CPM, target CPM,
and list CP b @sspociatditavitintthe Ptblishebavaibpdided T fragretalgetiamailisg €RNistart each publisher

web site may, b s, e en RGOS0, e 1AsHCEM ROl AR ARist CP

column 545. The r, target and list C ay correspond to various prices at which impressions
may be purepeisbieBashIh shewrsbligSresSirtpaipareHdgetsricee lighbeg E88tBRY click (CPC) or
cost per actiideRMonakanisedsant idustiates Brgeadsyricridditiesk bhediarCPM may
correspond,to the minimum.price a publisher m e willing to acce ' M may correspond
to the pricebé)tov% E\tl)c '{H%r%su 'glnsﬁ'gtr %fyxéiﬁ%ga%releea‘r%ig?noé ggﬁ:g r&f?é%ﬂgg?g (gg%%%gegs' The target CPM

may corresponigtieaimnmgssissl ntnpbiee Ahdithm abibeskeMmmanarnp o theidvad rubleig the
impressiong,dp gBgiMArds JoUMRsN Ra Rl elibaeadt brokemy aybe-mefivaietkinisell impressions

for as much as_he can. The target CPM may represent price goal e ad.broker. 8 WO
2009/14873PBEHD 89556754 %ﬂ?‘?ﬁtﬁ?ﬁ]A\X‘ﬁ’tﬁ%ﬁ%&n&E&B ?ﬂ%%%%"pﬁfrg@i{ggaa %’i"?‘nee{y enable
narrowing theslistzofqeuthiests oialbbites fuetheiteElickiny thesfiltebsittonadGieajiating up the filter box
user interfage, S0Q,5R04AR FigoSARATREING A g vEleBRIILRY beeGARIRM ebidra bookable

impressions check box 605, a floor CPM check box 610, a bookable impression entry box 615, and a
floor CPM éﬁfr?‘%?%ﬁ'@ﬁrWab%@B%ﬂﬁm@%BF&%%W%HH%?BJ@@@@?@*BH%%‘R@? &y narrow the list
of publishemo®sitesdodhosenpab lishersithaitase wapatslicf 1o vialing ancgrtasgruediatiteed minimum

e o RSl 5o L e R Bl 2 R S R e o T D™

web sites to o ose publisher web sites t ave, for example, a floor CPM less than the value

entered. ThefpHBHdRendRsH ke REEMRIp YOt redB I EHEEXING eRifcrRITIBE NP EYRIBREbIe

impressiongighagk beXHitk areoigan i PRbchesifiexddkop ieiparntersianthealues may be
specified in the filter box, user interface .as well. Filtering b oo@pﬁ impressi nd floor CPM is
intended to & (é'ﬁ%?rn%ﬁjénr?/eér?ﬁ/b%erl%%rﬁt%le”ﬁ%?s\;% l]c’eagdargp iﬁ%?rthe pu%%ggféﬁgy be limited
accordinglyspesifiacinple; DMy BkstIWieb sites with the specified number of bookable impressions

and/or a flogr CPM price below the specified flogr CPM may be shown. [0034]Returning to Fig_ 5, the
ad broker H{Q&%ﬂec?fg;%twﬂiﬁ]ﬁr@s 'i%hggtfﬁ,ag Lroci(er may specity an :mpr@ismn doa?, a 9 9

proposed CPM and a total cost to be spent for each publisher website via a user
interface, such as the price placement box 700 shown in Fig. 7. Referring to Fig. 7,
the price placement box 700 may include an order budget field 705, an available
budget field 710, an impression goal antry box 715, a proposed CPM entry box 720,
a cost entry box 725, a bookable impressions field 745, a rate card field 750, an
impression goal lock 730, a proposed CPM lock 735, and a cost lock 740.

[0035] The order budget field 705 may correspond to the total budget specified in
an advertiser order and the available budget field 710 may correspond to the amount
of the order that has not yet been commitied. For example, a budget of $20,000
may be specified in an order and $10,000 may have been previously utilized for
purchasing placements on pubiisher web sites. Displaying the available budget in
the price placement box may enable the ad broker to quickly ascertain the amount of

budget he may have to work with.

[0036] The impression goal entry box 715, proposed CPM entry box 720, and
cost entry box 725 may be utilized by the ad broker to specify the number of

9



proposed CPM and a total cost to be spent for each publisher website via a user interface, such as the
price placement_box 700 shown in Fig. 7. Referring to Fig 7, the price placement box 700 may include
an order budget field 705, an available budget field 710, an impression 5, a proposed
CPM entry B&%ﬁ}‘g?&t entry box 725, a bookable impressions field Z@,‘%@r%’e&@g ield $50|? an
impression goal lock 730, a proposed CPM lock 735, and a cost lock 740. [0035]The order budget field
705 may correspond to the total budget specified in an advertiser order and the available budget field
710 may correspond to the amount of the order that has not yet been committed. For example, a
budget of $2(pR86ivnayberspegifiebisahCiriieioard i) DB sivay. rveadetn ¢reviously utilized for

purchasing piaGeIneyys A URIShE ehesles: bislaying taratalible.agt in the price placemen

box may enable r to quickly ascertain the amount of budget he may have to work with.
[0036]The pyarepsiongar)sxatil: haprédSonsapasedsGRiv eapiebve T38| andieasifentry box 725 may
be utilized by the ad broker to cify the numbe impressi ired CPM for each
impression%?{%rﬁaSéopo?gﬁé%gﬂeaﬁg)g%gg \'f\?l] r%susr'éﬁésgi?]ggﬁués [Z%l's%‘l?gvc?;g n?é){rgésg?g%rs%;? ?r?ﬁeproposed

CPM. [003 HitEheurobkadi ddntintde dtoprs Sy asaimiedipyS aidettalasuier &

ascertain the maximum number of impressions he may have o work with.

[0038] The rate card field 750 may display the floor, target and list CPM
associated with a given publisher web site. Displaying the floor, target and list CPM
may enable the ad broker to ascertain a suitable value for the proposed CPM. For
example, the floor CPM may correspond to the lowest price per 1000 impressions a
publisher may be willing to accept. The list CPM may correspond to the price at
which the publisher sells advertising space directly to advertisers.

kA ez

[0039] The number of impressions desired, proposed CPM, and the totai cost
may be related by the following equation:

NumOflmpressions X proposed CPM = total cost.

For example, the total cost for 16,000 impressions at a cost of $6.25 per 1000
impression is $62.50. The impression goal lock 730, proposed CPM lock 735, and
cost lock 740 may enable the ad broker to lock the value specified in the impression
goal entry box 715, proposed CPM entry box 720, and cost entry box 725
respectively. For example, the ad broker may be mere concerned about costs than
a specific number of impressions. In this case, the ad broker may lock a value in the
cost entry box 725 via the cost lock 740. The ad broker may then specify a desired
CPM in the proposed CPM entry box 720 and upon entering a vaiue, the number of
impressions may automatically be calculated. in other instances, the ad broker may
be more concerned about achieving a certain number of impressions rather than the
total cost. In this case, the ad broker may specify and lock the value in the
impression goal entry box 715 and unlack the value in the cost entry box 725. As
before, the ad broker may then specify a proposed CPM and in this case the total
cost may be automatically calculated. In yet ancther instance, the ad broker may
desire a specific number of impression and may also wish to control the total cost. In
this case, the ad broker may lock the values specified in the impression goal entry.
box 715 and cost entry box 725 and unlock the value in the proposed CPM entry box
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impression available for booking impressions on a publisher web site. Displaying the total number of

bookable impressions available may enable the ad broker to ascertain the maximum number of

impressions he maé have to work with. [0035]The rate card field 750 ma (dxl 9&/&(51}?2 or, target and
targ I

list CPM as¥GeHBH HitH a given publisher web site. Displaying the floor, etan S%Q(]:PM may

enable the ad broker to ascertain a suitable value for the proposed CPM. For example, the floor CPM
may correspond to the lowest price per 1000 impressions a publisher may be willing to accept. The list
CPM may correspond to the price at which the publisher sells advertising space directly to advertisers.

[0039]The numbesf dpwrpastons daphadid gpasaiCPie aoet the:iptabesst CRY beayelated by the
following e uati?n: I\tgjf{nOflmpressions X proposed CPM = total cost. For example, the total cost for
10,000 impr&<@5HEE A cost of $6.25 per 1000 impression is $62.50. The impression goal lock 730,

proposed Gdddpck 5%51@0%5@9%'@% Haf Bravneaabisrhead uoksrdodacinthaivabee specified in the
impression goal entry box 715, proposed CPM entry box 720, arw C(i teatéy t%%)r( t<7>25 respectively. For
example, tﬁ@%@%@?ﬁ?&ﬁ?ﬁ%?ﬂ%#@%&%@&%@d’%%ymﬁtk?&?%%ﬁ X4 %%él id"R0RIber of impressions. In
this case, theicdyhtekenmaydockarydtuprasshecispemnimdsox T2 viatihe! coisel fukd®10. The ad broker
may then sesiaiesisd RN indlsquonesed GPU AR TA0QRE uaanspiating 2 value, he

number of im ons may automatically be calculated. In other instances, the ad broker may be
more concdfelelsEuRaCRIEeMg izl Rl el Iser IMPRpRL SBIRIEIRTEr tHAR TRY t9HI¥ost. I this

case, the agdilprrkespakspecibianthiaghiibewvalie bf theisspiessiopgaabeatayditie 715 and unlock
the value in thje CFS}ECGI’] g@o&%Z?.sé{s)anefore, the ad broker may then specify a proposed CPM and in
this case th%[)%gtE ROt may Be aput%matlc'ally calculated. In yet another instance, the ad broker may

desire a spagifignureResAfigir ersigniandmakalse syish dp aamiret thedetRlaeshdmdhis case, the ad
broker may lock the values specified in tEe iEEPE}eSSiO% (s; al entr bs ng 7|15e8ri]rg tﬁgseﬁt%ntry box 725 and
unlock the 94148 TRIRE BPdpoS I EPRE ShRYERCT Web Sttes may'be dispiay

column 550. The categories within which the publisher web sites fali may be shown
irt th tegory column 555. The location of the advertisement region within
publisher web pages may be displayed within the position column 56C. For example,
the value *North” may be shom}n when the region for displaying the advertisement is
towards the top of the web page. The dimension of an advertisement region within
the web page may be shown irf the ad dimension column 565. The values shown in
the ad dimension column 465 may correspond {o the size in pixeis of the
advertisement region. The dates for displaying the advertisement may be shown in
the flight dates column 570. The proposed CPM, impression goal and cost
associated with each publisher web site may be shown in the CPM column 575,
impression column 480, and cost column 485 respectively. The values in CPM
column 575, impression column 580, and cost column 585 may correspond to the

values specified via the price placement box 700 (Fig. 7) described above.

[0042]  The publisher web sites in the ad group region may then be saved under
an ad group name. For example a default name, such as “Ad group 1" may be
generated. Clicking a more actions button 595 may generate a pop up ment, such
as the pop up menu 625 shown in Fig. 8B. The pop up menu 625 may enable
changing the name of the ad group to a more descriptive name, such as “Sports
Males”, as shown in Fig. 5. The pop up menu 625 may also enable cloning or
copying an ad group 1o a new ad group. An example of where cloning may be useful
is where some, but not all of the publisher web sites in a base ad group are relevant

to a particular advertisement. In this case, the non-relevant publisher web sites may
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720. Upon specifying the impression goal and/or the cost, the proposed CPM may be calculated.
[0040]Displaying the order budget and available budget along with the number of bookable -
impressions and the rate card information may allow the ad broker to quickly determine how many
impressions%® pli¥#¢¥ and an optimal price for the impressions. ProVia?ﬁg/BQ%%Wg‘@rsllocks may
enable the ad broker to lock important parameters and automatically calculate less important
parameters. This may further aid the ad broker in determining the number of impressions to purchase
and the optimal price for the impressions. [0041]Returning to Fig. 5, the ad broker may add publisher
web sites ta:the=akdreum tREineWHLAlohbe angresHf Pbkshe ewshestesinaeheratisplayed in the site
column 550. The categories within which t hlj L St shown in the category
column 555‘.’%?&82%0% igh of ﬁ% %%\%ﬁ?s%or&@%e%g&ﬂ%vﬁ?ﬁﬁpgégs%gegﬁé)%éges may be displayed
within the pAl#ioatielunarrsemt R asxariphy, therinaied avdiitenrdyse shediiaRlen the region for

displaying thgaeivertiagnanss indowridsdhriden of the vl @agerdiie dernaoaral&m advertisement
region within the Wﬁ%gag$ may %e shown in trhe ad dimg[gnsiém colurpn 565. Th.?hvtﬁlues shown in the
ad dimensi&h°t5H 8 ‘FH&Q g r%%lﬂﬁ?n@%? argiUYR SIEIRNSP e()éra‘\?g':r)t{i]své!'menf3 region. The dates
for displayingitbet adgectipeamemanaysbaérshaleriarg¢he dtigmadarésrowlivnn. 6in0e Thhpripdsed CPM,
impression gealand cost associated with each publisher web site may be shown in the CPM column
575, impression column 480, and cost column 485 respectively. The values in CPM column 575,
impression py4gn 58, anslawskepiplamy S85rnayncantespasd tnitéacal 608, sPecified via the price

pacement box 100 (Fig,7) sl 2015 ORRITLE RUBIENL e i ds e ad group egir

may then bgrgélﬁp/eraaural er an ad group name. For examp t name, suc as "Ad group 1" may
be generateyaRiRgEehBrd b e iited ABbERRAY gertrate rePepsE) il lich 3 the pop up

menu 625 shewnbinifé 6B ahieRgpip Boegst 620 may eiakiscehanghegdhe hafge: edithe ad group to
a more descriptive name, such as "Sports Males" shown in Fig..5. T op.up.menu 625 may also
enable clonﬁ{]g%?ecroaﬁ]ﬁ r1%eaar{rﬂr:%l %trgi%ufd;gg%%é’\?ﬁgtﬁgr%rurﬂ%ﬂ ?(%lilgrﬁti) gagﬁ v%%%%ee ﬁ‘%’ning may be useful

is where somghut net akef the BUBisher WeR.Sitesidt SdIBSE-ABIHBRIRIE s8l8NRMt0 a particular
advertisement. In this case, the non-relevant publisher web sites may be deleted from gﬂe newly

cloned ad g‘FBU}?)‘.mT"?WSﬁﬁH?%%?oT@{%ﬁ&Eﬁﬁ&ér &ty ARArREPBIAP S Bt R AN €ommon
attributes witbid &8ss eraddifrplapekets dtivélys caparamtdd geaiyendpkodttre@tedcanslithen cloned.

Additiona! uBUsha WEPGIa/ IR EMRG AR HE dRR CARRR S, 0FPURS Rariedin cidren ad

groups. Th groups m%y_share target audience information with the parent ad group and
may also in8lgue tdieteaaherrisfiiih 286 mavidise'ty tREPENE Rérgralipn associated

with the ad group, such as demographic, behavioral, and geographic information.

The placements field 835 may display the number of publisher web sites within the
ad group and the creatives/ad field may display the number of advertisements

associated with the ad group.

[0045] The edit placements link 845 may enable editing placements associated
with an ad group. For example, the link may direct the ad broker to the search result
user interface 500 shown in Fig. 5 and may populate the search result user interface
500 with the publisher web sites in the ad group. From there, the ad broker may add
and remove publisher web sites from the ad group. The add creatives link 850 may

enable associating advertiser adveriisements with the ad group.

[0046] The second ad group 820 may correspond to a copied version of the first
add group 815. An ad broker may, for example, wish fo treat a given ad group as a
base ad group and then may create clones of the base ad group and make subtle

placement edits {0 the cloned ad groups. This may enable quickly generating a
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_[0043]Fig. 8 is an exemplary ad group manager user interface 800. The ad group manager user
interface 800 may include an order budget field 805, an available budget field 810, and first and

second ad grou reégions 815 and 820. The order budget 805 and availa]t)#eraggf&g}og may
able for ma

correspond PHEY fgﬁgudget for an order and the amount of budget aval |%1g additional

placements. [0044] The first and second ad group regions 815 and 890 include an amount consumed
field 825, a target profile field 830, a placements field 835, a creatives/ad field 840, an edit placements
link 845, and an add creatives link 850. The consumed field 825 may display the total amount of the
order budgeisagit a0 groaisenanas gwipuhedargetopeafin: et @3Gurmpdisplayttargeting
information a,slso?isted V\ch the ad group, such as demographic, behavioral, and geographic

information?%réap Keements field 835 may display the number of publisher web sites within the ad

group a;gg S?Wﬁfag}ieﬁ(é&ﬁﬁm?ﬁfgﬁf?ymmgeglbaﬁégf Aelvestisemenisiessopiated with the ad
group. ! 1e edit placements lipk ay enable editing placements associated with an ad
group. For MM}S@C,tﬂ‘?eoﬁmsfﬁ%{y“fﬁge%ﬁﬁ&rg{ay%?g%rr ?8“{%%!"‘5%5‘@ Tresut userin zjr?ace 500 shown in

Fig. 5 and staywvpoRaiiertisesebmbisesutasbe e oo GO0R@Iitthebiibnshs @l sites in the ad
group. From, thete, the.ad BIAlRE PIRY aRERRsEemMoyR-RuRishapesitemdippe B Rstigroup. The add

creatives link 850 may enable associating advertiser advertisements with the ad group. [0046]The
second ad BRORVEZSREP-EERRBHR 853 c6i5ed DERDIFBINAL ﬁ%?"&ﬁ&e&gh%%a An ad broker
may, for expapeanish o tikatigly enisgdiewpds thbasepdgsoiipimtbtépiméydcreate clones of

the base ad qioua 40 BAKE AR RIRCAeD! Paly B.lhe-flaned BddarpuRs, dhisiigy enable quickly
generating a variety of ad groups that may be focused on a more refined target audience than the
original badey dtegrerijsation operating on the computer 305 shown in Fig. 3. The Search result

user interface 900 may include a search result region 905 and an ad group region
910. The search result region 905 may include a series of columns including a

network column 915, a category column 920, a bookable impressions column 825,
and floor, target, and list CPM columns 930, 935, and 945. A filter button 940 may

also be shown,

[0048] The ad group region 910 may include a series of columns including a
network column 995, a category column 950, a position column 955, an ad
dimension column 960, a flight dates column 965, a CPM column 870, an

impressions column 975, and a cost column 980.

[0049] A list of networks that include web sites that match the targeting
information provided in an advertiser order may be shown in the search result region
905. Each network may correspond io a collection of publisher web sites that may
be administered by a network administrator. The name of each network that
includes publisher web sites that match the audience targeting information provided
in an advertiser order may be shown in the networks column 915. The number of
hookable impressions available within the network may be shown in the bookable
impressions column 925. The bocokable impressions may correspond to the sum of
the number of impressions each publisher in the network may be willing to guarantee
an advertiser. For example, a publisher may guarantee that an advertisement
displayed on the publisher's web site may be displayed 20,000 times during a given

time frame.
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[0047]In a second embodiment, advertisers may not be so interested in the identity of the publisher
web sites where their respective advertisements. may be shown. Rather, the advertisers may be more

concerned with obtaining as many impressions as possible for a given pr. %&i , Impressions
may be boo%%??’ﬁﬁ@%rks of publisher web sites. Fig. 9 is an exempla#&%’eﬂjégrzc %%gt%tq user interface
900 for displaying a list of networks that may be suitable for displaying advertiser advertisements. The
search result user interface 900 may be generated by the application operating on the computer 305
shown in Fig. 3. The search result user interface 900 may include a search result region 905 and an

ad group regigspp 10 Thbeseaiker raaylésegiobrayichids a pejesed GRivhans including a
network colum

91 categaory column 920, a ho ' S| I oor, target,
and list CPW@EF&%%%%%B?%% Bhc g]ﬁ?\%\ofﬁtg%b%ﬁ%%l%ﬁ%? é%% g@i‘ %% %Eop'wn. égggfghe ad group
region 910 pagemehidenisdiahonadiuiins! theiefigng e fisrk Gohmie BesK AB&egory column 950, a
position colypn.8R3t sekam simensia e ummPesoflighbraies selmndehpdgeBdd column 970, an
impressions _column 975, and a cost colurrrtjn 91%&%004%%%5 of networksftg%t {raa daenweb sites that
match the tStgFPEMAEEn Gt EEP AR Kt S8r 578t TR BaLhtwn in the Search result
region 905. drdahbndyrbekdreapiEhiespdyet field toHEctioh aChibidHer spstyFitDthat may be
administered béa network administrator. The name of each network that includes publisher web sites

that match 1RB%dienbe eAfgERHEGRTSRTAEHERIe Diekeptiald ARt ey SoriRsPANg B d Ehown in the
networks calitana@isbiE hedusnescifdidakabie isthsessiaes avhitablenwithtrotifeenetsork may be

shown in the bookable impressio | ' $S ﬁg)bggr];%pond to the
sum of the ﬁbarﬁﬁ%? o %ﬁél%ees?ﬁgﬁgﬁggg{%éﬁg&%ﬁ%%ﬁt ’g %ﬁ%ﬁ@nﬁ% belpﬁwﬂling’to uarantee an

advertiser. Persegaififsié) anriirstiesRElcHaadHRE FRA BV IRVEReE MBI IRYPMYEEFSH the publisher's
web site mayhe dispines2000Rines duEng agivarimenirmme:nRebating addaroker may specify

an impression goal, a proposed CPM and a total cost to be spent for each via a user interface,
such as the%@ﬁﬁ@ﬁ(%ﬁ%%gﬁg%gﬂ%ﬁ%%&sl Bps%%é?ﬁ E?ﬁl%%qe&gfﬁ ﬁ%& ?@é\é}% 0, the network
price placemientivexi100@naetiadd roiapiessiokpsietaiy hexmroro! &f pisissidd CPM entry box
1030, a cosﬁgyt%%%gémmookable impression field 1040, an order budget and available budget
field 1045, and a CPM slider control 1005. [0051]The order budget and available budget field 1045
may correspossiio thEne impression goal entry box 1020, proposed CPM entry box 1030, and ‘

cost entry box 1035 may be utilized by the ad broker to specify the number of
impressions desired, a proposed CPM for each impression, and a total cost

associated with purchasing the desired impressions at the propesed CPM.

[0053] The bookable impression field 1040 may display the total number of
impressions available for booking within a network. Dispiaying the total number of
bookable impressions available may enabie the ad broker to ascertain the maximum

number of impressions he may have to work with.

[0054] The impression slider control 1005 may include a chart 1010, a slider
control 1025, and a proposed CPM value entry box 1050. The vertical axis of the
chart 1010 may correspond to the number of available impressions and the
horizontal axis may correspond to a CPM price. As shown, the number of bookable
impressions available within a network may increase with the CPM price. This may
occur because the number of publishers willing to sell advertisement space may
increase with the CPM price. The volume of bookable impressions may therefore

increase accordingly.

[06055] A desired number of impressions may be specified via the slider control

1025. A threshold line 1055 corresponding to the desired number of impressions
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total available budget specified in an advertiser order and the amount of the order that has not yet
been committed. For example, an order budget of $1,000,000 may be specified in an advertiser order

and $500,000 may have been previously utilized for purchasing placemenis ublisher web sites
within a nettdteY éﬁﬁ87$500,000 available for booking impressions. Dis%ﬁ%aTﬁjr%%t 95")%2\.7%1”%'8 budget

in the price placement box enables the ad broker to quickly ascertain the amount of budget he may
have to work with. [0052] The impression goal entry box 1020, proposed CPM entry box 1030, and
cost entry box 1035 may be utilized by the ad broker to specify the number of impressions desired, a
proposed GRA frer saoh ionaressian, antim:ptal cosicabsatiated withtie relutgingtitesdesired
impressions,at the pro lgo , i iQpdi ma*ldisplay the total
number of i%%t%gg%%ospﬁ;@%aﬁ%l%\g b%oﬁ%@é\?\/’ﬁéﬁ@%‘gﬁpﬁ&%ﬁlsﬁgﬁ%ﬁé&m number of bookable

impressionéaailbb lbraspldnianIdahe anrihereiote Bscarahetvd IMBSGRTRNSHRRERY: of iRpressions he
may have teayprkpiriths JPOPAIFhEHHARISS SR AHAss st iahl QR IMaY JBe I daarbasd@10, a slider

control 1025, and a proposed CPM value entry box 1050. The vertical axis of the chart, 1010 may
correspond%gméaﬁ{%ﬁb%y gpé\)&%ﬁlfﬂ%ﬁp tésm"illlfsv Ll ﬁ?@rﬁgﬁz&ﬁ?ﬁ' gx?sﬁd%%(i/ogg@gs%%%d to a CPM
price. As shiowaietiemlinbeied! Foekabienspressivitisaiyesnseasiningg dlaworkendy #erease with the
CPM price. ?Bgﬁ%geawgmﬁr%mﬂmm%{ otarlishers wilingds seltrdygitisement space may

increase with the CPM price. The volume of bookable impressions ma ther%g%r@ in?rease accordingly.
[0055]A deSPEHMEIBEISEIm PREJRIBIRS NG 998  SHB RO VA8 SiREPOsRt 61 Y28 K threshold line
1055 correspanding 103bende sirgdan uneber ofdiraprefisibniz najrpecshowsiaRtiberdtwdrt and may be

vertically aligggd wih {18 295G e it Fopiset 4925, g A gueing the slcer contro

1025 may raise and lower the threshold line 1055 and therefore the number of impressions desired.
The cost in@lenéneraSraior booking the impressions may be displayed in the proposed

NumOfimpressions X proposed CPM = Cost

[0058]  Alternatively, the values shown within the impression goal entry box 1020,
proposed CPM entry box 1030, and cost entry box 1035 may be specified. In this
case, the impression goal slider control 1005 may be updated automatically to reflect
the various values. As described above with reference to Fig. 7, the various values
may be locked and unlocked so as to lock the value of a particular parameter.
Providing a graphical controi for displaying the number of impressions available at
diﬁerént proposed CPM prices may enable the ad broker to quickly determine the
number of impressions available at different price points. This in turn may allow for

more efficient use of an advertising budget

[0057] Returning to Fig. 9, the ad broker may add the network to the ad group
region 910. The name of the network may be displayed in the network column 995.
The category within which publisher web site within the network may be categorized
may be shown in the category column 950. The position and dimension column 955
and 960 may display the position and dimensions of an advertisement region within
a web page for dispiaying advertisements. The flight dates columns 865 may
correspond to a date range for displaying an advertisement within the network. The
proposed CPM price, Impression goal and cost associated with bocking impressions
within each network may be shown in the CPM column 870, impression cotlumn 973,
and cost column 980 respectively. These values may correspond to the values
specified via the network price placement box 1000 (Fig. 10) described above. The
network information in the ad group region 910 may then be saved under an ad
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CPM value entry box 1050. The cost may vary accordingly as the slider control 1025 is raised and
lowered. The values shown within the impression goal entry box 1020, proposed CPM entry box 1030,
and cost en%}/ box 1035 may vary as the slider control is adjusted. The impression goal entry box

1020 and pr 80%”83(’6?5’&/7 value entry box 1030 may display the values sﬂj ditteg Uit tzgglimpression

slider control 1005. The value shown in the cost entry box 1035 may be computed via the following
equation: NumOflmpressions X proposed CPM = Cost rnn "".11Alternatively, the values shown within
the impression goal entry box 1020, proposed CPM entry box 1030, and cost entry box 1035 may be
specified. Igihip eases. theidmprassiangoakstiden aentimclffTbay barupdatectautdfitatically to reflect
the various values. As described above wit ere id..Z, £ va i may be locked and
unlocked Sg\’%%v% ﬁ%%&?ﬁg \e/rzi 15%1%% 3npﬁa¥¥t\i%ﬁlé$£g r'gﬁw%t%%ﬁgg%%’i ing a fr%é %ﬁ%ntrol for displaying

the numberefampreesitriee ralbleait shffaeistpryfssetsCraleH Meb<inAr &hate the ad broker to

quickly determine the number of impressions available at different price points. This in turn may allow
b Hdemen: Y

for more efitHR® usd Sk 4l BR/EPHEHRCHIGJRE IBBE R TIGToAG SR AT Broker may add the
network to thestishgrewd migion/@ bhckhd darme afithdisstaok may e disprayéeiedthé itetwork column

995. The cajgaon within Whishpublishrrwehitemuithin heintwailcReay g amiggorized may be
shown in the cate%ory column 950. The paosition and dimension column 955 and 960 may display the

position ané"& nEYr AR aaFe theHBRNREJRINSINEIN S TR PG SPHRIAAME advertisements.
The flight datRetelbgs=06may aarresgionddena daishiangerfoataispteyiagaal advertisement within

the network. Th P ice. 1y ' I [ Wi ing i i
it oach HE s B R R A B2 fmd cot colurn

980 respectiernatnass varmsibenapeserebbblagid 186 valisbe! spbkishad viebtrkesdhfbrk price
placement baydiQQRidnigsLOhtestsibed abaacEhargatnordinfeimationns the agrigiaup region 910
may then bgt?r%ﬁgsuansdsg&g{?ag gvith the publisher web sites may be displayed. For example,

as described above with reference to Fig. 5, the name, category, number of

bookable impressions available, and rate card information for each publisher web

site may be displayed.

[0059] At block 1110, publisher web sites may be selected and purchasing
information specified. The purchasing information may correspond to a number of
impressions purchased and a proposed CPM price corresponding to a cost per 10060
impressions. The total cost associated with purchasing the impressions may be

calculated according to the foliowing equation:
NumOflimpressions X proposed CPM = total cost

[0060] At block 1115, the selected publisher web sites may be added to an ad
group. Information in the ad group may be displayed. For example, as described
above with reference to Fig. 5, the name, categoriss, advertisement location and
dimensions, flight dates for ihe advertisements, proposed CPM, impression goal
and cost associated with each publisher web site may be shown. At block 1120, the
ad group may be saved. For exampie, the ad group may be saved to the ad group
database 320 shown in Fig. 3.

[6061] At block 1125, advertisements may be associated with the ad group. For
example, via a user interface, such as the ad group manager user interface 860

shown in Fig. 8, advertisements may be associated with the ad group.
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15 group name. Additional operations, such as those described with reference to Fig. 5 above, may
be performed on the ad group. For example, the ad group may be renamed or cloned and

advertisements mag/ be associated with the ad group. [0058]Fig. 11 is a flow d agra 4{%@ matching
advertiser adtRAIEEHMERLS to publisher web sites. At block 1100, an advertlser or(?er may be

communicated. The advertiser order may include an advertisement as well as audience targeting
information. For example, the audience targeting information may correspond to advertising space
region information, demographic information, behavioral information, geographic information,
technology [Aé&Zhatidiy. aridwetiositdiagnaterivirsoeniationrasctiesiogostd abaian @t block 1105, a list of

publisher wghsites hal,larget AuAisnesH AL Mal b dRAurienss trgsinenbiprmagion along with

various attributes associated with the publisher web sites may be displayed. For example, as

described a%%“ﬁﬁfﬁ%‘?@léﬁ&éqroaﬁéo@ 1A hahhdd-He e TBErof oSk &E S htessions
available, andisatafoardiioformaatercioireachpub ishe rweb witésarayThe digpltdyfamnf@@591 At block

1110 publishey welb3/es IRLhe 32 psied A puishasind ilermaion.sesgcy The purchasing

information orrespon to a num ero ressions purchased and a proposed CPM price
correspondﬁfg%ma@@ 9@@@@@%@@%%@ tseleved ¥isst 4880 HIRERCRIHHPURHESINg the

ImpreSSIon%maypm&amlagﬁd.a@af@ar@mmvfo!}owmg’emtmf higefgpressjons X proposed

CPM = total cost Oog%ﬁ,g'g%l he Sée gtuéa\}g?r%q web Sd}gﬁas néobgvggded to an ad group.
Information A the"a group may sp a e or xample, as Yestribed Bhave With eference to Fig.

5, the nam@m&gﬁh@@vaﬁﬁ}éﬂi%iﬂéhméﬁd@wdf@mﬁéﬁﬁm thgetkaesudr the advertisements,

proposed @M%Qﬁ%ﬁ'@&@ﬁé%m%%@%@ew&hﬁﬁ hreh@@@ewwmm{semy be shown. At
block 1120, the ad grouP may be saved. ch example, the a P may b sav%?l 0 the ad group
car mform lca ed from i |

database 356%F Mpiegsigns and rate ion cormun epu
may alsc be dispiayed.

[0063] Atblock 1110, the ad broker may specify the desired number of
impressions, the proposed cost per impression, and/or the total cost available for
purchasing the impressicns on a publisher web site. For example, the ad broker
rmay utilize the price placement user interface 700 shown in Fig. 7 to specify the
parameters, At block 1115, non-specified barameters may be calculated based on

the specified parameters. The parameters may be related by the following equation:
Desired number of impressions X proposed cost per impression = total cost

Parameters that the ad broker may wish fo fix may be locked. For example, as
shown Fig. 7, an impression goal lock 730, proposed CPM lock 735, and cost lock
740 may be utilized to lock parameters the ad broker wishes to fix and to unlock

parameters so that they may be calculated.

[0064] At block 1120, advertisement placements may be purchased on the
publisher weh site and the available budget may be decreased by the tofal cost
calculated above. The iotal number of available impressions on the publisher web
site may also be decreased. Displaying the order budget and available budget along
with the number of bookable impressions and the rate card information may enable
the ad broker to quickly determine how many impressions to purchase and an
optimal price for the impressions. Providing parameter locks may enable the ad

broker to lock important parameters and automaticaily calculate less important
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[0061]At block 1125, advertisements may be associated with the ad group. For example, via a user
interface, such as the ad group manager user interface 800 shown in Fig. 8, advertisements may be
associated with the ad group. WO 2009/148737PCT/US2009/042581 [0 i is_a flow diagram
for specifyinﬂ%ﬁ%%&%ﬁ& information for purchasing advertisement placegr?gf)i['{:égprﬁo%é%ﬁ%lishers. '?’he
actions shown in the flow diagram may occur at block 1110 of Fig. 11. Referring to Fig. 12, at block
1100, order information may be communicated from an advertiser. The order information may specify
the advertiser's total budget. At block 1105, the order budget in the order and the available budget may
be displayeghdmeterseriniefageLgtehAs e arice kacetwatisenitiefact@06f shown in Fig. 7. The

available b%ﬁr%%@ﬁsgggg%%gb% éﬁg[éﬁte?é%?}ﬂ% ?Fig%efo r%%rﬁ}b%%‘sg&vgilable for purchasing

advertising space. a _ ower than the order budget because advertisement
placementggiigy; havaeasnsieMaushyRIFoBRSeE: AR Humnbetiag haekabliedmpaassions and rate card

information communicated from the publish also be displayed,.[0063]At block 1110, the ad
broker mafgﬂ%? Wﬁ’?& déﬁ@gﬂﬁﬁgw&iﬁﬁbﬁ%% QItRE ﬁgﬁ%ysee“ ]Eczoesti) ‘f)']éo(;eri]mpression, and/or the
total cost apaitaizeigmpnehastagthmsinaprelsions oteagpibislishiarwetitisiteleFaicexarhigie, the ad broker

may utilize $he, prige-BlasemeRidizer Iptedars FRsRaUARFIS dinsaseisthrpatameters. At block
1115, non-specified parameters may be calculated based on the specn‘lﬁg aramet%%.2 l‘ﬁl'ohe
h%ﬂ% roposed cost

parameterAYRYHBE  rel A ATHG RECTARARM G RY SRETH BRarEHiRFMBED

per impressigbt=thatat@asbudget in the order and the available budget may be displayed via a
user interface, such as the network price placement user interface 1000 shown in
Fig. 10. The available budget may correspond to the amount of the order budget
available for purchasing advertising space. The available budget may be lower than
the order budget because advertisement placements may have been previously

purchased. The number of bookable impressions may also be displayed.

[0066] At block 1310, a control that provides a visual representation of the
number of impressions availabie versus the proposed cost per impression may be
displayed. The control may correspond to the CPM slider control 1005 in the
network price placement user interface 1000 shown in Fig. 10. The control may
include a chart. The upper value of the vertical access of the chart may correspond
to the number of boakabie impressions available within the network and the
horizontal access may correspond to the proposed cost per impression. The upper
and lower bounds of the horizontal access may correspond to rate card information
provided by the network operator.

[0067] The control may also include a slider control that may be utilized to specify
the number of impressions desired. A proposed CPM value entry box may also be
shown and may display the cost associated with the number of impressions desired.
An impression goal entry box, a proposed CPM entry box, and cost entry box may
also be displayed.

[0068]  Af block 1315, the CPM slider control may be adjusted so as to obtain a
desired number of impressions at a desired proposed cost per impression. The value
shown in the proposed CPM value entry box may change when the slider control
position is changed. The values shown in the impression goal enfry box, the
proposed CPM entry box, and the cost entry box may also change when the slider
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Parameters that the ad broker may wish to fix may be locked. For example, as shown Fig. 7, an
impression goal lock 730, proposed CPM lock 735, and cost lock 740 may be utilized to lock
parameters the ad broker wishes to fix and to unlock parameters so thatﬁp%@g{i@gg}a&gﬁlculated.
[0064]At blotR ﬁ%‘()‘,“gﬂertisement placements may be purchased on the publisher web site and the
available budget may be decreased by the total cost calculated above. The total number of available
impressions on the publisher web site may also be decreased. Displaying the order budget and
available budget along with the number of bookable impressions and the rate card information may
enable the eohbrdkesiyisciiyrdeeriirechetimanhy taiprdsisidhesedourchaseraher &h optimal price for

the impresﬁiﬂﬁ%g@i&‘@@f@&lr@@%%@@ﬁﬁem%%@ﬁ. the ad broker to lock important parameters

and automatically calculate less important parameters. This may further aid the ad broker in
determiningdbsapumperiotimpressionstiscpisichisisesanshth enaptimabpricaddrthiiintpressions.
[00651Fig. 13158 /Iow Shactam-(9t spsalying putchasiha dafuypliendneasseapafhribodiment. The
actions shown'in the flow diagram may be utilized when purchasing placements across a network as
described aAfswe whtrpyisiagen ceaphicR) o0t dor 0iapiBvViB9ADS BB =0y IHRIBFSIFBrmation may be

communicated; e AgeMaitisendtag omiariniesnatioanmay spesihibeatdvediisey's total budget. At
block 1305, the order budget in the order and the.availaple budget may be displayed via a user
interface, sﬁ@ﬁegg[ﬁqéq’?e?\%gh?b??c@ﬁrgégﬁ{'esn?\@%}é|ﬁt%€f§f(%r '8‘0%'(53 WhIn %gi%q e available
budget mayreyredispoivd notheffionintsefdhencrdes hsitdgdérgeatiable for purchasing advertising space.
The available budget may be lower than the order budget because advertisement placements may

have been BB usIY BurdhALIEieha ABRTRICOMRSR DI R LS REHSH SRS b Yisplayed.
[0066]At blagknbaid e ontigl &ainpo veeosraitisuapubiisbse nielicareétHé husidenhimpressions

available vesys [hp RLORRSPC.0SIAG JIRISS RO ARG dlsplavesl T, ontyalapay correspond to

the CPM slider contro In the network price placement user interface 1000 shown in Fig. 10. The
control may'#RAuBEYANGHEE T RE ahpetrvalinasl #18 AtV RE BEEIRALFRHENES correspond to the
number of keekahle ineessiamstavilabie withindhe reheekianchdieobsnzeotapareess may

correspond (g he proposeg.cost ber Impression. The upRerand Inyer bounds af g horizontal access
may correspond to'rate card information provide ?/t e network operator. ,
standalone device or may be connected, e.g., using a network, to other computer

systems or peripheral devices.

[0071] In a networked deploymernit, the computer system may operate in the
capacity of a server or as a client user computer in a server-client user network
environment, or as a peer computer system in a peer-to-peer (or distributed) network
environment. The computer system 1400 may also be implemented as or
incorporated into various devices, such as a personal computer (PC), a tablet PC, &
set-top box {STB), a personal digital assistant (PDA), a mobile device, a palmiop
computer, a laptop computer, a deskiop computer, a communications device, a
wireless telephone, a land-line telephone, a control system, a camera, a scanner, a
facsimile machine, a printer, a pager, a personal trusted device, a web appliance, a
network router, switch or bridge, or any other machine capable of executing a set of
instructions 1445 (sequential or otherwise) that specify actions to be taken by that
machine. in one embodiment, the computer system 1400 may be implemented
using electronic devices that provide voice, video or data communication. Further,
while a singie computer system 1400 may be illustrated, the term “system” shall aiso
be taken to include any collection of systems or sub-systems that individually or
jointly execute a set, or mulfiple sets, of instructions to perform one or more

computer functions.
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[0067]The control may also include a slider control that may be utilized to specify the number of

impressions desired. A proposed CPM value entry box may also be shown and may display the cost

associated with the number of impressions desired. An impression goal enta/ubox a4%)roposed CPM
e S

entry box, aWoO(?Sg%/E‘ﬁfN box may also be displayed. [0068]At block 131§,Ct S&‘BRW ider control may

be adjusted so as to obtain a desired number of impressions at a desired proposed cost per
impression. The value shown in the proposed CPM value entry box may change when the slider
control position is changed. The values shown in the impression goal entry box, the proposed CPM
entry box, goud#te cos @ostyatmakinely.algptohangp witesytherslideo cagtratipdsition is changed. The
cost may be calcul é;%a on the £imy ' Si f}? Lper impression.
00691A DT e et S e et A the

available bl@Fabneapuib. dEeraseasEy tha0RaRY S T SRTURRBINARDICAPPHAIIBF G phical control

for displayingthedmrberopisuacessiomavaiabie witiffer entramaore i Moptitesrmiey enable the ad
broker to qwc%determqge the numbﬁgosf imprgssions available at different price,| c%irﬂts. This in turn
P ic aav § i%[ §

may allow o] AU WHic BRAURESF AN en?ﬁging B@%B’é@%ﬁ%’fﬁ'& tlp ﬁﬁjssstrg?écsi general computer

system, whidhnad ayoesesensphlication specific integrated circuits, field programmable gate
arrays, servers, networks, digital circuits, analog circuits, combinations thereof, or
other now known or later developed devices for analyzing and processing data. The
processor 1405 may implement a software program, such as code generated

manually {(i.e., programmed).

[0073] The computer system 1400 may include a memory 1410 that can
communicate via a bus 1420. For exampie, the advertisement listing database 110,
database with website links 140, and mutltimedia advertisement database may be
stored in the memory. The memory 1410 may be a main memory, a static memory,
or a dynamic memory. The memory 1410 may include, but may nct be limited to
computer readable storage media such as various types of volatile and non-volatile
storage media, iriciuding but not limited to random access memory, read-only |
memory, programmable read-only memory, electrically programmable read-only
memory, electrically erasable read-only memory, flash memory, magnetic tape or
disk, optical media and the like. In cne case, the memory 1410 may include a cache
or random access memory for the processor 1405. Alernatively or in addition, the
memory 1410 may be separate from the processor 1405, such as a cache memory
of a processoar, the system memory, or other memory. The memory 1410 may be an
external storage device or database for storing data. Examples may include a hard
drive, compact disc (“CD"), digital video disc (‘DVD"), memory card, memory stick,
flioppy disc, universal serial bus (“USB”) memory device, or any other device
operative to store data. The memory 1410 may be operable to store instructions
1445 executable by the processor 1405. The functions, acts or tasks fllustrated in
the figures or described herein may be performed by the programmed processor
1405 executing the instructions 1445 stored in the memory 1410. The functions,
acts or tasks may be independent of the particular type of instructions set, storage
madia, processor or processing strategy and may be performed by software,

hardware, integrated circuits, firm-ware, micro-code and the like, operating alone or
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computer 305 in Fig. 3, an ad server 410, a publisher web server 405, user terminal or any of the other
computing devices referenced herein. The computer system 1400 may include a set of instructions
1445 that may be executed to cause the computer system 1400 to perfo PR& L ppore of the
methods or%éﬁ%%@%‘gsed functions disclosed herein. The computer S%ﬁfﬁyi4%0 may operate as a
standalone device or may be connected, e.g., using a network, to other computer systems or
peripheral devices. [0071] In a networked deployment, the computer system may operate in the
capacity of a server or as a client user computer in a server-client user network environment, or as a
peer compuieiosysiemivn diReRlstypeesdsindistriteted) mevinek émmidtiprentsiige computer system
1400 may als .%e impl pé g i QrRasal Q into various devices, such as a personal computer
B el b iy 1

(PC), a tablet personal digital assistant (PDA), a mobile device, a palmtop
computer, Td@rﬂi?p CORBRIdRHAHRFKION 6Q0IPMES fa e AMLtsatiarRplERvicss avdreless telephone, a
land-line telephone, a control system, a camera, a scanner, a facsimile maghine, a,printer, a pager, a
personal tr&gﬁﬁﬁéﬁ%ﬁ?{ﬁégL 159(:%",93'}\%{? tr rP('J%Pegr,d'SC\JNl c@glrgg)l’a%ﬁ?{cﬁagﬁyll other machine
capable of eiplayingaidetakinspliatiensias (sgduen(fBRiD ciieniade) tharisiricfiodi@lons to be
taken by thatmaching, i eReSRRdIMENAN 8 SABRMBLENHRR JABRRY Peoimatemented using

electronic devices that provide voice, video or data communication, FU{ther, while ahsingle computer
system 1400 mdigiavifl G0 anay aFic et MSERemMIOL A YIS0 BSTAKER HNHGHE Sh\'Collection of
systems or subesystensthat dpdividuiyp oanainty@eesiitetbesatitonmsitipde etse of instructions to

perform on r ter flé%gqnﬁ.t 1WQ 2009/148737PCT/US2009/042581 [0072]As illustrated
in Fig. 14, tﬁ.'éq' %gﬁp%ﬁeﬂrrggg}erﬁ 1400 may%cl'ude a processor 1405, such as, a central processing

unit (CPU),ja@mphiosiBrasessingd einte Res syeidetuithedy essssoai4Qsumayibe B480mponent in a
variety of systems. Far example, the processor 1405 be part of a standar nal computer or
a Workstatigﬁ.ﬁf%%eﬁ' chﬁ %Jrgl‘iﬁ% ?%ia@? rgcor\ﬂvéto?n o%%g%ﬁ%%eﬁopr}%%ess%%%?? Eﬁg‘lirée‘;l}@i)'gnal processors,
application $hedifictintipatetltircaitbefie rprograntralstey/ e apray SUSERIBIrRkIRMRs, digital

circuits, analQg, Gikcyits cmbinatonsiherea!, Qratherspaw, kamwn onlater devgloped devices for
analyzing and processing data. The ﬁ;)hc[%ssor 1405 n(]) y implement a software program, such as code

generated MRACRAPUE SRR 67%/]5%100 puter system 1400 may include a memory
1410 that caghepmmypicale xiad BsdAd806 % £ annkithe adyerizapea islag frtabase 110,

database with website links 140, and multimedia advertisement database may be stored in the
memory. THE tRerbRy el iYRaPBd 4 MR HEHER? BOW%WVPW%%%&%% tHemory. The
memory 14@icnaykincludesdsdtsnaimdtiaadimited3psomnepiinterrec adalbie staredpzdedia such as
various typgs, afsolalle andhnonvoladle storage medie el e RL RGN e g agdom access

memory, read-only memory, programmable read-only memory, electrically programmable read-only

memory, eléesssiany srsiab|d e REEHIIone S MAsEA T PRI QiAHRRS hadi@Yoptical media
and the likeylhiangscasemdRer memeskddithm el pedadssarcaitedaringnsleruaccessimemory for the
processor 1405. Alternativel in.addition, th mory, 1410 m t rocessor
1405, such %W%tgéﬁé%@m%r%b%%fg%@sbs%ﬁ ﬁg Es”)qlcs[%fg M %eﬁ%%%?%%%r%&gyﬁén%% memory
1410 may beanésterasiebiorageid@scisorsiathbbaeefor storing data. Examples may include a hard

drive, compact disc CL:(J:D"), digital video disc ("DV g memory card, enpor stick,él y disc,
universal séR87 Blus (8 &7 FRBHIGHI P RECDF ?ﬁérc&&}?@ge&‘ﬁ%?rgﬁ% t'g%q’&@ /gt . The memory
1410 may hexperiables tostocddnsttdétians<obiEeredtadiotby irmdrprtieesdéAi405. The functions,
acts or tasks. Iussicied o thedliglies Qg dascrived bR RKRERA T Rd i psoarammed

processor 140 ecuting the instructions 1445 stored in the memor%/ 1410. The functions, acts or
tasks may BBAnGEREHHETRIB MEieep it AH D BRATSIRT A delB R AR aRIvB8cessor or
processing stsdegyantkinaidie peddvrgchbympiwersedantwarevwategsatedhaireuidsyfirm-ware,
micro-code and e e, SPeAlnc.AINA LN eomlpationLkeuiRe ReRy/Rg sirategies may
include multiprocessing, Gft asking, parallel processing and the like.

transmitted or received over the network 1450 via a communication interface 1435,

The communication interface 1435 may be a part of the processor 1405 or may be a

separate component. The communication interface 1435 may be created in software

or may be a physical connection in hardware. The communication interface 1435
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[0074] The computer system 1400 may further include a display 1430, such as a liquid crystal display
(LCD), an organic light emitting diode (OLED), a flat panel display, a solid state display, a cathode ray
tube (CRT), a projector, a printer or other now known or later developed di device for outputting
determined i\ ?éﬁ%’ﬂiﬁ??ﬂl’he display 1430 may act as an interface for thepti%r %%é%g{}e %F}Se{)functioning of
the processor 1405, or specifically as an interface with the software stored in the memory 1410 or in
the drive unit 1415. [0075]Additionally, the computer system 1400 may include an input device 1430
configured to allow a user to interact with any of the components of system 1400. The input device
1425 may besy hambdippes @ kegbeardjtoraretwsdr t¢ilraExtimvigensdih the disptayse4 3l a joystick,

touch screeg) display. FEMAIS LORLA QAN 9T dedisaanariveodnterart with dagcaystem 1400.
[0076] The computer system 1400 may also include a disk or optical drive unit 1415. The disk drive

unit 1415 mishidaere totipimiRyeia mey selitPR SO nSWHIcES chi Bidhdr8 8ets of instructions
1445, e.g. seftwatsocanmeyambkeddtdhEdntierndhe nstisctives bétbvmakeeitfertheone or more of the
methods or lqgic as,described herein., T'he instructians 5 i e Q[ at least
partially, wi aﬁfﬁﬁgarlnceor%%c/nfﬂiév gﬁ }B(rarv&:lﬂwr?ﬁ ?He%?gééégﬁ%lgﬁaﬁ?n@gggééﬁc%}%/ the computer
system 140erTisstivrmesiyandie eePtisegst9dedas 405 also may include computer-readable media

as discussed above. 0077Mhe I5)r§§ent disaogure, conte%%t%es a (fomput}er-r adable medium 1440
that includel? SH&huctisHsEAYRN G FR0RRS AHYCE RS the THAE 88BN ive to a propagated
signal; so thanztetive dosmettdaftorzahenveikeiblhntiyces tngamzdieneoice, video, audio, images or
any other data aver theinetwerkd4580The INslruetens e mayRe. mumgEaaisshyfith hardware,

software and/or firmware, or any combination thereof. Further, the instructions 1445 may be
transmitted BALEREBEEE Y e RvSHE B 8 E M ROMRMGRIc dtidi Rl S PSS AR
communicatiey bderiagsid A8vonkysbehaapatdhthe ¢l eoaseae HObook, maghizes arséarate component.
The communication.i 5 ted i f r ical connection in
hardware. ‘Igrh}e((5 %%%nnbnggﬁlﬁgﬁegr% ?E]ﬁear%?:ﬁeq 4gg&%§$%%e§§9%ﬁ%%%@é }zt%%:yg?]%g&c?\%ﬁ%fnetwork 1450,
external meaNailahle gisalay devstonsddngietings Behnebiaiied i dystdlR hasers BpiuGRHIRations thereof
The connectigiowith. the network 1450 may be a physical connection, such as a wired Ethernet
connection or may be established wirelessly as discussed below. Likewise, the additional connections

with other cilRInentdetampsigteardatno mediuse pHksioay dermeituthgedinimydidestablished
wirelessly. [(MBITdIaORMIMER R OTHAIBUIGHINE M IPn WITRIERSIB PREOEK SRR .

as a centralized or déstréﬁuted database, and/or associated caches and servers that
store one or more sets of instructions. The term "computer-readable medium” may
also include any medium that may be capabie of storing, encoding or carrying a set
of instructions for execution by a processaor or that may cause a computer system to

perform any one or more of the methods or operations disclosed herein.

[0080] The computer-readable medium 1440 may include a solid-state memory
such as a memory card or other package that houses one or more non-volatile read-
only memaries. The computer-readable medium 1440 also may be a random
access memory or other volatile re-writable memory. Additionally, the computer-
readable medium 1440 may include a magneto-optical or optical medium, such as a
disk or tapes or other storage device to capture carrier wave signals such as a signal
communicated over a transmission medium. A digital file attachment to an e-mail or
other self-contained information archive or set of archives may be considered a
distribution medium that may be a tangible storage medium. Accordingly, the
disclosure may be considered to include any cne or more of a computer-readable
medium or a distribution medium and other equivalenis and successor media, in

which data or instructions may be stored.
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combinations thereof. Information related to business organizations may be provided via the network
1450. The wireless network may be a cellular telephone network, an 802.11, 802.16, 802.20, or
WiMax networkigl(—']gﬁ%%r‘/ the network 1450 may be a public network, sucp 10 nterngt, a private
network, sul’a8%A intranet, or combinations thereof, and may utilize a variety of networking protocols
now available or later developed including, but not limited to TCP/IP based networking protocols.
[0079] The computer-readable medium 1440 may be a single medium, or the computer-readable
medium 1440 may be a single medium or multiple media, such as a centralized or distributed
database, §ogiéa} asseintavaachas atuitiservidithadstardwame onphonersetond. isgtiugsions. The term

“computer saible MEST IgAS RSHIS KGRI 19t WK bR GaRRRle of storing, encoding

or carrying et of instructions 1or execution by a processor or that may cause a computer system to

perform any@HEE FRIESS TReYREPRHEFISHdrIitIeeRstIBeR O HRR O BIRBFTISS
computer-rgagiapednmertinm Agidi snensinciudexa isolidrstateapeamangs sudhsastarmemory card or other

package that houses ong or more npn-valatile read-gnl, ies. -readable medium
1440 also ﬁ@'ﬁ/o b %n}%% g}r%ngscg*aea sgrrr?gr%&'?co? o%hle¥%§{£§§%§%pa§%nﬁégm%¢§f%dditionaIIy, the
computer-reggiabie Mediammaemidinenisdassiigidtereptieay dnssiealihalitins such as a disk or

tapes or othel3iaIBds FRYICEI FRRLERSAREBIY RYRIBIBRARIIE Y acigbalaprienisirated over a
transmission medium. A digital ile attachrgent to an e-mail or,other self-glgnta?i]n(;‘d information archive

or set of arGANEY ARG\IRER SERAGSNA RN SRSORSRYREAIG b’fﬁ\a’lvte%%a/%jeta?gﬂgii)% storage medium.
Accordinglyntieldisdossimriays bé zoasileabtesprtiidenieyraind oravidré\etadomp iiér-readable

medium or g disiionmedunand albereuivalenisaed sucsssanTRdiRiRRERdataor
instructions may be’stored. WO 2009/148737PCT/US2009/042581 [0081]Alternatively or in addition,

dedicated Haubapre Ropdemeatiensicsuch asiayplatinayspecifitiatagrasedicireuits, programmable
logic a”ayssaFEucY')Other Q%@r&ﬁ%ﬁ%t%%‘.’b?%%r&ﬁ%@Sn%owféiﬁ?dfﬂé WB'&%Q&@Q%EHME? of the
) e th

arg, Oor . :
methods described herein. pplications that may inclu e apparatus and systems of various

embodimenite realizefidaalysntrigedioahieryioréleatisiie ﬁﬁ@@&pﬁfﬁyfé?%%. One or more
embodimenigdssibadisiindnayiimpieraenh dancianspusingabrss o saverel specific interconnected

hardware modules or devices with related cqntrol. and.data signals that Y icated
‘between adatﬁﬁ?B[}%C{ﬁ% o ﬁfgg,s Sr%rsnsp'o%fjo\ﬁqé'%? %ng] %f:%{igﬁs-%;;%eéﬁi%}:hr?ti@%te CIQI‘CUi'[.

Accordinglyadheterdsesarsystemite petospasscsbrihrssiirimwdied afdiidware implementations.
[0082]Accordingly=tBg methadasdaysiem mayhe realizerdrhpigwaiecomputer system

with a computer program that, when being loaded and executed, controls the

computer system such that it carries out the methods described herein.

[0083] The method and system may also be embedded in a computer program
product, which included all the features enabling the implementation of the methods
described hersin, and which when loaded in a computer system is able to carry out
these methods. Computer program in the present context means any expression, in
any language, code or notation, of a set of instructions intended to cause a system
having an information processing capability to perform a particular funciion either
directly or after sither or both of the following: a) conversion to another §ar}guage,

code or notation; b) reproduction in a different material form.

[0084] From the foregoing, it may be seen that the embodiments disclosed herein
provide an approach for organizing an advertising campaign and booking
advertisement placements on publisher web sites and networks of publisher web
sites. For example, publisher web sites and networks of publisher web sites may be
grouped into various ad groups. The publisher web sites and/or publisher web sites

within a network may share attributes that may enable targeting a particular
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software, or a combination of hardware and software. The method and system may be realized in a
centralized fashion in at least one computer system or in a distributed fashion where different elements
are spread across several interconnected computer systems. Any kind 01]; comgijﬁt{%rf %%?m or other
apparatus a&'éb%g‘ff%ﬁ@grrying out the methods described herein is suited- ]K[{yplca combination of
hardware and software may be a general-purpose computer system with a computer program that,
when being loaded and executed, controls the computer system such that it carries out the methods
described herein. [0083] The method and system may also be embedded in a computer program
product, whicHinnaled&dréiktherfeatings greaiblicel tserimisidaveritatienalfitsaletethbdsodbscribed herein,
and whicn WheR 8RR SATRURI Y T LIANA 8 gar%srgs%ﬁ?nggﬁga%@ &pagputer program

in the present context means any expression, in any language, code or notation, of a set of
instructionsbiiEtide sk irsola s adise menhecEs fartAtiBHRIFb e LS h G tes AN to perform a
particular fuaeiier eiherrirectytisaiieretitbrs0r Dathnadthedolloivingd dydenversointzanother
language, codedor ﬁotation' b%rglprod%?tiogtin a different material form. [0084]From the foregoing, it

may be seeh that the eerr%%t iments disclosed herein provide an approach for organizing an advertising

cargpaign fg@@mokiwmg\fﬁétﬁ%m%tamﬁ%@ﬁn&a@m@é&bB@é@myé@mma@@%a@works of publisher
web sites.

or example, publisher web sites and networks of publisher weh sjtes may be grouped into
various ad ﬁ?&%?ﬁ?ﬁf{ﬁﬁﬁ%&%B%Hegaéﬁ%a%mﬁ%i%?% dike \i’/iﬁ%}?{avﬁg \H/s('))/rk may share
attributes thatanmgos enable i@agiet o & peirmtends naad ensebFitutbe ryifhovidiergdiggdphical user interface
that enableg,deferpuining,IheyBhmber, Sh BIRISERIN Sy glabis ata iusRPpSRRRAImPression may

enable an ad broker to quickly book advertisement across various ,%ubllsher web sites and/or various
I

networks ofuBiiRhar NaBLRES HierraPeh RO SSRPAIKEPE HAARe HiIP S RE 5er's return on
investmenti§Ga@bhathileathirenetbodt andrsyistenm dyasbeant dedoniteeduite refeiaitae to certain
embodiment, Liae dadeciead A darenalied In s adihatyedassandsemay be made and
equivalents may be substituted without departing from the scope. In addition, many modifications may
be made tofatiaptdtivarina fspRrehtithanreisiedi&iad e teachings without departing from its scope.
Therefore, it is intended that the present method and system not be limited to the particular
embodiment disclosed, but that the method and system include all embodiments falling within the
scope of the appended claims.
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CLAIMS We claim: 1. A method for organizing an advertising campaign in an Internet :
environment, the method comprising: displaying, on a display device, a list of web site names and
rate card information, wherein the web site names represent websites configured to display
advertisements and the rate card information defines terms for placing advertisements on the web
sites, wherein the websites have attributes that match received selection criteria; receiving, by a
computer, data that defines a selection of at least one web site in the list and purchasing information
for purchasing advertising space on the at leas b site; adding the at least one web site and
the purchasing information to an ad group that defines a group of web sites that have attributes that
match the rééeiotedselection criteria; displaying, on the display device, a web site name and
purchasing information associated with the selected at least one web site; and storing, by the

computer, the ad drodh S ReREiRIPYIaNIZing BRAMSIFINCERTMPID IBIZM SR rein the received

selection crigURSHHHESDANE srieRs degsihpneigg: advertising space position information, demographic
information, behavioral information, geographic information, technology information, and web site

content informatiodisplaying, on a display device, a list of web site names and rate card
information, wherein the web site names represent websites configured to
~display advertisements and the rate card information defines terms for placing
advertisements on the web sites, wherein the websites have attributes that match

received selection criteria;

receiving, by a computer, data that defines a selection of at least one web -
site in the list and purchasing information for purchasing advertising space on the

at least one web site;

adding the at least one web site and the purchasing information to an ad
group that defines a group of web sites that have attributes that match the

received selection criteria;

displaying, on the display device, a web site name and purchasing

information associaied with the selected at least one web site; and
storing, by the computer, the ad group to a memory.

2. The method according to claim 1, wherein the received selection
‘criteria corresponds to at least one of: advertising space position information,
demographic information, behavioral information, geographic information,

technology information, and web site content information.

3. The method according to claim 1, wherein the purchasing information
corresponds o a number of impressions purchased and a price amount

corresponding to a cost per impression.

4. The method according to claim 3, further comprising calculating a total

number of impressions purchased and total price of the ad group.
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3. The method according to claim 1, wherein the purchasing information corresponds to a number of
impressions purchased and a price amount corresponding to a cost per impression. 4. The
method according to claim 3, further comprising calculating a total number of impressions purchased
and total price of the ad group. 5. The method according to claim 1, further comprising displaying,
on the display device, web sites in the ad group arranged so that at least some of the attributes of the
web sites are displayed simultaneously 6. The method according to claim 1, further comprising

copying the web Sge ,{'etrr}]ee 9oUR} {ﬂ%%gc%tﬂgpr% r &o%\ Tl@%%gr“%}g nﬁ?g%ﬂ"ﬂg&to claim 1,

further comprising"deleling Web SHes in rou nicating
advertisemdisiglary aavmermbemmﬁmmmmn@tm@mmﬁ@t at leagigPija Publsher web site

name to a %r? %Spgp l’?@?\fe‘ﬁ‘}k?té ife, 1 a%é‘%‘iﬂ&[ﬁﬁ%é@l d group, where publisher web sites

in the group's e attributes and are configlred to display advertisements;
6. The method according to claim 1, further comprising copying the web

sites in the ad group to another ad group.

7. The method according to claim 1, further comprising deleting web sites

in the ad group.

8. A method for communicating advertisements in an Internet

environment, the method comprising:
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receiving, from a user, data that defines a selection of the ad group and data that defines one or more
advertisements to be communicated to publisher web sites of the ad group; receiving a request to
display an advertisement from a browser displaying a web page generated by the publisher web site;
communicating at least one of the one or more specified advertisements to the browser. 9. The
method according to claim 8, wherein the shared attributes correspond to at least one of: advertising
space position attributes, demographic attributes, behavioral attributes, geographic attributes,

technology attribulgead é’ﬁﬁi@ﬁ&%@ﬁ%ﬁé"ﬁ?%%'apgf;rqglg;d?‘ susiedloryganizinaan advertising

campaign in an In nvironment, the method compfising: * receiving data that defines an
indication fresnaa tesenetseadt achatsligherhess BiteligharghalihpsHEpUBIBEC A S so as to create a

first ad groyp where ublisherel sitesJnilisfir shRdaeuerhare attributes and are configured to

displa)_/ advertisements; saving thé first ad group to a memory; specifying one or more
advertisements toBeLARYNHBIRAEALED, RidpliThat verhsdes fidhadiigratsaugrodd ahlle method

according to claim 10further comprising retrieving the first ad group;
J data that defines one opr morge advertisgments to %e omPnunicated to publisher

web sites of the ad group;

receiving a request to display an advertisement from a browser displaying

a web page generated by the publisher web site;

communicating at least one of the one or more specified advertisements

o the browser.

9. The method according to claim 8, wherein the shared attributes
correspond to at least one of: advertising space position attributes, demographic
attributes, behavioral attributes, geographic attributes, technology attributes, and

web site content attributes.

10. A method for organizing an advertising campaign in an Internet

environment, the method comprising:

receiving data that defines an indication from a user to add a publisher
web site to a group of publisher web sites so as to create a first ad group, where
publisher web sites in the first ad group share attributes and are configured to

display advertisements;
saving the first ad group to a memory,

specifying one or more advertisements to be communicated to publisher

web sites of the first ad group.
11. The method according to claim 10, further comprising
retrieving the first ad group;
adding additional publisher web sites to the first ad group; and

saving the ad group.
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adding additional publisher web sites to the first ad group; and saying the ad group. 12. The method
according to claim 10, further comprising: retrieving the first ad group; adding publisher web sites
to or deleting publisher web sites from the first ad group; saving the first ad group under a different
name so as to create a second ad group, where at least some of the publisher web sites are different
between the first and second ad groups. 13. A non-transitory machine-readable storage medium
having stored thereon, a computer program comprising at least one code section for organizing an

advertising campign i A HERSLEOMIRDREDE9 BHGARLPBEABASIRSCtoN being executable by a

machine for causing the machine to pe acts of: isplaying, on a'display device, a list of web
site names and rglg £avehiiRERRLIOR WReReIn the web site names represent websites configured to
display advertisements and the rate card information defines terms for placing advertisements on the

web sites, whereindamyphbiieadravenaéitiytesiivaatatbublishardretiettinnfertetie; first
ad group;
saving the first ad group under a different name so as to create a second
ad group, where at least some of the publisher web sites are different between

the first and second ad groups.

13. A non-transifory machine-readable storage medium having stored
thereon, a computer program comprising at least one code section for organizing

an advertising
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receiving data that defines a selection of at least one web site in the list and purchasing information for
purchasing advertising space on the at least one web site; adding the at least one web site and the
purchasing information to an ad group that defines a group of web sites that have attributes that match
the received selection criteria; displaying, on the display device, a web site hame and purchasing
information associated with the selected at least one web site; and storing the ad group in a memory.
14. The non-transitory machine-readable storage medium according to claim 13, wherein the received

selection ciy3 f6/FSRATARIAGK LEBSLARRAL ARYSriSing sRaCeAeendAigumgtion, demographic

information, ormation, geographic information, technology information, and web site
content infexesttahle by 23napbing fofr GASRBYY IR ERASEIREPPRETSI R5dSREdium according to claim
13, wherein the purchasing information corresponds to a number of impressions purchased and a

price amount corrEi§RmANT &5 2 cheplsudryiresadat of Wak SR oABRIARNIIBIS F5lhine-readable

storage megigmagieRrdingteis aendsh wheieimbieraplesshone bsitessasiftyunsdnprises code that

enables calculating a total number of jmpressions purchased and total price qf the ad group. 17,
The non-trHEREY FHYEAIREPERLRA é%%‘?é&&%ﬁ%ﬁfdﬂﬁé%b%f‘&”hﬁ%@”&%?%* (%vc\)/ qacm&e at least one

greln
code sectiogigeripasestode thatestables dishtaginghenvbissilesplegydaticibuiesiisitesaidhe ad group

arranged so that at least some of the attributes of the web sites are displayed simultaneously.
received selection crienia;

receiving data that defines a selection of at least one web site in the list
and purchasing information for purchasing advertising space on the at least one

web site;

adding the at least one web site and the purchasing information to an ad
group that defines a group of web sites that have attributes that match the

received selection critetia;

displaying, on the display device, a web site name and purchasing

information associated with the selected at least one web site; and
storing the ad group in a memory.

14. The non-transitory machine-readable storage medium according to
claim 13, wherein the received selection criteria corresponds to at least one of:
advertising space position information, demographic information, behavioral
information, geographic information, technology information, and web site

content information.

15. The non-fransitory machine-readabie storage medium according to
claim 13, wherein the purchasing information corresponds to a number of
impressions purchased and a price amount corresponding to a cost per

impression.

16. The non-transitory machine-readable storage medium according to
claim 15, wherein the at least one code section comprises code that enables

calculating a total number of impressions purchased and total price of the ad

group.
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18. The non-transitory machine-readable storage medium according to claim 13, wherein the at least
one code section comprises code that enables copying the web sites in the ad group to another ad
group. 19. The non-transitory machine-readable storage medium according to claim 13, wherein
the at least one code section comprises code that enables deleting web sites in the ad group. 20.
A system for organizing an advertising campaign in an Internet environment, the system comprising:

a processor configured to communicate to a display device a list of web site names and rate card

information, wherein t%%vgbnsiittr%ﬁgpa i ﬁ%ﬁgme\%ggﬁléegtgpﬁggm‘g%6%d%e@éﬁ vertisements and

the rate card information defines terms or placing advertisements on the web sites, Wherein the
websites haleirtthutbetbiat thheriHesstivmicssle sraianieerpriseserde tkairenabjesonfigured to

receive datg Al dRineR HERRGIRY ALALEastRURSh filedn HiBdiAnhguCtaig pformation for

purchasing a g space on the at least one web site; wherein the processors is further configured
to add the deashsosme aldresaidriantemelphecwabisisafeithdirbiried Piailrnasusit- defines a group of
web sites that have attributes that match the received selection criteria; the processor is further

configured to displ, JHWBF%"@H?‘%WE@CQW@ﬁ%ﬁﬁﬁé%ﬂ@%ﬁﬁ&%ﬁﬁ@iﬂ%ﬁ% associated

with the selgripd 8 |oasirenetmehtsiasante coda BRINEN\CEhITBENCIeRIIbaVaHRBIesProcessor,
wherein the processor is further Qoriggur d to store the ad %{%‘%Fﬁto the memory. 21. The system

according tSWHIREZHEWRR SiFFTHID FRUR Qi BRYRR H8nhonds to at least one of:
advertising space positian infannation, demagraphicinlaimation, behayigreolamayp: geooraphic
information, technology information, and Web site content intormation:

claim 13, wherein the at ieast one code section comprises code that enables

deleting web sites in the ad group.
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22. The system according to claim 20, wherein the purchasing information corresponds to a number of
impressions purchased and a price amount corresponding to a cost per impression. 23. The
system according to claim 22, wherein the processor is further configured to calculate a total number
of impressions purchased and total price of the ad group. 24. The system according to claim 20,
wherein the web sites in the ad group communicated to the display device are arranged so that at
least some of the attributes of the web sites are displayed on the display device simultaneously.

25. The system achording K.IFHT 0 AR S RISRERDL AR AP copy the web

sites in the ad grolipto another a
environment, the system comprising:

a processor configured to communicate to a display device a list of web
site names and rate card information, wherein the web site names represent
websites configured to display advertisements and the rate card information
defines terms for placing advertisements on the web sites, wherein the websites

have atiributes that mafch received selection criteria;

network circuitry configured to receive data that defines a selection of at
- least one web site in the list and purchasing information for purchasing
advertising space on the at least one web site; wherein the processors is further
configured fo add the at least one web site and the purchasing information to an
ad group that defines a group of web sites that have attributes that match the

received selection criteria;

the processor is further configured to display, on the display device, a web
site name and purchasing information associated with the selected at least one

web site; and

a memory in communication with the processor, wherein the processor is

further configured {o store the ad group to the memory.

21. The system according to claim 20, wherein the received selection
criteria corresponds to at least one of: advertising space position information,
demographic information, behavioral information, geographic information,

technology information, and web site content information.

22. The system according to claim 20, wherein the purchasing information
corresponds to a number of impressions purchased and a price amount

corresponding to a cost per impression.
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23. The system according to claim 22, wherein the processor is further
configured to calculate a total number of impressions purchased and total price

of the ad group.

24. The system according to claim 20, wherein the web sites in the ad
group communicated to the display device are arranged so that at least some of
the attributes of the web sites are displayed on the display device

simultaneously.

25. The system according to claim 20, wherein the processor is further

configured to copy the web sites in the ad group to another ad group.
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