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thenp@bRet oRToNRi idenfifiddIHY Qhedkonsumer. The performance and preference
predictions are a function of consumer problems and product responsiveness patterns.
Objective product information is generally obtained with diagnostic instruments. Data
measured with the diagnostic instruments may be communicated to the data processing
portions of the invention via the Internet. The outputs of the data processing portion of the

system may be presented to consumers via the Internet as well.
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