30 June 2005 DI STRIBUTI ON MANAGEMVENT DEVI CE, DI STRI BUTI ON MANAGENMVENT
METHOD, PROGRAM STORAGE MEDI UM .AND DI STRI BUTI ON MANAGENVENTIBESDEN -
BACKGROUND OF THE | NVENTI ON FI ELD OF THE | NVENTI ON The present i nvention
relates to 'a distribution managenent device, a distribution managenent ,
nmet hod,. a program-storage mediumand a distribution managenent system and
nore particularly is suitably applled to the distribution managenent
systen1for controfling the distribution and stocks of  merchandise for sale
in utilizing the network. DDESREBPTION MNAGIMERGL AEFDCART Heretof ore, as
this type of di stribution management system there. has been a physical .
di stribution sYSTERMEHTION, MASARGRMENTO MFTHOR at PROGRAM WBFGRAGE MIRIUMhysi cal
dlstrlbut|on system nultiple - comrunication terninals for household are

connected to the | nter AP PISTRISUTSRNUMANACEMINT | S%STEMd t hr ough -t hese

comm uni.cation |ines these comrunication termnals are connected  to.the
i nformation database provided in each district and that -becones the source

of supply of nusical data for exanple. Mreover, each informtion database -
is connected to the -1 30 June 2005 center.server.fOr controlling these.

via the g ﬁ ﬁ éﬁ%ﬁﬁﬁhif , ‘and the center server is connected

with the
FIELD QF THE INVEﬂTIQN

The present 1nvention relatea‘to a dietribution management-
_ dev1ce, a dlstrlbutlon management method a program storage
medlum and a dlstrlbutlon management system, and more
'partlcularly is sultably applied to the distribution management‘
system for controlling the distribution and stocks of

merchandise for sale in utilizing the network.

_DEégRIPTIQN OF THE RELATED ART

| | HeJ:"etc.‘»a‘:‘orr-'_a‘,r ae_thie tyvpe of distribution managementzsystem
tfthere‘nas been a physical distfibution system ntiliz;ng.the’
.5communication'network; | | |

In such physicai‘disttibntionisystem; multiple‘

oommunication terminais forrnousehold are connected to: the
'Internet via the communlcatlon lines and’ through these '

communlcatlon llnes these communlcatlon termlnals are connected

to the 1nformatlon database prov1ded in each dlstrlct and that

becomes the source of supply of mu31cal data for example

Moreover, each 1nformat10n database is connected to the




maker server for controlling the nerchandi'se, the physical distribution
managi ng server for controlling the delivery of nerchandé&éung®90bhe a
billing control server for controlling. the . processing of electronic
settlement of accounts via the _distribution onIy recelve/dlspatch order -
managi ng server-to controlrthe_phy5|cal distribution and noney via the.
specific communication |ine. Then, in such physical distribution system

1L Ne CLkRRb: BEEGESCROL oL AR NG, AL g,éégggﬁbgagﬁtﬁmk" oY qoeans O he

the communi catl on ternlna thandi se

mer chandis@meat éé@goﬁVﬁAéb'aﬁaé‘t%ﬁé‘ SHIBP AL AL £ 'cgﬁxg%éﬁ%rh &m?:r ver

ordered data is transmtted tot receive/ di spatch

t hr ough mhreknéervet i £ . éBHEﬂE%%%n@thEhﬁ,9@95ﬁ51§ TVPle %&:ﬂo%ﬂra

recei ve/ di spat ch or.der managi ng server, ter con frnln

mer chandisetniiset ash insaragil@eevher Fode L:bﬁ%ﬂél PYné h@hmlv%"r@’ g bas ed on’

the order data, delivers the nerchandise to the client's honme~(owner of

t he connmerchamdusetandnuhﬁjblqalhbecﬁﬂ%tby SOPRYER| LHE ESHA1 iR the
el ectronically settles accounts for paynent of 'that -merchandi sé by the

billing. Pmﬁ$@ln$@ﬁ/erlecmrdmulmusetthemehecofOé\cb@o\&eﬁé e rheof - account s
using the network can be realized. Wth the diversification of sales -
channelSd%$F?¥RH§ﬂP“y@@ﬂ§'r@C@@V@ﬂdeSﬁ@ﬁéh ‘aohst ceriang ihesersvarotosal es

channel s _excl uding .the network in -addition to.the sal es channel ut|I|2|ng
t he ‘net AEEH Fﬁ@ physical distribution and money via the specific

communication line.

Then, in such phy51cal dlstrlbutlon system, if the client
accesses ‘to the shopplng 51te via the network by means of the
communication terminal and selecting the des1red merchandlse
from the merchandlse catalog available at the shopplng site,
orders this, this ordered data is transmltted to the

:;recelve/dlspatch order managlng server through the 1nformat10n
database and the center server R B PR

Thus, the receive/dispatch order managing server,.after
confirming that the merchandlse ordered is avallable for - |

‘dellvery by the maker server based on the order data, dellvers
the merchandise to the cllent's home (owner of the communlcatlon
termlnal) or the nearby convenlence store, and electronlcally
'settles accounts for payment of that merchandlse by the bllllng .
.control server. And thus, the-eleotronlc settlement of accounts
using the network can be realized. . | o

With the diversification of sales channels in'recent years




physi cal distribution systemthus constructed, the stocks are controlled
based on the order data to be obtained via the network i3§dune2085es
channel utilized the network., and in the - sal es channel using such as
sal es conpani es excl udi ng the network, the demand of market is predicted
per the fixed period of time such as per nonth and the stocks wll. be
controlled. based on that prediction. Here, in the sales channel utilized

t he net V\%klmgégggg éﬁ ! éc@nﬂ Q%h%‘is xf"'ﬂ’éi?éélﬁ%dcefl?%‘)r/er d.to the.

client fromthe di ng act UA

mer chandigei ti8s) 461 Ag the dd acﬂﬁértdeqn %El%%ﬁﬁa Sﬁe% nd the -
quantity of nerchandi se sold can be graspedanid e sto can e controlled

al nost  CPhyeLbhY . dHOMEMAIL ) gme&atﬁascaaﬂeetuatéal Zss?e t{t%.;ge ..company
excluding the network, the sales conmpany controls the sto ase “on the

predi ct i opntesliéd Maddi® orardias odes&ndaﬁerttahse bb¥gthaeryad e time

i ndependently. Therefore, it is-difficult -for the maker to grasp.the

act ual sagbtworionii titen sa‘lssercﬂiaahéusetllﬂzéhetlselﬁtwm,amres igorpact |y and

thus, there are cases where the merchandi se are |eft.unsold. or contrary to

this, the2legerdmamslsasiageiughoas aaties heomzadnexes:aemﬂtum@e thiet h t he .

cI ient's denmand. Accordingl y,- in such physical distribution system the 3
i-- --betwork, the Bi?fﬂwﬁ‘e ofop8Tket obk reedbetetmsedhe fsedcpertad| 2 in

the sales .channel -
of time such as per month and the stocks w1ll be controlled

based on that predlctlon.

Here, in the-saies chanhel utilized the‘network,-sihce the
merchandise ordered is.directiy delivered to the.ciient from the
stock holding maker, the actual sales conditions of merchandise

'1nclud1ng the transition of merchandlse ordered and the quantlty
of merchandlse sold can be grasped -and the.stock can be |
| contreolled almost correctly.
ﬁowever, in the sales,channel‘utilized the seles company
' ”,excluding the network,.the‘sales-companY-controls the stock-
. based on the prediction result of the market:demand per the
- fixed period of time indeﬁendently.- Therefore, it is—difficuit
for the maker to grasp the actual sales condltlon of merchandise
in the sales companies correctly and thus, there are cases Wheref_
the merchandlse are 1eft unsold or contrary to thls, the
'-merchandlse 1s sold out-and the-maker cannot cope with thee
client's demand. | | o

Accordingly, in such physical distribution‘system, the




utilized the network. However, in the sales, channel excluding the network
it has been difficult to secure the stock correctly. SUMARYe@0FHE

| NVENTI'-ON Enbodi nents of the present invention provide a distribution
managenent device, a distribution managenent nethod, a program storage
medi um and a di stribution managenent system capable of securing the stocks
correctly for various kinds of sales channels. Enbodinents of the

i nvent istbdi @Erd@ed sdicsiredbut neBtMBBagereNt, ifevhEesadedi Shihhat i on
managenent net hod, a program storage nedium and a distribution nanagenent
syst emutiMhbeah dhe ostdesr k Nfldwaid O i el VEHDe SpadBanAs1 Wekk188ing
receiving the first order information of nerchandise to be sold via the
first sdleesiadhamielituthds Zseskr i £ fietwbt ki o r eecivesthdesseckndoordetly.

i nformation of merchandise for the portion sold in each tinme the
merchandi se is sold via the second sales, channel exclusive of the
network, and the stock control neans controls the stock of nerchandise to

be del DEMMERY OF Tk INVENTI®N t he second sal es channel s based on the first

and the second order information, and the supply control neans grasps the
actual sal es THREEFERR 0Pf nERe hBREFYE | Had1Pnr Proxhdet Re dééééhgutﬂs% es
channel s based on the first and the second order information and the stock
cont r o3P APBTHRL | V&Fenerachgﬁﬁ?% St | BgRPEREthe™eEPedk GonPFO¥Heans,
and instructs th%fsuppl of rchandpse to the supplier of the stock. based
on the SHerCar SECALMCGIA ¢ Forl ok 36 5te JBAEIRor AV GFY, FREPIEC
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one- di nmensi on
Embodiments of the invention provide a distribution management

device, a distribution management method, a program storage medium
and a diétribution managenment system in which the order information
receiving means, as well as receiving the first order information
of merchandise to be sold via the first sales channel utilized the
network, receives the second order information of merchandise for
the portion scld in each time the merchandisé is sold wvia the
~second sales, channel exclusive of the network, and the stock
control means controls the stock of merchandise to be delivered to
the first and the second sales channels based on the first and the
second order information, and the supply control means grasps the
actual sales condition of merchandise in the first and the second
sales channels based on the first and the second order information
and the stock control information of merchandise supplied from the
stock control means, and instructs the supply of merchandise to the

supplier of the stock based on the actual sales condition.




circulating stock can be effectively distributed in the market according
to the actual sales condition of nerchandise in the first30.J4umd 2008 second
sal es channel s. Moreover, since the supply of nerchandise to be collected
fromthe market due to the sales debut of new product during the fixed
period before the new product is put on the market, the quantity of

mer chandi se stocks to be collected fromthe market due to the new

mer chandi se on sale can be remarkably reduced and unsatisfactory stocks
| eft unsol d wherprdieghew nerechanoilseciscpldticon ihe tier ketrstanabé rteduced
tremendously. According to a first aspect of the invention, there is
provi deseermi sigligsutchennabsagenehe devinsl lednpniesidhygensiaierl iynfaodmahieon
receiving means for receiving the first order information of merchandise
to be setErwiddinge stckstCaynl bs afdraeivedy | Fzebribidadet Wlr khei aayded
network and _sinultaneously receiving the second order information of said
mer chan@FSFERd tPnthadritiede sedfd FRIEERR 88 TordBrdivralr nge Jedsihd
sal es channel exclugin the network via said network; stock control means
f or con??%HﬁFhGeFﬁ% §F%§F &P2BYFS- mer chandi se to be distributed to the

fi dth | | h id.fi d d
[LTes T, oroeate,  32kes hanatip.bacg sAcRhg; Lhrsh fd Lhe seear
graspi ng.J h%h%”nfé?kﬁ%ahﬁ?sﬁgggiem%' 9010 a@& f@fgﬂg{ S&addt 1 ugrrig.g; $heand

t he secon sal es channe n e first a € secon
‘fixed period before the new product is put on the market, the

quantity of merchandise stocks to be collected from the market due
to the new merchandise on sale can be remarkably reduced and
unsatisfactory stocks left unsold when the new merchandise is put

on the market can be reduced tremendously.

According to a first aspect of the invention, there is
provided a distribution management device comprising:

order information receiving means for receiving the

first order information of merchandise to be sold via the
.first sales channel utilized the network via said network and
simultaneously receiving the second order information of said
merchandise scld in each time said merchandise is sold via the
second sales channel excluding the network via said network;
stock control means for controlling the stock of said
merchandise to be distributed to the first and the second
sales channels rbased on said first' and the second sales

information; and




information and the stock control information supplied from the stock

control neans and instructing the supply of said nerchamil sset2005he

supplier of said stock based on the actual sales condition. According to

t he second aspect of the invention, there is provided a distribution

managenent net hod conprising the steps of: receiving the first order

informati on of nmerchandise to be sold via the first sales channel utilized
the network as well as receiving the second order information of said

- mer chandi se soipplivn Fastrudinecsai gears cliandigse sips repl tthevi acthel seteand

sal es channel excluding said network, and controlling the stock of said

mer charffinsk tierheofii staibumed chendisef | ist thendfiletseennd e esechadnel s

based on said first and the second order information received; and

graspi iflafe sbepaelsal &3566hdion ofhef £arétnersRandhse SeRoPHe PrASE and

t he seco sal es channel based on the stock, control information of said

mer charndi e prn g™ @rdﬁ*%a?ﬂocgt63¥“ﬁﬁﬁherfPﬁ@aﬁéaﬁs %HRP%%%ﬁrEE?an the
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of :  reghi\u @gngg%lgh[st order information of nerchandise to

According to the second aspect of the invention, there
is provided a distribution management method comprising the
steps of:

receiving the first order information of merchandise to
be sold via the first sales channel utilized the network as
well as receiving the second order information of said
merchandise sold in each time said merchandise is sold via the
second sales channel excluding said network, and controlling
the stock of said merchandise to be distributed to the first
‘and. the second sales channels based on said first and the
second order information received; and

| grasping the actual sales condition of said merchandise
in the firét and the second sales channel based on the stock
control information of said merchandise supplied from said
stock controlling means and instructing the supply of said
merchandise to the supplier of said stock based on said actual

sales condition.
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be sold via the first sales channel utilized the network, as well as

recei ving the second order information of said nerchandiz®eunezbessold in
each time said nmerchandise is sold via the second sal es channel excluding
said network, and controlling the stock of said nerchandi se to be
distributed to the first and the second sal es channels based on said first
and second order information received; and grasping the actual sales
condition of said nerchandise in the first. and the second sal es channel s
based on the st@cddirgpnis othe nflot it dopeof sAi dheetakandise, suhpkeedsf rom
said stock control means, and instructing the supply of said nerchandise
to the muppldest of psagdast stkrbgsediedd usaiftbrachalking sahes déstidiibubnon
According to the fourth aspect of the invention, there 1is provided a

di st ri BanagenffagaiEme sEadrhcs GRsr ipsioggrana dompestl sginde it hienBEepegt odn
formng device for forming the first order information to be sold via the
first sales CIRAMSIINAULIRE 28478 he ORELROARIFTSEdSR BF dBPT FR#BEHER | 6R

form ng devi for formng the second order infarmatiqon of nerchandi se
sol d | PRaSPit e hed Merthaniies FEABBEA W HHECsddth LRy et e hafinel
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via the second sales channel excluding said network, and
controlling the stock of said merchandise to be distributed to
the first and the second sales channels based on said first
and second order information received; and

grasping the actual sales condition of said merchandise
in the first.and the second sales channels based on the stock
control information of said merchandise supplied from said
stock control means, and instructing the supply of said
merchandise to the supplier of said stock based on said actual
‘sales condition.

According to the.fourth aspéct of the invention, there
is provided a distribution management system comprising:

a first order information forming device for forming the
first order information to be sold via the first sales channel
utilized the network;

a 5second rorder information forming device for forming
the second order information of merchandise sold in each time

said merchandise is sold wvia the second sales channel

excluding said network; and
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said network, as well as controlling the stock of said nerchandise to be
distributed to the first and the second sales channel s Bsiaohe®®05aid first
and the second sales information, and for grasping the actual sales
condition of said nmerchandise in the first and the second sal es channel s
based on said first and second order information and the stock control
informati on of said nerchandi se given fromsaid stock control neans and
instructing the supply of said nerchandise to said stock supplier. The
nature, prina plisstanidbuitidn tnaredfgdnmnt ndentconfor | Fecbecbng nbeefappar ent
fromthe follow ng detailed description when read in conjunction with the
acconpand ngher amavgs! i sales chnfpirketpant Larkedésiagatied ey fide Ebkerence
numeral s or characters. BRI EF DESCRI PTION OF THE DRAWNGS In the
acconpaiyisty arawi Hys: seicgndl ¢rdeyr cdidepmadiioschbadnied didajiiamshehing t he
t heorem of el ectronic commer ¢ utilized Internet according to 5c 30 June
2005 t378 Pr &I v e RS oS Eig?sz ROl ddplualthgchéffkc Bifagrait

Show 19905 1RG0 1200, OF eheral conof Lokl on oF e, gl st buLLon,
concentlesSCRRGRY -0 PYLPE SO0 000 s SO oL Rir ButLen
information, and for grasping the actual sales condition of
said merchandise in the first and the second sales channels
based on said first and second order information and the stock
control information of said merchandise given from said stock
control means and instructing the supply of said merchandise
to said stock supplier.
The nature, principle and utility of the invention will
become more apparent from the following detailed description
when read in conjunction with the accompanying drawings in which

like parts are designated by 1like reference numerals or

characters.

BRIEF DESCRIPTION OF THE DRAWINGS

In the accompanying drawings:
Fig. 1 1is a conceptual schematic diagram showing the

theorem of electronic commerce utilized Internet according to
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construction of delivery conpany; Fig. 5 is a schematic diagram show ng the
construction of a sales registration screen; Fig. 6 .is a3Gimer#®bc di agram-
showi ng the construction of a 'client information registration screen; Fig.
7 is a schenmatic di agram showi ng the construction of a client informati on
regi stration screen; Fig. 8 is a flowchart show ng the shi pnent
instruction processing procedure Fig. 9 is a flowchart showing the-

shi pnent structi essr ng procedure at the tine when replacing the.
ol d produﬂc Ejrefﬁnfg'henﬁ WpPBduct; Fig. 10 is a brief Irnear d| agram -

showing the tr ityon,o n the -market a concept ual.
schematic di agr@g %Iﬁsstgr ?‘Irr%c%k‘%ual SH n%égngr"f'?fi%mr V\Wﬁ’r‘&% Pt es are
est abl i shgfoln h f .a,Sc tic diagram
showi ng. theocoﬂgﬁfu%tgr o%ﬁ%%?l &gg gun";‘“?é‘o i:ﬁeo EFr%%ﬁgﬂ??on screen; and
Fig. 13 mSndgembeiniystélh agtapsl e a stock control
screen. DE'rl'lAI LED DESCRI PTION OF T 1£Igsgl\/BttCI}% ﬁ%%%aé Ié{r"gg %rrlrbodr ments-. of..
this inventionrug) |3 hies dessdridg@ituai fs@h&ﬁfa@i@nﬁfa?f&nt%@ﬁ@%nyl ng

drawi ngs: (1) Theorem.of..El ectronic Commerce utiTized Internet
constructlon of dlstrlbutlon management center, -

| - Fig. 4 1s a conceptual schematlc dlagram show1n§ fhe
' constructlon of dellvery company,
Fig. & 1e:e schematlc dlagrem.showing thelconstruction of a
eales'regiétrationrecreen;
Fig. 6 is a schematic diagran ehowing the ‘construction of a
‘cllent 1nformatlon reglstratlon screen;
Flg 7 is a schematlc dlagraﬁ showing the construction of a
client 1nformatlon reglstratlon screen,
Flgl 8 is a flow~chart showing the shlpment 1nstructlon
processing procedure,
Fig. 9 15 a flow-chart show1ng the shlpment 1nstruct10n
-? process1ng procedure at the tlme when replacing the. old product
-~ with the new product |
' Flg 10 is a brlef llnear diagram show1ng the transition of
':stocks in the market |
 Fig. 11 is a conceptual echematic diagnam iliusprating Ehe
'tlmlng condltlon 1n which sales are establlshed 1n each of sales'
channels, |

~ Fig. 12 is a schematic diagram showiné the constnuction of




As shown in Fig. 1, Internet 70 conprises nmultiple conputers and conputer
network, and hy connecting these, - conputers via the com3hiwetdd®s |ink:
nutual Iy, information can be transmtted and received between these
computers using various services such.as the el ectronic mail,.CGopher and
Wrld Wde Wb (WAWY. The server- 71 to provide the VWWVserV|ce on the
Internet 70 (this is called as Wb server, or Wb site, and hereinafter
referred Iy W set haol ds_ Wb page of graphic. i.nformati on - (graphics
and inagéd |r1the°§§s¥ Ahﬁ?ﬁeﬁTSC ‘ghen; each'resource of WM such as

t he VWWVserver ap o uni Ldentified t he unlform
resource. Iocaf%% URL%g\e%aa?%ﬁ e a §9%: é‘gf’egﬁm%hﬁec‘?’ﬁ THEHAY Wifng -
t he resoergeogg Eggt£g1e§ggéego Accordlngly, in the client personal . -
conputers 72-1 to 72-N ‘connected. to the internet' 70,  when. the URL of the
Web page to -which the client desires to access, or the URL of the Ww
server 7 .30 June 2005 71 to -support the Wb page is defined by the-

pr edet er pEMAL ‘ : ‘ asvpRr Text Transfer Protocol
(HTTP),. the access request of the Wb. page Will- be transferred to the
speci fi ed WWVBezrfmarret] enfiddinidhits  afr 8RS NBRVention Wi Tl i ludes-380a!
conputer  72-1 to 72-N, when it receives the Wb page transnitted fronlthe
WAV servth7He€EI%pq&nnﬂtthﬁ sacoepanyeqyedtraingdhe WW server 71,

dlsplays th|s on 't he dlsglay unit thus making the user -having
{1} Theorem of E ectronic Commerce utilized Internet

As shown in Fig. 1, Internet 70 comprlses multlple
computers and computer network, and by connectlng these
'computers via the communication link mutually, 1nformatlon can

; be transmitted and recelved between these computers us1ng
lvarlous services such as the electronic mail, Gopher and World
Wide Web (WAWW) .
The server 71 to prOV1de the WWW service on the Internet 70
(thls is called as Web server, .or ‘Web 51te, and herelnafter
" referred to as WWW server) holds Web page of graphic information
'(graphlcs-and Images) in the inside hard disc.
- Then, each resource of WWW,.such as the WWW server 71 and
'  Web page can be unlquely 1dent1f1ed by the unlform resource
locator (URL) that is the addre551ng technlque for 1dent1fy1ng
. the resource on. the Internet 70. |

Accordlngly, in the cllent personal computers 72 i to 72-N

connected. to the 1nternet 70 when the URL of the Web page to

which the client desires to access, or the:!URL of the WWW server .




the client personal -conputers 72-1 to 71-N can read the Wb page. .In -
practice, in the client personal conputers 72-1 to 72-N, 30M¥etRoosser as
t he application programto conduct the display of Wb page received is
stored in the hard. disc in advance. Furthernore; the Wb page .that is
defined using the hyper. text markup |anguage (HTNL) is typical as the Wb
page. And .in the HTM. docunent that defines the Wb page, the mark called-
as 't ag'.i'lt%_ S'Eecif% how t o express the Web page defined by. HTM. is R
i ncl uded -FPEPREhnERe| Bab Page HRMdafdaaskemy thenpredetexmineds tags to
control . +dis ys: of (g hic, .control and other functions. Moreover, the
£dre]

HTML docurren npgﬁ FHeh 13nEdes iText dwansherubrotoesl LT \eb
page’ that,ca S % requesting the access to the
Wb pageq:(r)“r% tQﬁBSS h]g%jq%%tse’?%\/%%f pR@(?OIWaIlﬁ gP§, tFAnEheresd &t thersonal

corrputerg L2igil® @ ahe ccessing to. the Wb page is requested, the
transfer- 310 ':L]une Oerreq?elgt 'of the HTM. docunent that defi nes the V\éb

page i s sent oy he, MY, Sehm eZIZl:HTH‘! Eﬂsrgl){%nt;'“eéshg e”t 8%”52%

conput ers 72-1 to 72-N; when ocufren R

server. 7foas2an, esdH tlgfrédeawseq:h@eﬁggs%ﬁ (tg jﬁﬁ-ﬂé °e eM&ang V\W bet he. |

di spl ayed accordlng to the definition of unment
Wb pagesezveber I ead Dyrdsa tigkT a@EeEBeréizt:éQ{: tcpe!EﬁeDWW SRRYL e 72¢l to

72-N in the way of display as the
displays thls on the display unit thus maklng the user hav1ng 'ﬁ"
: the client personal computers 72~1 to 71~N can read the Web paoe
‘ In practlce, in the cllent personal computers 72-1 to 72—N
_ WWW browser as the appllcatlon program to conduct the display of
Web page received is stored in the hard dise in advance.
Furthermore; the Web page that is defined asing the hyper
A “text markup 1anguage (HTNL) is typlcal as the-Web page. And in
the HTML document that defines the Web page, the mark called as
7'tag to spec1fy how to express the Web page deflned by HTML is s
1ncluded. N
. In thls connectlon ‘the HTML document 1ncludes -various tags
‘to control dlsplays of graphlc, control and other functlons
hMoreover, the HTML document can spec1fy the llnk destlnatlon
_1nclu51ve of URL of Web page that can be used in the WWW servet
71 requestlng the access to the Web page or the other Web: server
71, |
Accordlngly, in the client personal computers 72 1 to 72—N,

'when acce551ng to the Web page is requested the transfer




provi der intends. Incidentally, in recent years such WWVhas been used in
the electronic comrerce utilizing the i-nternet 70. In th3GJarszoo5t he WAV
server 71 prepares the Wb page formed of merchandise catalog in which the
mer chandi se on sale ~are electronically listed, and transnmits that Wb page
to the "client personal corrputers 72-1 to 72-N owned by the client

- respondi ng to the client's access’request. -Thus, in the client's cli ent

per sonal . uters. 72-1 to 72- N, Web page is di spl ayed according to the
client"s ’Eﬁ tl &t &he HE['H‘Ers ofpmenE EhahdieBings ddice Welinpageséensbyt t he
client. } We cllen s client personal conputers 72-1 to 72- N, when
t he rrerchan i Se atsetrﬁgrc ent deS| res to buy i's specified on the Wb =~

page, this wil Q‘E | orged to 1 server 71. And as a_result, -
respondi ng tot he, requesf bfl%lpé‘?ltc ‘r?ﬁ%ﬁ?d"ﬁ%’ﬁlt GOBRUEETEN 72T ke H2 DU

server -7 h agEpf u e rchandi s the. .
client’ s%glfetgd?th% 30 Jﬂ?\%%%gg car r%e ,roé%&-}‘tehggﬁdﬁﬁﬁggr ﬁ%vﬁ‘%g"the .'
desti nat iz@Raug e ' »a 1 ransm d as the -
client ‘inf gr Etra??okﬂﬁ'ﬁﬁgg %A%Eué@%q%\%%gr‘)vgéf #%gr B%E?V‘g‘é % Sclient .
i nf or mgt dasp1a9adi éﬁ&oi‘dﬂﬁl@r@@rt@mtnlﬂow JES [Ehétl ﬁ%:iﬁ ht?ocvﬁpen@aggnf or.

t he nmerchandi se order confirmation to the client

per sonal tbosputbe Wab Jpatgb 7&ﬂ\l,b@r1¢ak1he,gr %@ueugggrt gg tﬁ@|éi/ﬂlyt schedul e of

t he marchandl se. _
personal computer 72-1 to 72-N in the way ‘of dlsplay as the

prov1der lntends -

In01dentally, in recent years such WWW has been used in the
electronlc commerce utlllzlng the 1nternet 70.
In this case, the WWW server 71 prepares the Web page
. formed of merchahdise catalog in which the merchandise on sale
are electronlcally llsted, and transmlts that Web - ‘page to the
. cllent personal computers 72-1 to 72-N OWned by the client
respondlng to the client's access request
~Thus, in the client's client personal computers 72-1 to 72-
N, Web page 1s dlsplayed accordlng to the cllent's direction and
‘ thus, the merchandise on sale can be. seen by the cllent
'_ Then, in the client's cllent personal computers 72~1 to 72~ T
N when the merchandlse that the client de51res to buy 1s
- specified on the Web page, thls w111 be 1nformed to the WWW
';serverl?l. And as - resultl.respondlng:to'the,request of client
_ih£0rmatioh to be givenrfrom_the WAW server'71,'the name of

client who wants to buy the-merchandise, the client's credit-




In the electronic commerce utilized the Internet 70, electronic comerce
for various merchandi se, such as the -electronic merchandsGdungi2005, nusic)
to be distributed electrically to the client utilizing the i nternet :
70, .and the -physical nerchandise (i.e., personal conputer) to be del i vered
to the client using the delivery conpany, can be realized. In this
connection, there is the 'l anguage called as extensible nmarkup | anguage _
(XM) to def i ne t he Web. page. Al'though the XM. uses the tag as is the case
of HTM., cehtisngmher exqmadsthe feidatst rahetiian @heSedseneeLoss £ S nmeaning and
al so can-specify the attribute such as hierarchical construction and data
type to BR&IVEFLDRG the rruahandtisey peldebeniraosm{ B . adctios diniging i n the
WAW server 71, if the Web page is defined using the XM., data for .
|nfornatFBﬁ°ﬁ?% %%%1ng such as  the order: code, item code, unit price.  and
quantity, nmenori.zed in the. dat abase in_advance’ respectively can be.

enbedded into Rig s othe 5&? ?U@h53§V8Fd@¥ roerives dihectddenit price,
quant[ty 29 30..June 20 Wb page can be-used not. only for
seeing 't ?/@rﬁa*bja %§8n°5€easean%rﬂt Rk RAN i e rich ftdentiebon

rocessi e SERh [ Iculatlon tting the data for:

Pnf or naté%% proct%ahzes:Pnngr‘%l aESdC’Fﬁth‘é%‘é‘?%’a’S% iqmeithe ﬂ'}dﬁ“(?nslvanagerrent
System agciQL e of . t resent_.1nven Fig. .2, 1_
general Iy - sﬁgas 5; P%?rlgﬁpﬁg%gﬁg%age%%n TSy st Egﬁgofﬁ{ r%lsot{lﬁe present
inventi Qﬂal:l.v%ﬁ:@ ts'&%e@'uier bPU{:hQr}nerchandlse

l In the electronlc commerce utlllzed the Internet 70
electronlc commerce for various merchandlse,_such as - the
electronlc merchandlse (i.e., mus1c) to be dlstrlbuted
electrlcally to. the client utilizing the internet 70, and the
phy51cal merchandlse {i.e., personal computer) to be dellvered
to the client using "the dellvery company, can be realized.

In this connectlon, there 1s the language called as
exten51b1e ~markup language (XML) to deflne the Web page.
'Although the XML uses the tag as is the case of HTMI this can
'express the constructlon of sentence and its meanlng and also
}can spec1fy the attribute such as hlerarchlcal construction andi-
data type to the tag'by the document type deflnltlon (DTD)

: Accordlngly, 1n the WWW server 71, 1f the Web page ls
deflned u51ng the XML data for 1nformat10n proc9551ng such as'
-the order code, 1tem code, unit prlce and quantlty, memorlzed in

fthe database in advance respectlvely can be embedded into

varlpus tags such as order code, item code, unit price, quantity.
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managenent center 2 is connected to a nanufacture factory to nanufacture
merchandi se 4 for sale and a delivery conmpany 6 to store3&hthed®bver the
mer chandi se 4 via the-internet 3, and the merchandise 4 can be sold

t hrough both the sales channel using the Internet 3 and the sal es channel
excluding the Internet .3. In this connection, unless otherw se specified

the reception/transm ssion of various data w ll. be conducted in the sane
manner after Fig. .2 as in the case of the Internet 70, WW server- 71 and

the cli erhuper eeeaweﬁoiaagéeeaz 26d $9ad 2idt W3S iched ;aBOKE tRe ﬁ@lf: dugihen

the distribution managenent center 2 i's accesSed by the~perso put er
7 owned bytt hésol bentbyi asédiefént@td@itihy tiHe E&E‘%&n@ﬂ@oﬁ'b@&éeé@ﬁ;é he

mer chandi se catal og of the shopping site via the personal conputer: 7.
Then, mhencanaerdederlacel@ilatreo:ﬂes_g roertpmrtah@n&h&edéta(h@feiﬁlﬁéﬁﬂtlon :
referred to as client order data) is transmtted 11 30 June 2005 -fromthe

cli ent - whosasring empeddedii e thatse dgdsy neans of personal conputer, the:
di stributi-on managenment center 2 transmts a delivery instruction data for
instructing the .delivery of. the nmerchandise 4 to the delrvery conmpany 6
via the  nternet. 3 based on the client order data. The delivery conpany 6
hol ds var‘?g gj]r?é:rr&f'?é?r’fr}P%M&nPﬁe{“ﬁEt s b recerdinie tot ddle Embotiakestout

t he nercha 4 ordcered by -the client fromthe war ehouse based on-the .
delivery | ns‘?ruc &é’t"f %P8 from the distribution ‘managenment cent er 2

In Fig. 2; 1 generally shOWS a dlstrlbutlon management
system accordlng to the present 1nventlon, and the dlstrlbutlon-v
management center 2 is connected to a manufacture factory to

‘manufacture merchandlse 4 for sale and a delivery company 6 to
store and dellver the merchandlse 4 via the internet 3, and the
merchandlse 4 can: be sold through both the sales channel u51ng

--the Internet 3 and the sales channel excludlng the Internet 3.

In this connectlon unless otherw1se speclfled the

'receptlon/transm1531on of various data w1ll be conducted in- the'

' same manner after Flg 2 as in the case of the Internet 70, WAW
server 71 and the cllent personal computer 72-1 to 72—N

' descrlbed above in F1g 1. | |

when the dlstrlbutlon management center 2 is accessec by
the personal computer 7 owned by the client via the 1nternet 3

.1t makes the cllent see the merchandlse catalog of the shopplng

: 51te via ‘the personal computer 7 - |

Then, when an order data of the desired'merchandise 4

:(hereinafter referred to as client order data) is transmitted
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and delivers this to the client. Furthernore, the distribution nanagenent
center 2 is connected with the call center 8 via the |ntgyngle BosAnd if
the call center 8 receives a purchase request of the desired merchandise
4 by nmeans of tel ephone 9 or facsinmle (not shown in Fig.) fromthe.client
who saM/the mer chandi se catal og, the call  center 8 forms aclient order
dat a of ‘t he desired merchandi se 4 based-on. t he purchase
request,-and.-transmts.this to the distribution nanagenent center via the
| nter net EoRHle Glientrmoc FpEnthermerchiandi ss aptadvd bunmehescatl  center -

8, the di:stribution managenent center 2 transmits a delivery instruction
dat a of t@ﬁfﬁﬁﬁ?@héﬁﬁF@&e 'oFB%r@HSF%ﬂ??ﬁ#°Qkﬂ4ﬂﬁ9%ﬂqyﬁn§§ﬁyer62V|a the "

Internet.t base on th? client éger data.. Then, the dellvemé conpany 6
shi ps out the T Fcﬁa Grs&ehY b?ﬂ AR (drta | fgh i netsREEARIWER @ hous e -based

st butr o ek, b2 Efe HAgeRT0e e'fﬂfifh‘fcw“"” diker BEmpRRY 16 Viasde

dlstrlbutlon manag enen cen

descrlbeqnaggggtagd d r ‘the, cli Then,. when the _
nmer chandi-se- 4 I's or grgé %@I?Eét e |n é?ﬁhx'd%%athe dlstrlbutlon nanagenent '

center 2 also- Qﬁéaa8§1$£E&cédﬁﬁgny'%ah%lﬁgcgpgiohglmgth %ﬁdfhe 1n %ﬁpress

pl ace of contact, mamil - address, ‘the't cre card owne

client. andrbheusﬁrﬁdlthéaé@bdkﬂﬂﬂaﬂtay@@ Lermena ﬁSEEhﬁH@f@eqﬁﬁﬁxgﬂﬁﬁp on

the client data and the- price charged for the nerchandi se 4
by the cllent from the warehouse based on- the delivery

1nstruct10n data glven from the dlstrlbutlon management center 2
: and dellvers thlS to the client.

Furthermore, the distribution‘management center 2 is
connected with the call center .8 wvia the Internet 3 And if the
call center 8 recelves a purchase request of the de51red |

'1merchandlse 4 by means of telephone 9 or fac51mlle (not shown 1n
~Fig.) from the cllent who saw the merchandlse catalog, the call
'center 8 forms a cllent order data of the desired’ merchandlse 4
based on the. purchase -request, -and. transmits this to the .'
dlstrlbutlon management center via the Internet 3.
| Thus, when the cllent order data is glven from the call
center 8, the dlstrlbutlon management center 2 transmlts a-
'dellvery instruction data of the merchandlse 4 ordered to the
~_de11very company 6 v1a the Internet 3 based on the client order
data. | . |
' Then, the dellvery company 6 shlps out the merchandlsel4

‘ordered by the client from the warehouse based on the dellvery .

12




purchased by the client: Wth this arrangenment, the distribution nanagenent
center 2 "transmts the settlenent data to the bank havi ngp hueiaoess
contact,- and nekes the bank settle the. paynent of the client regarding
t he merchandi se 4 to be purchased by the client. Thus, in.the-distribution
managenent system 1, the electronic comerce of the merchandise 4 utilized
the internet 3 woul.d be established and the nmerchandi.se 4 can be sold to
the client via the sales channel utilized the internet 3. In addition to. . .
this, onén§tristécnedatz supplied Foom thensitistutibuthén mahsgesdiannel L
exclusive of internet.3 and one or a plurality of direct-sales stores 11
are provFEBEeFn2tHe the stanemarmermasagenthe. syseedederimet iabdvee anet ai |
store 10 .and the djrect-sales store 11, the nerchandise 4 can be sold to .
the cl i BRCIVRDS vFR1% stq Hd&tdientthe retai|l store 10 and the direct-sales.
store 11 -store,the 13 3Q.,June 2005  nerchandise 4 in stock respectively.
And the upper TiH% Tt e JEARPRPFLBR fret e hardrzed ssingr &de AnseodRt
t.0._as _the staEdard quantity of stocks) will be set .
s

ecor th et o e AR A Bt ot A bip PRt inmdbe FLERBE otai |
tore 1 sde | neGl ~33las stQLe 11, . Jhan, the retail store 10 and th
vt - SRS sdlf AL R ATERR S RERe podfiEls. o monherehaRalbe 4

direct-sal es stor transmt the o

sol d_ancaddiess<uaiid twp@f'o%hsz%@aﬂﬁrtgmd&ﬁ?eé%dg dhergingitgpgreferred to
as store order -data) "to the distribution mnagenment center. Q Vi S o
credit card number, and forms a settlement déta based on the -
él%ent data-and.ﬁhe-price charéed’for the merchandise 4 to be
-purphased by‘the client; | i
- ‘With this arrangement, fhe'diétribﬁtion managemenﬁ center 2 -
t:ansmits the settlement data to the bank having bﬁsiness
‘contact, and makes the bank settle the;paymenﬁ of the client
'régarding tﬁe mefchandise.é fo be purchased by the client.
1. Thus, in.;he'diétribﬁtioh management syétemhl, the
- eiéctronic commercé of the ﬁerchéndiée 4 utiiized the inﬁernet 3
 Wotld'be established and the merdhéﬁdise 4 can'be‘soid_fo the:
c}ient via.the.saiés-éhénnél’uﬁiiized the'internet 3¥'
In aﬁditiqn to this, oné'of‘mdre"retéil stores‘io to
H.éonstitﬁte thé.sales channel exclusive of iﬁ£ernet¢3 and one 6?
arplﬁrality §f diréc£—sales stores 11 are provided.in £he.
dié;ribution m&nggement system.1}  Aﬁd‘inrthe retéillstore_iO-ahd_
“the di;ect—saiés s£ore'11,Athe mérqhaﬁdise 4rgan-bessdla fo-the‘u
client.who viéits.tﬁé store. o - | | |

‘The retail store 10 and'the-difect~sales store 11 store the
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the Internet 3 whenever they sell the nerchandise 4 to the client. The

di stribution managenent center 2 controls the nerchandi s80dumadddsand t he
quantity of .merchandise sold in the retail store 10 and the direct-sales
store 11 based on the store order data supplied.fromthe retail store 10
and the direct- sales store 11, and periodically form ng the delivery
instruction data showi ng the nerchandi se 4 and. the quantity of - o
mer chandi se sol d:during-the fixed period of tinme (e.g.,, several tines in a
week),, TEIFEAPELERI4 10 Fheckicresrestissiyanyrsd the uppen drimidomanfiet
shi ps out th%.gerchandise‘4.for the' quantity specified fromthe warehouse
based onFRETHEYi VerYer FRRRFARR iR takach 1gi véackr dherabnafter i mfdmed
managenent. cen nd, by delivering this to the retail store 10 and the.

r 2 by .d :
direct- SSIE% EporEtAnTaRe FUATGHEY IR HEOCKANArAbL AoRoSSt Rgaordimgs tothe -
di stri bugi.gn e center. 2 is . capable_qof. ;14" 30 June 2005 preventing
tlhe n{er,grﬁg%d?g@g%gs%%?}éed?&faﬁ' c{lhsee L%tté’l‘%estSS}a B'.%{nﬂ‘?elflﬁ’e“dtm%(ﬁe-tsgéll\és' : ‘-g'-

store 118500 PVANY EXECRSIME S $.exceeding the standard quantity of =
stocks;.éwbreover,'the'd?%?%ﬁ u?%%%éngﬁgﬁgng t center 2 sets day of the
week (such as ddfe thaVellhian sMi-gh bt 2 h 5 2RS0T > delivery instruction .
data-concerning ‘the retail store 1 -apdét(ﬁ:{ﬁ%}&tgg%%%}gaﬁagse-sst&%eﬁit-o‘ the
del i ver yteamgai®y the haskd o8 thhahoRehOthd ol i, di P 4 taJ12AUGS! $pthe -~
delivery of nerchandise to- the-delivery conpany 6 to the tine whenthe
ner chandisentisty of tbgse'merchéndise.sold (he:einaftef referred to as

'stére order data) to the distribﬁtion'management center‘Z via
'_theiinternet 3 whenever théy sell tﬁe'meréhandise ﬁ'to tﬁe |
_ cliént. | | o | |
The-di;tribution management center 2 contrels the
”merchaﬁdise 4 sold_and the-quantity of\merchandisersoid in the
feﬁail'store 10 and the direct;sales storé ll.baéea-on the sfore
. order:data supplied from the retail store 10 ahd the direct- -
saies store 11, and periodicéily fqrnﬁng the deliﬁery'
_ingtruction_data‘showing the ﬁerchéndise'd and‘tﬁérqﬁanfity of
-Jmérchghdiée sold during'the:fixed;period of time (e.g., severai
' times in a ﬁ?ék), trﬁnsﬁit this torthe.deliveryréompéﬁy 6.
E Tbe_delivery COmpany'G“ships'Qut the meichéndisé 4 for thé“
t qgantity‘spécified'from the-wéfehoﬁse based onrtha deiivery
 instrﬁction daté.gi§én frbm the distributionrmanagement center 2,
,.;éﬁd by'deliyefingﬂfhis t§ theﬁfétéil éﬁbre 10 and-the.dire¢t¥
:‘saleg store 11, replenish the-mérchaﬁdise 4 aé'stocks..

Thus, the distribution management center 2 is capable of
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actually delivered tothe retail store 10.and,the direct- sales store 11
(time and_the nunber of days) and the day on which the nsodhemtiose 4 are

sol d most (such as week-end) in the retail store, 10 and the direct-sal es
store 11. 'Thus, the distribution managenment center 2 can certainly
prevent the retall‘store 10 and the direct-sales -store |l from becaom ng

the condition difficult to sell the merchandise 4 due to the shortage of

st ock of'qprchgndlse and, “can control stocks of the retail store 10 and
the dire&FoY¥8PEang: the ’ﬁm%%l%e“ ﬁi@l‘u%w thet retaibnstiata 1® agidren

fromthe gléﬂrlb ti.on ene t center 2, the delivery conpany 6 .

transn1ts Fhe ﬁeF vE? e%oﬁ Cﬁ‘§ﬁH%Pﬁge%ﬁ8FﬁéVet?@PC¥ﬁHQ#ﬂﬁﬁﬁhag 4
has been ghi e or whether the merchandise. 4 shipped -
fron1thetmgr§ %ﬁ%%£%g@§ (gpfﬁ%é%sto the client, _the retail store 10

and the direct t several s a da to the. ;
di stri bution n%ﬁ%cg‘?reeﬁt q{f% %%L %lbmjﬂ)gg e%?%‘?erﬁt vcfeo{‘tteﬁ’e%e é’t% 3ot - |
per i 0di cahb Vol LRI trfile dLLERY SROIRADY £ C n,-,{,{%} Rgeauantity of -

mer chandi se 4 stored in the warehouse accordi ng to mer chandi'se-

and tr andel $ sete itORATS SR t8h eWLRArh DS GHANt i d oL sof JELENaRAL58 —f%ﬁ%

according to its type to the dlstrlbutlon managenent- center
| nt er.netdBreuetr+cdiezaldtyre( @10to &ﬁéeaéi;_{réﬂgesaonﬁ;ﬂﬁy)e DAty Bﬂ' %he

arrangenent, the distribution managenment center -2- can grasp al _
act ual - %@@Ctm!t |tb|es tafnet he Be&{&ésﬁhaﬂw|dela.very of merchandlse to
the dellvery company 6 to: the time when the merchandlse is
actually dellvered to the reta11 store 10 and the dlrect sales
store 11 (tlme and the number of days) and the day on which the
merchandise 4 are sold most (such as week- end) in the retarl
Vstore 10 and the direct-sales store 11 |
Thus, the.dlstrlbutlon management.center.2 can certainly
prevent the retail store 10 and the dlrect -sales store 11 from .
‘ becomlng the condltlon dlfflcult to sell the merchandlse 4 due
-_to the shortage of stock of merchandise and can control stocks
of the_retarl ‘store 10 and the dlrect—sales store 11
When the. dellvery 1nstructlon data is glven from the
_ dlstrlbutlon management center 2 the dellvery company 6
transmlts the dellvery condltlon data showrng whether the
l merchandlse 4 has been shlpped from the warehouse or whether the
- merchandlse 4 Shlpped from the warehouse has been dellvered to

"the cllent the retall store 10 and the direct- sales store i1 or

not (e g., several times a day) to the dlstrlbutlon management
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utilized the Internet 3 and the sales channel excluding Internet 3 based
on the storage data and delivery condition data to be gi3kdurer2d@bt he /
delivery conpany 6 and the-client order data and the store order data to -
be given via the Internet 3. Then, the distribution managenment center- 2
periodically (e.g., once aweek) forns the shipnent instruction data
according to the.actual sales conditions on all sales channels during that
peri-od and.transmts this to the manufacturing factory 5 via the Internet
~. Thus, SeR&SFarkuiaet hennrernel y3 pamiqicaidyspeci fied quantity of - |
mer chandi se 4 from anong vari ous nerchandi se 4 already manufactured by the -
factory based Hrghﬁrgﬂ? methe ST ISOHPERYa 6gFOBAT P Bnthe cTwinstirtivbut i on
management. cent r?ﬁianduregieqish,tQF nmer chandi se. 4 to the delivery conpany -
6 as t he  sTSERM2MREES f hE AT AtbUtoNaRehQysReAECREATRT o chlie frdRent the

16 30 Ju el Lyerv., comany. .6 f.rom having excessj ve. st ocks or S
beconinga%s %??hggsg%%cé%dg%:-5§ﬁ¢€bnthFQFﬁgggeg?gﬁrﬁﬂ%%ﬁﬁ%n % store the

ror chandisgnds yf b hennd 05 Al ls SUBIANG UG 25 900K, (Fur ther more,

since.the distribution nmanagenent center . ﬁ%nént:
i nst.ruct HoBtdabac DS Gehriydnih A UHUarSd! §3a ERAMHALONS.Of3 aglér’i%?:ii%%il. -
channels to the manufacturing factory 5, 1t. can nake the nanu actur?hg
factory $eegsj | yepddn tiengmmrul@aghuri ng plan and reexani ne this -according
to the actual sales condition and can make the manufacturing factory 5 -
With this arrangement, the_distributiohlmapagement-cénter 2
can'gra3p a11 actuaiﬁséles‘cénditiqns of‘thé salés chanﬁel |
-u?iliééd the intefnet'B‘and the sales channel exéluding Internet
:3 based on the étorage data énd-delivery coﬁditioﬁ data to bék
given from the delivery'gompany 6 and the client order data and
‘the store order daté to be-givén via the Iﬁtérnet 3. |
Then, the distribution management cénter 2 periodically
(e.g., once a week) forms tﬁé'shipmeht instruction data
“according to thé actual sales cbﬁditioné on all sales chahnéls
durihg ﬁhéﬁ,pe:iod and transmits this to the:manufacturing |
‘féctpiy 5 via}thé.Ihterﬁet'f. | |
| Thus, the-manufécturinglféctory 5'sﬁips the épécified
guantitg of merqhaﬁdise 4_f£om among Qa:iéus_merchéndise 4
Valready ﬁaﬁufactﬁréd by'thé‘faétéry basedron the sﬁipmeﬁt o
.iﬁstrﬁgtion data given from therdiétribution ménagéméﬁt &enter.2 j-”
apd::ép}enish thé ﬁerchandise:4‘to the delivgf}féompany 6 as.tﬁé
stbck; .7 o | | o

- Thus, the distribution management center 2 can prevent the
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manuf acture the nerchandi se 4 and procure materials. In this connection, in
the distribution managenent  system 1, the manufacture cogg e ZppBt er 12 is
set up in the maker main office is connected to the Internet 3. The _
manuf acture control .center 12 obtains the storage data, delivery condltlon
data, client order data and store order-data fromthe distribution e
managenent center 2 via the Internet 3 and fornms. the shipnent |nstruct|on '

data acce%g. to the actual sales condition based on the storage data,
del i very oﬁ°’6€?’é¥ @If%‘?ﬁ‘ hadary ncessive shecksope bedenintat a and
al so can E]r ans his manuf act uri n%ﬁ%actory 5 via the Internet. 3.
I'n addi t S8R*E pLock he s‘f?rf AT GiP Indihsg et AVes¥ncerpany € otitaus $hehe

mer chand be ol d_accor to_the specific itemcodes, and when, -
t he nake#ngg\eﬁzel%‘?nlﬁ sEt%%f cf’eertc)tfr%ﬁ 4 FEbEE GhaRRA Hrafiutiocksie date of

| es debut. of de. and th d de of -th
ot chani et BeCoE ”"Lne%ﬁ%sﬁ%&‘éﬁﬁ?@rﬁw%xrég%ﬁqiféa%%‘f 8t e
! f duct
Sven orFaBMLOERIMEL sy rl“?'{éﬂcl{e}bu:se':r""c'zl’a(?:EL%{‘vxﬁat”l %%%gu?ré k3t uct) esé'&ﬁﬁl i ed

given prior to that sales en t

to the -dishdi Pibn®nor ANAGLTRAL c‘h%ﬂh@ﬁ.sztotﬁg NIy &%dlﬁ%g“‘af%%gze”e”

center 2 conparing the item code show n storage dat'a-gi venoﬂfom't he

del i ver yitommaryaife ald moufberueds Qécwfye% %ﬂwgﬁiarﬁc Qs - the

shi pment i nstruction data of new product excl udin product s even if.
ol d produemufantnamhg @1bheadd|réekamﬁﬂépﬂmﬂsaaccordlng to the actual -

\J

sales condltlon and can make the manufacturlng factory 5
manufacture the merchandlse 4 and procure materlals

In this connectlon, in ‘the distribution management system 1,
‘theimanufacture control-center 12 is set up‘in the maker main

'office.is connected to the Internet 3. The manufacture control-
Lcenter 12 obtalns the storage data, dellvery condition data,

' cllent order data and store order data from the dlstrlbutlon ‘
management center 2 v1a the Internet 3 and forms. the shipment )
llnstructlon data accordlng to the actual sales condltlon based
on the storage data, dellvery condltlon data, cllent order data .
'and the store order data and also can transm;t thls-to the

..ﬁannfacturing‘factorY_S via the'Internet;B

In addltlon to thls, the dlstrlbutlon management center 2.
controls the merchandlse 4 to be sold accordlng to the specific
1tem codes, and when the maker determlnes the date of sales

debut of new product the date of sales debut of new product and

the 1tem code and the product code of the merchandlse to be
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are in short supply, and transmts this to the manufacturing factory 5.
Wth.this arrangement, the .distribution managenent cent-er3@JuriZges t he
supply of old products stored in the delivery conpany _as the stock
corresponding to the date of sal es- debut of new product and as well as
gradually decreasing the quantity of old products, decreases the quantity
of old products stored in the retail store 10.and the_direct-sales store .
11 as stocks, Then, the distribution managenent center 2 transnits the

or der. i nSPLUEEFed 'Elﬁ% R ImpRkRS: e iterbheodales aEwew adtaductand the
quantity of shi nt to the manufacturing factory 5 'timng. to the date of .
sal es- dedg?rstnggg\?’br%’?ﬁﬁﬁre d RuRs (e mERdupEbdwittl e | gdeers iiggeedteo, the
deI|very ny q%T “manufacturing factory 5 and new product can be
sold to t %%t *sal es debut date. Here, Fig: 3 shoms the -

detail ed const [ f..18 30 June_ 2005 rib |on mana g center. 2
ontting a part g* |%e%r ﬁg%coﬁﬁgnafﬁesﬂi)%f’r?% l(?Bnter 2is

accesse S LS 7. via t e Intern t 3, the

sal es (rjrnal%llraég?l ngéiﬁr%é{rt%%zdotﬁrl gggltrggg@\gﬁ ervetd e“te& d’rﬁi’itt‘?d othis . .
access, &ompids e e a S|te tored in:-
advance in the- ﬁird dﬁg%ﬂtggﬁﬁesgérggﬁaF £gre§k the ? 3. .“

The per soial ve 8o Hatipanhy 7 65 BAWS tﬁesﬁtéﬁscﬂew tﬂ%g%%.d)fprro%ctnefgmdl se
catal og based on the page data to the client. And ’
the shipment 1nstruct10n data of new product excludlng old o
products even if old products: stored in the dellvery company 6
aare 1ntshort supply, and transmits this to the.manufacturlng
factory 5. | o “ '
.‘With this arrangement;'the distribution management center 2
L stops the supply of old producte stored in the delivery company
as the stock correspondlng to the date of sales debut of new
| product and as well as gradually decrea51ng the quantlty of old
- products, decreases the quantlty of old products stored in the
"retall store 10. and the dlrect—sales store 11 as stocks
. Then, the dlstrlbutlon management center 2 transmits tne
-order 1nstruct10n data including the 1tem code of new product
'.and the quantlty of shlpment to the manufacturlng factory 5
t tzmlng to the date of sales debut of new product Thus,'the nen
‘product Wlll be shlpped to the dellvery company 6 from the |
manufacturlng factory 5 and new product can be sold to the

‘cllent from the sales debut date

Here, Fig. 3 shows the detailed construction of
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when the nerchandi se specification data of the desired nerchandise and the
client data are entered into the Web page . for nerchandi sg0 gurdezoosont ai ned
in the ner chandi se catal og, the personal conputer 7 transmits the page
data of Wb page in which the merchandise specification data,-and the
client data are entered to the sales managing server 20 via the Internet 3
as .the client order data. \When the client order data is supplled fromthe.
personal corrputer 7, ‘the sal es nanagi ng server 20 sends out this client

- order- dat%l%‘iﬂh?e‘-lﬁt FREREANOJERhYeF y2 | omt tLicNd my rReTty @ff z,i;tefhen 3when the -
client order data. is supgl | ed fromthe sal es "nmanagi n% server the -
settl ement/del i ithet fh 8 Higu SaeR dranagenenth siantent elﬁypece$s¢chefrom
client!'s red|t ca:bd and the_credit.. ¢ard nunber contained in'the client
or der’ datae[(filﬂle SnRe350N8] COPRIESE | iSTive themimtecaetod | the salete
~credit d redit data i ed fromthe settlement/ .19 30
June 200%[3%3(??5?1 e ?’r?’ﬁ%t rggc?o%r:'s%‘?c\?/ g%dtsr?gvl?&nkr??f’@?gﬁ?%egot%s o
client’s jgredit d redite data and inf .resultant '
to the séattl%nen%?éqf{aggrsyt?%sé&%ctc%ntga & ve-e#3 ?fgeTﬁrﬁl %ﬁh@tﬁ QIPl’epg site " -

exan nat is@are8s Wht allat b £ edid Al dl%flq.ovg nég%ggg uztg

settlenent/delivery instructing server _ a es .
- managi ngvser ¥Re Zﬁteﬂs@ltaﬁ the same tine, if that client’ s credit card is

usable, by transmtting the client order data and the settlenent data
based. -on. theTIpmp&ﬁdft&th&d;:dpﬁtb&e?d@hbwgf staﬂé‘Ba&@“% ‘batg%st be Qﬁ@k
: merchandlse catalog based on the page data to the cllent And
‘when the merchandlse spec1f1catlon data of the de51red | N
.merchandlse and the cllent data are entered 1nto the Web page
~for merchandlse order contalned in the merchandise catalog, the
‘.personal computer 7 transmlts the page data of Web page in whlch
" the- merchahdlse spec;flcatlon data and the cllent—data are
.entered_to‘the sales managing_seryer 20 via the Interhet'B as
' 'the client order data. |
When the cllent order data is supplled from the personal
'computer 7, the sales managlng server 20 sends out thls client
- !order data-to the settlement/dellvery instructing server 21.
Then, when the cllent order data is supplied from the sales
.ﬂmanaglng server 20 the settlement/dellvery 1nstruct1ng server
:ﬂ721 transmlts the - type of the cllent's credit card and the credlt
.card number contalned in the cllent order data to his bank 22

- via the exclu31ve communlcatlon line as the credlt data

When the eredlt data is supplled from the settlement/

ig




22, the bank el ectronically conducts the'settl ement processing on the -
client's paynent for the nerchandise 4 to be: purchased byso.mhez{josent
Furthernore, if the client's credit card is usable, the,

sett| ement/del i very instructing server 21 forns delivery. i nstruction
data.fromthe client's -nane, address, item code of the nerchandise 4
ordered and the quantity of der ed of the mer chandi se based on the client
order data, and transnits this to the delivery conpany 6 via the | nt.er net
3. In thﬁ@léﬁﬁhﬁcméhrm:tmmesm t2lcarte dbankabPeeganilhés othe as -a result
of examination of the credit card, the. sales nanaging server 20 registers:
this cliEhteBE{ &rohedbti 2ard hared @n diatocdedi tadata nandei nfdakaghe?3. And
Si rrultaneo,usL informs to-the personal conputer 7 that the order has-
been acE&FE éantuﬁ'-? higherotet tqmamid deldgeryc Angtructing apdevers 24 resul t of
20 30 June 2005 exarﬂﬁatlon of the ¢client"s credit card, the sales" ‘
managi ng servet’20 ¥ Thrihe SREirgtiRe perubhapt com aradit wagd he

e o PR YR S R IR S e i st
Si'r'vé‘?%ﬁéﬁ%%%ﬂﬁf v%rt%iiivﬁé‘ ( GOE, SRLRBVIRE S ARl o ”Sé%%ﬁ,;?g
conput ertTYé asdnite tdeld N&lgy e%%%a@hggnﬁeévﬂeds?é card is usable, by --
transmlttlng the cllent order data and the settlement” data based.‘
on the prlce charged to the dellvered merchandlse 4 to the bank
:-22 the bank electronlcally ‘conducts the' settlement proce531ng
__on-the cllent's payment for the merchandlse'4'to be_purchased by
the client. |
Furthermore, 1f the cllent s credit card is usable, the
settlement/dellvery instructing server 21 forms dellvery |
lnstructlon data from the cllent's name, address, 1tem code of
7 ‘the merchandlse 4 ordered and the quantlty ordered of the
:?zmerchandlse based on. the cllent order data, and transmlts thls
_to the dellvery company 6 via the Internet 3.
| In thls connectlon, “if the credlt card is usable‘condltlon
as. a result of examlnatlon of the credlt card the. sales'
managlng server 20 reglsters this cllent after memorlzlng the.
'--cllent order data in the . database 23, And s1multaneously 1t |
- informs to the personal computer 7 that the order has. been |
accepted

Furthermore, if the credit card is'unnsable as a result of
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The delivery instruction device 26, by outputting the delivery instruction
data to the printer 27, prints a delivery instruction 28Mhdunel#d0pri nter 27
based on the delivery instruction data. Thus, the delivery conmpany 6. ships
out the specified quantity of. merchandise 4 specified fromthe warehouse
6A according to that delivery instruction and delivers this to the client
by the delivery car 29. Furthernore, the delivery instruction device 26.is
supplled wi th the. delivery condition data show ng the delivery condition
of ner ch%&ﬂ%@ap%r @Es*ﬁmdﬂvgemb'q terettilt warg, i tber salésmaeaging and N
outputs this deli condi tion data. to the.delivery managi ng server 25.:
Thus, théeﬁé’leirvgpy Gciid nﬁ"s%r%rtl’?s ReTEPSRILt sorputapsT vim-the dat e |
dellvery ¢ nd|t£o$ data to the t| enent/.deliver instructing server 21 .
(Fig. 3) OF°FREdPsT? tﬁHQQﬁFﬁﬁa 'ﬁﬁhﬁhQHéﬁPéro eBreeRbbhdrans E@di he
delivery bgat #05*5@5d95a.V|a the 21 30 June 2005. Internet 3 and can nmake
the settfement/deliver instructi.ng . server 21 grasp the delivery condi'tion

of the merchanglis co Cty when the i ut / qut ut t orage
ﬁ% é%n %L 4 Qﬂ% egav?ry ??f QF ﬁé

i nformation (such as the narfe of" merchan Pchandi se

Shi pped gt g0l 1% AeR1eA0E =S oY ?gofﬁhﬁﬁ'g\’%ttf%}tﬁer{?ré&e agdige 4 is

shi pped fromthe warehouse 6A for deliver

shi pped ongtfioORng %ﬁ%&UfZQCEHﬁ:bnﬁhef a@mar; {fd i drs dé%cb“&@ the .-
marehouse 6A, the delivery . -

comprlsed of’ personal computer via the dellvery managlng server

25,
aThe delivery instructiea'device‘Zst by oﬁtﬁattiag the
delivery instruction data to the-printer-zf, prints_a delivery
1nstruct10n 28 by the prlnter 27 based on the dellvery
- 1nstructlon data. Thus, the dellvery company 6 ships out the
.-specified.quantity.of_merchandise'd specified from the warehouse
ésA according to fhat"delive'ay i.nstr_u.ction and delivers this to
_the client by the delivery car _29., T
Farthermore,-the'delivery:inatruction device 26 is supplied
- with the.delivery'cdnditiOn'Haﬁa'ahowing-the deliﬁeryacondition
§ of_merchandlse 4 correspondlng to the dellvery 1nstructlon data,
and outputs thls dellvery condltlon data to- the dellvery |
':managlng server 25.
- Thus, the dellvery managlng server 25 tfansmlts the most
-‘up to—date dellvery condltlon data to the settlement/dellvery
1nstruct1ng server 21 (Flg 3) of the dlstrlbutlon management

center 2 corresponding to the dellvery 1nstruct10n data via the
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i nstruction device 26 forns the storage data shomnng the quantity of
stocks in the warehouse 6A and transmits this to the del 3%dung 3@Bagi ng
server 25. The delivery managi ng server 25, successively updating the
storage data. to be supplied fromthe delivery instruction device 26,
periodi-cally transmts the up-to-date storage-data to the '
settlenent/dellvery |nstruct|ng server 21 of the distribution nanagenent
center. 2 vi‘a the Internet 3, thus nmakes the settlenent/delivery :

i nstruct i Hyf<@_kes zﬁdc§ﬁngma§9 the splténgnt ffelsiveniys instthetilayi very
conpany 6:1n this connection; it is acceptable if the delivery system of

t hi s -del i P 3&pgﬁ?58 fhal debivernl gondi tipn Inf ftienmeschendase 4. busi ness.

al liance with arate co any fromthe . ,main business of the
distributidn.' 65 ?otﬂﬁﬁE& 4 Rﬂﬂﬂ1qﬁﬁe1@P§F/PH@PP§nSﬁane@%nent center 2
(Fig. 3) 4 r%ggegﬁe ﬁn1th cal | er 8 (Fig. 2) that received the .
pur chase request o} aﬁﬁlg zP?W?nﬁ Iﬂ?qﬂqﬂgﬁﬁsﬁy ﬁB8n§“%$t92Y3U?June'
2005 te F CS the s s managi ng server
transn1t?égﬁgaggggéd%ﬁ%P%%d %g%%f%h A EE™ V%B ﬁﬁg@rg Y@ﬁPEWQHI a

center . 8 tYeankBenk RLESDSs 2 TASHONY Bk hhat ggg S50 S0 5 WS 820

center 8 displays the Wb page ‘ner c _
dat a on bhewpehSonal mec{EHH & (G0 ) Hﬁﬁ :
i 8 e gmli?’%\gn%r@cﬁk&ﬂ thér}gam I cé{ [ orS%J dat a of

condition, the call ~center 8 enters i Se spe

the mer fhaﬂdnse GlF:Qj der)ee_tsf =20 i A@oC lthen&aeehw@evtﬁ e?&%ea&%trk}e

1nstructlon device 26. forms the storage data show1ng the

iquantlty of stocks in the warehouse 6A and transmlts this to the-

| ‘delivery managlng server 25. . .
'The delivery managing server 25; successively-updating the
_storage data.to_be suppiied from the delivery instruction device
.26, periodically.transmits the np—to—date storaoe;data to the
.settlement/deliVery instructing server 21 of the distribution'
'-management center 2. v1a the Internet 3, thus makes the
.settlement/dellvery 1nstruct1ng server 21 can- grasp the quantlty
_of stocks in. the dellvery company 6.
| In this connection, it is acceptabie if'the celivery‘system
- of this dellvery company 6 would be reallzed in the form to
: create a bu51ness alllance w1th the: separate company from the
._maln business of the dlstrlbutlon management center 2
When the dlstrlbutlon management center 2 (Flg 3) is
'.A:accessed from the call center 8 (Flg 2) that recelved the

'pnrchase'request of merchandise 4 from the client by means of
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client data, and transnrts t he page data in mhrch the mer chandi se
specrfrcatron data and the client data are entered .'to t 3Jung 2995 managi ng
server 20 via the Internet 3 as the client - order data. Thus, the sales
managi ng server 20 sells the nerchandise 4 to the client in the sane
manner. as in the case where the nerchandise 4 is ordered by the personal .
conputer 7 as well as the settlement/delivery instructing server 21, the
delivery _ conpany 6 and the bank 22. On the other hand, the' retail store 10
and the cﬁ?ﬁﬁﬁhQEﬁ @s(Fsgerg) Qr(ﬁ$951m®lewethgnﬂqneajmamhblpgrseﬂﬂércmmputer
30. And i,n_.each ti they sell the merchandise 4 to the client, they ,
acqui re tHEFIGESLPE Pﬁget AR tReDE plitfe Measchanditsen dirseroRabr pager e dHer
store us allomthe sgl es agi ng server 20 of the distribution nnnagenent
cent er opergffng ngﬁ?sth rn%ﬁnﬁnﬁﬁ§PQ§§l“9héﬁ thattpecees sonal
conputer t re ~June. 2005 screen (not shown ‘i n
Fig.) is- drsplggeg oﬁﬁ sﬁﬁég%ﬁu? IFF Yssﬁbﬁnwﬁh PRrge)E%msed on. .the
Wb page t 0 ales re trati screen is requested
on the- ngr?ﬁaggiﬁ’ggﬁe ggd%sk%s&?%ggrl}sttﬁiaet FoIT sg'r%@no%%gﬁrﬂ%’as%‘?a%b page .

-shown' i &oﬁ:ﬂte:'?:' (hSt dbisdl-ayad @y yhe gi plg eMNit; s c%éq‘fe}g’%f a?fg g%gf for

screen. On this sales registration screen I NpU

ent er i ngctheesab eenwtdlﬁﬂé)ranefcﬂahellsteegﬁeéﬁysgtfén cﬁ’ﬂé‘)&?'th%‘)”p”ter and.

accessory, -are provided according to its
merchandlse 4 ordered from the cllent on- the Web page and the

cllent data, and transmlts the page data 1n which the
' merchandlse spec1flcatlon data and the client data are entered
: to the sales managing server 20 V1a'the Internet 3 as the client
order data.
Thus, the sales managlng server 20.sells the ﬁerchandlse 4
to the client in the same manner as in the case Where the
) merchandlse 4 is .ordered by the: personal computer 7 as well as.
,'the settlement/dellvery 1nstruct1ng server 21, the delivery |
company. 6 and the bank 22 | |
On the other hand the retail store 10 and the dlrect-sales
'store 11 (Flg 3) are equ1pped with personal computer 30 And 1n
“reach tlme they sell the merchandise 4 to the cllent they
_facqulre the page data of the.Web page for merchandlse order - e
formed for store use from the sales managlng server 20 of the.
;dlstrlbutlon management center 2 by operatlng the personal
‘, computer 30. |

Then, in'the personal computer 30, the predetermined menu
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type. And when the scroll bar 37 placed on the right side of the sales
regi stration screen 35 is operated by the nouse. (not show#d June200§.), the
Central Processing.Unit (CPU) (not shown in Fig.) of the personal conputer
‘scroILing di spl ays i nput areas 36A and 36B that can not "be displayed at a
tinme. The input area 36A of the personal conputer consists of the item
name displ ay .col umm 36AX showi ng the item-name of the personal conputer
and the manufacture number display col urm 36AY showi ng t he- manufacture *
nunber off TFEMMEPOkaflPYR ¥ Bkgl. X Hes dictmdsaedy onnpbe di spl8$Brettsi ict of
t he acces; nane. di spl a colunn 36BX showi ng t he nane .of accessory and
“the sale§ ﬁénfptglgd?s %9d Jrhe 3bdy Ragen @h%hﬁﬂu#thQ}aﬂiasabﬁs of
that, - ssories. Eﬁ%ﬁ mhen t he ‘nouse cursor (not shown in Fig.)

moved an cF.EEEaSBEa i IR diegmesFedoran h%G%@P“t?@Fe@mmeacture |

b d 6AY,  th di. spl | 36BX s |
R I MERL SReL ot e IR S A LN £°W-' o
col um 3§§Yd§gﬁ9£géagoﬁ Qtd Q! 38 Iu?ﬂtOflnt hﬁaﬁ?elﬁ? m%h,gﬁ}ggu uts these’

di spl ay col ums-inh the cond avaP

condi tion, whefs e NaR O eb&%%kat gg]s oardB?ngﬁu“ﬁ? é%g?ssgry and B

the quantity sold are entered ~Vvia the key t he
CPU di spBeysréResesedihg hine eeﬂeeCt:bﬂaltwneéfhtﬁé 1 Ul 46” gA and 368,

a selection button 38 is placed adjacent to the itemnane .display = colum
36AX andpefﬁbﬁEIEEﬁM§u¢e&aﬁhddh&ﬁea¥o§9|UQFe3§§8@1ded accordlng to its '
;type. And when .the scroll: bar 37 placed on the rlght 31de of the
- sales reglstratlon screen 35 is. operated by the mouse (not shown
ln Flg )., the Central Proce551ng Unit (CPU) (not shown in Fig.)
"of the personal computer scrolling dlsplays input areas 36 and
368 that can not be dlsplayed at a tlme
The input area 36A of the personal computer consists of the
1tem name dlsplay column 36AX showing the 1tem name of the
personal computer and the manufacture number dlsplay column BGAY
showlng the manufacture number of the merchandlse 4, and ther
; accessory 1nput area BGB con31sts of the accessory name dlsplay
 column. BGBX showing the name of accessory and the sales quantlty
' .dlsplay column 36BY show1ng the quantlty of sales of that,
'accessorles |
Then, when the mouse cursor (not shown in Flg‘).ls moved
and cllcked on the 1tem name dlsplay column BGAX the -
'manufacture number dlSplay column BGAX the accessory.name

dlsplay_column 36BX showing the_name of accessory_and the sales
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respectively. And when the nouse cursor is noved and clicked on the
sel ection button 38 according to the nouse operation, thesp&ifdzospl ays the
item name or the accessory nanme of the personal conputer on the adjacent
item name di spl ay col um 36AX and accessory name display col urm-36BX |
successively switching responding to that click. And thus, the |ten1nane
and accessory nanme of the: personal conputer can be eaS|Iy ent er ed.
Furthernore, a nenu button-39, a reset button40 and a client |nfornat|on _
but t on 4@%Woﬁﬂéeaaﬁn0@hmp§)@$Y scwmiing ke $heespeegtsonabf othscr een
35. And when the nouse cursor is noved and clicked-on the nmenu button . -
39accordify o the fBlseutypehes oiisrlny GRAuinsplay $he heonditi s riggmt n
pl ace of _the % | es registration_ screen 35. Wien:the nouse cursor is noved
and cli clf“edu&ﬁ‘ ?ﬁe H’é’&ogtun%&t FRFuGoRei i anngvhen t Hee gpmeatafon telh, Abese.
t he CPU 5@&5? i al | :$n1nanes manuf act ure. nunbers, accessory name -
and the “quantity %o’iladm%fo t?eccﬁﬁ?r%ﬁfalant‘?o EPaBFsBYa%Hio?F%aﬂﬂF%TedQS 30
June 200 [ t nd 368 and in upused condition. Thus,
when var ?%Ss@?%f oéira%?r Q‘rg: én ere it’aglig %ﬁ‘és@%%%%% thascered -
agai n. Then, ' JRYS. [SOL | % cked the I ent
I nf or-mati on bﬁ?fgﬁ{E§ acco?ﬁﬁ% %) t ggﬁnﬁgef égétf§ﬁ a%thBIays
the cl'i esklbnt o6t e@ Sty %tlla%ds%‘jﬁeef}@ to ?H%ﬂi Rade ghown in
0 sales T eqi }

Fig. 6 and Fig.~7 on the display unit ace rgtlon N
screen SEolﬁhﬁ 3$AXﬂth_the accessory name display column 36BX
respectively .And when-the mouse cursor is moved and clicked on‘
the selectlon button 38 accordlng to. the mouse operatlon, the
CPU dlsplays ‘the item hame or the accessory name of the personal
computer on the adjacent item name display column 36AX and
accessory name cisplay column’36BXIsuccessively switching
.respondinc to that click. . And thus, the 1tem name and accessory
name of the personal computer ‘can be ea51ly entered
Furthermore, a menu button 39, a reset button 40 and a
“elient information button 41 are prov1ded on the upper side’ of
'the sales reglstratlon screen 35, And when the mouse cursor is.
moved and Cllcked on the menu button 39 accordlng to the mouse |
']operatlon, the CPU dlsplays the menu screen in place of the :
sales reglstratlon screen 35,
When the mouse cursor 1s moved and clicked on the reset
V'fbutton 40 accordlng to the operatlon of~mouse, the CPU blanks

‘out all item names, manufacture numbers, accessory name and the _

quantlty sold. of the personal computer displayed on each of

25




i nformation registration screen 43 shown in Figs. 6 and 7 consists of a
series of -one screen. And since this screen cannot be di3pluneedopn the

di splay unit -of the personal conputer at a tinme, the CPU scrolling

di splays the part that cannot be displayed at a tine when the scroll bar
44 placed.on the right side of the client information registration’ screen
43 is operated by the nouse -In the client information registration-screen
43, a sales ‘information input area 45A (Fig. 6). and a client information -
i nput  ar denpBBareRisg 3618) aade3pBoxhdesutsd N £ it tsahes sedl @oREE £O8N . i A area’
45A, . code display col um 46A to show item codes according to the typé of
nerchandlvé”@mvaaﬂ@uﬁhenfpmham axe sghegrab lbymmi4tBket hehusbt cphitse

di spl'ay col.unm 46C to show the unit price of the merchandise 4, the
quanti t y SeFegi 3gBap- col unm 46D, the sub- total display col um 46E-to
show t.he sub- ‘total accordlng to each type of- the nerchandise 4, and the
manuf act ur e nuRBER- dt ﬁ’l‘a'gvh%dl“?]%ﬁ? AT seyTe 15y meveddandngl icked e &80 June
2005 sane,-.tine part of the sales information .input-area
45A, the qtléf‘z‘glt bP?esmaFw%%mrﬂ% AECSLORO KOt Rbet Beupe appRm tians

prOV|ded hIS nnect.i on arlous tgﬁes of di spl ay col ums -

rel ating s tﬁe %%?%oﬁ%f Ekﬁnﬁﬁ%ﬁn§ué§§ﬁ é?BdrFﬂl Eat%%we%PF?ﬂQnﬁﬁatlon
1 f. trat 4 dth
o o 2Bre8 BF 05 A€ Undll R0 6 LEH. BhaC ?rg?f&h Sedebae’ ("

0"1tt3d ﬁaitSiHD$1$a%fEk the sales registration screen 35. .The client

- information reglstratlonjscreen-43 shown in Figs. 6 and 7

' -consists of 'a serles of one screen. And since this screen cannot-
be dlsplayed on the dlsplay unit of the personal computer at a
-tlme, the CPU scrolllng dlsplays the part that cannot be’ 7
‘ dlsplayed_at a tlme when the scroll bax 44 placed on the right
' side of thelclient ihforﬁation registﬁation screen 43 is
VOPerated‘by the mouse. |
. In the client—ihfotmetion recietretion screen 43, e sales'_
- lnformatlon 1nput area 45A,(F1g 6) and a eclient. 1nformatlon
1nput area 453 (Fig. 7) are prov1ded In the sales 1nformatlon
i31nput area 45A ‘code dlsplay column 46A to show 1tem codes
'accordlng to the type of merchandlse 4, and. the 1tem ‘hame
r.dlsplay column 46E, the unlt prlce dlsplay column 46C to show
the unit prlce of the merchandlse 4 the quantlty sold ‘display
—_column 46D the sub— total dlsplay column 46K to show the sub--
' jtotal accordlng to each type of the merchandlse 4, and the |

manufacture number dlsplay column 46F are prov1ded. And at the
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expl anations.. Then, in the sales information input area 45A, when the :
mouse cursor is-noved and clicked on the code display col3duné®B05 the item
name display columm 46B, unit price display colum 46C, the quantity sold .
di spl ay colum 46D, sub-total "price display colum 46E and the = -
manuf act ure nunber di splay colum 46F according to the nouse operation,
the CPU nmakes these display - colums to the input available condition. And.
when the itemcode, itemnanme, unit. price, quantity sold, sub-total, . -~ -
manuf act §A@e -RiMBer oBr thenteyent rerderoft the caddist ioflormdei GPU haplaays
these. In-this connection, in the personal conputer 30,  nerchandise

i nf ormat f8f: stieh E_t2} gpierickisnlaymasdnes 466 bai showrtlestaifaly amonnst

ki nds of ;nmerchandise 4 are stored in the inside hard di.sc in advance. And

i f eithelSoRECH+¢%formation on the item code, itemnane and unit price'is.
~entered on the client. .information registration screen 43, the CPU :

retrieves the ThertHafAMeSHeSr ndPi 879 nbt hRFPYs dResh #fedisplare 27 30

June 2005 i r i,on entered and displays the remaining information - ,
aut omat s SahriRe B O ¥ i BAEnEnaR SlBptier [onr oRlaee 5 SDRd of
t he nerch. ' di.spl d._the U calcul ates .the sub--total price

accor di nggg{%étq}a%%{a?ng;ﬁ gélggl%daa%gn%l. yogo{ﬂ&e, % ’?tdilé‘pflsc’é??tfﬁﬁfsug-tot al.

prices ofedd d cr B AN 2804 450! dna Pl &ﬂ%ﬁxé%&d&%%g rtég%@gpggrgun-t “from .

the sub-total, that is the- total. anount _ Qys this.
acCessories and cher'merc@andise 4 are omitted for Siﬁplifying'-A

'éxﬁlanations.
L Then, in the.saleé informafionrinput_area 45A, when the
mouse éﬁrsor‘is movéd and clicked on ﬁhe code display dolumn 46A,
" the item name disPlay dolﬁmn 468, uni£ price display column 46C,
the‘quantity‘sold.display column 46D, sub-total price display
.-qolumn 46E,; and thé manifacture number display column 46F
-écco;ding to the mouse operation, fhe'CéU.maﬁeé thesé.displéy
_édlumns to the inpﬁf_évailablE‘conditiéh. _And when tﬁe item code,
~ item name, unit price,rquantity'sold, sub;total, manufacture
number are entered ﬁndef this COndition} the CPU diépiéys these.
In thiS'conhectionf in thé-peréonal computerlBOK
:ﬁeichandise infbﬁhatiénrsuch as iteﬁ‘codes,ritém names and unit
- prices ofvariou;-kinds of mefqhﬁndisé'd are sﬁoredlin the ::
\' inside hard diéc in advanée;._Ana ifreither one of information on'
-thé.item'code, ifeﬁ name and,ﬁnit'pfice‘is entefgd on thé.qlientg )
information'registratidﬁ'screén'43,'tﬁé=CPU-rétriéveé the

- merchandise infbrmation'in the hard disc based on’ the
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Wth this arrangenent, the CPU can decrease input errors sharply on the
sal es information input area 45A. . Furthermore, in the sal 8Jume2005at i on

i nput area 45A,. delete buttons 47 and 48 are prOV|ded on the right side of
the sub-total price display colum 46E and on the left. side of-the -
manuf act ure nunber display col urm 46F. respectively. Then,. when the nouse
cursor is noved and.clicked on the delete button 47 on the right side of
the sub-total price display colum 46E according to the nouse operation,
the CPU ibifgrkstéon. ehberedmreh spllagis MARE retalihiRyi CREoHREL ANt ity |
sold and the sub-total price dlsplayed on the code display, col um 46A, the-
|ten1nan§uGP§ﬁFa9abbYunn "46B, unit price dlsplay col urm 46C, the quantity -
sol d display colum 46D and the sub- total display col umm 46E, . and when -
the nouse cursB?rF§9¥Rﬁﬁﬁieﬂh$n ¢hiec ked toprihe ard etles bydrdn 48 soldt bE rlght'
si de of - %g ufagiure nunber. - di spl ay col um 46F by operating the nouse.
the CPU Fe’i“?ﬁ starflfr fHePhawser §hspFRYedabrilaedheadgutne 2005

manuf act unber spl ay. col.um._ 46F, nmakes this unused condition. And.
thus, mhgégﬁgr ??Iﬁgééf e ﬁPoFHﬁtPBﬁtaPélc%n%%¢e%P%ﬂﬁ%ﬁﬁuﬁﬁ%ﬁy and

f d.again.. h he _c| S
:zf gﬁ gt?ﬁ%@%%ﬁ?&%&? ??Pglc‘?f 8? ‘_ch) rg‘;’r" nc”rf’lfeir)]ﬁréﬁlt ¢ %nl ?‘Qéﬂ stration
screen 43,1 &seltid Odgeéjllté ftloggﬁl o&h@)fg&§ %‘tg %%n&aap ggrcha eSB([))rm e

di splay. colum 5 sex di splay colunmn oft

bi rt hday:sl=plaewal WR-3eE, es&ueﬁé'&fsﬁspé Q4,561 um 50F

With thls arrangement the CPU can decrease 1nput errors.

sharply on the sales 1nformat10n 1nput area 45A
Furthermore, in the sales 1nformatlon 1nput area 454,
delete buttons 47 and 48 are prov1ded on the rlght side of the.
sub-total prlce dlsplay column 46E and on the left side of the
' manufacture number dlsplay column 46F respectlvely
; . Then,‘when the mouse- cursor is moved and cllcked on the
'delete button 47 on the right 51de of the sub total prlce
'.dlsplay column 46E accordlng to the mouse operatlon, the CPU
Ttblanks out the 1tem code, 1tem name, unlt price, the quantlty
sold and the sub- total prlce dlsplayed on the code dlsplay
column. 46A the 1tem name.dlsplay' column 46B, unit prlce dlsplay_
column 46C, the quantlty sold dlsplay column 46D and the sub— |
total dlSplay column 46E and when the ‘mouse cursor is moved and '
:V'cllcked on the delete button 48 on- the rlght side of the |
manufacture-number dlsplayncolumnr46F by ‘operating the mouse,

the CPU deleting the manufacture number_displayed on the
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address display colum 50G country nane di splay colum 50H, hone tel ephone
nunber display colum 501, other tel ephone nunber displ a30 &me2®0550J, the
Fax nunber display colum 50K, E-nmil address display colum 50L, and the
place. of contact display columm 50M are .provided. Then, in the user ID
di splay colum 50A, the user ID of the. client specific is displayed and in
t he purchasing formdisplay colum 50B, the nerchandise 4 is purchased
.either for household use or business use, And in the sex display colum
50C, themggrfagturaenwibentdi splhys pielysd, 4880 thkesnahBsofingsa®nt | S
di spl ayed on the nanme di splay colum 50D. Furthernore, the client's
bi r t hday SPEIYEipN ayddd Fhiise Whient Naajous shirgs ool Umf SO titdre arane of firm
for which ;t_he client .works . is displayed.in the firmnanme display col um
50F, * thEREPFER SR MRALEY i S nfisliadyen ranthe edbered awaitay.col um 506G
and the nane o(%é(_:@_rntr- in_which the merchandise 4 is sold  i's displayed on
the country nane ,esﬁtégfrc&% §6H 8ok bentinkn Eoygme timy tinatopeeat 488
client's pg ,.pgo unber. i s heing displayed. on the hone-phone nunber A
di spl ay -’éo?g?rm ! chl]fe '%'r?d .cle'LI’:lL en?“né“ ,tbﬁﬁn Sathbet M pFEEPToI4PmUSeT, such
as the-phgner; fu r.of ItDQe f.i p{n re the h‘it‘i ent rks or h gan_be
contacted and t%e pﬂ?on(e u _lesﬁ)% f%ﬁgu%'?,i %& r P aa‘etﬁefoctzér} &3fBRaY ot her
than hi Sconifn pie daambebpibl! BFuhSobAY dlud DEAONEL, 0N e sofpax nuMber
di spl ay. col um 50K, the cl Fe_n 'S ?ac_si_'.m?‘,’e num erlésl%s%ydiqsop_uét?egqghd the.
C|Ieﬁt’ﬁbiiﬁﬁﬂdyv@d%bﬁ§§jb§1@h§pbéﬁ§doééhﬁiﬁiéﬁ display column 50F, ' :

f]address display column 50G, country name display column 50H,

{hbme'telephoné number display column SOIi other telephone number

display column 50J, the Fax number display,éolumn SOK, E-mail

. éddressrdisplay column 50L, and the place of contact display

column 50M are provided..

Then, in the user'ID‘display'éqlﬁmn SOA;_the ﬁser ID of thé
glient specific is displayed and in the purchasing form display -
¢olumn7503( the mer¢handise 4 is purchased either fpr household

' ,‘QSé Or‘bﬁSiHESS use, And'in‘the sex display doluﬁn 50&, the sex
of the client is displayed, and the name of client is-dispiaYéd,
'oh,the'name displayicqlumn s0p. |

'?Furthérmére,*ﬁhe client's birthdéy is displayed in the
bi:thday displéy'colﬁmn 50E, the naﬁé‘of firm for which the
‘client works is displayed in the firm name display column 5OF,
' tbe client's éddress isrdisplade in the address display'cblumn
50G, ahd-the name'of'country in whiChrfhe merchandise.4 is-sold

is displayed on the country name‘display column SOH.“
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mai | address display colum 50L. And the place of contact specified by the-
client will be selected and di spl ayed in the placeof corﬁQMtnecﬂOQ{Sl ay

col utm 50M- At this point, if the client data of the client 'who purchased
the nerchandise 4 is not registered in the client database:23 of the

di stribution managerrent center 2 (Fig. 3), and when the nouse cursor is

noved and clicked on the sex - di spl ay col'um 50C, the nane display col um
50D, the birthday display colum'50E, the firmdisplay colum 50F, -the

address di spl Byr&mdwmpe thed ephiens nutbee fhepkayuwtber s Huling he: ot her

phone nunber display colurmm 50J, Fax nunber display colum 50K. - E-mail .
addr ess G’F—S’Efla-yeéo*PUWﬂl@(ftom@@mgume‘rhdmpﬂlsg copenat$@n, Bhd GPU makes
t hese display columms to the input available conditions. And under such -
condi ti o8&, Ofher Phene axumber i srdiavt isgdyprnf bPéy naweh “as dihes shaerte phone -
number, and the-_other phone nurber, Fax nunber,. and E-mail: address are
ent er ed, "UPRET cof) the i s whesse thsp céeeﬂ'ﬁnHOQBQSOr Fur ¢3fe rro raen tatsited

circlte: sel on_buttons 50BA and 50BB, 50MA to 50MD. are provi ded on the
pur chase®B ét[; ? rPRRTY leiﬁﬁtﬂﬁ thsogl éﬁ&ttﬁePﬁFE%%l%f telphane aitdsray -

col um 50 |veI And . when e sor is noved and clicked .'
on the seﬁ%‘éﬁ%ﬁ% taﬁr?qfoé‘,&"?ﬁd B’(’J%E b%o"l:\i/h %?fK/D Morgevepy PRirHRe these
to bl ackp, £l £ GhsS. i_spl T t ed pur chase ern, and

the place )(Q)fﬂcont aoﬁtl% aﬁ'gg%lx?fmt ?’P§édw§u eri?nﬁ eﬂ0 Select g‘?‘i’“‘%ﬁftbﬁs' -
S0CA, 5Q§¥b§!ﬁ&ég]§%dakﬁe Elient's E—mall address is dlsplayed in the E~

mall address dlsplay célumn 50L. And the place of contact
. spec1f1ed by the cllent w1ll be selected and dlsplayed in the
rPlace: of contact dlsplay column 50M.
- At this point, if the client data of the_clientﬁwho )
purchased the merchandise 4 is not registered‘in the client
: database 23 of the dlstrlbutlon management center 2 (Flg 3},
-and when the mouse cursor is moved and cllcked on the :sex
.:dlsplay column 50C the name dlsplay column 50D the blrthday .
- dlsplay column- 50E, the flrm dlsplay column 50F the address
dlsplay SOG home telephone number dlsplay column: 501 the: other :
-phone number dlsplay column 500, Fax number dlsplay column 50K,
E-mall address dlsplay column SOL accordlng to the mouse
7 operatlon, the CPU makes these dlsplay columns to the 1nput
ava1lable condltlons - And under such condltlons, when the sex,
.name, blrthday,,flrm name, address, ‘home -phone number, and the
" other phone number, Fax number, and E-mail address are entered

‘the CPU displays these.
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provi ded on the sex.display colum 50C and the birthday display colum 50E
respectively And when the nouse cursor is noved on the s3.&mei2005buttons
50CA, 50EA-and 50EB and clicked, the CPU, - successively switching the sex
and the date corresponding to- that click, displays these. Thus, it can
facilitate the input of - the sex and birthday. In this connection, a head
button 51, a reset button 52 and a client information button 53 are

provi ded on the |l ower part of the client i-nformation input area 45B. \Wen

t he nouse curssurthermsreurwﬁmxéunmidndtsaleiilaﬂdbhhtsnsssaaAcaﬁai5@38
operating the npuse,-the CPU shifts the client information regi stration
screen 38MdntehHEMDt ke heravissd am She yumcsxpkaypdtucesm bitEsplayt he1umn
p05|t|on that its upper side fits to the upper side of the display un|“~t
(i.e:, tREBupper thedrlate tofe erpitart cispday cnlimpubOdr cespEdt)ieeld .
dlsplays Furthermore, when the:nouse cursor moves on. the reset . button 52
and t hi s®pg I‘,‘T‘?Ek@aledﬂ%lb?%hq'}ﬁ-'sc‘-’t? tlﬁe“\?ﬁ@éeaégeﬂh!-¢bﬁd org 1t1s9 S\R}m@t’!@% t he
CPU del e on entered on_the client information registration -

‘screen 4 egﬁal lﬁ%’é{?ﬁr"?_ ré%ﬁ.mu@é@ t@oﬁ&F‘PIroﬁheFGW hexsrs ehefieerta bdagbuse
Cr S MRS R LS Sl | R LD B P S kSR RS o
| Lgput a{ﬁé-ﬁfﬁ%é'ééléghg 5 %ggegeshgeng thg upper - side of the dlsplay
Furthermore, selectlon buttons SOCA SOEA and SOEB are |
prov1ded on the sex display column 50¢ and the blrthday dlsplay
column 'SOE respectlvely .And When ‘the mouse cursor is moved on
: the selectlon buttons SOCA SOEA.and 50EB and cllcked the CPU
succe551vely sw1tch1ng the sex and the date correspondlng to
that click, displays these. l'I'hus,r it can facilitate the input of
.the,sex and birthday. | | -
In this connection( a.head button 51, a reset button 52 and
'a client information‘button.SB are provided on.the lower part.of
the cllent 1nformatlon 1nput area 45B. ﬁhen the mouse cursor
moves on the head button 51 and thlS is cllcked by operatlng the
mouse, . the CPU ShlftS the cllent lnformatlon reglstratlon screen
43 on which the head button 51 is dlsplayed v151ble to the
‘posrtlon.that its upper-side fits to the upper'side,of,the
display unit,(i.e.}.the'upper-side oftthe'sales rnformation,‘
jiﬁputlaréa 45A)*and-displays ; | |
| Furthermore, when the mouse cursor moves on the reset

button 52 and this is cllcked accordlng to the mouse operatlon,
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Accordi ngly, when various infornmation are entered on the sales

regi stration screen 35 and.the client information regist3@iure2006r een 43,

t he CPU nmakes the page data of the-sales registration screen 35 as the

sal es notification data based on ,.the prescribed transm ssion command ‘and
the page data of the.- client. i nformati on regi-stration screen 43 as the- _
item specification data showi ng the nerchandi se 4 purchased by the client
and the client - data.  And after adding specific store codes of the retail
store 10 t&ed GBe deiledes- skl ebnfeonatidn tentdres ens ahes chaehti cati on data,
sal es specification data and the client data, the CPU transmits these to

t he sal eaa?ata@tﬁen regi sErabion Feres) 43 Arick ghugsT ibuihbo venagénent
center 2 Vi the Internet 3 as store order data. On the-other hand, in

t he case S gt"é;lf’ﬂe client data of the ' client who purchased t he merchandi se

4 has been reggH {led al re on the client database 23-of the _
di stribution 55 ﬁﬂ“"’&%’nt 5‘0‘“‘?})9 SHFSRReRCYRe PRuske kst i s ovied

on the ug 0 D_d ol ymm_5QA according to the nouse
oper at i on angg'?ﬁlonug‘étg% Sscéfe@ndt ﬁig‘lc‘% Gtié'ct‘ﬁ BSEPTIEYi SR col um
50A int. der thj di t t he .
user 1D "Phap RREPHLLAYS ik BlSatE @ IFPRE A St hae "°

di strl bugi-a agegr@ir]; ch_a h et er d t he
keyboar d, tﬁeﬁ%’éu di spl aff?% %%p%tﬁgéﬁangt&gn%P% fops ser ]llrll% c(’:ﬁsrh ach&\iﬁPFn :

. 50A Th&ﬂltthe CPU thus d| spl ay| ng the user ID, |nf or_ms t he user

Accordlngly, when various lnformatlon are entered on the
sales reglstratlon screen 35 and. the cllent 1nformatlon
reglstratlon screen 43, the CPU makes the page data of -the sales
registration screen 35 as the sales notificataon data:based on

* - the prescribed transﬁission comhand and the page data of.theJ--
client information registration screen 43 as_the-item
specification data showing the‘merchandise_4 pnrchased‘bf the
client and the c1ient data. And after addlng spec1f1c store
codes of the retail store 10 ahd the direct-sales store 11 to
these sales notlflcatlon data, sales speclflcatlon data and the

' cllent data, the CPU transmlts these to the sales managlng
- server 20 (Fig. 3) of the dlstrlbutlon management center 2 v1a
'the Internet 3 as store order data
-On the other hand in the case where the cllent data of the
Acllent who purchased the merchandlse 4 has been reglstered
already on the cllent database 23 of the dlstrlbutlon managlng

center 2 (Flg..3) and when the mouse cursortls moved on the user -
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ID to the sal es managi ng server 20 (Fig. 3) of the distri butr on managenent
center 2 via the Internet 3. And by retrieving the client3@amnel2908 23 vi a

t he sal es: managi ng server 20, the CPU obtains the client data correspondi ng
to the user ID. Thus, .the CPU, as well as displaying the sex, nane, .

bi rt hday, firm nane, address, hone. tel ephone nunber, other tel ephone .
nunber, facsimle. nunber and E-mail address on the sex' display colum 50C,
t he nane di splay columm 50D, the birthday display col urm 50E,, the office
di spl'ay & @hsp3eF, cohemadﬁifmsacc@hrcnpiga)to (tmxleumuﬁﬁGopbﬁﬂ‘EléE|aﬁiﬂlGﬂﬁ_§1unber
di spl.ay- col um 501, the .other tel éphone nunber display colum 50J, Fax
nunber d-rssﬁllét?k@@b utihe SORU apigts Hehee-useirl IRddiepdaydicephay E:QAumtcﬁ(ﬁheby

t he nouse operation, displ ac%/s ‘the purchase pattern and the place of. -
cont act FHPPﬁeaﬁB%tﬁla%% PeRdEkir sppdyurdennthboBendf tive, thaceset D

cont act gﬁ‘tﬁﬁ ay col um S50M_Wth this arrangement,. if the client who
pur chase eD2fiebeRn e Lt ipd do B%’@n%FFé&d?lFéaiiK@?% tRethe

di stri but,i.o 3,30 June 2005 . nan nf center 2, when only user ID of-
the cli edtlsgglgﬁtle‘?’ecf"a%afﬁ%“ei% &Gn %%r’fmg %Yo?ﬁﬁ’i’r 3R F’é@r%‘f’?aaltlrydﬁ screen, |,

t he CPU S vari oys ot er f-ormpt'i on automatical ly. . .
Thus, % ﬂg%n\pi %er ety (?narcan g?gsgfﬁﬁga:ﬁ g%’%e‘f?%r %3 i st ake
and t he LBRUt 1 @fdiéﬁay | &Nt s for rratr on-can be- renarkably si rrpl ified:
Then, the CPU, 'di splayi ng var ous “information on the sales registration

screen 35 and i Cldn@NicpbN kRGBS 081 L LS ERL 'Wbr A 24 ebEnst Eﬁ&%éé the
store order data to the sal es managi ng ,
ID to the sales managlng server 20 (Fig. 3) of the dlstrlbutlon
management center 2 via the Internet 3. And by retr1ev1ng the
cllent database 23 via. the sales managing server 20, the CPU
obtains‘the'client data corresponding to the“user ID.

Enus, the CPU, as well as displaying the sex, name,
birthday, firm'namef address, home “telephone number, other
telephone_numner,-facsimile numper and -E-mail address on the sex .

' .dispiay column 50C, the nameé dispiay-column SOD;dthe birthday'i
display column 50E,. the office display.column'SOF the addreSs:
Vrdlsplay column 50G, home telephone number dlsplay column 501
the other telephone number dlsplay column 50J Fax number ;
-,-dlsplay column SOK and the E-mail - address dlsplay column SOL by
the mouse—operatlon, dlsplays the " purchase pattern and the place
rof contact in the purchase pattern dlsplay column 50B and the -
' place of contact dlsplay column 50M N .
: Wlth,thls arrangement,_lf the client who purchased thet

: merchandise 4 has been already registered to the distribution
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server 20 of the distribution nanagenent center 2 via the Internet 3 in the
same nmanner .as descri bed above based on the transm ssion3@CameRods As shown

in Fig. 3, when the store order data is supplied fromthe personal
conputer 30 of the retail store 10 and the direct-sales store 11, ‘the

sal es managi'ng. server 20 nenorizes ‘the client data contained in the store
order data and the nerchandise specifying data in the client database 23.
And thus, the sal es managi ng server 20 registers the client who purchased
mer chandi®é@agemedsin chateet di | vhet ool vl stnd IThefditheckbisah€sSis Séferdd .
this connection, if the client who purchased the nerchandi se 4 has not .
been r egi®&ter éBeaFlf-ﬁP&} ip6ermatione rﬁl@é:rahmmaglcmgeaerthe GPU asai gns the -
user 1D tQ that client according to-the client's registration and infarms-
this to. CHEPLRY ¥AFiopa other diddy @fi dnfsitmatisn3gulonet2ebLy Futhher, imor e,
if the cI ent who, pur ¢hased. t he merchandi se ~. 4 has been_registered at this
poi nt the Ss§i-a8n Frah'éé?ﬂ@afét?’i‘/éfa%é’e @5&3@@§9§I Frem kaingatnpwi nhe cli ent

vvriting ecll data in the past since' there' is a

possi bi'l | tyEo%Q g oﬁ‘ %%r%ég%fn&itlgpgpﬁohﬁ AFmpEIoR FRMmiRRd in the
- client datgsrg &lients addr ess change or the sales managing -
~server 20 upﬁa%s g?\ﬁ)gpﬂflordrmtlon changed in that client order data. The .

client Order C&Héh(ﬁtﬂé“tﬁa' %&Ep&Q91HHr$Q§§S§%tlhformatlon on the sales

reglstratlon screen 35 and the Cllent 1nformat10n reglstratlon
'screen 43, transmlts the store order data to the sales managing.
'server 20 of the dlstrlbutlon management center 2 via the
Internet 3 in the same manner as described aboverbased on the
.transmission command. | |
As shown ianig..B; when the store order data-is'sopplied
from the personal computer 30 of the reta11 store 10 and the
dlrect sales store 11, the sales managlng server 20 memorlzes '
the client data contalned in the store order data and the |
-merchandlse spec1fy1ng data in the client database 23. And thus, -
the sales managing server 20 reglsters the cllent who purchased
.?merchandlse 4 from the retall store 10 and the direct- sales _
| store 11 o
In this connection;'lf the'cllent'ﬁho purchased the
: merchandlse 4 has not been reglstered at thls p01nt the sales.‘
,_managlng server 20 ass1gns the user ID to that cllent accordlng
.-to the cllent 5 reglstratlon and 1nforms this to the. client via

the electronic mail.
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merchandi se 4 via the Internet 3 is conprised of alnost the sane format as
t he merchandi se specifying data and the client data (i.e30JuneeRpesdata of
the client information registration screen 43),to be obtained fromthe
retail store 10 and the direct-sales store 11 and the contents and
conflguratlon of- the registration (such as issuance of the user ID)-are
approxi mately the sane as above. Wien.the registration of client is

conpl eted, ‘the sal'es managi ng server 20 inforns the acceptance of

mer chandi se. 4 &ndéhermors heif etiad |cistearte wHd pagchhged EREImSAEIREnElsY @ 11
via the Internet 3. And the sales managi ng server 20 sinultaneously
transii t 25 beegaregiaberédcati Unislgici(ti, che isadgs glahagbhgt Servean|xs'
registration screen 35) and the store code to the ,settlenent/delivery:

i nst ruct YRgdepvall2elaent iata e @QjerllanrtswmmngnOdetathahellent
settlerregi@/ delivery instructing server 21, storing the . 35 30 -June 2005

store or §&t3 ﬁ'?FPEG?‘iiohn dieha RAfpISiagef ﬁ@mrtehéssal E@Sﬂﬁhhbﬂrﬁg ofs ethamge20,

controls he ﬁerchandl se 4 sol d and the quantity-of nerchandise sold in
each st oP&, 2SAGSFSr AR gt PRI vaImPer; contaippdninmathe petient datay per

each sto sed.,o th accurrul ed st re order jnstruction data, ‘
t ransmi tégtg g% e © Eﬁ‘f/éf%&ﬁﬁ%? 879Fa PhethhteR ’?naﬂﬂ’g “the

'SSLLY?TZ%‘@?%Q?E%‘J?Q@# stolé?"%%%%ﬁft%ﬁﬁ i Fraged 2%%2% eté%ﬁ“” -
store cogdgtin the same
. The cllent order data of the cllent who purchased the
merchandlse 4 v1a the Internet 3 is comprlsed of almost the same
_ format as the merchandlse spec1fy1ng data and the client data’
(1.e}, image data of the client information registration screen
~ 43).to be obtained from the retari store 10 and the direot—sales
store 11 and thé”contents“and configuration-of the registratio;
(sUcn'as-issuance of'the user‘ID) are approximatelf the same.as
'above; | | | :
rWhen the'registration-of client. is completed.'the‘Saies
| managlng server 20 1nforms the acceptance of merchandlse 4 order
to the retall store 10 and the: dlrect —sales store’ 11 via the
"Internet 3. and the sales managlng server 20 s1multaneously
transmlts the sales notification data (1 e., image data of the
sales reglstratlon screen 35) and the store code to the,
'Asettlement/dellvery 1nstruct1ng server 21 as the store order .

“instruction data.

The settlement/delivery instructing server 21, storing the
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manner as in the case of delivering the nerchandise 4 to the client
descri bed above -based on the delivery |nstruct|on dat a gﬁ&dundﬂﬁﬁﬁlthe
sett] ement/delivery |nstruct|ng server 21. InC|dentaIIy, in the

di stribution managenment center 2, the sales nanaging server 20 and the’
settlenment/delivery instructing server .21 are connected to the shi pment
control server 55. This shipnent control server 55 is supplied with the
client order data and the store order data, fromthe sal es managing .
server 2Gtewe Qrésrsupptrwmtwwmrﬂatsasnppﬂﬂya dabm ahd shbesdeinuping -
condition data fromthe settlenent/delivery instructing server 21. Also
this shi ffEverndRagrantaels ckheonepchagslitsee 4 soldatndates gomitityorfof - al |
sal es .channe| s bX addi ng up the =lient order .data,  the store order data,
the stor¥§&cgardisnqsclt é%e@%%r@t%dlaﬁlﬁoﬁoamag Bhel delivemnhe shi prent
-|nstruct|on dafa based on the actual 'sal es condition. In practice,. the ™
shi prrent e fid e I%Iér‘iae?a Peiodinally; Per $aRB 2bo5e BRsedidutthéh nanagement
center d with a hard-disc in h-CPU and, var.i.ous pro ranB ‘
are stor eﬁéuﬁiﬁfa% PES 9% é:g S5 H&S EHShheRt 6% 3 e ARSI 68 YhYS tondhe |
manuf act C nt i-nstruction program stored
in the- hgé%ﬂg?ég-é&mﬁgékxgm%?l %%é&EEGC|?|g§rIy the CPU enters to the

shi pment i nStyfied | G PHRGESRIYY BRASAYUE Sy 5@@!&0%'%&'&@%”0““9

step ‘SP1 based on the shipnent ~i nstfucti on” program oFIomnng stepﬁh'
SP2, - theméf&haﬂdﬁgﬁ mgbgukheh%uﬁhtﬁﬁk Qﬁgéiffgﬁeto the retail store 10 -

. -and the dlrect—sales store 11 shown by store code in the same
nanner,as-lnlthe-case of delivering the merchandise'4 to the
client desoribediabove hased on the delivery instruction data
given from the settlement/delivery instructing server 21.

Incidentally;iin the distribution management center 2, the
sales managing server 20 and the séttlement/delivery instructing
server 21 are connected ‘to the shlpment control server 55

Thls shlpment control server 55 is supplled w1th the cliént
order data and the store order data from the .sales managlng

'i:server 20 and also Supplled w1th the storage data and the

‘dellvery condltlon data from the settlement/dellvery 1nstruct1ng
server 21. Also this. shlpment managlng server 55 grasps the

' actual’ sales condltlon of all sales channels by addlng up the

‘ ollent order data, the store order:- data, the storage data and

- the delivery condltlon data, and forms the shlpment 1nstruct10n
data based on the actual ‘sales condltlon |

In practice,. the shipment'control_server 55 of the
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and the store order data fromthe sales managi ng server 20, stores these
in the hard disc. And sinmultaneously, the CPU readi ng ou30 Jure 206r age data
and the delivery condition.data fromthe settlenent/delivery instructing
server 21, stores these in the hard disc and proceeds to the step SP3. At
the step SP3, the CPU judges whether the predeterm ned period such as one

week set in advance has arrived or not, and. it continues the processing. of

the step SP3-till the predeterm ned perlod arrives. Then, at this step.

SP3, . whertlistrifnddenemanagampeti centar r2 vias e@@p@prltﬁcaeﬂsr&iQﬁéE in

fol | ow ng step SP4. And the CPU .collects the client order data, .the store
order dat¥hidh sF¥genddveaians phegriuhs \arey stundid.i OThealRU stppscadidisr ithg the
predetermined-period by using the fixed conputational algorithm and it = °
det ect s s%qu@aﬁt PEymeFcherdhandi sto shiminadeottirigat 6actesy typmsad

al | sal es chg:?l during the predeterm ned period, 37 30 June 2005 order .
statisti & feaFPiRBrRR s S atinn g ney Sweéuﬁpngh?h’éar®r€é¥m dmi ned
peri od an% t he tran5| tion of all merchandise 4 ordered frombefore the
predet er m: N&dperiod. And the CPU naking the detection result .as the

S e i R AN s B RS “:eftfspspf,f
e o ChiSiSe s I o R e g ity o
WErChands&§p4S?§tBE§ed/on the shlpment 1nstructlon program. -At the ' |
follow1ng step SP2 the CPU, readlng out the cllent order data
and_the storeuorder data from the sales managrhg server-zot
stores these in the harc dise. Ahd simultaneously, the CPU
readihg_out the_storage-data and the delivery condition data
.from the settlemept/deliverf instrﬁcting‘server 21, stores these
in the hard disc and proceeds to.the step SP3.
| At the step SP3 the CPU judges whether the predetermlned
'perlod such as one week set in advance has arrlved Qr not and
'-1t contlnues the‘proce531ng of the step SP3 till the
1predeterm1ned perlod arrlves
Then, at thls step SP3 when the predetermlned ‘period
arrlves, the CPU proceeds to the follow1ng step SP4 And the CPU
collects the client order date, the store'order data, storage |
r'data and the dellvery condltlon data stored during the- |
.predetermlned perlod by u51ng the flxed computat10nal algorlthm
- and it detects the quantlty of merchandlse 4 sold accordlng to .

its type in all- sales channels durlng the predetermlned perlod
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sol d based on the actual sales condition in all sales channels. And then,
the CPU form ng the shipnment instruction-data show ng th20 duerG0by of

shi pment cal cul ated, proceeds to the following step SP6. At the step SP6,
the CPU,- by. transmtting the shipnent -instruction data to the’ 7
manuf acturing factory 5 via-the Internet '3; ships out .the merchandise 4

i nstructed by the shipnment instruction data to be shipped by the quantity
specified .to the delivery conpany 6. And proceeding to the step SP6, the '
CPU ter pirdetesthhésshipnentalnsignitiznen spy acasaéﬂgdppaﬁe&by%ﬁﬁng the :
Accordingly, :the shipnent- control server 55 -ships the nerchandise 4 to be.
sol d to pheddgberméned perpadijands . ther dmainisé timanofasl Lrmegckadiny 45, based
on the actual sales condition in all sales channels during the

pr edet er AiFrfeefef reu. bafere Hie prede teufifinedeperfodnt iang- dhes COUkBiaking
corresponding to. the actual -sales of nerchandise 4 can be effectively-
di st ri butes ﬂt?ﬁ§1%% G tbs apitRet saTpencondi tirn dirstalilo weiles

management _cen 2, the_ sales nanaglng server 20 and the.

set t | enefit 7742 %erlﬁr‘?‘i’%?‘l%cttq fge §&ePePP51 control the stocks stored in the
retail store JA t.he %Precﬁ__ sal es stﬁre 11 in the formof constant = -
stock supply, tsrteﬁ?s Ps the HEVcH ‘a']ﬂs%tas o"r}?%&qa;’;‘tflﬁ:é’rrpf‘:he del i very

o B et i L
dlreCt|MaéctéfWhé%Hé¥“tﬂgwgghEQeoﬁaﬁgiéﬁéﬂéiQ@ 4 would be increased or
decreased in future to the quantlty of merchandlse 4 actually
o sold based .on the actual sales condltlon in all sales channels
And then, the CPU formlng the shipment instruction data showing
the quantlty of shipment calculated, proceeds to the follow1ng
step SPS
At theistep SP6, the CPU " by . transmlttlng the shipment
1nstructlon data to the manufacturlng factory 5 via the Internet
3} shlps'out the merchandlse 4 1nstructed by the shlpment
insttuction-data to be shipped by the qﬁantity specified to the
dellvety company G;JAnd troceedlnc to the step SPS; the CPU
terminates the shipment.inStructionrprocessing ptocedure RT1.
Accordlngly, the shlpment control server 55 shlps the
merchandlse 4 to ‘be sold to the dellvery company 6. from the
manufacturlng-factory-S based'on the actual sales condltlon in
all sales channels durlng the predetermlned perlod “And. thus,‘
'-.the suff1c1ent quantlty of stocks correspondlng to the actual

sales of merchandise 4 can be effectlvely dlstrlbuted in the




conpany 6, they can control. the stock in the market efficiently as if the
manufacturing factory 5 is selling the nmerchandise 4 di r3ciung 2005t he
client in all 'sales channels. Mreover, when the sales debut day is
informed prior to the sales of new product from the.nmanufacture control
center 12 (Pig. 2), during the predetermined period till the shipment of
mer chandi se, 4 starts, the CPU of the shipnment control server 55 enters to
t he shipnent instruction processing procedure RT2 of -Fig.. 9 in which the
correspomairkgtparts -of Fig: 9 are designated. the sane reference nunerals
of Fig. 8, fromthe step SP10 based on the shipnment instruction program
Then, at the f8hénwn iy tepisSptibuttibe GRbaghhanhscémestzmitedeaoflsnew _
product and the item code of old product transmtted fromthe manufacture
control . m2pedieg IPrvemd pranbdde setthementyd8Pivesycoestsiuagliyng hr ough the ©
step SP2 and step SP3. At the step SP12, the CPU deletes all information :
rel at ed - $85V8p %ﬁrrémz%ﬂsi the diteghsogtiersdf ionthaeretaidntstomsel Odand, store
or der da_;é' s ‘st orage data and .delivery -condition data accumul ated during '
‘the fi xﬁ PSR TRLRF dihaTfe it dm &gaeéf'o_ﬁm 8f doprHeritt $toskd spPladdi ng
up the r iping. clie order .data, -store order data, . storage data and the
del i verygﬁg‘t gr srﬁs‘fsha:th% ﬁ@rﬁh@?&‘llFSe% Abapht Bt F oI the GGLLYRHY t he CPU

obtai e S s 3915 re el LigPeCHE 4R 0,01 BRI DL LSS
Ca'CQ'aiiﬂgtﬁé“%éﬁ&yudﬂﬁﬁn%&'EQEHHEEﬁeLfnternet 3, by delivering the |
. mefchandise‘d directly to the cliept from the ﬁﬁnufacturihﬁ
cqmpaﬁg 6, they can dontfq;.phe stock in the market efficiéntly
'“as if'thé manufacturing facﬁorf 5 is selling the ﬁefchandise 4
_directly'to the client in all sales channels.
| Moreover; when the séies debut day i1s informed prior to thé
'_éales of new product from thé manufagture control ¢enter 12 (Fig.
'2), during the predgtérmined pEriod tiil the shipﬁént‘ofr"
merchandiSeJdlstérts, the CPU Qf the‘éhipment COhtrol sefver:SS
enters to thé]shipﬁen# instructipn proceséiné_prqdedure:RTz‘of‘
Fig. Q,ih‘which the éb#résﬁohdiﬁg,parts of Fig. 9 are designated
' the same ;gferencé numerals-of.Fig.'8,'fromAthé sﬁép éPlO based
Lén tﬂé shipment iﬂstruction proéram.- Then, at'tﬁe following step _
SPll,lthe CEU obtainé thé item code of new ﬁrodﬁqt:and the item‘
code of old produdtrtraﬁsﬁitﬁéd‘f:om the manufactuferconttol
cente;V;Z,‘and,pfodeéds‘to the step sP12 sﬁbqessively thrbugh :
tﬁe‘stép'SPZ and step-SPS; : - |

At the step SP12,‘the CPU deletes all iﬁformation related
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each type of nerchandlse 4 by adding the condition as to whether the sales
of merchandise 4, woul'd be increased or. decreased from rgovume2008e CPU
fornms the shipment instruction data showi ng-the quantity of shipnent -of

ot her merchandi se 4 excluding-the old product, and proceeds to the

followi ng step SP14. At the step SP14, the CPU,, by transm'tting the -
shipnent instruction data to the manufacturing factory 5 via-the Internet
3, makes the manufacturing factory 5 ship the specified nerchandise 4 by
t he quanttq ylshpericfuedst xbhetbel chbsyt corfanyiath ,aseordi Bgdéhedsty pnent -

i nstruction data excluding ol d products . from anong various nerchandise 4 .
manuf act Wiedade dasa ﬁﬁduﬁal:!-‘uemgcdm@qp Satandcounodadedt dutirey fiid owi ng. -
step SP15..-At_ this step SP15,,the CPU"judges whet her the nunber. of = days’
till the fizeds Perape hagedon nkhe ptteriucrodess ofead Hedrodenbs - pResiebynunber

of ship &H start da%s or not. And during the . period titl it. reaches to
" the nunb@SPIsHPpHR tr‘§'f‘%+‘?l%y%1“?rtt #5095 dake, 2eberererdengiata t he step -

SP11 and Jiepeats .t ces | oop from the step SP11 to the step SP14.
Here,  t h& R ﬁﬂ%rd%P s%l"gnéh @%a’r‘fergfa tag ] é’ePé&P@dth%cE’é?ﬁfFWdD% t he
nunber ed for. tran o] chandj se 4 fromthe ~
manuf’ actfﬁ:r ﬁﬁ ‘?Hﬂ %qomtthhm’de ?F& %’Bﬁ'ﬂ)ﬁﬁy ea?l‘al'l:‘??)]r FS%ering the
””C“""“d‘*%ﬁd“%t@@cﬂﬂ i FURRESC oGl IFefELE Ll e oG I

direct-sales store 11 hat del'i very

conpany ﬁrocé@&s €8 Atle smrl«%m,ga@@e},hep%rect sal es store 11 when its
sal es ‘

At. this step SP13, calculatlng the quantlty of shipment 1n7
each type of merchandlse 4 by adding the condltlon as to whether
: the sales of merchandlse 4 .would be 1ncreased or decreased from
now on, the CPU.formsrthe shlpment 1nstruct10n data showing the
rquantity'of shibmehtiof other merchandise 4'exclucing the old
product, and proceeds to the following-step spi4.
”tAt the step SP14, the CPU, by transmlttlng the shlpment o
o 1nstructlon data to the manufacturlng factory 5 wvia- the’ Internet
3 makes the manufacturlng factory 5 Shlp the speclfled
1_merchand1se 4 by the quantlty specxfled to the dellvery company
"6 accordlng the shlpment 1nstructlon data excludlng old products
_ fromramong various merchandlse 4 manufactured in the
;manufaCturiﬁgrfactory 5, and proceeds to‘the-followihg step SPiS;
‘ ‘At thlS step SP15 ~the CPU judges: whether the number of-
days tlll the sales start day of new product has reached to. the -
preset number_of shlpment start‘days or not. And during the

period till it reaches to the number of shipment start days, it -
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starts. Then, at the step SP15, if the nunber of days till new product
sal es starts reaches to the nunber of shipnent start - day30 Jung 2005
affirmative result is obtained, the CPU proceeds to .the follow ng step
SP16.. And as well as deleting all information re}ating to the old product
fromthe client. order data, store order data, storage data and the . .
delivery condition data stored during the predeternned period based on
the itemcode of old product and by adding up the renamining client order
dat a, - st crefurosdér theastepoSRUE dred arapuch ishehdebirveeyseagdlbbeneelat a usi ng -
the prescribed conputational algorithm the CPU obtains the actual sales
_condltloﬁ*@k@ﬁsﬂlﬁ@lbIQOptbdustsp|3PkﬂI sal es’ channel s and proceeds to the -
following step SP17. At'this step SP17; the CPU calculates the quantity of ~
shi pnent-in ea@ﬁr?yp@%fnm%mafg@emew ateirtgdae tenseleatedas to
whet her sales of these merchandise 4 woul d be increased or 41 30 June 2005
decrease&c’lcﬁrfibt’ﬁr'é"t%h? h'é‘”htt’,%lht‘? ayE - d-‘e&uwsrh §9§ FerespeTi g the :

excl udin se- And si mul t anequsl y,. tthe CPU forns the shipnent

X e PsRchaf 5%‘5 et hes R Be FRGUBFY SaFRoth® daid e
duct [ t foll t SP18. AtL'th t SP18, by. -
Product . B REOE SR 4 L O B e D o Shd P AL St SR oly s
th a0t h del hi t
i nds of Eﬁ’é‘?% n%.s%% e%%%%?? o ?Reesﬁ.vg%nﬁl’?%%”?vifﬁf Irchﬁ’?ft%al\iarlous

s0 that new product will be stored 1n the dellvery company 6,

the retaxl store 10 and the dlrect ~sales. store 11 when its sales
-starts
Then, at the step SP15, if the number of days till new
product_sales starts reaches to the'number of shipment start
days and an affirmative result is obtained, the CPU proceeds to
the following step SPlG;_.And as well as deleting all information
relatlng tc the old product from the cllent order data, store
order data, storage data and the dellvery condltlon data stored
-durlng_the predetermined period based on-the item code of old
' product and by adding up thé‘remaining-cllent'order data, store
'order data, storage data and the dellvery condltlon data using |
- the: prescrlbed computatlonal algorlthm the CPU obtains the
. actual sales condltlon excludlng old products in all sales
channels and proceeds to the follow1ng step 8P17.
| At this step SP17 the CPU calculates ‘the quantlty of
rshlpment in each type of merchandlse 4 by addlng the condltlon'

as to whether saleS‘of these merchandise 4 would be increased or
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excluding.. old product from anong various- ki nds of nerchandi se 4

manuf actured in the manufacturing factory 5 and the new piBQ)dl.lrtstZOOby t he -
quantity specified to the delivery conpany 6, and proceeds to the step
SP19. Then, at the step SP19, ‘the CPU, repeating the same. processing as _
described. above fromthe step SP16 to the step SP19 periodically till the
sales start ‘day of new product, shi ps the mer chandi se 4 fromthe B
manufacturing factory 5 to the delivery conpany 6. And then, proceeding to
the step dmaGasede inCPUturentoathe qiristity prent dms@mousomepcm@sﬁ@g
procedure RT2.. Thus, since the shipnment control server 55 supplies various
mer chand|4s@Wlﬂ’éﬁinﬁh@léuaﬁ??h?n@is%al éndexpaul saneousky, dehé &Y fooompany 6
based on the actual. sales condition in all sales channels, by stopping the.

suppl . 'd:fheoISG’IEF@BGctﬁsFBU?%O’E@?%r%ﬁdWW peedirtag henbiderr ni ned

period til gpsgges start . 42 30.June 2005 -day of the_ new product, the
shi prréntfs PVBEY B QARCE ¢ GG d:fr‘i‘ﬁ’@dsst Gf?ktf‘S fRLlAvERAIRRCT easi ng
t he quanty of old products fromthe delivery conpany 6,and the new

product -can-be -distributedin the market-as stock tlmng tothe sales start -
day of new progdu C I.n_Fi rst ar ea HG shows t he
trgnleon o1l‘o t ee%uaén?exf)yﬁﬁfé %rycﬁ:zicr"il >3 tzf”s]?o%ga fllﬁl?rﬁ% JHT VS 1€8rpany
6 as st ogk+Al 88 the RERAAULALY @Easm@ ts,hslat Eﬁ@%ﬁt&&&é 3 heth%u% ty of

mer chandi se 4 stored in the ret
_ makes the dellvery company 6 ship out varlous klnds of

merchandlse 4 1nstructed by the shlpment instruction data

excludlng old product from among varlous kinds of merchandlse 4
: manufactured in the manufacturlng factory 5 and the new product
'by the quantity specified to the_delivery company 6, and
: prOCeeds to the step SP19.
3 Then, at the step 8P19, the CPU, repeatlng the same
proce551ng as descrlbed above from the step SP16 to the step
"SP19 perlodlcally tlll the sales start day of new product, ships
: the merchandise 4 from the manufacturlng factory 5 to the
- _._dellvery company 6. And then, proceedlng to the step SP20, the
- CPU. termlnates thlS shlpment 1nstructlon proce551ng procedure
RT2. - o
| Thus, since the shlpment control server 55 supplles various
merchandlse 4 for the quantlty of sales expected to the dellvery
dscompany 6 based on the actual‘sales-condltlon 1n all sales '
hchannels, by stopplng the supply of old products to the dellvery

company 6 during the predetermlned period till the sales start
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store 10 as stocks, and the third area CT shows the transition of the
quantity of nerchandi se stored as stock in the direct- sal®eduretz®ds 11. As
descri bed above'in Fig. 9, since the distribution managenent center 2
controls the stock of the delivery conpany 6 based on the actual sales
condition in all sales channels, old products stored as market stocks
woul d -be al nost sold out by the tinme when sales of new product start. by
just .stopping the supply- of old product to the delivery conpany 6 before
the new paydoft theahes tadict, Atk tdhd phientpEeduesl C@élr\b@rm _dah the market
ina state in which old products are alnost sold out in all. retai

stores 1G°aﬁ90h|t@%tssaﬂEstﬂﬂmssubimuﬁhdepreasihg thetquanﬁiuyﬂomaﬁagenent
systeml, as is: clear fromFig. 10, it is apparent- that the stock put in
t he mar- kBrodughs b%r%rﬁhﬂ)ldeédmumayyeﬁenaM| the nde pfadwit manbbe of .
sal es channels. 43 30 June 2005 In this connection, the client database 23
of the dF3EFFHRRRYesh %ﬁé@eﬁ@ﬂk%ﬁﬁeﬁwcksté@md@%dﬁ% sHeess wipatt dayent er

56 via thg $e0|fuf commyni cation |ine. The support .center 56 is equi pped -
wi th. 8- p8r¥ uter 57 and a.support database 58, and various data

such as how toIncoI% g\#th thg Ferrogﬁougt?opgatlon or when di sorders occur
concerning all PETARGr s&Ta ol safe &R Sttedred i She¥s tABcor di ngl y,
.mgnbgggﬁ%etylﬁgfg%g;‘ gugn% 1ers CE%Q,'_»C Haaidd fsreo%:e% flaof&t he cl '_e”t
S dellvery companin as.stock. Also the second area KT shows the’ |
transitionlof the quantity of merchandise 4 stored in-the retail
'store 10 as stocks, and the thlrd area’ CT-shows the transltlon
of the quantity of merchandlse storéd as stock in the dlrect—
sales store 11,

As described above in Fig. 9, since the distribution
management—center 2 controls the stock of theroeliuery,company 6
‘oased‘on the-actual'sales condition in alllsales channels, old
products stdred as”market stoCksrwould be almost sold-out-by the

-1 time-ﬁhen'sales-ofinew product startvby just'stopping:the-supply
'of‘old product to‘the'delivery company 6 before the.new product -

.fsales=starts "And the new: product can be put in the market in a
state 1n whlch old products are - almost sold out in all retall

| stores 10 and direct- sales stores 11. |

Thus, in the dlstrlbutlon management system l,ras is clear.

rfrom F1g 10, 1t is apparent that the stock put in the market

‘' can be controlled accurately even using the plural number of

sales channels.
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support -center 56 detects. the nmerchandi se specification data and the
client data in the client database 23 based on the client3lJunea@d®5and t he .
user | D by neans of personal conputer 57. And after confirmng the

mer chandi se 4 bought by the client by displaying the nmerchandise
specification data and the client data of the client who sent the inquiry:
on the display of the personal .conputer. 57, the support ‘center 56 can cope
with the client's inquiry accurately using the data in the support

dat abase 58 asInotbasi conmentinsts, e idldemr dathbakbe2di 6f rifuit i on .
nanagenent center 2, when the delivery condition data is supplied fron1the
del i ver ydl@(tﬁﬂ)bﬁﬂflen mhRagenen ereeTtateld ver ponnetitedt kogthersgrpaxit sends -
out the settlenent data for sales conpany required for settling the
account CENERE S8I ¥iachpasiesific remmnichsioot Al nanpUiite ofappsaltes of

mer chandi se 4 ‘to ‘be delivered to the settlenent database 61 and stores

t hese. 4$e§ﬁe§u§§ 9 08IUHPRAS: Wid saPeTrsesapafymBDteEs P bdrdld SureRdd out

t he dellée cond%%lon ata and. the settlenent data for sal es conmpany
from t heCBETPERReR? ERADGI BF dedar FEchnpEr et 8o oFope HEL @pddie i c

-connunlc %kgge$ug est abli shes the aales of “merchandj se 4 accordlng.

to the delivery con%elfl BIPTbO% RS EP EREAET € 29Ut SPRERF Bk @1dn the
del i verymgp&q]é,rlapgb dtﬁtcg-i g@u%,ret Qeorggcggn&?‘s%ét | enent wi |l be conducted
as

such as once a nont he Sett| &fent ~data for the sales conpany.

At this p0|r“,AéEb£H¥N@1f,”wﬁbﬂ aﬂllnhﬁlff'ébﬁgégﬁléﬁnﬂﬂgqmerchandlse 4

'is arrived from the cllent who bought the merchandlse 4, the
Asupport center 56 detects the merchandlse spec1f1catlon data and
the cllent data in the cllent database 23 based on the cllent'

name and the user ID by means of personal computer 57. And after
conflrmlng the merchandlse 4 bought by the cllent by dlsplaylng
J"the merchandise spec1f1cat10n data and the client data of the
client who sent the inquiry on the dlsplay of the personal
computer 57, the support center 56 can cope with the cllentl
‘frlnqulry accurately u51ng the data in the support database 58 as
_ occasion demands ot |
Furthermore,_ln‘the dlstrlbutlon management center 2, when
the dellvery condltlon data is supplled from the dellvery
.ncompany 6 the settlement/dellvery 1nstruct1ng server 21 - sends
‘ out the settlement data for sales company requlred for settllng
-A the acecount to the sales company 60, such as the total,amount of

sales of merchandlse 4 to be.dellvered to the settlement .

database 61 and stores these.
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managenment. system 1, in order to distribute the nerchandise 4 efficiently
in the market the distribution managenent center 2 cont r3fl Junel2805

mer chandi se 4 stored in the delivery conpany 6 as its assets. And the

mer chandise 4 will be distributed to all sales channels fromthe deli very
conpany 6 under the control of the distribution nmanagement center 2.
Accordi ngl y, “al though the-sal es conpany 60 does not store the nerchandise
4 to. be sold, it 'sells the nerchandise 4 to the: customer publlcly in the
name of maker ‘Thiamgd eséaéﬂledfles:ntphey %8l peracaedlly fenddhangdeltnery
condition of ‘mer’chandi se- 4. More specifically, in the distribution
managenefieliysrencdndi whem diter ment lihedisee tdeinentedlh ver sk taalidie cust oner

fromthe delivery conpany 6 utilizing the Internet 3 (Fig. 2),.the maker

, obt ai nsCPRBARYSETQm the asettinmend] Katgbeke ﬁérvhantheetmi:etmethés cgal es
corrpany 60..1 And_at that tinme, the sales conpany 60 - receives the cost of
sales B FPSH??%%@W“‘BPQ%% Léaec aBd3esyahpbi goos the eralese ofust oer .

Furthernore, in:the distribution rranagenent system 1, in the sales channel
usi ng- thIB FERAIL] o & RPT M tenéh Befi?%Y?IYc‘éﬁPﬁf&fi'yl & ithers R
t he-merc se At O thzﬁ:ret aiJ .store maker gets the cost of . sal es

A by. sel’l | ng ‘_T‘rhdlsneerc e 4b989dt ﬁ’é E’é‘l"'e et’cﬁ&f@hfcﬁ@l ASR fR&2sales
bt f | | handi 4 to.
CraPany Bl B0 Iondl 205 ) Mo SEnd e Sl BB Sl o

f‘ﬁfgrd' Hodth dhRPIUTRAL etetft'ﬂsmgﬁtcéa& %ol héht g %@ar&%'rss $.by selling

At thlS p01nt as shown in Flg 11, in thlS dlstrlbutlon '
.management system 1, in order to dlstrlbute the merchandlse 4
. eff1c1ently in the market-the dlstrlbutlon management center 2
'controls the’ merchandlse 4 stored in the delivery company 6 as
'1.1ts assets - And the merchandlse 4 w1ll be dlstrlbuted to all
sales channels from the dellvery company 6 under the control of
the dlstrlbutlon management center 2.
Accordlngly,'although the sales company 60 does.not store’
“the merchandlse 4 to be sold, lt sells the merchandlse 4 to tthh
castomer publicly in the.naﬁenof maker;.and establishes the
sales adcordinglto the delivetyrcondition of?metchandise 4.
| . More spe01f1cally, in the distribution- management system 1,
: .when the merchandlse 4 is dellvered to the customer from the
dellvery company 6 utlllzlng the Internet 3 (Flg 2) , .the maker
,obtalns the cost of sales A by selllng the merchandlse 4 to the
sales company-GO.;rAnd at that tlme, the sales company 60

receives the cost of sales B from the payment of the price C
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to the client. Furthernore, in the distribution managenent system11, in

t he sal es channel using the direct-sales store 11, when t3eJurdetdogery ,
conpany 6 delivers the nmerchandise 4 to the direct- sales store 11, the
maker obtains the cost of sales A by selling the merchandise 4 to the -

sal es conpany.. And then, .when the direct-sales store 11 nanaged by the

sal es conpany 60 sell's the mer chandi se 4 to the client, it obtains the
cost- of sales B according to the paynent of 'price C of the merchandise 4.
Accor di ngfsom i the liustdmetri buti on. mnagenent system 1, even. though, the ,
maker and the sales conpany 60 actually do not deliver the nerchandise in
each sal es chaﬁh@&hEFMdecannré@eldsstrrbuﬁnanammmsgemantrsghta@ nprﬁmandlse
4. According to this enbodinent"” the manufacture control center 12 _
descrlbedjabé@éqsncbﬁgnek etpg i the reprikoitaire dOnpwhen, thaddéyivery
transmtting a caonfirmation request of the .46 30 June 2005 order condition
duri ng trﬁ? e PefRl e pethodnerchiardists fhawt theometallsstore BB, (fHay. 3)_1
via the Lni ernet 3. Eé means of the personal conputer, it obtains the

client offEFTIFELSakBet FRSt Gl intidh Rimseldénat kbesperrhardisrrd deb as the
or der. coq%p i.on data %Aa‘%? né%%? et 3. Then, on recei pt of the order
condi tion data fromtheY ship ﬁtF8F9§eF9@Pa Qtﬂ?ﬁﬁﬁﬂﬁnﬁﬁe E8fput er
of the . g@ngggggu N g% L&l | S. rder condit creen .
al, :
65 shomn N By % % ﬁ1 &fqg1ayxmﬁﬁéh % é E?hg he reta{E store % o
- And’ the retall store 10 obtalns the cost of sales accordlng to '
the payment of the: prlce C of that merchandlse 4 by selling thlS
'to_the client. | . |
Furthermore, in the distribution-management‘system’1, in
‘the sales channel using the direct-sales store 11, when the
delivery company 6 delivers the merchandise 4 to the direct“
sales .store 11, the maker obtains the cost of sales A by selllng
the merchandlse 4 to the- sales company And then, when the
dlrect sales store 11 managed by the sales company 60 sells the.
merchandlse,4 to the client, 1t_obta;ns the cost of sales B
according“to.the payment -of ‘price C of the merchandise 4.
“Accordingly, in this distribntion management system 1, even
though the maker and the sales company 60 actually do not
~-de11ver the merchandlse in. each sales channel they can receive
.:sales comm1551on from the’ merchandlse 4
‘According to this embodiment,‘the‘manufacture control .
.center_lz described above in Fig. 2 comprises a personal

computer,; and by transmitting'a.confirmation,request of the
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order. condition data. In this order condition screen 65, the order nunber .
di splay colum ‘66A, sal es nethod display colum 66B, |D 2bdsmeditspl ay

col um 66C, client's name display colum 66D, the total- ambunt sold

di splay colum 66E, the ordered date display colum 66F, the ordered tine
di spl ay colum 66G, condition display colum 66H, detailed selection
colum 661, and the cancel display colum 66J are provided. And the

hi story ‘when and-how the client ordered the yrerchandi se 4 via the |nternet
3 and t hexdiest copdhoiont feri gy aile Hreice thdnamdd Rardohees- 8Rb esh Sirpta | |
ordered-the nerchandise 4 via the Internet 3 are displayed at si‘ght. Mre;
speci‘fi cgiongrolnseheenr 8%r (Rigmbe3) diispltie (mlﬁdalme%a bytﬂﬂéaﬁ@&sf fire or der
nunber _al | ocated to -each order information data is displayed:.' And the-
order i nPeRECEal cgomprabere] ilt idhitedais thiee cllieetnetrddradalts hendrides of sal es

channel excludln the ‘Internet 3 can be identified easily by changing the
format of t87e30r %ﬁedzz'eoafmbrtae spevifiedspetiiad addihg ardert phaisdttiton t he
nunber not . addi ng'the al phabet to the nunber. Furthernore, in, the

sal es neaﬁ53 H%%p? feFfeE68, the Wb, call center, retail store, and

“the direct- Salﬁi store utili,zed for sales of nerchandi se 4 are displayed
Mor eover, in tHeETDESTe TSP %yochhﬁnﬂr@%{:c?%%kﬁ%ﬁ?uf%qﬂanSWdéherecelvedr

rom NenfAun Sl LIS 0008 by SRt alela Mg i d D gLe O Lhe
store 1Oh§ﬂﬁkéé%hfg'd%Htf%al%%n%egrf21&isplays ‘the- order condltlon
screen 65 shown in F;g..lz on the display unit hased on the -
forder_condition data.r | ‘ - N
In this'order'condition-screen.65, the order-number display
ecolumn 66A, sales'methodldisplay column 66B, ID/code display
- column GGC ollent s name dlsplay column 66D the total amount
sold dlsplay column 66E the ordered date dlsplay column 66F,
the ordered time display column 666G, condltlon dlsplay column :
| 66H detalled selection column 66I and the cancel dlsplay
7 column 66J are prov1ded And the history when and . how the cllent
ordered the merchandlse 4 via- the Internet 3 and the hlstory how
the retall store 10 and the dlrectmsales store 11 ordered the
merchandlse 4 via the Internet 3 are dlsplayed at 51ght
 More spec1f1cally, in the order number dlsplay column 664,
the spec1flc order number allocated to each order 1nformatlon
data is dlsplayed .And the order in the sales channel utlllzed
the Internet 3 and the order.of sales channel,excludlng the |

Internet 3 can be identified easily by changing the format of |
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store codes of the retail store 10 and the direct-sales store 11 are :
di spllayed. In this connection, when the nerchandi se is or3kried 2006ect|y via
the Internet 3, the client order data is transmitted to the distribution
managenent center -2 not passing through the operator or store and thus,
not hing is-displayed in the ID/code display colum 66C. In the client's.
nane- di spl ay col utm 66D, . the nane of custoner who ordered the nerchandise-
4 or purchased the . nerchandise 4 is displayed.l"And in the total anount
-sol d di SBFQ?’: %%‘PW}S 66h t3e adstialg ampeArhsbibbstof théenudrahard setd

or der ed, price charged, is displayed. And in the ordered date

di spl ay Eg?ih’i‘r?l @BGF altnfeah%t PHEbSEL es managi ng server 20 (Fig. 3).
received the ¢ l{\‘gr]_rl‘aorder lnfornat|on data and -the store order data will be.
di spl ayed. Wi T TR Sy &é‘r &dst PRees dPepirey ShIRARY GB@m 6By Fhewhen -

t he sal n rver rec ived th cllent order _information data
and thee§ %?eg%irldqfen '36 %ﬁge'dﬁ’f‘ e dbrech S dtorR the

condi ti Y 6 her. the credi 0 be used when '
buyi ng t e rer c%afr? i S6 T}S %% 8rghan§l?ﬁ Reis ‘Efs%@ta eE{mdi'tion or not as a
resul-t of itsppr Dk,@rnar a Pl &) ta|I utton
661X i s provi ded in tHhe ﬁettglél Hb?é %%ﬁi%pﬂlg éox%glis hdrﬁﬁ% 8 ) 3

cursor (didershadeivkd Erdm the EEYPdc&'I‘E& tghe. t‘é‘f‘é q'galm %tgt %@Eﬁ?{'éfa‘gﬁom in

cllcked by - operating.the nouse (not shown in
‘is in charge of the order is dlsplayed “And regardlng the orders

obtalned from the retall store 10 and the dlrect—sales store 11
--store codes of the retall store 10 and the dlrect sales store 11
are displayed. In thls conaectlon, when the merchand;se is o
ordered.dlrectly via the Internet 3, the client order data is
transmitted to the distribution ﬁanagement center 2 not passing
through ‘the operator or store and thus, aothing is displayed rn
the ID/code display column ssc | ' |
| _ In the client's. name dlsplay column 66D the name ofJ
. customer who ordered the merchandlse 4 or purchased the
-merchandlse 4 is dlsplayed And in the total amount sold dlsplay
-column 66E, the total amount sales of the merchandlse 4 ordered
Ei.el, the. prlce charged 1s dlsplayed And 1n the ordered date
‘¢‘dlsplay column 66F the - date when the sales managlng server 20
{Fig. 3) recelved ‘the cllent order 1nformat10n data and the |
. store order data w1ll be dlsplayed. While in the ordered tlme
display column 66G the time when the sales managlng server 20

.-recelved the cllent order information data and.the store order
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Fig.) of the personal conputer calls out the pertinent item display data
and the client ‘data (i.e., page data of sales registratidhlee200h 35 (Fig.
5) and the client information registration screen 43 (Figs. 6 and 7)) from’
the distribution nmanagement center 2 via the Internet ,3 and displays
these. -Moreover, in the cancel display colum 66J, ,a cancel button 66JX -
is provided only in the colum corresponding to the order " information
obtained fromthe retail store 10 and the direct -sales store 11. And when
the nerclitd $614 bs désplavedor exchanged,” and when the nouse cursor is
nmoved on the cancel button 66JX and clicked according-to the-nmpuse -
operation, thelBCERRcEPPYlbian idisniaye apdmnoBotihevwbethes puineli enpdi es
regi stratjon screen 35 fromthe .distribution nmanagenent center 2 via the

| nt er net °§n§n%°dg§p1‘§?§_ THeR Rivine the senchgneisat fohs Iedeed B5.inwen the
merchandige 4 iLs.returned, the CPU cancel s the -49 30 June 2005 sales -
regi stration Serean“ PP hFS & (FsUdkt 8F naFs BRRIHRIRAEY Mor eover

in the case ; i the nercechandi se 4, the CPU can change the item.
%§§ﬁgka%§8£afg&%pia(¥rﬁ e :

nunber- o nmer chandi Sé 'he sales registration screen 35 and

regi ster the igg NWel g oiNusyyd 0. the manufact'ure contrql center
12, the order condition o .nelb%(%g?];d-:éggxcgrs} NS y“? ?el'fﬁ iqoe]q;é?‘(}avi a the

order "coatebtosn SIRMh ¥o1 ! NengMBsn EUMILALARACTEER FRopRsphe
client i-nformation registration screen 43.. And when changes - occur in its

cont ent sFighpses aRsvde tanged aBeakeobatesRUe@ERidhd clicked by
operating the méuse.(notishown in Fig.),;the CPU (not éhoﬁn'in
- Fig.)'of the personal-coﬁputer!calls outlfhe:§ertinen£.item.-
displaf data and the clieﬁt;data (i.e., page data of éales
registration screen 35 (Fig. 5) and the client information
"_regigiratioﬁ screen 43 (Figs. 6 and 7)) frpm the distribution
' managément center 2 vié-the'lnternét\S ahd_displaYs these;
| “Moreover, -in the,éancél display céiﬁﬁhAGGJ,Aa cancel'buttﬁn
} GGJXAis proﬁided onl&_in the column éorresppnding]to ﬁhe 6rder
- informati;sn obtained -frbm-the retail store 10 and the direct-
rsales stofé 11. Aﬁdywhea thé me:phandisé 4is retﬁrned or
.egchanged,zénd=whenthe m@ﬁse_dursor is{mbved on the cancei”
| rbuttop‘ésJX'and clickéd addo;ding tp'thé-mouse operétion, thé':

CPU calls out the'pageadaﬁa of the correspondiné_éalas_

e -

 '7;egistrationVscreén 35 from the distribution management cénté#ré
'via-thellnternet 3 and diéplays this on the sales registratibh s
5 screen 35. | | ‘

When the merchandise 4 is réturned, the CPU cancels the
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Mor eover, when a confirmation request of the stock control condition is
entered, the personal conputer of the manufacture contro80dunet20512, by
transmitting this to the shipnment control- server 55 (Fig. 3) of the

di stribution managenent center 2 (Fig. .3) via the Interest 3, the PC
receives the storage data and the distribution condition data, fromthe

shi pment’ control server 55 "and displays the stock control screen 68 (shown-
in Fig: 13) on- the display unit. In the stock control screen 68, the item
nane . di sfedes é‘@galﬁ’hrﬁgﬁc?nt$rereererﬁfccml:e:r@@hal}ingolturmh598xtéﬁﬁaﬁent er

st ock di spl ay colum 69C, the delivery conmpany .5tock display colum - 69D
and the P@&F§¥é?éd ﬂ?ﬁ@?QﬁQﬂoI&W @@Eu#ﬁSGQEfaeEChanglmbuthélmdﬂmhanaesenapﬁ

di splay " %glunn 69A, nanmes of all . nerchandi.se 4 stored in the delivery
conpany &P&r EPHi SN agRrnge e iEamamben o6déhdi pprabandlsemd 698 thshe i.tem
codes .of _these nerchandise 4 are displayed. 50 30 June 2005 Mboreover, in
t he cent 8P 8P oFRIHF I WP AR FSE, af’ﬁ‘erﬁgaﬁ!:ﬁ-‘{?ytb? Jst%@@sm rgaiod by -

t he settlenent%del|ver instrycting server 21.(Fig of the distribution

managenent ' %P%mﬂﬁ& &Y ﬁsﬁanBﬁoth%e%F%ﬁ ddtzordgiti e in the
del | 690 t ocks -
an![ \r/glr%/eglq‘g? O@Eal | vec?’y%o%a%%ng@s E%Haeﬁ%‘g’d‘%ﬁ% v‘t%é:%&g(f‘:’Fa@Fy

condi t oaoggi@u;,p ddieaat @20 da n glstered time | col um
69E, the tinme at which tﬁe gﬁgn%?%ﬁgofégfo r'égt Eﬁ gé €4 |s f

regISter&Ihent information registration screen 43.. And when ‘changes
‘occur in its contents, these can‘he changed and registered again.
Moreover, when.a confirmation request-of—the stock COntrol'
_condition is entered, thehpersonal computer of the manufacture
contrel center 12, by transmitting this to the shipment control
server 55 (Flg 3) of the distribution management center 2 (Fig.
- 3) via the Interest 3 the PC recelves the storage data and the
:{dlstrlbutlon condltlon data from the shlpment control server 55
' and displays the stock control screen 68 (shown in Flg 13) on:
_f the dlsplay unlt |
| In the stock controllsbreen 63 the item name.dlsplay
column 69A, the item’ code display column 69B the center stock )
'ldlsplay column &9C, the dellvery company stock dlsplay column
69D. and the reglstered time display column 69E are prov1ded
In the 1tem name display column 69A, names of alll
;l merchandlse 4 stored in the dellvery company 6 are dlsplayed

;_and in the item code dlsplay column 69B the item codes of these

‘merchandlse_4_are displayed.
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to the settlenent/delivery instructing server.21 of the distribution
managenent center 2 is displayed. Thus, in the manufact ur80 deet2086 center
12, stocks stored in the delivery conpany 6 can be easily recogni zed per
mer chandi se 4 by the stock control screen 68. Thus,” the actual sales
condition can be grasped in accordance with the order condition screen 65
descri bed above in-Fig. 12. According to the foregoing construction, in -
this distribution nmanagenment system 1, the client order data tobe-
obt ai ned  f r om Mbresedes. inhdmealenttdr istedkt BespDagr86lumn 8L t hee ; Store
order data of merchandise :4 for the quantity sold'to be obtai ned fromthe
retail sEypEtibyand %t@pkﬂrqnntnnﬂhad.bwombelsetulemehESdsiENnuy:s excl udi-ng
the Internet 3 are received by the sales nmanaging: server 20 of the -

di st ri butPERTHERNEMRTVeR R ler(Fig. Addofhéhsedi sbnbhtt tesh imearagemesttr'uct i ng.
server 21 cgntr | s the dellvery of nerchandi se 4 based on the client order

dat a and CPRESE 12 3t AnPlayest hesere obr Ybp ahenagghdatalel Ml donphey 6, as_f
wel | - le verln —t he. qﬁichandls 4 to_the c¢lient, delivers the
mer chand| e A°TY CTHE TSk CAFRLY SANTIRES SR ¢ e‘é‘l‘es%%stléﬂopé‘ 11.
Furt her £8 xd Na Agﬁ |st{|but nagenent centeg t he _ shi pnent control
server perlo cally CoFPéc gﬁ LEFTENtOmRT ger dﬁiéhéﬁ&aﬁﬁé 2fgiRgor der
dat a. recghé%ggﬁgb alf% i KBR3YL NG, S ver, 20 and the storage data and the
o o
delivery condltlé#ggta shoWi ng %heosﬁ(;)ck TR0 ul t of the delivery
conpany” 6 by. tie 5@t thgaeRbidg! {:i’:‘:?é Vol Sty e WS hL eORE at
which the quantlty of stocks of each merdhandlse 4 is registered
“to the settlement/dellvery 1nstruct1ng server 21 of the
dlstrlbutlon management center 2 is dlsplayed ”
Thus, 1n the manufacture control center 12, stocks. stored
_1n the dellvery company & can be easily recognlzed per
merchandise 4 by the stock control screen'GB,-‘Thus] the actual
sales condition can‘be grasped_in accordance with'the'order
condltlon screen 65 descrlbed above in Flg 12
Accordlng to the foreg01ng constructlon, in- thlS
.dlstrlbutlon management system 1. the cllent order data to. be
obtalned from the sales channel utlllzed the Internet 3 and the
;store.order data of merchandlse;4 for the quantlty sold to be
-,obtalned from the retail store 10 and the dlrect sales store 11
of sales channels excludlng the Internet 3 are recelved by the
T sales managlng server 20 of the dlstrlbutlon management center 2.

. "And the settlement/dellvery lnstructlng server 21 controls the

'dellvery of merchandlse 4 based on the client order data and the
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as a result, it grasps the actual sales condition of the nerchandise .4 in
all sales channels and simltaneously, formng the shi pnEnjuriergsuCt i on
dat a- based on the actual sales condition, the shipnment control server 55
repl eni shes the nerchandise 4 stored in the delivery conpany 6 as the
stock. Accordingly, in this distribution management system1, since the
merchandise 4 is transmtted to the client who ordered the nerchandise 4
using the Internet 3 fromthe delivery conpany 6, and nerchandise 4 are '
al so- del i Ser%&i ansiam datet. a| Theidgliovay comwanlye 6di rectedhl as débivediing r om

t he sanme delivery conpany 6 and.the nerchandi se sold will be replenished,
t he -di st riBufISHFbandERs 4t 5ot heesat benthaigkivens |theemerivbandisenét t8 and

t he saleazchan el.utilized the retail_ store.10 and the direct-sales store

excl udi nd"Fh& S5icdr §4P*8 (Qnahe E%ﬁt?%ﬁ??ﬁf%ﬁﬁﬁs(ﬁﬁﬂgﬁsﬂénalIy even -t hough -

the retail sto and the. direct-, sales store 11 keep the merchandi se 4.
as the stock ré@p%gﬁrvgfﬁ ERF‘ﬁmﬁ$€§§ﬁ§1°?h5ﬁnapﬁmﬁﬁé geRERT bt i e

di t h d b t tocks -
o 8l SEReE %Z‘ﬁégfﬁgfiésﬁ%ﬂf%|r'rer'd1°°oc}+ecaa%“$feﬁeeéﬁ§itrs'y, ereliethar sal es
condi {i 0bSoRl JARLCARILRE edft AlgRlesa *}%%%%ad%ﬁ gRLaLDed and the

mer chandi'se 4 w |1 be supplie to t I Ver SO the

manuf act méhaglagcgawé 2CER A ol @i%ft‘éhgﬂd' £ %égi nsold or

shortage of nerchandise 4 can be alnost certainly avo

suf fi ci eabnailenbht §a0d SHealkRy ez haceensbartby rQbﬁiE'@f‘tﬁ% Iaéltlhﬁeﬁﬁr ket
efficiently as'if the, manufacturing -
company 6 by the settlement/delivery 1nstruct1ng server 21 And

as a result{ ;t grasps the actual_sales condltlon of the
merchandise:4 in ail sales-channeis and siﬁultaneously, forming |
the shipment instruction data hased on the actual Sales
conditionfﬁthe_shipment control server 55 replenishes:the
—,merchendise 4 stored in the deliﬁery coﬁpany 6 as the«stock;
Accordlngly, in thlS dlstrlbutlon management system 1,
since the merohandlse 4 is transmltted to the cllent who ordered
. the merchandlse 4 USlng the Internet 3 from the dellvery company.
6, and merchandlse'4 are also dellvered te the retall ‘store 10
. and the dlrect sales store 11 from the same dellvery company 6.
- and the merchandlse ~sold w111 ke replenlshed the dlstrlbutlon
"stocks te the sales channel utlllzed the Internet 3 and the
sales channel utilized. the retall store 10 and]the dlrect sales
‘store excluq;ng the Internet_3 can be controlled,one+
dimensionally even'thongh the retail store-lo and the direct-

sales store 11 keep the merchandise 4 as the stock respectively.
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~factory 5 is selling the nerchandise 4 to the client directly. Accordingly,
i f such distribution managi ng metHod according to the praséume d008ention
woul .d be used, distribution stocks in .various sales channels can be o
control |l ed one- dlnen3|onally regardl ess of dofestic or foreign channel, . by
receiving the client ofder data and the store order data, by neans. of_
Internet _and it becones possible to construct a new. business nodel
capabl e of .distributing stocks in the market effectively based on the
actual sales cBpentijonsthyd calsltrsaalue:soohmanabemehatswtém be whisai ned
according to, the one-dinensional control of the distribution stocks:

Accor di n§oRe Ehen bt egvi oly Wenstistetibutiosi steckheinahkh salpssn gihagnetsy er
20 of the distribution nanagenent center-2 receives the client order. data
to be obPEFNEIFFOMechenaEsensignadlyut thezadtent sakes mend tions be

store order dat rrerc andi ie 4 for the quantity sold to be obtained
from the™8 %{ﬁf’e Dids FSSFBFEDQESaﬁHet%t%HfF%t%I‘-‘é? store 11. of

sales ¢ excl ud| e I nt t the settl enent/deliver
i nstr UCP'I% %{5&1’ TS L ggn olsélpPﬁ 3 E?rFIB%t‘ii%]rﬂ%"?’aé KomRRnY € SEpms :
channel sy RS t hat the Je ch nd| _ del i vered to
the cli ent t rg'i ret alr?&l?t g)rég% a%d c{lé’ Yqal E? E‘FSFgaﬁng%ﬁel&ﬂty

from t hausdpdid/hy SUFRARY @fbaafghmdwee%'aaw pOIds) ﬁtd%tegggpg%{,rggsg or e

order data, the shipnment control server ertodi

client arelerdddnbaddrfet Barst ofent %&ﬂtﬂ@ Bbf tél&;c?ctsorcgglebad%ﬁs%@r?@i ng the

control result of
distributed in the market efficiently as if the manufacturlng

factory 5 is selllng the merchandlse 4 to the cllent directly.
' Accordlngly, if such dlstrlbutlon managlng method accordlng
to the present 1nvehtlon would be used, distribution stocks in
7 various,sales channels can be controlled one—dimensionally
regardless of domestlc or forelgn channel by rece1v1ng the
cllent order data and the store order data by means .of Internet
and 1t becomes p0551b1e to construct a new. buslness model
' capable of" dlstrlbutlng stocks in the market effectlvely based
on the actual sales condltlons of all sales channels that will
“be obtalned accordlng to the one- dlmen31onal control of the. |
fd;strlbutlon stocks‘ i ‘
: Accordlng to the foreg01ng constructlon, 51nce the sales
"managlng server 20 of the dlstrlbutlon management center 2
‘receives the cllent order data to be obtalned from the- sales

channel utilized the Internet 3, and the store order data of -

merchandise 4 for the quantity sold to be obtained from the
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di stribution stocks and the delivery condition data, grasps the actual
sal es conditions of nerchandlse 4 in all ‘sales. channels,30 un¢ 2085ed on
that actual sales condition, the shipnent of- merchandise 4 to the delivery

conpany 5 is tobe specified to the manufacturing factory 5, the

di stribution stocks to all sales channels can be distributed in the market
efficiently. Thereby, the distribution nmanagenent system capabl e of .
constant.ly securing stocks correctly to-all sales channels can_  be

‘real i zed ret8)10shereElbodhdeths diweeiHaedicseriodasen | Bedsab@yecmaéa' t

with. the case of. formng. the shipnment instruction data periodically by
the shi g#eAudépat the Ieteoness3 ofthHehesetitdbriehtty HoDi vBpRIEABBEuGEMEr 2
and transmitting to-the manufacturing factory 5. However, the present .
|nvent|oﬁngeﬁogloﬁ¢wt¢¢lﬂtthhtdlsﬁnubumubnabsockbe154aBD sdaes 28imnels _
shi pnent instructi on data can be fornmed by the shipnent control = server 55

‘and tranSRPTEEASRY e ke dehal ithg meccbepdbsat 4 awilbpbe otelivdmsdngo such-.

as at thgh nf when the quantlty of merchandise 4 sold i-s extrenely
i ncrease Rty gl e ‘%I'écrséﬁéd 180ﬁ?¢a?‘9ret@17e&tp’éﬂ%\1¢s)rstdi@r fiker nor e,
as descragggcépo in F| " the enbodi ment " described above has deal t
with the case- é% erﬁi§PPPBE¥|6§”HH%&Q§H€HI @rieart, prder :
|ndependg€%éxmﬁpqﬂlcg to t L nter: %ﬁ However present _invention
is not only limte ﬁ%th S utdﬁF§0 %RW?QRH??ﬂF%ﬁEné@EW@ﬁt éenter B
can be perlodlcally collectlng the cllent order data and the store" ‘
order data, the storage;data show1ng the control result of
distribution stocks and the delivery condition data¢,grasps the
actual sales conditions'of merchandise 4 in all éales.channels;
and_baéed on thaﬁ actual sales condition, the shipment of
merchandise 4 to the delivery company S-is,to be specified to
the manufacturing factory 5, the distribution stocks to all
: saies channels can'be'distributed in thé;market;efficiently.
Thereby, the dist;ibutién”management'sYstém capable‘of
~constantly securing stocks correctly to all .sales channels can

be realized.

.(3)"0ther Eﬁbbdimenté

| The embodlment descrlbed above has dealt w1th the case of.
formlng the shlpment 1nstructlon data perlodlcally by the
ﬁshlpment control server. 55 of the dlstrlbutlon management center
2 and transmlttlng to the manufacturlng factory 5. However, the

- present invention 1s-not only limited to this but alsc the
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provi ded in various places such as in the manufacturing factory 5, naker
mai n office, provided that it is connected to the | nternilJibe 2006t her nore,
t he enbodi nent descri bed above has dealt with the case of formng the

shi pnment instruction data basedon the client order data, the store order
data, the storage data and the.delivery condition data by the shi pnment
control server 55. However, the present invention s not only limted to .
this but ~_also the shipment instruction data can. be forned at ‘| east based
on the clSPéRMeBtdépsiregationdatarearohtefaimed bydthhesbiprage castmiby the
shi prent contro[s server 55. Moreover; the enbodi nent described above has
dealt wi Fﬁr?’ﬁ‘e‘ éa%’édo?ri‘)%?%‘a%damw thes fegefpr§urhed shaphery ofat an

mer chandi s g f;he manufa ur| ng factory 5 based on ‘the- shi pnent

i nstruct | 8 lon Jdﬁ'}’%?'or% &y tdmec vBent Hae cptpp b @vafnce by the -
+55 30 Ju { contr server. 55 of the distribution managenent
glgrégga\i/%%? {)goripdr esent W@HTY 6H°F§aﬁ‘8§ %Igh?l?ﬁ? sy this but .

center

al so thegshigneny &fn %%dle?%%%t%%g?tﬁg instructed periodically" to the .

manuf acturing tactory proogram storage nedi um on whi ch

the shipment imetdrihihd PLAILRRLriBelCOEEd | o defz;h'&féet%tmpﬁan” ok

server. 55. As the program storage nediumto be us Tns
proogram dé@cﬁ&%dlt&&;é@{dse&egﬁtp%Q%ﬁsﬁhégéaéé‘t&f ?}%a*al contr ol

server .55 and nmaking the shipnment control server e “execut abl e
CondltlOﬂgstfmbuﬁﬂﬁnr&Qﬁd@é&@ht”&gﬁtéra@dlﬁdﬁbendently connectlng to .the
Internet 3 However, the.present 1nventlon_1s-not only limited |
'to-thls‘but also the distribution manadeﬁent-center 2 can be
' provided in various places sucn'as in the'manufactﬁring factory
5, maker main office, prov1ded that it is connected to the
Internet 3
'Furthermore,rthe embodiment desoribed above has dealt with
. the case of forming tnenshipment instruction data based»on-the
fClient-order data, the store order data; the storage data'and
tne.delivery conditionidata-by the shipment control.serverdSS;'
However, the present inventfon is not-oniy limited. touthis ‘but
also the shlpment 1nstruct10n data can,be formed at least based
on the cllent order data, the store order data and the storager
-data by the shlpment control server 55 |
Moreover, the embodlment descrlbed above has dealt w1th the
case of perlodlcally 1nstruct1ng the shlpment of merchandlse 4

to the manufacturing factory 5 based on the shlpment instruction

program stored in the hard disc of the CPU in advance by the
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magneti-c.di sc in which programcan be stored tenporarily or permanently

can be used in addition to the package nedia, such as fl oppJurgi2Rd conpact
disc-read only nmenory (CD-ROM and .digital versatile disc (DVD). Moreover,
as the means to store the programin these program storage nedi a, cabled
and wireless comunication media such as the |l ocal area network and
Internet, the digital satellite broadcasting can be used, and these can be -
stored via.various Ki nds. of communi cation interface such as router and '
nodem Fﬁsf‘ﬁ’@?%r EONHIR} FRFEIEM edbei Béatabbybiomsnanaganat lventke case

of apply ng he sal es. mana server 20 of the distribution management
center’ b ﬁ ed:efr ﬁfBF%ﬁ?gﬁnlnY@EE’r%n’gsr%"hé”\‘lé’r ligdded ke ths _

f t f handise to b | the f t I '
Chéﬁnefrﬂﬁh%?%%r KRBy, AotReoRGLABr A S 28 rNTCRRRETy 1 ecer vi ng
th : I 1ca o e man 4 0 d f L f ’
ne(rac?]:ﬁgﬁge§§%r t]h% qtuaril:'?1 Ity sggg‘é%ﬂ% % éa‘t: ére‘?'[%lanwar ﬁ%ﬂ‘}l né’% t8esol d vi a;‘
the secopdogAlk Sstd1afielnedd if! Bﬂ' Wil ; E:neth% %H\Pﬁ? i %I{JL%J&E"‘D”%SEQ%XE:

t he present 1 nvention Is not onl Yy I m t SO var

order i rﬁ@rf@écbﬁéd‘ L IMeNGhIBARS tCaBnPEo WM ggé‘yelapgg ied, . .provided that the
first order information to be sold via the first sales channel utilized _

the network cam hmer peogyes yiorife maetmords @%s@d”‘fb&a@ﬁgﬁﬁihné hghe-
second order.information of the merchandise for the quantity sold can be '

recei vednogramdo execute .a series of process:mgs into the shipment -

control server 55 and maklng the‘shlpment control server 55 to
the executable conditioh, the sémi—Conaugtor;memofy and'the
Amagnetic disc in which program can be'stored temporéiily or

permanently can be used in addition to the package medla, such

‘as floppy dlsk compact disc-read only memory (CD—ROM) and
.digital Qersatile disc'(DVD). Moreover, as the means fo store
:the'program in these"prqg:am_sto:age média, cabled-;ﬁd wireless -
-cpmmﬁnication media Such:as'the local area netwofk and'Interﬁet,
" the dlgltal satellite broadcastlng can be used, énd these can be
stored via various klnds of communlcatlon 1nterface such as -
router and modem, |
': Furthermore,'the embodiment deécriﬁed‘above haé_déalt with -

..the'cage‘of applyipnghe sales.manégihg server 20 of the |
'distribution management cente;;z ég ani order ihformation
?edeiving_méans_fof receiving the fifstfprder iﬁformation of
.merchandise tq be'Sbld:via thé fipst éaies channel utilized the

network via the network and simultanedusly receiving the second .
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network in each tinme. the nerchandise is sold via the second sales channel
excluding the network can be received via the network. Fs0fiberaoo6e, the
enbodi ment described above has dealt with the case of applying the -
settlenment/delivery instructing server 21. of the distribution nmanagenent
center 2 as a stock controlling nmeans for controlling the stock of
nerchandlse to be delivered to the first and the second sal es channel s
based on e first .and the second order information. However, the present.
‘i nvent.i oﬁ’r n&f’fBH“?tFPPﬂ eEdnerchandi sptfan $beyapboys tyt hetd &t osdch

controllin ns_ca wi de| plied, provided that it can control the
st ock oftﬁg?gﬁgﬁdwgﬁntﬁn%tsﬂe%gvﬁgﬁﬁ’W%?tqﬁ? secepad gadeshehareehd sal es
channel s e f| st .and. t second_ order information. Furthernore,
the embodi me giﬁ 188s%r| bed %%‘c’j‘%e" P‘t?e&ec tuerkn . Heneveke e a3ssgntg the

di stripution nanagenent'

shi pren 1BQBBE%n év&?\%t%&l nlé“%'r}:féins% #:g‘ gﬁgpf‘n‘@%-ﬁ%’:’a‘%‘f%ﬁ they eg

center 2 as a supply

condi ti oerggrngﬁggﬁﬁgl&% i d;%s, eTQI 2bnhand. %hgesegggﬁésalﬁlke%bnnel s based

on the first and the secon Ormat T onc a nt r ol

" Or Mt 0BvOhed TEREDANY 36 1Y SBLEOTRE stesk €0t oorPans AR Tor

instructing the supply of nerchandise tot I er hﬁésed on
the act utirsal esl@onshdnnl. WtlaweyeH, taeen@wée@tcaﬂ %@@éé&w}eﬁ Q‘i% enLy
e

limted to this but also various other supply control ‘neans can mnd |y
appl i ed, n?ﬂ%ﬁmkkﬂhﬂdﬁﬁlﬂhh&&ﬁeously, the second order 1nformat10n of the
-merchandlse for the quantlty sold can be recelved via the
{.network in each tlme the merchandlse is sold via the second
_ sales channel excludlng the network can be recelved via the
network.
Furthermore, the embodiment described above has dealt with
the case of applylng the settlement/dellvery 1nstruct1ng server
l21 of the dlstrlbutlon management center 2 as a stock
"controlllng means for controlllng the stock of merchandlse to be
dellvered to the flrst and the second sales channels based on
.the flrSt and the second order 1nformatlon However, the present
: 1nventlon is not only 11m1ted to thlS but also various other
:stock controlllng means can be w1de1y applled prov1ded that it
_can control the stock of merchandlse to be dellvered to the
o first and the second sales channels baSed on the first and the
‘second order infornation | - |
Furthermore, the embodlment descrlbed above has dealt with

the case of applylng the shlpment control server 55 of the
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(S .-

means can grasp the actual sales condition of merchandise in the first and
t he second sal es channels based on the first and the sec®hdurer28b o

i nformati on and the stock control information of merchandise given from
the stock control neans and can instruct the supply of nerchandise to the-
supplier of the stock based on the actual sales condi ti on. Moreover, the -
enbodi ment descri bed above has dealt with the case of applying the - '
personal conputer. 7 owned by the client and  the call center 8 as the first
or der - |nﬁéﬁﬁﬁ#buhlbbrm@m@gemantmceﬁtﬁr 2 asmanguphyf Lnstrettiong infaigmat i on
of nerchandlse to be sold via -the first sales channel utilized the :

net wor k. PBmEFBFPlnﬁhEh%r%Eﬁﬁﬁl|ﬁﬁk§ﬂ|q@ndn§190t06nm§r¢handxﬂbtxntﬁhe; but

al so- varlous other first order information forning devices, such as a

cel | ul ar f—‘éFEpﬁBﬂet%%oS??ﬁ%# FRliasn chessedsi hgsedr af ntite  Tiars thendyitdel v
applied, _if t VIC s connected to the network and. can formthe first.

order’ |n?o?ﬁ% |%ﬁ PREtdio%e ang 58955FBCSSCSBtH?#m¥QﬁRH?aﬁHQE ofe first

- sales chg hildzed the network. thernDr t he enmbodi ment described
above has dea’éJ W T hgl‘fefﬂa Cré’gbwglie Sﬁ {7 anFﬁ‘é FVhAEFHFut er 30 pl aced
in the 0 LLeg | es e 11 as .t he second order
|nfornat{§%f%%ﬁrn ng \”gﬁﬁﬁggh% or'm i ﬁa?% e€ %P%H?ﬂﬁp &% eFnEtrshsof

mer chandbsged Qin (R ARt %ai&kdcbﬂdff?f&“ qdBLehandi s L0l d via the.

second sal es channel excluding the wor k mevef prese t invention

'tﬁ not eré\yedulrad ad ot bRl Buhi 8680cc PuA datt thals Wag:daY sengan form
e second -
supply control means can be widely applled prov1ded that these

means ‘can grasp the actual sales condltlon of merchandlse in the
-_flrstrend the second sales’ channels based on the first and the
second order information and the stock control information of
metchandise'given_from the‘stock coctrol means and cao instrﬁct
“the supply of merchandlse to the suppller of the stock based on
the actual sales condltlon
Moreover, the embodlment descrlbed above has dealt with the
- case of applylng the personal computer 7 owned by the client and
the call center 8 as the flrst order 1nformat10n formlng ‘device
for. formlng the flrst order 1nformatlon of merchandlse to be
- .sold v1a»the first'sales channel‘utilized the network - However,
the present 1nventlon is not only llmlted to this but also‘
-Vvarlous other flrst order 1nformat10n formlng dev1ces, such as a
lcellular telephone and 1nformatlon proce551ng terminal, can be
: W;dely epplled, if the dev1ce is connected to the netwotk and’

can form the first order information of merchandise to be sold
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sales informati on of nerchandise for the quantity sold in each. tine. the
mer chandi se is sold via the second sal es channel excl udi #Jures2098t wor k,
various other second order information form ng devices, such as the
personal computer placed in the home of enployee of the retail store 10
and the direct-sales store 11, cellular tel ephone, and data processing .
termnal, can be w dely appli ed Furthernore, the enbodi ment described
above has de%gt with the case of applying the client order data forned of.
ner chandiVé¢ FeliFrtafrbns dghannal thid igecethedasgvarkt he first order

i nformat i on of nerchandi se to be sojd.via the first sales channel utilized

the network: HOWBVRFIMPRR: p?}e%e?ﬁbqu@‘Fﬁ grsrEibaét 2BRYS. hasridesd t oritthi s
but al SOy Ia %gésg o&rl ‘%YJ nforhmatlon rmed of various other. data can he
wi dely appli ed: < provigReY > ¥hat eatpﬂresé’& FemRELERanfi BErerdetedhend its

del i veri 5 0 30.,June, 2005, . Furthernore, the -
enbodi ne%tgt%ggc%{fﬁed a O%Je(?h%rsggg I%C%hs?%eﬁhéteﬁgelofa%p %Fr?g’ct"h’e store

ot 1 1 CapRaeenbi s blon RGN LSS 0oRLL! e3P IBIE sl OafBr s nanner

notification 'data and the stor e to. § channel

excl udi ngnféemd Bl e net nﬁeﬁ&ha@rﬂﬁs%eﬁeﬂdtﬂédgﬁahgi%n%i& " Plea fBiGHANdI SE

for the quantity sold to be transmtted vi etwork .1 n each fnerre t he

mer chandhsechandidel 1§ adike vaecend ssabsg QQEQQGJ:h%lU‘EMurdQ% n%f,g/ork _
However, -the present invention i's. not only [imted to this but ‘al so |f at

| east trnetwork However, the present invention is not only llmlted to'
- this but also, provided that the. dev1ce can’ form the second
sales 1nformat10n of merchandise for the-quantlty sold 1n each,
tlme the merchandlse is sold via the second sales channel
excludlng the network various other second order information
forming deviees; such as the,pereonal computer placed in the
h home of employee of the retail store 10 and the direct-sales
' stote 11,_cellular telephone, and data processing,terminal,.can
be w1dely applled | | -
Furthermore, the embodlment descrlbed -above has dealt with
the case of applylng the cllent order data formed of ‘merchandise
'.spec1flcatlon data and the client data as the first order
'.informatiOn of merchandiee‘to be—sold:via the first salesd
'channel-utilized?the network . However, the present 1nventlon is
not only limited to this but also the flrst order 1nformatlon
hformed of_varlous other‘data can bea w1dely applied provided
'that at least the merchandise ordered and its dellverlng

_destlnatlon are known.
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name of merchandise to be sold in the .store and the store to which that
mer chandi se i s delivered would be known, the second orde¥0 JuneciORkti on
formed of various other data can be widely  applied. Furthernore, the
enmbodi ment described abgve has dealt with the case of applying the

di stributi on managenent. center 2 forned of the sal es nmanagi ng server. 20,
the settlenent/delivery instructing server 21 and the shipnent control
server 5.as th@urdhebibbel| i ORe "BRSSEIEMN ha elyesqihe first and
the second order infor rrailon to be tran%gn%\g B ro%nb%ﬁ% #‘ rgsct’l %f%l -
second ortder caseoofasbphying Ning sevie et (a8 aNebip K sedScr Vel | aS
controlling the stock of nerchandise to. be delivered to the first -and the
second s#ershendarel spbatticanidiheddta Stclarait HaGaSe6aNds ORGE] £i & Qrdpt i on,
and grasps the actual sales condition of merchandise in the first anc

t he. secof@tdappd thpaskere dededorbd hbthiingt Epomt BRe SESDEE GHL8{el
informati on_and 60 30 June 2005 the nerchandi se stock control |nforrrat|on :
gi ven f r&f‘ﬁctnglggoElke Forrrnat feas, thendeicnstr octsrt hefstppt yorofor

marchandl se f!ﬁ supﬁg i er of stocks based.on the act ual sales ' o
condi tiofc ng%‘? for Hdgy pemid tynredd 6a. be horngmi fted nitteedteo t his but
al so the; g%g‘%ﬂl but i on rmanagenent- devi ces havi ng vari ous. ot her .

constructtons can' B& é:ﬁ‘ﬁl F“@df‘:hBPGWGeHSt-‘F@éd tHea dée cecopdn receive
the firsi,pod & rder tion tg be .transmtted fromthe .
first and the sﬂcai:]ﬁ})rflg oFFf'ﬁt ngw‘”f‘]&r ity SH&Fir c £ Brﬁﬁ@n‘ﬁetwork and -

Can,(NNEﬁ§@nEﬂﬁ1%Ep%%tOBnly limited to thls but also if at least the
| name of merchandlse to be sold in the store and the store to
whlch that merchandlse is dellvered would be known, the second
order information formed of various other data can be widely
| applled |
‘Furthermore, the embodiment described‘above has dealt with
the_case of applying'tne distribution-management center 2 formed
of the sales managing server 20, the settlement/dellvery
. 1nstruct1ng server 21 and the. shlpment control server 5 as the
dlstrlbutlon management devite that receives. the flrst and the
_'second order 1nformatlon to be transmitted from the first and
- the second order 1nformat10n formlng dev1ce v1a the network, as
well as controlllng the stock of merchandise to be dellvered to
tne.tlrst and.the second sa;es channels based_on the first and
the.second order'information, and grasps the ectnal.sales
condition of merchandise'in the first and the second sales.

channels based on the first and the second-order information and
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mer chandi se to be delivered to the first and the second sales channels
based on the first and the second order information, and 3@dungr2® t he
actual sales condition of nerchandise in the. first and, the second sales
channel s based on the first and the second.order information and the stock
control information given -“fromthe stock control nmeans, and can instruct

t he supply of nerchandi se to.the supplier of the stock based on the
e_enbodi nent. descri bed above has

actual . . i.an. hernDr

dealt with ?ﬁ% caggﬁb% 568% SSPERR Iﬁ? ??Eﬁtﬁ?QﬁQ%Wﬁ? retotke pbogker

th i but . al th
o wor ks S ) LAdnoha0Rl kL] %ﬂ%egsé’ﬁ i medicbBoet sé; b "B odi ment

descri bedsugiverhas deabksbhbelnss, Rl 1a%9,1|1 N %obig FBAUT AgLring

factory 5 as the stock supplier to whi e supplty 1ns ucPlng

i nstr uct stheh@rezenpl YnobniBsshagdhse. rkp_yvq\&e[[ @ PLES §Nfy b N | I's nat
61 30 June 2005 only limted to thlsobut aléb varﬁbus§§t%eF %ﬁ%%t?grs can

be Wi deldisappbutdonuniinagenhdet dedvI@sy HAARA Yarlbayi deflebhat 1t can
supply the stock responding to the instruction of merchandise supply given
f rom t he SomsBrpctaens ucan rige eadsly AGAGIedi, NGroitiba PRESCHhe | dM4BNId ON as
descri bed above,. since 'as well as the first order information of the :
mer chand°88 Teeebeesthel Raxst and ithst se@ioas okdeneinfbimazosh the beet work i's
recei ved by the order. information receiving nmeans via the network, the
second oFﬁéPSWﬁFEﬁ¢mEFQW1?ﬁetﬂ#?ﬁﬁaﬁ@ﬁaﬁbESQEbgndtheder information -

- formlng device via the network and can COntrol'the stock of

merchandlse to be dellvered to the first and ‘the second sales o
channels based on the flrst and the second order information,
and can grasp the actual sales condition of merchandise in the
flrst and. the second sales channels based on the flrst and the
second .order 1nformatlon and ‘the stock control 1nformatlon given
from’ the stock control means, and can instruct the supply of
'merchandlse to the supplier of the stock. based on the actual .
sales condltlon | | |
Furthermore, the embodiment described above has dealt with
the case of applylng the Internet 3 as’ the network. However, the
present 1nventlon is not only 11m1ted to thls but also varlous
'other networks cabled or wireless can be Wldely applled
Moreover, the embodlment described above has dealt w1th the -
case of applylng the manufacturlng factory 5 as the stock
‘supplier to whlch the supply 1nstruct1ng means 1nstructs the

SUPPlY of merchandlse However, the present 1nvent10n is not
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gquantity sold in each tinme the nmerchandise is sold via the second sales
channel excluding the network is received by the order i#®dunea2005n

recei ving means via the network, the stocks of - nerchandi se to be delivered
to the first and the second sales channels is controlled. by the stock
control neans based on the first and the second order information, the
actual sales' condition of nmerchandise in the first and the second sales

channel s éoslyraspasdrd 18 SUpRLY t neans, based on .the first and-the
second order information and the g%ggkog%ﬁ?u%IOt Ff qﬁﬁi%ﬁ¥ng@§nbﬁron1the g

stock comwidHlyTeaia ieandukasad Qﬂetaéllv@zﬁ{»&'aéo ,§$ %gglﬁél g‘ggg%pﬁ' y of

the nmerchandise wll be instructed to the sup

di st r.i butdan ssipdk the Bhﬁcﬁlfé&p@ﬁ@hﬁ@etée@ﬂgﬂ&ﬁgﬂﬁﬁ% 9@%””%'5 can be .
controlled one-dinensionally and the distribution. ‘stocks can be o

“ef f ect | vagrchaingtisiebstipgliyngl hen nBrdeet t1ae caising ﬂn%ttrﬂét%&“x% %%"
condition of -:nerchandise in the first and the second sal es June 2005

channel s. Ther&8gordingkso ctime heresaniyr dhweonSloanbky db8c¥abi@UShownal €s

channels with certainty. Furthernore, since the supplier is instructed-to

st op the51§ﬁﬁpﬁ§ Belherehbpeli Sortto dyslereimfedratasht be R kdreigdigsal es
roduct during the predeternined period before - the new

start of th m%g
product S ﬁts t it? nEig efirstheadesc khehnedr ohabilzed the herwanpved from -

t he nark %9v gs%§e rkabl reduced and the bad stocks at the time when
t he neM/pro % € 1ﬁ§PE@Pt1€§nr§§e#EhagMmeaqsruﬂhuhhé . _

-_network the second order 1nformat10n of the merchandlse for the
quantlty sold in each tlme the merchandise is sold via the
:second sales channel excludlng the network is received by the
order information rece1v1ng means via the network, the stocks of
merchandlse to be dellvered to the first and the second sales
channels rs controlled‘by the stock control means based on the
first and the second order information, the actual sales
condition of‘merchandise in the first and the second sales

- channels ig grasped by the supply control means based on the“
flrst and. the second order 1hformatlon and the stock control
.1nformat10n given from the stock control means, and based on the
actual sales condltlon,-supply of the merchandlse W1ll be

| 1nstructed to the suppller of the stock, the dlstrlbutlon stock
'to the flrst and the second sales channels can be controlled
one—dlmen51onally and the distribution stocks can be effectlvely

" distributed in the market accordlng to the actual sales

condition of merchandise. in the first and the second sales
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Whi |l e there has been described in connection with the preferred _
enbodi ments of. the invention, it will be obvious to thos8 dkiel209§ in the
art that various changes and nodifications may be ainmed, therefore, to
cover in the appended clains all such changes and nodifications as fall
within the true spirit and scope of the invention. 63 30 June 2005 WHAT
IS CLAIMED I'S: 1. A distribution nmanagenent .device conprising: order

i nf or mat icHRAnHEE .l Vifig., S ro.receiving the first order information: of
ner chandi se to, %e sdf)l%oi V|§a’ t%ﬁtgmfﬂlsrs? s BPeECCRRGA NS Tt F e I W@ TAesor k ‘
vi a sai dsaekwotkaandl §1 Wit aBe0US| W, r €cei ving the second order infornation
of said nerchandise sold in each ti'me said nerchandise is sold via the -
second sal es Chantigd rifowed UdiiEkd hgen < _via_sal . _st,ock .control
means for controlling the st g%l?t %?esgihggﬂn‘g%cﬁsan%%ﬁ%y%ﬁe&cﬁ sﬁtrolpn&f'_&d"t 6
the firssupplytas secanthdaeto HaaRRRbYeRas Lm0 S ahdrfds %uearl% g gecond..
sal es information; and supply instruction neans f.or grasping the acFﬁaI“
sal es cehdrtioh Yie sawd pm:rchiaﬂ'ndjiuiﬂn'gnthéepféaéﬁeﬁ%é&‘%éﬁwgmﬁkgs ;
channel s based on the first and the second order information and the stock
cont rol- F® greratirsrustipdls gatf domthbemstbek, CEmd rttockTRaN sneddiahiRskLuUct i ng -
t he supp] y .of said nerchandise to the ‘supplier of said stock basedon the - .
actual s e damaviEbfrom thgemarketi bt s, nenageint rdeliced agEOtEENg to
claim1l o T . ' : - : o
: bad stocks at the ;img when the new product is put in the market

can be remarkably reduced.

While.there hasibeen described.in conneéiion Witﬁ the
prefe:fed embodimgnts‘qf the invention, it will berabvioﬁs tor |
thoée skilled in the arf.that various dhaﬂges.and modifiCati;ns
may be aimed, therefqre, to éover in the appended claims all
such changes and‘mpdifications as fall witﬁin thé truelspifit ;

and scope of the inﬁéntion,
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wherein said supply instruction nmeans instructs to stop the supply of

mer chandi se to be collected fromthe narket due to the s30dueRfiftit of new
product during the predeterm ned period before new product, is released to
said supplier. 64 30 June 2005 3. The distribution managenent device
according to claim 2 wherein said supply instruction neans instructs the
supply of __said new product to said supplier so that sai'd product woul d be
controll L fresponding to the sal es debut of said new

pr oduct gnd to, be stored.in said second sales channel. 4. The distribution

management devi (& SR fRAgamant, devérpescompresEng: sai d or der '

i nformat i on rq&§'vhn Jreans:. receives.the first and the second order
RO FSERL YL PHPRBR, 57 TPRHYARY | HhR it

information, Via the _

1. - j -ac ' t | ai m.4 i id, i nf ti
Tooarvi robdb i EEoARaAI U W Bite PRobELRORE Bt e e ee
f d A e 1 -t jn.the_ Wrld W b T Vi ai d
ot o1 net PP ARG L thd MEbldh Vo Eh e MEETRT crid TRty

[ ecel Vi Neddirdilg ShedHelon1 bR AR FRLENAP A28 Lo el Yo of NE
first sales channel utilized the network as we as receiving thé gcond

order i nfroremii aimef ssaldmaRERRARILEE: SOkG1 gl £aGh téé@orﬁ:ﬁis%l'é%r chandi se
is sold via the second sal es channel excl uding.salid network, an

cont r ol |dtregrtelle exiciolinl thai HebtRbghanih S€ai® hawdiadsibuted to, the first
and the second sales channels based on said first and the second order
| - stock control means for‘controlling the stock of said.
‘merchandise to be distribdted to thé first and the seqqﬂd‘ééles
'channels based on said first‘an& the second sales'informatioﬁ;
and
supply instruction means for grasping the acﬁuél saigs
condition of said merchandise in the-first and the second #ales
channels based on the first and the second order information and
thé stodk control information supplied.from thersﬁock contfol |

. means and instructing the supply of said merchandise to the

suppliér of said stock based on the actual sales éohdition.

W2f The distribgtionfmanagément device according £o claiﬁ 1
wheréin said suppiy-inétruction ﬁgans instructs to stop the
'supply of merchandiéé to be collected from the market'dﬁe to the
sélgs'debut of new product during the predeterminéd periodr

before new product is released to said suppliér.
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i nformation received; and 65 30 June 2005 grasping the actual sales
condition of said nmerchandise in the first and the second3@ddres2tdbannel
based on the stock control information of said nmerchandi se supplied from
said stock controlling neans and instructing the supply of said

merchandi se to the supplier of said stock based on said actual sales
condition. 7. The distribution managenent nethod according to claim®6
wherein $ai d sthe disgrdoption theenapinait sRhvecCardobiongatd cida) raicting
the. supply of nerchandise conprises instructing to stop the supply of
mer chandW§eTednbeatd| sepplyl ingfmudis amamestns dnstirachewthe Osushl ades
during the predeterm ned tinme period before the sales debut of new

pr oduct . SBLETREV PRI Bhit Forsaeh Aymmdritemech ddadc seidi ngodect edund Ky 7

wherein salg #ng of gr.asping the actual sales condition and instructing
the suppf§r&Fe %r%%a#%% o icsegaspendioni #9 the salepl elyit newsaid

mer chandise. td %?.I d sl_gg (ig%so that said merchandise will be controlled
as the stotkPEAH St & sForsel dRd sgdrfeseenafnerl edrehapmidi ng to the

sal es debut of said new. nerchandise. 9. The distribution nmanagenent
met hod according to claim6, 7 or 8 wherein said step of receiving order

i nformatd.on ark GO8tFiGhlisd mah che‘gf ses J.ecei ving
the first and the 66 30 June Zg%eg% cengé&ﬂﬁ%%% EPE{EB“L 2dJ 9

whereln sald order information rece1v1ng means; recelves the
flrst and the second order 1nformat10n via the Internet as sald

network.

5.  The distribution management device according to claim 4
wherein said order infdrmation receiving means receives the
7 first and the second order information formed of Web pages to be

‘"used in the World Wide Web service on said Internet.

76. A distribution management methéd comprisihg.the-sﬁeps of:
rece1v1ng the first ortler 1nformat10n of merchandise to be
_sold via the first sales channel utlllzed the network as well as
peee1v1ng hhe second order information of said merchandise sold
in each time said merchandise is sold via.the second salesr‘ﬁ.
channel excluding said network, and controlllng the stock of
sald merchandlse to be dlstrlbuted to the first and the second

sales channels based on said first and the second order

information received; and
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second order information via the Internet as said network. 10. The

di stributi on managenent nethod according to claim9 wher20 durse2absst ep of
receiving order information and controlling the stock of merchandi se
conprises receiving said first and the second order information fornmed of
Wb pages to be used in the Wrld Wde Wb service on the Internet. 11. A
program storage. medi um for making the distribution managenent device
execut e the pr &fERAEtespA§urhessiepsconditieraifisegd erchastieeden

i nformati clr%o . merchandise to be sold via the first sales channel utilized
the networle HFsteldnd fhe secpprngaine shepnel deakad o dihwasitorkof sai d
rrerchandics%ér% he-sol d.i.n ea%h tinme said nmerchandise is sold via the :
second -Sal B¢ ChatHOT B PHdPAGSEIF REERREL S&rPRRIFE D IEoRg sehd stock  of

sai d mrc%%@;' - e.distri:buted to the first and the second sales
channel s base S'Lgr%tn .a%&%D Fr 8PahaS SEUShtPr e SuBRlat Rt Fah < Besrbeadianad

gr aspi ng dheracty 158k-egeC Ltion of said nmerchandi se in he first and
the second sal es'ﬁg’rlgan%kerl §fbg€g‘g .%ﬁocf]ﬁebas‘tff% K" cﬁﬂﬁ&l‘: uﬁho?ﬁé{?ﬁon of said
mer chandicsaas#gphi.ed from said stock. control neans,” and instructing the
supply of ~said nmerchandise to- the supplier of -said stock based on said

actual sales condition. 12. The program storage medi umaccording to claim
11 wherein 67 30 June 2005 said step of grasping the actual sales
condi ti 0. andThasdt sitiimeridrhenasisielns naf x‘n@%elaaﬂéiﬁfdﬁﬁ’gﬂ% IS¢ ructing
to stop the supply of said nmerchandise to be collected Tromthe. market
due - wherein said step of grasping the actual sales condition and
. instrugting thé.supply of merchandise comprises instructing to
stop the supply of merchandise to be collected from the market
due to new.product'sales during the predetermined time'peribd

before the'sales'debut'of néw product. .

8. The distribution management method according to claim 6 or 7

wherein'said step of grasping the éctu;; sales condition and )
_instructing the supply of merchandise comprises instructing the
supply of newfmérdhan&ige_td said supplier\éo that. said
merchandise will befconﬁrolled as tﬁé étock and storéd'in said
_ second salés channel corresponding to the éales.debﬁt of said_

new merchandise.
9. The distribution management method according to claim 6, 7 or 8

wherein said step of receiving order information and dontrélling

the stock;of merchandise comprises receiving the first and the

66




to the new product sales to the supplier. 13. The program storage nedi um
according to claim 12 wherein said step of grasping the 3@dund 2008l es
condition and instructing the supply of nerchandi se conprises instructing
the supply of. said hew product to said supplier so that said product
woul d be controlled as the stock and stored in said second sal es channel
corresponding to the sal es debut of new product. 14. The program storage.
medi um a@‘@ﬂqmdngrﬁercb.afnmatldﬁ via lGhahRiteirhe ts Al sSlieP nkwhbegei Vi ng
order infornmation and controlling the stock of nerchandi se conpri ses,
receiving the first and the second sales information-via Internet as the
network. _15. The program storage.netiium according to claim 14. wherein
sai d stepOf rEE%l‘WﬁErHP‘éFé*OW Miragameort awdhodntrebkidnggt be cBing ko of

mer chandi 56 conpri ses rece| ving the first and the second order i nformation
fornmed of %Slﬁaﬁﬁé tBEPR s ekPTwing onsleird inEdemabhos eand ceomtnest Thg

I nter net . Aﬁ](fjl SLri but| on managerrent .system conprising: a first order
i nf or mat £ on ?8? Hrsq STIRTY SeRe reggiving. said.first and 3 June

2005 d |nfor t| e sold via the first sal es channel
utili zedét e&rrile rde ntma qﬁﬂmo c?é?“efinf’grﬁﬁ?l BAIESr BP e desaE el if dihef or i ng

the sec‘@@gl@r@fd 'rgtq%yo of andi se _sold in each tine said
mer chandise is sold via é%ec?gn ? ?ggefﬂﬁﬁnel excluding said network;

, and
11. A érogram eEorage:mediﬁm for making the diétcibution
management_device.execute‘the pgogramecomprising the steps of:
receiying'the first order informatidn of mérchandise to be
sold via the first sales channel utilized the network, as well
.es receiving the secohd or&er informetion of said merchanaiSe to
be sold in each time said merchandise is sold via the second
‘sales chennel excluding said netwcrk, and controlling the;stock
of said-merchandise to-beidistricuted fo the first aﬁd the
second sales channels basedeon said first.and-second‘ofdef
infcrmetion received; and *
- grasping the actual sales condltlon of said merchandise in
the first and the second sales channels based on the’ stock
control 1nformatlon of said merchandlse supplled from said stock,

control means, and instructing the supply of Sald merchandise to

". the suppl;er of said stock based on said actual sales condition.

1z, The program storage medium acccrding to claim 11 wherein
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a distribution managenent device for receiving the first and the. second
sales information to be. transmitted fromthe first and-3héuneg®9hd or der
information form ng devices via said network, as well as controlling the
stock of said merchandise to 'be distributed to the first and the second
sal es channels based on said first and the second sales information, and.
for grasping the actual sales condition of said nerchandise..in the first
and .t he swichmteyalods griempielss thasedtoal sealleé | ééﬁdﬁf&brﬁ%dr@t@%&ﬂn
information and-the stock control information of said "merchandi se gi ven
from sai dtha gaterdantofomershaodand Cosprimes nighs thecsipplte eftopaittie

mer chandi se to said stock supplier. 17. The distribution managenent system
accor di nf”ﬁiﬁ’l@’l &fmsesd wrEcbrpdsae dte upp| gol st tred tfimgn rian siairketr daés t o
stop the S(Ly%ﬁ % of merchandise to be collected fromthe nmarket due to

sai d new ce¥apEedugtt elegphei e cﬁmmi'gletme predeterm ned period
before the sal es debut of new product.... 18. The distribution nmanagenent
system according to claim17 69 30 June 2005 wherein said supply

i nstructiyng neans |P§t£grgts t he sggép der supply said. new nerchandi se so
that t he ‘ier chandi Re°Y 5" cBhe TS ﬁé"’é’t’:&&l?ga §t8iBd12 nwRereinecond

I h | th I but of d duct
* The di st erbat fsﬁﬁﬁéﬁ%?%%?@%ﬁfeeaecatiiofs aﬂe 5u8°2’fié 3&0%93%{79%%%%@% in
.sai d.or degel g{,lgf,@té,pr}népgﬂ :fr% 'HB%%?:;S E('% Eﬁt %gg%i}ae?tsecond

order information transmtted romt seco
._|nfornatsaﬂdfﬁ%ﬁnﬁﬁb&ﬁaﬁ0@§ éﬁié'y%ppller so that sald product would be

controlled as the stock and stored in said second sales channel

corresponding to the sales debut of new product,

. 14. The program storage medium according to claim 11, 12 or 13 wherein
said step of receiving order informatioh and controlling the
stock of merchandise comprisea‘rééeiving the first and the

second sales information via Internet as the network.

~15.  The p#ogram storagermeﬁiumlacéording to claim 14 wherein

- said step of receiving o;der informafion and controlling the
stéck of merchandise comprises receiving the first and the
secoﬂdjgrder information fbrmed of Web pages to be‘ufgd in the

World Wide Web service on said Internet.

16, A distribution management - system comprising:

a first order information forming device for forming the
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“delivery condltlohgéﬁﬁe1(ﬂﬁéﬂWﬁﬁ?gqqﬁﬁﬁlFﬁ€1§§tﬁP€nﬁﬁFﬁﬂﬁ+$@e

network via the Internet. 20. The distribution management system according
to claim19 wherein said order information receiving nea$fsJunecfidbes t he
first and.the second order information fornmed of. Wb pages to be utilized
inthe World Wde Wb service on the Internet transmtted fromsaid first
and the secondorder information formng devices. 70 DI STRI BUTI ON
MANAGEMENT DEVI CE, DI STRI BUTI ON MANAGEMENT METHOD, PROGRAM STORAGE MEDI UM

AND DI STREBUSY @vANAGEMENE tSURTEY BBSIRAETvEE THE Bl SG-QQURE éh nnel
di stribution managenent device, a distribution managenent neth a

pr ogr am stlerldgedrddieumedmweri ;di stri bution managenent systen1are dlsclosed.
The client order data of the nmerchandise 4 of the sales channel utilized
the internet 32afgcPhe srdee bnflermatitm Dirmiey rRFGRNEHose fhrivhgt Pe
guantity sol d of the sal-es channels excluding the internet 3 are received
by the sa‘ieé*?n drerdgrngnservetion of anetchanmdisvaatold iFh@ashoekmef said

mer chandi se ls controlled by the settlenent/delivery instructing server
21 baseaﬁﬁcpﬁﬁ tPPehf SAUAsYHR ethr digcand salliwe charuell exktsdisgnsiidon . of
nerchandbg |n each,sal es channel i's grasped by the shipnment control .-
server 5 bASEH” o Phe storage data and the delivery condition data

obt ai ned fron1 h nt and store order.. data and the storag@edata and
ifstatuct i ng

server 2énda€get£ﬁbond sales information to be transmltted from the

first and. the second order.information formihgrdevices via said

. nétwork, as weil as.conﬁrolling the stockjof‘séid mérchandise.to
be distfibuted to the first and the second sales cﬁonnels based
on said first and the second sales 1nformatlon, and for grasplng
the actual sales condltlon of said merchandlse in the flrst and
the second sales channels based on said flrst and second order
1nformatlon and the stock control 1nformatlon of sald
merchandlse given from sald stock control means and instructing

the supply of sald merchandlse to said stock suppller

17. - The distribuﬁion'management system according to c¢laim 16
- wherein sald supply 1nstruct1ng means instructs to stop the
.rsupply of merchandlse te be collected from the market due to
said new product sales to the supplier durlng the predetermlned

perlod before the sales debut of new product

18. The distribution management system according to claim 17
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supply of nerchandise 4 to the manufacturing factory will be instructed
baggdyon t he actual sales condition. Thus, the distributd®dnasd¥es. to

each of sal es channels can be one- dinensionally controlled and. can be
efficiently distributed in the market based on the actual sales
I nformati on. And thereby, the stocks can be constantly and certainly

secured tqQ. various sales channels. Figure 2 )
wherein said supply 1nstruct1ng means instructs the supplier to

supply said new merchandise so that the merchandise is
- controlled as the stock and stored in said secbnd salesjchanﬁel

correspoﬁdihg-to'the sales debut of said new product.

1s9. The dietritution management system according to claim 16, 17 or 18
wherein said order informetibn receiving means'receiﬁes the
first and the secend order information transmitted from the
‘first aﬁd the,secend order;information forming devices as the

network wvia the Internet.

20. The distribution management system aecording to claim 19

: whereih'said order information receiving-ﬁeans receives the
flrst and .the second order 1nformat10n formed of Web pages to be
utilized in the World Wide Web serv1ce on the Internet
transmlttedrfrom.sald flrst and the second order information

forming devices.
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30 June 2005

DISTRTBUTION MANAGEMENT ﬁEVICE
DISTRIBUTION MANAGEMENT METHOD PROGRAM STORAGE MEDIUM

AND- DISTRIBUTION MANAGEMENT SYSTEM

ABSTRAGT OF THE DISCLOSURE

VA.distribution managéﬁent device; a distribution management
_ method,'a program storage medium and a distribution management‘.
system are disclosed. The client ordér.aata of the merchandise-4
of the—sales channel utilized the 1nternet 3 and the store order
data of the merchandlse 4 for the guantity sold of the sales
channels excluding the Ipternet,B.are received by the sales
"managing server 20 via.the internet 3. The stock of merChandise
4 is controlled by the settlement/delive;y instructing serverf21
based-on the client and store order data. The actual sales
condition of merchéndise in each saies channel is grasped by the
shipment control server 55 based on the_storage data and the |
delivery condition data obtained from the client and store order
data and the storage data and delivery condition data obtained
from the settlement/deliver& instructing server 21, ahd the
éupp@y of merchandise 4 to the manufacturing factory will be
instructed based on the éctual sales condition. Thué; £h¢
aistributiop stocks to each éf sales,chaﬁnels can be one-
dimensionally coptrélled.and,can be efficiently distributed in
tﬁe markef based on tﬁe actual sales information. And thereby,
the stocks can be constantly and certalnly secured to various

‘sales channels.
Figure 2
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