
CLAIMS 

1. 	A method comprising: 

transmitting, by a computer-based system cp.afigged for targeting an ad impression_ a 

list of customer records to a service provider system, 

wherein the service provider system-that identifies a matched customer by comparino 

a first set of personally identifying information ("P11") to a second set of P1.1. and 

wherein the service provider system installs a cookie on a web client associated with 

the matched customer; 

receiving, by the computer-based system, a campaign request from a merchant; 

permitting. by the computer-based system and via the web client, the matched 

customer to select a type of ad impression in which the matched customer is interested 

transmitting, by the computer-based system, the campaign request to the service 

provider system which adds a flag to the cookie based on the campaign request and instructs 

a media buyer system to bid on an ad impression for the matched customer based on the flag; 

removing, by the computer-based system, the flag from the cookie in response to a 

selection by the matched customer of a type of ad impression i n which the matched customer 

is not interested; 

modifying, by the computer-based system, the cookie to at least one of: associate or 

disassociate the matched customer with at least one of: a category or. 	of ad it  

receiving, by the computer-based system, an first _expenditure associated with the 

matched customer who received the ad impression,--and 

comparing, by the computer-based system, the first expenditure to an second 

expenditure associated with a customer who did not receive anthe ad impression based on the 

campaign request but fits parameters associated with the campaign request,:, and 

reporting. by the computer-based system. a result of the comparing, 

2--- 	The 	 4 	ftiFther 	 by the .ee-rriptit 	based -methed of etaim , 	C4)flipfising-genefating, 	 system,. 

the a- report she-wing--the- restilts of 	comparing. 

3-. 	The -method of-e4ai-m-1 ;4urther eompr-ising-permittMt,--by4he-eompoter-hased-system 

the 	 to 	type 	impression in which the and via the web client, 	matched customer 	select a 	of ad 

matched. customer  is interested.. 
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1. 	Th.e method  of claim  1, further comprising fen:loving.  by the corn . 

a  flag from the cookie  in response to a selectiob 
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iihpfession-in 	 is 	interested. whie-h-the-mate-heEl-eust&ilier 	not 

,:). 	The method of claim 1, further comprising generating, by the computer-based system, 

a report showing a click through associated with customers who received thetargeted ad 

impressions. 

6. 	The method of claim 25, wherein the click through is shown in comparison to a click 

associated with customers who 	not receive 	ad through 	 did 	th.etatteted 	impressions. 

47. 	The method of claim 1, further comprising receiving, by the computer-based system, 

an updated campaign request from the merchant in response to at least one of: a report 

showing the results of the comparing and a click through associated with customers who 

received 	ad thetargeted 	impressions. 

5-g. 	A system comprising: 

a processor epfiliguygdfor targeting an ad impression; 

a tangible, non-transitory memory communicating with the processor for spend based 

targeting and measurement; 

the tangible, non-transitory memory having instructions stored thereon that, in 

response to execution 	by the 	processor, 	cause the processor to perform operations 

comprising: 

transmitting, by the processor, a list of customer records to a service provider system,. 

the 	 that identifies 	 by wherein 	service provider system 	 a matched customer 	comparing 

a first set of personally .identifvinz information ("Pin to a secon.d set of .111., and 

erein the service provider system installs a cookie on a web client associated with 

the matched customer; 

receiving, by the processor, a campaign request from a merchant; 

permitting, by the processor and via the web client, the matched customer to select a. 

type of ad impression in which the matched customer is interested: 

transmitting, by the processor, the campaign request to the service provider system 

which adds a flag to the cookie based on the campaign request and instructs a media buyer 

I system to bid on an ad impression for the matched customer based on the flag; 
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removing, by the processor, the flag from th.e cookie in response to a selection by the 

matched customer of a type of ad impression in which th.e matched customer is not interested: 

who 

with 

fits 

9 

modifYina, by the processor, the cookie to at least one of: associate or disassociate the 

matched customer with at least one of: a category or type of ad impyession; 

receiving, by the processor, an first expenditure associated with the matched customer 

received the ad impression;-and 

comparing, by the processor, the first expenditure to an second expenditure associated 

a customer who did not receive thean ad impression based on the campaign request but 

parameters associated with the campaign request: _and 

repprting, by the.pyocessor, a result of the comparin.g, 

The 8, further 	 the -system ef-elaim 	comprising -generatint-by 	-pr 	or, a--report 

showing-thelesults...ef-the-eemparift&- 

144, 	The 	 8, further 	 by the 	 the system of claim 	comprising permitting, 	processor and via 

th ' 	- 	- 	- 	. 	, 	.. 	 . 	At 	 N. web client, 	 . 	 . 

interested. 

41 . 

6-1-2. 

713. 

844. 

1 	915. 

eookie-in 

The-systern-e4lektin+-&-ftifth - -eeinprising-reineving,by....the-pfeeessof,a-44ag...from....the 

by respse-to- a. select-i-en- 	-the- matched -eustomer-of-a-typt,.,-....of..-ad-impress-ion......in 

whieh-the-rnatehed-eusterner4s-not-interested, 

showing 

The system of claim 54, further comprising generating, by the processor, a report 

a click through associated with customers who received thetar-geted ad impressions. 

The system of claim 6-14, wherein the click through is shown in comparison to a click 

did 	thetargeted 	impressions. associated with customers who 	not receive 	ad through 

campaign 

results 

The system of claim 58, further comprising receiving, by the processor, an updated 

request from the merchant in response to at least one of: a report showing the 

of the comparing and a click through associated with customers who received 

impressions. ad 
1 
	thetafgeted 

An article of manufacture including a non-transitory, tangible computer readable 
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storage medium having instructions stored thereon that, in response to execution by a 
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computer-based system configured for targeting an ad impression, cause the computer-based 

system to perform operations comprising: 

transmitting, by the computer-based system, a list of customer records to a service 

provider system,. 

wherein the service provider system-that identifies a matched customer by comparing 

a first set of personally identifying information ("Pil") to a second set of PII, and 

wherein the service provider system installs a cookie on a web client associated with 

the matched customer; 

receiving, by the computer-based system, a campaign request from a merchant; 

permitting. by the com_puter-based system and via the web client, the matched 

customer to se  ;ct a type of ad impression in which the matched customer is interested: 

transmitting, by the computer-based system, the campaign request to the service 

provider system which adds a flag to the cookie based on the campaign request and instructs 

a media buyer system to bid on an ad impression for the matched customer based on the flag; 

removing, by the computer-based system, the flag from the cookie in response to a 

selections the matched customer of a type of ad impression in which the matched customer 

is not interested; 

modifyirig. by the computer-based  system, the cookie to at least one of: associate or 

disassociate the matched customer with at least one of: a category or type of ad impression: 

receiving, by the computer-based system, an first expenditure associated with the 

matched customer who received the ad impression;-a4 

comparing, by the computer-based system, the first expenditure to an second 

expenditure associated with a customer who did not receive theme ad impression based on the 

campaign request but fits parameters associated with the campaign request: and, 

reporting.. by the computer-based system, a result of the comparing. 

4-6. 	The-artiele 	 system, .of-elaim--14-further-cemptisifig-eeneratir 	earapt-Aef-based 

a-feport--showing-the-fiesults-of-the--eompating, 

17. 	The 	 15, further 	 by the computer based system article of claim 	comprising permitting, 

to 	type; 	... 	- 	in which the and via the web client, the matched customer 	select a 	. 

matched customer  is interested: 
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4.S. 	The 	 15, further 	 by the 	based article of claim 	comprising removing. 	computer 	system, 

a 	 cookie 	response 	a selection 	matched customer of a 	of ad flag from the 	in. 	te 	by the 	 type 

impressien- in-whieh the 	tched-casterner- is ma 	 -not -interested. 

101.9. 	The article of claim 9.1-5, further comprising generating, by the computer-based 

system, a report showing a click through associated with customers who received the-targeted- 

ad impressions. 

)120. 	The article of claim 9:44, further comprising receiving, by the computer-based system, 

an updated campaign request from the merchant in response to at least one of: a report 

showing the results of the comparing and a click through associated with customers who 

thetargeted 	impressions. received 	ad 
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CLAIMS 

1. A method comprising: 

5 

transmitting, by a computer-based system configured for targeting an ad impression, a 

list of customer records to a service provider system, 

wherein the service provider system identifies a matched customer by comparing a 

first set of personally identifying information ("PII") to a second set of PII, and 

wherein the service provider system installs a cookie on a web client associated with 

the matched customer; 

receiving, by the computer-based system, a campaign request from a merchant; 

10 permitting, by the computer-based system and via the web client, the matched 

customer to select a type of ad impression in which the matched customer is interested; 

transmitting, by the computer-based system, the campaign request to the service 

provider system which adds a flag to the cookie based on the campaign request and instructs 

a media buyer system to bid on an ad impression for the matched customer based on the flag; 

15 removing, by the computer-based system, the flag from the cookie in response to a 

selection by the matched customer of a type of ad impression in which the matched customer 

is not interested; 

modifying, by the computer-based system, the cookie to at least one of: associate or 

disassociate the matched customer with at least one of: a category or type of ad impression; 

20 receiving, by the computer-based system, a first expenditure associated with the 

matched customer who received the ad impression; 

comparing, by the computer-based system, the first expenditure to a second 

expenditure associated with a customer who did not receive the ad impression based on the 

campaign request but fits parameters associated with the campaign request; and 

25 reporting, by the computer-based system, a result of the comparing. 

2. The method of claim 1, further comprising generating, by the computer-based system, 

a report showing a click through associated with customers who received the ad impressions. 

30 

3. The method of claim 2, wherein the click through is shown in comparison to a click 

through associated with customers who did not receive the ad impressions. 
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4. The method of claim 1, further comprising receiving, by the computer-based system, 

an updated campaign request from the merchant in response to at least one of: a report 

showing the results of the comparing and a click through associated with customers who 

received the ad impressions. 

5 

5. A system comprising: 

a processor configured for targeting an ad impression; 

a tangible, non-transitory memory communicating with the processor for spend based 

targeting and measurement; 

10 the tangible, non-transitory memory having instructions stored thereon that, in 

response to execution by the processor, cause the processor to perform operations 

comprising: 

transmitting, by the processor, a list of customer records to a service provider system, 

wherein the service provider system identifies a matched customer by comparing a 

15 first set of personally identifying information ("PII") to a second set of PII, and 

wherein the service provider system installs a cookie on a web client associated with 

the matched customer; 

receiving, by the processor, a campaign request from a merchant; 

permitting, by the processor and via the web client, the matched customer to select a 

20 type of ad impression in which the matched customer is interested; 

transmitting, by the processor, the campaign request to the service provider system 

which adds a flag to the cookie based on the campaign request and instructs a media buyer 

system to bid on an ad impression for the matched customer based on the flag; 

removing, by the processor, the flag from the cookie in response to a selection by the 

25 matched customer of a type of ad impression in which the matched customer is not interested; 

modifying, by the processor, the cookie to at least one of: associate or disassociate the 

matched customer with at least one of: a category or type of ad impression; 

receiving, by the processor, a first expenditure associated with the matched customer 

who received the ad impression; 

30 comparing, by the processor, the first expenditure to a second expenditure associated 

with a customer who did not receive the ad impression based on the campaign request but fits 

parameters associated with the campaign request; and 

reporting, by the processor, a result of the comparing. 
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6. The system of claim 5, further comprising generating, by the processor, a report 

showing a click through associated with customers who received the ad impressions. 

7. The system of claim 6, wherein the click through is shown in comparison to a click 

5 through associated with customers who did not receive the ad impressions. 

8. The system of claim 5, further comprising receiving, by the processor, an updated 

campaign request from the merchant in response to at least one of: a report showing the 

results of the comparing and a click through associated with customers who received the ad 

10 impressions. 

9. An article of manufacture including a non-transitory, tangible computer readable 

storage medium having instructions stored thereon that, in response to execution by a 

computer-based system configured for targeting an ad impression, cause the computer-based 

15 system to perform operations comprising: 

transmitting, by the computer-based system, a list of customer records to a service 

provider system, 

wherein the service provider system identifies a matched customer by comparing a 

first set of personally identifying information ("PIP') to a second set of PII, and 

20 wherein the service provider system installs a cookie on a web client associated with 

the matched customer; 

receiving, by the computer-based system, a campaign request from a merchant; 

permitting, by the computer-based system and via the web client, the matched 

customer to select a type of ad impression in which the matched customer is interested; 

25 transmitting, by the computer-based system, the campaign request to the service 

provider system which adds a flag to the cookie based on the campaign request and instructs 

a media buyer system to bid on an ad impression for the matched customer based on the flag; 

removing, by the computer-based system, the flag from the cookie in response to a 

selection by the matched customer of a type of ad impression in which the matched customer 

30 is not interested; 

modifying, by the computer-based system, the cookie to at least one of: associate or 

disassociate the matched customer with at least one of: a category or type of ad impression; 

receiving, by the computer-based system, a first expenditure associated with the 

matched customer who received the ad impression; 
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comparing, by the computer-based system, the first expenditure to a second 

expenditure associated with a customer who did not receive the ad impression based on the 

campaign request but fits parameters associated with the campaign request; and 

reporting, by the computer-based system, a result of the comparing. 

5 

10. The article of claim 9, further comprising generating, by the computer-based system, 

a report showing a click through associated with customers who received the ad impressions. 

10 

11. The article of claim 9, further comprising receiving, by the computer-based system, 

an updated campaign request from the merchant in response to at least one of: a report 

showing the results of the comparing and a click through associated with customers who 

received the ad impressions. 
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