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CLAIMS
1- A method comprising:
transmitting, by a computer-based system configured for targeting an ad impression. a

list of customer records to a service provider system,

wherein the service provider system-that identifies a matched customer by comparing

a lirst set of personally identifying information (“PII) to a second set of PI1. and

wherein the service provider system installs a cookie on a web client associated with

the matched customer;
receiving, by the computer-based system, a campaign request from a merchant;

permitting. by the computer-based svstem and via the web client. the matched

customer to select a tvpe of ad impression in which the matched customer is interested:

transmitting, by the computer-based system, the campaign request to the service
provider system which adds a flag to the cookie based on the campaign request and instructs
a media buyer system to bid on an ad impression for the matched customer based on the flag;

removing, by the computer-based system, the flag from the cookic in response o a

sclection by the matched customer of a tvpe of ad impression in which the matched customer

15 not interested:

modifving. by the computer-based system. the cookie to at least one of: associate or

disassociate the matched customer with at least one of: a category or tvpe of ad impression;

reporting. by the computer-based system, a result of the comparing,

2 the-method-of-claim-h-further comprising generating-by-the-computer-based-systens
a-report-showing-the-resuls-of the-comparing:

3o The-method-of claim-1further-comprising-permitting-by-the computer-based-svstem
and-vigthe-web-eli ‘%{M? the-matehed customer-to-selecta~ %’?C—M’ J;'H%QW}HCS. ~inwhieh-the
matched-customer-tsterested:
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presstor-t-which the-matched-eustorer 1s-netinterested.

25. The method of claim 1, further comprising generating, by the computer-based system,
a report showing a click through associated with customers who received thetarseted ad

impressions.

36. The method of claim 25, wherein the click through is shown in comparison to a click

through associated with customers who did not receive thetargeted ad impressions.

47, The method of claim 1, further comprising receiving, by the computer-based system,
an updated campaign request from the merchant in response to at least one of: a report
showing the results of the comparing and a click through associated with customers who

received thetargeted ad impressions.

58. A system comprising:

a processor configured for targeting an ad impression;

a tangible, non-transitory memory communicating with the processor for spend based
targeting and measurement;

the tangible, non-transitory memory having instructions stored thereon that, in
response to execution by the processor, cause the processor to perform operations
comprising:

transmitting, by the processor, a list of customer records to a service provider system,

wherein the service provider system-that identifies a matched customer by comparing

a first set of personally identifvine information ("PU™ to a second set of Pll, and

wherein the service provider system installs a cookie on a web client associated with

the matched customer;
receiving, by the processor, a campaign request from a merchant;

permitting, by the processor and via the web client, the matched customer to sclect a

tvpe of ad impression in which the matched customer is interested:

transmitting, by the processor, the campaign request to the service provider system
which adds a flag to the cookie based on the campaign request and instructs a media buyer

system to bid on an ad impression for the matched customer based on the flag;
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removine, by the processor, the Hag from the cookie in response 1o a selection by the

matched customer of a type of ad impression in which the matched customer is not interested:;

modifving, by the processor. the cookie to at least one of: associale or disassociate the

matched customer with at least one of® a cateeorv or tvpe of ad impression:

receiving, by the processor, as first expenditure associated with the matched customer
who received the ad impression;-and

comparing, by the processor, the first expenditure to an second expenditure associated
with a customer who did not receive thean ad impression based on the campaign request but
fits parameters associated with the campaign request-; and

reporting, by the processor. a result of the comparing.,

Qe “Fhe-system -of-clatpe- 8—turther- comprising - generating. -pyv-the-processor —a-report

showing-the-results of-the-compuaring:

H: —thesystem-of-eltim-$+ further-eompristhe-permitiine—by the-proeessorand-via-the
web-chent-the -matehed eustomerte seleet a-tvpe-ot ad-impresston-tn-which the-ensioner

bl bhe-systemr-of elabm - S-further compristpg-remtoving-byv-the -provessor-a-Hag-fronr-the
cookie-resporse-lo-a-selection-by-the -matched- customer-of-a-type-ob-ad-Huprossion

whieh-the-matehed-customer-is-pot-raterested:

642, The system of claim 38, further comprising generating, by the processor, a report

showing a click through associated with customers who received thetarseted ad impressions.

743.  The system of claim 612, wherein the click through is shown in comparison to a click

through associated with customers who did not receive thetargeted ad impressions.

814, The system of claim 58, further comprising receiving, by the processor, an updated

campaign request from the merchant in response to at least one of: a report showing the
results of the comparing and a click through associated with customers who received

‘ thetargeted ad impressions.

) 935.  An article of manufacture including a non-transitory, tangible computer readable
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storage medium having instructions stored thereon that, in response to execution by a
computer-based system configured for targeting an ad impression, cause the computer-based
system to perform operations comprising:

transmitting, by the computer-based system, a list of customer records to a service
provider system,

wherein the service provider system-that identifies a matched customer by comparing

a first set of personally identifving information (PP to a second set of PIL and

wherein the service provider system installs a cookie on a web client associated with

the matched customer;
receiving, by the computer-based system, a campaign request from a merchant;

permitting. by the computer-based svstem and via the web client. the matched

customer to select a tvpe of ad impression i which the matched customer is interested:

transmitting, by the computer-based system, the campaign request to the service
provider system which adds a flag to the cookie based on the campaign request and instructs
a media buyer system to bid on an ad impression for the matched customer based on the flag;

removing, by the computer-based svstem. the flag from the cookie in response o a

selection by the matched customer of a tvpe of ad impression in which the matched customer

is not interested:

modifvine. bv the computer-based svstem, the cookie to at least one of: associale or

disassociate the matched customer with at least one of’: a category or type of ad impression:

receiving, by the computer-based system, an {irst_expenditure associated with the
matched customer who received the ad impression;-ase

comparing, by the computer-based system, the first expenditure to a# second

expenditure associated with a customer who did not receive thean ad impression based on the
campaign request but fits parameters associated with the campaign request; and-

reporting. by the computer-based system. a result of the comparing.

}o—The-article-of claim-15further-comprsing-generating -by-the-computer-based syster:

a-report-showing-the-results-of-the-eompartng:

17— The-atticle-of-claim-15furthercomprising-pernitting by the-computer-based-system
and-via-the-web-elient—the-matched customerto-selecta-bvpe-of-ad-impression--which-the

|8
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pression H-w hreh-the matched customeris-not interesteds

1019, The article of claim 945, further comprising generating, by the computer-based
system, a report showing a click through associated with customers who received thetirgeted

ad impressions.

1120. The article of claim 945, further comprising receiving, by the computer-based system,
an updated campaign request from the merchant in response to at least one of: a report
showing the results of the comparing and a click through associated with customers who

received thetargeted ad impressions.
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CLAIMS
| A method comprising:

transmitting, by a computer-based system configured for targeting an ad impression, a
list of customer records to a service provider system,

wherein the service provider system identifies a matched customer by comparing a
first set of personally identifying information (“PII”’) to a second set of PII, and

wherein the service provider system installs a cookie on a web client associated with
the matched customer;

receiving, by the computer-based system, a campaign request from a merchant;

permitting, by the computer-based system and via the web client, the matched
customer to select a type of ad impression in which the matched customer is interested;

transmitting, by the computer-based system, the campaign request to the service
provider system which adds a flag to the cookie based on the campaign request and instructs
a media buyer system to bid on an ad impression for the matched customer based on the flag;

removing, by the computer-based system, the flag from the cookie in response to a
selection by the matched customer of a type of ad impression in which the matched customer
is not interested;

modifying, by the computer-based system, the cookie to at least one of: associate or
disassociate the matched customer with at least one of: a category or type of ad impression;

receiving, by the computer-based system, a first expenditure associated with the
matched customer who received the ad impression;

comparing, by the computer-based system, the first expenditure to a second
expenditure associated with a customer who did not receive the ad impression based on the
campaign request but fits parameters associated with the campaign request; and

reporting, by the computer-based system, a result of the comparing,

2. The method of claim 1, further comprising generating, by the computer-based system,

a report showing a click through associated with customers who received the ad impressions.

3 The method of claim 2, wherein the click through is shown in comparison to a click

through associated with customers who did not receive the ad impressions.
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4. The method of claim 1, further comprising receiving, by the computer-based system,
an updated campaign request from the merchant in response to at least one of: a report
showing the results of the comparing and a click through associated with customers who

received the ad impressions.

3 A system comprising:

a processor configured for targeting an ad impression;

a tangible, non-transitory memory communicating with the processor for spend based
targeting and measurement;

the tangible, non-transitory memory having instructions stored thereon that, in
response to execution by the processor, cause the processor to perform operations
comprising:

transmitting, by the processor, a list of customer records to a service provider system,

wherein the service provider system identifies a matched customer by comparing a
first set of personally identifying information (“PII”’) to a second set of PII, and

wherein the service provider system installs a cookie on a web client associated with
the matched customer;

receiving, by the processor, a campaign request from a merchant;

permitting, by the processor and via the web client, the matched customer to select a
type of ad impression in which the matched customer is interested;

transmitting, by the processor, the campaign request to the service provider system
which adds a flag to the cookie based on the campaign request and instructs a media buyer
system to bid on an ad impression for the matched customer based on the flag;

removing, by the processor, the flag from the cookie in response to a selection by the
matched customer of a type of ad impression in which the matched customer is not interested,;

modifying, by the processor, the cookie to at least one of: associate or disassociate the
matched customer with at least one of: a category or type of ad impression;

receiving, by the processor, a first expenditure associated with the matched customer
who received the ad impression;

comparing, by the processor, the first expenditure to a second expenditure associated
with a customer who did not receive the ad impression based on the campaign request but fits
parameters associated with the campaign request; and

reporting, by the processor, a result of the comparing.
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6. The system of claim 5, further comprising generating, by the processor, a report

showing a click through associated with customers who received the ad impressions.

#s The system of claim 6, wherein the click through is shown in comparison to a click

through associated with customers who did not receive the ad impressions.

8. The system of claim 5, further comprising receiving, by the processor, an updated
campaign request from the merchant in response to at least one of: a report showing the
results of the comparing and a click through associated with customers who received the ad

impressions.

9 An article of manufacture including a non-transitory, tangible computer readable
storage medium having instructions stored thereon that, in response to execution by a
computer-based system configured for targeting an ad impression, cause the computer-based
system to perform operations comprising:

transmitting, by the computer-based system, a list of customer records to a service
provider system,

wherein the service provider system identifies a matched customer by comparing a
first set of personally identifying information (“PII”) to a second set of PII, and

wherein the service provider system installs a cookie on a web client associated with
the matched customer;

receiving, by the computer-based system, a campaign request from a merchant;

permitting, by the computer-based system and via the web client, the matched
customer to select a type of ad impression in which the matched customer is interested;

transmitting, by the computer-based system, the campaign request to the service
provider system which adds a flag to the cookie based on the campaign request and instructs
a media buyer system to bid on an ad impression for the matched customer based on the flag;

removing, by the computer-based system, the flag from the cookie in response to a
selection by the matched customer of a type of ad impression in which the matched customer
is not interested;

modifying, by the computer-based system, the cookie to at least one of: associate or
disassociate the matched customer with at least one of: a category or type of ad impression;

receiving, by the computer-based system, a first expenditure associated with the

matched customer who received the ad impression;
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comparing, by the computer-based system, the first expenditure to a second
expenditure associated with a customer who did not receive the ad impression based on the
campaign request but fits parameters associated with the campaign request; and

reporting, by the computer-based system, a result of the comparing.

10.  The article of claim 9, further comprising generating, by the computer-based system,

a report showing a click through associated with customers who received the ad impressions.

11.  The article of claim 9, further comprising receiving, by the computer-based system,
an updated campaign request from the merchant in response to at least one of: a report
showing the results of the comparing and a click through associated with customers who

received the ad impressions.
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