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ABSTRACT 

The present invention relates to a delivery method for 

enabling the advertisement of a delivery orderer, the 

delivery method including: registering one or more call 

terminals and one or more delivery carrier terminals of one 5 

or more delivery persons, allocating IDs to the call 

terminals and the delivery carrier terminals, and storing the 

IDs; when a delivery order is transmitted from a customer 

terminal, allocating an ID to the customer terminal, and 

storing the customer terminal ID with information and 10 

advertising content associated with the customer terminal ID; 

transmitting a call for a delivery order request to the call 

terminals of the delivery persons; transmitting the 

advertising content corresponding to the ID of the customer 

terminal to the delivery carrier terminal of one of the 15 

delivery persons who has transmitted a call awareness request 

first; and displaying the transmitted advertising content on 

the display of the delivery carrier terminal.
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