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view ng  NaRiesigriidint bevsliding r@bhué@@édﬁrlﬁcﬁﬁém@ﬂa@lmbhw
static adverti senents and do not gl | ow f or
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transportation vehicles as advertising nediu
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there sti exl st's space for growh in the nobile
adveraonsimgrs wheware Bheing aloag syich g¥Riessvays. @ rsPrase.

may noleRRYR (des &I%QFHSQS%IiSpr%OR‘/@ﬁ%e%n&QH #h8 sid¥ of hlg?hways
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advertising. For example, a billboard is stationary and has limited viewing
range. Additionally, billboards are typically static advertisements and do not

allow for dynamic advertising.

20 To overcome the disadvantages of billboards, many companies began
to utilize transportation vehicles as advertising mediums. While this
innovative method of using vehicles for advertising has benefited a few
resourceful entities, there still exists space for growth in the mobile advertising
arena. Specifically, owners of vehicles may not have the resources, business

25  skills, or contacts necessary to téke full advantage of potential advertising

mediums and enter into complex advertising agreements.
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display at least two advertisements on an alternating basis. In another
arrangement where the at least one advertiser purchases a plurality of
portions of the advertising space, the method can include a step of rewarding

25 the at least one advertiser with a reduced sale price.

In another arrangement, a method of generating advertising revenue
includes purchasing from a prior owner a transportation vehicle having a
trailer for transporting goods where the trailer has at least one advertising
surface for displaying at least one advertisement. This arrangement also
30 includes leasing the transportation vehicle to the prior owner and selling at

least a portion of the at least one advertising surface to at least one



trailer for transporting goods where the trailer has
at | east one advertising surface for displaying at

wo e@seome adverti senment. This arrangenment al sSCB0S2003/034149
includes | easing the transportation vehicle to the
prior owner and selling at |east a porti on of the at
| east one advertising surface to at |east one
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The i nvention may _be bett r ferring to
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t he acconpanying drawi ngs, it being understood,
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met hod 100 for nerating adyv ng revenue in
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FIG. 5 illustrates another embodiment of an advertising surface for

displaying advertisements in accordance with the inventive arrangements.

DETAILED DESCRIPTION OF THE PREFERRED EMBODIMENTS

20 Referring to FIG. 1, a method 100 for generating advertising revenue in
accordance with the inventive arrangements is illustrated. The method 100
includes a purchaser 190 purchasing from a prior owner 120 a portable
display structure 130 having at least one advertising surface 140 for
displaying at least one advertisement 150. Additionally, the method 100

25 includes the steps of the purchaser 190 leasing the portable display structure
130 to the prior owner 120 and selling at least a portion of the advertising



di spl aying at | east one advertisenent 150.
Addi tionally, the nethod 100 25 includes the steps of
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one advertisement can be purchased from the prior owner. At step 160 the
portable display structure can be leased back to the prior owner. At least a
portion of the advertising surface can be sold to at least one advertiser
thereby providing the at least one advertiser with an advertising medium, as
25 shown at step 170. The method 100 can end at step 180. Although FIG. 2
illustrates the steps of method 100 in a particular order, the invention is not

limited in this regard, as any other suitable order of the steps may be used.

[n another arrangement where the at least one advertiser purchases a
plurality of portions of the advertising space, the method can also include a
30 step 175 of rewarding the advertiser with lower selling prices. For example, in

order to induce sales, the advertiser can be given different advertising space
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Referring back to FIG. 1, the at least one advertising surface 140 for
displaying the at least one advertisement 150 can include any surface suitable
for displaying an advertisement, including the side of a trailer as discussed

25 earlier (seé FIG. 3). The invention is not limited in this regard, however, as
other suitable surfaces may be used. For example, the at least one
advertising surface 140 can be part of an electronic display system 220, as
illustrated in FIG. 4. The electronic display system 220 can include a dispfay
225 having the advertising surface 140, a microprocessor 230 and memory

30 240, and can display at least one pre-programmed advertisement 150. One
or more of these pre-programmed advertisements 150 can be stored in
memory 240 for later retrieval by the microprocessor 230. The
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portabl e storage containers. Referring back to FIG 1,
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el ectgamei.c display system 220, as illustrated in FIG
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advertising surface 140. In this arrangenent
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such as an array of |1 emttlng di odes, an array
of | |2&Qt°al5‘Lﬂ°B§’0| tb? r%ta’ptprqgf tae@,ayglﬁ@p display panel. In
anot her arrangenent, the at |east one adverti sing

surface 1@%6“@%01’@%}‘%&3#&3 20D &Hrf Iedveadtidt@t B BHaY (not shown)
system 250, as. shown in 5. The alternating
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a notor
adverttsmg surfaces 140) to be alternately displayed. For example, if each

panel 300 contains two sides, then two advertisements 150 can be alternately

displayed.

To alternate the display of the advertisements 150, the panel
25  microprocessor 270 can signal the motor 290 to rotate one or more of the
panels 300. Once completed, the panels 300 form the advertising surface
140 onto which the advertisement 150 can be displayed. The cycle can be
repeated to enable the display of as many advertisements 150 as desired. Of
course, the advertising surfaces 140 described in relation to FIG. 5 is merely
30  an example, and it is understood that any other suitable system having an

advertising surface can be used with the inventive method.



The alternating display nechani sm 260 can al so i ncl ude
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290 can control the rotation of the panels 300. One or
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270 can signal the notor 290 to rotate one or nore of

the panels 300. Once conpleted, the panels 300 form

the advertising surface 140 onto which the

advertisenment 150 can be displayed. The cycle can be
repeated to enable the display of as many

advertisenments 150 as desired. O course, the
advertising surfaces 140 described in relation to FIG
5is nmerely 30 an exanple, and it is understood that

any other suitable system having an advertising

surface can be used wth the inventive nethod. 6 WO

2004/ 061799 PCT/ US2003/ 034149 Al though the present

i nventi on has been described in conjunction with the
enbodi nents di scl osed herein, it should be understood
that the foregoing description is intended to

illustrate and not limt the scope of the invention as
defined by the clainms. 7 WD 2004/ 061799

PCT/ US2003/ 034149 CLAI M5



What is clainmed is: 1. A nethod of generating

advertising revenue, conprising the steps of: 5
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structure having at |east one advertising surface for

di splcg‘r%w% at | east one advertisenent; |easing the

porta I splay structure to the prior owner; and

selling at |least a portion of the advertising surface

t o atWhaidstlagmed isadverti ser thereby providing the at

| east one advertiser with an advertising 10 nmedium
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| east one advertiser includeS a priofr owner. 3.

met haterscfor ding to claim 1, wherein the at Ieast one

advertiser includes a third party. 15 4. The nethod
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structure conpriSes a transportation vehic
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The net hod according to claim4, wherein the

transport sy thd ebH&abIe d%@[ﬁ?rét@l@ﬁjr@td thaigrief owRér; and
wherein the at Ieast one advertising surface for

di spl ayi n | east ng. advert.isene of
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rail Waéj car; wherein the at | east one adverti sing

Jr t 4B€Hr di spl aying the at |east 25 one
advertisenent is part of the railway car. 8 WO

2004/ 061729 PCThéJ&éﬂﬁﬁi/e(b&éMrig tofclaifhhe whetrdin theaatdeastiong
to cl e at | east one adverti sing

im.1l, wh i
surfé’%&gn'?t@?r 'E‘F@é?e%?upﬂﬁr PWeat | east one advertisenent

conprises an
3. The method according to claim 1, wherein the at least one

advertiser includes a third party.

15 4. The method according to claim 1, wherein the portable display
structure comprises a transportation vehicle for transporting at least one of

goods and passengers.

5. The method according to claim 4, wherein the transportation

vehicle comprises a trailer;

20 wherein the at least one advertising surface for displaying the at least

one advertisement is part of the trailer.

6. The method according to claim 4, wherein the transportation

vehicle comprises a railway car,

wherein the at least one advertising surface for displaying the at least

25 one advertisement is part of the railway car.



el ectronic display system wherein the electronic
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9. The method according to claim 1, where the at least one
advertiser purchases a plurality of portions of the advertising space, further
comprising the step of rewarding the at least one advertiser with a reduced

sale price.

15 10. A method of generating advertising revenue, comprising the

steps of:

purchasing from a prior owner a transportation vehicle having a trailer

for transporting goods;

wherein the trailer has at least one advertising surface for

20 displaying at least one advertisement;
leasing the transportation vehicle to the prior owner; and

selling at least a portion of the at least one advertising surface to at
least one advertiser thereby providing the at least one advertiser with an

advertising medium.



