
 

 

 

CLUSTERING A PLURALITY OF NON-LABEL DATA CORRESPONDING TO A 

BUSINESS TASK OF A TARGET USER TO DETERMINE AT LEAST TWO 

CLUSTERING CENTER POINTS

DETERMINING THE RESPECTIVE WEIGHTS OF THE LABEL DATA OF THE 

JOINT USER ACCORDING TO THE AT LEAST TWO CLUSTERING CENTER 

POINTS AND THE NON-LABEL DATA, WHEREIN THE LABEL DATA 

CORRESPOND TO THE BUSINESS TASK

CONSTRUCTING A JOINT LEARNING MODEL ACCORDING TO THE LABEL 

DATA OF EACH JOINT USER AND THE CORRESPONDING WEIGHTS OF THE 

LABEL DATA, WHEREIN THE JOINT LEARNING MODEL IS CONFIGURED TO 

EXECUTE THE BUSINESS TASK OF THE TARGET USER
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CLUSTERING A PLURALITY OF NON-LABEL DATA CORRESPONDING TO THE BUSINESS TASK 

OF THE TARGET USER TO DETERMINE AT LEAST TWO CLUSTERING CENTER POINTS

DETERMINING THE TARGET SIMILARITY BETWEEN EACH OF THE AT LEAST TWO 

CLUSTERING CENTER POINTS AND THE PLURALITY OF NON-LABEL DATA AND THE INITIAL 

CORRELATION BETWEEN ANY TWO OF THE AT LEAST TWO CLUSTERING CENTER POINTS 

ACCORDING TO THE AT LEAST TWO CLUSTERING CENTER POINTS AND THE PLURALITY OF 

NON-LABEL DATA

DETERMINING THE REFERENCE CORRELATION BETWEEN ANY TWO CLUSTERING CENTER 

POINTS ACCORDING TO THE TWO CLUSTERING CENTER POINTS AND THE LABEL DATA OF 

THE JOINT USER; DETERMINING THE TARGET CORRELATION BETWEEN ANY TWO 

CLUSTERING CENTER POINTS ACCORDING TO THE INITIAL CORRELATION AND REFERENCE 

CORRELATION BETWEEN ANY TWO CLUSTERING CENTER POINTS

DETERMINING THE TARGET CORRELATION MATRIX CORRESPONDING TO THE AT LEAST 

TWO CLUSTERING CENTER POINTS ACCORDING TO THE TARGET CORRELATION BETWEEN 

ANY TWO CLUSTERING CENTER POINTS; DETERMINING A TARGET SIMILARITY VECTOR 

ACCORDING TO THE TARGET SIMILARITY BETWEEN EACH OF THE AT LEAST TWO 

CLUSTERING CENTER POINTS AND THE PLURALITY OF NON-LABEL DATA; CORRECTING 

TARGET CORRELATION MATRIX ACCORDING TO THE REGULARIZATION PARAMETER AND 

THE IDENTITY MATRIX TO DETERMINE THE CORRECTION CORRELATION MATRIX
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DETERMINING THE SIMILARITY WEIGHT VECTOR ACCORDING TO THE CORRECTION 

CORRELATION MATRIX AND THE TARGET SIMILARITY VECTOR, WHEREIN THE SIMILARITY 

WEIGHT VECTOR INCLUDES THE RESPECTIVE SIMILARITY WEIGHTS CORRESPONDING TO 

THE AT LEAST TWO CLUSTERING CENTER POINTS
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FOR EACH LABEL DATA OF THE JOINT USER, WEIGHTING AND SUMMING THE SIMILARITY 

BETWEEN EACH OF THE AT LEAST TWO CLUSTERING CENTER POINTS AND THE LABEL 

DATA ACCORDING TO THE RESPECTIVE SIMILARITY WEIGHTS CORRESPONDING TO THE AT 

LEAST TWO CLUSTERING CENTER POINTS TO DETERMINE THE WEIGHT CORRESPONDING 

TO THE LABEL DATA
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DETERMINING THE DATA DISTRIBUTION SIMILARITY BETWEEN THE TARGET USER AND 

THE JOINT USER ACCORDING TO THE NON-LABEL DATA, THE AT LEAST TWO CLUSTERING 

CENTER POINTS AND THE SIMILARITY WEIGHTS CORRESPONDING TO THE AT LEAST TWO 

CLUSTERING CENTER POINTS
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TAKING THE JOINT USER CORRESPONDING TO THE DATA DISTRIBUTION SIMILARITY 

MEETING THE JOINT LEARNING CONDITIONS AS A TARGET JOINT USER, AND 

CONSTRUCTING A JOINT LEARNING MODEL ACCORDING TO THE LABEL DATA OF THE 

TARGET JOINT USER AND THE RESPECTIVE WEIGHTS OF THE LABEL DATA
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