wo 2025/194638 A 1IN 0000 000 OO O

(12) #ﬁ%ﬂiﬂf%ﬂ%{’\ﬁ%é@ﬁﬁ&ﬁ b F IS
(19) TSI A 21 = I OO
br 5 B[ A=
_4 (10) Elprx i

43) [E bR om H
2025 4£9 H 25 §(25.09.2025) WIPOIPCT WO 2025/194638 Al

(5D EFFER S ES: Ziyan); H[E 18 18 M T S X\ —1 A0 189
GOG6N 5/022 (2023.01) B2 22t LA AEETOTEA T 350000 (CN).
@) [EprHEE: PCT/CN2024/106324 (74 {RIBA: 78 J 7 504 % F 4% 58 % % i (%
s 41K ) (FUZHOU JING HUA PATENT AGENCY
(22) EprrEH- 2024 £ 7 A 19 A (19.07.2024 = g ndirintelsine ”
o ( DGRy P £ 2 TN T B RE LB 8
(25 HiFiEE: H3C BN EFIX 2 5 R & = L E
(26) AFIE = 35 PR TIETOLEIT-1 350003 (CN).
(30) LAy @Y teEEER A AN, FREG MR RES
202410318110.6  20244E3 FH20H (20.03.2024) CN R4F): AE, AG, AL, AM, AO, AT, AU, AZ, BA, BB, BG,
BIL BN, BR, BW, BY, BZ, CA, CH, CL, CN, CO, CR, CU
LAY ) S5 720 2 Y5 3 s 4 4 4 4 4 s 4 s > s 4 >
(1) EHTE/\;%E' (YU, Yin) [CN/CNY; HEIEEEE A T CV, CZ, DE, DJ, DK, DM, DO, DZ, EC, EE, EG, ES, FI,
SR 2195 74302 350000 (CN). GB. GD, GE, GH, GM, GT, HN, HR, HU, ID, IL, IN, IQ,
(72) J2HA A4 5 (YU, Yin); IR 2 1 N T B X IR, IS, IT, ]M, JO, JP, KE, KG, KIL, KN, KP, KR, KW, KZ,
FRALIR 219575302 350000 (CN). 1%+ = (YANG, LA, LC, LK, LR, LS, LU, LY, MA, MD, MG, MK, MN,

MU, MW, MX, MY, MZ, NA, NG, NI, NO, NZ, OM, PA,
PE, PG, PH, PL, PT, QA, RO, RS, RU, RW, SA, SC, SD,

(54) Title: LARGE-LANGUAGE-MODEL-BASED INTERACTION METHOD AND SYSTEM
(54) KR — R B 77 M AR S

114

AA Large-language-model (LLM)-based question analysis

BB Information retrieval and intension reasoning

cc Request for intension reasoning

DD Request for retrieval

EE Perform information retrieval for personal information of a user and third-party
profile information of the user

FF Perform information retrieval for historical conversation information and historical
conversation intentions

GG Current conversation context

HH An LLM module summarizes and reasons the topic and scenario of the current

user conversation
[ Perform information retrieval in a local knowledge base

- 3 Perform information retrieval by means of a third-party AP|

XX KK Perform information refrieval for marketing delivery data
L Refrieve
MM Marketing database
NN Request for answer retrieval results
00 Sort the retrieval results and output reference content

4 PP Participate in sorting

B Qa Associate with marketing delivery retrieval results

AAA RR Marketing plans, advertisement delivery, bidding, etc

£ ss Marketing delivery of merchants
T Summarize and integrale answers by using an LLM
uu Priority filling and replacement
w Reasoning related questions and integrating the questions by sing the LLM
WW  The LLM gives recommended-question guidance for marketing plans
XX Question request
Yy Session input
7z Return resilts
ARA  Mulliple rounds of interaction of a user
BBB  Reference sources
cc Supplementation and integration of answer result delivery content
DDD  Perform marksting by means of recommending associated questions. so as to

guide the user to further make multiple rounds of conversations

(57) Abstract: Provided in the present invention are a large-language-model-based interaction method and system. The method com-
prises: acquiring a user session input; performing retrieval and aggregation to obtain answer retrieval results, and on the basis of the
user session input and the current user intention, retrieving marketing delivery information from a marketing database and performing
aggregation, so as to obtain marketing delivery retrieval results; comprehensively sorting reference sources of the answer retrieval
results and reference sources of the marketing delivery retrieval results, and then returning same to a user as reference source results;
summarizing and integrating the reference source results and the marketing delivery retrieval results, so as to obtain answer results,
and returning the answer results to the user; and integrating a user request, the answer results and the marketing retrieval results, so
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as to obtain recommended associated questions, and then returning the recommended associated questions to the user, thereby guiding
the user to further make multiple rounds of conversations. In the present invention, in addition to retrieval augmentation and active
retrieval, retrieval augmentation for marketing-related information is proposed, and therefore the present invention provides a better
experience for users and can satisfy enterprise marketing requirements.
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