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SYSTEM AND METHOD TO SERVE ONE OR MORE ADVERTISEMENTS
WITH DIFFERENT MEDIA FORMATS TO ONE OR MORE DEVICES
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[0001] This invention relates generally to social e-commerce networkmg systems and
methods, and in particular to allow advertisers to serve one or more advertissments to

one or more devices, whether mobile or computing.

'BACKGROUND OF THE INVENTION

[0002] Social networking is now a big part of how many people communicate and
keep in touch. For many young consumers, these networks are becoming more the
center of commerce, given that many do their shopping online. A trend among these

consumers is a growing distrust of traditional advertising methods, with more interest

in tips from others in their social networks. Some solutions to address these concerns .

are to present tools so their customers can like or follow. Results of such actions are
that businesses lose customer control, and revenue. Customers are pushed by the
business or brands to environments where the social network, not the brand, is able to
monetize the consumer through paid advertising and sale of services and merchandise.
To stay in touch with existing social network environments, or those developing
almost on a daily basis, is no longer enough. For businesses it is more a task to
manage connections of these networks. Social networks that offer targeted networks
likely keep consumers in these focused networks as opposed to general networks.

This means possibly more advertising revenue for the advertiser or the brand.
SUMMARY OF INVENTION

[0003] To address the above social networking concetns, social e-commerce



[ 0001] This invention relates generally to social e-comerce networKking
systens and nethods, and in particular to allow advertisers to serve one or
nor e advertisenents to one or nore devices, whether nobile or conputing. 10
BACKGROUND OF THE | NVENTI ON [ 0002] Soci al networking is now a big part of

. how- many peopl e communi cate and keep in touch. For many young consumers,

t hese networks are becom ng nore the center of commerce, given that nmany do
their shopping online. A trend anong these 15 consunmers is a grow ng

di strust of traditional advertising netkods, with nore interest in tips
fromothers in their social networks. Some solutions to address these
concerns ar eetworfing Sgdmst 0mdl Bethadst dre ipfoviles t® aRdvE adwetiseiski® serve foatk lopw.

Results of such &ctions are that busiB?sses | ose ustonFr ?ont ol , and
revenue. CudPURBFETUSFmenE g Bynarh BBl RIPULRe $hviseyel the 108864 P¥hinent s
where the Sqgitake HelseORKorefAEd ElBodina tompfise8dl §siem @la PRAGIY éCudehe
consuner through paid advertising and sal e _of services and nerchandi se. To
stay in toud§Vigtst FonBReted itoPng ok BIOTen SVRSY: Khervis r & iRt lentification ghat

devel opi ng akyiates ON IGagflRiuby RRS R, sdcfl RAoHPRIQT n@RBHEHY. sysRin i pesses it
is nore a task to manage connections of these networks.  Social networks

that of fer tiagefed BEprestiRyP pdlchjik ghogenciathe dagged nssr. ¢ Jafp miningengige thabd

net wor ks as ; : I I i i re
Raverts i ng ‘TRORaGel QBN Ral ond 6T HETers 20 Al IR R e E ) o

2 networ ki ngrenpst eordigared toe(lhowdlecir abopt eachdloggedo user | ontimpuerredlsténg to serve

one or nore I BAL: r i j | ces of
t he | ogged lfgfeﬂt\réﬁpﬁacfﬁg?ie’ 't|§ ntﬁtgrsg?%% p?%‘?éer?%r e{rr%%(r)egl{ %ﬁg%&éﬁ%rgib gt\éé a system
of a pl ut@l iloggedfusanskr cadlested esntinoousaedl githet @nerwabdatndeedifferenegoups here is a

group identi.fication t.hat 5 assqci s al ed yser .into.the saoci al

e- conmer ce r%‘ftja n\%ﬁ?iti’ynagéls%efﬂe%?\lﬂ @?{ug}c‘%é)rng%}dgg)gtﬁw %‘%fheg’P%L?Sse P&V is chosen
by the | oggeequestesf, that dhad. aArrhdverntiyingngigine it lalb dodndcredotopthe ahedr wdret at | east
one of the servers a l.east. one af the targeted interes roups,

oot {gur od_ tBE) BB wtthe 4EB i BREREND U EANTRUER 1 Y b oan B e

cont ext ual dwihiag efigihe, bbtof reduesrdabyfran@ e dafa niihiag eRdige Taéel adveftRingehgife oups

sel ected ?y QQF 10 quged ser the collected cqntinuous rgal time

cont ext ubl  dSPPIRHE AT YPRARE YrBUBEIVerHEmEnts MatarpProyides Py BedE Ofr oup

i dentificat imdte a@éﬁisér@)wf&l@th@!d&bin?l&f tHehBveiideteRa $€ B RinadilyfofR&tsIBa&Ed of t hat
data. An adverti.sing engine is also connected to the one or nore servers,

as wel | as tHEeHSE &P ning engine, is configured to share data with the
data mning engine, or to request data fromthe data m ning engine. The
advertising engine 15 then prepares to serve the one or nore advertisenents
that are prd¥WBédThy advetigng erinepmerfermsehe seving Wit et BB s@r WM of t he

adver ti sggrentserfi@mbfts) \?hiETFQic@ncfif?&d%@hﬁ%xpn%ge?ﬂ?%ﬁoﬂe%iaﬁ@erﬁéépﬁrezc]%xgsqgﬁl The

advertising engine perforns the servi e one or nore o
adver t i senentcdudesone lor in@r@:daﬁdmaramm&dlg@rﬂataen@amtﬁg arg beredonadijsiat | ser a

request t hat1'nc1uding data related to the user, their profile, the targeted interest group chosen by
t_he_ user, whether these one or more devices in use by the user are mobile or-

computing devices, the .continuous real-time contextual information collected about

25 the user, the contextual information related to location, and the contextual information

related to time. The advertising engine then retrieves the requested data from the data

mining engine. With a match between the advertiser’s request and data parameters and

the collected contextual data, the advertising engine directs the servers to serve one or

more advertisements to the corresponding devices of the logged user, again the per



i ncl udes one or nore data paraneters. The data paraneters are based on
criteria, including data related to the user, their profile, the targeted
interest group chosen by the user, whether these one or nore devices in use
by the user are nobile or conputing devices, the continuous real-tine
.contextual information collected about 25 the user, the contextual
information related to |location, and the contextual information related to
time. The advertising engine then retrieves the requested data fromthe
data mning engine. Wth a nmatch bet weer? t he advertiser's request and data
paraneters and the coll ected contextual data, the advertising engine
directs tge mgvey@, b&t?}&rtUQo&ﬂBn,ch)nm ® Aflyesdd &ﬁﬂ&ﬂﬁ SforTn%tsEj BRed on
correspondin evi ces_of the | ogged user, again the per evi ce type,
context to I‘%&SF R %rﬂrég‘fre‘{ sng?%?ntéﬂaw AR ALYFTHSER By $ERYSONS L dRPTBN devi ce
type. The prahetiseadn8aooi gmeientilctiBesatr aFRANE ink@a FRmIR! YE dPRGer®! NMOI €
advertisenments, with different nessages or different nedia formats, or

di fferent nEB¥aR#esand-dfferentraedinformatsita opgerrmers deyigesgidogged nesrewiltini ces of

| ogged user syt fitereddtat defiaCierdst LioRpEBadk@oRCLEED idth&fiGfiby IF QURG:, Pased on
group identification of a user. [Jhese advertisenents are t%en i served per
context to |Bhesa pdisrtiseroents arei then }scrvgbpen ewdaxt om lesatieroand fetimg 0BOBY The
medi a for mat; kit bEodgerti sement may be conditioned on the type of 10
device in use by the user. For exanple, if the user is using a nobile
device, the advertisenent may be served in text format. If the user is

| ogged into t em. W a t device, the ong.or. nor

adverti semarﬂtb &g] sn%lging&}a\(l)qrro}rr%flt %Hetrﬁgggyeﬁtggmg%n%?)f Eeec ned%fqneﬁi r?%gt%st,yp?/iogeo, or

hi gh- def 1@ tdeoike vensd by theafset hBorsexample ifethe usdrds usihg aduebiki dkeiggnthe t hat may
be presented by.the advertiser,. e limted by the nunber 15 of devices
in use by t I‘?gv%/fgiepen &Y e?wc?gt‘g% ﬁf’ﬂﬂ ]trpﬁ}ée ‘}*?‘Erd'g oeeest Wﬁ’tn;gﬁfysfeﬁbwnh

agver tisemend ]apt_bﬁaévidflfaﬁlegﬁe o€ mbﬁdjadverti%é’i&ndemedﬁsf%ﬂrﬂht & Gedopiayt ?tﬁhpllfse[], t he
advertising engine, based on the. paraneters i e requests fromthe
adverti sers ‘Sffd PHESJY 5°ss<PfaP’§B'dF$IBH?ff YErsipas a"r}nﬁ%ﬁi sﬁﬁleeng‘ﬁﬁé}““ﬁ’é’t & ni nes

whet her to SaewﬁsehfeﬁtsslaaMay@EEfe@é@m_tby tH¢ adveREhA}e 1BRiteAlbylthenfige and
different advertisenents to the devices in use by the 20 user. Were the

: y ¢
data shal®d BelaNseh 1B et dhar paTnGeddrsi dderamring Hbe dundip Mermichgfehgi ne does
not satisfy dib@tiRMeARBRR Moy B2 &RRd ke tHaRliSes AR bheneatl¥eitlel 21Q&Bsing NE.
advertising engine nmay actively instruct the data m ning engine to collect
the request €H2AGt based on the paraméters in the requests from the advertisers and the data
shared from the data mining engine, determines whether to serve the same, different,
or a combination of the same and different advertisements to the devices in use by the
20 user. Where the data shared between the advertising engine and the data mining
engine does not satisfy the parameters in the requests from the advertisers, the

advertising engine may actively instruct the data mining engine to collect the

requested data.

25 [0006] A social e-commerce media networking platform, or social e-commerce
networking system, includes targeted social networks that may be filtered by any age,
interest, or location. Additionally, it may be based on a ‘network of social networks’,
in which the platform system encompasses multiple targeted social networks,

including those of specific interests. Examples of linked networks specific to interest



25 [0006] A social e-conmmerce nedia networking platform or soci al
e-conner ce networking system includes targeted social netwerks that nmay be
filtered by any age, interest, or location. Additionally, it nay be based
on a 'network of social networks', in which the platform system enconpasses
.multiple targeted social networks, including those of specific interests.
Exanpl es of |inked networks specific to interest 4 includes teens, babies,
ganmes, trade, coffee, harnony, nmuns, gossip, and many nore. The |inked

net wor ks conprise a changing |ist of gréUps that is continuously updated or
revised. These networks may then be connected to each other. After |ogging
i nto the sochdhdesteeasveisies gamehl tadeptofee Kiafgol mufne) gossy,shé Mangake. of t he

one or nore sers, via registration to each of the one or_ nore networks,
and wi t hout TediRrbasuoRs TR @ etk 1 AREUPHE S O HUSHIEET s hese
net wor ks. Eaghevided! Mhe@NRtvAITkSMALtherS BE Sonbiédied B @Acheotit.OAfel pgmd s ced,
fl exible, déganically changed _or updated contents of these one or nore

E

net wor ks. $5q5f2l erramgisEregpedin REWRKINEPIRHATM: SYERM; pACE 04 dhe ONSrOTdBAE ch acr oss

al | net wos ksysers, Wik chigh@ridN® QB oPfhe Bk Br RRFVREH SIS NAY WitéSEheedfighas chosen.
[ 0007] In another inplenentation, a social e-comrerce nedia networking

platform orPesian ap aqlitosatigrcwy Witk oashiof Hyssyeivens. Fash ofibs ergoripise
networ ks, angderk NeaAflkd le@flofeCthS URRRIcEd, NBexH1E AnafiRb Ry IcRAE® S L%rdaﬂea)cat' on
.centric interaction anongst one or nore 15 users, the platformor system of
these net wordestentayf dhese ood bemorennasyorks.cck-of sharenccer mhspssersadasethen si ng
platforms ang.gabh! . RRUITBN SIS Sicblle BY SIS Rle RLALACHA IRy, aCts as
mast er soci al nétwork", erern oné or re users nay explore or consune
all avai l@blhes cdms¢rent within one or nore inter-linked networks, including
~but not Iimted to specific target groups of one or nore interests, and
such allow 20 interaction with the one or nore users. The one or nore users
have t he al |[000% de adoshendrkplemadtativn, pyodilas@mmered mediahetivorkinpeplatfsitnent of t he
network, or gne.qr nore networks fron1mhicp t he . on OF DI e ysaers shops,
include t , and 1n addifio

Wi t hout Con‘pqr 8?.81 Ie-ﬁ:gmgle}:ﬁe d}ﬁermg system, may €se networ| n

to supporting one or more interest or location centric interaction amongst one or more

15 users, the platform or system of these networks may also offer integrated e-commerce
shops, advertising platforms and mobile payment services. The system or platform
may acts as a “master social network”, wherein one or more users may explore or
consume all available content within one or more inter-linked networks, including but
not limited to specific target groups of one or more interests, and such allow

20 interaction with the one or more users. The one or more users have the allowance to
make online purchases, relevant to the content of the network, or one or more
networks, from which thé one or more users shops, without compromising a highly
targeted, localized and user-friendly experience. One embodiment of this
implementation may comprise of networks, which include those targeted on specific

25 interests, developed to satisfy many purposes, including one directly for consumers.
Additionally a branded network may be developed in consideration of a number of
potential users, including corporate clients or brands. The one embodiment may
comprise network subscriptions or branded network developments, where included

functionality' or services for each of these networks may include marketing by the



targeted, localized and user-friendly experience. One enbodi ment of this
i'npl enent ati on may conprise of networks, which include those targeted on
specific 25 interests, developed to satisfy many purposes, including one
directly for consuners. Additionally a branded network nmay be devel oped in
_consideration of a nunber of potential users, including corporate clients
or brands. The one enbodi nent may conpri se network subscriptions or branded
net wor k devel opments, where included functionality or services for each of
t hese networks may include marketing by5the 5 platform selling by the
platform system franchises, resellers, or other partners. [0008] An

al ternative plagdrereditngtbly dite plafgem] SeBmafiartARES, BREREs, bothd@pattttey. at i on of one
or nore consuners, or users, of the system or platform to any of the
‘other one or 5 nore social networks, or targeted interest networks, wthin

a branded nefpeg kan Yibeadatii@ YmplemadthtRWednippis inChable @R h Bhsi®rdtioRlort 0 any of
the one or nore social networks fromw thin the one or nore targeted

net wor ks, WHITERT FRE WEBITCES BRiEH: eidhwsieme piRlgdrmplogny REthe AlerAnevsr o _
systens, or RbRLEQLITRwHEAbr AkRdRRERsthididrkd Rith @%ﬁ%d ndtirk, W gMENt at i on

may include functionality to allow a post on a brand's targeted 10 network
to be post edn®hbedllpwed isdieenahleraent ofa ligk tasyeofdhecong|or moreenciab netwerks ar get ed

i nterest net .mgin"’m@on\éi&‘fho\‘@{ ed Ingm%}l@%hi\é\f%%soee cr@ﬁé& to_?nﬁ itMe oci al

network may then be posted on a™rand's targeted networ is alTows other
one or nor e igocthelongiet woreksystems, troplatéirme, thatt lewe Seenniatilvdorks brand Bée | | nked

into the br ' A . k... e t th rand.can, attai
advant ages, ailﬂﬂ%:e Shﬁ{ﬁ%{ahﬁgv@ﬁg% ﬁ%%gl{ysm %ﬁomAab cés'g(?nl% bﬁaély S?r%r gt ipze one or
nor e condOnearsyorbrto bhe epsed on tify of thhether andl osmoet swoiak netvorks,ustedrgeted

functionality has a brand, throu i t,s _one, or rre networks o_|l onger
needing to plﬁtgﬁsorheg‘v%'!‘s’r?ﬁq glcﬁgﬁrg%g@r‘)@fcr P55 PEst op g% RFAN ALK WA one or
more soci al that bopdssed cdra brand)e tadghtddnicera@it Thie hNwwKstherf dne ror whore kocladhes e
consuners or_users are th."like" or "follow' .the brangd. The consyners, or
users, may s”[eﬁxpr#% ot eﬁg%ﬁi Ny OFe: tf’??@ ligked jpyo tbﬂ%ﬁ?‘?—fﬂiﬁa@ew &?f&oﬂ‘ay
nmoneti ze t hegRr e theBia8d Odn dftSRIadvaniges) SR Wdingdiraiel FmenBErshiB AR Srand NCI udi ng
adverti s&gents, e- cQmrerce or paynent services. (%009] An alternative

t

i npl enentat i CORPHESSRE 9T dBRIT AONBIMEHRIr BETSYeirn B i5di sngethPEt f orm  or
soci al e- com@n&R ROALIKY s JYSrhRIN thiohsie its BRY o8 NARE GreBvorks, no longer

needing to push one or more consumers, or users, to any of the other one or more
social networks, or targeted interest networks, from which these consumers or users
are to “like” or “follow” the brand. The consumers, or users, may stay in the network
20 of the brand, whereby a brand may monetize these consumers or users, by use of a

variety of means, including advertisements, e-commerce or payment services.

[0009] An alternative implementation comprises. a social e-commefce media
networking platform, or social e-commerce networking system, which may enable a
25 brand to collate one of more mentions, or one or activities, in other social networks in
| one single platform for a brand incorporated within the system or platform. The
system or platform offer a brand various functionality, with offering s including
insight and return on investment (ROI) to measure any campaign or activity

implemented by a brand within the system or platform.



.25 brand to collate one or nore nentions, or one or activities, in other
social networks in one single platformfor a brand incorporated within the
systemor platform The systemor platformoffer a brand various
functionality, with offering s including insight and return on investnent
_(RAT) to neasure any canpaign or activity inplemented by a brand within the
systemor platform 6 [0010] This Summary herein is not intended to be
used to limt the scope of, or identify essential features of, the clained
subject matter. The sunmary does attenp® to sinplify the inventive key
which in the description followng will be discussed 5 further. BRI EF
SUMWARY OF THE DRAW NGS [0011] FIG 1 is a hi gh I evel block diagramof a

social e-co rk to collect from one .or nore devices and

o ov cli g AP0 GO JEHR i RPN R0t SRS dimiothemetke OF Of e
invention. [i@iB]eskdntaleatfiredof, iRWIdMAED subfecBmBiiedC e stfimaRTdoes atvipit i senent s
to different user devices according to one enbodi nent of the invention. 15
[0013] FI G doisimplify thsciaventixg keyrvhichn dbg description falesyiag Wil tbgotiserssed syst em
schemat i cal g | ustrating a data mning engine according to an embodi nent
of the invention. 20 [0014] Note one skilled in the art can recognize from
t he di scussion hereln alternative enbodlnents for the inventive systens and

met hods, angymg @ﬁ ﬁ? gout deviating fromthe invention's
prlnC|pIes noted hereln i gures |ncluded herei n present enbodi nents
for illustration only. The figures herein nmay present separate functlonal

bl ocks; how%@lrlj Ffdﬂ?%ga ﬁ)l R?ei%l BIGek dif gg'anp 6t 2 SRl gtcgmmextce nbfRORES ol

10 RTCI from one or more devices and providing targeted advertisements according to

one embodiment of the invention.

[0012] FIG. 2 is a ﬂowchﬁrt of a process to serve advertisements to different user
devices according to one embodiment of the invention.

15 |
[0013] FIG 3 is a block diagram of a social e-commerce networking system,
schematically illustrating a data mining engine according to an embodiment of the

invention.

20 [0014] Note one skilled in the art can recognize from the discussion herein alternative
embodiments for the inventive systems and methods, and such may be construed
without deviating from the invention’s principles noted herein. The figures included
herein present embodiments for illustration only. The figures herein may present
separate functional blocks; however, these blocks may not be separate with respect to

25 physicality or functionality. For ease of presentation, the figures herein may show
alternate computing tasks through use of hardware objects, including memory and
data storage. Software, capable to run on one or more processors, or compatible
logic devices, may be provided or utilized, and which may be provided internally in a

system or different media available to hold and transfer the sofiware, including flash



25-physicality or functionality. For ease of presentation, the figures
herein may show al ternate conputing tasks through use of ha\ rdware

obj ects, including nenory and data storage. Software, capable to run on one
or nore processors, or conpatible |ogic devices, nay be provided or '
~utilized, and which may be provided internally in a systemor different
medi a avail able to hold and transfer the software, including flash 7
drives or any non-volatile nenory devices. DETAI LED DESCRI PTI ON OF THE

| NVENTION 5 [0015] FIG 1 illustrates a Hhigh | evel block diagram of one
enbodi nent of a social e-conmerce networking system (e-Systen) 100. The
preferred eniivel arany n@evgiatilsmsmary devitysst em 100 where there are one or nore
users that may log into the e-System 100. One inplenentation is to describe
a user 101, with the description of the user 101 to be one typical exanple

of how each GHFAIEEPTYESCRIPTIRY OB MHE INVENHONy St em 10 100, and what the
system does related to data gathered about a user 101. There may be a
plurality of users that choose to login to the e-System 100, and such

choose t o5 i MY@BREIG WilldktrR@é B highgevet Siyalt &AM rdfe ¥WBbddinsdnt WF h BocdiRer users
via a plurality of social nedia targetdaroups 106 focused on specific

i nterests. FMPSIFESFVRTKRR PysEon (riyfemaBO.oHe repferest embpdimens somprisesy ai | abl e
for use. Th%.nqeﬁl}lsﬁﬁsl@oxgth&é thRrelbt€ bnel Ol mBfefuskR thd? %a'&qS%?nrg@ftﬂegé&%Le'np (r;r or

functionality td allow the device to communicate via any networ
i nt ernet. THEO.cK¥iedmplsmentatia inde describpvaidenhle widt the dessriptiontof thd wsswv any
comput i ng. 0ryoMBPbL Bnd KARS AOmPEIJIHM GEF ShebueAd ef iRl oSttt @, i th
adaptability to a %m%@onnec??oﬁ;tg aﬁy SOC|§fpn%E&%P%gkaE%‘h%§e
10 100, and what the system does related to data gathered about a user 101. There may :
be a plurality of users that choose to login to the e-System 100, and such choose to
interact with both the e-System 100 as well as with other users via a plurality of social

media target groups 106 focused on specific interests.

15 [0016] A user 101 may have one or more devices 102 available for use. The devices
102 of a user 101 are to include configuration or functionality to allow the device to
communicate via any network, or internet. The choice of internet or available
networks is to allow any computing or mobile types to perform receipt and transmittal
of data, with adaptability to allow connection to any social network, and may

20 comprise most any wired or wireless networks. An embodiment may include devices
102 using one of a variety of available operating systems, for example including an
operating system compatible with iOS,'ANDR_OID, Microsoft Windows, Apple OS, of
Linux based operating systems. The types of devices 102 may include, but are not
limited to, personal digital assistants, tablets, smart phones, laptop computing

25 systems, net books, desktop computers, and other devices that integrate computing
and data communication functionality. All devices 102 may then utilize a variety of
applications to allow interaction with a social networking system, including but not
limited to the e-System 100. The applications which a device 102 of a user 101 may

include a browser application or an application. programming interface, which can



20 conprise nost any wired or wirel ess networks. An enbodi nent may incl ude
devi ces 102 using one of a variety of available operating systens, for
exanpl e i ncludi ng an operating systemconpatible with i 0S, ANDRO D,

M crosoft Wndows, Apple OS, of Linux based operating systens. The types of
. devices 102 may include,, but are not limted to, personal digital

assi stants, tablets, smart phones, |aptop conputing 25 systens, net books,
desktop conputers, and other devices that integrate conputing and data
conmuni cation functionality. Al devi ced 102 may then utilize a variety of
applications to allow interaction with a social networking system

i ncl udi ng buftinotioh ohiofiwtithth 6@ drifore -dSyisdselte 1Ah adyi6f theRvaikBlel dpastingi ch a
device 102 of a user 101 nmay include a browser application or an

appl i cati on SP¥I8tanmi ng i nterface, which can 8 function on or within one
or nore devices 102, with any of the avail abl e operating systens. [0017]
The user 101 may use one or all of these devices 102 at the sane tinme, 5

i ncl udi ng f dPOL7ddde igen Hlomey dise omgy 6 @lhof ghesedevipgst Hi2eaft the jsae timee

di fferents| qgaldiffor lo‘é?%g iﬁtQ%e%-éﬁen{ b diigiRbent lif®s b1 dilG e 1c0486RM 100 with

any of these_devices, user w S]orepare and conplete their user profile
104. The u Sé}pop,—l@gnp faz theofarsy timme trgthg e-System 100 with any of these devices, the user

will prepare and complete their user profile 104. The user profile 104 includes

information about the user 101, \;nd may include data that describes the user 101 in

more detail, such as demographics, biographical, including age, income, education,

10  gender, preferences, location, type of device 102, preferred -images or videos, etc.

The user profile 104 is dynamic, and chaﬁges or'expands based on data provided by a

user 101. Included in the data found in the user profile 104 are the one or more

| devices 102 associated with a use1; 101. A profile of a user 101 is built in the e-System

100 that includes the devices a user 101 may use to access the e-System, such that

15 future interaction, specifically related to login, may be allowed given the devices 102

associated with a user. Subsequently, the e-System 100 may then be accessible by

login to a user 101 via any of the devices 102 which are assigned to that user. This

data collection of the devices 102 enables the e-System 100 to allow a user 101 access

via their one or more devices 102, including interaction within various target interest

20 groups 106. The e-system is providing functionality to exploit the expanding use of

different multiple devices by one user, wherein an advertiser, or brand, may be

provided one view of a user 101, or potential consurﬁer, across the one or moré

devices 102 attached to the user 101, in order to push specific messages, requests, or

offers to such users 101 on these devices 102, based on context related to time or

25 location. The e-system 101utilizesfunctionality to allow users 101 to be able to login

- to the e-System 100 via each of the devices 102 indicated by a user 101 as active in
relation to the e-System 100. Subsequently, advertisers may approach each user 101, |

or users, of the e-System 100 specifically to the target interest groups 106 available

and insight gathered from data for users 101 to access and engage based on the one or



i nformati on about the user 101, and may include data that describes the
user 101 in nore detail, such as denographics, biographical, including age,
i ncome, education, 10 gender, preferences, |location, type of device 102,
preferred i nages or videos, etc. The user profile 104 is dynam c, and

. changes or expands based on data provided by a user 101. Included in the
data found in the user profile 104 are the one or nore devices 102
associated with a user 101. A profile of a user 101 is built in the

e- System 100 that includes the devices d user 101 may use to access the
e-System such that 15 future interaction, specifically related to |ogin,
may be al | oweate déwiers 10hef heset s 102 associated with a user. Subsequently,
the e-System 100 may then be accessible by login to a user 101 via any of
t he devices 102 which are assigned to that user. This data collection of

the devi ces [00R] anal B8 dpad sEbsRyfehEldLihQO tHiele-8Ystedivl G0 Msyaﬁ%dh&]{haﬁﬁﬁﬁs via
their one or nmpre devices 102, including interaction within_variqus target
i nterest 20 RyPIHEPAe4 during apyacivesspsramvhile I9ggrd; inithrge-Pyssn il Bhdfnonyogin expl oi t

the expangli ngr #s €r@fimd] drfsebLilentMhin, b theReWseBS100Ya RRE 105& ects WhBHEI N AN
advertiser, or brand, may be provided one vView of a user 101, or potential

consumer, ach BEEOTKIRE saeiel nswerks, dnaleding tpgeifioty ot tapgeh BéFresh stawes 18%nin 101, in
0oL Lo, PG 16 SIS o ARERL TP 4 LS kes 101 on

among a network of social networks in which the e-System 100 has made available,
including multiple targeted social networks of different interests. Each active device

10 102 may indicate to the e-System 100 what type of device it is, and where it is
located, including technical specifications, such as its screen size or browser size
capacities. If the device 102 is a laptop, for example, then the e-System 100 knows
this information. If the device 102 is a mobile device, then it is recognizable as a
mobile device and mobile advertisements may be served.

15
[0019] For each selection of a target interest group 106 by a user 101, the e-System
100 assigns to that user 101 a group identification 108. A group identification 108
may be assigned for a number of reasons, including a user 101 selecting a target
interest group 106, getting ihvolved in a conversation with one other use, getting

20 involved with a group of users, or other selections or interactions while logged into
the e-System 100. One user 101 may select one or more target interest groups 106,
and subéequently may be .given one or more group identifications 108. All this data
related to a user 101 while logged into the e-System 100 is collected and stored by the
e-System 100 through use of its data mining engine 112. The data process for

25  collected, storage, and other related functions are performed for the one or more users
101 that may login to the e-System 100. Data is collectéd one group identification 108
at a time, and with collection only including the group identification 108 that is active.
The data related to a user 101 is collected from among the plurality of target interest

groups 106 available in the e-System 100 one group at a time, and then collectively



25 location. The e-system 101utilizesfunctionality to allow users 101 to be
able to login to the e-System 100 via each of the devices 102 indicated by
a user 101 as active in relation to the e-System 100. Subsequently,
advertisers may approach each user 101, or users, of the e-System 100
.specifically to the target interest groups 106 avail abl e and insight
gathered fromdata for users 101 to access and engage based on the one or

9 - nore devices 102 of a user 101. [0018] A user 101 upon subsequent |ogin
to the e-System 100 may update their us profile 104 during any active
session while logged in the e-System 100. Upon login 5 for the first tine,
or subsequenstortdgidrsrted axcorimgee Sichuesn 1000 olRctionds mhOd framltiecfirst thnong a -

network of social networks, jncludjng spegifici. o tar i nt erest groups
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sel ect and |thidinftieaSRFERN0A WHteWlskr 10l chfpeddhein @lryéd idf&Gest Brovp il 68) of he
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| ocat ed, including technical specifications, such as its screen size or
browser sizeeE¥phacintiidias anf e-Sygeryelcgherss pentigueuspeadisctiono?l postngh e, t hen
the e- Syst eng O KaRWnd! dthet cbﬁ%ﬁﬁmﬁrh&% qdheﬁhﬁoﬁﬁsﬂoﬁ.erh}ﬁ%siibﬁe festiipDi | €
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adverti seneris ® il abangastanglihg AfSn[iG0sboial Fasworkaactivityetesdtingin a0dynamicar get

i nt er est gfﬁ*&?EggP%%cgfé%§ﬁ2}01, the e-System 100 assigns to that user 101
Tl . A

a group ide ion group identification 108 may be assigned for
a nunber 106f reasons, including a user 101 selecting a target interest group

106, getti ngosipy Rk Pthe! BnxGl WiSHSAbh WRre) b QAo EME ed B 1Tt bP
more mobile or computing devices 102 of the logged user 101 that are inuse.  Each
active device 102 may indicate to the e-System 100 what type of device it is, and
where it is located, including technical specifications, such as its screen size or

15 Dbrowser size capacities. If the device 102 is a laptop, for example, then the e-System
100 knows this information. If the device 102 is a mobile device, then it is
recognizable as a mobile device and mobile advertisements may be served. The
RTCI 110 data collected may be used to perform other functions and purposes besides
only advertising, including commerce, _payrﬁent, and other different contextual

20 content.

[0021] An embodiment includes a user '101 that has logged into the e-System 100.
The user 101 upon login based on a targeted interest group 106 of choice is given a
group identification 108 by the e-System 100. A user 101 is provided group
25  identification 108 associated with each targeted interest group 106 selected, and then
joined within the e-System 100. So a user 102 may have multiple numbers of group
identiﬁca_tion' 108 given association with one or more targeted interest groups 106
within the e-System 100. However, a user may be associated with only one group

identification 108 at one time, while logged into the e-System 100, with allowance to



20 involved with a group of users, or other selections or interactions
while | ogged into the e-System 100. One. user 101 may sel ect one or nore
target interest groups 106, and subsequently may be given one or nore group
identifications 108. Al this data related to a user 101 while |logged into
_the e-System 100 is collected and stored by the e-System 100 through use of
its data mning engine 112. The data process for 25 collected, storage, and
~other related functions are performed for the one or nore users 101 that
may login to the e-System 100. Data is tollected one group identification
108 at a tinme, and with collection only including the group identification

108 that is chfdge\seoup liBentifiddtRdnr10B aimefg the BertiStargettd Intérst GRIUPS GDEWhilé om anong
the plurality of target interest groups 106 available in the e-System 100
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user 101 upon [0ogin based on a targeted interest group 106 of choice is
gi ven a user 10T is logged in the e-System 100, and within one of the targeted interest groups

106, the more data about the user, including specifically regarding this one targeted
interest group 106 can be gathered. Over periods of time the RTCI 110 data collected
20 may establish a more precise representation of the user 101 in the user’s profile with
correspondiﬁg RTCI 110 data. The RTCI 110 may also collect continuous real-time
data of a user 101 during their daily activities within the e-System 100 while they are
logged in. A user profile 104 is further considered by the RTCI 110 to add context to
the data gathered related to a user 101. One embodiment may comprise a user 101 in
25 one day may journey from their home to the office by use of a train. At the office, ina
large retail and commercial complex, a user 101 works and has lunch. At the close of
the workday, a user 101 leéves the office, and by use of the train, returns tb their
home, which may iﬁclude shopping at a nearby mall. During the journey of a user 101

throughout the day, a user 101 may use one or more of their devices 102 that offer



group identification 108 by the e-System 100. A user 101 is provided group
25 identification 108 associated with each targeted interest group 106 :
sel ected, and then.joined within the e-System 100. So a user 102 nay have
mul ti pl e nunbers of group identification 108 given association with one or
.nore targeted interest -groups 106 within the e-System 100.. However, a user
may be associated with only one group identification 108 at one tine, while
| ogged into the e-System 100, with all opance to 11 change group
identification 108 anobng the user's targeted interest groups 106 while

| ogged into the e-System 100. Throughout a day a user 102 may sel ect one or
more nobile v@ifel@@rmlw&ddgnmmﬂccmnécﬁant)t dncl@dine & tnumbeh of |T®t®- Syeguging 100. The
RTCl 110 iancontl nuo #731 coII cte dat a, abput a user (3. whi | gﬁé_ggged into
the e- Syst efi*Y6%: ™ éati 9.4 “iee%?ré%até?é‘éuer‘f?(‘a%‘re{“a Ypar rs that

are provi dedRigy 1eotcbﬂ¢ctstda>anﬁdmgytﬁ&oﬁeéach Gatsé}elrol tht%gtsinto%e &gydidie 109npany
Itsel f. The araneters used to collect this data m e constantly changed,

updat ed, daterslapgd tp @gsad08 and e devdces d 0o ringluding t)ﬁ@iq%tﬁoné HP%pkte or by

t he COWDaSW de‘én%@d fo2 aﬂ'@ﬁlynfpﬁﬁt% BNEEusef prgﬂlk%é?oﬂhlem 9fb HBMd&QBRdHEE cont ext
first related to a device, then to consider a |location, and then based on a
tine. of the data about all users that have logged into the e-System 100, with the data :

collected for each of the users consistent in how it is collected, with data varying
based on the interests associated with each of the users, and what each user does while
logged into the e-System 100.

10
[0022] The data mining engine (DME) 112 is configured to collect the RTCI 110 data
continuously about the users from social networking, a targeted interest group 106
based on group identification 108, from various mobile apps, including the company’s
own apps, and with data including the location 109 of the user 101, the user’s one or

15 more mobile or computing devices 102 when logged into the e-System 100 through
these corresponding devices 102, as well as any updates to the user profile 104.
Besides ‘being configured to collect any continuous real time contextual information
deita as mentioned herein, the DME 112 further has functionality to group the
collected RTCI 110 data, including into different filtered targeted interest groups106

20 based on group identification 108. The DME 112 may then organize this collected
data about each user 101 of the e-System 100. The DME 112 stores this data, and
makes this data available for whoever is requesting the data. The DME 112 pushes
any of this data that has been collected based on any request of this data, and
according to parameters of the request made to the DME 112.

25
[0023] One embodiment related to this data collection and request from the DME 112
is.where an e-commérce portal advertising client can request to be given users that
have certain- income levels and that these users need to be in certain countries. So

these are the parameters that need to be passed to the DME 112 from this other



10 Additional data included withi-n what is collected by the RTCI 110 is
|-ocati on-based data 109 associated with each of the devices 102 of a user
101.”" The RTCl 110 includes continuous real-time collection of data rel ated
to context based on conversations of a user 101, |ocations of the devices
.109; on a time when a user 101 is at a certain |location 109, and regarding
devices 102 a user 101 is currently using. This 15 RTCl 110 is data
col | ected about each user of the e-System 100. The nore a user 101 is

| ogged and active in the e-System 100, {he nore data can be gat hered. The
~nore a user 101 is logged in the e-System 100, and within one of the
target ed i ntdiffeait a@pmepBatab ontthie raqpres wat ahaDME 11hgustsespondsntol theli ng

specifically regardijng this one target I ht erest group, 106 can be
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retail and commercl al "conpl ex, a user I01 works and has lunch. At the close
of '

[0024] An Ad engine 114 may be connected with the servers associated or connected
10 together in the e-System 100, as well as connected with the DME 112, While the
DME 112 collects all the RTCI 110 data, the Ad engine 114 does not process the data.

The Ad engine 114 identifies a user 102 based on the device 106 they are using, with
the. Ad engine 114 configured to share data bilaterally with the DME 112, or to
request data from the DME 112. The Ad engine 114 then prepares to serve one or
15 more advertisements 120 in different media formats based on device type. While the
advertiser 118 may transfer their advertisements 120 in the form and media format
they prefer, an advertiser 118 through their targeted advertisement parameters 116 can
specify when these advertisements 120 are to be displayed. An advertiser 118 can
. prepare targeted advertisement paraméters 116 in their requests to the Ad engine 114,
20 wherein the advertiser 118 may want their advertisements 118 to be served to the one

or more devices 122 in use by the users.

[0025] An Ad engine 114 may receive targeted advertisement parameters 116 for
advertisements to determine which one or more users 101 are to be displayed this
25 advertisement. An Ad engine 114 may then serve these advertisements to matching
users 101 based on the targeted advertissment parameters 116 of the advertisements.
In one embodiment, targeted advertisement parameters 116 may be received by the
Ad engine 114, whereby the DME 112 is requested to identify a user 101, or users,

that match the criteria of the requesting advertiser 118. Targeted advertisement



t he workday, a user 101 | eaves the office, and by use of the train, returns
to their hone, which may include shopping at a nearby mall. During the
journey of a user 101 throughout the day, a user 101 may use one or nore of
their devices 102 that offer 12 wireless or wired network connectivity,
_including a nunber of |aptop conputing devices, nobile phones, tablets,
of fice workstations,- entertai nnent devices, etc. The RTCI 110 collects
continuously fromeach user 101 that Iolgs into the e-System 100 the data
related to a user 101 and their devices™02, incl udi ng the | ocations 109 of
t he devices 102 and any updates to the user profile 104. The RTCl 110
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parameters 116 set that may be satisfied from the data collected by the e-System 100

and the DME 112.



15 nore advertisenents 120 in different nedia formats based on device type.
Wil e the advertiser 118 may transfer their advertisenents 120 in the form
and nedia format they prefer, an advertiser 118 through their targeted
advertisenent paraneters 116 can specify when these advertisenents 120 are
. to be .displayed. An advertiser 118 can prepare targeted adverti senent
paraneters 116 in their requests to the Ad engine 114, 20 wherein the
advertiser 118 may want their advertisepments 118 to be served to the one or
nore devices 122 in use by the users. [0025] An Ad engine 114 nay receive
targeted adverti senent paranmeters 116 for advertisenents to determ ne which
one or nor e [0S} VithQHe dateshared fiendihe PMEY &1 thiti rsayAatisiy] ve niaichaherequesAin  Ad
engi ne 114 t.hen serve these advertjs nts t t.ching.uysers 101 based
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one wor ki ng Braduertisement {3maybessgied dn texiyformat. If dheisprsld2 is logged into the

e-System 100 with a laptop device, the media format that may best match the one or

more advertisements 120 that are to be served may comprise text, images, video, or

20  high-definition versions of the advertisements. The number of advertisements 120 that

| ‘may be presented by the advertiser 118 may be limited by the number of devices 122

in use by the user.

[0030] The Ad engine 114, in addition to determining the preparation of the possibly
25 different media format or formats of the advertisements 120 that may be served to the
devices 122 in use by the user, additionally may determine whether to serve the same,
different, or a cdmbination of the same ahd different advertisements 120 to the
devices 122 in use by the user. The advertiser 118 can specify which advertisements

120 are to be displayed on the devices 122 in use by the user at certain times and



20 to this exanple client and their certain criteria, the Ad engine 114
requests the DME 112 to give the users, or list of users, that match the
criteeria, and then with such a match in place, then pushes the client's
adverti senment according to the set criteria. The Ad engine 114, upon
_getting a request 116 with one or nore data paraneters fromone or nore
advertisers, then retrieves the requested data fromthe DME 112. The Ad 25
engi ne 114 receives from advertisers 11g that request to serve one or nore
advertisements 120 to the one or nore d Qices 122 in use by the users based
on paraneters 116 set that nmay be satisfied fromthe data collected by the
‘e- Syst em 10Qo@rionst katDifatchl Zhe  thipe{c@0Adlertiblinbntt paradhateds shar egqubdstedn t he DIVE

112 that may_ satisfy, ar, mtch, the request, 116 with it's pargnmeters and
condi t 1 ons. RIENSER Sy 44 ok g, o S ey B Pt TEdRETE.
adverti sement]s ra0difplava datepyf difreadyBetisefénts 13405 hﬂﬁdlalfiét% of ld&fferent
advertisenent 120 in the proper nedia format in order to have these

adver t i semerfP¥nass, 1 38chs oy, e fEXEONY hadysrisegientss  HRAge c cdvertisementssaudiy t he

user. StaiedijeiaicARhtsVatdeoMaV&tidetRnidVnidtl detB@tonal di6aH%ndpE, dit any 0 satisfy
the advertiser's request 116, the Ad engine 114 may direct the e-System s

servers to <€Pp@atee or nore advertisenents 120 to the corresponding
devices 122 of the |ogged user. So which advertisenment 120 served to the
respective devices 122 of the |ogged user, and in which nedia format, is 10
based on t hd083lp&narethbodiomnti srofah adhetisei’ dut k22, sefvo@2OJverfhe offedé a f or mat
of the adveri be..condi & | . (o) i 122 in
use by the uagg%ﬁgﬁﬁét %ggggﬁeaageger %?}szééﬁgcﬁggz%{eﬁﬁgf%}gghet%% léerr (ilfl%/per t ext
mar k- up l1@ngomger(ehtordarh daioe msert ddviconl 221 andiffersnt advbrtjsages,120. |Aewmthiktb enbedded
wi t'h audi o, yideo. .or inage hi gh: definition versio of the ipages or

W deoror ol Sl RE e Mgk bR E O 12 Slodpieo R o

nmobi | e devi abe saifeanddifferent sdeRBREMA?S) Kithde adwertisedents 120etkit chobewdnt | f t he
user 102 is logged,into.the e-Qystem10Q with, a | apto evice, the nedia
format that "ﬁﬂi’ggﬁlgget BN clfl‘fjé&%ﬁrﬁ 'B‘Fd}?rg‘?r@atid%WF?e'ﬁgr#? Sth%h are to
b;a SErved rramagagmaﬁdis,evtdﬁagt andnbngiﬁ?tidﬁis dgfothed! Wﬁerbi@ﬁ&eﬁi giveh Qnebversi ons
of the adyertisenents, The nu r .of advertijsenents, 12 t. may be :
present eg b)f‘hf’?i%“"ﬁcﬂfépet peBE ‘Ti%g% sb‘@g’l ﬁ’ﬁi‘i‘%’iaybiﬁnt Wélugﬁﬁﬂgg'rde@?‘}/‘%vi ces 122
in use by theagseind i@Q30] The Ad engine 114, in addition to determ ning
the preparation of the possibly 25 different nedia format or formats of the
advertisenments 120 that may be served to the devices 122 in use by the

user, addi tijogmal othBenthBliBiei 89 f ¥RivBREer 198 HRE 180 bdie SRMRsidlidrbgE ent, or a
conmbi nation of the sanme and different advertisenents 120 to the devices 122

in use by t Révardementrid @ all dheractv usen devican 12 ddiemptively, dhe adertiser ilderrent s 120
are to bg digR! ARethoMctt BEIVEQLCERicl 4321 NaitSRnOYVEREHSE 1261 ARlHAI N L1 MeS

and
alternative is to serve to the more than one active user devices 122 a combination of

the same and different advertisements. All these advertisements 120 that can be sent
may include a variety of different media formats, including use of graphics, text,
imageé, audio, video, and combinations of these. Where applicable given the-
25 allowance of the active user devices 122, the display can include high-definition

imagery and video.

[0033] Where the data shared between the Ad engine 114 and the DME 112 does not

satisfy the targeted advertisement parameters 116 in the requests from the advertisers



16 locations that match the targeted adverti senent paraneters 116
request ed. Dependent on which, and how many, of the user devices 122 are
-active, the advertiser 118 nay display a variety of different
advertisenments 120, in a variety of different formats, such as text-only

. adwertisenents, inmage advertisenents, audio 5 advertisenents, video

advertisenents, high-definition advertisenents, or any conbination. [0031]
One enbodi ment is of an advertiser 118 that is to serve one version of one
advertisenent 120 to all the active usel’ devices 122. Alternatively, the
advertiser 118 10 may serve to each active user device 122 a different

adverti senent 8, 1BOAd Angihd B4 radytigforna thevudvérfisel ChaSe RECI 01( dig nbTHa€e HtaNn one
active user devices 122 aaéonbi nati on of the sane and different

adver ti semeri? §ac fhe @rgsted adyRiisemPURTEARCLT DIS 4 gt timaer Ipeatior Atqup¥sd. i ncl ude a

variety of dintfRd @MdindTBfd thal BLVBILS, albRahddtho N@tiHSE ikfrud BOHME 115 8t
i mges, audi o, video, and conbi nations of these.” Were apgl i cabl e given ther

15 al | ovvan_cec_og?‘?t theerequested datas Witly gy datascollpgted thee celilesisd dy waPMBdIlide
hi gh- def i i thHNAJiTRYGHY tRGEdVAHRRiserh P32 anfeRpd DY i BROALIBAL frbd ®E an

advertiser 118 that is to serve one version of one advertisenent 120 to all
the active wdertigesy}l8ethe Agbenging lé4 may idireqtyhe ¢-Rystemly earvers tor seve®ngor nay serve

to each actintg. YsalulRuie 92932 v Bl RRERL ARIE 1SGRR0AE0ung] her

alternativg Is to serve to the no ne active user Wevices 122 a
conbi nat i on vdfich duzersisament b2 tiviedl ¢r thatrespebvize tesendd2 of thélldggedhess and

adverti sene : can_pe se i pcl ude vari.et f different
medi a forma'? é?thcn%eggﬁél%nagése@ag?ds%nﬁg%ﬁ%g%I,ldq %%(tllf)r,l °f‘r*r‘ﬁ§%vs§°,“§%§i o, video, and
conbi nati®ns of these. Were applicable given the 25 all owance of the -

active user Vi ..the display can include high-definiti.on i magery
and vi deo. " (BEATTGu Ave R briiitec ERerROoRs S0 oS AR and 1 he
DMVE 112 doesmbodineat hérgby b atedr@et ethyastver bies oimaidie péveatixemedts w6 i n t he
requests frop thrg adverti se’%s 17.. 118, the Ad engeif&te, 114 ma%/: informthe
advertiser (I MEssages or fiifrent medigfomatselonge AT moTeAsvices efaeged MEREt ed
adverti senmeriithpa ii#eRNE fifferéd Gargdted MRrdst BROUPE bhg Bhi R REMERLRS: ofThe Ad
engi ne 114 may have the allowance to actively instruct the DVE 112 to

col l ect the USEgRRELOREX S Iocation phio firae, PatPsr eltexbéq logationend doltimsc By by t he

DMVE 112 5 t'@l@icriﬁﬁéﬂ St th€Probdie 20 AMEIRE &G RANE! ol sSRWRE urRASANBL £dSnd 46 10 the
requests fromthe advertisers 118, the Ad engine 114 may direct the

e-Systent s dR4Gapdwary wsppacrgnel Be sapirlec-aenmiapics setworking GM gotedhdn
correspondi Rehef ¥k LSt 42itRE ahd181sd ngig?re§'§§5mnc§9. weg?oéa?svzﬂgt happent 120

served to the respective devices 12 the 1 ogged user, and Im which nedia
format, is sagagd shlizingoriiggeepozaiing bhenstensandvarioye othengofwarefprrtionality ‘

20  and one or more other hardware components.

[0035] FIG. 2 is a flowchart showing an illustrative overview process of social e-
commerce networking system 200 functions related to one or more computer or
mobile devices of a user, and targeted online and mobile social network advertising to
25 . implement in the environment of FIG. 1. The process 200 includes four steps: an
initial step 202 to have users engage the social e-commerce networking system and
select a- targeted interest group; a second step where the DME 204 is collecting
continuously contextual information data, per a device type, and context to location

and context to time (204a), the DME 204 is grouping the collected data into different



10 [0034] FIG 2 illustrates a social e-comerce networking process 200
showi'ng an enbodi nent whereby an advertiser nmay serve one or nore
advertisenents, with different nessages or different nedia formats, to one
or nore devices of |logged users within different filtered targeted interest
_groups based on group identification of a 15 user, per context to |location
or to time, or per context to location and to tine. The description of the
process 200 includes reference to software functionality and one or nore
har dwar e conponents of the social e-coniferce networking systemnoted in
other parts of the witing and al so by figures referenced. The process 200
may be oper giiefed Yirgdted infeGes BroupLus RS froGp Weficatibre@94BNehdviaé DMIS ot her
software functionality 20 and _one or nore ot her hardware conponents. [0035]-
FIG 2 is a fAO%BWchpshing SR Ay hpsed pp aoy fegrest el Berelats QU oyradisd step£0&oci al e-
comer ce netwwrekind ddsehging MerRRinéLMBIER SR rtlsErhait SshdtHOwWOREnyD hreMNpRiye®@NPUt er  or
nobi | e devices of a user, and targeted online and nobile social network
adverti si ng onc pumberpf dewigss: and a feurtle sfop 20 Miiere chinges @ user devigs(speptess 200

| ncl udes § oyseafbfthsir i deRihh@nhaRnA0R hithP WA AR H8AA0R: Dive soci a
e-commer ce networKing system and select a targeted | nterest group; a second
step where t20¢ opvke gxsfingsadyertieatenisrage dwther displagddy o Biet exiatingldevipg(® mat i on
data, per a-devi I j .CO t f1me
(2045) 1 he DRieh5Bt ¥E e BRE: 3BNyRkluel e BAAACAMGORE B rehidind "D
filtered tarcgetsddaliinfoengdn, gitbulas @disael ogrimt gertgin patemttefsi mravidahby 204b) ,
and the DME 204 is_pushin t .the data based..on a request. of that data
(2040 - a ¢ 150% dr S08D S vnB ip ol BB eyl il BB e bF

adver t i sifremhqre drgetddoimenan groups, dfilidied (Hyagtewb alentificatiod)eesubihgdevhecésy and a

f th st 208 wh h [ devi d,| ti vl f :
D o R S VO e bR b 0 bR S b
the exi sti ngarpéstepdrarbeddrenided ihat regilebther di spl ayed on the existing

devi ce(s). The purpose of the DME 204 includes the continuous collection, of .
the real time contextual information, with data collected against certain

paraneters [Foe36l HES 3 Rynt@iREa BlockBiagah A b 66Sal eRidinnteYdRieforkin@8ysReVRL t i ser,
with the data organl zed jntone or 10_nore tar%[eE':ed i nterest gr.qups,

filteredby Jypemp3endithat sehemptcallyellpiiates ¢ PNE B Hagcsomdares WEY #Yy pushed

out to thosenBimest bhehd RUERT inv&ltdhed I @nk Nentidinfent, aS @ckyadmt Beo t ar get ed
paraneters used in that request. [0036] FI G 3 contains a bl'ock di agram of a

soci al e- corfAPPUES ABY NOPRTE (36 Very.sie ﬁrpcé to. herein for ease of reference as server 302,
which incorporates target interest groups 304, a data mining engine (DME) 306, and

an Ad engine 308. The e-System 300 may interact, connect, or communicate with the
20 one or more mobile or computing devices 310 of a logged user via the internet or a
network 312. An advertiser 314 may transfer their advertisements with their one or
more messages or one or more media formats of preference to the e-System 300. Both
the DME 304 and Ad engine 306 may be construed as in the e-System 300 and
executed on the servers 302, which may be located in one or more locations, in one or
25 more stages of integration or coordination, or include one or more server functions.
In other embodiments, the e-System 300 may include more or less, even different,
modularity incorporating other applications. The types of devices 310 may include,
but are not limited to, personal digital assistants, tablets, smart phones, laptop

computing systems, net books, desktop computers, and other devices that integrate



15 System) 300, and that schematically illustrates a DVE 306 in accordance
w th an enbodi nent of the present invention. In one enbodi nent, an e-System
‘300 conprises one or nore servers, referred to herein for ease of reference
as server 302, which incorporates target interest groups 304, a data m ning
. engine (DME) 306, and an Ad engi ne 308. The e-System 300 may i nteract,
connect, o-r communicate with the 20 one or nore nobile or conputing

devi ces 310 of a |ogged user via the inierne or a network 312. An
advertiser 314 may transfer their adver 9 senents with their one or nor e
messages or one.or nore nedia formats of preference to the e-System 300.

Bot h t he DMeodfdtirgnahd Aldtacdogrinnaicadfién fomytidnalityOoTisd inteerebt @ nétwoikh®l2emBy st em 300

and executed on.the servers 30 i.ch nay be |ocated.in one or nore
ocat s one. AR ) 556 TSk QT WY o SRS o0 eGSRt #Bh, ©or

i ncl ude one nelwoRiB] &videCdrvL hetivoiks,! Viftidl . privite Qietvirke OIOsHaBiRE Setwiod, 8r Syst em
300 may include npre or less, even different, nodul arity incorporating

ot her appl i €ampigaions ifethesepaetedrt Throppioeks3i? mey wsachinking tashirolegies, not
limted to, iR B ndi Bl w5 et e0tY, dRiAtisSn nﬁrf@letaceékegeﬁMA)gpt op

conputing systems, net books, desktop computers, and ot her devices that
i nt egr at e fagital subscriber line (DSL), Ethernet, and worldwide interoperability for microwave

access (WiMAX). The networks 312 may use protocols, such as file transfer
protocol (FTP), hypertext  transport protocol (HTTP), transmission control
protocol/Interﬁet protocol (TCP/IP), and the simple mail transfer protocol (SMTP).

10 |
[0037] The DME 306 may. comprise one or more modules to perform different
functionality related to continuous RTCI collection, grouping, and pushing of the
social media data. In one embodiment, the DME 306 may comprise one or more
embedded computer processors 316, or one or more general pﬁrpose processors, with

15 software embedded or programmed to allow hardware complete all needed
functionality of all modules incorporated within the DME 306 noted herein. A
processor 316 may collect, retrieve, or assemble all data and data items, including
functionality to extract, correlate, store, and categorize the data and its one or more '
user identifiers. A process in the embodiment may include output of a database with

20 the interest identities, or data with common identities, such as target interest groups.
The data may be presented in a non data-centric manner, or a target-centric manner,
where there is specific target user data, with data identified on focused context.
Alternatively, data may be presented in a data-centric manner where such a database
output is comprised of data about one user with a set of identifiers. Data specific to

25 target interests may be grouped as one database, with extraction of the data possible

with other one or more identifiers.

[0038] In one embodiment, a processor 316 may store collected or retrieved data

items, and assembled data in storage 318. Data collected or extracted may be stored in



conputing and data communication functionality. The internet or network 312
may conprise all types of networks, whether wired or wireless, and includes
| ocal area networks, w de area networks, virtual private networks, personal
area networks, or conbinations of these noted. The networks 312 may use
_linking technologies, 5 including but not limted to 3G 4Q 802.11, code
division multiple access (CDMA), digital subscriber line (DSL), Ethernet,
and worl dwi de interoperability for m'crﬁvvave access (WMAX). The networks
312 may use protocols, such as file tra &t er protocol (FTP), hypertext
transport protocol (HTTP), transm ssion control protocol/Internet protocol
(TCP/ 1 P), antbragee3 8 nipihg vimibhs Tt%pﬁlﬂﬁffedateprsﬁﬁ?@@é, igaly?‘lﬂg.hjér@rfchieﬂ3adta Tlhe DVE
306 may conpri se one_ or re modul es to performdifferent functionality
related to cHHEPHEOlF: t‘%‘l%?“@&l?“é‘&?‘feéﬂ,‘“ llfﬁp‘i) strugtyes, (ehi My 5199 he soci al

medi a data. imPlefiRetaBIOGhd T8N cturbd QuiiVE 3302 d¥R $toeH8TH 18 SBayOftEnfRise ARY €
enbedded conputer processors 316, or one or nmore general purpose

processors, NAr#g dFsice HPewiacenab abeE sfudiiadliskantebd-stals memeny de¥ikefnar e

conpl et e &l lorRgeaRstelchpible MBIk frmdtioR il dAPHHIcRSesi ARQHARE @BEUHIMEADI N t he

DVE 306 noted herein. A processor 316 may collect, retrieve, or assenble

~all data andnaydtese p Peasesson 16l cqllechine PURIEEFERata Whichy ingledesprefile dafp 08| at e,
store, and CAlEIQhk&Redtenditifk iali [ ifdagfs- A

process in thesgrgrrbo%ili ?ré tnmay |t§{c§%{ eﬁgg{é %?fgo%aﬁgg?geéi%}%dhda 0 the

interest identities, or data with common identities, such as target

i nterest gr - ta. I - C ] &amanner, or

2"t ar got - cerP Pk 1T o ol BHEDRIEERR e 1 e e B AT CERN

dat a i deh®i fsued imnfuhcaensle puposet éxtto cAlegenizvatar veriggnized aihdexmay {et, phesented in

a data-centrjc.nmanner r a dat abase qQutput i.s ¢ risefl of data
about - one. usBPRE oL RS ' PP SR BB, B AT heenf, o

i nt er est s neypnizeted wothpeaergetsinterest gatpnsehpseniblyla st A CIn ane eabodimentdat a
possible wt one, or nore identifi . _[0Q38] .1 n.one enbodi nent, a
processor 31"@e ﬁ&&e ior%?”gh UdFiieRora loagnnglere‘{ngrg%y %%& éf’t?gf’@?f‘s IndgX, 9 ¥ enbl ed
data in storrayd of48ser Batt@irGRbfilecihaading dexdgrpbice,dishi)paiens keyvastdd, or 20
st orage g%8 u%i ng various types of data structures, including hierarchical
data strouct PEEC ™G ational table structures, or other data structures that
may require inplementation using Structured Query Language. Stor.age 318 may
conpri se any storage device tygéra internal or renote, including disks,
sol i d- st at e [H4PRbIS, ORfesmiodimenst Dyfﬁywﬁewleé“&apaéwasez HURBEGT FSPWFSrat i on in
dat a struct yseile 3b 46 bRRide \data8R RQFIIE R $ coAknRBYShidht RigREE f5t AataFien -
coll ecting or extracting data which includes profile data of

an advertiser 314, via the Ad engine 324. An advertiser parameter response module

20 322 may have functionality to address or analyze contextual content criteria of a
targeted advertisement request from an advertiser 314, whereby an algorithm is used

to search and target data to select matching data.

- [0041] In one embodiment an algorithm may use various criteria to search data, such

25 as historical collected data, user demographics, or real time contextual data, to
determine what may be the best, or closest, match to respond to the request from an
advertiser 314, whereby the Ad engine 324 may then provide a best advertisement to

the one or more devices of a user of the e-System 300. An advertiser parameter

response module 322 receives the targeted advertisement parameters identified in a



a user, subsequently including this data in storage 318 as part of a users'
gat hered data. [0039] In one enbodi nent, the DME 306 includes a data

‘cat egori zati on nodul e 320, 10 such its functional purpose is to categorize,
or organi ze, index, or sort, the continuously collected RTCl by a variety
.of identifiers, including an interest connected with a target interest
group 106 chosen by a user 101. In one enbodinent, the DVE 306, with its
categori zati on nodul e 320, nay al so categorize, index, or sort RTCl of a
user by their profile, including denngr% hi cs, usage patterns, keywords, or
150t her criteria. [0040] In one enbodi ment, the DVE 306 includes an

advertiser paqReEk@h afi GRARESS 1406 PloRidd Adebtnddihing MPerfisdnient émbRiTddanse to a
contextual content. uest for data froman advertiser 314, via the Ad

ongi ne 324. U adqbisst i0édp tearssrrssciaied Rt 1HasIE Hsep Orostoobigsss hiyo

functional i tphet adwrelflemss Ry BAPYRAIAON e¥dryadr GRNEBRIteRl BOEWih @h 2
targeted advertisenent request ?ron1an advertiser 314, whereby an al gorithm

i s used to SAENerésementin He Jeqst dpprepriate media dermehchamneled daths. oreOTMgre | n one

enbodi mens apyal Gkt MR TRKy R SriltRh bPIHS alehlsEb Rqldd, Search data, such 25 as
hi storical collected data, user denographics, or real tinme contextual data,

to determ ne what may be the best, or closest, natch to respond to the

"request fro a i.se . h i NE: provi de
a best adveﬁ??@%ﬁ%ﬁ?&{gn %§%ﬁés£@8#%3§ {egféggﬁggagﬁggﬁé %?M¥%§6%-System
300. An advesssacitd qraroaneetedrtogetiepinmsie enSgatere 3B22TheeAdi engine 1324 it alsget ed

adverti senment., parameters,i tifi iLn, a, . 21 .request from an advertiser 314
to provide a%llggegat“yﬁﬁ ¢ ?%gﬂg%e[}wg‘gh‘eﬁ Ad SRz % qsoﬁs ?%é’roe‘f&ssé%i g’r 104 to
t he user $0 asmohasafusdionalith tHahimchidésgeéreidying & hisep badet loa thdjeies 310Lfn.usd he

ver (1 somerty T SR eeRBdves S sy PR Al A Rt dEmREa TP e one or

nor e advertisements with their one or more messages, or one or more media formats of

preference, to the e-System 300, which may be held in Storage 318, which may be
connected directly internally or remotely. An advertiser 314 through requests,
15 including targeted advertisement parameters, can indicate how and when these
advertisements are to be served from the e-System 300, via the internet or network
312, to the devices 310 in use by the user upon login to the e-System 300. An Ad
engine 324 may then prepare in different media formats the one or more
advertisements of the advertiser 314 that are to be served by the e-System 300, via the
20 internet or network 312, to the devices 310 in use by the user upon login to the e-

System 300.

[0043] The details of the social e-commerce networking systems and methods
described herein are only exemplary, with the embodiments, or examples, not to be

25 limiting, such that variations can exist.



5 active devices that satisfy the criteria of the advertiser's request.
[0042] An Ad engine 324 is configured to be connected with the servers 302
-associ ated or connected together in the e-System 300. The Ad engine 324 is
also bilaterally connected with the DME 306. An Ad engi ne 324 does not

. process the data, 10 but has functionality that includes identifying a user
based on the devices 310 in use by the user upon login to the e-System 300.
An advertiser 314 may transfer their adyertisenments with their one or nore
nmessages, or one or nore nedia formats preference, to the e-System 300,
whi ch may be held in Storage 318, which may be connected directly
internally or renotely. An advertiser 314 through requests, 15 incl uding
targeted adverti sement paraneters, can indicate how and when these
advertisement&™re to be served fromthe e-System 300, via the interne or
network 312, to the devices 310 in use by the user upon login to the

e- System 300. An Ad engine 324 namy then prepare in different nedia formats
the one or o ASOHRIFEROMMEEIFSEOTHING EYSEEM GUBPHSINGSr 314 that are to be served

by the e-SysighiraiR)0r a Wgged ier’2EkvicBE @&mA&kedab oREs MK settets; 0 the devices 310
in use by the user upon login to the e-System 300. 0043 The details of

the social eNASHYRARECenaR ABHYE FRYics bsingrasicpfthe@iudity of logefédua%m n are
only exenpl %e%ces%&t%eﬁ@%ge@ﬁ?é?% ‘{Eﬁgéﬁ’d’sg{g’ exanples, not to be 25 limting,
Cl al

such that variations exi st s 1. A social e-conmmerce

net wor ki ng systeridentfivptionsasaeriatimg heuloggddt yseowith at gy ede v eplwaldevi ces
connected t ervers; an active device, an active device being
one of the g?g$§18&“gpé% %% | ogged user's devices that the | ogged user is
currentl y0 usaldaga,mlamgreoglpe ind@porafed cradtilaast ans 90the a¢rivergy t he | ogged user with at
| east one o%w l”éﬂl&%.e Iﬁgrggged interest groups; 10 a data m ning

engi ne |ncorpora FURED [ € of the servers; the data m ning engine
confi gured tcollect continuous real time contextual data related to the logged user from more than

one of the plurality of the logged user’s devices,
- generate filtered data by filtering the real time contextual data, and

15 output the filtered data based on a request for the filtered data; and
an advertising engine connected to at least one of the servers and the data mining
engine;
the adverﬁsing engine configured to:
request filtered data from the data mining engine,

20 select a product or service to advertise to the logged user based on the filtered data,
determine an advertisement to serve to the active device, from a group of
advertisements related to the selected product or service, based on the active device,
and _
direct at least one of the plurality of servers to serve the advertisement to the active

25 device.

2. The system of claim 1, further comprising;:
the advertising engine determines the product or service to advertise based on at least

one of location, time, and the at least one of the plurality of targeted interest groups



coll ect continuous real tinme contextual data related to the | ogged user
fromnore than one of the plurality of the | ogged user's devices, generate
filtered data by filtering the real tine contextual data, and 15 output the
filtered data based on a request for the filtered data; and an advertising -
. engi ne connected to at |east one of the servers and the data nmi.ni ng engine;
the advertising engine configured to: request filtered data fromthe data

m ni ng engi ne, 20 select a product or service to advertise to the | ogged
user based on the filtered data, deternthe an advertisenent to serve to the
active device, froma group of advertisenents related to the selected
product or sssoviated to thadepgdedinset byethagtoup ededtfidatden. and direct at |east one
of the plurality of servers to serve the advertisenent to the active 25
device. 2. The systemof claim1, further conprising: the advertising

engi ne det erynrResysteheo fRMAA U CfurtRdr c6@pNdige t 0 advertise based on at |east one
of location, tine, and the at |east one of the plurality of targeted

i nterest grGhgdvertdssr spoas thererqypiod ad yreisepgRyely thsadvertiging Ragivg oup

identificat itﬁmaqvelasin?ﬁr@@g@@ fithePéontiy@eMoldirebithé RaLasCONITIR PhGalitfBf
advertiser submts the qroup of advertisenents to the advertising engine; 5
the adverti SPIVersénefryser nlurakityof pdsiertiserpentyured to direct the at |east one of

the pluralitye afveRBEM&ShdvheSRNIYR: AvoPaiftERh hssBes 3R & kst 8B QfRrent
media formats; and
the advertisements are served to a plurality of devices of a plurality of logged users

10  within different targeted interest groups.

4. The system of claim 1, further comprising:

the logged user has selected the at least one of a plurality of targeted interest groups.

15 5. The system of claim 1, further comprising:
the data mining engine is further configured to generate the filtered data by ﬁltering

the real time contextual data according to the at least one targeted interest groups.

6. A social e-commerce networking system, comprising:
20 aplurality of user devices connected to one or more servers;
a group identification associating a lbgged user into the social e-commerce
networking system with each of the targeted interest groups selected by the logged
user; |
a data mining engine incorporated with at least one of the servers and at least one of
25 the targeted interest grbups, configured to collect about each logged user continuous
real time contextual data, to filter by each of the targeted interest groups selected by
the logged user the collected continuous reai time contextual data into different
groups, identified by a different group identification, and to push out\ the data based

on any request of that data; and



the advertisenents having at |east two different nmessages and at |east two
different nedia formats; and the advertisenents are served to a
plurality of devices of a plurality of |ogged users 10 within different
targeted interest groups. 4. The systemof claim11, further conprising:
. the | ogged. user has selected the at |least one of a plurality of targeted
interest groups. 15 5. The systemof claim1, further conprising: the data
mning engine is further configured to ggnerate the filtered data by
filtering the real tinme contextual data“according to the at |east one
targeted interest groups. 6. A social e-comerce networking system
conpri si ng: adCadaerfibitg @hgihey c@inedtcdto atelvdst e 6Dﬂ1|ee;extveng dn@ thmeat@ﬁniﬂﬁg e I
servers; a group identification associating.a | ogged user into e soci a
e- commer ce ?Fé’?\ﬂgr%f‘ﬁﬂ"g 03 ?FF\%F‘["‘H“@‘&E%%? Hes ¢ ‘%ef’reﬁ' rF‘H’FgrdtéEaté‘lj’i‘ oups
sel ect ed by thdr@ath af@itg enfifd, and thda tpeepaientb Rerve AGRElity RE adreisamheds W 4 h at
| east one of the s?rvgrgland at | east, one of 25 the targeted interest
groups, confRlyaitsgt media frmats based ondedssdiPs ogged user continuous real tine
cont extuay d@hdetediRdfin thkier by each of the targeted interest groups sel ected
by the | ogged user the collected continuous real tine contextual data into
di fferent grtbujsyertisigg fRgips. HPOHEEtHIEH requeptarith yplaalityi of dateipprapgtersdipm and t o
push out th : ; ‘ -adverti sing
Bngi ne. connacp oo Sy aare PAE RIS e ks S5 he RRFmidts SR engi no
confi gured tfollasyedr by dlet advsitisingt érgingadizectinghitireg seeveys e, senve a plurdigpueft dat a
fromthe dat 1. 0l i e ’ i of
adver | semorich st Bh] Eor Aihaligo pRESRFEE AL BTG BBt bbb
char act el 9 zeldvice typeatontéxe tadewmtion, siongxtetogiime, andpiormepia tforngtsabasajoest with a
plurality of eglgég,ggararreters froma plurality of advertisers, retrieves the
request ed dadt a m the data m ning engine, followed by the advertising
engi ne di r ectliershytdneadvertivermay cerse aviduralityl afr advertiyentdntsa ciehr ti lsstrené s to t he
correspondi ng..a plurality of devic of the logged user,. per. 10 device
type, cont eﬁ?ﬁl“&?@%ﬁgfﬁ ,até??ﬁttWtd?ﬁ%e’itiW'Fgfa flﬁﬁg‘% R aer'HFléfyngl??‘é‘Eeé.o ased on:
devi ce type;logged users within different filtered targeted interest groups based on group

15 identification of a user, per context to location or to time, or per context to location

and to time.

7. The social e-commerce networking system of claim 5,
wherein the advertising engine may serve a plurality of similar advertisements to a

20 plurality of mobile or computing devices of the logged user that are in use.

4 8. The social e-commerce networking system of claim 3,
wherein the advertising engine may serve a plurality of different édvertisem’ents toa
plurality of mobile or computing devices of the lo gged user that are in use.
25
9. The social e-commerce networking system of claim 5,
wherein the advertising engine may serve a combination .of a plurality of similar
‘advertisements with a plurality of different advertisements to a plurality of mobile or

computing devices of logged users.



wher eby an advertiser may serve a plurality of advertisenents, wth at

| east one different nessage and at | east one different nedia format, to a
plurality of devices of |ogged users within different filtered targeted

i nterest groups based on group 15 identification of a user, per context to
.location or to time, or per context to location and to tine. 7. The soci al
e-commer ce networking system of claimb, wherein the adverti sing engi ne
"may serve a plurality of simlar advertjsenments to a 20 plurality of nobile
‘or computing devices of the | ogged user?that are in use. 8. The socia
e-comer ce networking systemof claim5, wherein the advertising engi ne may
serve a plurality of different advertisenents to a plurality of nobile or

conputing devices of the |ogged user that are.ip use.. 25 9. The. soci al

e- comrer ce ﬁét Jocibe-egrame; Bt grﬁygfmyiﬁé\%@? g’ ‘f’ﬁf‘é‘_"‘%&\/]@?ﬁt RS ?fg‘ﬁ%ngi ne may
serve a confghiaisd i dy R udédbyad plidli9fof Sdvertisememhhar 4rk S@VERINDG 8 phirdlfty & _
plurality of different advertisenents to a plurality of nobile or conputing

devi ces of |%6ghie ersemputingxsvicasot loged usses may Bclidsi®¥r ce net wor ki ng syst em
of claim$, wherein at |east one of the formats that may be used by a
plurality of advertjsenents that are served to a plurality of nobile or
conput i ng devi Elsssogipl ¢-eqipimerceineyvarkipgysysters (ofjgleim &xyherein afjleast ppgoidhei al

e- ConMmer ce ngh R ki i ' : -t he
formats that may | éetmgag}é%%‘?nﬁ pqlﬁljra gqyir%fgdvgwgg;&{et?tth?éaerére&ﬁ?ég tfgﬁg%u(?zglrt}te served
to a pl ural iof pobile erodoimputingrdevisegnftlogegd ussvd nasingfidd apjyratityed énagesray i ncl ude a
plurality of imges. 10 12. The social e-conmerce networking system of
claim5, wherein at |east one of the formats that may be used by a

pl ural i t Y0 ofl2&atieewntiabepemhearct hatvorking systens @d claim &, whaneinbi feyst ofie ofithd | e or

conputing deyvices, of | ed .user.s i ncl ude lurality of video. 13.
Th(rarp soci gl ggrén&%éﬁ(%ay%g?l\%%r%aipdurg tg%‘l)gﬁﬁ?vgftlsgflgﬁlﬁ&gt, ar e&%itﬂagﬁ"gg‘ést one of
t he 15 f or naff mobikadr computirgg desiees dioggedlisersahayt iviclode aslnatityiocfeldent s t hat are
served to a plurality of nobile or conputing devices of |ogged users nmay
include a plurality of high definition nedia. '

13. The social e-commerce networking system of claim 5, wherein at least one of the

15 formats that may be used by a plurality of advertisements that are served to a plurality
of mobile or computing devices of logged users may include a plurality of high

definition media.

14. The social e-commerce networking system of claim 5, wherein the context of at
20 least one of the continuous real time contextual information data collected includes

geogfaphic location data.

15. The social e-commerce networking system of claim 5, wherein the context of at
least one of the continuous real time contextual information data collected includes

25 time.

16. The social e-commerce networking system of claim 5, wherein the context of at
least one of the continuous real time contextual information data collected includes a

plurality of devices in use by a user upon login to the social e-commerce networking



14. The social e-comerce networking systemof claim5, wherein the context
of at' 20 | east one of the continuous real tinme contextual infornation data
‘col I'ect ed i ncl udes geographic | ocation data. 15. The social e-commerce
~networking systemof claimb5, wherein the context of at |east one of the
.continuous real tinme contextual infornmation data collected includes 25
time. 16. The social e-comerce networking systemof claimb5, wherein the
context of at |east one of the continuous real time contextual information
data collected includes a plurality of thevi ces in use by a user upon |ogin
to the social e-commerce networking 26 system ~ 17. A nethod to serve a
plurality ofsyaelwerti sements to a plurality of devices of a plurality of
users that | ogged into a social e-comrerce networking system 5 conpri sing:
collection of real time contextual information data froma plurality of
user devi ceq7cANREBOEE tedvera PluriIRY Iof YdRktisSREME kS aQPlurdiRtly dfMeticPoeNgi ne;
preparing, in a plurality of different nmedia formats, a plurality of

adver t i senemwalithyofy ysesg\that joggedy iatagr n®CEb rhewaece Jelvgsking a3ypte, of
servers of dghgriflhdli Ng engine, 10 serving a plurality of advertisenents, in
a plurality of different nedia formats, to a Iuralit}{ of nobile or

conput i ng degllecten of regl fimg rcanfre%tyaldflformw@dia@sgm,a penalityred usen davices ype,
context to.l i : e . ..18. The met hod of claim 17,
wherein the Cgf)&%{cﬂggltfb% ﬁ?ﬁ&{ygg%%erggre&agﬁ%ngeg lﬁ%’i nuous real 15 tine

cont ext ual ipndperimgatin apludality ot differeot melia frmates plysdityr efpddvertibeowatsj by dat a.
19. The nmet hg f. im17 erein,the text of. at. | east. one of the
cont i nuous g{égﬁ‘%{ﬁ‘%@%g@ﬁ%gg{ \é\glf‘{_ ﬁ)n p(%‘#rﬁlgt?’:&g%r‘gést(gd(?%)alquglcr:lggc'lglflencl udes ti ne.
20 20. The nmetvingd pifiratityasfradiettisemtearseinna phealicoof differeof media feamts, @ne of t he
continuous real..ti ntextual information data collected .ncludes a
plurality ofp?ucfeél\l} 8{;150@% Yse™ ®m§ d%?”ﬁ?sgq, iatp?/)ur%lﬂy Bglé’gget?puosﬁrsfl p(?élihﬁ c{e‘(’)lc% soci al
e- conmer ce ngie\vuhkextg 1804861 @Y context todime. The nmet hod of claim 17, wherein at

| east one of the paraneters requested by a. 25 plurality of advertisers

i ncl udes keywords chosen by a plurality of advertisers. 22. A et hod,
conpri si ng: 1ANTIRMM&Kdd SfRIaiA! @ PRkdréld tHeabgektaed afly«e bhd SEAEEIntifkdut &dal @ for an
advertisement to be served fo one l?erctegll)x{c(lau devi ces, of a user on a social

e- cormmer L ﬁ)@}e\wptgpﬁﬁl 1@%9&1‘{13&9{1 data co des geographic location data.

19. The method of claim 17, wherein the context of at least one of the continuous real

time contextual information data collected includes time.

20  20. The method of claim 17, wherein the context of at least one of the continuous real
time contextual information data collected includes a plurality of devices in use by a

plurality of user upon login to a social e-commerce networking system.

21. The method of claim 17, wherein at least one of the parameters requested by a

25  plurality of advertisers includes keywords chosen by a plurality of advertisers.

22. A method, comprising: _
An advertiser preparing targeted advertisement criteria for an advertisement to be

served to one or more devices of a user on a social e-commerce networking system,



27 where a plurality of targeted advertisenent criteria attenpts to sel ect
contextual data in a plurality of target interest groups for a plurality of
‘users in a social e-comrerce networking system A soci al e-comrerce
net wor ki ng systemreceiving a plurality of targeting criteria of a 5
.plurality of advertisenments froma plurality of advertisers; Collecting
data with a plurality of contextual information about a plurality of users
in a social e-conmerce networking system where the plurality of contextua
information identifies a plurality of udkr s; filtering data near
equivalent to matching a plurality of targeting criteria of a plurality 10

of adverti seifRft Hplufaify f tfigeted@bdvedtisorherd @viRFih aB@RRs td0deledt Entbixalal data Of users
associated with a plurality of contextual information; and serving a

plurality of® &ds! ttY Sb{RERst Wierest grogpy,forpiplusalisy OfRsFrsia S sqeiabe-FORBE i t h user s
in a social nemeptmEseRmiet wor ki ng system where the plurality of devices

are part of data collected being near equivalent to matching a plurality of
targeti ng crA fosia] ercpmmppasica natworking syptemyecsivingd/plpnaliyef ¢argefing wrigtgefa i senent s

havi ng lJrQIYtVBF‘ﬁiv%Fé}ﬁUan%MS’ malﬁ[};agtiahyerg; devi ces. 23. The nethod of

claim 22 ereinh the plurality o targeted a vertl senent criteria includes
keywor ds.  Zpllecting datatithcr Ripralityif epmiextualfndpraiagion shout @ pluestityuef usefiror mat i on

may be filtgred.Razatndl &W&%‘hg §ystem, where the plurality of contextual information

identifies a plurality of users;

filtering data near equivalent to matching a plurality of targeting criteria of a pluraiity
10 of advertisements from a plurality of advertisers for a plurality of users associated

with a plurality of contextual information; and

serving a plurality of advertisements to a plurality of devices associated with users in

a social e-commerce networking.system, where the plurality of devices are part of

data collected being near equivalent to matching a plurality of targeting criteria from a
15 plurality of advertisers, with advertisements having media formats matching the

plurality of devices.

23. The method of claim 22, wherein the plurality of targeted advertisement criteria
includes keywords.

20 _
24. The method of claim 22, wherein the contextual information may be filtered based

on keywords.

25



