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Abstract: An advertisement segment transaction method comprising setting
means for selecting a viewer according to viewer  information and allowing
the advertisement provider to set an advertisement view consideration with
respect to the selected viewer,  designating means for specifying whether
or not the selected viewer views the advertisement for which the
advertisement view  consideration is set, and varying means for allowing
the advertisement provider to vary the advertisement view consideration of
the advertisement in real time according to the result of the specification
when the viewer specifies whether or not the viewer views the
advertisement.   


