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BACKGROUND

1. Field of the Invention
The present invention relates ﬁo an Internet
15 advertisement method and system, and more particularly,
to an Internet advertisement method and system that issue
an authentication key for enabling selected target
customers to receive a commercial sample at a membership-
based coffline store by performing an advertisement in the
20 form of a banner on a web page of an online market, such
as an Internet shopping mall, such that an advertiser can
conveniently satisfy needs of custcmers desiring to
purchase goods after receiving the sample without
directly delivering the sample, a targeting

25 advertisement can be effectively performed, publicity of



15 advertisenent nmethod and system and nore particularly, to an Internet
advertisenent nethod and systemthat issue an authentication key for
enabling selected target custoners to receive a comercial sanple at a
menber shi p- based of fline store by perform ng an advertisenent in the 20
form of a banmsrbcrelaldapaye of fannen! imnemer ketansutde asganehpt eraiad
shopping mall, such that an advertiser can conveniently satisfy needs of
cust oners desindrapdimPpuwrthase goodscabtenceceiav nkdde: sagn! e nwitdhou
directly delivering the sanple, a targeting 25 adverti senent can be
effectively perfgmed, publicity of nmenbership-based offline stores can be
given, and increasing visits fromcustoners can lead to an increase in
sales. 5 2. D scussion of Related Art On nunerous Internet web sites
such as Internet shopping malls, there are advertisenents in the form of
banners w.th which advertisers i.ci.ze goods. Advertisenents are intended
to prom)}t,\% cdst omer Jtsocufﬁlﬁﬁ’ré’&;?éelm er reading contents of the
advertisenents. However, nost of the advertisenents do not sufficiently
expl ai n the content? JFUIHe Wy erticd@pdnt WaRd kSS aduart | geneAtsernet
exaggerate the contents. Accordingly, custoners may doubt whether the 15
real goods ars&drickeldy nol Wi f f hefeomrehedsonteidensdnttheiadvrért | Sermnbs and
may be hesitant to purchase the goods. Thus, npbst custoners ignore the
adverti semenbsnnkars exanplre, aHiuwer puvehases:@o0dwsl 1L 2o et §edqs .

Advertisements are intended to promote customers to

10 purchase goods after reading contents of the
advertisements. However, most of the advertisements do
not sufficiently explain the contents of The

advertisement and many advertisements exaggerate the

contents. Accordingly, customers may doubt whether the

15 real goods are likely to differ from the content of the

advertisements and may be hesitant to purchase the goods.
Thus, most customers ignore the advertisements.

For example, a buyer purchases goods using a method

as shown in FIG. 1 at an online market. The buyer reads

20 content of an advertisement related to desired goods

while looking around an online market such as an Internet

shopping mall in order to purchase the goods (8110). The

buyer may encounter the advertisement in another website

cr any frequently used online market. Where the content

25 of the advertisement stimulates the buyer to purchase the



as shown'in FIG 1 at an online market. The buyer reads 20 content of an
advertisenent related to desired goods while | ooking around an online

mar ket such as an Internet shopping mall in order to purchase the goods
(S110). The buyer may encounter the advertisenment in another website or any
frequently usgbdml itte: narket . sdferies ¢ hfocont Bhét 25f ofobhe adyeshisegent
stinul ates the buyer to purchase the goods, the buyer searches for a |ist

of goods for t3al eaefvetrita sadventi sgr AfossURser ided Nl hae KR k% £9320) ,
sel ects goods of interest fromthe |ist (S130), pays a price of % 6ods

?E‘i'séeq%‘iéé )s dhe W chases (SH40)n: kS EegRi Ves ti‘fsgocz%%foﬁ”,oug%‘ys‘?eg' very

price of the goods and requests the purchase (S140), and
5 receives the goods through delivery (S150, S160).

However, in a typical process in which a buyer
reads an advertisement and purchases goods, the buyer
must be able to believe the content of the advertisement.
The buyer receiving the goocds may return the received

10 goods and request a refuﬁd if they are different from the
advertised goods. Accordingly, there 1is a need for an
Internet advertisement method and system in many web
sites including ocnline markets that enable buyers to
easily receive a desired sample from an advertiser and to

15 purchase the goods corresponding to the sample for

effective advertisements on the web site.

SUMMARY OF THE INVENTICN
The present invention 1is directed to an Internet
20 advertisement method and system that are capable of
performing an advertisement in the form of a banner on a
web page of an online market, such as an Internet
shopping mall, for enabling selected target customers to
receive a commercial sample at a membership-based offline

25 store, such that a targeting advertisement of goods can



However, in a typical process in which a buyer reads an adverti senent and
pur chases goods, the buyer nust be able to believe the content of the
advertisenent. The buyer receiving the goods may return the received 10
goods and request a refund if they are different fromthe advertised goods.

Accor di ngl y, Heherifdcs: ivalge hdofomned ntesmed r sicverba sereat fehbodands
systemin nmany web sites including online markets that enable buyers to

easily recei vara wlesptpdisanphe f4m ancadyertdsen sand ta 45 EHEEBﬁé?st he
goods corresponding to the sanple for effective advertisenments on the web

site. SUMVARY..GF iTHE IINVENTIS Present;dnvention is directed to an

I nternet 20 advertisenent net and systemthat are capable of performng

an advertisenent..jin the forn1of a . bhanner e, of an online market,
such as an Inter niéF gﬁgpﬁf}ﬁglﬁg PRy l@nf&so \égajsreqp%%deat? atYet "tBELBher s

to recelvg a conner0|al nRIe at. a nenbershi p-based offline
a vertlsement ethod and system that enable a target

customer to easily receive a commercial sample, using an
authentication key or membership card issued through an
advertisement on a web page, at a desired membership-
based offline store without requesting an advertiser to
10 directly deliver the sample, thereby cénveniently
satisfying needs of customers desiring to purchase goods

after receiving the commercial sample.
According to an aspect of the present invention,
there 1is provided an Internet advertisement method
15 inciuding: providing an advertisement including
information on providing a sample; and generating an
authentication key for wenabling a customer terminal
selecting the advertisement and requesting a sample of
advertised goods to receive the sample at an offline

20 store.

The method may further include, prior to generating
the authentication key, providing a sample application
form to the customer terminal; and generating the

authentication key in response to a notification that the



25 store, such that a targeting adverti senent of goods can be effectively
performed, nenbership-based offline stores can be publicized, and
increasing visits fromcustomers can lead to an increase in sales. The
present invention is also directed to an Internet 5 advertisenent mnethod
and system t melmblapral tartgiein custmmethdso easin Y doggicte s GomRer Giral
sanpl e, using an authentication key or nenbership card issued through an

adverti sementcidtanaveb: pagenamt a desired nmenbershi p-based offline store
Wi t hout requesting an advertiser to 10 directly deliver the sanple, thereby

conveni ently satisgtyhpg-pegds qf,LusiQ LELNg t urchase.goods, after
receiving the connerciaﬁ sa%ple. Aggéﬁggﬁgtégﬁank% pec “of %ﬁggﬁpgsent
adverti sement net hod 15 i ncl uding:

invention, there .s brovjded an ln%erne%.
provi di ng an aé%??fié%neﬁ?giﬁ%luﬁ? GURFbPHat Pdn 6h prviUiTg af§aMpl 8; and
generating an_aythentication key for enabling a custoner termnal selecting
the adver iséﬁﬁﬁfm5ﬁﬂ1?%ﬁﬂhﬁﬁ%r%&%aQ§ﬁﬁﬂ¥9%ﬁn%dW%@¥$%%dt@%o@§St@mﬁéCéBve
the sanple at an offline 20store. The nmethod may further include,
prior to genér &t34HF T helakehent | ehti oanRep: ipgovitdi ryteheyanipt &t appl keat i on
formto the custoner term nal; and generating the authentication key in
response to owotssficeatingn thatthhe customer terminal to the target
customer according te the determination results.
The methed may further include, prior to providing
10 an advertisement, registering a target information
profile in a database, the target information profile
indicating target customers selected and designated in
advance by an advertiser. Here, determining whether the
customer is a targel customer may include comparing the
15 target information profile with membership information
based o©on the log-in informaticon from the customer
terminal to make the determination.
The target information profile may include at least
one of sex, age, and terminal access region of customers
20 designated as objects to which the sample is to be
provided.
Registering the target information profile may
include: registering information on at least one offline

store in the database. The method may further comprise,

25 prior to generating an authentication key, providing the



sanpl e application form has been conpleted fromthe custonmer termnal.
CGenerating the authentication key may include receiving log-in information
of a custoner froma 5 custoner term nal and determ ni ng whet her the
custoner is a target custoner; and generating the authentication key
correspondi ngpiblide custenerfeenaiah to 4 heatpl getpplstambnadeefditkyg t o
the determnation results. The nethod nmay further include, prior to

provi ding 10 e adverddrsenentrmiagilst ghiingsar d@F ooy i oorahion prebike in
a dat abase, the target information profile indicating target custoners

sel ected and ydesi dngkedcLacaduancR Oyan asvertisst. (N G feler giniag

whet her the custoner is a target custoner may I ncl ude corrp Ing t

t ar get mforrga&x;eorqi]pgé)(jl lg%o‘éf WHEHbng??I P, |nffrn%tp:§) n SJre‘i%t? r?tf?“?'hlégg in

i nformation fromthe custONer teérmn 0 TTHKE T
target in t.ion fi y include at | east one of sex, age, and

t er i nal % smrgegqololgleo# Oc"UmgtLbSnlé’rgs da57 st ed- @Yk ket s to which the
sanple is to be provided.

The method may further include, after generating an
authentication key, notifying the franchise terminal of
whether the authentication is successfully performed, in
response to a request for verification of the

10 authentication key from the franchise terminal.

The franchise terminal may input the authentication
key issued to the customer terminal and transmit the
request for verification of the authentication key to a
server using at least one medium from among a virtual

15 area network (VAN), an open market seller management
system, a point of sale (POS), an automatic replying
system (ARS), a cellular phone, and a barcode reader, or
may input membership information and transmit a request
for verification of an authentication key managed by the

20 server to the server using the at least one medium.

The method Imnf-further include, after notifying,
recelving a notification that provision of the sample has
been completed including details of sample provision to

the customer visiting the offline store, from the

25 franchise terminal.



Regi stering the target information profile may include: registering
information on at | east one offline store in the database. The nethod nmay
further conprise, 25 prior to generating an authentication key, providing

t he offline store information in a sanple application formto the
custonmer terninal &he seltéodd ngyanfwftfldmelstoude whefeet hececustrongr téesi res
to receive the sanple of the advertised goods when the sanple application
formis 5 beimg fildedh out di5i Rgrihe cpsbereioher BbAghetion, $BecABLROd
may further include, after generating an authentication key, notifying the

franchi se terggnale 0f; eggggng{@hfgnggggggfgéﬁgo; §ﬁ§ﬁ§§§£8hl Ogg&&orned,

in response to a request for verification of enticatton y from
the franchi se..termnal,_. The franchise termnal may input the
authenticatigﬁﬁkéghﬁggiﬁipq(P?%é??uﬂﬁ E%ﬁ %ﬁ%ﬁ%ﬁ?e%n%ag?gngﬂi?ntﬁﬁngquest
for verif%cation of %?e autheg%ic tion key to a server using at |east one

m r

medi um f rom ABRG T U r Rl @45PEREACALE GBr Ky VARP S &k sshel ndhkePnbénger

managenent system a point of sale (POS), an automatic replying system
(ARS), a cel M@raephore, HRI1IA1BEAr cdde reasieansor hay iEnputequsmer shop
information and transmt a request for verification of an authentication
key managed byrtiHgcation from the franchise or based on the number of
samples provided by the offline store.
The Internet advertisement metheod may be
10 utilized at an oniine market  for brokering goods
registration by sellers, goods purchase by buyers, and
delivery of paid goods.
According to another aspect of the present invention,
there 1is provided an TInternet advertisement system
15 including: a target advertisement manager for providing a
target advertisement including information on providing a
sample; and an authentication key generator for
generating an authentication key for enabling a customer
terminal selecting the target advertisement and
20 requesting a sample of advertised goods to receive the
sample at an offline store.
The system may further include: a database for
managing at least one of a target information profile for

selecting and designating target customers in advance by

25 an advertiser, information on at least one offline store,



20 server to the server using the at |east one nedium The net hod may
further include, after notifying, receiving a notification that provision
of the sanple has been conpleted including details of sanple provision to
the custoner visiting the offline store, fromthe 25 franchi se term nal

The met hod mend ur tdwempiechpdei catten rfeeei Yiorg tchmearatiifd catd opagp1sanpl e
provi sion conpletion, settling advertising expenditure according to a

conmi ssi on poldrey,. e €argksSiaeR Rl dmy r@@n&'@éﬁrﬂibgeck%ﬁ@ntﬁg
i ssue 5 nunber of the authentication key generated by the online market or

verified in ¢ e r veri ficati fr e hise or
based on theogﬁ%g% o%%s%m%%%?%dgﬁyf* %etsggrgjljiengépﬁlglrce%{% £3Fm

Thel nt er net advert.i sepent hodmaybe 10 utiliz at__an online rket for
br okeri ng go&&?ﬂ%§§i§§%f?%% Sﬁsﬁgﬂﬁﬁwfefﬂhﬁgppur@ﬁggeabf“b St ey

Qeliveryﬁ?f %gjd gogds. Accor?ln% to anot her aspect of the present
i nventio theéfE i $76r ovPBBYSanPRL eFRELCHIVEP T sEmdht QSRR erf % 1 9ieedidi ng:
a target advertisenent nanager for providing a target advertisenent
i ncl udi ng i nfecdsEiténdon pr s e dleed shnrphehiand a@heast hemd catisiokey
generator for generating an authentication key for enabling a custoner
term nal sel detiingst heot arggetivadvehei seappicand advertised goods is
received from the customer terminal, the authentication
key generator may generate the authentication key.

10 The authentication key generator may .request the
customer terminal to log in upon receipt of the request
for the sample, and compare membership information based
on log-in information from the customer terminal with the
target information profile, and when it 1is determined

15 that the customer 1is a target customer, the target
advertisement manager may provide the sample application
form to the customer terminal.

The Internet advertisement system may further
include: a sample receipt authenticator for notifying the

20 franchise terminal of whether the authentication 1is
successfully performed in response te a request for
verification of the authentication key from the franchise
terminal.

The Internet advertisement system may further

25 include: an advertising expenditure settling unit for



20 requesting a sanple of advertised goods to receive the sanple at an
offline store. The system may further include: a database for
managi ng at | east one of a target information profile for selecting and
designating target custoners in advance by 25 an advertiser, information on
at | east one seftfiliimg st arayertandirey sangptmerappt uoat | cncdoraifigr regueski ng
the sanple. Here, the target advertisenent manager may transmt the offline
store i nfor maomar sisii drhe  sgapi €y appl iwe@td on e m previnded itg dihg, cust gner
terminal. Wien a notification 5 that the sanple application form has been
conpl eted i ndieatishg A 15eRetR-ddanghi Sg W@%&%ﬂc%%fi%&ﬁﬂﬁ?{ Cﬁﬁ?b{g%ﬁo

e cus

receive the sanple of advertised goods is receive rom oner

termnal, thegsa ntJ_catyi.o y er I generate. t he aut hentication
key. 10 The autﬁg%%iggﬁﬁgﬁ D@%ggéggghtgég l§%¥qué§F*F%€“%u§Fgﬁé 5t ePHi nal

to log i on _receipt of the re t for the sampl e, and conpare
menbership | AFBPHS: | GROBAEEE orf 4 o§hFn T CTHRE | GH-SHtdMd hbhEust bkine

termnal with the target information profile, and when it is determ ned 15
that the cusf6Réf i§ &°CEAYEE LFsroimde, fimedhdsgetteqaieral senent nanager
may provide the sanple application formto the customer termnal. The
I nternet advertisenent system may further include: a sanple receipt
aut henticator for notifying the 20 franchi se term nal of whether the
aut hentication is successRIEFyDgscRarmedni Wi esponsainGs request for
verification of the authentication key fromthe franchise term nal.
The above and other objects, features and advantages
10 of the present invention will become more apparent to
those of ordinary skill in the art by describing in
detail exemplary embodiments therecf with reference to
the accompanying drawings, in which:
FIG. 1 is a flowchart illustrating a conventional
15 methed for purchasing goods through an advertisement at
an online market;

FIG. 2 illustrates an Internet advertisement system
applied to an online market according to an exemplary
embodiment of the present invention;

20 FIG. 3 illustrates relationships among a customer
(buyer), an advertiser (seller), an online market, and a

franchise according to an exemplary embodiment of the

present invention;



The Internet advertisenent systemmay further 25 include: an adverti sing
expenditure settling unit for conmm ssionpolicy, whent heauthenticationis
successfully performed and a notification that provision of the sanple has
been conpleted including details of 5 sanple provision to the custoner
visiting the of fl iNEGst dreliss recdelveld fdigyrtde fafanehi seniénai nedrk8RI EF
DESCRI PTI ON OF THE DRAW NGS The above and ot her objects, features and
advant ages 1Be@ketrhe spr esentwévestreorw bbcbeaons nele apparetdmpDatfiose
of ordinary skill in the art by describing in detail exenplary enbodi nents

thereof wthefghangaee be tthe ?&%@%B%nihﬁ%nQﬁéﬁhngs, in which:
ing a conventional 15 nethod for

FIG 1is a flowhart illustra

goods through an agdvertisenmept)at, an onling mrket. . ¢

5 application form;

a

pur chasi ng

sample

FIG. 6 illustrates an example of an authentication

key issue list screen of an advertiser terminal or a

franchise terminal;

FIG. 7 1s a flowchart illustrating an

Internet

10 advertisement method according to an exemplary embodiment

of the present inventiocn; and

FIG. 8 illustrates an example of a

web page

including a target advertisement with sample provision

according to an exemplary embodiment of the

15 invention.

DETAILED DESCRIPTION OF EXEMPLARY EMBODIMENTS

present

Exemplary embodiments of the present invention will

be described in detail below with reference to the
20 accompanying drawings. While the present invention is
shown and described 1in connection with exemplary

embodiments therecf, it will be apparent to those skilled

in the art that various modifications can be made without

departing from the spirit and scope of the invention.

10



FIG 2 i1lustrates an Internet advertisenent systemapplied to an online
mar ket according to an exenplary enbodi nent of the present invention;
20FIG 3 illustrates rel ationships anong a customer (buyer), an advertiser
(seller), an online nmarket, and a franchise according to an exenplary
enbodi nent of the pL@sedt lildyeritiagigs an Inteed 4dverhibbwektdisggram of
an online nmarket server as a web server according to an exenplary

enbodi ment of2dtheagisleisenttd nvendh Dime A& bet |l dostraies an exaspkepobrg

sanple 5 application form FIG 6 illustrates an exanple of an
aUthent'Cat'Q&ﬂﬁﬂﬁdéﬁ@eaf'@ﬁesﬁfégén@flﬁﬁeﬁgygﬁt'SﬁéféﬁfﬂhﬁakooFI@ 2,
franchi se term nal is a flowchart illustrafing an I nteérnet

10 adverti sengpy ﬁﬁ&@gﬂa%ccg&fafpglggm@ﬂte Al ¥ BIbogampl0f the present

i nvention; ustrates an “exanpl e of e 1nc udlng

a target advertis nt wi,th sa rovision according to an_exe r
enbodi men? of<% ?5y§%éﬂWxxhﬂ@ OP Ohe present inverrtlon may 1gg udé

a network 210, an online market server 220, a buyer
terminal (i.e., customer terminal) 230, a seller terminal
(1.e., advertiser terminal) 240, and a franchise terminal
250.

10 Here, the netwbrk 210 may be wired or wireless
Internet. Alternatively, the network 210 may be a core
network integrated with a wired public network, a
wireless mobile communication network, or a portable
Internet. The online market server 220 manages an online

15 shepping mall over the network 210 and brokers goods
transaction befween a seller and a huyer. The online
market server 220 manages a web page required for
managing a shopping mall, through which the online market
server 220 receives a variety of the seller’s goods to be

20 registered from the seller terminal 240 over the network
210 and provides the registered goods to the buyer
terminal 230 over the network 210 so that the buyer can
purchase desired ones of the goods. The online market
server 220 may perform payment on goods selected for

25 purchase by the buyer from a list of the goods, notify

11



15 invention. DETAILED DESCRI PTI ON OF EXEMPLARY EMBODI MENTS Exenpl ary
enbodi nents of the present invention will be described in detail belowwth
reference to the 20 acconpanyi ng drawi ngs. Wiile the present invention is
shown and described in connection with exenplary enbodi nents thereof, it
will be appardrt f@lldwsefski lduddid ntd hehar patbatgovarsi ditsr mdell f veayi ofs can
be made wi thout departing fromthe spirit and scope of the invention.

FIG 2 illustyrat egodasl nter nete agvekl, sepest i a¥ s teim 200 ppldaedkit@ anr
online market according to an exenplary enbodi nent of the present

i nvention. Refierding t @G 2, ANt eLnet adverti S%Hentﬁéxagenb@

according to an 5 exenpl ary enbodi nent of the present 1nvention nmay I'Acl ude

a network 21 | j ne G$1t server 220, a buyer termnal (i.e.,
cust oner ter(rgr%er%qseq%, ae{{gge erlearge[ erm na ali WeebD Rfeitiser terni nal ) 240,
and a franchise terning% 250. 10Here, the network 210 nay be wired. or

n

wirel ess ?nternet. TAl tEFnAGSHERE TRECHET For kP2EH 1ky 2BdYa ddte At wWbEk
integrated with a wired public network, a wireless nobile conmmunication
network, or &agditabferVAferd?ét . "Tke RGN mark et A&l viesepot namagekean
online 15 shopping nmall over the network 210 and brokers goods transaction
bet ween a selflcem ard a bhuyesr JThetbal wab paukett cs grmoeri @206 namagesc aa heb
page required for nmanagi ng a shopping nmall, through which the online nmarket
server 220 reec@iples avarielycoddt heusebherss geods t andibership-based

offline store, while managing the shopping mall.

10 Accordingly, a targeting advertisement for fhe goods of
an advertiser (seller) can be effectively performed, the
membership-based offline store can be publicized, and
increasing visits from customers can lead to increase in
sales.

i5 Specifically, the online market server 220 1in the
online market system 200 according to an exemplary
embodiment of the present invention may provide a target
advertisement including information on providing a sample
on the web page, and generate an authentication key (e.g.,

20 Arabic numerals, a discernible text, or barcode
information) for enabling the customer terminal 230,
which selects the target advertisement and requests the
sample of the advertised goods, to receive the sample at
the offline store. As described in detail below, the

25 target advertisement 1s registered by an advertiser (i.e.,

12



20 registered fromthe seller termnal 240 over the network 210 and

provi des the registered goods to the buyer term nal 230 over the network
210 so that the buyer can purchase desired ones of the goods. The online
mar ket server 220 may perform paynent on goods sel ected for 25 purchase by
t he buyer fremlddr)st tof phelyobds, nbti fgeodhe selher aflvargisde tmatyhe
pai d goods for delivery of the goods to the buyer, provide position
tracking or teagkiRg resvhtgbnquinmyrservicee fasrihe goedsdieiang rdel hyer ed,
and manage necessary web pages. 5ln the present invention, particularly,

the online ”E'é%%%;n%ﬁ’:ri\ﬁ%r 24040RY PEEhERAYAN AfVerLiSeNENt Lhgtherfpimof a

banner on the web page to provide a comrercial sanple to selected custoners

at a nenbership-based offli.ne store, ile.managi,ng the shopping maJl. 10
Accordingly,Sggfgrgéypﬁﬁﬁ§\ﬁQQﬁse%%ﬁﬁgfo%lgﬁe 833%5 8?n§ﬁn§dver is%?e
(seller) can be effectively perforned,. the nber shi p- based off]ine store
can be publ i EFYEF ST er edsitR TSIt “ust Wk iRAnd othe

increase in sales. 15Specifically, the online market server 220 in the
onl i ne nar keBd¥pstaMmez00-wEtiordi ng4fe adléxeipihant dmiddithekevofmayheoe
present invention may provide a target advertisenment including information
on providi ngiassenplte darged walstpage;s and rgereratiei@n cawdentagat i and key
(e.qg., 20 Arabic nunerals, a discernible text, or barcode information) for
enabl i ng t heaeuskenered s nak 2384 Wi chhsekegtsttike rt arget haduwertdsenent
and requests the sanple of the advertised goods, to receive the sanple at
the offline shepemalsocdesgrbbedein dgfail bgbovguthentication key is
10 wverified by through the franchise terminal 250, the
sample may be provided to the custcomers, for example, by
a franchise clerk.
The buyer terminal 230, the seller terminal 240 and
the franchise terminal 250 are generally computers, such
15 as desktop personal computers (PCs), notebook PCs, and
the like, but are not limited thereto and may be any
wired or wireless communication devices that can access
the online market server 220 over the network 210 and use
bidirectional goods transaction brokerage service. For
20 example, the buyer terminal 230, the seller terminal 240
and the franchise terminal 250 may be mobile terminals,
such as cellular phones, personal communications services
(PCS) pheones, or synchronous/asynchronous International

Mobile Telecommunication {IMT)-2000 terminals that

25 communicate over wireless cr- portable Internet.

13



25 target advertisenent is registered by an advertiser (i.e., seller) to
publicize the goods. The advertiser may register a target information
profile for selecting and designating target custonmers in advance, and
offline store information, along with the content of the 5 adverti senent,
i n the onlinélmerkett iserlwer 228y usivngod hangdwertdd eantierniimdle 24 0horhe
aut hentication key nmay be issued to target custoners corresponding to sex,

age, and accegpiriegiceny definaddy dheiadvess i aevihh theidar gehripEgramtion
profile. Wen the authentication key is 10 verified by through the

franchi se terain : . oV t e oner or
f%']g:r ?ﬁcc%i:%eli#]gkﬁé%fl@}’rﬂgfg@& vided toth &}!ﬁ{hé@ gﬁufg

exanpl e, by a uyer termnal 230, the s r

term nal 240_and the franchise .term nal .250 are ral ly _conputers, such
15 a5 deskt of CHér SOREP RO LR (CPCeF > AL BE GOk e andERe. | W RELBUL ar e
not limted thereto and nay be any wired or wireless conmunication devices
that can Acc¥e<edfESomBmel falr ket~ BEPVEFC220(Fer PRENREL Wi I2F0 @B use

bi di rectional goods transaction brokerage service. For
machines (e.g., mobile play-stations), etc.

In particular, the franchise terminal 250 may use a
virtual area network (VAN), an open market seller
management system, a point of sale (P0OS), an automatic

10 replying system (ARS), and a barcode reader connected via
the Internet, a public network, or any dedicated line, as
well as the wireiess terminal such as the cellular phone,
to verify the authentication - key. When the
authentication key is input or when membership

15 information is read from a membership card and
transmitted to the online market server 220 using the VAN,
the open market seller management system, the P05, the
ARS, or the barcode reader, the online market server 220
may compare it with an authentication key managed in a

20 database to verify the authentication key. Since the VAN,
the POS, the ARS, and the barcode reader are well known
in the art, detailed descriptions thereof will be cmitted.
The open market seller management system 1is managed by
the online market server 220 so that seller-related

25 information, such as membership information,

14



20 exanple, the buyer termnal 230, the seller termnal 240 and the
franchise termnal 250 nay be nobile term nals, such as cellular phones,
per sonal communi cations services (PCS) phones, or synchronous/asynchronous
I nternational Mobile Tel ecommunication (IMl)-2000 term nals that 25
conmmuni cat eogews/eldassuri-sapenttatladgeter net . iAffbemnatiowel y, theyofRyebe
any wired and wirel ess hone appliances/conmuni cati on devi ces having a user

interface foreaGeesSitnGrt,he onldneifgppkpbtSBhYer p22fhensUch: @8- PRLM BES,

personal digital assistants (PDAs), smart phones, wi rel ess application
protocol (WAB)1RRQNES ; I8 %@y’g& il.e play- i ons),
etc. I'n par???:&lnar, taht-‘-iL r‘anchi se %Zern(n%ntgll n%atf/‘léj{s’e Sag%/?ﬂlggl

area network. _.an_open rket_sel | er, managenent syste a point of

sal e (POS), égr}\fg%%“ Sratie f&n?%’pel YIRS S8Rt iy )O,peé]n&}la%]%era}]r Yyt teader
connected via the Internet, a public network, or any dedicated |ine, as

vel | as the wirel e%%Gteﬁn‘iJrﬂa]tugth’&ﬁﬁt%% tRe PRSP ST t 6 VeI F9MeRe

aut henti cati on key. Wien the authentication key is input or when nenbership
15 i nf or mat i RUWYE Y ead™f regiied tigifder 696 pledar d andoni ansnivatrdet,0 arik @nl i ne
mar ket server 220 using the VAN, the open nmarket seller managenent system
t he PCS, thefARSchdset hechardooe rteaden, d¢:hmnmidineenmbiiéineser ver 220= nmay
conpare it with an authentication key nanaged in a 20 database to verify

t he authenti patkentkayveditnes .t heevANritthe fROSr1¢ hes ARGheand niches barcode
reader are well known in the art, detailed descriptions thereof wll be

om tted. The gpenrmaikel sel! ep @&@Q?E’?Q%S%@t%gﬂs fmnaged oy the goline

mar ket server 220 so that seller-rel ated

infor”a%kpn’8H§Eﬁ§nempgfﬁg%piQLprm¥gdy§ters the content of the

advertisement (e.g., images, videos, and the 1like), a
target information profile ({e.g., sex, age, and a
terminal access region of customers designated as cbjects
to which a sample is to be provided), and franchise
15 information in the online market, the online market
introduces the registered goods to a shopping mall,
brokers transactions with the buyer, provides target
advertisements to a web page, and issues an
authentication key (e.g., Arabic numerals, a discernible
20 text, or barcode information) for enabling target
customers to receive the sample of the advertised goods
at an offline store, such as a franchise, through log-in,
when the customers recognize and select the target
advertisement to request the sample on the site.

25 Accordingly, the buyer submits the received

15



goods/ adverti senent/targetinformati onprofile registration, sale

i nformati on, paynent information, delivery information, advertisenent
information, settling information, can be processed in an open market
online. 5 FIG 3 illustrates relationships anong a custoner (buyer), an
adverti ser (selthenticutionl i heynmarketemandshipr archi secadter dingnthiaa
exenpl ary enbodi nent of the present invention. Referring to FIG 3, when

the seller registersqgeods tardvesbinpgee0r selthd heoggadsd N aRadnh 0Bk ne
mar ket or registers the content of the advertisenent (e.g., inages, videos,

and the |ikehbord LR1ge! dNf QB QMPTQf i) £r {8 - wa PEXs n 8980 Bah LN nal

access region of custoners designated as objects to which a sanple Is to be

provi ded), and franchise 15 infornmati in the online market, the_online
i of maf 89?£ A st fg

mar ket i ntroduces 't e T gel];s Ered goods olgngﬁgppi r?é:er?ala\ LBt okerst e

transactggns m%%? t he buyer, Erovides target advertisenents to a web page,
and issued afl ARGENTTICH i 3hCkBy Fe. P SNArdH cSheher afFSC-a s RFAThe 20
text, or barcode information) for enabling target custoners to receive the
sanpl e of thé&hgdvempilsedgddes carstamet Mijate Cioraait hgphl @t ko1 riggichi se,

t hrough | og-in, when the custoners recognize and sel ect the target

adverti senentvetro fieguestinbe ganprl, o t MOSSi t en 28pen market sellier
Accordi ngly, t hebuyersubmi t st herecei ved authentication key or nenbership
card to the fihapghinse arndstegyests AR samieodthe fddt nef ranchi siee.
contracted to sell goods in various ways in a convenience store, a
supermar ket, 1a sfjpfd ORGEY, St:Oh@r ac ROS rANIHG@e provides the sample,

10 the online market settles a predetermined commission for
the advertiser according to a commission policy. The
commission may be determined based on an issue number of
the authentication key generated by the online market or
verified in response to a request for verification from

15 the franchise or based on the number of samples provided
by the franchise.

As described above, according to the present
inventicn, target customers can easily receive commercial
samples (e.qg., agricultural products, cosmetics,

20 groceries, side dishes, home appliances, or any of
industrial products, agricultural goods, and services of
which the samples may be reguired by customers) at a
desired mempbership-based offline store using the

authentication key issued through tThe advertisement on

25 the web page, without regquesting an advertiser to

16



5 adepartnent store, a cosnetics store, etc. nmay provide the sanple to the
custoner when the authentication key is verified using a VAN, a PGS, an
open nmar ket seller managenent system an ARS, a barcode reader, or the
like. In this case, after the franchise provides the sanple, 10 the online
mar ket settl| eld requlgdetayinivead cadrar ssammléor theafover tisesiacegr dcag to a
comm ssion policy. The conm ssion nay be determ ned based on an | ssue

nurber of th%mezc%m&ewmw@mpmé@?mm% nehketo0hsveLified

in response to a request for verification from'5 the franchi se or based on

the nunber of;sampl es,Prayi ded by kbe ELaneli $&c)ine <A J850L1 bed. above,

according to the present I nvention, target custoners can easi|y récéive
oducts, cosneti.cs, roceri es,

comer ci al sampl.e e. g. ri.cul tural 20

S de i shes. Chate tappt 2 iR B e ERRy or PRI E AP ar B GG Sagh Cof Ftir
goods, and services of which the sanples myy be required by custoners) at a
desi red nenbBFEEREp Bassd tOMerisne "Sdid sl ng' tthe &Rsent i cation key i ssued
t hrough the advertisenent on 25 the web page, wi thout requesting an
advertiser to dirBk¢ly ddekbver tHeckanplegraft erf r édei vonginhe wonketci al
sanpl e, the custoner may purchase the goods at either the online market or
the of fline stoverwh&ll t hbat is a web server for managing a target

advertisement according to an exemplary embodiment of the
present invention.

10 Referring to FIG. 4, the online market server 220
according to an exemplary embodiment of the present
invention includes a controller 410, a buyer information
DB 411, a seller information DB 412, a communication
interface 420, a transacticn broker 430, a target

15 - advertisement manager 440, an authentication key
generator 450, a sample receipt authenticator 460, an
advertising expenditure settling unit 470, and a message
sender 480.

The controller 410 is a processor for controlling

20 the above components of the online market server 220,
basically including registration of goods by sellers,
purchase of goods by buyers, and delivery of paid goods
for shopping mall management. In particular, the
controller 410 controls to provide the above target

25 advertisement including information on providing a sample

17



quality is satisfactory. This can conveniently satisfy 5 needs of custoners
interested in the goods. FIG 4 is a block diagramof the online

mar ket server 220 that is a web server for managing a target adverti senent
according to an exenpl ary enbodi nent of the present invention. 10Referring
to FIG 4, the anld neclapket sardeto22@naacardi tiget avaheexeanpltdon key
enbodi nent of the present invention includes a controller 410, a buyer

i nformation BBr4ldnae) sek! efhd nfidtinan BBréi2aia cgumupicati pngi ntesface
420, a transaction broker 430 a target 15 advertisenent manager 440, an

aut hent [ cati og,key. eAesALolABl: A RRTBLE.LECCHRl AL hontif % 05 £460; 2

advertising exp ture sett a‘nmessage s
controller 41Q is.a roces;or for controlli 20 t he aq$¥ nents of

the online nd ngt%EEQeEOE 8, “BadtEEMY tﬁ?l &Fﬁ’e?éﬁﬁ 13oods by

sell ers, purchase of goods by buyers, and delivery of paid goods for
shoppi ng al | nandgmet®lieh paFfitatarll - Ehe €§N@F6P§§FAiﬁfmﬁﬂﬂ%(ﬂ%§Qo

provi de the above target 25 advertisenment including information on
provi di ng a sawpkecess the cnline market server 220 over the network

210, use goods transaction brokerage service provided by
the online market server 220 through wired or wireless
communication wusing the communication interface 420, and
10 use the target advertisement service according to the
present invention. The seller may subscribe as a service
use customer of the online market server 220 using the
seller terminal 240. Seller membership information, e.g.,
a seller ID, a password, contact information, prices of
15 goods, brands cof goods, and features of goods registered
by the subscribed seller may be stored and managed in the
seller information DB 412. Further, the content of the
advertisement (e.g., 1images, videos, and the like}, a
target information profile (e.g., sex, age, and terminal
20 access region of customers designated as objects to which
the sample is to be provided), and franchise information
that the seller registers to use the target advertisement
service may be stored and managed in the seller

information DB 412.

18



to the web page and to generate the authentication key for enabling the
custoner term nal 230 selecting the target advertisenent and requesting the
sanpl e of the advertised goods to receive the sanple in the franchise. 5
The seller termnal (i.e., advertiser termnal) 240 nay access the online
mar ket server 220 Dher e metwomidn210, {Use. goousstoras ackiron nlokebdge
service provided by the online nmarket server 220 through wred or wrel ess

comuni cat i omalsiftg-ddre €oamunl Cadi garkateskase 4200 ank A0 senthrotar get
advertisement service according to the present invention. The seller may

subscribe as querwdcemg%e QHét 0gB5q0f %Psnga&wsn%k@kerﬁ%gersgggleél ng
the seller termnal 240. "Seller nenbership |nfornat|on e.g., a seller 1D

a password, cantac 4 nfor rlce 5 d f od and
features of 55635 regrs?’ered‘£ rzmtlhe su %g%ﬁée ? er é@? %g%st %edégnd
managed i n the seller |nfornat|on DB 412. Further content of the
advert i setrent' (&%, OF | HhgEL eS¢ FEBLMILf tHE | FRERT §$¥ Sar GEPURRE 57 hrdPon
profile (e.g., sex, age, and term nal 20 access region of custoners

desi gnat ed agnﬁﬂﬂiﬁQ$t%?@%u(ﬂh%rﬁpﬁ%ﬁpméyr§upéc§é Br 6% ded)Sr&He f Rafchi se
information that the seller registers to use the target advertisenent
servi ce may loessiooreed ahdimanegking nue hkes ebkereirnfP@lmatsiory D& lRuyer

The buyer termnal (i.e., custonmer termnal) 230 may access the online

mar ket servere2zQrever2ite el ks £ Omamde ABY i gs e ngoeda tibansactid on a

br oker age service provided by the online market server 220 through the 5
wired or wrelgss CofmuNLgati gn ysifgidhe cepruniegtian interfaceidR0- The
buyer may subscCribe as a service use custoner of the online market server

220 usi ngy t he bljuer, Larp n%hfn%%g Pupebaser mRabershipal nformldon. g, 9.

buyer a passmor resrdence regi Stration nu

E‘JQEZELfLPTS%"‘rt&' g544™ ey LV AL go0ds, ot ey R don

i nformation on pard goods, del j very |nfornat|on

goods information, bargaining’ gcods information,
information on paid goods, delivery infcrmation,
information on purchase determination (receipt
15 confirmation), and the 1like that the subscribed buver

registers are stored in the buyer information DB 411. 1In

addition, when the authentication key i1s issued using the

target advertisement according to the present inventicn,

authentication key information corresponding to the

20 advertisement may be stored and managed in the buyer
information DB 411 for free inquiry and verification.

To broker transactions for goods registered by the

seller, the transaction broker 430 may provide the

information on goods stored in the seller information DB

25 412 to the Dbuyer terminal 230, search for goods

19



i nf or mat i ononpur chasedet erm nati on(recei pt 15 confirmation), and the |ike
that the subscribed buyer registers are stored in the buyer information DB
411. |In addition, when the authentication key is issued using the target
advertisenment according to the present invention, authentication key
informati on eenrespendiing toot he k20 advedt baenenrts rMaynbRestod agh g g@naged
in the buyer information DB 411 for free inquiry and verification.

broker transaelians forogoeds begkst afdbhiy it hessel ben, JliR 4t e’:méa@&lsen
br oker 430 may prOV|de the information on goods stored in the sel

i nformation b 25, 412,10.441e bYYSL Ler %@a'bug/%% SEAENLT %@w%%entﬁe

correspondi ng 'to a key wor as a name of goo tai from
buyer term nal_ 230, pr.ov Ilst t ear ched goods to the buyer
oy nal | 230 DA A Ty SRS G 0TS S It BYEK he® BLYBRe 220 oqtiss ed.
the 5 transaction broker 430 may prOV|de paynment screen information for the

goods sel®ct édFHPatd Buyrr et hedBlyermdier fPRAF 1980 RFYTSEYT or A hen

paynment through an authentication process. In particular, the target
advertisenenﬂnﬁﬁﬁg@édomufor the goods selected by the buyer to the

buyer terminal 230 and perform the payment through an
authentication process.

In particular, the target advertisement manager 440

10 may provide the target advertisement registered by the

advertiser, 1.e., an advertisement including information

on providing a sample (a target advertisement with sample

provision) on the web page. The authentication key

generator 450 may generate an authentication key for

15 enabling the customer terminal 230 selecting the target

advertisement and requesting the sample of the advertised

goods to receive the sample at an coffline store, such as

a franchise. The authentication key may include Arabic

numerals, a discernible text, or barcode information

20 provided by a random number generator, and may be

transmitted to the customer terminal 230 by the message

sender 480 so that the authentication key can be

submitted directly using the terminal such as a cellular

phone or in printed form such as a paper at the franchise.

25 Alternatively, the authentication key may be stored and

20



10 may provide the target advertisenent regi stered by the advertiser, i.e.,
an advertisenment including information on providing a sanple (a target
advertisenment with sanple provision) on the web page. The authentication
key generator 450 may generate an authentication key for 15 enabling the
custoner ter mamalgeB0iselteat i Bgythe idcgeta tadver DRSedTENt oand Heequestikrg t he
sanple of the advertised goods to receive the sanple at an offline store,

such as a franghj:sgcithe BHthenticahhonkay BRYmdMed uee: Ar abire nugepaks, a
di scernible text, or barcode information 20 provided by a random nunber

enerator, a r.ansm tt b0t t r r.m.nal . h
?ressage sendg)%e%%gl)}t hﬁ ﬁ]‘%‘a gﬁ%%gﬁt%ﬁgggggn% e;}:acg)r#nblgﬁs%ﬁjf%%%&d?}:ect |y
using the term nal such as a cellular pho in printed formsuch as a
baper at t he FFancii Sail 5 AFPRPRET FURl Y CEhé SuCRETI LT Ry KTy S be

stored and nanaged in the buyer information DB 411 or the seller

i nf or mation DBe41ZUSETdSthesy méifberHi P ERRY i SUedSPrRYF ouRTYVB§1PRe
online market operator is submtted at the franchise, conparison with the
aut hent i cat i emthentofcag itdre coustramErvadey be perfornmed for sanple provision
aut henti cation or approval. Wien the target advertisenment is being
provi ded on the webhpagehef tshejecausidrert issnmmal 1230 itke drargeied on
adverti sement nmanager 440 may transmt franchise 10 information in a sanple

appl i cation £0emas,shewe idr FiGe Scpsevhsedrerniheiwebzpagenel theget
custoner termnal 230 to the custoner term nal 230, which has sel ected the

tar get advertissemmnt, And, s eduested.t he 38l ., When, 2,001 i f1 cation, that the

sanpl e application formas shown’in 15 G conpl eted 1 ndicating

a sel ect][e(g fra %hi S%H e 9, 2 SGargjqnarQ stlaitci qu{ af"nocrr}ri1 Se \A/r}leorwe t.henffitorrer
desires r eC&VEH émsgﬁlpl e GF Fadvertised gdods G's" recei ved' 110 e
custoner termnal 230, the authentication keghegeggrsgto%r r450 rrrrnaiy enerate an
provided on the web page of er te nal 230
to the customer terminal 230, which has selected the
target advertisement and requested the sample. When a
notification that the sample application form as shown in
15 FIG. 5 has been completed indicating a selected franchise,
e.g., a Gangnam station franchise where the customer
desires to receive the sample of advertised goods is
received from the customer terminal 230, the
authentication key generator 450 may generate an
20 authentication key. The sample application form may be
produced and registered in the seller information DB 412
by the seller (advertiser), or stored and managed in
another database of the server 220 by an operator.

Although the franchise has been selected and notified as

25 shown in FIG. 5, the present invention is not limited
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20 authentication key. The sanple application formmy be produced and
registered in the seller information DB 412 by the seller (advertiser), or
stored and managed i n anot her database of the server 220 by an operator.
Al t hough the franchi se has been selected and notified as 25 shown in FIG

5, the presemhertentdron itk notstomét edayt heret ocanthet heangiisd offedm Nayy
receive the sanple fromany franchise in the list, with the franchise

sel ection field remvedf o tihed ormas tﬁ@%dr{b}ﬁls‘% Sel1dB1bh Sffé§8 the
aut hentication key generator 450 5 nay request the custoner termnal 230

sel ecting th?-%ﬁk%ﬁf QMFE_eS gp eﬂyqﬁ}l the sanmple to log in, and
s ase

conpare menbér ornatlon og i'ninformation fromthe
custoner term nal 230 ﬁith t he target tion ﬁ %flle mana ed

Gatabase to 10 det B nFHeSufetRer Hik RUEPSHETCT S phe (Pl it e 50 ouch
that the sanple can be provided only to the target custoner, for exanple
speci fi e byM8&x, T&gEessr EBEi oRUSABESEdi REFildherdihe TULEGHERT sChe
target custoner specified by the advertiser, the target advertisenent 15
manager 440 naygpmowwdermheeg@mwl@n@bmaqnﬁauﬂmq(hhﬂt&amﬁkecmstbnyrin,
termnal 230 so that the custoner fills the formout. A determination as to

whet her the hedgeddnpaaust ammibsedhbh i esntbemsexonagbaser regi onlog-in
requi renent defined in the target information profile may be nade 20 based

on the nembershopPriaRfiohmMELBR, the.  c88Konmé £SI deRARENS £UI 316 aty om nuirher,
address, etc. registered in the database by the buyer upon subscri bing.

tere, the regi PBeay; e 6L S Il Nef 1SR Q0n3BCLNtAN NEh DI ALOCBLLI Ry

addr ess that been assi gne e custone term nal

use. 10 determine whether the customer 1is the target customer,

such that the sample can be provided only to the target
customer, for example, specified by sex, age, or region.
Accordingly, when the customer 1is the target customer
specified by the advertiser, the target advertisement
15 manager 440 may provide the sample application form to
the customer terminal 230 so that the customer fills the
form out. A determination as to whether the logged-in
customer satisfies the sex, age, or region requirement
defined in the target information profile may be made
20 based on the membership information, i.e., sex, residence
registration number, address, etc. registered in the
database by the buyer upon subscribing. Here, the region
may be determined based on an Internet protocol (IP)
address that has been assigned to the customer terminal

25 230 for Internet use.
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Meanwhi | €, when a request for verification of the generated authentication
key is received fromthe franchise term nal 250, the sanple receipt

aut henti cator 460 may notify the franchise term nal 250 of whether the 5
aut hentication is successfully perfornmed. Wen the authentication key

i ssued to the custesefwhslspbriHdred t eethestr anghi serificaanohe dMpyheusi ng
the franchise termnal 250, such as a conputer term nal capable of using

the Internet Q2 WAN Ak 100eh; FRF Kok sqgleg,er A0 mppageseRt syusdem +Be POS,
an ARS or a gar code reader connected to the Inter net or st and- al one. When

the customer submts t hce lqpaelrsg ({j‘) card, oy grs 5@1%1118&£ agor
in i‘on

| og-in |nformat| on, “or I'ne mar nemnbers or read

and transmtted to 15 the onl.i ne mar ket server franchl se
Cormi nal 2504 CRcEGHAITRYEY (RS S ShpRen %EEeFEFméHFﬂ Rl SRS

onl i ne market server 220 may conpare the input authentication key or
menber ship i ALehEatiiceR tWorh tife G fchtion kY wabded | fThgie dek@abase
buyer 20 information DB or the seller information DB for authentication or
approval . Wentheatsaaplien ései ptssaagichemnt itdet grusAgngrotiS issgomitted to

the franchise, it can be input wusing the franchise

terminal 25C, such as a computer terminal capable of

using the Internet, or a VAN, an open market seller

10 management systeﬁu a POS, an ARS or a bkarcode reader

connected to the Internet or stand-alocone. When the

customer submits the membership card, membership

information ({(e.g., log-in information, or online market

membership information) may be read and ﬁransmitted to

15 the online market server 220 using the franchise terminal

250. Accordingly, the sample receipt authenticator 460

in the online market server 220 may compare the input

authentication key or membership information with the

authentication key managed in the database Dbuyer

20 information DB or the seller information DB for
authentication oxr approval.

When the sample receipt authenticator 460 notifies

of successful authentication and then the franchise

provides the sample to the customer wvisiting the

25 franchise and inputs details of sample provision to the
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of successful authentication and then the franchise provides the sanple to
the custoner visiting the 25 franchise and inputs details of sanple
provision to the custoner to the franchise term nal 250, the franchise
termnal 250 may transmit a notification that sanple provision has been
conpl et ed i nadudida@grt heodetiad | Sradeen seecekpihiaklt hesmot ihiccati-anchiam t he
franchise termnal 5 250, the advertising expenditure settling unit 470 may

settle adver tisinig, AXPeRY tfﬂég 9@39;%&!1;{‘19 Lo & LAPNSH QB Pehis¢Y- ngg e
commi ssi on nmay be determ ned bas on an issue nunber of the authentication

key generatedg@thgacnﬂé$rancI%%méie%gald$89u§£n5e§n§naeotosa regéest for

10 verifi cat Fonm fromt i Se ‘or base e’ nu a
provi ded by the franchlse The seller or t anc i se receive an
aut hent i cat i SrIEPYH sttie tNPs Udrfdéi L s hbhnti 154 hett Faigat

advertisenment manager 440 by accessing the 15 server 220 using its term nal
and requesti Ag WhetBer eslyegcdaridionge¥pendpredet htddd dpreeéts. 4 Tthemay
franchi se may request verification of the authentication key by inputting
t he aut henti cattitdre kayvarnt ihinautkeatidtatirenakepridiage td st saneens asnshown
in FIG 6. Wien the 20 sanple recei pt authenticator 460 notifies of the
successful agichamrti.cat Tas, compiedetal maed ver deiteatiipedf [1egsesuch asna
mar ki ng, nay be displayed in a section "authentication key verification."
Wien the verijfdsgat i,annid 800 FS s Rl d bdihersept 0Bendvhhent igatige key
online market or verified in response to a request for
10 verification from the franchise or based on the number of
samples provided by the franchise.
The seller or the franchise may receive an
authentication-key issue list screen as shown in FIG. 6
via the target advertisement manager 440 by accessing the
15 server 220 using its terminal and reguesting the screen
according to a predetermined process. The franchise may
request verification of the authentication key by
inputting the authentication key on the authentication
key issue list screen as shown in FIG. 6. When the
20 sample receipt authenticator 460 notifies of the
successful authentication, a predetermined verification
flag, such as a marking, may be displayed in a section
“authentication key verification.” When the verification

flag is displayed 1in the section “authentication key

25 verification,” the franchise may provide the sample to
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25 verification,” the franchise may provide the sanple to the customner.
The seller or the advertiser may confirmissue of the authentication key or
provi sion of the sanple on the authentication key issue |list screen as
shown in FIG 6, as well. 5The Internet advertisenent nethod according to
an exenpl ary rerbotlidefice©f theepsesartr idwethd ondwklk isew hex@esenibed in
greater detail with respect to the flowhart of FIG 7. First, a seller or

a advertiser jpRY,cace@Ssthbe 101000 NEa PBE Ktk Ser var %%Qvﬁ%'%ﬂ1tB? Sﬁhéer
termnal (i.e ., advertiser termnal) 240 to register, in the sel

| nformati on %ﬁ% ﬁﬁ' 4§ O%u9§89§1c9£§895 )%Jey 9999?@ fff‘é{”es r%fengog% e

wel | as cont &nt" e targe vertrsement mages, eos
like), a 15t i nf on rofile (e.g., sex, age, and ternlnal access
FoEr < ey od

regi on of cu$ j'ects to mhich a sanple is to be
provi ded), franchise |nfornat|on list), and the like in order to use the
target advertisemshee sdmfiegdetsra Yerth$$%%?t fieé hosl | RFcoFdihg ddvertti ser
20 supplies sanples to be provided to custoners (buyers) (e.g., scal ed-down
sanpl es of | exgeprdeads covoosmendams] dicofpralsjeadt sirstdrd: oyt wel htnow i ke
agricultural products) to franchises (S711). The buyer or the
cust oner browgesrgbeds iof gseldternrs 25 8dl driah thespedd e netket 1 Sefvert 220
usi ng the buyer
of FIG. 7.
First, a seller or a advertiser may access the
i0 online market server 220 using the seller terminal (i.e.,
advertiser terminal) 240 to register, 1in the seller
information DB 412, prices of goods, brands of goods,
features of goods, as well as content of the target
advertisement (e.g9., images, videos, and the 1like), a
15 target information profile (e.g., sex, age, and terminal
access region of customers designated as objects to which
a sample 1s to be provided), franchise information (list),
and the like in order to use the target advertisement
service (8710}. Further, the seller or the advertiser
20 supplies samples to be provided to customers (buyers)
{e.g., scaled-down samples of large goods or some samples
cof objects s=old by weight, like agricultural products) to
franchises {5711).

The buyer or the customer browses goods of sellers

25 sold on the online market server 220 using the buyer
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term nal: 230 (S720). The buyer encounters many advertisenents in order to
conpare goods of interest in terns of price, nerits, and the like. In
particul ar, the buyer may encounter the advertiser-registered target 5
advertisenment, i.e., an advertisenent including sanple provision-rel ated
information (aridmgdt agverti(SemEnt. w t hTaanplleupeovi sneruntrtshe wehypage
(S730) . The target advertisenent provided on the web page nmay include

information ijpdicGatiisigndritat theosagpl e Latbhendd ghevkded, tkresdr Yna
sanple,” as in a leftnost advertisenent of FIG 8, and the custonmer may

click on the adyer tiSemEnt. t d,auestsddiesanpl g ( STa1)o, Lpon, [£Eel phoOf

the sanpl e request fr e custoner, the authenticati ey genefator 450
may request the custonmer 15 terninaQJQSO %%;ggtin the t r%et advertiﬁenent
and requesti R§¥He &5l EXTIEEE n, "5 S1aer ?%F%%cﬁﬁ%&? ==%anbfEIB8hIy to
a target custoner, for exanple, specified age, or region (S732).

by sex, ,
The aut hent i G&ViesTH &P dener at Br + 45 nﬁ@V@éryF&aﬁ%%mépgﬁvsmﬁf oF HBE 1 BN

based on 20 log-in information received fromthe custoner termnal 230 with
the target i prordstiosT qelafticde pmfagertiipn helalattebaset t cxdea et héereemhet her
the custoner is the target custonmer (S740). If the customer is not the
t arget cust omerths paairflice ¢ rioyw itsherdder tihseemeld headeaar Et30) .
The target advertisement provided on the web page
may include information indicating that the sample can be
10 provided, e.q., “Try a sample,” as 1in a leftmost
advertisement of FIG. 8, and the customer may c¢lick on
the advertisement to regquest the sample (5731). Upon
receipt of the sample request from the customer, the
authentication key generator 450 may request the customer
15 terminal 230 selecting the target advertisement and
requesting the sample to log in, in order to provide the
sample only to a target customer, for example, specified
by sex, age, or region (5732). The authentication key
generator 450 may compare membership information based on
20 log-in information received from the customer terminal
230 with the target information profile managed in the
database to determine whether the custemer is the target
customer (S5740). 1f the customer is not the target

customer specified by the advertiser, the target

25 advertisement manager 440 may send a message, “You cannot
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25 advertisenent manager 440 may send a nessage, "You cannot receive a
sanple” to the custoner term nal 230. Wen the advertiser is the specific
target custoner, the target advertisenent manager 440 provides the sanple
application formas shown in FIG 5 to the custoner termnal 230 so 5 that
t he customer rear ifid la tdeendlor'mtout t{S7d23tomecotdimighy]l £R8.cushenethany
fill the sanple application formout by selecting or inputting fields in

the formof BlGer® iUgiM0ithe RUSEES.L £1er Maldle t230usabde par tdieul aabyetby
selecting a franchise, e.g., a Gangnam station 10 franchi se where the

custoner desir v a$ﬁg‘g)l f i g@r%iﬁ a M.t a
notification "t atﬁtﬂhsge%s%g{%ﬁne&appl I c%(?opn@%)(;‘?{n%éhztgg%een c%)?rp%g?%%é%g%h

clicking on t ag " Do _.you want r ive_a sa 2" Al thau t cust oner
term nal 230%ﬁ)§§rgsaeﬁ escpt{%‘ﬁnt he fEﬁ‘rg%ﬁcﬁélcgteo ahde 1§H§g§fnﬁre§etrﬁnérgde eic]f%dso
franchise, the present invention is not limted thereto and the c?lgi%orrer

It

may recei Ve thé sanpte fFORFEHGTT r &7Chi setin tHeS1 i SOX0i tHlt he (FFdAthi se
selection field renoved fromthe formas shown in FIG 5. Accordingly, the
aut hent i cat i wdeayligeder-atidre 480 tZMamynageriarlal & lsh sanmbant ieatieatkey for
enabling the customer term nal 230 selecting the target advertisenent and
requesting t Hersanple nf thbeadimgtosedngobtsnyofiedeisvernt Hehsahpie af an

offline store, such as a franchise (S743). The authentication key nmay

include 25 Arali.c snwEmay s he dhsaeiibl e dedialor2 ey cate particularly,

by selecting a franchise, e.g., a Gangnam station

10 franchise where the customer desires to receive a sample

of advertised goods, and transmit a notification that the

sample application form has been cdmpleted by clicking on

a tag “Do you want to receive a sample?”. Although the

customer terminal 230 has selected the franchise and

15 notified the selected franchise, the present invention is

not limited thereto and the customer may receive the

sample from any franchise in the list, with the franchise

selection field removed from the form as shown in FIG. 5.

Accordingly, the authentication key generator 450

20 may generate an authentication key for enabling the

customer terminal 230 selecting the target advertisement

and requesting the sample of the advertised goods to

receive the sample at an offiine store, such as a

franchise (5S743). The authentication key may include

25 Arabic numerals, a discernible text, or barcodes
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i nformation provided by a random nunber generator, and nay be transmtted
to the custoner termnal 230 by the nessage sender 480 in the form of
response information to be displayed on the web page or in the formof a
text 5 nmessage, such as an E-mail, or a short nessage service (SM5)
nmessage, a | dnffarmessaigen sprevécdeldLM) aessagim onuabsul tgaredia aressage
service (MVB) nessage, so that the authentication key can be submtted

directly usi gyt heet er@inBali tsuch ©s aneeldudamdihonerinkd priontigd £aem
such 10 as a paper at the franchise (S744). Alternatively, the

aut henti cati gn. key vy Pee stof@d; and, dreaaged, £ nréﬁéﬁggeﬁnkaiﬁg%hoeom

411 or the seller information DB 412, and when a ership card 1ssued
previously b is submtted at the franc

(yg)et h&'s?n ci?anedn%g’lk theOvaJ\rgt ades SUPM, e %o plea}scg’
sanple 15 pr Vi sToRt alt henti cation” or ébﬁﬁovaf may be p r%%rﬁ%dé%y
conparison with the authentication ke%,ﬁf t he custoner. ,
Meanwhi | 2 af T&SEE vi AgthePSs Bl auPAent | &t i dnSReY bt S ERdoneFrHage
submt the authentication key or a nenbership card at the franchise 20 in
order to recdit es@mist e § STBY) NTUTi IR YL C¢ heldut Heps$aa¢i oprkey or
menbership i nformati on may be i nput or read using the franchise term nal
250 (S751), andtameehjuestebongeersdicate onMiS)t heeastbent ioat tbatkeyhany be
made (S752). Wen the authentication key is submtted by 25 the customer at
t he franchi seutiHergardis dipueyusidtg bde submitted directly using the
terminal such as a cellular phene or in printed form such
10 as a paper at the franchise (5744). Alternatively, the
authentication key may be stored and managed in the buyer
information DB 411 or the seller information DB 412, and
when a membership card issued previcusly by the online
market operator 1s submitted at the franchise, sample
15 provision authentication or approval may be performed by
comparison with the authentication key of the customer.
Meanwhile, after receiving the issued
authentication key, the customer may submit the
authentication key or a membership card at the franchise
20 in order to receive the sample (3750). Accordingly, the
authentication key or membership information may be input
or read using the franchise terminal 250 ($751), and a
request for verification of the authentication key may be

made (5752). When the authentication key is submitted by

25 the customer at the franchise, it can be input using the

28



franchi se term nal 250, such as a conputer term nal capable of using the
Internet, or a VAN, an open market seller nmanagenent system a POS, an ARS
or a barcode reader connected to the Internet or stand-al one. Wen 5 the
custonmer submts the menbership card, nmenbership information (e.g., log-in
i nformati on, foammiliisze merkaetnatem2élshi puchf orgat aonFompytbe readmandl
transmtted to the online market server 220 using the franchise term nal

250. l0Whenareguestd of€onsifgathenafita it hent i satvhan key dise egai-yed from
the franchise term nal 250, the sanple receipt aut henti cat or 460 may

compare the ianyle AURDEALLABHLOM keWepr ETBESShip | gkar ML an whthotbe

authentlcatlon ey managed he 15 dat abase (i.e., the yer ormation
DB or the seIIer informati a thentl ation L pproval ( For
exanpl e, whel SEITE & au?%%%?cga?FEh fgh%o# succegsfuflsg }§@§ Sﬁggéage
"You cannot receive a sanple" %5754 may be sent to the franchlse t erm nal

250. Waer® 20 &HFH@W@FcaFPB 1ts sEEEes@?ﬂP?§SHﬁBe CardpsgagRoership

"aut hentication success" or any other approval information may be sent to

t he franchi sénfermmatglor250e (B755%09-1n informatyfen t At Sadpine rveeket

aut henti cator 460 notifies 25 of successful authentication as described
above, the feambehisdepprovidesathensanple tbte trkedcustdnmerahSHededlhen a
franchise clerk inputs details of the sanple provision to the custoner
visiting thetheanehiise, ket SAPle @xviw on iTforimtiian a5 sbewmin FI G
6 to the 5 franchise termnal 250, the franchise termnal 250 may transmt
a sanpl e proyisgi on conpletion notification including the details to the
server 220 (S761). Upon receipt of the sanple provision conpletion

notificafgon fromyhe fragchise fermnal (250, LhEAAYELLERI NI e the

authentication key 1is received from the franchise

terminal 250, the sample receipt authenticator 460 may

compare the iInput authenticaticon key or membership

information with the authentication key managed in the

15 database {(i.e., the buyer information DB or the seller

information DB) for authentication or approval (S753).

For example, when the authentication is not successfully

performed, a message, “You cannot receive a sample”

(§754) may be sent to the franchise terminal 250. When

20 the authentication 1is successfully made, a message,

‘authentication success” or any other approval

information may be sent to the franchise terminal 250
(S755).

When the sample receipt authenticator 460 notifies

25 of successful authentication as described above, the
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10 expenditure settling unit 470 may settle advertising expenditure
according to a conm ssion policy and notify the advertiser term nal 240 of
the details (S770). The conm ssion may be determ ned based on an issue
nunber of the authentication key generated by the online market or 15
verified in riasporisesd o parovegieest ther seerpXe cail onhér amdthend r anchice .or
based on the nunber of sanples provided by the franchise. The functions of

the nethod angth&ystemrebntdhgse ciepkesenputBvemtH canbe dypl eapphed as
conput er -readabl e 20 code in a conputer-readabl e recordi ng nmedi um The

conput er - r eaqahl; £ 8GO gb”%h@d’:&ﬁ@éﬁe@”¥l§§€95§f JTeflL Lim.  pL . St gglggg data

that can be read by a conputer system Exanpl es e conput er-rea
romory. ?%AM s DA VG gi 24 wa%“%m”??%éa‘vﬁ% Brb ndhet oo Fape. a
ol enent S 5 QLT nSFRCARNI of ey 0o & G O T REET Parsr &6 BAF. The
conput er -readabl e recordi ng nedi um may be distributed
transmit a sample provision completion notification
including the details to the server 220 (S761). Upon
receipt of the sample provision completion notification
from the franchise terminal 250, the advertising
10 expenditure settling unit 470 may settle advertising
expenditure according to a commission policy and notify
the advertiser terminal 240 of the details (8770). The
commission may be determined based on an issue number cof
the authentication key generated by the online market or
15 vwverified in response to a request for verification from
the franchise or based on the number of samples provided
by the franchise.
The functiocns of the method and system of the
present invention can be implemented as computer-readable
20 code in a computer-readable recording medium. The
computer-readable recording medium 1is any recording
medium for storing data that can be read by a computer
system. Examples of the computer-readable recording

medium include a read-only memory (RCM}, a random access

25 memory (RAM), a compact disk-read only memory (CD-ROM), a
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5 anong networ ked conmputer systens, and the conputer-readabl e code nmay be
stored and executed in a decentralized manner. Wth an Internet
advertisement nethod and system according to the present invention, an
advertisenment in 10 the formof a banner on a web page of an online market,

such as an | niemereti cshiogpd ngamdlloppiyordiniabl ang sel-éctdd dargettoustyener s
to receive a comercial sanple at a nenbershi p-based offline store can be

performed, sughdtrhaltiardiar,geti Aongeods adyepki semmehnegdr e reffiest kyehy 15
performed, nenbership-based offline stores can be publicized, and

| ncreasi ng Vi téaﬁe@ﬁ%g%@rs(&fﬁ. | ead, {00 | RGX 44y 5 es.
(0]

Wth the Internet advertisenent ne d and systemaccording to the preéesent

invention, a target custoner. can 20 easily_receive a comercial sanpl
Using an aut (ERELCETT On ey 161 ember ehip Bard MssUad (AT oug: ahibuted
advertisement on a weh page at a desired nenbership-based offline store
wi t hout requédfindy &F 9 s & T e YT i véi" S hetanpt @ e hef eby
conveniently satisfying needs of custoners desiring to purchase goods
after recei vicggdeld sconfiedei amaganpbe. 13taiad bendpparxgruttedt hdge skill ed
in the art that various nodifications can be nade to the above-
decentralized manner.

With an Internet advertisement method and system
according to the present invention, an advertisement in

10 the form of a banner on a web page of an online market,
such as an Internet shopping mall, for enabling selected
target customers to receive a commercial sample at a
membership-based offline store can be performed, such
that a targeting goods advertisement can be effectively

15 pérformed, membership-based o¢offline stores «can be
publicized, and increasing visits from customers can lead

to an increase in sales.

With the Internet advertisement method and system

according to the present invention, a target customer can

20 easily receilve a commercial sample using an
authentication key or membership card issued through an
advertisement cn a web page at a desired membership-based
offline store without requesting an advertiser to

directly deliver the sample, thereby conveniently
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5 described exenplary enbodi nents of the present invention w thout
departing fromthe spirit or scope of the invention. Thus, it is intended
that the present invention cover all such nodifications provided they cone
wi thin the scope of the appended clains and their 10 equivalents. WHAT IS
CLAI MED | S: katAmflyiter nedecadvef t caetent reetlked rdopricsimgrchase goods
registering a target information profile and information on at |east one
of fline storerik A @aRA5€ the dagstcif asamiion profile indicating
target custoners sel ected and designated in advance by an adverti ser;
provi di ng an advertisenment including information on providing a sanple, by
a target advertisepgent. er; ceiving -iLn i.nformatiqon of a
custoner froma cugo%ﬁ?%%n%%%?r?ﬂgt{;ge?}eﬁé % £ ggég\g}erltgi g@r?er?tr%and
requests the sanple and deterni.ning whether the custoner is a target

cust oner, bytiﬁtalfﬁaﬁéﬁﬁscﬁ‘ﬂ YA e herstbiae nade 5 VG HP E sanpl e
application formincluding information on offline store to the customer
term nal accEeGicHdPed HETPrE ST adsulds Hie thie 3t getn wiveked senent
manager, in order to select an offline store where the custoner desires to
recei ve t he wamploatofieple tadweritricsed hgoagst mierpt esgampi® @ppl i cation form
is being filled out using the custoner termnal; generating an

aut henti cat i envikey iter. epabkj ngtt he custanen temm nak becseeei ve the sanple
of the advertised goods at an offline store, in response to a notification

that the sanphg-applicalier banmaas heen Gomehed framdde QUs) Aie

termnal, by the authentication key generator;
within the scope of the appended claims.and their

10 equivalents.
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noti fyi ngafranchi se term nal of whet her the authentication is successfully
performed, in response to a request for verification of the authentication
key fromthe franchise termnal, by a sanple receipt authenticator
receiving a notification that provision of the sanple has been conpl eted
including details of sanple provision to the custonmer visiting the offline
store, WHBE EBeCLA3AMERi 46:termnal; and
settlingadverti si ngexpenditureaccordi ngtoa conm ssion policy, by an
advertising expenditure settling unit, wher ei n det ermi ni ng whet her
the custonmer is a target custoner conprises conparing the target

i nf ormat i on profAd er i d ndrher Shi Pt o8 TR0y based, pn: the Tog-in

information fromthe customer termnal to nake the determ nation

wherein the i .S8Si.0n pol i is.d i n ased on an_issue_nunber of the
aut henti cati on é?ﬁggﬁgfa%eggngFhgkgkﬁ%ﬁgq%%ﬂgﬁoéghﬁmﬁ?giéHfPﬁm?ﬁéﬁﬁnse
to a reguest faor verificati fromthe franchi se or based on_ the nunber of
sanpl es®Pr ovt d ﬂ%%tl%@fbfpggﬁén§toﬁ ore in z fRd d &fecl hpaPet
wherein the target information profile conprises at |east one of sex, age,
and ter M*thAFMAEEREs HEKYilohe of NEHSREABES tdedgnafBatancsb] etlsatedwhiod t he

sanple is to be provided.
designated in advance by an advertiser;

providing an advertisement including information on
providing a sample, by a térget advertisement manager;

receiving log-in information of a customer from a
customer terminal that selects the advertisement and requests
the sample and determining whether the customer is a target
customer, by an authentication key generator;

providing a sample application form including information
on offline store to the customer terminal according to the
determination results by the target advertisement manager, in
order to¢ select an offline store where the customer desires to
receive the sample of the advertised goods when the sample
application form is being filled out wusing the customer
terminal;

generating an authentication key for enabling the
customer terminal to receive the sample of the advertised
goods at an offline store, in response to a notification that
the sample application form has been completed from the

customer terminal, by the authenticaticn key generator;
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3. The method of claim1l, wherein the franchise termnal inputs the

aut hentication key issued to the custoner term nal and transm t st herequest
for verification of the authentication key to a server using at |east one
medi um from anong a virtual area network (VAN), an open nmarket seller
managenent system a point of sale (POS), an automatic replying system
(ARS), a cel Ind@rfyphone, and frbacobse reddeminat i nphts wbaheeshi pthe
information and transmits a request for verification of an authentication

key nmanagetechyitheiserves touddessRuVef wsinferidel at iheasdspmesdediding
4. The nethod of claim1l, wherein the method is utilized at an online

mar ket fepuBEeKerd NYvER9YSs chedbat &t | @RebYa ald B Soa1909dS KRY Cé?aﬁ Pée
buyers, and delivery of paid goods. 5. A recording nmedi um having a

conput ek e record r f.ar r.tarm. ret hod
accordi%ééﬁggg%% 8%%B%ng}a?§éalggg%gg %%%el%t6g%£%%P%bg%ﬁ%Fquvertisenent
system conpri_sing. . dat abase for managing, at |ea one of a target

i nf or mati on ﬁﬁﬁ%%259%na§%$%%f#% NG @%@?gﬁ%ﬁ?h l?%rﬁgtE%ESF8WE § PAS
advance by an advertiser, information on at |east _one offline store, and a
sanpl e 3pBli CHFOR T M6l UPefdedt iyt theCSamipie provigipgr gt the
advertisenent manager for providing a target advertisenent including

i nf or maEHBROBAL pr GvSditAgJa $dvepl @ fnlding arsidxe i ngf tdre othei nérsnohése
information in the sanple application formprovided to the custoner

term naterminal; and

settling advertising expenditure according to a
commission policy, by an advertising expenditure settling unit,

wherein determining whether the customer is & target
customer comprises comparing the target information profile
with membership information based on the log-in information
from the customer terminal to make the determination,

wherein the commission policy is determined based on an
issue number of the authentication key generated by the online
market or verified in response to a request for verification
from the franchise or based on the number of samples provided

by the offline store.

2. The method of claim 1, wherein the target information
profile comprises at least one of sex, age, and terminal
access region of customers designated as objects tc which the

sample is to be provided.
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an aut hentication key generator for generating an authentication key for
enabling a custoner term nal selecting the target advertisenent and
requesting a sanple of advertised goods to receive the sanple at an offline
store, when a notification that the sanple application form has been
conpleted indicating a selected franchise where the custonmer desires to
recei ve the sanplles ofieabwdr bifsed agaods ivhgmwecat vieide f foantheseuskeem®hal
term nal ; a sanple recei pt authenticator for notifying the franchise
t er m nal nphtwhethkersddresratd hert dgakb9n iksusdCeesSin | yupeshor med rinAnaz
response to a request for verification of the authentication key fromthe

franchi ggqt er pi-pakn188d the aRcaduektisi-RYy expepdicture ;sgtt! g u\?\hé for

I
settling advertising expenditure according to a comm ssion policy, en the

L1 ng “advert i S én
of the SnPATREERHE TRy e LR o s A P BB m Pl EP B o

t he custoner visit.i the offline store | eceived fromthe franchise
t er m naf™eng @ ‘”ﬁﬁg?ginafﬁé c%%%W%§$oﬁw§$chyaPs RtRr M bha&8d1l6R an

i ssue nunber of the authentication key generated bg t he online market or
veri fi eBaNASPBERENSEYESCHI/r efueSIOFHr VT | fFRER i ohPPFPOm t AB f RHAERRSECOTr
based on the nunber of sanples provided by the offline store,

wher ei nrehévaoghensiceat i (@R HKey gersellatler rdgquest satdhea chstonge trerdenal to
| og in upon receipt of the request for the sanple, and conpares nenbership
i nf or mabrorinpased eembegshi b nfiarfaiiaan obr amd hergnshoner # erddnest webh t he
target information profile, and when it is determned that the custoner is

a targetceustieAehont BE Lar geit rRdMErddtSee i anadeieProyi ¢as theveamhe
application formto the customer term nal

the server using the at least one medium.

4. The method of c¢laim 1, wherein the method is
utilized at an online market for brokering goods registratiocn
by sellers, goods purchase by buyers, and delivery of paid

goods.

5. A recording medium having a computer-readable program
recorded thereon for performing a methed according te any one

of claims 1 to 4.

6. An Internet advertisement system comprising:
a database for 'managing at least one of a target
information profile for selecting and designating target

customers 1n advance by an advertiser, information on at least
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one o¢ffline store, and a sample application form for
requesting the sample;

a target advertisement manager for providing a target
advertisement including information on providing a sample and
transmitting the offline store information in the sample
application form provided to the customer terminal;

an authentication key generator for generating an

authentication key for enabling a customer terminal selecting
the target advertisement and requesting a sample of advertised
goods to receive the sample at an offline store, when a
notification that the sample application form has been
completed indicating a selected franchise where the customer
desires to receive the sample of advertised goods is received
from the customer terminal;
‘ a sample receipt authenticator for notifying the
franchise ferminal of whether the authentication is
successfully performed in response to a reguest for
verification c¢f the authentication key from the franchise
terminal; and

an advertising expenditure settling unit for settling
advertising expenditure according to a commission policy, when
the authentication is successfully performed and a
notification that provision of the sample has been completed
including details of sample provision to the customer visiting

the offline store is received from the franchise terminal,
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wherein the commission policy is determined based on an
issue number of the authentication key generated by the online
market or verified in response to a request for verification
from the franchise or based on the number of samples provided
by the offline store,

wherein the authentication key generator reguests the
customer terminal to log in upon receipt of the request for
the sample, and compares membership information based on log-
in information from the customer terminal with the target
information profile, and when it is determined that the
customer 1is a target customer, the target advertisement
manager provides the sample application form to the customer

terminal..
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