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web sites, may provide space for advertisements. The owners of these web sites
may sell advertising space to advertisers to offset the costs associated with

operating the web sites as well as to turn a profit.

[0002] As the internet has grown, the number of web sites available for hosting
advertisements has increased. The diversity between web sites has also increased.
That is, the number of web sites focusing on selective groups of individuals has
increased. For example, some web sites cater to gaming enthusiasts. Some may
cater to women in a certain age group. As a result of the increase, it has become
increasingly difficult for advertisers to optimize their advertising budgets. For
example, some web sites may be better suited to a particular advertiser's products
than others. Advertisers unfamiliar with the vast number of web sites available for
hosting advertisements may choose to host their respective advertisements on a

less than optimal host web site. This may result in a lower rate of return for the
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Fig. 12 is a flow diagramfor specifying
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interface for displaying a list of networks that may be suitable for displaying

advertiser advertisements;

[0013] Fig. 10 is a price placement user interface that may be utilized for

purchasing advertisement placements in a network;

[0014] Fig. 11 is a flow diagram for matching advertiser advertisements to

publisher web sites;
[00158] Fig. 12 is a flow diagram for specifying purchasing information;

[0016] Fig. 13 is a flow diagram for specifying purchasing information in a second

embodiment; and



the conputing devices referenced herein. DETAI LED
DESCRI PTI ON OF THE DRAW NGS AND THE PRESENTLY
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illustrating the relationship between an ad space
broker 105, advertisers 102, and publishers 110. The
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[0019] The ad space broker 105 may receive web site information 120 from
publishers 110 that operate web sites with web pages that display advertisements.
The web site information 120 may include advertisement position information that
may correspond to a position on a web page for displaying advertisements. For
example, the position information may indicate that advertisements may be
displayed on the top or sides of the web page. The web site information 120 may
also include information related to a respective target audience for the web site. For

example, the publishers 110 may provide demographic, behavioral, and geographic



exanpl e, the publishers 110 may provi de denographic,
behavi oral, and geographicinformation related to their
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specify the technol ogy utilized by their audience in
accessing the publisher's 110 web sites. For exanple,
a particular publisher's 110 web site may only be
suited for a particular Internet browser or products
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[0021] The ad space broker 105 may then match advertiser orders 115 to
publisher 110 web sites based on information provided in the advertiser orders 100
and the web site information 120. After matching advertiser orders 115 with
publisher 110 web sites, a link to an ad server may be provided to the publishers
110. The link may enable communicating advertiser 100 advertisements from the ad

server to web pages generated by the publishers 110. The link may be embedded
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110. The link may enabl e comuni cating advertiser 100

advertisenents fromthe ad server to web pages
w@eoens7ad by the publishers 110. The |ink nmayP@EUS2009/042581

enbeddedwi t hin the browser code utilized to render the

web pages and may enable the Internet browser to

retrieve the advertisenent fromthe ad server. [0022]
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adapted to store the information communicated into a database. For example,
information related to publisher web sites may be stored in the publisher information
database 310 and advertiser orders may be stored in the advertiser order database
315.

[0024] The computer 305 may also be configured to execute an application for
matching orders communicated from the advertisers to publisher web sites. For
example, the application may enable the entry of advertiser orders and publisher

web site information. The application may store information in the advertiser order

5



mat chi ng orders conmuni cated fromthe advertisers to
publ i sher web sites. For exanple, the application may
wepabhes7she entry of advertiser orders and pubbP@EHI82009/042581
web site information. The application may store
information in the advertiser orderand publisher web
site information databases 3 15 and 310 respectively.
The application nmay then enabl e searching through the
andopiidlishérewebveite Bifdrenatioh databasen 3 dabat 336 réip&tif/e:ly. The
ubl i sher web SI suitable for . :
P ik e s e e Tavudt rechilisnSrautb siergraration
datdbasd 3 RPpLbIGAE @B sites thafl nlydeesuitaBle foParplaying an
desired position for an adverfisenent. The ad broker

adver{pen pdverisRIBRly F9& RE@MRISH V@ the eRANGEPRY thege@ctg%wn@y
spe%ﬁ? ato%‘él?é‘@ b8si¥or fr @hERVEARRRAT. e’FIﬁ’é’Q&i]:) %éy@s& G

audi ence for the adverti senent. e comput er
dergomaphig. kehayiasel, @@@gragfuf:eamf@ca&fd@gu () camaapplcptrawcmdmg to

thet@gFt §@%&%Bpﬁgkéd1\gn%gﬁ%p senent pl acenents on the

er websites an I'ng the publisher web sites

[Oﬂkglpt h?%(%agorgﬁ%P3§% ) g’gg?nf!: cfﬁ)aé;@cﬁ{) Jarhg?pllcatlon that

on" may enabl’e speci
enabﬂﬁatem"@rmived@@mqmmacmmeetssommp raubtishertvadbsites and adding

the RPRRHOELEE, 3lob fo MR (b RRetAE b O BhaRode fikdliphoation
mag eheblmpebwnr@lghe?wgh?aling z@brrggﬁun;s ggtsg%érgmpmuo\mebnd total
cos] paat wiBEegha st o AR TR P BT, pARei et Rang fhe

inforationt, iee pullisheh®Eb \m@ nﬁalyttfésad@{j t6 13 R ¥R V¥ Bublisher web
attributes. For exanp EUbl i sher web sites m

sitegjandsgigio f&\e@mrpem a?taama Gphite PyplisST Wep &iips Fyfhe ad
gro@H %a@aae ﬂéﬂatédﬂﬁh tﬂgpﬂhbm%nsw&kaveﬂ iR may %r@@a%w&twes

enabl’e qui ckly purchasing placenent foor simlar ads.
Forﬁdﬁ%ﬁ*ﬁﬁ publighenwely stepman vl fierget » eariculas deegaraphic group.

Gropgrr@egddr&@gqgég gwé?%r F wR\REL hé&@@é& Fﬁ%}/ %ﬁggﬁ LHRAS

e ages Lat’er, an advertise
purchasiicriacementddveimilasade nter exantpie asearkgrgupumay havet thdes

oo 8o Sl Tl bR RG] SRR o 0 an
30. deeiéi, shexdveribersinbe svidhhtat pladet odw ebeerﬂseme?!td td #reg®ime group.
t 4 .
in 1S s 0 ol R nkdnb ied RYR0BE eGP anararenitg
havirightbirspest avedaret foe publisher $gbtsas iR maieh thdasesiad adhget
Ser ver 410 and an adverti sement dat abase 420. The

au é%%"?em 400 communi cates with a publisher web sever 405
is_.also shown in Fi The publisher web server

1003g)s. g 4 et seerid0der @m@an@at'r@a@ewws &9 vebippggs
genbheﬂéd Bwuglmk ReB BB NTRA LY StEnWRID iRBBIESs bﬁ aa%ewétraﬁ 0&hd

br owser 415oerat|n_c|1 on a user term nal .
an gdyvgrifseaent fatabase 420. The system 400 communlcates wnth a publlsher
web sever 405 as is also shown in Fig. 4. The publisher web server 405 may include
suitable logic, code, and/or circuitry that may enable communicating web pages to
an Internet browser 415 operating on a user terminal 425. For example, the
publisher web server 405 may correspond to a computer with an operating system,
such as Windows ® or Linux. An application, such as Apache ®, may operate on the
publisher web site and may enable communicating web page information to Internet

browsers. The web page information may include web page content information,
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adveRRWARINE seEB?aﬁﬁcﬁ%r\’&héé@véﬁéfem@rﬁl %ﬂ%r%&g%&gﬁ may el enable

communi cation wth an adverti senment datab
comriviicatingeaiertisementatoelntE2oettugwiers| (de asdseeven Al@nmpay include

df
o SRR A T3 ARGl e 20, e
data‘rb&seaﬁta@enay mimietadmrttsentenﬂ atrtentedatal |chiasgjraptdcs, I’«_axt, .
bl | b te t eti dat a t hat | ze
andef Sk oL B R B B Rt R e rarR L - e
adveitisement bentpotddts hety a/l@domhﬁeqoumd?m dieaargeting data that
men

prev ousl assom wi th the adve t via
maRhE LAY Rpeqte b geverl el i BB oRaRD pies. ThE
pubﬂﬂ@ér@ﬁémﬂtes&né)eﬁék%%eérppr@k/@%I@)és@oc\!}@ﬂ%d RAGEhERYVE@isement via
communi cat ed fromthe I nternet browser 4 15 to the

the sygiems3RY (Rige13) depriiedapove) n response, the publisher
web server 405 may communi cate a web page to the
[0028}; erlpaPeFtioNsa rreqvefsto FipRlavanvehaRRoCcBAIRRI COstrBEnipRipd from

the IMEMEEBrowveRe Yl 5 %‘tHerlﬁIHiléﬁér'v%stér%r A rlh%é;ﬂﬁs@r‘the publlsher
advertisenment. The execution instructions may

welcgsivent Qoanam gommuicase ajverknpage mrtbmlrtth@eauroy@ev éﬂ 5 4Ibe web
pagEQ:oH?'ﬁuﬁ E‘étga rﬁ%}y iREIQYE Bked g({h%n |rl| ﬁ‘sgfo? ?%mé\nﬁ%laﬂt er net

br ows comruni cat e pu er we
advedeamehyl ae dmcaltlooIrtSItfeleSsma)ﬂenableI:OmnTLInlcsatlmgyanal | ow

f ! he
aovpiBpREnEothe SriersS AT a IR ARy Db RER A JB e gre
Inteched praysat 446 rhdnecdmimainicate hutdisserwdd Site idpatifyingaiita tohe ad

th ubl i sher bsit identifyin ata, the ver
servet ¢ 1flny MscBrE ARG A ST St e SRbRndeai sl
pubfumeravebaéiwafdrne%pmhg ke waty p&ee l@éiﬁ@als@ta@ed Whtthe ﬁrh@met

\B bl4! helj web site. After |ocating, such
browser 41 pon receiving the publisher web sité ldentlfylng data, the ad server
410 may search through the advertisement database 420 for an advertisement that
may be associated with the publisher web site. After locating such an
advertisement, the ad server 410 may communicate the advertisement content data

to the Internet browser 415.

[0029] Fig. 5 is an exemplary search result user interface 500 for displaying a list
of publisher web sites that may be suitable for displaying advertiser advertisements.

The search result user interface 500 may be generated by the application operating
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advertisenment, the ad server 410 nmay comruni cate the
advertisenent content data to the Internet browser

WA 1®9/1§0029] Fig. 5 is an exenplary search respCT/USHE?/042581
interface 500 for displaying a |ist of publisher web
sites that may be suitable for displaying advertiser
advertisenents. The search result user interface 500
may be generated by the application operatingon the

on themouipeiter35 sHoowniniRiy. B. dThe3sealtie rexeitiusbr inesfick 509ahay

ol SLoe 3 G PR H4 61 RisE0 Gl ¥ I T HE FEFO Sl

regRATHOBEMay Meludde %r@%rdf%ﬁluﬁfnsqmﬂua'ﬁg d fiel ddﬂirﬁrg 5@5 sS4 Eftegory
colum 5 15, a category colum 520, a bookabl

colyrp Pdsd brekakis lﬁ'i*ﬁfe§32‘5ns %fﬂ%!mf‘l@ér ambﬂw&wrpowm 530, target
CPMar{o@ﬁﬁn CERY S0 TS 2oly So4 I 9Ll @P%ﬁ%gg@ﬁ@ aléd be shown.

filter button 540 may a he ad
[OOQﬁPUpTH@Sé Q%Mgﬁﬁy’éfo%ég%lﬁesaeéér%% d?fcoﬁ?r#déqnélg%mg 2 site

I ncl ud I nNg site col umm a category col um )
colyyar bbD.om catepanyrcoBaon S5ab, aposiioreeeliion 5661 amadsiEBension column

565|f, %}'g dg?etsec%llﬁﬁrlm ) 5%{;91\/5%%'?4 S H@%ﬁ%ﬂ@sigggpouﬂwg 580, and

ssi ons a cost
a cad aplimrr MI Thaisearch esdtfseeintejadenoay mmILm!bhbenerttymmof

nfor n or the nforrm resented or
niofarich e i B ndion i bR el i B RS M ne

accbrifiy 1oethe (mﬁtuﬁé of e infembtienenthe refuitdieents of the[desl] A
list of publisher web sites that natch the targeting

[ooimr ormtti ojﬁubrmrd\ﬁ@ dites ?rmtadmeh théétgrgstﬂ[f:wgeﬂifoﬂ‘ﬁa‘tidl@ﬁprovided
n the searc resul t 1 O . -Or xXa e,
in af‘t?é"’ﬁﬁ'ﬁ%r e H@V&?lﬁhog‘ﬁ‘éf‘ ”\)\%B dr é%S‘ﬁ‘dﬁg'BB @ﬁo%rﬁﬁamp'e’

the hbﬁleﬁifttﬁ?@ pGlisHaNweb Shes Mag iR ih Me SiREcduhh i535en
site may be shown in the category columm 520. For

Ca’f%@&w{ﬂr@aclﬂ ﬁéb%%leé@/@wﬂﬁmaxbfée safpym tnsthefcgteggriedlunta=0. For
exa|"n’ﬂlé‘ttﬁéj cét@gé@%é? be T%rﬂ%“fﬂ?%rwé’rg s?@%ﬁﬁ@b % bﬁﬁ?{se SFHPMSmber

aval | abl e ubl i sher web sites may be shown in
of bpplalne ireIgsBoNSrpYaidieis theopuhish&2eb Jitas Haykatshewn in the

book%@%éfe%@%ng%}éww gﬁ% p?ﬁ‘éj b6 ave gﬁ}ﬂ@?ﬁ%r?sg%ay 88%(%Tpond to

| mpr essi ons
the Reindec alf ich presfsionsea puhfhsher mea@lavpaballadaleer web site may
al so be shown. The rate card infornmation my
[0032]r r F3perward infernfation for@RICh publigher wePMiteamaly bise theGRpvN.

IV LS b e s oo
assb@a’sehorvmn the ptu(tj)EBTl‘fdrme steM The! floon, A:céf@jé_lr hatriﬂieilst @P@Efor@@&h

5 )
pubfSlie e SR nas SBowr T lETIror SRV P e 530, Bek targs

colunfiiP 585 ah@Nst TR daurn 64HaFRE flobk, feet@i IRt SFOf may
ssing a purchase prlce such as cost per click

coneeprey (9rvalNt PRERS At TRBAYORRY e ke G - Other
manrerist &:reskind'8 bBARMa%E phibe ad@htdsQBst Jdriibk ROPCIHEN IR Yer

action (CPA) may be used and illustrated instead or in addition. The floor CPM may
correspond to the minimum price a publisher may be willing to accept. The list CPM
may correspond to the price at which the publisher may sell advertising space
directly to advertisers. The target CPM may correspond to a target selling price that
an ad broker may try to achieve for selling the impressions. In other words, to
maximize a profit, an ad broker may be motivated to sell impressions for as much as

he can. The target CPM may represent the price goal for the ad broker.
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correspond to the mninmumprice a publisher may be
wlling to accept. The list CPM nay correspond to the
wp@rioer4887 whi ch the publisher may sell advertiBCTYS2009/042581
space directly to advertisers. The target CPM may
correspond to a target selling price that an ad broker
may try to achieve for selling the inpressions. In
ot her words, to naxim ze a profit, an ad broker may be
[0088}] i vAtfitdr buttomed40 map be psovidesd fhat nay enable mrdw&ngth’e list of
e targe may.represent th ri ce go for t
ot erar BlredT 16 icRRaite fher s raad b Bied Mo e Hisapox
useiite @ARDEED SHIWrPIM Fﬂ% aMeRrbfeslinglo MYLBA She lﬁltéﬂfbxsﬁdoaﬁay
further. i cking e filter button 540 may brin

inclyfie aquok@?'ewafer%@ns CRe @ pare80% @0flagh kM |Che<Fl$ px W
boo‘ﬁ%l%ﬁﬁip?ébs?dh &t b6 15, BRd fa'fldo?bménﬁfgoﬁﬁio' 9 @e a

bookabl e i npressi ons check [ oor CPM c

bOOAf@hleempoesswnb@de?ﬂXefﬂﬁntbp@sid@r@kﬁrénw patex thes st 0énublasher
wety SF8 10 RS ERI AV InATHe odbabib OF pRORPp Bt R fiRRy Rl
mingabini reingrered imgesgens. onahtbe élopm@PmensbaWO ’qmeead broker
’ ar an ni ni,mu
ma BR8N S st P EBP RO GRS B ahif HRSSP BRI s tael,
havbhﬁbr@danlnptekierroUEQPmresg]thetrheelvaMe e)ften@ublﬂrr]\efm}r?hm web site
t t hose IS sites, that have
ist el B el mndings of Bk Me ReSiATE e Rpapichepidox
60504 fisdraPWeResk bex 61t OfRY paaarﬁétbtseérﬁdvélue§m@g ec:lfled
ei ther or both the bookabl e i npressions check

i i e g S OERIRC RS BIaSORR . 662G hoqkaP BHETPER SSiafeend floor

CPVIas HiSndeMolR é@%lér&%l)} Madiand \‘lhére\faldl—:ol)é dpBRéEd, the publisher
interface as wel ltering by bookabl e inpressions

list ey bre lmted@mwrdsnglm Eﬂrd@cann e b@'bﬁéwﬁhaf yebsitgs widh the
| b
speEEal@d h{b%rr oV %ﬁl%é)'élﬁﬂ)@@éélcﬁ% nr‘{pq@ apon y putﬂrlcb%‘éIdWe €

I'm t ed accor or exa I sher web
spegnfreégf,low €RM mey dpsbiovined nunber of bookabl e
i npressions and/or a floor CPM price bel ow the
[0034)eci Retaching tmIFiQCPI\thma;d U@i@karmamquw@mym?e&asmi gugil. teo
' t qaal
progo o CEN e S GEto TR BT o Pluh TRE RRSh BT v 3ser
mtep‘abd: |sn;hlaraS\mé)pnmeaplmcamanm«?OOmeWmmd:lg s?UcIRemsrlrtgﬁe Fig. 7,

the Pl BiARePRa i (& ek i “poieeriutast i g ab AAiese
budgetild Tadgai infgresslory §6al entrydoxi1abh @rdﬁpﬂ%@ﬂtCFFN/l ety HdQ,720,

a oSNy bk 17507 Dackabla neiesgen Ie19 745, 1B sRapid /50, an

imptdBRigtssd P bek 738! 8 prdbeised OFN ka8, Eh@ la%to:?lack 280.
i mpressi on goal lock 730, a proposed CPM | ock 735, and

[0085]COSthd &elkr i tﬁ‘l@Qﬁde rﬁa? c@trré’ﬁfonlalig @I@é tJtélQJu@ggtosﬁae@m)éd in

corresp ond to e total peC| In an

an %«seétﬁer @&er@ﬂaéfae avﬁjlabh?ebtaigﬁt fl%iféﬁé Om@g@rwsp@na teythggamount
of tHEYrdePIHR RROAG Yl BR BAPMALA. For example, a budget of $20,000

may be specified in an order and $10,000 may have been previously utilized for
purchasing placements on publisher web sites. Displaying the available budget in
the price placement box may enable the ad broker to quickly ascertain the amount of

budget he may have to work with.

[0036] The impression goal entry box 715, proposed CPM entry box 720, and
cost entry box 725 may be utilized by the ad broker to specify the number of
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of the order that has not yet been commtted. For

exanpl e, a budget of $20,000 may be specified in an
woeaensszstd $10, 000 may have been previously utPCT/E809/042581

for purchasing placenments on publisher web sites.

Di spl ayi ng the avail abl e budget in the price placenent

box may enable the ad broker to quickly ascertain the

anmount of budget he nmay have to work with. [0036] The
impregsicessiesitedycaproppsed CBOKfor Each jmopesions, GiAl setotal yYobiox

383553%%91)5@%@%55@{*{%%%ﬁ»ﬁpm Pﬁ%@ﬁﬁlﬁ' whecsleblg S
100800 RS PRl et St T 778 SRSy replelbrBRer of

mpkha%ldw BRASSIE FEMNokindimplesBithsiPk plbieshe B $fe O Msplaying the
field 745 may display the total nunber of inpression

tOtab(}'émpﬁlbqﬁé)qOBﬁblsd@[@[&?@lqnﬁﬁvé@% ﬂkay(ﬁ'i‘agleﬁbﬁlqdﬁ@kerv‘@b
asceithif thhRIndYh M of %&bsé’lb’r@ﬁé iy RREKE QS with.

I mpressions avail abl e may enable thé ad broker to

[oo@@jcefﬂ% fatd BEdTRId PBEHR r&@aﬁhe'fréelﬁ Qérg;b? rZ(il i 750 ay

have to work wth. 003 he rate car

assgFiaigriayith agiven wbllsheaM@@tSIfén @l$nl@1|nm fmot@r@ﬁt a0d ikt GPM
ma;f‘er%tﬁ@fheo Ho}gﬁ@p#@rtéinte?s B ggt’glﬁ Er o?&f CPM. For

ar get ena
exaa’spdm rtln@flcmraCBMi maﬂob@r&sﬂoud 6 the It)Wesimrmeqmd O0QPMhpifessions a

oo U R SEL TR S BTG Sad bng

whithothequubtisher Badls bdsértlﬁﬁg/lsp’a@e diogotlgspaddertisershe price at
whi ch the publisher sells advertising space directly

[0039] adMerhurakersof iMPEE3Sjond liesinedipespaskediCRV essd hiedotal cost
desi red nd the total cost may be
may fig 5‘?'%@56{}%6%805'[%4”790%%3 OByuati on: NunOf | npressi ons X

pr oposed

t al the total t
for 1o oooqﬁ H‘&f RRESHIEnS pé%‘l?&ﬁ%%‘"ﬁ% gétr %1000

For GRBIR el Sl Faaon SO0 RPEBYENS BER 96k S Sereacion0

|mpté$€|o&ds BeRk6r The impedssidmegosd|odr 73pesiobbest CPM IBEk 735, and
' [ r oposed CPM entry box

| box 7 15,
COS‘?’% 94:@ h‘%g’c?g‘%%@ntﬁgiﬁr thQ‘?é(fiB 'qcéstbéaﬁ ugsPpcifigdin dmpression
goal émrﬁ@bm%@rromdtm:wnﬁy%a@@b] S54 e&mhw%ksrzshan a

speci fi c nunber of ressi ons hi s case, t he ad
reSHﬁCBK%'V Ay exaserle athead roker mﬁxeb@dmre SAPEMBR LT ogtsthan

a sgdRicTRBibdr 3¢ hn;?ré%sno;@ € namlsgf %éﬁug@ybr{n%@ﬁn%}ggﬁk EWafbie in the

desired CPMiIn t ropose and upon
coskgnterbhaxg’2b viathgegost erckrﬂﬂl%e'rmecﬁd bmiseremsydm snegify a deswed

P BLIOUACRR B It 56 Qe s o
impessipas mayariematidally roer edailaiad. rramther instaanes,lee ad broker may
be more concerned about achieving a certain number of impressions rather than the
total cost. In this case, the ad broker may specify and lock the value in the
impression goal entry box 715 and unlock the value in the cost entry box 725. As
before, the ad broker may then specify a proposed CPM and in this case the total
cost may be automatically calculated. In yet another instance, the ad broker may
desire a specific number of impression and may also wish to control the total cost. In
this case, the ad broker may lock the values specified in the impression goal entry.

box 715 and cost entry box 725 and unlock the value in the proposed CPM entry box
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total cost. In this case, the ad broker may specify
and | ock the value in the inpression goal entry box 7
wa200ane878nl ock the value in the cost entry boxp@RBS2008042581
before, the ad broker may then specify a proposed CPM
and in this case the total cost may be automatically
calculated. In yet another instance, the ad broker may
desire a specific nunber of inpression and may al so
720M $porf peeffihg Mhe ResNbmbosiCHid/orlthe EbstSthediepoddacCRId may
broker may | ock the values specified in the inpression
be ¢pieHlateflt ry box 7 15 and cost entry box 725 and unlock

the value in the oposed CPM entry box720. Upo
[004fcci Pippiayingitee s Badgehrniaaiahia/epoetmorpufth thejaumber of

bodRh &@CPI%EFES%% Ry the reﬁé'oSFH |ﬁfcﬁ"ﬁ1atu[n@ %C}] all@lfvstﬁé %}d ' W@kérﬁ@

order budget and avail abl e budget al on
quigkhihgeierraine hovikapneimpresHiess ionuremaset @ra@@tlmdrmwe for the

|mp Q)rngatlerﬂ @pﬁgg?é%&‘@r o%ﬁs ﬂ%ﬂr‘%‘ﬁf‘éthb d%b&éﬁjt Iocklmportant

eterm ne ny I mpressio 0 purc ase an
parapetenabngauendtioal ¢aécdlaqerle$smmm$tanppmrrmterg ﬂ'arsaney @unrther

e.t.he ad br ker ool
aid e R AR it B n B B ST R8RS e e
optipe prigd for she 'ﬁlrprSSsmys.further aid the ad broker in
determ ning the nunber of inpressions to purchase and

[0041]e dRéturmihg for Fige5 fthe atiheokerpnasaddpablish6OWah sites to the ad

Ret ur ni to Fig. 5 t he. ad broker nmy add publ. sher
oy aigh B8+ ne hings obpurlnPEPb e e bl iaihs Sie
coltnhlnb B5S8N&he wiégéhé§ﬁntﬁﬂwh@h ﬂHeS;ﬂJbﬁ}zI@& Wéb itk fall bty be shown

col utm 550, The_cat egorl es With whi ch the publjsher

i oA gPer GOk Sty T OSB! HeRCISP RGBT o8 Wi 555

pung}ﬁaHv%IﬁSégé% rRdy 5@&3@%‘9@8 Wlt%ﬁ‘ﬂﬁ\@tporsﬁﬁh%ldﬂﬂ 96(5‘ For example,
publ i sher “web ayed within the

pa spl
the {aloe NeHN DR i SBown vFs Hon 1624 seqbR fordisplaxngtheadyettisement is
towgfg% é[h@t e W%%rbag;\%g Trh‘:é%ﬁ‘n@ngleﬁ oﬁ?ﬁ{%ﬁggﬁ@%ﬂgﬁﬁeglon within

enent Is rds t
the dielrepagieanayipe aho\amemma@ledrmnsmegjowrw\ﬁ@ﬂin ﬁhe M@uee bhown in

) . . U Th
e BRI SR Aol A SR BT 80 SRR e T
advemseeuepbrmnm THeedatez éoridispayied theadd vehiseatbne nialy dermsdoivn in

Th or dis t he adverti sement may
tne BERLTlkn SRR Tigh o Bt el i esor ek ST B Gs e
asstedlmwmn sUbligiee wensitecaly baspo@nah sk GPMcatanh 575,
ofSRReBSEN A 58 T D ol B e S99 et h G
colur@§ B¢§t|in§>ﬂ$s\éion-|—<’£b%rﬁﬂ|5€@Saﬁd‘c&?%mﬁ{mm MA&Y cotrBES S ARe
col um and cost col um correspond to the

valquﬁg)@glflgg,g@, the @HCE P@C?ﬁ'@nbp‘%éo%(%@eﬁéﬁs%*éﬁ@ W}D’e( Fi g.
%] descri bed above. [0042] The publisher web sites in
[0042]e athegpWRlisheradelopiterd] thead gpinsregiad raAYEen be saved under

an ad group name. For example a default name, such as “Ad group 1” may be
generated. Clicking a more actions button 595 may generate a pop up menu, such
as the pop up menu 625 shown in Fig. 6B. The pop up menu 625 may enable
changing the name of the ad group to a more descriptive name, such as “Sports
Males”, as shown in Fig. 5. The pop up menu 625 may also enable cloning or
copying an ad group to a new ad group. An example of where cloning may be useful
is where some, but not all of the publisher web sites in a base ad group are relevant

to a particular advertisement. In this case, the non-relevant publisher web sites may
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an ad group name. For exanple a default name, such as
"Ad group 1" nay be generated. Cicking a nore actions
wheihoss7305 may generate a pop up nenu, such aRCT/H820p0M2581
up nmenu 625 shown in Fig. 6B. The pop up nmenu 625 may
enabl e changi ng the nane of the ad group to a nore
descriptive nane, such as "Sports Ml es"”, as shown in
Fig. 5. The pop up nmenu 625 nmay al so enabl e cl oning or
be delp;ddrfgoram@de\gllymlmweﬁcacbgmaw Edlsg‘nawpnadka gekalyementting a

wher | oni be usefu ut not al
vardly b 5RpF el hagtodtinnd attiBubh S4B SR by ouP
Altérah@NerNta pareRt 4BGroup Wha! bareheatdd &RIMBBH cldned! MdgitoASE.
t he non-rel evant publisher web sites maybe del et ed

pullisBen Wt SitRSAINGY &ma%&?dgtpd% clomgg adgEQuRsHigiAreate children ad
grofpsé Cihy cARIPER al 'g‘?&dpﬁs MQ& 'sﬁér)é t2gePUAERPRIdrRRtioS b\fi’tﬁ?he

common attributes wt base ad group. Alternativel %/
pargnipag @wupa?@dgn@mlsmlw leraed vedieanel Infererationsmigiie to the child
ad ‘E'l'pt' onal publisher web sites may then be added to
he cl oned ad groups to create children ad groups. The

| d
0083 e 3SR DI Tk B ES o, T o
groupocharcget asqyantedack am eayrihdudean ordaniudget ftad 80& an

aveighieRueelist Bro ittt diBeoctnl 2y Bra R T s gy Prme
ordenbiidot 635 840 avalftie bl 610 maylearddgeto feabtbl 808get for

o el A S R O

oofkf P BrsP 4 St et ad o SCGRREATS 5 sRl i iy pragpet

confsgmeﬂuieidw&za@detge@ padfileptieie 83BN4 plackRRA ficld835, i o sreatiisd/ad
second ad %rou i ons_815 and 820 incl ude an anount

flelg B0 R0t PlapRIngs ink 55, 4t alyacd FIcativeink 85, The consumed
fleIOPBQE fﬁB?/rH@pléy @‘n‘e%@gmoﬁn%ﬁﬁé bVo%‘i/b@Qgét' Hefit 848, pa?t'ﬂ:ular ad

pllacenents |ink 845, and an add creatives |1nk
groe%oTheerg@bmgﬁlﬁé dietd &mez display taigsnajnfemeatioptassociated

witFRUY g8 t%h%’sdfé'm@?;?@g, t%qufgr%g%ﬁd ng%édd'éﬁw:ﬂ{fo%tlon

gr oup. T target pro I'spla
The piegementy fiele Wﬁmtav dispiaystbe inatmber of publisher web gitesuyithin the

2 3 SRR BROLE DAY o PR OERS L ery

assnciatearwith thewdsl grshpr web sites within the ad group and
the creatives/ad field may di splay the nunber of
[OOQﬂver't'hesedlbptasemsstsdunmséd mayt éndbihe editing) ptmpmehﬁs()a’b&bcuated

dlt cerret link 845 nm abl it
Wit S 68 HEOHEE el a2 TS a Bréfr ik spagch resui
usef hﬁeﬂfad@%(]wshoﬂwf iaig. tEh@"l(ﬁﬁhabrp@baraté Peteardersall us@stietface
500?\@34@{ gql%qgl?egglm Ogltﬁsggvg]en cggrf%ige F5rom therréa}/he ochroker may add
and remove publisher web sites from the ad group. The add creatives link 850 may

enable associating advertiser advertisements with the ad group.

[0046] The second ad group 820 may correspond to a copied version of the first
add group 815. An ad broker may, for example, wish to treat a given ad group as a
base ad group and then may create clones of the base ad group and make subtle

placement edits to the cloned ad groups. This may enable quickly generating a
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500 with the publisher web sites in the ad group. From
there, the ad broker may add and renove publisher web
W@ paed4§78om t he ad group. The add creatives | iPKRI/BS09/042581
may enabl e associ ating adverti ser adverti senments with
the ad group. [0046] The second ad group 820 may
correspond to a copied version of the first add group
815. An ad broker nmay, for exanple, wish to treat a
varigty6abgrotip tHat Afaydb dReas@ol B Phdreadihdd@rgaTaVdiehedtian the
¢l anes of t he base ad group and make subtle pl acenent
origingl ase 3d(HRUR:| oned ad groups. This may enabl e quickly
ener ati ng avarlenﬁaof ad groups that may be focused

[00871] a ot ecqondisnekpdimegle fA\RIEFYE CRAY PRiPe $Reinisregiet i the
|de|*i’ﬁ§ Sf B [AbAsHer v&&oéhgs WiEre 188 FRRPe &NRARIVBRREMents may be

advertisers may be so interested in the 1dentity
shoyin. t Rethpi e QWIS&Eb mgythesmaffeeancerEd witkeg pfgining,as many
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may be shown in the networks col umm he nunber of
in an advertiser order may be shown in the networks column 915. The number of
bookable impressions available within the network may be shown in the bookable
impressions column 925. The bookable impressions may correspond to the sum of
the number of impressions each publisher in the network may be willing to guarantee
an advertiser. For example, a publisher may guarantee that an advertisement
displayed on the publisher's web site may be displayed 20,000 times during a given

time frame.

13



bookabl e i npressi ons available within the network may

be shown in the bookabl e inpressions colum 925. The
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may be willing to guarantee an advertiser. For
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chart 1010 may correspond to the number of available impressions and the
horizontal axis may correspond to a CPM price. As shown, the number of bookable
impressions available within a network may increase with the CPM price. This may
occur because the number of publishers willing to sell advertisement space may
increase with the CPM price. The volume of bookable impressions may therefore

increase accordingly.

[0055] A desired number of impressions may be specified via the slider control

1025. A threshold line 1055 corresponding to the desired number of impressions
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I npressions available wthin a network may increase

wth the CPMprice. This may occur because the nunber
wo@Roopnkd7Bshers willing to sell adverti senent SPE/ES2089/042581

increase with the CPM price. The vol une of bookabl e

i npressions may therefore increase accordingly. [0055]

A desired nunber of inpressions nay be specified via

the slider control 1025. A threshold line 1055

ma}é be rsﬁswn e the ﬁh@“ tﬁhe rr@s%er eshicaliytgigned vditr}ltmep(lséimﬁgﬁhe
..0e sno e. char an e vertica all ghe
Sldgy eaTHONA0 P RaY 14 oHNa) Tecsoel Ronttl | 8s BrovHaIse g

lowaNtheltRBRbIAYINE N@58dndaherefitt e ndBBSr dapFisisaRdired. The
| ower the threshold Iine 1055 and therefore the nunber

cospin tepy eESPiher hackingthe imMpsessiys may e displayed @pie rieposed
CPM%W&&\J% & F S LEst H%X@T%g%&?@ﬂéﬁdas' e slifer control 1025

propose ue entry cost mmy vary
is raiserbainid logleyeds Théwalgks deowe withinahe 1ppRessionrgeiakentnalek 1020,

ok 1 5 8 45 8B, SHRNS, 00,8 R 539 20 Bl

conét isyadpsiedl OBt impressiory goal entrg belki1d20 andmniropdseldsCPM value

adj usted. The. inpression goal.entry box 1020 an
e SASSIEBH e obPY ARE R e BOSE RO Ty i e control
1006l TiesvahReshdwrein thié @osthentiyiaxeD3banaBbé demparatvidthe
1005. The val ue shown in the cost entry box 1035 may
follgydng APRH®Y via the fol | owi ng equati on

Nunf | npr essj on roposed CPM = Cost [ Q056]
Al ternati vel Wmﬁ%@gaﬁ s EREMPSRALTM T Hestli npr essi on
al entry box 1020, proposed CPMentry box 1030, and
0088: AlrrndtaBi ROGB s BE SRUEIHe BETebHOT Pdl RO 1020,
propd¥d OPNesHyPbXIWB0, Shd 685t HBHHOR11088 0%y By spstifird ah @dls
automatically to refl ect the various values. As
casgelbgrimpeagsighapal gliden cpairelr98e enqbeupdated aptanafigalioigsreflect

the VAHARSy bes J:lé’é‘dﬁl%@d %Bgvéjﬂllitﬁ‘f'gf@%n%@ t@gjd. 9, kRGarbls vallues

val ue o as'partlcu ar parameter. Providing a graphica
may b@tacked pod ugloskedse ag te lesk therivalve of aipapicalss iperameter.
i | . .
Profrd HePhRal ol o Asp A ARPRE DY BE hfiffeq il RAGLE
différenplr mreposatsCBMairicebineayaenatilé fher ahbroger oeqyickindeterniine she
LN turn may. allo r e efficient use of.an
ot [ PRof a b RS et nicR el o o TRisg 18R may alloggfor
morerafficentrosy oiidd ddvertisigigisudiget o t he ad group regi on 910.
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di spl ay the position and di nensi ons of an

maybe 8PewR %ﬁtcaﬁw%ﬁolwprﬁm. The position and dimension column 955
and 960 may display the position and dimensions of an advertisement region within

a web page for displaying advertisements. The flight dates columns 965 may
carrespond to a date range for displaying an advertisement within the network. The
proposed CPM price, impression goal and cost associated with booking impressions
within each network may be shown in the CPM column 970, impression column 975,
and cost column 980 respectively. These values may correspond to the values
specified via the network price placement box 1000 (Fig. 10) described above. The

network information in the ad group region 910 may then be saved under an ad
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associ ated wi th booking inpressions wthin each
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colum 975, and cost columm 980 respectively. These
grov@hae®. neyditopar esdratishs, eutthes tlﬁisu@essmmﬁ witterbfarieacé teFig. 5

net wor k prlrfce %Ié)a rren box Oé descri be
aboygoay PeeriRen 6 AS OFRIR: rPWf ?Qtﬁﬁlprfa@(
ren8hBd BR¥I0hB8 BinB i dsanieémeniahapBe @G%c‘i’é&@d RARRhe ad group.

Addi ti onal operations, such as those described wth

[0058f errei@cm fsQ fibd d|a'7grévﬁ%ranatmmg%veﬂrsfe@ém.ﬁanémée td
bgrou For exanple, the ad group may be renaned or
pu

shseveasitesady éwquks@@én@@ afrggtisRr idergrpubegomnyni¢ated. The
adv@ﬁns@ BiRr mArGliaEbA a @értlbém@ntf é%lﬂé@gﬁ@@h&gfargetl

INng a vertiser a vertlsenpnps to pu
mfoghah@n Por exaowite, the eudignceativestingdeformatier mascolrespond to

advg p%%%?‘ |orT|i'}1qo thg‘r% R ﬂ%r Ma &Clbléﬁgw%l
AT 100 BE G0k il

semsn as we S ar e
mformémn”r@taognaphlédnfoena’nmi eecmbk)gaumfoenatmrt ang &tabrgite content

el REG TS R B SHPRER DS R SUBRaaPRE el

tardeﬂéodlﬁﬁnteﬂhat @éﬂ;@ﬁﬁ@ Augiehbé Ca’rgﬁtingoﬁformetld)‘rmsloﬁgwnh various
|te cont ent |nforma

n Ornat|0
attrly e 4Bt ST thAPUBT et WeRea iy a§ Bplaysty Fepetample,
as dERribéd 850VRith faé@Rte BIFIgeBClBE rahi, cBRigeR), hofmber of

audi ence targeting information_ al on% wi th 'vari ous
bookgbleiihptessions syeiahie andirele ¢aid ifomnationder orah ryblighierwgh

snebﬁa;ﬁbéﬁlsﬁ ?gd_ For exanple, as described above with
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abol W TBEERHSROIF 4t i I, SR IERoRG erFaripit aptiag and
dim&fsiond) eﬂ.gﬁtvcwtés 2R RN Gve riNcPiais préftded CPNVERTIressi@gbal
and cost associated with each publisher web site may be shown. At block 1120, the
ad group may be saved. For example, the ad group may be saved to the ad group

database 320 shown in Fig. 3.

[0061] At block 1125, advertisements may be associated with the ad group. For
example, via a user interface, such as the ad group manager user interface 800

shown in Fig. 8, advertisements may be associated with the ad group.
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and cost associated with each publisher web site may
be shown. At block 1120, the ad group may be saved.
wo-20098x38pl e, the ad group nmay be saved to therPEMUSOOUMI2581
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publisher web site and the avallable budget may be decreased by the total cost
calculated above. The total number of available impressions on the publisher web
site may also be decreased. Displaying the order budget and available budget along
with the number of bookable impressions and the rate card information may enable
the ad broker to quickly determine how many impressions to purchase and an
optimal price for the impressions. Providing parameter locks may enable the ad

broker to lock important parameters and automatically calculate less important
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site may al so be decreased. Displaying the order
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An impression goal entry box, a proposed CPM entry box, and cost entry box may

also be displayed.

[0068] At block 1315, the CPM slider control may be adjusted so as to obtain a
desired number of impressions at a desired proposed cost per impression. The value
shown in the proposed CPM value entry box may change when the slider control
position is changed. The values shown in the impression goal.entry box, the

proposed CPM entry box, and the cost entry box may also change when the slider
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[0068] At block 13 15, the CPM slider control may be
adjusted so as to obtain a desired nunber of
WO ppesEBDNS at a desired proposed cost per i nPCEES10091042581
The val ue shown in the proposed CPM val ue entry box
may change when the slider control position is
changed. The val ues shown in the inpression goal entry
box, the proposed CPMentry box, and the cost entry
coriimk posijoraissathachechg€hsvhest minebes caldelataibaseld gnotbe iuatber sf

hanged | cul at ed based h
meE %ﬁsﬁeﬁanﬁié? R LT PEteaRy t he cost por

6 At bl 1320 d t
roos Y SAEABEK 1390 e isemiebbiatana s ToReos Bl R e
netahb:ﬂd ériitbil”@ddwggﬂé bu"ggetbﬁa)dB@ ﬁ@@r@@de&ﬁby tl’lﬂé?tot&lc@‘stl c%ﬂkﬁ}lf ated
a te apbove rovi d a ra | cCa contro or
abq%fes Eﬁjra%wg & grerhigakrantrat for %&p@g/mggthe AvEbes Bl wpgession

aveﬁibﬁlﬁe% QAFHfer&itpROSRE d EIRTicES %dﬁha%l@t‘%eadt KH8keérdo RIURIRS

qui ckly determ ne the nunbe I mpr essi ons
detamneémﬂ @urabemfﬂm@r@stongravaéa% ahdlé‘erenh PECce poipigr M higaip turn

ma?a‘l%{éﬁﬁo@[@'fﬁcl s iseignh é@gﬂggﬁ%d@g{/ert i si ng budget .

Fi g Iustrates eral’ conputer system

[00‘?‘6‘]r ChFlﬁaﬁl'%fH%err&% ?al%e Wtet's ggt%ﬁb gsfh id rgnayt eép}r?}lg%rgﬁhe

a pu serv
conpputan$Ooin Rige3, @tnmsermrpflﬂtq n@@hﬁn&rmhﬁmmﬁtﬁﬁedser terminal

or %hy%qltﬁe Fggcgfﬁﬁg@%e e\ﬁ’(ye%t c%% ﬁ%m' %l LP?J eset g%m

S ruc i ons e exectred 16
1400ompy trefudeyes s et rof lrm)ﬂchcquBMdehm any bemeantedm eaw:s‘e thbe
met. hods oré28 ut er based function erein.

corRE St LAOERLbEerthad shs Soperb e e tider
basge\vutgions dlmk)sb& hefeThe domPuthr syste DA MeY vPétate 49a
o(# ut er Sé stens qr  peri Bher al deV| ces. tM[EOO?l]
standalane de\is AU BRICBPRATES. & e USBRA NGO & GlherggmPUter
systpes at Seriphefdl@egiogaci ty of a server or as a client
user computer in a server-client user network
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facqi 3G Qiaing: S BNt HAPaes PEREaLBRRE] gorlee: BieD papkasce, a
netvérkedutey, sWitdh or bridge, or any other machine capable of executing a set of
instructions 1445 (sequential or otherwise) that specify actions to be taken by that
machine. In one embodiment, the computer system 1400 may be implemented
using electronic devices that provide voice, video or data communication. Further,
while a single computer system 1400 may be illustrated, the term “system” shall also
be taken to include any collection of systems or sub-systems that individually or
jointly execute a set, or multiple sets, of instructions to perform one or more

computer functions.
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machi ne. In one enbodi nent, the conputer system 1400
may be inpl enented using el ectronic devices that
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evi ce
operatlve to store data. The memory 1410 may be operable to store instructions

1445 executable by the processor 1405. The functions, acts or tasks illustrated in
the figures or described herein may be performed by the programmed processor
1405 executing the instructions 1445 stored in the memory 1410. The functions,
acts or tasks may be independent of the particular type of instructions set, storage
media, processor or processing strategy and may be performed by software,

hardware, integrated circuits, firm-ware, micro-code and the like, operating alone or
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operative to store data. The nmenory 1410 may be
operable to store instructions 1445 executabl e by the
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may communicate voice, video, audio, images or any other data over the network
1450. The instructions 1445 may be implemented with hardware, software and/or
firmware, or any combination thereof. Further, the instructions 1445 may be
transmitted or received over the network 1450 via a communication interface 1435.
The communication interface 1435 may be a part of the processor 1405 or may be a
separate component. The communication interface 1435 may be created in software

or may be a physical connection in hardware. The communication interface 1435
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may communi cate voi ce, video, audio, inmages or any

ot her data over the network 1450. The instructions
wa2005/198197 be i npl enented wi th hardware, softwaPET/asmwo42581

firmvare, or any conbination thereof. Further, the

instructions 1445 may be transmtted or received over

the network 1450 via a communication interface 1435.

The communi cation interface 1435 may be a part of the
map becestgured 46 boratectrajth laenctwskpid5al extentab oeeli, theldisplay 1430,

[of0) n| cation |nterface %94035 rra%] be..cr eﬁl t ed flj. .
Or AF R @NHOTR 'Béyateﬁh A cephinaiensierepth 4 hasapaection
with e SOk 458t hay bk At gHyEREEcokthadtidhy, sheh agafwiesd Bthetriat

connect with a network 1450, external nedia, the

congesiitrayr Maghe eé@%ﬁ%%‘t"ﬁ@%%bﬁﬁ@l‘%ﬁ?%eq *P?'%‘ysﬂ-éﬁ?WiS@@@"e
addMiorfaP B HRRtib PWith BEIR @bmpdRéntS BRIHRCIsRitn Wi B nH%e physncal

network 1450 may be a physical connection, such
confieckansmreaybe esighlihed wirelessltray be est abl i shed

wi rel essly as discussed bel ow. Likew se, the
[00Z8Hi t Tlos aetWoBi fhé@Q mewsnalidewiseth aptweske avieiass netwere, or

co AR R BBy gl IR BB pa e

providetl wietheinebdorkdddOr Kee vmeﬂeeslsefsaswurd;tmmy Iae a aetlular telephone

e B A 20e o805 R 30 oy bR, T Eheh S iR Sas0

may be anpuldit @stvorkt suehlkastay literret CHE;bﬂNalt@hetM@lrle Euohas an mtranet,
W Max net wo

network, an 802.1 1 .
or C@HPQ”P-P&P"S?’E%( eﬂé?% Fﬁ@yl%éée ﬁﬁ?”B@ Oﬁ ”ﬁB’b?rf‘E‘grPé?‘i%?'E oW
avaidisls orfaten@eVadpRinetludifg Mot et Bmied wWoT BR/IB Webed@he@drking
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perform any one or nore of the nmethods or operations
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R\gr% or
accEp RIEMABY &f P reABIEbIGIHRIPY- Aditiongihaiths compiter-
rea@SH1B WcfilirBadablnfay include a magneto-optical or optical medium, such as a

disk or tapes or other storage device to capture carrier wave signals such as a signal
communicated over a transmission medium. A digital file attachment to an e-mail or
other self-contained information archive or set of archives may be considered a
distribution medium that may be a tangible storage medium. Accordingly, the
disclosure may be considered to include any one or more of a computer-readable
medium or a distribution medium and other equivalents and successor media, in

which data or instructions may be stored.
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medi um 1440 may i nclude a nmagneto-optical or optical

medi um such as a disk or tapes or other storage
wa@leaae878D capture carrier wave signals such aBCHUS2009/042581
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digital file attachnment to an e-mail or other

sel f-contained information archive or set of archives

may be considered a distribution nediumthat may be a

[008€NQI Rlkeinsfiverp@einRiditioR) dAiesed hagiwareﬁrhsledieﬁcdtmy rf€uch as
Qr nore of

be copsidered to include a
app&%%ﬁhnt %GCF'Q%ﬁ%'iaéefi@Eﬁ%}ﬁa FETPQ'@”H%@P'P PRlE PBAYHBRS BWPQnd
har@WAR d&ftidsY Ala HeorBfustes @&ﬁ@ﬂémgﬁ%rﬂa of MoMhbahe ARitRods
or instructions may be store Al'ternatively or

descrbedienreino n’\ppj'éa’ﬁ'@ﬁttéat may thﬁﬁlp@ﬁ@ﬁlﬂsa@nd)%te"éﬁ eh
varigts @H‘FE)IOH r{tQ aé/QfgSéél ‘r‘ndldbteeé?(/%iﬁgoﬁ leEldiS and comguter

progr amm arrays and ar dwar e dev
systmys bene onmwen@ddmntﬂpemﬂ herain orayniopéenoéntifrections

. [ h ' ' [ t hat .
sl SR B T oRhese ARl sFotude Bl e TRes with rolated
congobartt dagntsiyrasythbt mad lbg domrhudeatad\batvi/eﬁryamthrough the
oSS i A S S PR RS 30 Sy TGty Acepingly, the
presisit l%?stbwpmgf/ eﬁ@érﬂpé@es*dfn‘wa%e,i iV NarRCh fewhRY ithiidrBentations.
nodul es or devices with related control and data

[0082]9naA§coTrcﬂ1ﬁ@Iynfh}é rRgth6@ BRY Ry SBirefal 6k Wesled s hbﬂamuegh
t he nodul es, or as portions of an apjgllcatlon ecific

SoftyaFe g & GnRINLan qf. haﬁ@’&%’ PAMRFOftWa e e ustem may

be r'é%)fzé%ﬂﬁ%%ﬁr%h%ﬁ ﬁa\éﬁibﬁ,m Gt leB¥EdR camsLtBRSAEH @r in a
i mpl enent ations. [0082] Accordingly, the method and

distghuied iashign wherecdiffereatelpment AaaPEsadsafoshre/erdr a
inteRAMREARYL B QlierrégFl AN eArﬂf‘lgnégf EcWﬁfuﬁer 4 r%? %%r%ﬂgaratus

systenlnay ere a centralized ashion 1n
adaptegsfor oareyln@nptme imethededesaribed haradn &t suitedt é‘dtquslhl on

cor?fm?aﬁ%nqﬂf c{v@%& a%d%%ﬁ%ﬁe 5§ be 8%%;31%51%@3 rﬁfuﬂ&le septem

connec syst ens.
wﬂksqsbmputer putgnenn thapmwhan bsirgdepdextaridexaxatady |cngtrazisnthet he

ds, d h [
R T
{
[00%523% BREEA AR ReviaS 6 =nedadu ET B Slisrpropram
prodilig, hWIglmﬁJ gioﬁfdeﬁ%ﬁlttﬁﬁm‘amﬂ@stdhgggnsg th:?_éhlmblefh’tiehrmgtort dfahe mtethods
s desc ere e met hod apd system
deshig h%rﬁ'”b@n%wg‘ggﬂ@laﬁr? hageé %)@pu I5F SyPiam '5@5&&8@3"3’ out
thesyglﬂnéfhoU@C loepsited dro%ﬂé‘m ek lﬂ)?@ﬁan@ﬁ@hbktﬂﬁeérﬂﬁany expression, in

i npl enentation of the nethods described herein, and
anymeRofhedrs Fpiatiqn oha sehefupdirucioas iiended4picalsea system

havﬁ'@refrymf?ﬂha{l@ﬁﬁﬁ)c@?élhg@épatﬁﬁﬂ)&bgﬁoﬂ QLRI fl]Hb%on either

present context neansS an expression, I n any | anguage,
diregitler Fftereithar erowth of the fedawing: a)ro@nr/@r@tqndnsanpmeém@@ag@

cod8%V%Sta?ioﬁyﬁ')trgﬂ?oduction in a different material form.

[0084] From the foregoing, it may be seen that the embodiments disclosed herein
provide an approach for organizing an advertising campaign and booking
advertisement placements on publisher web sites and networks of publisher web
sites. For example, publisher web sites and networks of publisher web sites may be
grouped into various ad groups. The publisher web sites and/or publisher web sites

within a network may share attributes that may enable targeting a particular
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having an informati on processing capability to perform
a particular function either directly or after either
w@eoobats13nf the foll owi ng: a) conversion to anpth®s2009/042581
| anguage, code or notation; b) reproduction in a
different material form [0084] Fromthe foregoing, it
may be seen that the enbodi nents disclosed herein
provi de an approach for organi zi ng an adverti sing
aucbameai Fgmthend)r@odxhg raggradtmealtljsee mieenfaqel taaieasrmtiles drrlermlnlng the
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providing a graphical user interface that enabl es
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given price p I mpression may enabl e an ad broker to

cerigin embgdimssks, aw&beut@dﬁ@tﬁodawmge vhitedisthp @l thatharious
chafffs S 2804 8 KL AR 8380 DU 0o rom
the adoese. t insagiditiong etauymn@iifidaﬁvesmwrtte m[a@e)BsaadaMmI prrticudar
s P E R RS REEARE UL A B o
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nd equi.val en e supstituted wthout departin
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e teachings wthout departing fromits scope.
Therefore, it is intended that the present nethod and
systemnot be |limted to the particul ar enbodi nent
di scl osed, but that the method and system i ncl ude al
enbodi nents falling within the scope of the appended
clainms. CLAIM5 W claim 1. A nethod for organizing an
advertising canpaign in an Internet environnent, the
nmet hod conprising: displaying, on a display device, a
list of web sites that have attributes that match
recei ved selection criteria; selecting at |east one
web site in the list and specifying purchasing
i nformati on for purchasing advertising space on the at
| east one web site; associating the at | east one web
site and the specified purchasing information with an
ad group, wherein web sites in the ad group have
attributes that match the received selection criteria;
and
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storing the ad group in a nenory. 2. The nethod
according to claim1l, wherein the received sel ection
W@ri0va48737 corresponds to at | east one of: adverCi/Bb1999/042581
space position information, denographic information,
behavi oral information, geographic information,
technol ogy i nformati on, and web site content
information. 3 . The method according to claima1,
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ad group. 8. A frethod for comrunicating advertisenents

in a%QodiéﬁlﬁrtHSta_t RI2% & BPsite RG tﬁ@&ﬁl&ﬁ’fied purchasing information
conpri sing: addi ng a publisher web site to a group of

withpaibd gratp, walsrein web sites istheqdcgredp daye atidbyesd that maieh e
recEYO] 'éélggtfon"@f?e .Leg i n the group share attributes;

associ ati ng advértisenents with the ad group;

L?%ﬁg@iﬁ’qge erg?(%’pﬁiﬁta i 'r%pl ay an advertisenment froma

I splfayrng a we age generated by the

publ i =Y i ' . o
bs 2, HaihetBl Beoind BTRAN . Sirchin The HeRRld Wfection orter
correspand tngat femst baé nf: @dveitieingispatd positien edoratationbderesgraphic

o RN 4 B B 0B Sl BT, BRaRB8 rormaton,
andbedtasitocaltemttibforrbaticds, geographic attri butes,

technol ogy attributes, and web site content
at Br iThet resthod Giccdrdinet thadbifot, witegeinitize pgrcaasiagweéotmaiong

' [ I nt L. [ t, . the t hod
cor BB A S SR P TSR o
correepdndifeto AebstPer @Apreesiah. to create a

4. The method according to claim 3, further comprising calculating a total

number of impressions purchased and total price of the ad group.

5. The method according to claim 1, further comprising displaying, on the
display device, web sites in the ad group arranged so that at least some of the

attributes of the web sites are displayed simultaneously.

6. The method according to claim 1, further comprising copying the web sites

in the ad group to another ad group.

7. The method according to claim 1, further comprising deleting web sites in

the ad group.

8. A method for communicating advertisements in an Internet environment,

the method comprising:
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first ad group, where publisher web sites in the first
ad group share attributes; saving the first ad group

WO 2008/14858Dr y; associ ati ng advertisenments w th PeEUSI005042581
ad group; 11. The nethod according to claim 10,
further conprising retrieving the first ad group;
addi ng addi ti onal publisher web sites to the first ad
group; and saving the ad group. 12. The nethod

ac cRIdeigg ptidlishlepivab ble td HIgr@s ofUBIEHSH WD sifedtdo &VioWeate
the fi rst ad H%!%E?r addi ng. publ i sher web sites to or

an ge PP Y SIRLP e sies bdhe gpmn Hhare aldbutas gr oup;
saving the first ad group under a different name so as
t 0 ASSRGPINGAEEHRAN smtgdbe eI at | east sone of
the publisher web sites are different between the
fi reeeidng adeguet! tadisglayassadvestisemand fRMma bravseagiselaying a

welb b5 GEn SRR e\iuBlis i Blchvbidcher eon. a comput er
program conpri'sing at |east oné code section for

OF QAR RN Sathly éiqlé/é?srt bhﬁ'a@%@'a@@er‘t@erﬁ@nt‘ tBttEé BRdwser.

environnent, "'the at | east one code section el ng

exeg ufl?eblln%tl*&ﬁ a?bcHPo(Frliﬁ fbgclélﬁ{ 8 CANSTEGhE RAaFRICH B EitdsO

perfornwacts of on a conputer screen, a
corfaspengio &telbaguqr@@fft laéverhamg space pwtl@samrrmttememgsaphlc

attr&gﬁé}ﬁgga\ﬁ%afﬁ%ﬁ@e ebgrrag ic zftﬁabﬁ{:ets' {eni Ioé? Qﬁﬁb&@? and

peci Tying purc

web sitocomdentaitribatespur chasi ng adverti si ng space on t he at
| east one web site; associating the at | east one web
si t1€. ahhettivel fopergahizity purdvertsing campaignen borinteirtel an

r i b.sji.tes in the ad group have
e”@?["%’eﬁﬂ?@ Méﬁg%% er? e received sel gCtI gn criteria;
and mn torln t he ad n a,nmeno
The NG T RHaEhED R 7 Sulin AaRilinel sBrTES Bipsdf sreqte @
firstldd] gnolbpr wheretpublislesraiotesitesdh €ad firshad grduprshare attributes;
corresponds to at | east one of: advertising space
posiatingthé fifsb bdgidgnio aleeagirgphi ¢ i nf or mati on,
behavi oral information, geographic informtion,
t eclsnadiating advViettisehidrtsiwitatick fivsbas btaRipgont ent
i nformati on. 15. The machi ne-readabl e storage nedi um
acddr dihegméihod lagtonding, towdheimel 0) flirtieer gumphisisgng
i nformati on corresponds to a nunber of inpressions
puretniasiag tlenfirst ad group;

adding additional publisher web sites to the first ad group; and
saving the ad group.

12. The method according to claim 10, further comprising:
retrieving the first ad group;

adding publisher web sites to or deleting publisher web sites from the first ad
group;
saving the first ad group under a different name so as to create a second ad

group, where at least some of the publisher web sites are different between the first

and second ad groups.

13. A machine-readable storage medium having stored thereon, a computer

program comprising at least one code section for organizing an advertising
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a price amount corresponding to a cost per inpression.

16. The machi ne-readabl e storage nedi um according to
web@omusr37 wherein the at | east one code sect iPCI/US2009/042581
conpri ses code that enables calculating a total nunber

of inpressions purchased and total price of the ad
group. 17. The machi ne-readabl e st orage nedi um
according to claim 13, wherein the at | east one code
carfiggign anare mmhbtsm/nr@gd@nt hieds aﬁl@aﬁd cﬁfedéﬂd‘éllée@ﬂbrm geing f@sé(b&ﬁable
conput er, screen, web sites in the ad group arranged so
by & O PESAYSTILIE BRI IOAGTBARIOB! the web Si t oo
are displayed sinultaneously., 18. The nachi ne-readabl e

st SHSRIRY IRk AN FATRHEH PGP & lﬁtéﬁf WepSiteq gt spve phabyes that

matcB@PlecBNBd GBRLGLEltcAR conprises code that enables
copying the web sites in the ad group to another ad

Or Qidiecting at I[BB8t SRENED 8Ité FRRBILEaR] S5 ARHSingRRIFdHAsing
according to claim13, wherein the at [east one code

inf%@@t'@fbfﬁf@@fﬁﬁ”\aﬁ@ésaddédké'ﬂglﬁ’tacé@aﬁhégt leeFeanangeleie:si t es
in the ad group.20. A system for organizing an
adassesigiingtheaiirasyane wearsiteandrine spesified purgbaging infermation

wﬁﬁXﬁ"a@?o He?‘énﬂgvebcénre%% kge%’a(% {;‘%&g%@@'aﬂﬁb e§%ﬂ§b’eg8h the

uter screen, b sites t
received selettm ¢critatia; resacic h a recei ved selection criteria;
the circuitry al so enabl es selecting at | east one web
si tr@ning ahe stariet thedd gpeg ihyd mgmouy.chasi ng i nf or mati on
for purchasing advertising space on the at |east one
webl4siTre masls'oeireadab@ sthemgetmédiast acooadingty daine1dndherein

has . . n ,
el BRE S Y R Rlond 8 5K Bl PR,
positairﬁhfohhatrl]airedemo@damﬁd H?lﬁdri‘rmltion,rbdmgloial n?rfﬁdnata'i:m' ngogmghic
t the a nmenor e stem
infonglioh eI bR B geﬂ@%ﬁs BRI TORRAER ect i on
o pdlte HRmaRe PRI o ige TambmraiAring Ff Gk ofiferein
the pRPchasPyahfolrhatomedriepongerod ApMber bfirprédidremurchased and
t echnol og %)ﬁl nf ornati on, and web site content

a Prich BMAERG Grespending & & GastdAr BRSSACAg to cl ai m 20,

wherein th ur chasi ng i nformation cor

nuner? q@r PerERqdahle ﬁew&ﬁa{%@luwcgr g)e(ﬂ u‘?n"a‘ere'n
the%@féa@ﬁ&%‘%d&séc%ﬁ c@ﬁ@?ns%&odéﬁ%?éﬁétﬂ@s c@é‘ulaﬂ'rﬁgea &R Mber

according to claim 22, wherein the circuitry enabl es
of impressions purchased and total price of the ad group.

17. The machine-readable storage medium according to claim 13, wherein
the at least one code section comprises code that enables displaying, on the
computer screen, web sites in the ad group arranged so that at least some of the

attributes of the web sites are displayed simultaneously.

18. The machine-readable storage medium according to claim 13, wherein
the at least one code section comprises code that enables copying the web sites in

the ad group to another ad group.

19. The machine-readable storage medium according to claim 13, wherein
the at least one code section comprises code that enables deleting web sites in the

ad group.
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cal culating a total nunber of inpressions purchased

and total price of the ad group. 24. The system
wW@ewondi7em to claim 20, wherein the circuitry PCHDE®89/042581

di spl ayi ng, on the conputer screen, web sites in the

ad group arranged so that at |east sonme of the

attributes of the web sites are displ ayed

simul taneously. 25. The system according to claim 20,

whéleiAmsystemdor erganizingeanedd vestisgpgampaigh én aventsrinees i n

env‘rgﬁmgﬂt, %e%%térﬂ C%Hﬁ)tngﬁmb ad group.

circuitry that enables displaying, on a computer screen, a list of web sites that

have attributes that match a received selection criteria;

the circuitry also enables selecting at least one web site in the list and
specifying purchasing information for purchasing advertising space on the at least
one web site; associating the at least one web site and the specified purchasing
information with an ad group, wherein web sites in the ad group have attributes that
match the received selection criteria; and naming and storing the ad group in a

memory.

21. The system according to claim 20, wherein the received selection criteria
corresponds to at least one of: advertising space position information, demographic
information, behavioral information, geographic information, technology information,

and web site content information.

22. The system according to claim 20, wherein the purchasing information
corresponds to a number of impressiohs purchased and a price amount

corresponding to a cost per impression.

23. The system according to claim 22, wherein the circuitry enables

calculating a total number of impressions purchased and total price of the ad group.

24. The system according to claim 20, wherein the circuitry enables
displaying, on the computer screen, web sites in the ad group arranged so that at

least some of the attributes of the web sites are displayed simultaneously.

25. The system according to claim 20, wherein the circuitry enables copying

the web sites in the ad group to another ad group.

28



