A | ocation-based advertising systemautomatically anal yzes nessages posted
on soci al networking systens or other publicly accessible or private
conput er systens for posting nmessages for view ng by others. The nessages
are gn al yagivitrenhtorki hyrinesseg essiibiatp owiRaipt rafrber soommamoasrrehire perf hat
may be cat

t a -based offe%s. , ' is
ot 1 act @%r‘??fé%*‘ﬁﬁﬁg@%ﬁ@@%%ﬂ&ﬂﬁ?“a v T (A T
used by a | ocation-based adverti si gl Jevin / cati(q& th@end N1 ALK [iglilzgmpts to
t ar get ed u$Rrtegratipml Padiouiod Dhe usersg re qua?\l,%r lﬁﬁﬂrﬁsﬁ 3 their
current or kdpbmary2ddr@ph2.20lipcat i oppcPoti onal It 9 A/,

nmer chants may send nessages, such as e-nail nessages or instant nessages
(I'Ms), &8 M&%mi%){a%aﬁm él%siﬁ!c%o'nf y the syst ?%)Ofsgei?&;fﬁf@m&,hﬁ%& PES AR08 R e &1n
al so anal y@med s@uchobsdhor naioneaodtdn) t hei r T eePect MiBeoffrens dubme@Xikadhed,
and pl a&ﬁ dIntIellﬁat}oQa?A]%%Eﬁ%&%%ber: MA 02110 (US).

PCT/US2010/044188 (81)

Designated States (unless otherwise indicated, for every
kind of national protection available). AE, AG, AL, AM,

(22) International Filing Date: AO, AT, AU, AZ, BA, BB, BG, BH, BR, BW, BY, BZ,

3 August 2010 (03.08.2010)

CA, CH, CL, CN, CO, CR, CU, CZ, DE, DK, DM, DO,

(25) Filing Language: English DZ, EC, EE, EG, ES, FI, GB, GD, GE, GH, GM, GT,
. HN, HR, HU, ID, IL, IN, IS, JP, KE, KG, KM, KN, KP,
(26) Publication Language: Enghsh KR, KZ, LA, LC, LK, LR, LS, LT, LU, LY, MA, MD,
(30) Priority Data: ME, MG, MK, MN, MW, MX, MY, MZ, NA, NG, NI,
61/230,850 3 August 2009 (03.08.2009) US NO, NZ, OM, PE, PG, PH, PL, PT, RO, RS, RU, SC, SD,
SE, SG, SK, SL, SM, ST, SV, SY, TH, TJ, TM, TN, TR,

(71) Applicant (for all designated States except US): UnoMo- TT, TZ, UA, UG, US, UZ, VC, VN, ZA, ZM, ZW.

bi, Inc. [US/US]; 335 Powell Street, 14th Floor, San

Francisco, CA 94102 (US). 84

Designated States (unless otherwise indicated, for every
kind of regional protection available): ARIPO (BW, GH,
GM, KE, LR, LS, MW, MZ, NA, SD, SL, SZ, TZ, UG,
ZM, ZW), Eurasian (AM, AZ, BY, KG, KZ, MD, RU, TJ,
TM), European (AL, AT, BE, BG, CH, CY, CZ, DE, DK,
EE, ES, FI, FR, GB, GR, HR, HU, IE, IS, IT, LT, LU,
LV, MC, MK, MT, NL, NO, PL, PT, RO, SE, SI, SK,
SM, TR), OAPI (BF, BJ, CF, CG, CI, CM, GA, GN, GQ,
GW, ML, MR, NE, SN, TD, TG).

(72)
(73)

Inventors; and

Inventors/Applicants (for US only): IGELMAN, Mar-
vin [CA/CA]; 148 Arnold Avenue, Thornhill, L4]J 1B7
(CA). ZIVKOVIC, Aleksandar [CA/CA]; 70 Yorkview
Drive, North York, M2R 1J8 (CA).

[Continued on next page]

(54) Title: SYSTEM AND METHOD FOR ADDING ADVERTISEMENTS TO A LOCATION-BASED ADVERTISING SYS-
TEM

(57) Abstract: A location-based advertising system automatically an-
alyzes messages posted on social networking systems or other pub-
licly accessible or private computer systems for posting messages for
viewing by others. The messages are analyzed to identify messages
that contain offers, such as offers that may be construed as location-
based offers. Information about the offers is extracted from the mes-
sages and placed in a database. The database may be used by a loca-
Nest\;v:lg;rg tion-based advertising application to send advertisements to targeted
103 users or to respond to user who are qualified according to their cur-
" rent or recent geographic location. Optionally or alternatively, mer-
information from chants may send messages, such as e-mail messages or instant mes-
posted message
LBA System

Merchant

100
E-mail or instant

message containing
an offer

Post message
containing
an offer

ial
Socia 112

sages (IMs), to the system to notify the system of offers. These mes-
106 sages are also analyzed and information about their respective offers
is extracted and placed in the database.

Information about
an LB offer

LB
Advertisement
Database

110

(=]
/ <S5
LBA
Application —=

+ % + Advertisement messages

sent to targeted users
= = e
]

FIG. 1

wo 2011/017286 A3 0K 00O RO



WO 2011/017286 A3 W00 0 00T O O

Published: (88) Date of publication of the international search report:
12 May 2011

—  with international search report (Art. 21(3))

—  before the expiration of the time limit for amending the
claims and to be republished in the event of receipt of
amendments (Rule 48.2(h))



