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WD 2004/ 079506 PCT/ US2004/ 004457 SYSTEM AND METHOD
FOR THE REAL-TI ME TRANSFER OF LOYALTY PO NTS BETWEEN
wOCWAHdEB86 Field of Invention 5 The present i NnPemtUSOIVN4/004457

rel ates generally to incentive and awards redenption

pr ogr SESTENUANDPMEPEOD FORTHE REAL-TEVEY IR ANSFER Y

real -tine transfer of loyalty points between consuner

| oyal ty acd@BMQYARINKPOINAS BETWEENAEROWGNTS0

Incentive award prograns have been devel oped in a

variety of industries to pronote custoner |oyalty.
1ﬁdﬁﬁmgﬁahkmn_such prograns reward custoners for repeat

u5|ness wth the sane nerchant or service provider
y Thepusrsravenionawketas esarAlls tadmreriveand am @rﬁﬁb*edemptwn programs

ol UPETEARS TSP SR TR v,

conﬂhmil@mmybemﬁﬁﬁﬁcted froman approved list or a
redenption-catal og, for 15 exanple. The reward points
are usually cal cul ated using a predeternined formul a

Bacgprorlﬁlﬁiéi“th%m nrtﬁ): ates a custoner's purchase vol une

noney val ue or sone other vol une

paﬂm‘mﬁe«s )1wt11@1 progeinisdiate bugtbédveliped (iﬂ\laﬁzdrl@t@'l dftidustrds to promote
exa géprd points may be issued on one-for-one
custpRgy e\litx h Geneiiigotuch Progiams é@’&%@t‘?@ﬁ@meésp@ﬁ dgpegh business with the

sam@%éﬂcﬁ a(¥ GQORS prBPles %&Vé&ﬁﬁlulaag%%ﬁramséblﬁ ch  can then be

exanpl e a customer incentive program i
1eddeh1yé it a phmqj[tymﬁmaysh m@luémQ&xahaﬂgmgeﬁnepm@ qxblirﬁs vﬂnt Additional

"m | eage pojnts" asedu nthe di sta that the
goo?ﬁa%”éiesﬁ W@F% f?ﬂ ?)ﬁ S&leﬁa O%P%FPHPP’?CF ﬁ%t or e dgpEeR eatalog, for
t
exaRPlEn ﬁe%%af&‘%ﬁlﬁg?arlé %Wécugﬁglr g&ﬁ‘? 3J1€cie@érﬁm%d FdeBila or ratio

car rental s rans are
that deelgieg ree dustomeénisl @whama@enmf(z parn |tcmnhsaof hiomapciahle or some other

i nstrunent.,s, such.as edl cards .or bit cards, b .
volugie %?&@Bﬁﬁﬁ’f)atﬂ%be 8%/\}3‘? fIr’h‘*‘ arg PQyigF g’f’r\%‘i“ﬂ p’(ﬁWé points may

be iRB&EEh HRAE-fé D1 "(ﬁﬂpéacﬁl%ﬁgkatﬁﬁtsa BRHSmer “%Efﬂ& dd'Farticular goods

particular financial instrument. These typ
andpm@gﬁ%ms may be designed such that customers of the

nC|qi instituti n gccungﬁgte re%ar%§50|nts whj q
o oD PE e Al sl of PettPhiih oob@BR Bt & Sorfehuent fyer
pro g@érh VHAEH tewRlrds aiflifel phbkdhg&y! %ﬁtﬁ”@ﬁlﬁaagé EHM”QSaﬁecPﬁ%)(SH the dlstances

whi ch have a dollar val ue wh can be applied toward
that ahecpaés;ﬁngelzs rﬂBCIWEihta mtlgﬂ@rean lmlep él?hm migeaga poBs \mwtthex be redeemed
debit instrument,

for fICHIRE. orti iy 1P AP e RGeS e iEned to induce

usag@l egr e fRRAEHI Bedintentd, Ssuckahe NdrediNOgardd . ot 7 #e¥ Ocards, by
and 009, 412, issued to Thomas W Storey and assi gned

accumlagdevaidaoints or dellar vebietpoitts bisied Mpen thetiety of purchases made

i ROLRELAAE o, 558 0 DBaSKLE M B s csine s

that assi@®s o theladrd il Snssiheion dedmiefcarelvafdpdtalsiviiicl®Ban be redeemed
| oyalty systens, transactjon systens
for selected goods or services or, alternatively, stich that customers accumulate points which
have a dollar value which can be applied toward a credit or debit balance, depending on
whether the instrument is a credit or debit instrument, for example.
These and other similar incentive award programs are described in U.S. Patent
Nos. 5,774,870 and 6,009,412, issued to Thomas W. Storey and assigned to Netcentives,

Inc., both of which are hereby incorporated by reference to the extent that they describe an
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el ectronic commerce systens, and digital wallet

systens, see, for exanple: the Shop AMEXTM system as
wdizemtfogssed i n Serial No. 60/230, 190 fil ed SeptedbaiS24/004457

2000; the MR as CurrencyTM and Loyalty Rewards

autoﬁ)é%éﬁ%ﬁf ﬂht%ﬁi OB&Ambfe §%1hﬁ|t101|1\|@n 16941t 9SZy sai, Eﬂahs%@‘u&@ systems,
ril 14, "2000, Seri al . 60/ 200, 49 il ed

elecﬁar,uc 20@0gneran ckySemsaIanchdlglﬁa@/\mikt Isyatefris] e, ﬁvawle;nple the Shop

AMEZ T g Rios e St B30 8 T35S GhiBerp Jpgpictpe MR as

Cun‘éﬁé}lﬂﬁ ARl Do vitydR S%4:1A8 S stieths 81 disdlodda - in Frid# Kol 88/167 264 filed on

Febr uary 1999; a systemfor facilitat

April 42000k Soria) Niei G942 WABralas yhr éﬁs&Qﬁq ond SaigNe. 604201,114 filed

d 09/ 4 d
Mani o005 3 el STt e AoIcsrh iU So gl Nekbplmg o0 filed
Auge§ird1al2000; a6&odRi’ veRe Edrli s WRtobed’ in 2601 I\?@WQ@M’\RB filed on

60/ 200, 625 fil ed ril 28, 2000, and Serial No.
Febigayy2h, 3983 fyistesa favepeilitating hropsackpns wng/\mcemaay srapwedpmnumbers

as dﬁglc S rd"l%rs%ﬁPNB yo% 7 5? P'fifed oglﬁg%h ? gﬁd 9 s&qulrélgt%d provisional

applfbah@ﬁ\sl S‘d@lal 5»13 w0/ f8770620 Sﬂd’,teci\/lmhﬂl,l NEOGR0, S&%SNoaG(OYZOO 625 filed
412, issued on Decenb]Z
Aplli@§:920%t%dosef\¥ﬁ%llﬂﬂ @/%13?1?1' eﬁiﬁdl Ne3ridorab&qa )Pfl‘ghmh are herein

1nco[&fc{)§t'é§ %@ﬁ%@&’éﬁé&{ O%ﬁle;é lgSAI & %ﬁé@%{ﬂ}se@@% léel%%’%ﬁ %ystems are

disclogsdv. iai TUNS.| @atenl) No Vﬁ)V’b@S’HESﬁSUeﬁeSnaJﬂmm, t Y998, ogirdarty.S. Patent

No. grwggﬂ%nls&fedA&F .Dfﬁ%%%%%éﬁ 858: "o Bl e Ferebyalpcomporated. by
1efe%§gp ti oﬁﬁ‘fl‘lef Sxdif t | onfbﬁfgﬁ}p%&‘trgxgaljay rb&laf 135 %e fog.nd at the AIR

ating to t car
MILES® Wetagitt (\meznnnmrm))twmm llnsitribgy ailsyadiysplogsan oiffered by The

Loygli?y(rj l@wapgg%ﬁésﬁﬁﬁgglf L eg ngat?ggég%‘gt gbe%og'fzf)aﬁ Oc}'exas and
whlﬁ‘f O%I Q%B?ﬂecplﬁ y rERIRSE aRGidit#idal RffoMMMtiId RlRing to smart card
ereby I'ncor po

rated” by reference. Information on
and poiartt cand redbepapyst dachnalvgytibdiselostdit SerignNof60/232,040, filed on

seofibgoi 00 fid Bl RifeoVenDaros 588648 BrbrilRog, owned by

Dat%l:e;pe Wb Rhich ﬁ@rh%ﬁ%?f 1H&9%&%feﬁt‘t§7ckﬁ‘{eﬂc§f ThRPmStion on point-of-sale
tions of each he ove-déscri bed prograns nay

systtyes asktheteaplontdice ot peinbaksale dgalingiatlpsedtio Whar Patend lé{ﬁ 5,832,457,

nts, or C rovid o0 directl
issug e Segigr 1Eeto O iR téﬁn‘gle#ﬂ b RSB E reference
t h@SRidAE id¥leadd bf fHeC DB RbRE M#RBbdPiRMi tdenduce customer
means for retail businesses, anC|aI i nstitutions,
loyakp do pattisnkr inrerehiantscer mwt:@pltowdemwm dlireethy previde gaagepr services
service centlves ﬁo thejir cystoners to

to ug FiPege Tr B 8L R E Wit SRt bl bt b Bl frBvice a means

for 1teheﬁlsﬁusﬁfe§£é% AffBaréPal NRdtitetidds] ShEBthkds AdHFRE Softh&t withéheAbustomers
needs of 30 businesses that are further up in the

theyddesviee o provde ingentivesuiohthgls qusliopreat t eegosrageorepe@mndéor volume

s QBT ER BlFE Oy e, B s o

busihésePEEC E)L%Sﬁrthé\dﬁip i etRadibtyibutibe c]ma[m Oduchrds Iﬁi@@’ﬁ@ﬁlﬁ[&lsdtvo promote
not provide a neans for nonitori ng trackin

volumrapwzhasgs by Rusipraers dirsedyvriiy ot exatRle éwgisloyglty mdependent of the

1eta1g RO ﬁe Fm t%lé) ?m é:ﬁa S t%@%ﬁ&%ﬁ%ﬁnu fﬂ; g[ {J #S&ggéé;%ocfbd'?%t eplOVlde a means

for Mehit&ling, Qfacgmgﬁsnd/)ﬂbt ahaly4ing comvmfedcindrgoduct data across distribution
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pl aces into the stream of conmerce for ultimate sale
to consuners by a retailer. Cenerally, before a
wonroedwaesoar ri ves at a retail establishnent for PeaiUus210a/004457
a consunmer, the product travels through a
charfheBtfol lebftfwlaﬁ g fAoRireNay b1 dhe %ﬁ@ty\’éﬁftgﬁoﬂshﬁzhlch that manufactm er
manuf acturer. The 5 manufacturer typical %
places inthide stream af opromerss|for ulmmatq sale t@rqonsmlldls; 4 hmsteﬂel
ucts to..variou retal er.s
st &R s e et SE ek Bple Gh Rpconsumer,
the 151 8D a0y tHroudhheditribayiod ehaRwHaesEihA8Switd MeSmanufacturer. The
technol ogy typically consists of using point-of-sale

man(ﬂiaem;eréy@tcéhsseﬂlé Ats e St tm@vvélhl@éa&%wh@ mwénl §ekssthose products to

S S S n S
iR S9bASpeSRCRARL: AR HIE bbb tnECR: SRS eacon o
elecﬁ@ﬁﬁtd‘bﬁh@logdjl lire theﬁf daycid Py @epdtions P This! teehlogSefyPidally consists of
and i nter retlng a synbol or other indiciarelated to

using ﬂ@lrﬁercfa (PQR) Aysiats, fohiptoning Fhsekeut wegedurespssisting sales .
r e-
pers SSRET Al e TR, EREAISHLAAIRAL S Bt S chcion
tennnfallmbvfhithomeacabalbiel ofomphideg Wi Sdhsing dalda %i?@ﬂngaé: byrhb@nbr other
be purchased.. The manutacturer

r chandi se t
indigia slig@#daﬁ(a the, o4 SBFlbcPécf‘ Hﬁlafprsal Peeducs Gpdt (HBGHCgenerally

comfrjésn%) re}@%dea%égel %e & llﬁuﬁéeifsﬁ%egé € UPC number, that

is prpttedioc ta labél for aa§mmh ﬂ&q:éqmedg)nLkach ifeBKLY ma:mﬁa&ahs@ to begarchased.
as ot her lnforgatlonfo i dent i

we
The slﬁ‘%%‘?fjﬁ?tlﬂlqrt E’ﬁ?’oﬁssﬁnylaé‘ of3Re €358 nByasuct 'F Ftetsﬁusl egyitly a UPC.
Conv%ﬁHoﬂéingfélc@QHe Jb@ﬁ%safheer?{dﬂéleltﬁ%%tfaﬁ&r ﬁg}{hep YiR®ies each
used ntif eac product (e.g., or a
prodm:tdwﬁh e $todkr KeapmgBnit r(SKMj nmfrﬂxer ur eodesasUP€ll asiother information for
cenp oY BRSPS, 0 TEEY e e oy
by S 1,0
e o) e B, B <
modifietl wwerdiors of ther menufsaneer st URC mides, derived,oparhagsoby ,adding a SKU

whi ch i bl e.to_.recognize and process UPC and/ or SKU
Hmm?%ﬁgqﬁﬁﬁ?gﬁmﬁﬁp%ﬁjﬁ%@gﬁl manual |y keyed-in or

SeAsEYS aaehihdl! Qﬂ{ﬁﬁsﬁttﬁﬁmﬁm dr A4S %er%'ﬂ% hhaAS-1RIPHAHE might be

reader, coupled 25 to the term nal he conput er

Coupiﬁ)dstpe&ﬁtﬁlsﬁpfiodmlulﬁj Si}’ﬁ@mudmil = ajactwiods eelm @soseoptder store platform
duct

rose 2R i B P S BB s s oo

mamfamy keRedReor &ﬁkd&ﬁf&%&%@%@%ﬁﬂ@ﬁ&n dh&Pas APskcY@S +AHS:, coupled
pes of nerchandi se identification informtion, such

to thg{elmqa{l; eThe ¢ppepitterrsystesy ’ryp@alljg gichrdes ﬂg@basgtw)hlch mehnformatlon
relatin gtgﬁ%q%{a?l 189 v&d{n@t 189@19?13 %Qg{o%k cﬁ K(l§J1 LA 1§ (ﬁ%gan&)/’m SKU

tr chases ‘an Wer C '€,
numifer e rvach 1feﬁﬁ@lﬂ endrtiandie, &ﬂd autionBtasks t & MefthhndiSe [@@#ification
t he barcode nmarki ngs which are attached to the item
informatignpyel @s PrEd ripyaterys palapclosndze etoskuhighipagsociated with each
c J e C h a
UPC ﬁ{wéélmgﬁgl F% eB%r CV?RE;non Ctglgtgﬁfe %ﬁc%sésés daenngtl%%a[ gfl%lgeléhandlse store
personuenfreguentl9tiat aof adtbmattedttamnhalatmsﬁsaﬂltﬁm bpfcod€ matkMEs which are
2004/ 079506 PCT/ US2004/ 004457 __One Eyoblen1that .
attachedsto) the 1teme A CHEPIISH B@RERShthe| HRh and/pe aKlornmbaisseapriged by the

bar ch%?accesses the database to determine the price for each item, and maintains a running

total of the total transaction price.
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manufacturer and the retailers is that there is no way

for the manufacturer to track the quantity of any
weaondiogedoar product that each retail er sold. FeCT/US2004/004457

exanple, even if a manufacturer obtains all of the

SKL«Dﬁw sml gk as@ilsi AOni tedEn@uperdtas eidedtifmiBet ®hbfks of the
Retailer_2 by consuners, the manufacturer has

ma%aqﬁléah and dhe getailarsiihitiny therech oKway forreer meswiaeBipenigstrack the
quaﬁtﬁ H{lﬁ&h&r (ﬁlcppgat %5 C?ettajﬂj(% %Fi((i: S P%nd e p‘%% geven if a

ers Ious retallers are not trac

maﬂmﬁetoﬂheﬂobtlajﬁs ‘allejﬁtkpé SKendmbeg adpresentng s putchbsedifidm Retailer 1
1{ment ive or loyalty program which overcones the

and SnPh §RNsyetsy éhepmaavfaaﬁufer hpg 9o, meaps far Hetcemipingdhich SKU
e

nunfb%; c%‘ﬁ%%ﬁ%fﬁsg?gﬁcﬁ? \I/I{eﬁ%{r%gglrrea 2 ULC | & c? {h%vl‘%g@\s;saa?ld%![gﬁ r{u%%ers of the

varib@vietadlenfart het tpackediaid shaghed. but i on chai n, such as
manuf act urers, whaol esal ers, .and retallers provi de
i nde e &d the forseringmed sesdexishs damak nenlvR pg IQY@ltY @pgram which

ovelfcf)ﬂfg& @e%%ﬂb&ﬂin%ﬁ offﬁfeﬁ% OrT1Es OffiBre i§ b 11';5@ shan te?rﬁ bnd method
also fromparti cular nufacturers, regar ess

whigdppwivides anerivdisal tcustaher sekhisvet Mgfmtlfaanbmroeks garious levels of the

ts.to the con uner ere is also a need fq
PTO@B%Q%I%IOQn@%t @ﬁh FBYerS gV Rpdesalerh 2 retailers, to provide
mceﬁﬁ%&%%ﬁﬁuﬁ% td gh&lcﬁésegﬂ%ﬂé&&?seﬁotpdﬂif ABR anﬂ@r%ﬁﬁy nQShant or group
d specific products or product criteria across a
of nmnhﬂfnze&: bulr &lso grooi particolar imanuédvtnees| segardiesstdfethe dpheifie merchant

who S A Gt Sl e i - SERbere Bleral alAdgad dor a system

and SRARSHTRIr PEHPHBLdal LwRIHCAISGatBY ?Q Eﬁl§1 BHsuftfel %ﬁc?ﬁﬂhé‘ behaviors
particular nerchant or group of nerchants
and fspegifipaprodents @r praduct ariteniae ragfoseha mamfa@mez’@ distribution channels.
sarll e atedto e _spe rchant who, se
PureBie B3R e eclef s S5 B A n e o Uil B i Supplementary
mentBREPST an AbelédatOfHsher 4de8TR th pubchA®eroliRELs ﬁotchrﬁ? %‘Bn@ﬁ‘f)amculal
nmet hod for gathering data which associates particul ar

mel@@pbloe netRref merabents phrtchlas i frgn besrtasilar maaufdtcsp@m Whe are not
uct.s, qr oduct.criteri cro manu turer
neeeieffy FhBiercn e aHFnE e Blaaf oo 8RB FEPUREL T bt 10 the
supplélﬁéﬂtﬁ@ théieibetl QuURiticERNS UNBe it Q)ﬁ@éd Por B@&ﬁ%m%ﬁ%’éih& fof athering
whi ch record the bal ance of loyalty points earned b

datatlich geRogiaghs Atartiewas ppleEREry @rmﬁq@mpurqhagm@ ehaiars )c/and specific
d
prodigh SR b2 62 AR hE ORI ool

ot eyaltepbiat sysedmd typwan;a swdtede Bdhadidl ¥ofumer loyalty point accounts
Mor eover, a consumer nay i mredi at el

r anlzatlon
whiqhe &xgOkdI dba ibgliare |0£y19wl§z/ ;P@Wift §aqu b the indigidugiyeonsumer.  The

conkUPLLY AERRUDE ) T IRAE s BULCA R DMRR s s o

transfay tl&l sonsARYs df)ya&tyf peints 66 otldr afriemel\M‘IOf higs coUaRES's family or
| pyalty points that they vvould |ladly transfer to the
orgaRBAERreMoreP Vel @dwélﬁura%ronmﬁy sREedia yan@e;d 3siditipngl loyalty points in his

or h&%"l%g?gg%@#ﬁ‘%n TR t(% ARl R R AHEP ?f‘l{n)g l?%ﬁ%ﬁsyfm a certain

assocl a si ngle consumer, ~ exi st
avvalsiy STlentmnduInﬁonmﬁlaISO\knawcmﬁEsﬁmd draelefive edhertiak ¥xcess loyalty points

ansf e | t ints to 4 WO 2004/ 79506,, i
that w@bﬁ%@aéﬁf%hﬁat%w%ﬁww& neesy o 13difignat loyalty points.
Hov&@?ﬁo WaLausMINERY WyaltPidift SQBEnts W& ddoc RSP W]{hsar%}(gle consumer,

existing loyalty systems do not allow a consumer to efficiently transfer loyalty points to
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the consuner to use the loyalty points to purchase
gifts for others, the loyalty points are not
weoeubdsiogdmnt | y transferabl e to anot her consuner PETAIS2004/004457
that the other consumer can purchase the sane gift or
anotBEt oS AhE 1BPAIRL Soihitodccaul] Meeevdr, @hild sorhe BYATRAYcRhts may allow
the I nvention e present invention providés a system
the cogsurnergp awe the lagalty paiyiaite pusshatgrifis dor ctherpabodoyieltyipdants are not

Jevel . T st em assQci S SKU data on a
sutfi YT iRl G B8 PO st B 3 St oy purchase the
samd Figt dFakardotie piMafdrel diffeknixigi ness purposes, such as

mar ket 10 segnentati on anal yses and/ or anal yses

relating to consunmer spendi ng behavi ors or patterns,

Su fogj%%iggtg. Iﬁ accordance with one aspect of the
' i ssoci ation of UPC and SKU data by the

syshe mefsaéti InivE@icRSprioRrdee aaRttain R ifpledientiAg &NloyNy @fogram on a
| oyal 'ty program by providing a universal rewards
netwoil-Medtclp velTHibg SutEmarsasiatosl asd SR dela peptwerk level to reward
n n n y M M r
consy 50k BRES ECRBRRLE N0 T (RABELY RS, B o ke

segnidneitied anelyveyr dndiorematBeeshylating ts ysiishmer Shenditgyt behiakion®yr patterns,
conprise any nunber. _of participants, .inc]uding, .
for examplemeltsaqeafanc, itheqng ashert Sk Evvsntian yherasppeiatioppf UPC and

SKUtaﬁata FIhE %gétsmcgagﬁﬁﬁ{?sf ?@@%&ﬂﬁ@ion ?ﬁ%@gﬂ&%ﬁlﬁ sp %;%ﬁi// p% gram by

el r “enpl oyees nmanu turers,
provigtiy & deitvsysabiesat dyeculiekey. Thiis asversdbireevardsi dulreaoemay be “spent” by

aspect, the systemenaples participatiqgn by . . ) .
partigipgpis ME%MW@%%@%@ By 1h¢ etherppticipants in the multi-

'tieret@:ﬁégﬁbﬂi b9the bbtea s SRRBAC m%ﬁggﬁ%gﬁé %igt RSmber of

acki ng of supplenentary nenber purchasi avi or,
participa@s,d inghoding scaaumersg (wehapiimary and suppbangenpay ntrembers of an

redenpti on behavjor. |n accorda W th_ anaqther .
oer e CRISU T Ac ST SSEIH (D0, el FPITS ey Mgpufacturers, third-
part}f %}i‘%ﬂ@rﬁf’ afll fhe! Bk& | & REHALAQS wIA Sne URDBY, the sgstem enables

ormation that the retailer has previously gathéred
parti€ipatmort bye supphsuerdary thembeis who damasoniatietl vatiod pemagspenber and, in

i B MR B PB GBSy BBl rovrd
poinf3UERRBE SheHakfoh Udhd Gewaidl Poifitst yBMpAbn MRAKEL!. NdIn accordance with
anal yses. | n accordance with anopher aspect of the

anothem\aspect,dhe sxskam perswitsi insthgrenodl g of pensgrigrs atatrgtagr pdiat-of-sale

. system f.acilitates data,analysis.on ne rk JLevel )
using) SEIEGRASEH i, Bt Teblt b B BrL Pl Ry 48 Bosumer. o
accofdAREeWRA ahB¥heE HPSLTRIE sFé’t@ﬁﬂ théllitapasrtBd asBpilationldflagurchaser profile,

_suppl ementary nenber |D, supplenentary nenber )
whichmagyi beeysed dorag Vasiety of puspesesinteding yrdpusispesf efonatketingmalyses.

I d/ the, || T S e C ile. f
o A Phod W e fpEee X Ty Fitons AP ti R, & (¢ Hnd skU
data OF tHatastamatyisitaes Gaig hnzﬂ?si@@ﬂ'ayﬁ@ﬁroﬂh s/l BB¥dApon any of several
enpl oyed in strategic planning and marketing for
factogs aipluding g epsumshdE:; | coppnely refe.f Reichaseht@efigatsypplementary

S e L (R R

usi ness,

ID, a2dQ4 AR Blod) 6 TIRETYstén2 04/ dobpals any @i dlid 4tk @lata across multiple entities
organi zati on, or any other group designated by a . .

for the ipyEnope Mfdte analiup.epigh as analyses which may be efnployed i strategic

planning and marketing for example. In one aspect, the system facilitates data analysis

regarding each of the individual members of a group, such as a Lousehold, a business, a
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enhancing the ability of the present systemto reach
t hese individual nenbers. The invention includes
woacidoresasi ng the substantially real -tine tranBCEUSI04/004457

| oyalty points between accounts. In an exenplary
chaterble domgenizatidit) eomeh @theangtosy stesipgnatad | tide p&nﬁ?ﬁ @leviteg thereby

a traﬂsf . request to transfer |oyalty points froma
enhgicing the ghikity of the pawaRt syseR te deashdbese yidividualsaembers.

ac Gl 4 t tedqto: Vi i | an a

i o agat Belfled @il ing hEXEL MBI ook SR it Bt lovalty
poirtoyeineyn pocminthallanaesxempldng ehibodimdmy thet ethod Giadtsyseh include

_crediting a loyalty point balance of the second
recef iyt (YTUERISAHEST 1 HAnTTARRAIG P gt 2 (5 1o YRID Aseou b 2 second

e i oo
loy B BTENB A Mo FHEAIEH Lo IO PR OBATIRE g fist loyaley accoun
deductingiavpartjora of eeulegalty point balewmesafithe finstdogalat adowhtt dnd crediting a
he segond | oyalty account, recejvj a fequest from
loyalfy R Palare 71 CHotePd IRIAL AEGUGL: Thadaas b thuast mey mclude, for
exarhple OBREIVIME 8Vi@QLesP rdnf aCl s MHerPassbEidtedSith Ahd Hrdl! Byalty account,
points to the first loyalty account. A triggering

receenegd reguysti frarh adepsirosr assncaatgl with thxesecbnd toyhity abdopnt, receiving a
_a unt having a | oyalt oi nt bal ance which is below |

rea IR g R TS RSS! PR or oG TRFIG CHIb h Receiving a
eque@ NI i poliA§ ko ViR ik 16yR9TdcBbuht! | ABrPSLH ‘ :
1equpr edelt er m'plr?ed time pler i %, §a cert aiqufjlg é?d%ge‘;egﬁég% nclude, for
exargpie ethe Hirplelpyalty eccounirbavieg e deyadiyrpoifitobatuica, whiah éy belby a certain

- n [ edeterm ned data point. Brief . .
toreRoREFREHRD i it Ry e b apinR Rartisclos o rin g period, =
predpfe@sRBg tiy gitriodN akdriaid GaRM ﬁhﬂgﬁnﬁatﬁgﬁnrehﬁé@t&i’“ﬁ%, a certain

the 20 non-limting enbodiments described in the
formaplse an £yends 3 Ben-ayanttdi@ rrpdeterminadrdagropgiotct i on with the
acconpanyi ng figures, wherein |like nunmeral s designhate
i ke elements, and wherein: FIGS. 1, 3, and 4 are
Briet Dieedriitich of thek@ivagesans il ustrating exenplary
incentive systens In accordance with various aspects
of Adaisioppleasppets jof thenpreesat vetiorpwilk becommeogiifent tupon reviewing the

non-.g}rﬁt' %rerﬁfr)éd]_glteﬁg cﬁgcgmég%&e%i}gﬁﬁ?%ﬁnoarnggggﬁggﬁ% é'n \%)liajﬁnction with

nro -sare in
the actranpamy@igt figures, MbEreidliké ném&eReIBiEhate bikeo elentbnag badRvBErein:
an }eéfrrpl ary central rewards mechanismin accordance )
wi ¥R He Jordddehtars sehksmratisnblogh diageams ilustratiagrepplary incentive

- cver in

sk oA R v SRR I BRI T 7 i o

f | BI& Raist a iflolmehiut dtlustgtiagn ag>exembhiy pps@sess hoant enroliment at a

.caﬁtTrjng and g{ocessLng POS SKU data in accordance

poinizplr$ale WeChprdarsh With thedRYSHONFI G 8 is a flowchart

il ty at : I I i ati S

o o (R e SRR el PR SR PR3N Bl tthanism in
accoidaneavith the Bes4dt #6304ti@179506 PCT/ US2004/ 004457 FIG 9

yERLT Fri hoEget Ak SR Of 81 PESBIEY vl Porfer n aclordance
with the present invention;
FIG. 7 is a flowchart illustrating an exemplary process for capturing and processing
POS SKU data in accordance with the present invention;
FIG. 8 is a flowchart illustrating an exemplary process for associating SKU data and

UPC data in accordance with the present invention;
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FIG 10 is a schematic bl ock diagram of an exenplary
profiler in accordance with the present invention; 5
wOohka@4/014506s a flowchart illustrati ng an exenpl BCY/US2004/004457
process for generating a purchaser profile in
ac @GIance soMehidtit Mo dRr BSSh JfAY @REMPNRIY BRilhk @fyst?ﬂ% ihSiccordance
a flowhart illustrating an exenplary process for
withstha prkaedimyengion; transaction file in accordance with

DR 5ot Sk % DR SL A BB LR, Fofgorcance wi
the Srsgmpidetigabodi ments in sufficient detail to enable

hose skilled in the art to practice the invention,
and1Gt 1k froulflgwishart dliediating el ckeraplant Recewsnion genuating a purchaser

profTE BN AR it iEREA B £ 0/ owi mg et ai 1 o0

degeGi 1t ii9nai Bowelesenledrafing purcROBpBrPfprdbess for standardizing a
illustration only, and not of linmitation, and the
trangpetipre filsrintageordpncsrv itlotheipsesgaifinyadiosol el y by t he
appended cl ains. The present invention may be
descri bed herein in terns of functional block
DetSivdoD&epsioand vari ous processing steps. It should be
apprecl ated that such functional _ bl ocks may be ) .
r edieAeUpBiRe AHsFlonuRpBIesHts pact eRASTRCSAYRIIOF c¥PPlak embodiments n
suff#@ﬁ? ABEALS eﬁ@cﬁé EHEE %Fill%g it?gI thePit {Oogl%ﬁ&ethé REGdntiofdand it should be
unctions. For exanple, thée present invention nay
undesipbadthat artherusnbddimens ahaydbec raatized withoqtodepattimg( o). the spirit and

ne y. el ements, processing el ts,. l.ogic el enents,
scone&gﬁﬁwv'elgmnesfhvan@etfﬂliowmg drialigh desstin @&rﬁﬁﬁn&ﬁftoapm‘poses of
lushfibe Bﬁag,oindf A OE LRGN JRA tﬁékeco?@ BE fh@linwntioR RE4 e dRERly by the
m croprocessors or other controf devices. Simlarly,
appdnded shfhsvar e el enents of the present invention may be

MhTent o0 M LAY Br 00/ SO0 O SEL LD LANGaE, viocy

com%)&?eﬂté' K1 GG &1‘3)%eééﬁfgi Qs al9MouId BB apPREAEd that such functional
npl enented w th any conbi nation of data structures,

blockbh peythe, replized dy sy, nunahet iohbardware andfdyesoftpraoge@mpinegts configured

el.emepnts. FEurther,. it should be_noted that the present .
to DEAEHER (e ShesEGE NPy EohPHARBe oG oeah JaREN Gy cploy various
intedr8e e SomPbndiRd Ee 4.1 AREI}P SlbMBats ShdBekingBblerfditd logic elements,
processi ng, network control’, and the |like. For a baSic

looki-unt tablgscanddhe lilse)s whpthographiy, oylacasiety3d fecticng vaderethe control of

witten.by Bruce Schneider whi.ch is entitled " | ie
one & Pt BRI T aar oD ossn Sty i OB elslements of
the presént " intloh Shed veYindMihent¥d @¥th&ngo 68 ipting 1
° ie):disti oHr% 1896) ;Qijhilch [ senher eby i ncgl;%%gr at g%dgryscn.p ne m%uage
sucly gf €r Bt elava, OBWQbAIssTOble6 ,952bo skeowil the yarious algorithms

bein%ang]llf)ﬁe(;ne%fe&a YB@% gﬁlg %En%%mtaﬂgﬁ 8% H&a @@gghlc%,le(?%?e%s, Jprgcesses, routines, or

_ enente Rown and” descr i be
othek Ipkdiitrinaiing/ elefentsheFinfiv@itistouldrst hdted blestthepagednihvention may
are not intended to otherwise I|imt the scope of the

emplyye gantunghes nefi eenventionn) tgelniques rfor edate teansmppgion, signaling, data
. : ' | i ne B IS ' Lagyr.es .

o GESHAT SRR sPIMAD 0% K BB Bt i

reviéwing ttein@ritten by Bruce Schneider which is entitled “Applied Cryptography:

Protocols, Algorithms, And Source Code In C,” published by John Wiley & Sons (second

edition, 1996), which is hereby incorporated by reference.



10

15

20

25

30

5 rel ationshi ps and/ or physical couplings between the
various elenents. It should be noted that many

wabhko@rogts ve or additional functional rel ati onBOTS208/004457
physi cal connections may be present in a practical

| NAeRRdWE bBYphpRitidter v particillape@pletRRtRioNt showh@nd described
i nventi on. Communi cati on bet ween partl Cl pant s in the

heredy exccifipgitativeeoffhe gwientiopmerchits Hestimodeaandorpnos frgended to otherwise

limi}, 1 hheoycf%g & tthé lupg' gln gnv%gﬁgﬁjn e4 %gﬁl ) Uﬁﬁﬂgerggalfg Ct%l%SConnectmg lines

showe Inemla @zaﬁomheﬂlgmé%ooﬂtmécamem awtneénaled to eoptdsaiitedxemyiiy functional
LAN, . point of interaction device ) ei)qo' nt of sale

rela@wb@@ anglor obsicaljoyplings befwren g_m var@@p |elragntHh dhghould be noted
that %&%ﬁeﬁ%‘ﬁ% %?laddﬁ%ﬁ%{l@t%ntaﬂellqﬁon BENLA §h§§?b-5wconnections may be
etc’), on comruni ca I'he

presemimairadichlonsent ik s @dt@asmpieuttidda hi@ndancs atit the tevention.
communi cations, and/or the |like. One skill ﬁd in the

ar (CORTHNIEAn Refpice’ | Retecipamis In fthe syslemy of ythe qrsesns mvention is

f
e A ST G HIARE S0\, e i
netw:tﬁk,qblﬂﬁle switch telephona eptworkt infrasdt Nigteendt pexdtanet) WVWANQILAN, point of

rrultl tiqQns, erein each tab se. or
intexagiien, écea{%g :o?OIWaﬁ‘ Sgi}s‘{%et gﬁﬁ@agg Wlsfaé‘&t ‘%}iék‘l phone, kiosk
temﬁﬁ'éih AforhhtEE WIS : mAGHRS s%mgge etc. BNORMRL | &ﬁmg nications, off-line
de-‘encryption, conpressio econpressi on, an }lor t%e
comiivézatibis, firelése rcomaniuinidagiony pa‘eﬁnatcemmdmaiatlussa rapdfomythe like. One

sl 5 it G o GRRE by Pr St iy ) chtabases, Systers, or
comﬁéﬁ’én‘%st dbtihe haadBe it eaa5P %ﬁf c&fmﬂ of al?}alcmrﬂr%a@foﬁr 39 databases or

l'ular phone, and/or the'like. Simlarly,
compqmm atom singlel ldcasionuereat mmltlpbolnpa,tmns,l whemgitt bachndatdbape or system

. perso conp net C ut er st at,1 on
il gien Ehglc SO Nar A LBc Y PR cricp i gV ally Adeess codes,
encr rﬁﬁb-‘éﬁc@}éﬁ@n@ rébm‘iaiﬂ&ﬁhoﬁsde%ﬁﬁlpfé%léh ofdRSr thd/fdows,

W ndows 200 W ndows 98, W ndows 95,

Na&tﬁﬁh@:sw’zll bl@@ec@&dﬂhaﬁmsermay( 1ntglfact fwath| thi @ystem via any input

devi%/%?glgc Ve%l’ske?l %a]rﬁ gr%h Lhe. ;{ogfftol oltqjlg be d idtﬂel% computer (e.g.,
Palnt PAIGLD), CRithian %h@ﬁ@taﬁ@/& She llike W dilnilefly f ﬁl@dllnlvb’ntlon could be used in

under st ood at the invention could al so be
conjipgiioanavithe opnuys ityRf | X peimppale camputer,Pogtwagt Bpmsuteesmorkstatlon

n 0 [ r_fu col s
Qo TR G O G R abLHERAR BHR5R G gy verion o
Windb®§, rWitdoi INDf Wity wg @006, WaRiowsCEs; Wibows 0] WREOSN0S/2, BeOS,
over _any network. having 30 functionality simlar_to

Linuxp ANk @ rhe dike, esMiaxe@@%r, plheugh. thedevenban thay bgrd@scelbed herein as
bemgsiﬁ{é)}]eglgeéltrtéhewﬁﬁﬁgﬂﬂg I"é’hﬁﬁhﬂ% {lhlrrdéc?és’o%“ﬂ gJi 1 Henlg: Hl(zli* fderstood

that plieoviiv€leios, coumyalhebeqmmme@ltedmfn@ IBXs AippRidlle, IPc@rmaBI(DSJ, 08I, or
systemto facilitate online conmunications and
any tnP%)l]?@la@f eEslang Pt futareypistacels. Moygovendhe gysigmecontemplates the use,

PCT/ 0 ti t I
s SAAMLOASY BSRL SR o SEnAAID L 307 baving
functmnalitjn @infitar to thfat whmh isdesatibaompeiner , al t hough ot h er

s of co ting ts may sed i ncl udi n
H gppartifip GRS ofﬁéﬁ CIR 0? BsspGinveRion, ?%&%gurchasels

1eta1@1§)shlaf1§fagﬂuf@§ Szam Neird] %Sﬁn{) ul%l%‘é‘:der%d% %ale Yipp&d hﬁ{i)h a suitable

paf I'cl pant's rfay ave ing s St I'c
computing system to facilitate online communications and tlansactlons with any other
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5 inplemented in the formof a conputer-server, a PC
server, a networked set of conputers, or any other
weuid4adseei npl enent ati ons whi ch are known i n t ReTAIS2008004457
may hereafter be devised. The conputing systens may
partR&aeP NAEE ERAPIE I BnRAG P AEEIpHHE ndayddvd access to a computing unit in
comruni cati ons network, as described nore fully above.
the fom ek arpsrwnat hempeneithowsly other types Hfmepiputing emiterkay be used,

. jch iis ass to_be jnsecure and. open to,. .

inct i b SippapleDSie: Bmitlel CRTFER "85 BRibosk gemminals and the
like e MyQdliteshally, tdiker! pirCitipelits Ayt hive eombeig s%rﬁk@ms which may be
_conputers may or may not be connected to the I|nternet
implgmegtead injthe rnrefa rempUacesverha Plosmsvare p netvearkpd sarof computers,

or e PRAE T S HFRED, RSCBRNE Pl bR ey phgreater be

devis@mnuf act urer conputing system and the central rewards
mechani sm 15 m ght maintaip a permanent, connection to
t hdbencarpeting | gysfesnsnopay Phaconnsetcde Wil keachy otker via a data

. 1 Vs K

con ARLAIBR! 3. 0L b P BN R SHBI nyorc may b

a publiopeteorks watietmisragsualed aobes inst@ire andepesdot@vesdroppers. In one
third-party provider . via a second network, referred

R .
embpdiment, éﬁﬁg@ﬁ}y@* 1sr§§%h9g}e@asﬁﬁe1n‘§gpﬁte A thig copfext, the computers may or
mayrlfoq e hécte®¥d fle! TRGRE WLl qhALY R Waﬁcse téﬂtﬁaonsu er’s computer
presently accommodate transactions for credi cargls,
maydeinploy2@ tedeis, tardnodchescchgipedlyofo fthednteir@dt, whereas the retailer

i nstrunents. or banki ng cards. The pay t network is a i
COmBYASAYSHHb B RARHAPTE CAEBHES Y benSdas Patral aards mechanism
I B L o b Py SRR ) PR fop nork may e
implemeniel am ethe) types wbmdteorkdssush lab ab entappinedekystbnJTBhactwork.

of pr dinary skill in the art. the present |nve t.iic?n .

e B B BRI sV FRb 4150 P ieE e 9 Aghird-party provider
via SY&bBIMmeRvdHRViIchBrdddb Hal fayhicAt RSSO, TREHaPieft nefwork represents

conput er program product”. "Accordi ngly, aspects of the
existmrgjoreptictarymatwiorks thed preseitty adverhmdatedfamaactmns foredrgdit cards, debit

cardg g S SR O R AR S bR, FRER i btorkc s o
clos@eetiarieivaf B-assuthdd@riEeBure tftin BERS&RHpéABY ERhnPles WEYhe payment

take the formof a conputer program product on a
netweshinglude thedtebcan Expesge Vh@ﬁgia&%) atiibihe Mpriphone® networks.

conput.er.-r eadabl. e, program cpde ns .enbodied in the .
St P Y breprRseh R 98¢ Shbveitar Mg B At B dugsear vention may
be efbodiad Qs HBEEHOY, NBYath Prabebding Sbtenh, NC e fbr R Lp@LskHg, and/or a
CD- ROM optical storage devices, magnetic storage
completgr plegranapiocaet. ivsordingly, avpretoelthe prespiievantion may take the form
21 | ) | ef e bl ock .di.agrans. and .
of af EER Ry BBtk A hRREF P SuPyRa B § Smbodiment
comBiyiige¥Bects 3NBohGBRWLEY ardl lR@dwaRe P ITRgilstntore th¥resent invention may
2004/ 079506 PCT/ US2004/ 004457 according to vari ous .
take 4he, de¥m qffa CRBPPISY diestam. produgt o1 ab@ornmgérr@ﬁ@%ﬂe stpsege medium
: y L, I dj agr .
bavifl SOl R R oo hltend LB6el 30 ATR G B Any
suitablenedrputat-reabihisie korbge hiedivbh aody Ok agiliasd momhdidgoheddadiks, CD-
illustrations, .respectively, can_ be i ment ed by

I
ROM.psigeleiorpgoararesi Hagtetic sioees. devis:%eang}o@ﬁghﬁléw progr am
I nghs lf)‘l“ééeﬁpﬁn%ﬁéforp & 1088884 below with reference to block diagrams and

flowchart illustrations of methods, apparatus (e.g., systems), and computer program products
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5 onto a general purpose conputer, special purpose
conputer, or other progranmable data processing

wapperasws to produce a machi ne, such that thePCT/US2004/004457
i nstructions which execute on the conputer or other

acco@cmﬁg It RREBLE a@i@u@ JAT 1916 @Sveintifn. 2 AP Bt HSukdeRRO & ﬂﬁﬂ@&h functional
for |rrg]pgrrent|n the functions specified in th

block |od ilesh block magmmmdath@dlwchmeg@stmtagd Cpmbgraanns of functional
block i IO o oot Dol Ut SRR, A ¥ niemented

by REPAIRTTORlae HRtactRingC EBfh 8o RPRRE HrdiSatOinstredtoht Ofhyi Be loaded
a particular manner, such that the instructions stored

ontoj # SeReEalcPIPOseePOIAREA tsp@lal n‘mwmsy qeneThtere o @ﬂw tpregramgfable data

procfHA A {1 iePiondTRd 46k e MR HoRahich execute on the

comphtecbr SthePbigkEnmdible deriRutesing apParatisicacitd HehhORS ifBkmenting
al so be | oaded onto a conputer or other programmable

the fyagtipnp spreafied Mhﬁﬁﬁﬁﬁm@oﬂé%@%@ a 15 series of
g'toﬁiel?steiofr? utrgmgﬁq%r&nq égs?%ir%ﬁﬁﬁsoh{ég lé’cp g% @?orggqg% Eomflter-readable

men@@ykit edani dipdce RECUNBShtET ACOBS: pfdg@élnﬁlhblk déﬁ@ processing apparatus to
instructi ons which execute on the conputer or other

ﬁmCE% & arhvsiprudar a}ﬁﬁaﬂﬁat qush Hhab Fhey @nsimetiensy roreii P It ERTPHEr-readable
e R LOAS GRS AR PUE28E AR et e

functlomgperifiedaindhd flomchaat lo¢k driddelat |’Rhe$on2ﬂt@ ipgearh instructions may
%o in gtl ons of neans for perfor ng%the specified
also aﬁ%die RELO & BB PloRlergro I3 data pERGESYIRG FRPaFats to cause a
P ngLio r 0
e R LIRS e 00 B0 o TR0 Sy

appam?tdsa lttstpu)miilcb rmbomplﬁm fmpiememtndlprbd:ass;kswh thitethel metkuctions which
di agr and fl owc illus atlons and, orrblntlonls .
execyte Ih qoggpéqterwldg R1ﬂg11aﬁ1g1 %H)P&I‘E&}l% steng tor mplementing
the fhhQWMRE8pdcifidd MIhS ALK RS, bIGAoKoiEP! emented by ei t her
speci al” purpose, 25 hardware-based conputer systens
mhAcmrﬂBTgﬂsorfmntthmlak ﬂ»hxckﬁ iofdthé Undodki diagramns stdflewcbart illustrations

suppRHsiRebe i et Bner P Bagt Wil SieR e opGing conbiations of

steps £69 Per foﬁﬁi‘ﬁg tH@ﬁﬁécﬁie@@ﬁﬁctloi'é‘ adnd ﬁrﬂgﬁhﬁh@ﬁﬂ@cﬁﬂ thedrB8F performing
to any person, entity, charitablé organization,

the spacificd éundh@n@méw will glod fowaméel stmodbh@ gaeb Sunstionalalploeks sBshe block

dlagl%grﬁs%ﬁgﬁg ﬁ%ﬁﬁ?%g‘an%c?]{sntalﬁ C§61 H@hBon pof fone | nCltf(J)galnﬁocks in the block

diagSuRP bBNENWRENrBRREESoR] AR BYIhPIHEGEPL HYUBRRer spemal purpose,
account retailers, manufacturers, and hud- party

hardyyevevhaged sconpatari wstfmﬂ which phidorsy ghe rapaeified nfugetians or steps, or

. Wt n anat-her roffllne
suischr iRl BEtFral bbFlsonslth et bt BBinoctnd: or
" oAk Bl hérefnS iR thnd filser amti’ mmmﬂmhanﬁmmaﬁ%éamy refer to any
take _place between participants who are renote
persopceftby Fhaiialdn corgprization, maskingdihsgdwaemsoiives: |0®nbusmess who
accelyld WHNANMOTs LG BRINORnAbn ORI BhARNRARARR o5 primary

menibBRN ehd CduppRiientitg | heimbét Use aAnygdregHe ncondithért Yiccount), retailers,

charitabl e organization,
manufacturers, and third-party providers. Participants in the system may interact with one

another either online or off-line.

10
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machi ne, software, hardware, and/or the |ike that
manuf actures, distributes, or originates a product or
weenwmiogesoehi ch may ultimately be offered to a eomaSam®A/004457
directly or indirectly through a retailer. The term
" meRuhsedtherelh, tHeseral <alinet kefee nint@adtive édiatunications that take
gener at es and/ or provi des manufacturer item
place detiveen epasticipantThwhe eptiq Toreetaly decatethdfomi ae¢ Latetheny including

con B3, SRR P AP OB AT RED v ove o

thelﬂ{eoduct or serV| ce to a consuner. As used herein, the

term retql ler” is used interchangeably with the term
" e g g manyfeiaere shall inglydlesangoReraq, enkty, eqbarriable grganization,

macﬂﬁé Cmalgﬁ%l}@&z&%r arﬁf/o?ﬁﬂelhk qh&triﬁén ﬂj[ﬂu%g @5&1‘%&%' 88 ?rlglnates a
roducts and/or services nade or su
prochmteomufcaaﬁ]umle rmaylﬁltmwlydré biered no d b@asphieﬂslﬁﬁctly or indirectly

et eyel " and wor k-wi de | evel " shall refer
throvﬁgl & re r“ﬁ%@htsm. ﬁaana EH?Forlé‘aY kiR BeBide canyi pasty Hia generates

and/ait]ﬂ @ﬁ%& nﬁﬁﬁfa%?éfﬁéﬁ’ifd&ﬁt‘iﬁerﬁs used herein, the terms

aser cust oner consunmer", "“primry nenber"
an@Thg eerdr [Istaﬂér”m'hyll eluds edy pedtse, Galnat}g ehdrlitybleiok ganéactibn, machine,

ot he and ea an an person, entity

softgigy hirdBRE: avfgahfhfitlﬁe Hat (et Shtis AU o Reryiskdo 4 consumer. As
usedC BRI BEhe! Rrhp Plbilde] 1Qaﬁ§d ﬁ:@eﬂcﬂar%@@bl?r%ﬁmhesﬁﬁ{rﬁ Mmnerchant”.

"consuner | D', as used herein cl uldes any devi ce,
Morc@@e inghisotontext,i adeetetief pemerchait vigy witcoof isglljresthiet online or offline,

o e TR R ATREGER oo AT L1
cand uséd BSttn, BRhras8e w6 18ve P AEPH twSAL WideI&V PPN Gefer to a

card, smart car magnetic stripe card, bar code card,
Systmtha@ frichudes mmmthaa@se cdbalibsr ap@a@caﬂloneﬁlam@nwm cat i on

nt er ngt o e, other i,dentificati,
o oo horbt, et Por iR Rifioimey ” “BoisabRE By member”,
and rramﬁ-@gwp mayebayed @itéic fg@élﬁﬁtvhﬂ[‘ leGch BB@ACANIC eacANghal mean any
optical device capable of transmtting or downl oadi ng
perserateatitys eharitelsle lorganizagion.eeidndingssy whish uakd & lsonssimea gRID articipate
[ ing and conmmuni cating with such fornms of
mthggreg P’s}%% "Consuner enroll ment data" may conprise
any& Gfonbir@er ODF,00 Bgd RaBR, i8Sy dShcd]dodeObr other identifier
birth; social securlty nunber; email addr ess; gender ;
suitaplyecofigaeeddp 2Oy P GOREST do lrﬁ@r&@ie@lscoramumé@metw@ the system, such
r r S
as, f&u%ﬁ{plé;%trlegr?%dg t%%% ciﬁle[}g? ﬁﬁg cr%@ gcnaﬁgé?bsi ca?’é, a%ard telephone

cardj frhat eaids mpdugatirpealard, Q)&Ebod@ padd laﬁmohﬁzﬁfdﬂﬁacc@@ db@g, personal
any preferred brand nanmes. A consuner may register _to
identihigation; papker; @lil\ﬁe Ipfemst rﬂodg,y gthsm identificatigp code and/or the like.

Add%ggé‘ﬁ}p P BQ&SEﬁ%{ Lljﬁzorg%%gfhéﬁ& Woﬂﬁtcﬁo&iécd‘&?% e‘t1c, and/or

actrced i n a consuner ray
optlcah devite dapabid ofratumsedtting c(leddyvnloacﬁng Heta cioga dizelt th@J gt8ond device

. exi sfi consurrer account with the_system
whi dmﬂagfer fp¥eyactipy apd gapamppeme with syeh %B%ﬁ grmsereD.

( €«@onsubfdf MM UEnPARGS Hriﬁr@tléeoéh 8f i‘n%rll%ﬁbwn}g name; address;

Interview, or Instant en nt using a retai
date lod )hiiitlt ysoicthé Ilbdufl‘itﬁ mumbsr, aesdlr addechs pgdmaia);, the mnes wdhny heusehold
or thro nt enrollnment, online. Upo
Fﬁsolq ﬁbeﬁ]t[it C] gng gru%%t c algl%g any fees that maypbe associated with
participation in the system; survey data; interests; educational level, spending trends; and/or

any preferred brand names. A consumer may register to participate in the present system by
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receives a consuner IDthat is associated with a
consuner account. Enrollnent data nay be updated
woenimddmal | y, either by the consuner requesti RQTIUSA04/004457
the data be updated to reflect changes or additions
any HethdiB 1e¥HheMd HALGSA MOt et F&eemﬁﬁ@”@ﬁoﬁs%ﬂe@%%nge enrolled
update the data as needed, for_ exanple. 10 As use
auton@tlealhr (ezg-; Hethaidossurhaykalds) an daisting |C@ﬁ$‘unmyaqcawitumh the system

ice, ot her, tif its a
ol 6 e, B O s eflF Pl vl S el pifishfon a verbal
1nter$'i(=>$d e instafiC HblIREnd usRigah lretailereloYulfl iderdifiér] Adlidesh®ed below),
t hei r participation in a retailer |oyalty program

thlomh the wal), oethsorgh astany earqulamt ooling. " A&wa ewpllgenta the consumer

1eceﬁfg§) % }‘ureI{eg h?nﬂg]a% %P?%tnﬁl a@ly 3,¢0 ﬁﬁlerf £qcpbl&y %dl,rglgnent data may be

updd%&il\@éﬁlﬁildaﬁﬁl citlieh HydBe Ganshme reglicktiddb tieatit dae Wetypdated to reflect
prepai d card, telephone card, smart card, nmagnetic

changes piradditigng or b systdie requsstEng theltthe £PBSEICH P HEE @ad update the data

identification nunber (PIN), |nternet

asnéé(a%% fopﬁﬁ'&%al dentification code, radio frequency card

andkaised herein, k& retditttilbyapyatitntifies” may andlede drgyddwtioe, code, or other
entifier may conprise any formof plastic,

1dentég I Whish laemﬁta@ SPRUMEF A8 1Bter3ch il SIEYIUBGRIE GVith ayegailer system,
i O S B SRR B BB, £ RSBV proga

whichaypaplbe adferechbe raapztmnga:armialteo nangioap iofgetailels. sBeemplary retailer

loya{tet | l # lrg glst rilse(sjglg}lp ;%HQAllspg;S@C@ede%e s\%lmi]@,hc%arge card, credit

card,\AE@&%f:élﬁ,S{)&paﬁ%?&' MRlepASnePc 28! 98kt Qhrdl % &‘fco Ht'i’%eaéaijd bar code
i ch posts, records, stores, or tracRS consu

card aguthetizayion/hedess sodealparsedalt 1demiaf[dat10m pmmben (RIN)f hernet code, other

cen QLB A 20 PR MRt 1 e 20 CONSUTSE e oty

iden@ficr! bR CORbHON anyP Y65 38 iphBtic, a&@éﬁ'ﬂn‘id’ th&tic, faﬁﬁ‘ﬂﬁequency, audio

pur chased and/ or” purchase anmounts), reward points
and/@aopticaderacd vaptaple of eawsnuitipgi ot dpwréctemg daﬂa famrhifkselfytp a second

bon S offer| and the Iik ccor danc.
devigy PYighd® SORREE B Iisiecthin, AR | GG BnSiier DG lovaly
idenf?Gergssoci ated w th an aggregate consuner account

whi ch specifies the consuner as a primry nmenber and
30Apeus hereithen Gecsuingt aereunt” shall mearbeny @fcount which speclfles a

conspiBu AEAIRE o AE ARk dd Mk BaRt ERiks, BRTRE bt el Sprsumer's

activitferhBy is%[aYedTWJ@&Fucl@ﬁ@H in &Be DyyR FYgATIe TheineOémbdtBment, the
primary menber'sS househol d, busi ness, organi zati on,

consHmEr 24seunt|nasepost ar easerchay af W tallewing t}@@ﬁp@ﬁ iafrspratipy purchasing

actlvﬁg%%%%%sg ﬁ;é?%tgzag‘ﬁl%/ Oéﬁg r| ru¥1ts eagcil %twe%lﬁmg activity,

rewakdBoiBfsi rBBYpIRHREV LS b@ﬁ@i efatigys Q@ﬂi‘ﬁ%ﬁd gfedikent on any
basis deenmed suitable ¥ the primary nenber._ For

exEhpacardapcqwithwng anpaehof theeyventioncibarconsime @ may be associated
Withi%.ﬁ 3&% g&é ZondufE: b co'{rlﬁmﬁfc 'SP Qd'lfl@sn%e %%ﬁhleg fag H@l @Jeuy member and

tal S™or en APone

perniits ithegsgodizidnes fang mﬂnﬁjep pf |ippleh&nyar yrmm&ress Wity tlesgrimagndnember.
redeem.5 reward points whjch arelﬁ]ﬁsted to the

In ongyepnkestiments swrnlementaycBembers are affdialedovith énfeplamaly member, such

as by being a member of the primary member’s household, business, organization, and the

like. In another embodiment, supplementary members are selected by the primary member
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accounts that may be associated with the aggregate
consuner account. In another enbodinent, a
weoeuppleyent ary menber may only redeem reward pBCTAUS2004/004457
which that particular supplenmentary menber has
for egoeiaton hwith the! ik iely eBeBENE AEgrefats URb@ABNGAEY Nt on any basis
menber rm%/ only redeema quantity of reward points )
deerpgel switableeDy thenpiitgparyemp@pein aFomexananle, 2 Hrifgry mpgber may associate
.o Ledenpt | Lh riicular pple er...As ‘
fierdE G RblEP, Brp L Mgl i 42 oSSR BE Ry 1 one
emb6digdent, Al pRityarpat@ibdrs antli swbpleprataly @fensbepd N ¥arn and redeem
menber and permts the association of any nunber of
rewaid ponEsraviich renpomed © e pegregate comaarPr REPAYEE OT|te asyeof several
odj n a C y .
mcco e el S, 25 SRR, B AL B ol BD . I amother
embsdipging nEnpplemedtarneehdesmandnlyatliest seviané paiaits whicll tigft particular
he primary nber and._ an uppl enentary nenbers. In
SupplGTBEaY TeHRAR ﬁ“’lf,ne%nlna?gé’rl beBbed RS Hive SURRIEBGRR R mber may
1 cj i [ c : .
o A A Y B o R B Rk Bher B AP ufized for
redeamtion iy thegy phiticclan suypsmatayguwndimiveay aggr egat e and post,
regord, store, or track all relevant actiyity engaged
| Py ISEh DS e PRSP BRETERRIC SATSUERAS HCertBit 54fl S aps account
whidh"8pei& 40 pARRAF! BbAlerVMah %e,rﬂﬁli@gﬂfee 9ALEIAHONSHBLy number of
account. Thi's adggregate activity may be reported
suppdasheitary membére with rthe yprivearpemembern t Herqneearobodiment, an aggregate

ETIE T e T —
mendiBf RAMEHEHE Ble RUPRY SFBR Sk er angl-ga%%l %gf)ﬁ)%hfeﬂtaifmembers.

this sub-account may be reporfed only .
In amathe! emboidiment, ae rdgeregatzssusimeteatoninthman desagbocaaed mrith multiple

In this manner,. the pripmary nmenber may oversee the 25
accolfle; 1 AL FoGh R BroTHE U bReTBHIER) R ABBRaS phtr example, an
aggre&Rkd cOhsubite 8eiRk eABNhSsr¥o e HRE Post, GBEHIAL stBME ot afack Nl relevant

~activity of either the primary nmenber or other
activéfijpgrigegechtmrty thenbemery npmeepiandsany’ sugpiéreersayamgmbers that are

r. shal | n_an ersaon tity, charit.abl e
sssolf AR i A B mBE G, Pl lre BB sl gy e reported
solelyRorftR priciirly Ondddlic | TuRBéreeddh sipSlemphtaSEMEMBYSHhEYbe hisociated with

will be appreciated that, in certain contexts, the
a sulypgeqyet w@eﬁ pPesERly 2c(vitpengesabEr by e patsisulas sepplementary member.
i .e. a r. ' Qu er'", " .
mhe SSHEFEHRNIRE Al b5 bR RUEIDSS e sty menmbe
assolisteg pbieheld sulyacvenixer In itlsis angamet, i thellpaiindry @Ber@ber may oversee the
."consuner”. A "supplenmentary nenber |ID', as used
activifg Qi 6ach jof the, qweplemgntary memberso BBt cash ot hesupplementare members

' £ i . : I .
cannt oy G UE Bl Ppcilly En GO o ORI SiphI B REY hétnbers
PCTh&J$26434/ BOg@bhientayss tntembest Ghakh smedno ang X@nqeing , enfity, charitable
rewards card, charge card, credit card, debhit card

orgapiEgioy Pr RUAHIESS PRIEpHERe CHPRICISHARt MeaeT IRafmapticipate in the
. I, C : r : | n « .

pres A B3 G REg B PO, JRVEHAR EAAAPERS, supolementary

membeadenayobcesed iterchadgeablyivath the demsdipdichaser’t, feudtoer”, “consumer”,

Additignally, a "supplenentary menber |D' may conprise
and. Zopd-ysy et & e*&}PPla%%e‘eans j e P&ﬁ%fp%ﬂr_t&%q PEapomsumer”. A
“sup?l%ﬁieﬁﬁr}? ﬁ{%}ﬁ{%ltmg I]g’f, s "RES Mbietd, Rk 10des ARYHQREAT BHedBE Bther identifier

romitse
suitably configured to allow a supplementary member to interact or communicate with the
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second device which is capable of interacting and

communi cating with such fornms of supplenentary nenber
wODR004A7s0ppl emrent ary nmenber may be regi stered POT/US2004/004457

participate in the present system by any nethods

systéROMEh Y fd XatdpEed reatdieadd, tchalgd QARE REOLHEAdbit @ard, prepaid
suppl enent ary nmenber 10 is regi st er ed by a r| mar

cardyrtgiepdione fad, @martmaed Teaggip IS'@IP@rﬁaafﬁ,yban@ﬁﬁ@ nmlda\jluﬂh@rlzatlon/access

codep é)elrﬁon%f dg%lﬂfa a %n %?1 ngng ’apg nﬁglgtaf%%tuon code, and/or

the M@ DRAditiGdAlY b ¥ p&&ndn&ﬁ Emiﬁmlﬂi ED" hr?mompsisa @n@ form of electronic,
retailer onalty |dent|f|er t hrough the mail, or

magpéfico @ o ABficehdewps eanahiemt t&ﬁﬁlﬁmﬁ@ng Ph dewielondipg data from itself to a
seco%gbc%qrtcge&%lchalssge%%l%ngpﬁ n%r%cﬁff‘%‘g]g& cﬁ)ﬁ’lml Kgaltl%rﬁ;ﬁﬁg &fh forms of

FIary - me
suppmﬁélﬁmy&ﬁérﬁb@qml I's in 15 view of the aut horl zat i on
For exanple, a primry nenber maéft provj de the system
0

addy Wwﬂwné?lym@ﬁb%dﬁ@’ bhaxedstered o Raistate f{h@ present system by

oy BRSO G B1£ LB, 3o HRDLBTBRLALY,  J o i
is regheoatby & @rlﬁm}Ohiembel t Rer exysipdaa suﬁ'lbiembﬁldrycmambél may be enrolled
by agg%}rrl?eggg:ntl%g%vlglnghlgu ggcg na tffzggl)c;l%b(%’ ceﬁ%ier% Sorh t ek R%E&happhcamon
ver bﬁﬁﬂl@é'rgfeg)g of Bt RA ?Iﬂf%ﬁ a4kt ﬁ.[;m%r loﬁﬁ‘% é%e?ﬂgéﬁgﬁg?ugh the mail,

0 security n l'oyee
or t}bomglhms’ain’d etirtomienkenlinSu d}nl apother anﬂoodmlrdnera supplarhdnt@gtmember is

ri se.an he fol |l ow n nane;
authaa%% fefl%ssstﬁr”ﬁy ASRFENA] T PR theL SRR MEB LY Fneaﬂm é‘%@ enrolls in
Vlewg %?d[ﬁé au?ho?fz%ﬁ CidrYe e)%&’t\l/ﬁ? pﬁgfméip%gfnﬁgr ﬂﬂ\ﬁ {nﬁ)‘%‘lﬁie the system

hat may be associ at rticipation i
adrrmysttaﬁwn wihisomy inditia;ofi autlmm;s tsproecusaht registtation \ofla; supplementary

mengﬁ ? %q.pgw%/lgﬁ) {]‘Ff eﬂjé)ede ! anﬁi n%n?%?t é%erglﬂaﬁﬁ gc:x'sgsllfc{ar%r}toﬂ 11% H1% system.
The m&s lof biRhhAtCha %%Mﬂy%ﬁgblﬂhﬁﬂ&ﬂﬂlﬁmo 5hdFPsY for example, any of

nber' s aggregate consuner account I n one

the &H@Mdmgremﬁormatml sagppsiiegrain augplmem_@uy membey  alass, laddress, social
secub%/r o : elgemvgécﬁyggxré%l%tl egsg rlﬁ:gﬁlsy ltl%e ngﬁﬁlgfngntary member

enrofRREHIRE thi¥ cApERNEHNEF tli@fi@ﬂb‘krihgl ASme!| Atk e @étB of birth; social
shall refer to any data used to characterize a

secugibsharmest; @m@u/l addresse serulena wedibeard n@mlvgufﬁe ichanging fhfé’ fees that may
ommer.ci.al, transaction

be S§RMAKL ol Bre O i g SERERS SRRy dalds FERS] Bhngational lovet,

and/bhanyt preferrabratat Saneds. Apdadrrbltub@r the applasentatyn@ember receives a
frequency of purchases the vol une/ quantity of

suppé@n@rﬁwemembnlé 1Dy pdihads iegsociatese Withr ﬂ@eprlrram/rmmb%é aggregate

consh P op 4 o80SR e oRAPBEHEL D Sy also be

assommﬂwme rrefkef id, édensiball to, abigainkepomideres) oo exfaadiupohutle primary
non- purchase behavi ors of a consuner, such as
membeHs GRRUMERIB] | ment data, visiting a Wb site,

r eke&d' @L&nél 18&%39&%&&%&&@] stHaﬁ'@%gtrtcr?m aJtlf dﬁiﬁeusg‘% $ i%%‘acterize a

a survey or other in on gat
consunﬁet‘ amdfenﬂlﬁ beMddnoo*f a dmahmkte InKh¢ comeadt afaepnmmnercial transaction, “a

partiC| atin i ne con unegr y gearn reward oints
ConsyMeH PhP lea|8h§ll r gisigrsterd £q g&él}"qan@%le@wp efs.t}J@thO and date of a

partiéhiat (ulhade, VP $ddubncyC BFRIuBiHaBG, 3Re YBlinMquantity of purchases, the

transaction size (price), and/or the like. Additionally, in other transactional contexts, the

U
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survey, or clicking on a banner advertisenent for
exanple. Ofline, a participating consuner nmay earn
woewsrdspei nts by conpl eting a task or show ngPChAIS2004/004457
consunmer IDto the <cashier and triggering the cashier
terni Gcaps@vibidgrofile DHAAVAISY be dwbiool toEiclbée hoRiphrchesedbshaviors of a
by scanning a bar code on_a paper survey for exanple) )
conjupies §Uel ISRnswneR eraPlmenr daervisitng a Wob agpersferadf of Reospective
[ o . xt. of a .
porEARPUT 1P LRLIL SR R 93D o D A kil msmen,
and/betied tikeshBdd inkehes, 4 pa@i@iéaadﬂg anlise tohm@E b Al rédeard points
a suppl ement ary nenber and/or the behavior of a ) _
autogaHip Bidreughya BES eyent, $uqB a8 oFiang a JY clusite wRBIPtARR an online
Ly a 100, |.e r er il ey al e
survhE S0F SEELAR; on T ML IR ARSI bl [ DR o plficoating
consoinea npgrdaicrivard pointsiaseympléting 4 ek enshowlibg teir consumer ID to the
purchases, .the vol ynme/ quantity of purchases, the
cashict A8 4B EEGIEsths SaYpFn teayovidna rhavhe " IPwhich may be input (e.g., by
e . . ¢ .
scanfi2 & b Eolelon mibapl vy PR EREpRYMIHEPIOS Rl Further, any
aspeut3céitist comduher profileudey bousedun Geaatdye bbdito asalpdis. a

suppl.ementary nmenber, such as syppl enentary_menber
eng’olq“ﬂ?ﬁﬁfm&étr&,mwl I Ca Weéi&l@&m’r%‘fi@ﬂ:ﬁ do any data used to
charBHOSRES SipplemBRhily 15ERBG hd/dp the Bete¥ Tt P S o ng%nber. In

a survey or other infornation gathering i runment;
the aomtextr of ke chinkeerciflotransastiemcy sappamenteryp atdndgpr oprofited shall be

S nent ary. menber earn.r r oints
und B8 G TEHAPof REGUUR T KRR GRe P bRl uchiage, the frequency
of piiichides, e Fo MR/ Glahity Ligkéd %eai@ansg&idnrk‘i‘zesfﬂriég)f an@or the like.
clicking on a banner advertisenment for exanple.

Addonhilyén othep snansactipaal iconfexts b temeistpplymepiatyemembyr profile” shall

arn .rewar.d poi.nts by coppleting a task or show n _
oo F a8 e SR Sp s RERTEr b orasinlep Rty Mmber, such as
supplérh@@&f/i Benidee ashhedt dfa,PHRYIngeaawdbekioy i Riferrdld #Sprospective
which nmay be input (e.g., by scanning a bar code on a
partigipgats 1 thowsaytefrp compighiph ef a ey phethePo®rmation gathering instrument,
urt her, -an ect £ th | enent ary._ nenber. .
and/ GHEARE: RO aBRRE T Rint 08 BT PRIl TG jagycamn reward
poinfl éilit(blhatﬁisaﬂ?fthﬂbugh Quttiggdring@iént; QOEH S Qisiting AWdbtsiteNedmpleting an
.provider of goods and/or services to a consuner. S
onlinsyuEY ey, OaIcligking ontshpangeradveytissment furexamply. uQEdingny participating
t h t at r fact rand. . .
supef ity ARt By Hn BT P el BB YL Mowing their

supplanaa® mendbdr D td -apakliyr fdaviggeing iy chsbidrid @rovidd a "behavior" ID
,q%zanpl e, a financial institution, such as a bank or an.
whichgagie pe Py (£8n D Caring athap fRdR Of 8IRBRCTaYI ¥eYC 108 grgmaple) into the

POS3Ruin e JRuaeechy G0 o/ i lhioRELY pRERK, BRfe oy Bused in he
cont@ut@y iddtaranalfysigoods and servi ces which are offered as

awargs.to consuners in exchange for a requisite
P Ufb ST PeR G BN e A, Co%'ﬁﬁhathédqlﬂ‘?ﬁ@itﬁfeﬂdﬁ%yf goods and/or

. | e sLaed < f B ; | .
s e PR IS b RO BRES b el gy her than
the particyian aanndpcpaet yndtretader who érimedived jn a ragpaction withl azonsumer. A
. subsequent transacti whi ch transfers the good,or
thirdF Y, GV Y H%a}léﬁ, dPrEHEHS) fpﬁ?wwtl PSSR et ppank or an
issueg ) fﬂlﬁﬁaalgihstf’@rﬁé’dt GSuach Ok FRAMVGR 61E B DU R ARREp&Ly provider

revity an
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consi stency, the present disclosure generally refers
to the originating party as a "manufacturer", the
wonv@roTedsary party as a "retailer”, the end- uBer/Ua200a/004457
"consuner” (including primary nmenbers and/ or
mayl§opin elde b iyvide 8Tos s arierdcgoddclpbresHfated s Apards consumers
. "product" or "itenf. However, it will be recognized by
m e%“%é%iﬁ@faé?wlﬁ@rn}l@@prW‘iﬁ@nﬁrt that the retailer

ne ' 0 : ' . nsuier in r
el oL ol oSS b} SRR FOTSUIRLLL T g srics o
trandzetidivewh@betrankfee apgeslant seitisc frosuae ofiginadig Aty tdvah eetermediary
and, includes transactions which may be gratuitous in .
party aRd,f BUDSGHRSE HpniaREOR Whigh tnsiefsdhe £Rp& Onseryee figet the intermediary
. . I . N
part} 15 cR4 R GODP AP Lol b fbich 1oy SOEATR. R Hutidith Rl brevity and
consisdérey, tthat psedelitt idisoRlsugeargenaralpantesers r &f ahe edrigi@atiss party as a
«  third-party .providers, may be_involved in some phases .
maaﬁa?t tor Hivs FeIEdiary Hf@ﬁghgst ResEtsF b | @Pp%mirgsearaé apensumer
: : <y g- ' . i . ey
(R LA S SRR BTN ARy srvie o o
“produstpani‘iben”. cHowres@ot sl ibe geagnizad bg shose of iosdinaly $kitf in the art that
credit o may b under contract with financi
the {SHEET Pt GG PLOVER OBt G BPEC ot COMTURR A RERSlor monctary
curr@cy 2OWhAR SHIES ffen ﬁﬁf B BE Sasel %ij)l%%&ﬂ rcﬁé'c'fosu}eﬂ b AstPRY fidhited and
_ providers, and the Tike may participate i'n the system
inclugies ttagsastiese mthi¢hnwapmt beogratubous sie datues, evingrelthsh éhet eetailer transfers a

d" l%PC".t ang t he %hr ase " ﬁﬁ uf acturer i t.ar}‘rigi dentifier" h
prodyft-gF item [ &SP YRR BIC SOPSTTTi RIPH Y A EsPFYgs other value
in ekdHaBETRITGR BRer hBteBNhEX 8IRHEIY paBiBPMitieR errdN® las third-party

refer to any nunber, code, or identifier ‘assigned by a
proviggriu frzeyt ke mvokyed i Somae pheseapé theviransaction; theomgh ithest paitistpants are

ny t of . goads .and/ or_services, ultipately offered
not {0 Y B elpldy 57 SRRe PraRiirt o8 et B i B BB such s
bankisScre@ifRhidBsmpaaie! ta shonsdsing cSHamiese NissublRVWENVE@EJit o may be
used herein, the term"SKU' and the phrase "retailer
undeyr t eomitpefe ftithf fispncig higbtitutienser It ovilinhe sppirsiatest thatnatiyc namber of
ich_provi i.tional, informtion 4N _an .. .
cons LR TR0 P AR Ry B P8 e U B it in e
syst@@0fthe reseaieintédtionr assi gned by a retailer and

associated with an it egi, including any type of goods
ants gped berging die tegnf SFL ang the phigse mopngfactyradiem identifier” shall

T L X T R P—
embddment) 8b#ll chftato, arysnunsies, dudleeomidestifigrrdssigfediBy @ manufacturer and

relating to the offer of any itemto a consuner,
associpfse Mathert #61y, nelvgmg ang typn Hlegoods end/er sywisers ulifmptely offered to a

consSBEVLCEE re%ﬁﬁfs@ﬁse data may include data regarding
any or all of the followi ng: an item purchased; an

i t €oilquuiadby, adP@usrb@netirhes fte€mmediuras haSKEU; nuabent dowever, as used
hevelyy Bt “SAF, Andabs PG e AUaRn ety Y4 Pt fogeymbol or
oAb A Ao AR A o byl R At ot
to amyt enmbeigrdodej er ;identifioy abdignedi ert idtaikr ;and asbaibfedrwith an item,
inclu%i}%é?e{?&ye@}iaggf tg{aé sgz%@é%tsgl?vrl]%lél,ng&érgd 5cJOS g cglflsu Vg?’io(l:’ rg)’cher end-user (such

as a supplementary member for example).
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mar keting offer (e.g., a coupon, a bonus offering,
reward points, etc.); whether a purchase transaction
woabmg7gioace online or offline; and/or the |i keCTius2me04457
enbodi nent, purchase data 10 nmay al so i nclude any data
r el“pﬁﬂcmetdataa RY Q¥bdGterdih, CRBMpYisELdaNR Edlatgytot tha b ARYT ¥t any item to a
apply to a purchased item Such ‘warranty data"
consumst, U@PgREntY mhemifes) Dlooﬁhﬁlgusqrr@é g@gﬁmﬂcﬂm ofrviche Purchase data

may?gaﬁcfieaﬁe? 4 %a}j’ Pévaﬁé{’ ?)ﬂtg é %eg A nyhrrel g\é\%;%?ﬁ ¥m item price; a
pumBélf 6h&ad pexcheded) @ﬂ@tapflaﬁdaetléﬁipﬂée’;l dph[y@ﬂier@ V‘éﬁfc[ea(btg/; cash, credit
and the | ke "Retailer ID', as used herein, onprises

caldalqublgwqﬁbwhepk)dpt@{)aa iwge datﬁuﬁ@@(pl dgy ot }h@rweqlg associated with a
pUIChQS%nt bR )fcfe!ﬂﬁhe gl/%gf(‘ﬁég %enttl?gr \é\% rgtaﬁ(gr %%:I% g%ntnp ier; a loyalty

Y fype o services’offére

1denﬂﬁﬂ$ urfeuaﬂelslupﬂt;emeﬁﬁlﬁély altBidueier’ sQlse Of (hicRREIUER a reference to) a
retailer ID may also jnclude or be associated with a

marleeting odief (.-, WPROBES PYRKIEETDECITGERPPH, fc by Whether a purchase
Di
tr ansfségtﬁ ﬂoﬁ&ﬁla(?% ?Iglﬁm cSA %ugﬁ%gé%g Elk% " g]n Sﬂérplgxié)ﬁ(? ﬁ}eﬁ{]?pm chase data

mayteﬂmi inehyde enyadss o aelattu@l toviatgroducten sbaddeuwerragty thnynby R@ply to a
|y offered to_a

Qods [or ser c s 20 uItlna
purc %?ﬁg Sa%ﬁpmagﬁ%wt y Thphigeinde gry of the foliaypings dpe dysption of the
Ry -
consngbapeshaseé watcosipes o the maoufastupmisntaranty, edd tlse ke,

depits. t fina I nstrunent, i nation of
¢ neResbiler T oS V3¢ Hefoi, CORDIISHR EHAYEIOh BRI e 000 GUpDeR o other
1denﬂﬁ619ch£‘t m%hﬁé hssb&h&H with ARIARY JrAfY P}ﬁie% b og@ﬁfi’d/b‘ﬁ&gvﬂ:@s offered

characterize a consuner and/or avi or of
to a ccmssmne sugr emamigr yomeaiber, ve dthér enbaeheA regalealD m&ytalmmclude or

be axsfria SR R ADY e Arendindye Riefebals Bbpga sore
CORV ejainith Ot 119" JdoRgRlsed Ry &Mbodr 1@1&1a0fcoﬁg‘emém?el or other

~ following: consuner énroll nent data; the ting
identaffiet/tbat way bgfassolqeltmdewnh@fmamﬁmwnec of any precifaseds ander services

il b6 8 YRl §oRo 5o e e P e

V O H MBAE B Gyw Rl RiHyCAORG R e aB rqn@f{tlty R s ARt berbRER coupons,
dol |l ars spent or itemquantities; spend |evels over

gift ceidificates. seshates.argyardnpaintie bpeys paintss puadits evedobits dp @ financial
onses to marketing

msm%fn netn%nyccf?atw ﬁ%t{onpﬁrt@??gsaé@%}ll de online or

of Al ‘iguechaédit@rdfilRNSACHSE Metehig 8h4IP FdfEelo; arndl/dIUinEI0aAS 8hy Fata used to
brand preferences; a retailer item 17 WO 2004/079506

chm@@riz@slzmamma@for thg behavioreat: a eonsumar aed mes bej degived from other
da’caI qeptdf i T exan ?e X gﬁﬁ&c gﬁr%ﬂ{lfe aixs a?ld %g%{a A “purchaser
War r ant e an rtem pur C t

profitd’antip 1ﬁ<ﬂu@, ,anduﬁ r(&fﬂltfej@ linfal i ﬁ-)g@ﬂdﬁ@d)angaf or@alplo¥dHeE tfollowing:
warranty associated with a purchased ite and/ or, the
consvmﬁleenrpﬁlwq fatythe sigice i aefl/ohday ohthe svecsAfta paytigylar purchase;

e F45E Byl YRS SRR W 12, s ey o

partmﬂmemﬁns eke obluglayquantigdofmir clbee@mhmsmvtenm‘ obtigal dollars spent or
anot her and may. overl ap. For . exanple, in alternate
item GRRSBIemeSRERT bvelsKErer HocAmTe of a gaten timypreriads spenddgvele for a given

categgagyc‘ Sf(; % , oﬁ?tg eﬂe?ﬂo%a?sacﬁ ’mzHHé §j A1t clﬂﬁsés Qﬁérg %‘ae online or

nent ata types t
offline; the transaction size (price); a pulchase1 s brand plefelences, a retailer item
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descri bed herein as "enrol |l nent data" may be incl uded

as "purchase data". Mreover, in further enbodi nents,
wdav@/orypes t hat are descri bed herei n as bei ngraTfuario4/004457

of one of these data 10 categories may, instead, be a
iderpiiet; ®imdnnéchirbe itediaidantifidre gr yxistehit shda i SdfSa prétfict warranty

used, herein, shall be understood to conprise .
assqgiphert Withtanvitera parchaged) theattatve (¢ 25 edret or simestsxpired) of a product

j eSS ( Lys TR tation )
w3l 12 3 BB P8, JERURBL ALt ot it
partivndir tges dfbdatd enaysiedddsoribdinh@einess @ithed “p@fitBA¥Edata” or “enrollment

predi ct a consuner's behavior, and/or correlate any of
datar’pthesegategarien of daladiesd met by e¥slnies ofonsannther asxd may overlap. For
S ' . er fil a . .
cxaSRoHTenli Lo BB IR ARTRSS BATLL) B odcrid e

as ‘porchhsemdmt” dadya be pinclobas es data]lnteat dhfa?r atthidata g?es that may be
or

mnyf acturer, data, roduct or. service data, and/ )
de“?}‘i?sgﬁliew& ath @H‘Qb@@%ﬁﬁ%ﬁ & bsrigsluded phyepichesg data”. Moreover, in
fir j r i : : : il
e s T 0 S U B0 A S b e Dbt S g f s e
catepariasnadyy zest¢adebaapat bbtheathe? dataaniegbyy. of busi ness
purposes, .sugh as ket s nt atj on anal yses and/or,
an aﬁ?ﬁae%nqlwsat iaﬁ(}]ls‘?‘ﬁﬁﬁl(?}?s @E%lﬁ@ JEEISERy dolonermesise @rantitative and
IR SleBSr dD ktaGX P hid de iR, g yan hati
quat r ans,aecti oné,S aat a Recgr ,o%%%%?&gﬁkg&&#lﬁéﬁmgﬂ%@n analyses,
ecorognetiicse @ndAO_n ghe dilis unBuchpanatysas @sayi he aised) émeharlacesishiaoconsumer,
pred.?%lagcieoﬁ% ne%",; g Q%qagllé%,?%ﬁfogsc%%te eogﬂ,yﬁtgﬁ,ti}ag&lgﬁv%fslgr a consumer profile, a
sart FATRb@umd: HRoAKS b e RaRhaY eferiite RBflkl & e ,
P pur chasetI:JI]El (gﬁgh aseé%b"j eansy' , st errgo"l, ’ o?}gﬁagﬁrﬁegﬁpplememmy
menthst peddeptoayuraer enebliment dats poochess doadietegler data, manufacturer data,

. nuf acturer. B t.ching or associating the retailer
plo%rﬁﬁwl?%iatwg{fﬁﬂ% s UPC, the systempernits
t hahs spnetarditEepieadht thvetfiofl SsRBR R or 38IPS AR FERERS TAIC data and
the network |level. This standardi zation not only

retailgs SKY slatg oree aelavask 1ot ko reverrd persufiers andéon fouanehyas dbe data for a
r ' urern, .. regardl ess, of the parti.cul ar .
varie bl SndRS MRSl o5 BERPL R RRR Do Siy R it lyses retating
to codsantERRpentting beldidiuldri giers ofos eaRhiple. "RhtheP@and9@E%y capturing

and/ or services, multi ﬁl e retailers, and/or nultiple

transaghioas At ek ecosd ohCharga (RQGA derslytheirissrscordingesongemesperabses in a
MG 0 r e.Wth.one aspect, . ,
s U8 RO, SRS IR B o
“hardvyareh efos weshmple) attiel sysedne Sdémities e tRiticMarofterdNpurchased (such as
«_incentive or loyalty program by gr oviding a 18 WD
Jeans00 419995608 RETNEISIO0 Foaalsa Welhas bt surespendipg snanufacturer. By
n 3 X n n H .' p ) .
a4 SIS SEODY oDty LGP D NS i
the standéddezatron bf gdddsraad/on edrwinekcwice at #hd nbywvdrk €vey STREstandardization

The network may copprise any nunher of participants,
not Pﬂa BATHG ed‘ﬁ%%ée?g%e% the, syecitise Agat @uwﬁa%@ﬁl arggﬂ@g magufacturer,
reguifisy STBlc fRrAMD et ShEULEL T HRRARAROR, b Wlekapts th mapping of
multgpdel cohsmberk emulEpdh gobdd hedler catvegey nedtiple 1eadileiss i gpdlvr Smultiple
be considered a tier in the network, and each
mam_@%ﬂ‘%ﬁ Bea REIAURLY (CHSS VB K e Bo0ds %rﬁﬁs%r?asjes fQ&SPYHGERd
| N B @ it eﬁepgsg@arqf hENREH oS IS MtoR I UPand SKU data

context of the universa
by the system facilitates implementation of an incentive or loyalty program by providing a
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envi ronnment provided by the system For exanple,
Manuf acturer 1 may produce and assign a UPCto Item

w& 2004108980 may subsequently be of fered for sal eCogshwiios457
Retailer 1 and 10 Retailer 2. Retailer 1 and Retailer

univérsabyevid@Nce by agsdiona be i“BStRpP ey paticiphhts W Riveldarned rewards
Iltem X to faci I|tate their own tracking, inventory

and aaeEDiAd by Al sthie pewsicipanis JAhersruliidiered rtwopk ptqa@pﬁeby the system.
T helﬁ e% :;rgagrg% a%ﬂse%ahélgé%régfﬁgrt&e;a?gs GI;lrniludmgs c%%gumerg (and any

mem‘htmtolffan raggmgattar d:(ﬁisumaf acd:ﬁlhf), refadéngdang ONSPNBEr employees),
manuf act ur er dat a,

dat et aj | dat
manefec i o PP e FELSenghich qfttb?ﬁe%ate@ﬁﬂewfﬁaﬁlmpants
by,
mayg?e: gonggfr%#ﬁag ﬁelbe useg{‘ﬁ&ku%ﬂ eath Lﬁa?ﬁ r er 1% tﬂ@vac:t lious tiers may

desigetad lipleniche asyﬁdepamc&dmewaﬂsr sdleime wﬁnlﬂllnoﬂhe ontext of the universal
third- partg proyi der to_provide rewards to_consuners,

env1g?ﬁ51pq9§, QBT gy péygemelFel exegpple,dd %p@ure&l may produce and assign

a UP@NYTRGh Ut erIteﬂ?K a9 WS qhEAAY P@ O¥reRASRY ¢ Ecﬁp'bb’éﬁeﬁetl }ler 1 and
such as every pur chlase "of a particular

Retdiler @i FRoedaiter édankiyR&ﬁl%fQomaﬁxlwrmdaeh assiglepe idiepéndehit SKU number to

addi tion to any incentives offered by the
trengf o hrifitate el v FaGERE R VHOBREn PHRSECERGRSS. A condumer may
then MRS HabONENY frohf‘l?otﬂk@‘céﬁl@ﬁi WhERetIRY Provi de sal es

incentives to the enployees of retailers independent
of Sauvd/tbe systeradsiicapable chpranqssmgpassyeetmg; caadtqumtlfymg a variety of

cate By e i oy Bl A O, e g A, SKU mumber

data%iﬁ&p%ndi@ytotlﬁ‘en?ﬁr Eﬁ(ﬂ[@@@eﬁ§ a§sli§‘ned3c§1 Vighh @48rdr 1€%S dfimple, this
the network, rewards may al so be uséd or spent Across

datatcan thew boused: bethe mattntfh@uren@hmctnﬂerﬂhfssysmy admimagtaitor, and/or a

f
i B DRV YT ety SRR ST e Chy reblers, cte. For
exanhi19 dHCﬁlﬁnufg@cﬁlep :13 %&?8&‘1& tﬁ”e 4 &S t1%‘s gst%gﬂ oévmy 10th

ervi ces provid any par |C|pan in't

purchade ofey eiryiciddr itdne wilkbaidisesunbdbe ﬁ(»%ofyss exdrhp‘lte 1@6@6@&1&& of and/or
a@t ewi se, any reward. pQi nts ear ned a consumner
in 1

e dptany rEfEHYEs ogeregy by EievsReedic aéll% Ay Veship the transaction.
i
AddIRRANE! 8P tharnochiEs BBY REite WIS RRREARETS JHb GlRRIRLY SF retaiers
indef#fdentdait amdlyyr ih hédisys teanyf @aplbi¢ainesnt atpho@namb izt sheoretalers may
etmprﬁ | evel based upon several factors, including
choagf {0 BRPIEMENY | | owi ng: consumer | D, consumer profile,
S UBRIcE TBR4AE Yy ITBTREY telh theli%rﬁlf@f%%éfdg%%@@?ay be earned across the
PCT/ US2004/ (504457 Suppl ementary nenber profi’l e,
variqustt&id iarth¢ Detwskt) rewarde may WRG, be_rmxadl bagdeut asrodsDhe smausrtiers in the

t he i ke. The st may conpil e any of .t he abov )
netiga o TS GE% R POIE Bar 41 CTPRHES Frteinle, T Sheh By gfomoting a
amglﬁhﬁnﬁﬁﬁfa)éﬁfréfs BHE Bf B daba! Mﬁ?%emg&ﬂ” (r)@ythgteeﬁ{mk/eé'%ﬁ goods or

in strategic planning and ~ mar ket i exanpl e
ser VE?%pl@deﬂ Wrwylpavtmpano:m ﬁmylebemlksad meretyoatphe eqtaller who employs

ana 5re ort ata_ in nner whi ch wo
thet BRBIOYRE L hGHe P Rt PR b e BRACSNT Aty e Spent on goods
or se@%@émfﬁele@bys&%ﬁp&h&pmeﬁﬂwet&&k has nade nultiple

purchases of particular manufacturers' products; (2)

hatn @qaerdan@ W@hlaaﬁtéleloasgﬁctaoféber maEntian the aseodigin qF3yPGand SKU
data%gfetﬁe syscte muflacl 1Patees da4 § ana1y31s bn a network level based upon several factors,

including any of the following: consumer ID, consumer profile, supplementary member ID,
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and (4) of the purchases made, R dollars went towards

the purchase of Product 1, S dollars went towards the
wouowhaswe of Product 2, and T dollars went towaCcdaStdva/004457

purchase of 10 Service 1. Moreover, the system may be

suppl&@entas; ©OABE! Srofift) bty ,IDaSKUﬁEiﬁIB& URCantddatactueétal), @nd/or the
a retailer, a manufacturer, and/or a thi rd-party

like.prEhe sistent snayr eovnpleaanya@f @?ylb@’ffe dafagesress m\x}@pl@epamglpants for the

i h [ . .
NS R R R e —
marRetinphfas exﬁﬁpléuclthe%irﬁ%ﬁﬁdfﬁﬂe iwedbow hagtierged 2 coﬁ@ﬂe analyze, and

rrar keting Product of fered by Manufacturer 1 and sol d

repogly dpgat Wi R epanqer ovidieh suprd fm@ 3y gura%hagt@mmk qugiéqipants that, for

exarﬁ%r kgé ?ﬁ (f:)'\@% I&'{%]? gﬂrher fn?a lgﬁb%élu? h Cué%l dl)nanufacturers

produetsl (2))11218@16@1‘5 IQedloldrs Oved @m&ttﬂiﬁrtﬁnd\bﬁld&) I(E)fh’i%ped?ﬁ@ﬂmﬁipl& etailers;
offered by Manufacturer 2 at Retailer Y five tines
and {01 the pulghpres eadsp Brdsdlpsit went v erds Hessurchase G Rrodck v dollars

wenf ol ARl MRy &%% bl eP1%Hl|?Jt' faﬁﬂdoqsﬁél%s dal@ 9 %Hﬁ'@g urchase of
and gener at ed syst'ém of Fesent 1 AventT on.
Servaék 1.n Momowdam]mssswdrﬂ rﬂayf be tnbet tcasmpﬂe odnatylze, and report data that

|nvent|on thesstem@ i.strator nay allocate
enalle faFalefo p ARARIERS S ENEPHA E’%TYtM@V@?”sEOe??FatPﬁV@H@Y of targeted

mar % PERbtiodRar dub ki RAT (ﬁ‘gexdhgﬁlé“ Gl 1% Product 1 offered by
NBNGf ACt Ur ers’ may pufchase points from
Mamdhvitwest I &b ocormnnhetsh &vhop pumnhsseaPeoddaenz ajffem@chtlg)d Mzmu&tturel 2;
ount assoc e retailer d/or .
©) Rarephre | pRSCaBY MauRiaie CunbindBhielaiee Xep copmymers who
purcREE Proghédt &"ferg@ﬁ B FREurEON 3 RotBALW SaddPor (3) marketing Product 1
partici pating 25 retallers and/'or manufacturers. The
offercdstyye Maawifrctirst it andrsoliabnRatansr Xntcacasunmersmivhb peadhasoProduct 2

ot B L B 5 A R 25 MO0 e s s

are B AFeWbfothe GhhdyPoRdastd SppliddBoRO FiH &atP lgraﬁfé?eﬁeﬂq@geﬁe%ed by the
retailers and/or " manuf act urers may then be earned

SYStm@ft@Ue@nthwm;ﬂuners in a manner that is
det erni ned . retail er. .and/ or ma fac
P SO RLEHERE Y p rifinds b SF Ao Bhei S U S8l Bmgastrator may
alloxa Pl ad Ak toeparficipiits Py tEd 35 erh0, Qg%n@‘linﬂio%hﬁlé&m{)ammpatmg
the system administrator and then offer consuners
retailgss gpd/pp maayieiprgs anayopyrehase pavis fiom thet systear administrator and the
poinfst %tre hé anddsle p%’ 2. a2 i aéénpg{edmlpgl falltap nd/S P idnufacturer. In

ransaction |n Pore

an ab@ngkaaibodahent, th&\@ﬁ;tcﬁfl adimiedratdiendy gge ot d@ﬁeft@f)@lﬂtsh&! participating
Retailer 1, may al so purchase points 20 WD

1etalman@mwf@@wmzﬁms}@tm@mmﬁt@mltm@n@y@taémccount with each of

N TN T A S —
balaﬂcmywn@S Wa 20 B@hfjlgl nests. of T}p:ED ipolirgs t]]@.ubllf@ed? Obbxs Wk I retalle® and/or
e

suance of points, either retailers or . )
mwﬁ%ﬁ%%}'&t@aﬁéﬂ ye%“éedoéyeep% pHeA ) cIsEEeryin a manner that is
pred@(e#“r}lﬁlr g% e é{%eﬁ]gar@/&ofngﬁlﬁéétﬁfer diﬁ%l%(? 11'i acfgé Qranfaction with the
defin Juant Ity of polnts It
constimens a®or oasxangtb&‘;eRetaﬂhl riatmayn pofchhdfeeslé OOﬂnpbmts tfhﬁn the system
li.ke. The adm ni strat or mai ntains accoun
Flﬂ PEfg]b

admpdgiratoran SNSHECEoh e FOrEETy 250 rdiOﬁ%@ PR In Retailer 1’s
stor ﬁ_ﬂn PeEhs, Sbme Manteet B Em QB SvedP AAAGERANM0AGE kd §t¥re. Moreover,

constner my rev
Manufacturer 1, who produces the product offered by Retailer 1, may also purchase points
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the total nunmber of points in the account either
online or off-line, such as through a periodic
weoebtei@mTens sent by the system adm ni strator or PCIAUS2®004457

the use of a conmunications network, 10 such as the

frond ik %f’ﬂ@ﬁl’adﬁ%ist‘?%@m Kus, Rakat Sohdtinid? PulPHSd mﬁﬁﬁacturer 1’s product
account are accunul ated across the multiple retailers .

at Ratadend, Meanufagbtrar érmapasstie spopatnumgber roft pantsytot dun consumer.  The

oi nt s . earned a con ased

issugRe i AR S o AR oy T AN AT s IS bf Jpabed upon any selected

criteﬁﬁ,nﬁlfcﬁﬂ'ir}% 8Moiks-For-GABR PP, af &FHEL | fuantity & p&Ristper item or per
accrual of points. The system adm nistrafor offers a
transagtied, sgme cpmpinatioe vEthesed asdowihedike. whi ch may be eit her

online or off-line from.which consgners may. 15 .select

" ovAlF GLTER ASIRSIGr PRRRT A derogal Y $och Rtiginating cGisumer and
appri¥BE BRI conSANEUSELS pRHATtiAg 8RYsdbuneatRitPOiTHeSoRATES may review

upon their_ everyday purchases of products and

the tgta} gl Oftplf@ér% e meeovat eithes oakineer @féﬂi@sssucbtaiithreu@ a periodic
stateg %;ﬁé gern{ E?%g%%{fﬁ{ gcfrﬁiafsgi{ﬁ%r RP 'tﬂ%@‘%]ﬂr t%g gl{syegf)% % @%@Pgﬁsv\c,g?%nss network,

uni ver

suchl 43 tBE€ TREA8N) €& MahripleNPGiRR rin AfPEBbuBEr$ Becouhl @R tdc@ihmlated across
the system adm nistrator may 20 maintain an a%‘regate

the rawltiplevstailsscandmr manlaetyastiasicpatinggn don SR ( g\m,mws earned

er ). ar. c - - carq a1

by BRG pa A R0 AL SR RSB Sy, peurrs ar

combined| resulidig {1ed rpid acorigll dfpeiits. oThasystérd ridatiniSfrator offers a catalog
suppl enentary nenbers who, are jdentified _by the

h
of prodpehAYd FREVIEES Which BAK be Ak ioneng Or effdBastie@ Wil consumers may
e 34 05508 SRR ML ARty
earn 2oirth daigetialpoe theiganiryddy purchaaedof pwductk end Iservages} thege points are
suppl enent g@:g}/lgrrenbe s .are .selected b

accr%ﬁb %s}ﬁrﬁnﬁﬁﬁé@n OF TBRAgERePH et ofRd P IAts IR AP tiRatages Hate fhrough a
. SE&B - Qgﬁgq qeonsunmer account on any basis
singk ’eerrg%ls%lf?t&a e %@mtdﬁ'e primary menber. For exanple, a
pr inmacoprdaand evithmanothasapeatad the ievedsion cthevaystear sdministrator may
.fam |y nmenbers, or ané?oth r gr%ﬁg.ot i ndi vi dyal.s or
maingglf 4 AEEICERF BRSUBIDGHMENICr SBEHCIBAEY SEN PHETcmember).
The h%gng%a?@ el Weddunf isSQtHUpRIde ?@r@x@ﬁ?ﬁlé}%&’qﬁé phiBary member, who

, which uniquely Identifies the Suppl efentary
enrolie pbpermifsengelimend cSappmembnt aff snphtenizatary members who are identified

uppl enentary Menber 2, etc.) and which affiliates the
by t@%_&&ﬂ@ﬁ%ﬁw e b Epe ATy t’pmmvn?rem@gr?st%ﬁ an’ aggregate
consBdeMBEHUIE PP 8Acoinfae Stéierd BY theaPidkhy BRIbEF s WBhdkhold, business,
menber's aggregate consumer account. 21 WO 2004/ 079506

charitable¢ DF200241100 448 2he hkec do pdetherecabadimant, evemigrnentyry members are

dipent ., suppl epent.ary nenbers . bot.h earn, .
selecf 7 BE o8V RGeS PRUAN Jelnine BH2EE gfber's asregate
conshiht heddaht bt aRRbhAS dednéd uitBr! BYHRS pritaie mBM®BL | Po: example, a

_ I'n one enbodi nent, the supplenmentary nmenber IDis used
primegy ingher gy psspaiete frisodsncs-vearkernignilyansubers opisangrather group of

T . poi.nt s..redemmti;on tr ton s . .

S8 6 B0 IR PR LR AB ARSI CyBfoea wits

suppldngditdry aneASdr| [N suLbaagatdcH OnigiellHaent{fids BE ¥upEeRestas’ member
ot her suppl enentary nenbers of the aggregate consuner

(g ascmplemantary tMesberal epplemisatanyeathat @, elsn suwyhich affiliates the
suppf%‘fﬁe%% b %ﬁﬁ 188 gp'&ﬁl%ﬁ‘iz em@r%&f $hd 81‘1?Aa§y AInAE SO s umer ID,

and/or the primary member’s aggregate consumer account.
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activity for all nmenbers (primary and suppl enent ary)
of the aggregate consuner account as well as track
weanddiogedoar point totals and account activity POT/USaDl/004457
menber (primary and 10 suppl enentary) of the aggregate
C OIS YoM dAeE QMU an leRer@plRre BRBEdiRAL, . supplRfeRkY niBRHRES may both
may redeem all or any of the rewar d poi.nts accunul at ed
eamurnwmﬁeposzgg m@mdeemoﬁ‘@wmonés: baagdtupon ﬁhﬁnap@tmeaﬂon in the system of

the {GR0E0R AP FBr UTERY S D RlsmRR L EuBeE IS fred tp ddentify reward

pom’fseéﬁﬁfﬂigaﬁa‘nsﬁéﬁcﬁb'an@f refwed pRwas dedi@iptios ﬂrﬁhsb&tﬁ)ns engaged in by a
ot gléhegate consuner account. In a further enbodi nent,
partig

s'émqiﬁn@rﬁ@m Bepbep naéeélswmh@defe@ﬁltm@ctmwaaa@ in by the
pr1m§§;pﬂ‘1teﬁlb\@p | Pfy avt? DEs ﬁ%{l&-ﬂp&X otf?l'g B é%abéj 88ﬁsun}e1 account. In

enent a er ano
this Sidppdr gmerﬂggfegaﬂmﬂashﬁrmmc@nﬁ ynayetdwkmggl dgarniditty tethls and account
reward points which the primary nepber has authorized
activiityrfoy @agﬁmhempb@nam and ﬂmqnafmt%w) Qiihp lagEEsaRtg cpnsumer account as
t n f
Well%r@%{k ngérpg%i% té(?l?{frsm a)e/nrggé;c‘sélbglﬁ %céwgtysfgf %5%}1 member (primary and
suppwmitzfry)eﬁf the vggrepite coasingdr |ag¢dmh1e Irooresaeisydimayt, apriddaky member
of the rewardfpomtsgarned y the 20 first
may dedisPeate et 2 liarsarar ﬁmas@eswaaweeé ipithhagercapeRusuEEr account.
|
in ahificl MR 2 SRASHTRIenBRY, F7 EAEANE o Bpfiontal WiDFfementary
menagh) aseltgﬂﬂe tigy heceemeanyoati all of ttenwatd pasntin e sdppegate consumer

system nls tor orthro hthe use, of a
accopfimii ?Lmrﬂ%ﬁ@ A IE2C Sepleraentay anetbel MY redegi those reward
pomfsx\ﬁﬁf% QIaVE &Y SarhBd b ech§ HBE sﬁgﬁ&ﬁ@ﬁ‘t@f ﬁfeﬁlber In still another
accunmul ate across t multiple retaill’'ers and/o
embmrhnmﬁ’aatsuple]bmemar)t mcmbal mag only teldeers ytsa;uamltdefusward points which
Qi nt s _earne

the. B R RRE i, BRPGRS I BEHER U abtlr BRLogep Supplementary

menfbefDInNRY andtBGWnHoAUNER, AfifsR %ﬂ)l&ﬁ&fté@%&ﬁb@%&éﬁ SesighAR a second
system adm ni strator offers a catalog of products and

suppmemltawsnembﬂl @h ehgipldte widedm anpoirialeidhe vévwartlipoéts £aoed by the

first ? onsuners may sel ect rewards in exchange for
1S 518)&’ B n" thi s manner, consumers

adﬁ:ﬁﬁé&)@@éﬂ% hyith38n %@?é&t RFItRé Sn&@ﬁ@ﬂl MROAsUR® | day review the total
everyday purchases of products and services, and these

numbpyi o PeINtHIEnHseows ¢ithe rcmélge peoffiliner sichaslthspugh a periodic statement
urens., In one consu

f ac m ‘
sent gagfi ems&e&p I%%IEIIBS& ?r Ofy gﬁﬂe:u%ei ?]fa 2 801’1’]I1‘111H c'@gpl%sy Petwmk such as
the KbdradtO eroéxatrPVar @S)mtél\ﬁih e BBguBek ldtd&nﬂlt QedlatGndilgted across the
services offered by any 22 WD 2004/ 079506
multppbsyetEiEo0d0n seBP fackistarar EFpatEIEdR Al S/stehi ERps, points earned by a
r.C 0 e [ h
Cons{sﬂéglt L@ﬁgéaﬁ'h@%}{uﬁ%@%?%{%# tc\:)va%?lal(ﬂé)f’it&t&ltc Eﬁﬂo fer e%l1 tefgal%uﬁacml oS are
comlbifed deRiltingnintotapid adcirid oﬁ@dm@é‘ f'!l"h@@ysfcﬂﬁ a@ingnisttdlor offers a catalog
anot her_ embodi nent, a consuner_nmay redeem ear ned

of prodpgis and m%@hwamélu@%h@ %@&1 emnilfh@ off-bpe fym Wikl gpnsumers may
b

sclodb 63405 S bRIBAE, BRNRUTRY ride! i iy fankets RodRnt flfgcousty

earn ipbntcbaysd mpon th’éheeweeyday@uc@a@és qfqnbdwﬂ and seewees) and chese points

the _consuner, may pe defﬁged based upon any suitable
are 36?1“?%??18331%{4?%5% OhEEBREWAREF" s sel f-

chiy Gt eérfﬂifé‘l'ﬁh&ﬂ (55 WGRsufRr May REiEH 1BheANTbibPHELIT a single,

particul ar denogtiaphics 1 nformation
universal catalog of rewards, which may include products and services offered by any
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through a suitable user interface, as is well-known
and practiced in the art) or the consuner's reward
weoabatget al , for exanple. The custom zed onl PA®/US2004/004457
catalog may al so 10 include products and services
nunddkf ef eerdbyntd Myhiah e@chats ARy ob matysﬂot b8 pactiidanaah¥eiflem. The
anot her aspect of the invention, g@l mary menber nma
ng

univseehietales wap be eferdhtoy theesemameri bs%lhﬁﬁ and effling, formats. In
t
ot RO OBl i bRl SOUPNLRRS 105 RS Bbls oot

catafefg, Wbldht;&esleﬁts&ﬁ thggimagatea sulphs wie¢wads 6ufi the universal catalog that
permt a

Altergﬁg Y, aprlrrary rrerrbg

are PErkiSHBRRE N Vyn COBSURST o & B SCKHEACE ok Baftigwlay revigrds to the
b I

con@%ﬁ%&ﬁgﬁ% g@gﬂé%%&ﬂ%&%\%f ?ﬁttab];%a%‘iatlraﬁé’ Sk 2 the consutmel ’s self-

chareeterizdiony(ssahpas Byr&mﬂwe[tmgnardbmpsttﬁgq)armﬂaﬂmdrmg&'ﬁbhms information

across the nultip retailers d/ or nufact rers
thropgh 13 VARG dgen FPtFII%%Cesfét Bl fmgen eﬁ actics nl@dthsy aig) or the
conszﬁ'kfla?4 Wﬁﬁ%ln&? pRgIr f&agf%nﬁdgo nT%lJ %ﬁﬁ@ﬁfﬁie@ NShie! dhtalog may also

erent etal I ers and/or nmanufacturers are
inchoderiyd duentt arrd%uhd;esmg?feredlay argpiwntae of u@kchafitspoi nt s. 20

I n_one enbodi nent, gsl erre&tji]? rrenbers may red

ac J ALACEHARG° REESOL W SUERTPRE BIDHY- 3 1 gy permit a
supﬁléﬁlé’rﬁﬁﬁf%erﬁﬁ&aeb %c&§ e kdvids, thﬁﬁlgﬁ gt 988 ZBfsiRbleN® mmunications

catal o Alternatively, supplenentary nembers nay

netwroakd é\e @A&wdlrp@nctt fr aixamp@) othentotad nusmitv:r ot mm‘ggnt faaggregate

consw% gm 211:8 FW yl %En&t of per gjgfrg% aatr%xpgﬁzmen{ary member
to aééébs Qﬁcl %ﬁ@wr@ﬂ’y b dehbaest Béﬁn%né/arﬁéﬂ bRlhR Stidgs ﬁrpplementary

5 such as the ‘capacity for | esser or greater point
menai‘tf;cu méisawiithn prigerss unembarsr Reintss egmedt by sdppﬂngmatpm agembers are

scogRgFT Rk B aRELE S Bl RpRipdinds Rt Raingin te system

ThugNsbikith &aldekeby Exapplegfentiy tohnbet IRSeP Lipsh BRhSIXEBAR KM different
menber s may include younger househol d nenbers, such

1eta1é€es e/ pomenyfertutesseria gewbink dealngines rapishacomal @f points.
e?% %Elbécg}ﬁ]i%%t? r§ ﬁéleg{en%gi rgé(rgﬁ%r% r% fre(g%ngta%&gmulated reward

pomt'dW dirbt@blie abgenicatiednuniseighl efalvgl asnwveRrs e customized online
officers of the Board of Directors; and the Ilike. In

catalgge @ﬁ%%}vmﬁup@e@%maamsmb@rs a3y BOERR TPV aIREP QiR iah gne or more
sub- l:aﬁéﬁg vaI u ?égéhg%g 1a1 d%% et %ﬂplneﬂlelh e:rnggg telr gge type of

an i
suppleméﬂtﬁy membﬁriﬁfgetadalt}ah ng chtalopnabn e defibed byeny ,sukalslb criteria,
ﬁ)@ement aré) menber's accumyl ated 23 WO 2004/ 079506
suchp SPPRATYOEPA ASSPCr P REGEET Rt 2B FON.sCopiRRR garket segment,
dem@%ﬁ?ﬁﬂ o In?ati%nv lod0Es ‘f%latre@tté“or BRI So Ipé%rrvté(gi g,r purchase chased d products,

espon -catalog, and a supp
profid mfsrmdtﬁmt and &daehelm aBgarpleatof dhe eypas df pwpp‘lémentalrySmembels may

inelf3H oS RS s e LGRS Soqbps ChilBRE B 1SghEetH o GgapIey particular
class%srtap eategdﬁes oMy [og»e@g @uﬁgésnétéff'hmst b0l 3R8@REES Members of
ry ng

uppl eneh er results 1n a correspondin
a chmﬁdhbtm ganizatiophsichgpg nejattesra ot offidest eftithe Boaad df @mentoss and the

.t of , th ggr egat e. consungr account as._well as
ik, B G P lioRing SBialogi TP OUBR it § IeRgBphcey value (as
refleE@WAH AhB Qbdrsptiod! fints value of the offered items) than items offered in the

universal catalog. In another embodiment, each supplementary member’s accumulated
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In accordance with the present invention, FIG 1 is a
diagramillustrating an exenplary enbodi nent of an
wonoewErmrdwe or | oyalty system 100. System 100 ceapiuiSsm@®g/004457
a 10 central rewards nmechanism 102; a plurality of
rewdr€tpRiint® fdtAek GhatHeds ¥ctoedBg 104 voRmek f tok# @‘éﬁnt@ Réith a corr espondmg
manuf acturer 106. One skilled in the art will
sub-gplogcang @ Swﬁ@m@@t@ﬁ'@mrmb@ WS seekae 1@@emm9ummlﬁtﬁérrewmd points .
. SY, 1 a acturers
s hFpcRly UL 10 MCPRL Rl MRS ST BRRABES e et for
redeiptiont i VIia ohe | @ieddivemt! ogiyamvedrdt Peintss Yedeeiptib@Otrahdacldns by a
exenpl ary enbodi nent, central rewards, mechani sm 102
supplemseitgiysmemper wﬁ@lé%gls@agon apgnding rreduqiign Uk 4be ag@pgaiataacumulated
1ewa?lag)gt}]%%to il O?Eﬂgaat lgpe%n{ g%ﬂ%é}garcrgc%ﬂ)? Uetinap g/ f’ ﬁl%spal“uculal

acturers

supﬂiammtaiyrrﬁérhbﬁ sl1rewfahfpcﬁmttaﬁl 100. Manuf act ur er S 106
may transmt data to central rewards nechani sm 102 in
aninfa&ﬁ% danged Wbk By PrRSSIHS IWREHGR | LG hE iara disgremyiiuggating an
exeifinyObn RS AR Sh ol 95 TR ISARH 16 AARKE 100 Wopries o
centred cbwmids mebB2nism 0, ahﬂmlﬁé&)oﬂ.ﬁ:’faﬂe%ﬁemﬁm&e systensrag4;bend at least
any e of databas h as, eI ati onal
one mw%&@mrcla% %‘ dalled ig,ih %Pﬁté?&‘ 2RRECHEC thaksystepa 100 may comprise
Vi | ement
any SR LB RO RRRION EhS ol Al i BE 3 10BR =
an)Thefcemtmi refmrdb awehgnio U602 snanagesi thabicentfveom ldyaétyl ;&ogram of the
rati o Red od Shor,es, crosoft Access .
SYSt?\Wc soflp @ Ib%?‘?}BP s Tl agntxﬂiﬂsrﬁwgiﬁ oW?ChaB]SHhr]r§¥ receives,

proclisBer aflPLRRASBaR S - AL RBR SR ﬂiﬁﬁrﬂﬁ& beg argéga;%rgducts and/or

organi zed i n any sultable manner, | ncluding as
servicap hed URC d&t@,klmqmsnnﬂmdeby nifhefactentrs 406 mehweliavs emedledringhe system

100.¢ S BBhES PSR e 7R oF RRRFDCusids Bcbinisn 193¢a any form
and by amy %Eb‘én@f(né\bﬁ i ﬁieadrl @ﬁcl@d&ﬁg &P of #oonthi@niER/MnE Fheans described

rewar ds mechani sm 102 al So associate a particul ar
aboveo nBhevsanufBctarer detapipls buthe centrbbrewablswine¢hanisen 102 in database

0 PAREE 295 P B TG D, cvee

oriefted; hawl/simhkOBkep e rd @fiibn afatbasy pﬁdcﬁlctsl MO knalyNBe A8 @6 implement
the fol | owi ng. a consuner ID, a %errent ary menbe

databgse ]d]}r il ngf‘.aby IngdWh@ qumso cys ofriie database products
avalﬁﬁl%f % Jr)]rg 01%01%%)(813 Zﬁé(qvg?é‘@%ﬁm g‘{’] ﬁ}%) A Ricthshf tAf"c'cles(:“srby Microsoft

manu is may be

Corpitegend@etinisono), nwammﬁgtaﬂ); lo b P Bthef d&tabase@[’@dummhﬂabwe 103 may be

24 WD 2004/ 079506 PCT/ US2004/ 004457 suppl enentary
orgapiga®h 8} anysuiteble MpARNeh sdudang a8 daimtrbles o1 fagkyp &ablasr er

it [ I t her r . .

f on N SRAH, bEhas, MR VBl SedlfcoltE (IR pRSERY biRumer 1D o
suppdxtdmltalyaﬁ@hba dD fodsrnpiion (aﬁ&qouﬁfhaﬂmddaetfrcﬁlegﬂ?ﬁf ¢id @tuiler systems

germ ni.ng consumer spendi ng behavior, correlating
104 % RGFRERLIE AN sRechARSBIOL I RAY 2l5erAstnciasn paarticia qepsumer ID or
r

suppﬁ&%eﬂéé;é%?lgﬁe;qm bcﬁg I}])'tuﬂsha%e@aécg %%?al et g\]génélﬁ%offﬁnuﬂa&m er item
identiBahahi sme EﬁhBodmmnesthamdntraln‘bwam meahalmsmmiﬂz pérféihe an analysis

ewar d n at have beep_earne a particular
1nvo{vll%§r§10$ﬁo gﬁtfcgg)wmg a consumer PD a supp?ementmy ?nember ID, purchase data,

a points ratio, a consumer profile, a supplementary member profile, a retailer ID, and a

manufacturer ID. The analysis may be dependent upon an association of the consumer ID or
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wel | as accunul ated over tinme. The nunber of reward
poi nts cal cul ated and awarded by the central rewards
worehand®m 102 for a particul ar purchase may depems2004/004457
upon a predeterm ned 10 rewards ratio. The rewards
suppléhémaryayiciBe B ehdi piechaby difag afi®tiad hafiufabiieerSivsih ed8ntifier. The
adm ni strator, the manufacturer of the purchased item
analysiy ey Brthepcheprisei foalsranplsi pocalanation ofmwass iopite and/or other

' |-G [ on [p . froma .. .
st TP RGP 9§ SHIRRA VB BRI Sk 8 Y g eavir
corrélatignspendingr sthpvion bnd esnsemeh deabgiaphiod, anter Ak GRS described in

rice (i.e., one-for- one), once the consumer's
gl'eag‘éﬁ%@#@bo‘i’% or suppl ementary nenber IDis identified

b 1 [ I | 110 a .

22 e SRS b A UEe, R S 102 sores g
infomin € bonsiimet bf theaaweard paintk thabRavkMiep@bmitd by Hpwen@ilar tidnsaction as

t he mam’ift?ét urer. al sgﬁcho ses. to issye reward paints

wellgag acqupnlpted Qv fiapa d Be numnher oA rmdtammie calsukpteddnd @vagded by the
centfiP S Pas bRt 103 for £ ENAMurtEOEMchBA PR o Bredetermined
rewarénubtict urlde’ sewads eatiedmppi bd sdatatriiced Hyt e frotailanethe system
then the consuyner wll be awarded an .additional 2 0
admygifieiar fhedpen Wlgh af et BT %iaﬁ&%h%fe@a%?é il party
For BUESHIANP « paRicipiie TRARRer 1S 2 PASIRT I o AP 100t if the
retaitep mewards sativaly oac cemaridgtoat foeessh dofai off the gtirchase price (i.e., one-for-

one)p B eE SolSy By Rt s raS R r e SR BR a8 idvified by the
systdoh, ARk @B¥suSder 3¢ bre@hePwitBlAduigble RNTRAYE AGH 44 Point@BhPhhe retailer,

athird- party grow der, and those reward points may
whidheintbsdass wanhbel $0@ peintsn dovweyet, hfthe omaufasturer2gso chooses to issue

. throughagut .t he network abl i shed by the stem.of . .

ro GG St st PR esscE T 2Py BBt Tk e o op iy rato that i

diffeSons them tHArcE@IBPE isslested ritR alnl 186 iMlRkrAtcdadxatBR, iPihd ndanufacturer’s
retailer processor 110 in conmmunication w th database

selectad) poiptst matip 68 twerfed-prd, thagthe sonpmesesillaby awarsied adeaddgenal 200
. I f i tLfvi . r 1.D or.a,. .
poinfiRER 4 Rah Gk 6k Py R ERERITapy 258, 18 s pgpner, the system of
the indl@tionf phy ?r@ivi@@ AEHRE cd]Edatoks SThERI g BRIt R Iy nfBNdS ma3Oaccumulate
ID may include: a conventional card reader which
rewai ¢ PRI 3 dscomneraiivel 1epishrpiep dn othep syords geingls Beehaseaapy generate
. ANl S D | Bt b1 B C o thin
o et RS URGptPy 0, P8 SLBE I i, anor e
party poetiet,zed thofeorewatd poinBtagaete afediasie®iatdsduprency by the consumer
integrated wth a consumer |D or, suppl enentary nenber
throyghoubthe nglaArk established By e syatemy Qfitheyentigh oadi ng
co : AL.Q7 Ryely -
Suggf&gﬁféeﬁl{l@?r rre]}r{r@élr%g Dé%%l&&gg?srtgrﬁ-sr{r%gﬁoglgﬁsgg é‘fétgﬂa terminal 108
and elretatleropiocedsbyy 1 10rag nemirmialchtion opithi dahbage 1ahd/Retaildrhterminal 108
like. 1n _one enbodi t, retailer termnal 108 and
COmpIESEs ;i 0¥ r NPHb deviss capalle é)rf gt %aﬁ éTG’nSIH’P?TaI]? éaft |Supplementary
OfTS - : o€ e .
mecBAO1S; HRepNes 8B RhIEpg EL 170 g8 e
ID nlay incleda sp ectvenfiondl @aidneadet ivdrich msogilitasst magmeedicistrifel &8 bar code

2, the retailer stem 104 ma facilitate .instant .
essOGHEB T b COPH A A ST BRI e (Dot BYRRIe device; a smant

. Y i | . : .
cnd SO R el s Tn ARSI i o o

ID odswpiptespensary measbea i; any device capable of receiving or uploading consumer ID
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of the devices noted above for exanple, that is

capable of identifying a retailer loyalty identifier,
woho@h79me descri bed in detail above. In this PCT/US2004/004457

enbodi ment, when a consumer uses 10 their retailer

or smmgl@m@n}anydnﬂnbérl I&r dtd transneitted tlectrgdtdily; efagBetid@lly, optically; and/or
may he either at a. brick and nortar

{
the @%‘fte %ﬁ& 1§ HB‘?nta]r?t%W} fermunabd 3 pd repgifer @FQ@)?SO(I s1t1 @pre co-located
at a 2820 stokdens %H&Eémﬂ)(ﬁinglgﬁtk ?&alm%tﬂh%ﬂ 1b g%{cé Fl) etﬁjé%) P1 Opessor 110 are

enroll in the systemof the invention
remetn fioxeepshaither. enbodi ment, the retailer ternminal 108

an/gr t he )f)t .devi ce V\:hJCh Ig‘ie ﬁlcés with the
retaPte ?3968%3/% ERmtons asetllupirat n?-&he Btritas system 104 may
facilfthierivstdr efrollme éﬂelé?é{elln'o‘f Shel lﬁvéﬁfoﬁlrlég 1’11?1 at the point of sale.

net wor ked | oyal ty progranf e con
In af gxeraplpmt gnlpq,dimgmp repynder twhmnatal;% dompraad lan trgpuit hlevme such as any

of U R nh T ARO[ bt WocE Gpe ot onpiona aegler loyalty

identifi€r, hicH i NERBériedein YdetdiNalRe. qmﬁg'emtdlmérﬁewﬁ%@%% mer uses
uses the retailer loyalty identifier to interact hi

theirprgigilpmigyelty identi et 4 etailee poihefisae cheqhontfvelsiels magrte either at a
t t he etall t.hat uII t hr ough

br1clpglildeq1glogt?§8§r§n9%}s§§16 €¥]i W;b Jore réedret lgf \g%) ;gjn(ﬁq%g O@}Téhe consumer is

asked ohSthERtheTMyisISI @ROIDIN thE BfktéASf f&tlﬁvérﬁfon r@é@ bbzir? In an exemplary

%ﬁlentlfler while the retailer is perfor
embodi@iehip (ke 6?%’&@3@1‘11151@11 10ﬁeqﬂﬂéfQ3 rtéetlhleutcmwwﬂmﬂnmteracts with the

retml%ﬁﬁﬂrgﬂg id tl?IEI:plreeg Iﬁg #BP gg%el%ﬁgﬁ a‘%%ﬁ lgf\gpn% Qg %tgroll ina

netwoi‘ked R@y}ﬂty progtahe” @ﬂt’ﬁ}sﬁ fptstjﬁgsﬁoﬂsiemn?ﬁ*: (‘gg atlﬁttaﬁgir %:1%1 Poﬁ@é fho may

%}g yal t progr.am o
be hagd]ing Ha?%‘éﬁ@iﬁéé indicatte respemse|bye firr eeeneple, seﬂmﬁmg either

13 ’ at ed t
Yesgﬁg@‘be m}ﬁilogﬁéngg% ‘rﬁéét g | éf?le]?tegﬂggﬂ afl 7% glélﬁgaglimej}g Zﬁle ConSumer uses
the 1eialwl doyalthedantifiier ed inteeymmdsh the tipanientehORild Sle@Pnaris purchases

£ hec process proceeds as usual (step
are bR chC e obh A Firabyaler fo TREbEbHEE ke sheinimall impacied. For
exam?ﬁer §eClRRLBer fha #7'3@71;&60 @cﬁﬁ( tIR 258N 31];199 &aenflﬁgf/ SRl A retailer is

he consuner sel ect I'n respons
per fogmnglthﬂehﬁckquteplycesa,nﬂdttlﬂﬁefoﬁ@thafcf)hsrumm IV fe§SdAANS €hd dnrollment

te]gla%gthe tailer system 104, the retailer
quelyIr Fta Ay ifgthedﬁ@ﬂ@rEWM@W?éﬁhQ HIperfevmingghe checkout.
merg Hﬁrﬁoﬁﬁﬁrﬁg%dzﬁ 1ePp L}Saltﬂé fﬁ @g?@)%itg%}g%am %tetpe invention,

checkout al so proceeds

the cenrgiimiel eeleetsr’ @{d”nmntesptmsa tp ehct amtoillngnt tlﬁel’glh eheCAEPAIN® Fresponse is
(or the

e T D ST b U SbEL ) Aokl sboner e
centrfl rORQAS ﬁ{ecﬁéliﬂsm a82 ‘éﬁg;l‘} Q@fgegmpﬂil: Qﬂé%ﬁ{‘yl o@és? @g&%g%iste éF)’S usual (step

FIG 4) to the centr war ds
208). 214) For exanpl e, retailer enrollnent data, such as,

TR if 1 cop SRR s ShERgicsaimbs B ovoles prgtam of the

inventio S thee Eorithel AR 1dRf0CRESEeh 3805 0 u e
o?menabl ing . tehe conssumsr to gﬁq’é’a%fr‘@ﬁlﬁgt%@me‘ﬁ QB and the

affirmagive jTEsonse jin depwnydented by ghe yetpilogswmem i K4s ehe 1‘éfadn regional
t syshe 104 r.the r iler . re
N T -

the ch@jlmt ke pﬁ(ﬁi&&cﬂsaés lfsﬁéﬂ'é(ﬁt@ﬁ 2'1@)3 Mg s LRfileL&RbI SRSt difa pertaining

enrol | ment data, the central
to the consumer is communicated from the retailer system 104 (or the retailer regional
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rewar ds mechani sm 102 then automatically processes

that enroll nent data as an enroll nent application for
woOheo4may®mener to participate in the networked POYaIS2op4/004457

program of the invention 10 (step 216). The enroll nment

prodésdor Tl Bedepribediletdvedwith aefadirer ©t BlGen) sipStRMedidtl rewards
or, the retailer_regional processor 114) to the

mecgaHEnd02 (gnRd4)- rierranmsle 162l enelyngeh 6ol susbtasnir esrmple, the
consfu%e?% i narﬁ%'cg.%cﬁz%ssé % %@é@mgrﬁ%g@ga:ﬂrglc %rg%%ggnx% %‘Ee aptféeﬁgd aﬁom the

consuaies Ul hac proesésed i ﬁﬁluetfsleai canthenBurpddd, ofirdalslépdshd BbSsumer to
and ot her relevant informati on about the loyalty
PartisHt lé‘rfﬁ? ectyler’sqadrpendent faysithRropamals SRt ot th%gﬁaquley system 104
(or B3 EASEAMAN UG PIVED AR W BRARER 102
ag@rmegahe catrd wewards dnerhbuibmi 103 wugpésetiendnacYmemndes, the central
terns and condltlonﬁ of participation in the

I
1‘6W41‘g§g}ee§a%é%me néomaticylly pEocesiss s enpdlnat ﬁ&t@)as amemollment
i
sonlif BB ol pBAESy 2 L ERRERIIE PR of e ivnion
(step 85a)e d hecenad!iment tdht manbe remniioicpgedtfar et etdiler system 104 (01 the
et YR SRS AL 2R SRV S VB L0l Brown routin
or féinhe) b’tﬂ:'hn& (8t eRa ﬁlg)batch-r iro%e§s 8f ¥ Yeft QA& "BThe central rewards
account is eventually reconcil mnth t he consuner
mechandson thenornses alcpnswusermecpun(o,pmem atconsumesdtilD, theé sends this and other

rele‘ﬁlﬁpﬂ 8]1%351031&]?0}1{%?%3'? {}’yE}POOI n£ s or otéﬂer benef i

2P0 ko r BEHSE dpfo tlﬂ%@éout the loyalty

progh&fil 44@0thehinhndr g GARRURBIpWRSS, IMBHLbIRS r@GtdiMatthe %09§1b111ty of
t he consunmer account and recelpt of the consuner

operpug m sggiegrie aarcounto ped sabsginiaar sipphesrentry nmembnallﬂlsy terms and

con gl RER SRR TR okl bt T A BT, v e

poinf-8£8dl¢,howbveeAdy tdh@forary tdrBumBO$eEsEt OB, ofdied efd/or a temporary
reduci ng the need for a consuner's active

conspaet 1R iipisyedrioiatow the sensumer teppbicipatsrin the loyeky praguah while the

consﬁm% ?Ep\%lftl E g% gf%,; QJg ttﬂ%ﬁénésﬁlal%f §§’t n@%ﬂ&h}?t%grg%tgqlg J?ﬁgg@img (step 220).

This rt&hp&aﬁ}s covshinefacdoQuels dvaiithalll RaOHiciRE GHitlsiHel AsEA&T &count once
Moreover, retailers may enjoy the benefits of
it haé obff@a rﬁaen%ch EQ crosinthe; wnﬁlﬁéerswhe%yotﬁw@ PQiptsedr pibar benefits of
S I
priio OSSR MIAHEL R ORISR L i
activddon efidic rgnulngs kotdunp anhd rebélpmlghe b(&ts&ﬁler B V\D
22%4[ 079506, PCT/ U82004I/ an exe
Bl mskANL” Qe isfep v e lipend prtmn@iltmmplgfspees. qugeliment in the system
of thE %@nﬂ@ﬁ anPSvES %Hshﬁl%ﬁs tifle b§ 'ilﬁhélﬁé dﬁ%&t%@}e@ﬁ er lﬂ'gady has in its
ch as a cash register for’ex en a consumne
possbd@xo&m theselpptedneing eth@' nﬂahﬁﬁ‘ra b&lSumeuse’dtlaé pbh&lﬁatm M separate

jtemis purc ase I ncl udi ng K
enro (TP OCTS: .%ta 51 enb?lﬂva?qﬁ FFRFcs n}aéfclsgqh o 368%63/ enrollment
complefida 3ad ggn%g) 6%1 ﬂ f‘a%es5asp\k}5]ﬂ: hgg&wd eﬁ'n&?%nt acquisition costs.
rocesse st or by retail er process
Mor@s}leaiﬂe’emleprmapmmy the(benefitsprfi @msumer emollment in the system of the
' ble d t ase 111 or other,

: h
mve@?%%@éoﬁ s Smng 45 o fEdgaeR el 8 t@tl&f@fﬁ@maa PEfrgalsr spece for
enro IREAR ROYr @chekin g%h&@l&lu‘?pﬁlﬁj&@bﬁ [rajedf Or mati on.

Dat abase 111 may any type of database, such as any
of the database products descri bed above for
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exanpl e. Database 111 nmay be organi zed in any suitable
manner, including as data tables or 10 | ookup tables.
woeuomhaswedata that is stored in database 111 PET/US2004/004457
avai lable to the retailer's local back office system
(N@4 a B larfymBboanaEt Oisyillu A EEQLIAIITGY 3, fefifler ffnthal 108 comprises
anal ysi s, and other purposes. The captured pur chase
a retgier Qﬁ)ﬁelmi@ﬁﬂuﬂé, BYRl a5t 2 AIshueEintes &ef, cxanwle. t ¥vhey aipgnsumer ID or

supp‘fe rgéupf ! %Relb% ;ﬁgj i§ Hsé)c{ at tﬁg Hﬁm%ﬁ&gﬁ%%%rcha%eqﬁ g)?& SFase Ea?a including

| 'oyeée
a SKUf/niRd] BNinped, %Eﬁédt or bﬂl&r\ﬁislé G edi fbyaﬂénﬁih%[mt)&f ¥nd then the
enbodi rrent retail er processor 11 f/ al so
puwh@@ed% is prc&@@@é anérﬁﬂo@tid?r}’ereﬁ%l%fpé@(teﬁﬁoér 1§at Betaslewr%ssor 110

"‘QJ

-

comb L T D L5 AURLSE LGP 8 govie o

malﬂtﬁlﬁmg&ayﬁts&mrigq&l chiElRe damarunt aal veler seigdble reBatleh @nf&frﬁitﬁﬂl Database
suitable form i ncl udi ng data tables or |ook

111 'frgwr@sanyrtﬁp%eﬁérta%seéwb@h aghe és@ér@ﬁbareym@ﬁwa aasitosd above for
exeuﬁﬂllé:1 g?amfat%%fegl 1'1%§}la%01iéﬁmn sﬁc}%? u g}%@% a X d}ﬁ:L@é)asb@ata tables or

lookuﬁta?dld:se rPurelgis® dath t]p)a’t acsesdrin déﬂabas(eolrll ishtglabRi ot yetaiker’s local

iler nation ocessor not shown)) in
backce iYetson &?Ptv\ﬁ Wn RE O @%1 1@6%19&% é% iR ggalypis, and other
{
purpfgg%'sa Iggfgecgﬁt%gescpé}g&%geé @5{}% pglﬁgéf* M%agﬁggl.g%ﬂ%leé{ it'ﬁé z1itgmasnumt price,
the mimienef data lmscdlapﬂdo dhuacdiae dhs storddation, gn eatpdoyeed®, andl any other

infoRJ108 el o TRRHERISSt ik 8 g HB B PR A B Gloprocessor 110

may! Q8K YEcdRD fﬁ"écesé Nar@ st%}(@ a2 abasth "eilth af %ﬁhlrl@t'ion regarding
processor optionally may be integrated wt

produets santler sewygicsad [P0 detss fomlmanyfattuess 66 edloblyavterwl olled in the
sy O RSSGSRETRASSLRO, el oLl o Y OEER0Te by Mg

tabldRRk dbdk@pidREschant #2) , ther eby formng a single
devi ce. I n another enbodinent, retailer processor 110

anth aeoaddnee Wl‘élg]hg r¢a¢mp]|aucemb@chnmnt$ ilslumas@bmr]aﬁ(b 4, pu1 chase data

may G0 SRR B o Sachy i or s oo g F¥iChal processor

114 @ﬁarﬁrxbﬁ\atw ?Ioﬁefetaﬁ%ﬁﬁﬁdﬁéﬂbmdeﬁoal(h@tr sHYWag P 6 @bmbdfhication with
i ona processor 114 are co-located at a

datal@@éﬁtlulé piafhe pranoge of Surdies bagkhofiine ead cumplsbisie datatanalysis. Database
115 {n%gr %el a%r o&F 33 E%Qrasg‘ ]S%clil 3s gﬁ)f & &1@ c{%{abgseo Eluc%J ?%Z:l ibed in greater

anl re and ratart et “regi onar process o
detail eb®ecfoy e}k@ﬁ;ﬂé ebatibak I16GhHNE 0@hiiz€®in 2 sWable manner, including
2004/ 079506 PCT/ US2004/ 004457 Regardl ess of the
as dpigctablesrorolookap dables rlagisaemplast sxbefiment, retelesipragessor 110
optlcfn%gg%r]ragl?egﬁ& f%%f’%g%%é’tgi?&?%&ﬁﬁ tp?él%ssl%ﬁ‘%‘i? ngté%téégbg% phantom

linesasixoeipaksink Retdilee abeegfort heandetetiiler $¢gioes pmmdofoym Reithin the
retail er. Whether _the system 100 conprises

systqsﬁggg&eerlevw &l 7y @@@yofplr&lila ao%m%le devigs| & %hrlorralpodlment
retaifdk ?Pc?c%sc‘s%{ (]ﬁ% ORY rdPilef régﬁ@fa‘i bfb%eﬁt) h g?ﬁ:éttgq{egﬁ%)%fch may be

mai ntal ne parti ar Pretart
eithelr aovgecatedewah bmh orrhmr drasmotatyelo catsd ﬁbmm danbthengRoudxaiipée, in one

yuntry, for exanple, may chogse to have a pJuralit
ey TRt e AT Pb?‘%?é%%slépgmd\)\?ﬁl‘i“@ Bl%cﬁﬁqloi a4 @&%—ioertem fparticular

retaifstbfV & HAfBe ésﬁe&otgﬁéﬁﬁg é?&fe?i) PoCeor ClchrlE ﬁé’caf@?lyatbaepartlculm retail

etter serve processor.
storeeangnpiadenregional processor 114 is remotely located at a regional ofﬁce
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enbodi nents, the retailer regional processors 114
and/ or national processors communicate 10 with a
weunbiand®e dat abase 115 or ot her storage devi cePamiuskoou®04457
configured to store and maintain purchase data and
anyRegartdess soff tiedllecation afl stailenfregivabl @rocekddr anpk, hefailer regional
) exerrp‘Lﬁ{y' enbodi nent, retaj l'}eaé regi onal processor 114 )
ProGessPT r beitieRivesr aRb JUOCesHy 81yl Maimatienufiem eaeh of the retailer
. . i.0g: Nl.ces .
P R e bl R R Bl B R S RETHRES Whettes
the systeoh 160 comptibes & ygbitamrdgional Thecassurufldcdria edtaithatratioml processor
dat a

e tored.in a suitable form_jncludin )
may, it SEnGio%] okt Juiir BLStotie R BY 5 ReEHORu tlen That is, o
largdtr&tailds ' bpal L SE, - r
s Gar g ek SRl COTRE R YR Uyt
havenh phiraléyanfdegionaslgmoomssoraswkidd 8 sofallet tetniky stithha f&ostores scattered

e T T P T
embB&EARY, MrbtdileP RAbhal PYSIEBP R4 Eﬁd/@?ﬁé’tﬁmﬁg 'otcgs%ofsyﬁﬁﬁmunicate

_of 20 awards that may be obtai ned using t e rewar
withpaisuitable Matahased | S ravethels stomgei devicel WBichny confipyesit td etore and
.Lhe consumer various awards, for ich the. consuner. is
mai R Beta B o B a8t Gl ity abeghasye exemplary
embbfitne@ NSHTBYF repidHal PRICKssHE 484 PAYCRB&SS - prbBest MRl store manufacturer
context, network-w de purchasés include any purchases

datapfsuch eass informatinoneganding oproduets | andéorandivines and UPC data, from

f act [ rticipating in the system 100.. 25 |
man RO AE IOE Ry RS PRRAR I Bsesdutetl LT nEF iRt e may be
stordd'in @ buitdbleformDinchiding @aBit or Idokap tdbldee” neans t hat
reward points are imrediately, or nearly inmediately,
updGtteogientase refpreachigr Bikh e setailey tamainalal{l$ mae comprise a rewards

I i ' | consuner .at a
e O SRR AL SO e U D TSl Spscs o
the systeor nBel dyampdsyaeaards taiminall 6y aifotnhe d@kitheobf 58 lmmber of

that .the item bei ng purchased by the consuner may be

rewasd poiiE Haed dhe §p vy deqyandaied diosn 'ad HeleamPACRaT oAt the types of

i i : et wor _
T R
may cogEesiTer the tonsuoey vatiadseawpdd foir Sviielt therodpingthat i BHSIble based upon

woul d be possible if only a single retailer or group,
the 8 AKE PO LR ELY e ETATERS TBTorkSTdr pugheses. Tn this context,

o RGeS UGS 4 RSBl 9 N AR o et s

manufectareds paticipstingiinrtbabystanmd0®nd, in response to the
copsuner's parti g%]%yl oints total, issue a coup

: n, a _
gi 't 2L EFTTR ]ia]éya?]@g FEHES {55HRAL }olén?ﬂ_%er Het §eai)-gme. In this
contdRe “EANEMEBmednd tRROFNEHd ?r?%ngl(fgé Mgﬁxgﬂ?ﬂélﬂe at :ne%ulsTf immediately,

system may operate In bat rein”’ poin
updategh afl the dimee pachastatrednadd anddie thaciperimmdtidiatlyyredeemable by the

updated for access.by the retailer 5 termnpal 108, o
cons{ el A AR PeBSTIEr rHPHAIOL CTShlcy b FOTSERSE G5t B HRICd by rewards
termihdB11d Btithe péint Bf 5218 MRAGhEBBI bARE PERAMIIEy FRY cBumer may be

notified of avail able points sonetine after a

purchpased Maise  the consamet’g feetiniated apwardagointak grchidige paiftseaccamulated
rc e.. The total point count or, S tive sale

on a fReGPERS el s BB Bion i earBratd A e asgumulat

point8 $ndrB eapid@l§ Whdn WbulB &k WosdbIWifhly a single retailer or group of retailers were

issuing the points. In one embodiment, rewards terminal 116 may update a consumer’s
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purchases. 10 In various alternate enbodi nents of the

invention, retailer termnal 108 may include a
woewsrodssos er mi nal 116 but not a POS term nal 1B2T/US2000804457

termnal 112 but not a rewards termnal 116; or a PCS

rewhr€pdimiain &bl tihR HAMHURESAERbE thel dohsiBndraVBerdeulhepdThiddbtal, issue a
116. In alternate enbodi nents, where term nal 108

coupaye b gifbseriifipas andfariadditional Pogwtipeinisdosheronsymeni nal
11 rm ]
it ahafel SRl Thd Aepiiat, BERuiedh B8 ol B tode, wherein
poirie tathls adrs, ca(Dcrulﬁe(ﬂt wored, \whd Hefiodicalléy Iu@ﬁateﬂ nfoﬁﬂi@bé!@rby the retailer
temtngf()dl ment_, where termnal 108 conprises a rewards

i {$alnela@ing ROS dermainglobld apsion aYPW&lﬁQ terangd A46. 1Blgss, in this
I [ r
embg?ﬁ’ré%? tfle g?]r%'raﬁlreléﬁ{o b@"i‘lgtlfh&?] gf f\%}}%l& rﬂ)oﬂlt?%cfargétg'{a% a@# G }ﬁu chase, or
a supgestign sl mopyatake piacerfied Hporchsiep pliemetd] pojht e ties: siu@gestive sale
agg conmuni cating wth tcggﬂq? ystem 10Q. A consuner
may,ge j lﬁt@eﬁ@ﬁa’é%POIP@v\&?r@’éatf parumlated asqthe yesplt 2 netWork-wide
puw%a%gpl e, any of the follow ng: view accunul ated reward
points totals; view potential awards which the
c offus wagous railyerrmbet ambodimeats ©f ahegmvélﬁion\/ B&‘tiutan Sermindiel0s mziy include
| ect. an redeemre nts for

t
2 l'eggfdgé?slgan vidPPut ﬁl@aaﬁ‘z}sd termiial 1} 5o 08 Slg?lé%alf]c? %W§ rewards
ternfEY 11367 ¥r StEOENERina1aNg/ ﬁrcoﬂfiﬂﬁléatﬁﬂnr@ﬁﬁqﬁéw&ﬁds terminal 116. In

participating retailers, manufacturers
altelnﬂﬂerﬂzinlpailmyntp; whitetesmingb 109 izaloddses PO tgyivénal 112 and a rewards

A A el TR TR R T A—

temﬁr?aﬂﬁlﬁt@éraﬁéart@ﬂﬂlﬂaﬁhb%f@vag@&%m deH® BCHRPIRer %hﬁ)%ﬁlment where
aspécts of the system 100. Consunmer term nal 118 may

termiird OB sormmpmigesod rewinds terpunal déoitsesiot ad?@:%tt¢rrrgnalrﬂl1tzstennlnal 108

may B RS CepBiel e S b A ST O L LR ipighhich i
capdbly @FEHRogMYingf a tHBuRRr QD”&'ﬂJéﬂé)‘faﬁztrﬁe@&h‘iy RREMB KD and communicating

descri bed above. I n one enbodi nent, consuner term nal
withjthe syﬁ@mrrl % A eeonsyoee mwmsgngé@@ndmttrpwa@sftmnel blf6 to do, for

exailf BT ERTPSASERRY o R P tEe R T posoipateview potential

awakle Wlﬁﬂﬂﬂie Rbndtaee Iﬁawﬁt@hh@ exdba BT vEARSURIbE S bMdlats; select an
118 is an extension of the network-Ilevel incentive

awaighagdeepy syraadPaines o5 a siecid prud) rosyend/or receive a reward points
: [ Wn .
o S RRROHL IR Vil WHEEAL 38 SRR RLR, e, and
thirdepsuiTeride®y use consunmer termnal 118 for a variety
of purpgses. I n_one enbqdi nent, consuper term nal 118

ma}“ t?@ou@éo@qeam&%mmb%%\m@nw sypteand 0P efusthge comprises a consumer
t
ern) 95 CHRAER By 19 oA} (LR AR BB AR s consums

mayacteys (d;dlearaypemfs diibe kpdtéi00g :Constimkl terminah@1$ yigdyestimprise any of
enroIJ@ ppl ementary nmenbers in the system _identify
the gyt M108?> ?%apwn@uan%s vitfo CPRItENg ﬁwrﬁ%dieﬁ%ﬂf@ﬁr é?qveas Further,

consﬁfh%g RIRRLAT V18 NEHRAISicAEs ASRRCHAL 's%eiﬂ t1'%)06‘ BB ¥ny of the
menmber’'s aggregate consumer account; rec
comsiiatcenenst rsetwmkseqbascmlxdrdgnredlllngochmuhmhaiea‘d doesmnd terminal 118

oints totals; receiv tat enen or . . . .
pelnﬁts a consumer to’engage mu?up?e acets o ‘316 system 100 in an interactive online

communications environment. The interactive online environment made available through

consumer terminal 118 is an extension of the network-level incentive award program and is
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reports regarding a supplementary nenber's accunul at ed
reward points totals; receive 10 bonus details; view
woab@Enrdmb awar ds whi ch the consunmer may obt ai RCTS2004/004457

exchange for various numbers of points; select an

impRwisneed frecenjufeticd @At bi@er asfeotsnde ke systéBW oI 'lhsthls context, a
adjustnents; redeemreward points for a selected

COnSRR JRaY BtfueassumA tesIInabd 88 Ve & VR rod pumﬂsm sIn one embodiment,

t [ ar di
confilr At S35 HEhs w05 S Db ALaE By 200 R pmetion from he

centved rewardsl ﬁ&ﬁh@hlsmaC)BJ \For exdrapierd tdh?,uﬁﬁgﬁfa‘;“dﬁg consumer terminal 118
expi ration at es for points 15 earned; receive
to dpangy %heon PRI | KEralloiathy SIS carplb serplementaryemembers in the
f r ti S d/ or
systft, MRS} MArd 898" Hoflau TP Wi 0 SRS 30 cem 4 hupplementry
memirmfmassocation walnd/ primblyi hbnber’s yagRrepdied €6:%unled 208®unt; receive

enbodi nent, a consuner e consuner termnal 118
st G TR, wwmﬁ%@im@amopmg@ &I, eccive statements or

PEes I Qny g0 I Y
o BSSRANOE SR TRARE OL AUHNBELN FHRRL o
bonﬁodeteﬂanpbw pa@tentim sawaeds weych i cafisangn man_;dldbtailn af exchange for

I h t of th
v YRR o545 520 o B e PR Tbrtion: view o
adjuﬁh@n{saﬁe&@npfe%éh@gy% s R £5as&eh Qﬁrglq}"% est Bfid/or receive a reward
consumer's total accunul ated rewar pornts, and t Re
poinfsi ddyjsoryastatetrieat; smmmfdmnthm sgenting Wheltelmddmmspmmﬂs were earned
a9 }ﬁ thoecatalo i tens. re rel evant tothg
and/ Gy P Bfunde Fothiag TR Ricn ieger i Giniagpn dates for points
carné®| 1%&’@% ﬁlfBMnﬁﬂ)Yl %ﬁtﬁ@%ﬂ%n&na?ﬁ'ﬁceﬁﬂ@ R AfdcbHR Anfdmbi6h regarding
art, such as by using a pointer in connecti on vvlml
marl@,tl@g PreGwHonte rﬂlﬂd/ @ yewraldiregtogf of qmﬁgslpabmgarq]mlﬂsalmzmufacturers
uttons” .for exanple. This enbodi ment enabl es
and/&'ft n? Pﬁgén%vé@?aatl on of the rewards catal og by

COIﬁS i Embodik@ne Y calsiMer Rl UsBGonsBhE ©xR8dI €18 to customize the
reward points redenption. In accordance wth a further

onlings¢rsalog dr sdlectiva \meﬂen@ﬁon ¢ sheopinsatheh of pertishifaglyi m@szant rewards,
rathe'ﬁ?fan t%g € EJEC T W&P %%tl c?r etg(gg]lp Onsc%?ssurnat%rgt%gf ate an indicia of

he- custom 2ed
relevabey/@hich & ySdsPede lof SRS dblnﬁﬁnér@de@x%ﬁﬁﬁéwﬁ pr@ﬁ]é' prod@éts related to
of fl i ne communi cati ons one odi nent’,

or SR UiRePreiRshys Buichased ae sy, ﬂllér%nﬁ%\meliagolab ap@male@d reward
pom@ogr#ﬁthe ?Itklef g\!?m& %ﬁ‘e gc}jéﬁeg%ﬁn{&ﬁ plg‘%f%%tg n%ﬁt%feo%on%m%%dg/@g tflose ca%dog items

that ﬂ@&ékmw&e%ﬁéﬁﬂﬁﬁooﬂﬁe%ﬁﬁﬁﬂm e edEaphe BSlicia of relevance by any
formation, purchasing behaV|or reward points

mears NOPRADSSaRICsH in HiScPrh sYekras bypising & Peita i cowrection with a drop-
dows? ﬁ{éﬁﬁ' Pphur EHRY BPRIRAET or SR ﬁ? of (P/ugt‘raﬂss'*rjrf;gi gx%rﬁﬁfp Malis dBodiment

O int€ract™ Wt chases
enabks d;ngp:lmfmdahmgaimrc&f theirewards rcataiogaby iconspaters)gh@vby BRo enabling
retailers, a |IIu rated 5 by the various phantom

morq gxpedientreppyd pojnts feempioPne ret ai | er rmy t hen
COPMRhQah& With B AlliRr GEIEE G thé ﬁl%% 2 r’ b u eﬁ'ﬁoglggoffa ings may

transmt and process a consuner enen
be cnmmlmlcatda, tpuhe lraseindat thyoughcan oali;ndemsironhae:ﬂ aéma&ds catalog (as
reference to retailer 104, of FI I nf ormat | on

desci oy B ot DR RSP Hisee SRelin@F offing commAisations. In
one EI%B@dlhféﬁt, BBk InBEmAN ke use the consumer terminal 118 to receive bonus

offerings that are customized according to any of the following consumer information:
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central rewards nechani sm may include, for exanple,
product or service information, 10 prices,
waveidloasriobi ty of the product or service, shi ppPam/US2004/004457
information, reward points information, avail able
dem@pRpHiBs irl fBfneHtivA! hiaBhdsegebehbigr, Rew i oifs tQBindEhRAbAaSd reward
_redenption, and/or the like. In one enbodi nent,
poingoiedempiion kdhavieal 118 operates in real -tine, as
descr | . v it t_toqr rds, t i,nal, 116. . )
ISRt RG: ARt St SRR bR TR e BTl it anor
make pardhtsesiand pahahtcredeard peinid €aen paedipatiay enliddresdileld, adillustrated
further 15 enbodi nent, consuner termnal 118 operates
by the,vagions phartomHines i HFube Shaanlinetitader may then oamynigate with the
ngd 1 ' . C tignali . . i
cent ) D ey B R o Rl B R el 1D or supplgmentary

menthes TR uirObhsedytac ete lak glescaibed av@iredsitls edforencelfdOretailer 104 of FIG. 1.
communi cati gn mﬁ%h a dat abase 121, as illustrated in .
Infopmpagionsconpsgyniented betieen the ondie £apsitypethsfonyas ¢fade; and the online

. e i ) .
o 95 Sl Lt ghoge B QS JESEEL AR St
pricsyi dvalblityarofethe imoduetli og sesviekt shipgihg emfamationpkeward points
info%x%tﬂog: a%{}bﬁgq\g%ggglnﬁo‘%ﬁ@ﬁg%o ?gg%lr igé ,p@gq%&z;tgqss’ Sa%%r I\)loeilrlts 11%gemption,
' edrt ' €M t 4
SO0 THE 0y G M e eyl 1 s, i, o
descobed hbovetwiill eespeetgi@navapls oceamal 1144. Ih ranatheer erab@iiment, the

s R B IR R LB BT CL 20, TR 1 i e

embddithefB Y oRGunhd teghiRke %gé?at‘éﬁﬁ b ahadn @MV LES ARRRBNLSIE s of both
102; or rewards server 120 nmay be separate from both

real-tigtedhhesionglitytanchba@h naovdt foeetionalityr ewar ds mechani sm

102. 1n a further odi ment.,, the rewards serv 120 .
ol s R RSP i A TSR o 89 comprise o

rewaRAPEERS A0 (NS mShaioeReh bRigtaeet 122l 2y BNREASA in FIG. 3. Database
mechani sm 102. I n an exenplary enbodi nent, rewards

121 gay \berany 2ppe efcddtahese, speloseares! thardtabessrrodud® desstihed above for

nu rer.data and retail er data. Mnufactiuter data )
exanifly DRI 20 LR EmNE Db S o o) BN tavtes o
look@fdaBURC G@atd dxedpRRy eh®ddinha) rRnUdRsdwrel1Zn 2O Mhany hardware
have enrolled in the system 100. The manufacturer .
and/eyaoitweig theb issqopfigarer o spgmuigicatehwah thsy eantral yesvapd mgchanism 102

or. | u l.es. tajl dat a

o (42 (Aot R0 308 RN L AR a1
exentplHry US4 AW ardngdh i 190 vig 88 integrabifUwilatdtailer system 104,

transmtted fromretailers 104 who have enrolled in
1‘ewaf¢§eserg§y3{?é}ﬂr@(gdge Teeratet avitle Felﬁﬁld'eWﬁVlS pacehagisay 10 or rewards

. j I . j udi .. t.ahl " -

srv Y03k BELepd 2 B Bl e Aoy B0 88 Bl QOB ppchaniom
102. IRG: foethéosmizodamphtuthelrewyrdokerver 120n@hy cnanmiuhzbte@hboth a retailer

ot herwi se be @Frforqg by the central_ rewards

8 1FE

natiogglINaFFsedh (RefEhopg) andhibs cpnteal rew e meghmmma 102.
Caf L Shbpfacy BHbESCAL Ial Gy DRORREDE, P AEIDLAG stores

resour ces, rmance€ of cal cul ati'ons prodessing by
both tthenufehaed dats emdenetallg0 dain. t Menufegtucmnalatd emeplinclliés destsiptions of

th I, | o t he cent.ra ewar ds _mechani sm
pl'Odl_lLﬁg a%%gfsggxbgq% nqﬂ(ﬁg@?ﬁ élaftah’gansmltteé ﬁ:om manufacturers 106 who have
enrolled in the system 100. The manufacturer data may be stored in any suitable form,

including data tables or lookup tables. Retailer data may include descriptions of products
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efficiency of the central rewards nechanism 102. In an
exenpl ary enbodi nent, each 10 retailer's region, which

woan@ro7s®e a plurality of that retail er's store€T@S2004/004457
outl ets, accesses a rewards server 120 which acts as

and/an services raadi SKY Bab wesemitted fiotraidtgilers €04 0ldd have enrolled in the
processor 114 and the central rewards nmechani sm 102.

systephi 190 obfiei igtailar f¥a may bestered: Ranysydellsifpign, ngloding data tables or

bOkﬁE 1%, @and other requirenments of the central rewards

chani sm 102. Moreover, each retailer is but one of

lrramylarneteﬁéxh%mey edb dinmeent, p et 'r@i'e@a% %eﬂvler tike p?Tkaa plurality of
evel rewards_ 15 structyre. Accaordin , a urality

functipng ghgh ryghtsetheravise @eerﬁl%}yl ¥ Hhectsitfrahi R fomcaaism 102, For

. ral . . L SLE ) . S . .

carhff S50 (Aot 101 TRIAN  BLARR A% LB R0 gly s

perfémanhe rof adal eledtmni rpyodeseng rycthiesiangrdsusedesr 8200 af tleeirdpdonal level
up Bhe resources of the entral rewards mechani sm, .

lessef A1 PrASEEHAEh1o8H Brike WRNEH TPREISqBecn IS L42, Ggeby increasing the

effici LG RENARNEent SRR S ?ﬁe‘éﬁéni%r%ol@i e Iﬁla%oexezﬂﬂar ~embodiment, each
advant ageous because cost-effective comunicati ons

retaileriskisgivay whehusmtprises i ghirhlityad fethac otatientis cadreo 0s owlldtl accesses a

t he cent ewar ds mechani sm.102. Performance by . th
vt aTgE | QbRYE EROADRS ARRERa SV E OFITFGORGEPEional processor
114 bHOGh Bfral QEwhid nStRAAEM AR, PELR dohfi gﬁl%ﬂéﬁ!réﬁévtgg ﬂt%{‘n processing,

only particular forns of purchaser information
powetp manzdryr andertber neguitramendnol 2 cehimalaawaisls emgehamiym 102. Moreover,

e di ment, dat.a sent fromthe rewards, seryver 120.to
cachAIGE R it jonf apy TSt g het Tt PO RS, T e MM vel rewards
struct@@S URBIordiRbIOr a URMEG BINERAEMs TBRRE 110DhRP et oh@h@lication with

nunber of reward points earned by a consuner in a
the ¢ratiel tawaads meahanasnilOR. asl welkrmotdach of ke ppitipating retailer regional

___enhodj t,. data.transmitted.by the rewards server 120
procf R, Bhrine AR blcEi ik i s B s 38 pdies orthe
centi@hyevph @ sediratsadi@spect of the consumer profile or

suppl ementary nenber profile, any pre-selected aspect

of Iplemsntesipzsswhighincludma/legst ang igigpendeat repraedsssstvee t1a@ are also
S i ate ' a.C ner,..ar iler, ,a o
RS BEGP <Al TRy TRl Bl 18 s o it

comflugicadBClitbihefceiithd ewpes @écidatsen 1 0ANE o @enddy by e rewards
ewards server 120 to the central rewards nechani sm

Sel‘VéIdQO_r?éyn% od ShidUeteBigense Retians's oéteadnen KXrparits trgnsmission of
oty LB o S s Bl LB bl 02 1o

exen0f4/ EABELMeRCTItSRAN 4Ot Trevpdspoaesr 020 datthe central rewards

anal ysis but unrelated to the rewards feature, such as
mechanisng A% eaveineidp dhe gpnsupie IRapresupplementap e mepihes s the total
r : LY ; .
o T RRRY nialE bl el B SRR el n another
exenypdarfy emmbed ithynt Heta tewmaniied byr the red 2@s seyver 120 tel éhd bedtrabrewards
ion of URPC and SKU data; mani pul ati.on of the

associ -
mechagiin dO2CRAY i inghide emnReeprlectsdraspedil o theagersumer profile or

“ suppl’@%e%%ﬂerﬁyé}tﬁgﬁlegr%.ﬁfﬁ??-gﬁgae& é'c?to?!tiacg F)urchase dat%, and/or any

manut acturer, "and/ o - party provi i nvol ve
otherpre peletted cataraasmséttd with wicohsuaner pm satamiter,; a mahwfadtatedr,candadr a third-

party¥ }g}\ﬁ%{dlggngpefe—?ﬁ%cygﬁ é)?ﬁl‘irlenn}eygasb&f]égﬁ t%%?rggqggrﬂy tLIe lré\géartdls gfr:]rver 120 to
the central rewards mechanism 102 may be conducted by the system administrator, a

retailer, a manufacturer, and/or a third-party provider. Thus, data which may be useful for
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transmtted fromthe rewards server 120 to the central
rewar ds mechani sm 102; and/or 10 various types of data
wanelysews as descri bed above. I n an exenpl ar yPCT/US2004/004457
enbodi ment, the retailer system 104 houses,
purpdBdsrifaiafiSanadyieh bidatased betlraeduaisdeatt, Michsafthyahaagbristics of
the rewards server 120. |n another enbodi nent,
the pastigilersitemrpraehased foragrapwla gugeaot neasi fot be treasmifiad to the central
rewal.tlﬁ’std%te&%n?s#ewf system adm ni strator. |In accordance
Wi

ano énbodi nent of the present invention, the

syskempkop fudbti@er peif@ned dpethepay@td sey&tem0 Ihdcenclude the
the invention qgener ally provides that consumer . ) )
assogialien Of pdPCopnd SKUh datdy shappylation o dthe pswardsc gifstiaregpplicable in
10D or p. I S e i
partibidef SpRUE PRI il BeBEnd Boor ey EHERE an Il Sapgior thira
party(:/ bﬁﬁé@ib)r dﬂff@i}éﬁ/ﬁd (714 e%béciﬁaltmnsed:eibh twidﬁa?:,o;nMiﬁérg l‘c?lﬂiildﬁdiﬂ of rewards
1sa(r), nd/ or the Anerjcan Express(r) Car or . .
benegisa FpTiss b hakernsumehaldwtion PREtion fu detepping mghich data is
trans®iifted tdrh tR@TEWSUPAERet N2bNG H¥SleGifal 1R ds %ch@éﬁﬁelm; and/or
enbodi ment, the consuner I D or supplenmentary nenber 1D
variows tiypee pénidentnabfseanys desribed ubave. pdy mentxengbianyl embodiment, the
such as credit card for exanple. Howeyer, alternate
retaiigh a&fmﬁ% GRS AATTYB IS ] HBT AR APrTerre Of the
rewdidsS QL €1, Co‘][hs UiBthe! RrlodiHAR! GERART RS hE) be housed,
wth a particular paynent vehicle, such as a
maint@nsd) med updatedty thesystdmeadlounistratochar ge card account,
debit card accqunt, . and/or.25 ba account. for.
e S PF TG TS BB arHBTHIERE aL st BRera TevgR (g gpystem. 100
ntifd€ad b HhaR Hsed Shlc¥ tRakdventibRlend Ay PeodaSt @M :
Ps theﬁgl;??nt thsgt the retail er prlovitggrésr |}E? SKU data oo
partitipatidre in thessysteni GObassdiohoms consyher Hewasusplementery mmber ID, a

] n other words, .when .a consuner,.l.D or . suppl nt ar ]
purcliihae) 154 EA0E STHRE PRUTER! SriiFRe (Pishett ool ghocptharge card,
credfi " @8t A& dardf NVIRBtE ChAl®, dVisR@! tad Rk Qe dBheriddMeExpress® Card for

retailer need not provide a rewards term nal or other

exande)riormadkeqamelisbes atthgmrrious eeigidirngnd stdl pastisipatsrin B system.  Thus,

. su enentary nenber LD, since the third- ty .
in off BBbGIRET Y FREREes e SeBEmstEr! BGL B indspegopt of any
partifEEPedymdat @6hifial duchfas b beedpayrefol exdh@giesact i on. Thus,

in this enbodi nent, rewards benefits may be earned by

t hEowsieradiernste embedimmiik-Oki the Mmagrtionymayohe implemerited which

r.etailer' hHECct | Gl ' I ARt r.eway: f .
ol Sl 58 BRS04 o' O SRR v
suchtd3ea E@isaides ' cBedddddrd Gcuaint, chaige daid@@asdBubt, i debit Skkd gkbant, and/or

to the system. _Myireover, it will be appreciated that,
bankaacepygifar exsmaniere o this grbadimsnie therietallyr pendyeting e traggaction need

i i i - VS t.
oty SpRIRAE ALRL LR L LELR, HELRLL N PRKTERL s SKU i o
systen@Wwao dsyphi a3t 1o the gawdidessrvef 12he Ipatiidroudbds, whgme bnsumer 1D or

vehicle selected for a 5 partjcular purchase, Wth :
supplegpeitay drember gD associgied avibhhan welument(eg & @@t gred) from a third-
I . : tal r '
part BRARL AR PRI LY A Bvidh Bk Bas R AR L Sabinal capable of
processinigathie ssconSiider I oo sgpplementstyemeibee I asiaco thebtherds@bty provider

A suitabl e di splay device / input device 508, suc S
may process t%e consur%er )fD or supplementgry member eID as part ort] tﬁe payment

transaction. Thus, in this embodiment, rewards benefits may be earned by the consumer on

a network-wide level without the retailer’s direct participation in the rewards feature
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a keyboard or pointing device in conbination with a
nmoni tor, nmay be provided for receiving 10 data from
wanw4maepat ti ng data to a user of the system RACTRISBIOY/004457
510 associated with the rewards mechani sm 502
(notivitBittitEse WAE | @SSO faa¢ifatRdyl @fans®iEhe 8K 8Ndata to the system).
enrol |l ment nodule 512 and an authentication nodul e
Morgaverf i rwillxenrppeeciaied thasresipsls 1@npumadrekhior yupplembatary member ID

i.ncl ude n.operating. tem 516 which enabl.e .
may st B SR ARble il B e st BRPS i 2 consumer
to pRREhicC AdwRASPIiRS| Rchdlaé Fnhe! paraailammpeihentStehidledselected for a

aut hentj cation nodul e 514. 15 Operating system 516 may
Pal“tﬁélal‘aﬁ‘}d'cb%ﬁet abl e operating system as described above.

curTEb R Ene ST Bl o PREBIREFotd kil gt flpt o2 fuctudes o

centid) @EITesIOE SANRT BSmBMBiceidn Fithbiles cldi@ntd €M@t &wards mechanism 502
descri bed above with reference to F and 4.

: : ) FIGS. 1, 3, (
thropghsa pyptera iferdacgqe tuevPee A5p@abls diplaysdeyiaesrigpei derice 508, such as
. . - P . 1.l.es. 5 -
o kel BRI R SR oGRS BGRB8 o receiving
datanfostil lagd outuctingadata €6 b alsén®ithe Rpsteie A hzenadigt 510 associated with the
aut henti cation nmodul e 514. In particul ar, consuner
rewaiag Heshaisny g Ancedes; vaFigpsrer e ﬁ%’é‘h &5 e Bl aspAngenrollment module
- regi [ i h ' .
512 TR RL B oy Sk eThe Rty TBIRRIMY urter
incheiep ph eperatiag pystemitd 6swiibhenabiesyedeeutddd by patceskoni504h ofithe various

primary nmenber'.s. aggregate cons r..accqunt. Consuner
softy &eAPa C%@nszas@a&p??i%@jla%an%&q?éé%&% Hphengcahigmmodule S14.
Opeftig Y fers % 1%’\'%%5 RCGRY NiuitablRC loggﬂsagr%%?ﬁ}g%é%uas des%ribed above.

correspondi ng to “any aggregate c nt an
Prefemplys apptveorknttarfpcanlfossotilat formayalilp iatkffadin@ath othérhelements

a primary nmenber and/or, an_aggregate, cons r _account.
of s, LRI 2V Bha oS EB A00ig® FHre PGS O A b B i Teference to
FIGPOi Bt snd ptals as well as historical totals and
rewards account activity over tinme. In one enbodi nent,
cohssilyera stewmeddevd@452hcdughers BManhidisk adriwee fareswangple, preferably

o, o, AR b TG ST SO o
enroBBBHEHRHEEl CONSMIAutBGRRHIGN nidahRI $18 Tepatieslar, BdBsumer data 522

conprises information received fromthe various
compuges | wipantioyg reeeiaed dfeyn Mmeuswottuppen Iegisioatin 52% the rewards

onprises. ipformation received fromthe varj ous )
mecliSioh D gac g enir HRnAPY Comsspaiinggg iy lsRatary members that
may e BFIREQDH1tA 044 Idary GintsetislabBfbohte chhdin@ditac¥dunt. Consumer rewards

appreci ate that the storage device 520 and, therefore,
524 somwuipesr datgaearespanding e waeh cpesiaeys Bygrds aecguntprincluding data

conbG5R83 £ 30y, QT MRAL L RSN o3 Bl pemers

maybRrbfiiltyd With at @ty trherii®s P/ or b afdiegaté ¥@UHRT account. Consumer
mechani sm 502. If the storage device 520 is renotely

rewree AR anay nglude syapiative rewardspoigisaiotids A sielmsshistopipal totals and

oy ' ' b s | 5 L d -

row QT IUOLEER L8y IR TER, SO bAPEnah XeloRit LRRIC524 itudes

cumglativeiniewaid Qihts ntotdigt hissorjpaleftetaibl ynd aewadpl acgbent activity for

through a private.intranet or extranet. Enrollnment .
suppigseRtay Snempee efikiated Wity #nPEBRSHE SRITEHIE Aseewlt. Retailer records

526 rc&tnﬁliiée@ (1B for3HbP Feceived from the various participating retailers. Manufacturer

records 528 comprises information received from the various participating manufacturers.
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manuf acturers who wish to participate in the system
Enrol | ment nodul e 512 accesses and 10 stores
wonbarotetos on i n storage device 520. I n one enbedrmsmios/004457
enrol | ment nodul e 512 receives, stores, and accesses ‘
OneGRiIRdCRAMhE SROPIU AGréQatFthdtBhy stRIPREIcHiR M0t &if, kherefore, consumer
affiliated supplénentary nenbers. |In another
datagY?Bochinsemer, resardsl 524 netaites dedosd632, pndoesslasturer records 528 may be
enroj | t data,received ma retailer stem (.e. g.
co-15) Wi M S rBachat B (o e b pemSiepr e Tifidipect to the
rew#tls thedBIniNS02r GF Bld RbrapE AeEsS 900 i RniAlylbéAé®with respect to the
instant enrol |l ment of a consuner 15 at a point of
rewayds emeehanisas cY02h eebralpbuisation hetwedear siveege slepice, 520 and rewards
roc ] rol k. dat a.by. enrol | { le.
mec:g> S 553)5 i@l%aglo%e d%cf&oﬁjg:hg]ge@ta%?ngl’ Su&%ﬁlﬁicﬁ aunggaﬁgagn?(%u% is preferably
accoRGIIRBE throughsuprivgt SinG@nc wiektrddd:. and/ or reconciling
data in a tenmporary consuner account with a newy
op &nerlinecsh swadie 2SR usReIV A RERIIER FOR EAGLBKTS, retailers, andor
L . . . at .
manf A0 G0 FERLL R AR BRI L B cscsand
stord@einf@iiativied dyraghalegitt g0t i TR tone renBadithentd bdrollmwat Ghodule 512
preferably has access to the records residing in . .
receliesyr gejes.oavh #asesson dafancarpaPondingoty REmATY BiSImber indhthesraffiliated
5 ent i . I .
supy{TgStEa) bbuit ot 3RS AiHpAmdf LARIERL JRodule 312 processe
enroilteehe dsta pegetived fpari ngptaiter tshetemy(@logmetailét bysteah d 0éneaileo regional
FI G g an exempl ary rewards. ’se%ﬁ\éﬁr 602 includes a
Proceysat Lt or snafiperlactaider moacssor) & Fstitiate &5t it pEp consumer
t.S1=0 : ugh . . :
ot 2 PO R R URTEOEDROOT: TEh e 1 A1) P dapedtpl M enroltment
datai ypedrotieenic 206808, 5 Quahyasclade, kfey ksamplep opgongtai cogpsumer account,
. device in conbination wth nitor, may be provided .
1ssuig d FAUEEINGT ny> 2EAPR T8R! %%agﬁinp%tt?fp%f AEQPSPEICE 2peqint with a
newBf ofell&d 8HRLRRR aRolBTOry 610, which is associated with
the rewards server 602, includes a variety of software
o dutleesticat ionhandéoraralidstsac o fithe adenBily mpdi statis @ harticipants, including

r r cal cul ation dul e .614, ~a data analysis dul
any B S "G RubRg e 1 rT DLy he i lon module 514,
whidFe pRIfaB O LAY QE@kabbytHeUrdcbRls +eaRlingdes sdhtapPeledideN§20. In one
system 620 whi ch enabl es execution by central

embpdinsat swthegtidativh maduly &Yl uthesteateiaansl/ eippilidetesitba édentity, status,

I esd.gi n t various dules .612 .614 616, and
and il & sobg R h o ey P 2 B R
20010 t9XoRp PG/ 1dSR 06)44:0 Qﬂ‘érﬁ%lar}s W als ScOREIGARI R@ludes a central

system as described above. Preferably, a network
processpe pP4 de commupnicatipn svithdeer elemenfs todBhe rewards seaping02 through a
It er gl ts of i tj a e
oS08 B AL € ubfs SR eP ER, BNAIERRS, st oo
keytoardbiGwintlng deviedh cbmbifgidnywitid ash@iRgemae e @eoadé for receiving
such as a é%tabase as descri bed above for exanple, .5 i
datagffqsp epdpripuiingtdatnt ¢ pseaof ghe sstest d4 mpmety @lQ which is associated

Withgﬁé ?e?(iaﬁrgs %{g&lfﬁ%%y %%I}I%Hég a%figt\e/ad'ﬁo ﬁgdﬁé S isgc]%%%’an association

I'cul ar, “manuf act ur er

modaknin), seswandf ealealation niceinky 6eld a datapmalysisamotialetalbesnd a filtering
such as descriptions or other jnfor ion L}ggardi ng .
modpleed 18alRtie50RRIe - rihg MgHRQIY (o  PrefRiblyr lugiaps meigenan gafTpting system

620 FhidtFa0RE xLQhio I Bkl RRtsbes046f the Bt ® IR A8 Sipplications
residing at the various modules 612, 614, 616, and 618. Operating system 620 may be any
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information received froma retailer, such as
descriptions or other information regarding the 10
woeb@irelnss products and/ or services as wel |l aBCBKIS2004/004457

data for exanple. Consuner data 630 conprises

suitdbld @peomtihg vygent aisndesoribel abeens Preferabiynel debwigk ainterface 622 is
consuner, IE,_or suppl enentary nenber 1D, purchase

pro or spitaShysinrrsfacERaTih ethey Clemprs ofiistingeptive Amards system, such as

' L. i{lhed jpn the art wll

the égjéorg‘fr:ﬂetéé ?%Stcgﬂ%géov{e %thsltegéég%cg (Pé gg?%’ei’g 2 %ndaﬂ'd, t herefore,

mabasic tausteragd ateqticé 284, sedhabd erdatibase 62 8escaibed abogd BT example,

_data 630.% be co-1.,0c t(glglaéthh the 15 rewards server
prefeigaly sPntaig HHes oraiveRnds Whichcaue aeremior by ths paiqusseftyaee modules 612,
614.7 I rvr f evi.ce. | . .

418 A e bl PP 5488 b o rcsive
fron60 thanu factmernsuchtas dasdptineeor shariagemdidon cgafifde drR0nanufacturer’s

_fewards server 602 conpl i she y. any .
prodyi s BRI AR CREN G W E A or| oL oRekHlgY data 628 cormprise
infodgRRARE TR d QMR sBEH - i
. 0_120 Ref erri ngﬁé}eft lét&oelfls%és. st;&egﬁl(lp tisl%n‘é ?’ E gghp??g%fgfs%&ﬁh gfle\éardlng the
retaitpelsi moédutts and/bieseviceyas esllaseSKietatd forexamplear Consumer data 630
Comenbodiférentts of 4 he | Fvent i on and are not int e_& ed to

PR (PHEAHDGSEIAGHE [t COIYBILTaHU G §&ORTE d Dapfotpeplementary
merdber D, durfitis@BRGES b&isBhel PAIAIE BEsdpldntii 39 n‘i’e@ﬁfe"r'g%ﬁl@,nand/ or the

_ makes .apfr.oprl ate reference not ‘only to the steps
like. d Qe sleilled n Rhezgrt wilhragp@ciate that dloe siorageedanics 624 and, therefore,

R GOPAT L A BRI D RO B DS SR L i

rewadds RXRIBD2 LY may 06 eeBoleBr 1o6aBd With Respafido BHOCR8ds\BrvePE. If the
SKU data in accordance with the préesent invention. The

storagg s devieg | ¢ dv Femaielyndpceted WA amspeskuo déea rbwgidss server 602,
' r t 702).. en a. sume .
comf RO, SEPAT 2 LR NS0 FERSHIP e cpcgmpined
by adyreiitableecord®dnibtidh ¢inki b Rf pﬂéﬂeﬁ’é?lﬁﬁsdcﬁgmf)ﬁsheidt SRbUgLOR private
. the retailer 104, the consuner |D or supplenentary
Intraped (pp XISt s processed by a 30 rewards terninal 116

th C j | enent.ary )
R SROIBE°TERE 0BT bRSEE AMOP BRI e s
merepaetdngplpgrdmboithbes 9 sliccivé@dn didr 46 aseintéidad its limit the scope of
.captured by the retailer POS termjnal 112. Purchase
the ippentonas deshidbadrboxfy Loy ilkheeppraciated faistha fullonving dossription makes
op R CXATOLE LU ST SEPASE P €yt L6 o o
systeROQbibaehB Gis BETLDEL A0eie0iddfETerandedd FIGSr B3sasd 4on
price;- th ment vehicle(s) ysed; a store | D which )
U e R ORT RN, —
POS 'SR@Idaf inORBERAS: €; iSTE Ot i
N SRS IR R A 1, SSBOLLIES v o
UPCaindtS¥J drmrteguisivoith PORelatd captwt (dthe 702)an&aet heonsunhe presents a
enpl ayee 1D .of the store clerk who facilitates the = |
COHS?‘ﬁgnﬁi& RS Siien b 8 FEry L i $hestipg ot purchasing an
item BREE ihe Yk@iled BAMIRA ons@RSUTS bg gtéﬁqehfﬁ $oh ?'TD iQEYocessed by a
retail er=specific incentive prg ram D and/ or 't he
rewatdskermifigle 1 Heethat reqogP2ss ther eansaher1 II2 oc rsepplementary member ID and

A NI T T
retail%ngo%ﬁﬁiﬁ&lﬂ oAt BurchiRCapd iRy iRchidaiHOP R @38 @ﬂelﬁltn%fbsd above.

h each item purchased), anhd the transaction file i
For example, purchase data may include any of the following: a SKU number; a unit price;
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then stored by the retailer processor 110 in database
111 (step 704). 10 The various transaction files may
woeomanswobi dated by the retail er processor 110Pamais2004/004457
then forwarded to the retailer regional processor 114
a to(a%ttﬁﬁhsgc@@h b9, ftﬁé Ao meRAGkhiele{s) Cl%eémg st@ﬂénﬂb ahhi¥R identifies the
data anal ysis perforimed by retailer 104. In an
pal“uewenpﬂoacr Jocetitro dfi arestailer tomeratersamgl@dﬂawm ioné jstoge;j a department ID, if the

ans etaller pr ces
store, iy el HrSinle i e 5F S EisRbAcE, B BB bt ction: the
empﬁ)@'éé’ B oF 26k dtsieeflerk 33@1071@81111;&3_8"@6 BbbdcnbRrBOS Qélnilﬁzﬂ ID to identify

each itemincluded in the transaction file is then
the pratieHadtermingt casdistinatter tlxap&aﬁtl@l@)ranéfsmm—ﬁ@ecum:mcentlve program

_infor 4 Qn i.ch.l ' t rel ate a
10 S R QA A IR0 bl 107 kA R Rl oforising e
consuthet @gtaf (s b cBhsunhés [DBor ﬁ@)ﬁ&@ﬂl@td@ li?nenfi’cferﬂﬁy| adfiGhurchase data
UPC data may be acconplished through any data

(inclgdins %K%wm’e@rﬁsmaﬁée&wmadaﬁsnma@ha%@d an¢h thenigangpgtion file is
then s90t1 W%llgta]d S{%Qgessgglcl' 1%%8 lti;?/ (ﬂ% g]r?alt islged

g

er manua I aut OI'TH IC&|

as srhe ivatibestrimsattivnofiles nmisgybd cunkoliated by tiex@tglee pr cﬁessm 110 and
abase search, a database merlg1e GREP, AGREP,

thenafﬁlayaédect trotheitgigilen n@g@ﬁalem@ﬁﬁﬁcarr (B O0R et ﬁlatél@ab%é%ofﬁce and
[ turer data, including

Cum%ﬁ%yddﬁgéﬂ$?%ﬁﬁggﬁh &%%?Hi 6 (step 802). Database

12In ahssxenmpi=y \mﬂaodndentstm esnsaetici EE’( isdat@mittad Ibydeitlgr of the

KU nurrbers fromretailer }O4(ste 04)..

retal @h‘?ﬂe&?‘)} 3B qlﬁléq " aegionel pEcesiond &4 £ ih server 120 (step

f f .
AT e
or assaciated ctitlr @nredpdralitgaiP€ infaymetoorpwheh 1dxant;ﬁ]em thel rietayedofanufacturer

106. gég:qgglgpfa;ggssgg%qlﬁp}gﬂop%g? Jﬂlggt?agg%%_notge%g t | o? W#% Association
of SR® &RPUPOARd ﬁ’la Be 'aE@dﬁlﬂfsﬁé‘d aflobbh érfﬂleda@aﬁéstsb&bﬂ&{ te@quue known
manuf acturer 106. |n one enbodinment, database

and piactieesl in ¢heart.e Fodegtample) the sssptaa’mlemayfoa |ab®rn1dwhad tlalmrenanually

for ea artici atln er 104. ch retai
or ay§fraifil AR T BRI P Yo el G8 SeRuIE dydatabase
searchoBdataBAE mBEOAGREP ABERHPPEQR) and/bthe BXATPI €, and a
plurality of records, each record corresponding to an

i t B fkemplarbymbodiment, clapesent2 I eqcawb%an ef@leswawﬁactmer data,

el PG, 78, T Rl 108 ctsu o SPARSERY do il Fecetves and

stored§8@féodR4l ﬁ&h&ﬁgm nuEbersaﬁaﬁpﬂeeeﬁlbp N04{Bsp 8®Y). I8 an exemplary
acconpllshed by a dat abase nerge function, for

1mp1@mgntgt1@n, databage B2 1"stergs maapfgcturey d@ﬁicln a@ppqu‘@ manufacturer data table
t.ur.er and t ail rd e |
for %a‘;i? tpa%at c o%aécmlghma%?cec %s el%acc%écgll ng t%&t‘uF]é% (}]al%a ¥a‘t11£e \51%{}1 comprise a

plurdlitiss flefds Odlch Gl STUPES i dﬁlﬁd‘pbdduhh@eskﬁ?ltlcﬁl”f fof Eﬂamﬂﬁ@ rand a plurality of
exanpl e, a "product descriptiaon” ass may

lecouEs¢agha)@f sthighscogrerpgnds ite prjitem obisEad bit the Pﬁﬂﬁﬁu?a’d@g gpagp facturer 106.
In o%i%rgbc%dg]gafrgtg a%cgbéquﬂ @{g)?és 1%%1}1916 @%iﬁla;%’% gyalba‘?&%tmf %tﬁ@able for each

pamc@aﬁﬁiglfhﬁ:altées 04. i Bhactortaildadsia Itablet mey keypfiseed plurdlity bfifislds, such as
I ment, the. data corresp ndlngt the key field

“SK{A e@éc}pleflucttrféessaﬁﬁ@@d, fpat axanl, cad; & phprakiy, abFseordre each record

cone:srggﬁe 1n%pﬁr er gthgl%tdgjéfoagﬁé‘fﬁmg%ﬁfgw ebg¥t§1dh2t the
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10 descriptions in the retailer data table. However,
manuf acturer and retailer data tables having simlar,
wohougionet identical, data in the key fiel ds mray/uab®a004457
be nerged by using AGREP, for exanple. The result of
t hPatipframp&fBcifaht dinnafeefrérSarddnBe getaiéd @a fbles are then associated
separate data table, such as a UPC/SKU | ookup table
(sterf 856)ex15hq3 pesogigtien s@payay haeconlished he ar datalags nassge &mnction, for

' S0 . " «
eyl 880 YRR S ey P B Pl e A e
fieldP@artitnsitiadatbisdse acdotfhg td e MFMV@S clagy ¥sbjdotd demmed by the key

.. Search the UPC/ SKU Iook_uaO Jable for the appropriate
fieldsd{gr framete, androdush dpsstiphon” hdassioay be dpugeased aspdayiisll in both

e 0 BR3P B SRR e 6t o
merdpd dni this ddsibyfalie qpodupdestistipnl ditein thEhal fictd. Whes éhBodiment,

rewards 20 _server 120 _searches the UPC/ SKU t abl e and
the qaia GPEeSPPAGng 4p the kenfielduy e@ﬁléf)% HigsmpiesA dateniables dy prierably the
r Lt ' SPeeci {4 .
samd. ST HEDroHfyel Beschibipdhthd Hanubbfe BB LbEPArkikes ghe product
descriptaarsds theretaler 12 talde.t HoweRE, dahathetel« ahth adtailer data tables having

._.corresponds. to.thaf SKU numhe I n an exenpl ar )
simigpbeReene: idppte ekt e #@ﬁ%ymﬁéa S PR aBLBE] Grasisg AGREP,
for c¥Bfle, @ddi tional pointers to other key fields, such as

a consuner |ID or supplenentary nmenber ID, 25 a

r efTh¢ resnlt lobtheadatmassbaiation step isBhe aredfion ofia séparate datattyble, such as

o UKL Sirniflra i e Igp B00us it Wi B e server 120
1'ecel‘:{{g% iRuBtdal & enaL¥ReD oP ‘é‘ﬁ;gp%rﬁ;aﬂa@ym&ﬁﬁerrpl%ys\@%ﬁ %K@eﬂé’tg)r captured

. In this manner, the association of
by theuR®8& rtermiaald(stePCB Idat the mayarde served 1 20 nay esatrehahe &MEKKU lookup
[ i ch st and i zed, network-wi de.a e may be ..
able 5 5 SRRSO EAE S BB erfien rHuCY SRS Tom Epdponding UPC
data €8B! 81b)! O It rAC kxdrhflary3OmBodialRAS | the 4H@Y i RHSOPC” fields in the
Zﬁgﬁl enmentary nenbers as well as prinmary nenbers. In
UPC xdaibep tabley meprhsdinkeA by anhappremwiatel poistary efhat &0 when the rewards

tidd z he =i I nf.ormat i to .calc et
s |40 S50l SEREI U’ DT 3P SOpRLR R b s o
capti@¥@aid eranshiittaP by Gy POS €erifidl Shiec @pedddallly @t ifRANKNY datafield uses
froma SKU to a UPC to a nanufacturer. 39 WO
a poiptyy 49 diromdhe rorrdssEova /180 4a S YR daipfigld thatecstegpeids ée that SKU
e te v 0 y, [- : o
num]‘tr)réu;hu a%?%)?ez?pﬁ isé’v\egl?%o;d%g?lgt th oea%gar 1%81@3 nlbseulrlr%l‘:redt% g ot more
additésnalpoivtepo tobteiseyt fivddsd ohdhads aadosivheoflD bh@uppshsdhiey nfember ID,
t,?gbal transaction price. |In_another exenplary i
a retailas B muf%m‘gbgp, .ogtaethg'éﬂagg 1D %Sﬁp@@gow)pomters may be
r‘ | . o . .
used (o€ kb £ &O1biGe BHaTUADE ol 1EHBRA i hLT JRPORRAR analyses
perfoased by ahekwsirddseivee 1aanld ddd maemerpfhe tabcidtieMod POSESKU numbers
s rewards criteria associated with a third-party .
and PG detiaray Be uisddmsreate 3 sprdext it whish stpgaiizpnctworewide analyses
may TRABOARBAT Vah died YRR (A€ B3RACILEARD ertdblea ¥ track: the
SKU nunber data to analyze’'a variety of marketing
purcheamigdichewomorfaepplambhtary members haotell ag psimasynthembers.

retailers. For ex | e, rewards server use a ..
se‘t‘“i ag @fer%@rm Exlnggqrﬁggm, n eflfeglm’%n server ]1%8 %¥ZCS t?le association
information to calculate the reward points generated by a consumer’s purchase. For

example, an appropriate series of pointers leading from a SKU to a UPC to a manufacturer

39



10

15

20

25

30

10 SKU to a UPC and then to a "consuner profile" field
(or a "supplenentary nenber profile” field) or a
woabl4m79o6correl ate, for instance, consuner speqadiusgn04/004457
behavi ors, particular manufacturers, and/or specific
ID Iﬁé}oﬁlﬁﬁiﬁelﬁ‘aﬁl‘é&sth@ﬂa\bmﬂk erivel Bl0 & @mﬁl@? 28X&P] anbfcturer rewards
al'ternative enbodi nents, association of the UPC data
1at10aﬂ®oh“8K¢lJa FORdYaer hajcetan k@nymoaxtseamhe dellaidmeurns of elvvamllsumel s total
e reta

trangeif Pl sk exEipBlon b, B WProbb s 5mat of pointers may

resuBl ACiBS Sc@[culaifbn(@ﬂ' 1w @ didt€ ha gkl tysuma hnulit 6&@*&@[@3 criteria, such as
and/ or the central rewards nechani sm 1 I n one

rewasdp gtitergrassoaitted veitha theemanefactigy offthe rlteaha$ iesdlned vawasds criteria
that.is | nde endent fromthe program
%508]@?? e%h %{hu?{]}%al }%lpglr%e E’b Iﬂgr natively, the retailer
104y a f@yhed StbbRndY Sthe Fdvearéer e2t120 hedy ise Sh®@¥Aociation of UPC and
i nt ernal pur poses. 20 Wth rmonent ary reference to FIG

SKUrnumbetglat ioxaapiza eyvasigtyodfimaketng vsiables @gress multiple pnanufacturers
and ?&@R&sﬁa r?(ISlIO %{aéfllp ?Rggnl g%n %rt@%gl 2b*}ﬁ%;ﬁﬁ‘§erh§§eﬁ eg\gﬁﬁgﬁl’cers %Fadmg from an

SKURCHURCund kBeh ff 4 Contigerrpeofilet siekifoy ar“sipifleaary member profile”
filtered out consuner data associated wth the
field} opts @miablq 50090%%54 e ARshpaEeERBBINY DSRERE B bzbaworp*n particular
sm 102
manBROREEE, R R S0 TR brodhlR RN Rl el URHER RPESAIET.
to de elltcarnmweemlmnhmdﬁts,aersstémtmfnmf that@ Cadeath yad SKU number may take
accordance w anot he a ect elnv tion, FI.
placga 4yp ﬁhf‘a@w § ferpaet leféﬂere‘ﬁégrﬁq ﬁﬂ%ftiﬂpr fé processor
110,5the "r&me?qg%loﬁ){tl? b{:és&g 15134 Wrgcgﬁ’e 10?@1 Sﬂ%@@é&s& and/or the central
gener at nal yze purc aser profi I'n o
rewasrdbmdchamxm 1@he purchaser profiles may be used t 0

|erct [ ve{) mar ket oldu]i and_services.to ﬁﬁc))naiurrers
Fol' S3GFTBPATERe i BHAF 1 B9 oER YomeRH I &H P YLty htstam that is
indeféRRar £6H éh@%n@%aﬁ?@ﬁf@reé"b?r B8y ieRS140) %lt%ﬁﬁﬁ%lyt ARt retailer 104

s previousl hought to0 be inpractical, ot
may|uspd$$iy!stbmsI]Tﬂﬁftdamasfmtthewcompmhpmwom nature of t he

made vai |l abl e rofilinc syst 900
e orer ity re Greate D FBU DA I-Bo SRRHBH Ergatiggent the consumer
D o@@ﬂﬁpl&ﬁént&ysﬁ@ﬁl'béﬂ ID ﬁﬂk! teasi-nd @bec@, liRforAati&® are transmitted to the
retailers. "This e used to 40 WO

centrad) wa@dgmahwm LllS@@ftml 8@4%@8 devel b hasr fgléered out consumer data

ssso BB G AOG Rabraoprap & Aol AL ERT O tn ancther

emb6 @RRUTRAS cedi] réWSiia RERharifma0g Qﬁ%uﬁﬁth@wa ghis® and@fabthed UPC
Product 1 (e.g., a digital video disc) and Product 2

infoyeatign to detebmnipacewaids eyd/pinfos dgpwadlysidnt h, and if the
t et
OB MR P oL D SR PRSPPI I 3 B

an ekB@FRrP Y c&ﬂlmge@stemga@ dimeflind syhehsoo g by ebdcloSgenerate and
were purchased fromdifferent retailers. Appropriate

analyseapychaser prefilee datciesvBhaskiment, Hicoprichas: gyefilsmmpbe used to
i AP B RE0 e ST SRR, FOL S QL R sy

900 pedeitsahs cross-selbngy b g@oc{s end servites il & mandeisthaineagpidiviously thought

system.in the case qof the exanples above). The
to be impractical, if not impossible. That is, the comprehensive nature of the data made

available through profiling system 900 permits network-wide, product-level knowledge of a

consumer’s specific purchasing patterns across retailers. This knowledge may be used to
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10 hei ghtened awar eness provided by profiling system
900 of a consuner's particular situation permts the
wageoafodar get ed marketing efforts that presenPCriug2004/004457
consumer with specialized offers or other pronotions
devel ar%@d fnhﬂ&hﬁgfs gfeg Wthi@ddint ddRade RUABAAES b&WetNahd among
consu oes this benefit manufacturers
manafadtur@’s,aﬁtladcls, aliniﬂont;ﬁmemonsurrer i's benefl ted by being

made aware of pronotional offers a d/o sco
or e & Bpoiiaiss Hikese B AT e Pl e o) ana
Prodube ZCgEUHEéomﬂa@t de) 8 eIMRiRLY PO Gndeifttht | donsirhat ﬁﬁtkes these
in Fl 9 profiling system 900 conprises a central
purchassa nsisg meeonsTherhly cth@n profiingisyseniop dh%mftaIIESy@stQ@m dolzboth these

puret ot o pRGRET e e o Siaed, RBM Pl reaters.

App%@laféﬂb{na@ﬁmrérﬁ ¢he @Y AsiEBEsy gfofﬂ%gaéylsﬁ:ﬁfn sxnst@ay t@é}ﬂbe used to
and any nunber of end-users reover, it wl

deterzgine pipat dlais ap@ewmeh anaycema pmdldeéwﬁcmdwrﬂwmml@#mgmzl elated products
or s Ggslo r %gg un& § t)d él%% nPng a&age Pl %)lagnl%l e(ébove) The

e I htegrate

heightefiéd @Wé‘eﬁ@b @)1 &Qtﬁﬁlplﬂ_}eﬁltoﬁhng tsy%bﬂ1|906|o‘f @ dRsapar @pdwﬁtlﬁdl situation
that profiler 906 and profiler interface 922 may

permgispthe aise of dergstademprketipg pifprtp dhatripretnnk tel coRiunics rwﬁla specialized
ot A8 G FARRISHL T e BE0Y iR ISR SRRLETY 08 e

Not TohEI eeRPRiEbdrRfip inanaeitturals dndwatalsrsboh el sonstier is benefited by
and/ or central rewards nechani sm 502, as descri bed

being mapde arfarsof prospational effergpagior @sccgmtszlon Rrrflusts and services that are
in fa[yplr %%Etrto eC@d?JEﬁrﬁ%; rewar ds mechani sm 902 may be
co ured to 1nclude any of the functionality ‘
d eﬁcthetﬁelmﬁboy/ embbdimeneflkstesed it BIG & prefilingeswstenohsO00 comprises a
chanl sm 102 .and/ gor central rewards chani sm 502.
centiah IyRteS SiCHIISTR iy a|wﬁaé962maf§ﬁﬁ%éwatﬁ%n§9‘§ (2P {6eg profile
inter¥ee® Q%ﬂd%%d%%ef'@fwl 3 vﬁﬂ e a@@‘egate'dstha?t%ﬂéh%%m abd Yoay comprise
sim ar to enrol | nment
any simbags reailécsys@aB;, 90dtindrany siusnbles bAerd-adery 924 rrMcmcovten it will be
st.or devi ce 520 of n o enbadi ment
apPIgHiRtGH U MO L Brer Ty 902 LaRU G ety S s Tbbsiqmponents) and
todef G246 FiReBted to fi 1 t.
pmffg’%}:Tg/E@)USﬁZ1 4{/;% 4457 Eémﬁd tnhen p%cess‘gés; gndot?rgh% rsﬁn?se componet
It wilh elsodvtsa[[vmameﬁ&d cdhitmprofileta?® twd prafieymteréacecR208Qyf oy separate

t t .. | I
comiagB D, P HISEFORLIT AL SPEi oBoRtipr i ced a

retrgé lehir atl & E%Qi@l mecH8BisANO0R S §ibBlah@41PSIRERS 36 arilBay comprise
The retailer processor 910 may be in conmuni cation
any vaft the Sompdmrmbaﬁe ceatral Teveardetmedhenisgy d0@magdar jagntral rewards

mecBEb T & GctbE bt SupSR TR L P h b odoreover

centMl trBwhik %&ihﬁﬁlsﬁlomﬁ @y be c%nﬁ?ﬁl‘éd 8. 1nMﬁH€Cb§ﬁ?r of the functlonahty
retailer system 904 may be configured to include any

desciibed Reoveudh irefeegnce yio cg@fsai neweids aneshanignt HZr atdee ﬁ@él al rewards
mecltgo ! e;@?] lernl e)ﬂ‘?iglﬁ gptl%ﬁ%%v nd %eéh%nﬁ'n{‘ @bZ c%gal%)u%e% an en enrollment

y conprrse a

modeRNPE) exiliish 4§ @ﬁ@gtaﬁﬂamtmmnal td Em@ﬂlmehﬁh&hduﬁ 5112 rafifi@. 5, and a
10 108 retailer processor 910 is substanti al Ia/
storagie revige %98, Whitd iraybsseistly senidgiytostorpgredevice 520 of FIG. 5. In one

embodiment, enrollment module 912 receives consumer enrollment data from consumers
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conmponents and/or functionality of, retailer processor
110; and database 911 is substantially simlar to,
wana4magsoconpri se any of the conponents and/ or PCT/US2004/004457
functionality of, database 111. As described in detai
and ARAVSoveskds AT 8RRAGR the coRfidhdrednrdlBheitNikta DSordgiedevice 920 for
retailer termnal 908 records consumer purchases,
StOl@etahélfut@rﬂﬂeh@Véhuch as at a nerchant web site for 15

815 Ao S He Pl LA B 5t i

908 Eﬁd ahét@ilel @fr@&@éb‘i@fl09Me r&lail@i Pfrétesfiro0Sa8y b kcommunication with
rocesses and suitably stores the purchase data.

a darbasgi 1dr ThegelederowstonPQ4sis isbssavialinserilar épy apdtRaacomprise any of
the coLf'I.lpo?QntS 09 ‘%‘[%ﬁ%s tst%ljffll @ as 8@%9 bed %b VB9 /%\fél E&e8 rFtIﬁS 1,3, and
fraint ai ni-ng-an oring’purchase & rand’ o any

4. Blokdovbt, aetallet gistedii O0ATRaTBE iconfigded Ito 1ﬁxﬂﬁdeeﬁii)50@blf Imemﬁmctlonahty
profller 906 conprises a data conditioner 914, a
descried geqvesvithisdureccgosciadficyaicaet o | Refalagseng 1398 1A§ubstanhally

31m1H1J Saha %aﬁfdﬁ 'rrgn 1sé ghy c]pthe B ?5}8%% A m%ffétidnﬁfl 919&61 eta1 eh terminal

her | a ‘processo I'n communi ca
108;0fdigiier epreoessdis 00 iprsabithetialB06imildnr U giad amay ndeangraeeany of the
or bus 8.. A SU|tabIe di_spl ay/i nput deyice 930, such )
coma%nc&tw@%a Apeetionality frwefailgt BeFrser { H0: @Besptahascot! vis swbstantially
i f
similg W5 2bl My, CTRbRE 2B M CEOmp Bl il o D Sy SO BUARLe 111
932sadsadbat &ddwiil hbprefwitle ref&(&ﬁce ta crbtaﬂkﬁfsteamdmi dos, the retailer

COH%I%IOHG 914 and a analy i CcS nD 916. Me
termépgs SBF &gcor apSuReh R BNl goRLER 6‘& (R Ay By site for
exmgpgg)t %@ﬁhﬁﬁ& ot gﬁg&ggs'agle% BEAGASS Bhd %}{?ﬁ tRhsthRe the purchase

ng at ata condi ti oner
dataandretailat pracessom®d0l eR&ddler Goeesaon ago By @ﬁélsmlablybsiores the

T T N ST T
othes $©MagdSddvidedtdr Qﬁﬁh’ﬁalﬂihg,e%% G pureiise HatLhhEBE 88y other suitable

and/or the 1lik Common dat abase products that may be
retailes egfotmatiomp| errent dat abase 918 include DB2 by |BM

te Pla t he dat d _
i PELFES P bk BT purdiseg AP REEUAEes date malytics
mod@R)91628Nd HhethlBadbisRBaSE A iDdstedted AVEIC. 40| gn Exe@flary profiler 906

Sybase, Inc. 42 WO 2004/079506 PCT/ US2004/ 004457
fulﬂ(eErmly@aSI 3 @roc@xs)ol Nocinpeerhmupisaiées with ather gleafents of profiler 906

oo BRRREHGH ot R U s R AR 8 s vFBYa8, Eh as 2 keyboard or

pointifg Gefiec R @binaionvet §adnitor, mdyBeqfrbaided Q)1trb@1v1ng data from and
profiler 906 with other el ements of the profil

outpyljingedatade 2 ues ofinellend08i nA wemery SParaspedated mﬂt;ploﬁlel 906
1nclu%es 5a Hthgz(?E?ftlg N&fa Of ﬁ?%& 105 ‘}?&:4 ® 99s. n?l(edr%%la @g% 2plefelably

syst'em er I nc |

furth%ﬂ fholitlee Rl -dpeRKking 2fstelr I3 WElibhleﬁﬁlﬁiésf aﬁdauﬁ&?-bmmcessm 926 of the
conprise any device or systemthat erm ts access to

softvrye appltionsresiging afi datraconqioner Jkharbasdytisy mpdys Py Operating

e 2
5t o N AL MLPLLERE T e s
918 fnay heavig tylat ¢f daeabadeq sm&nhs&elagem,r laemdchinal prbjddtloeient®dGand/or the
End- user . 9 i ncl.ude a ersan,

like. chapmos Zhaﬁfgﬁﬁri &t flgh m rﬂSﬁ% to gla?l?mamé{atwg%%ﬁ folude DB2
by IBOCAWhitd PRirds! §9) 133 or T8 database products available from Oracle Corporation

(Redwood Shores, CA), any of the database products available from Sybase, Inc.
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seek access to data that is maintained and/or
generated by profiler 906. In one enbodi nent,
wenw4usene 924 nay be any of a retailer, a nmanuPactsemn/004457
a consumer, or a third-party provider. |n another
(Em&‘%’ﬂ&{' Rt M1E1’8§01€W€{céé§®’y N7 odbRy COS ot ARnIRSERB, Washmgton) or
adm ni strator. Comuni cati on betweén an end- user
any athgr databadeeprodunte rlh ame mdnmgntb@ nem@r&d@mﬁab@ §h@ds p1 ovided for

interfi 8 mEoHa e Furbl PR RE R R B R syt Bg sPBtbed herein

withlrBfefdhc€XS P 8y y enbodi ment profiler interface 922 is
a web interface which conprises a web server that

en éi‘ﬁﬂe@fgnn@mcg sepindo K16 09, pofitmmexsiare Sp further @mthlctqs a profiler

ace, 922 vi a a it |ons i nk
inter it 026 A eniRefo2k | 06, SATIME 63 W comBise, S0 Hevice or
systéth thitt QPelthid 2888 td datafek ff@fnaﬂﬁﬁﬁ&i BBdbr g@rat®by/@sfiler 906. In
interface 922 includes an authenticati on nodul e (not

one @wbm;namumfﬂamnﬁ@fncp O2L s an erd-yagr Wek t@saceess profiler 906 and
retu% %egatrltlgg 1%{19 git g%\he%tgtg i %I?'(rl:% " ?%6;1 \r/fgohgiul?s%e 52§Clﬁl§)2§nclude any

pers@ Gafsy, El@arﬂalﬂel bfg’:bhiz@tl@i Qﬁ&gmeﬂmﬂvﬁﬁe, lﬁti-tbﬁel@,sana/ or the like that may
dat abase for exa;E whi ch mai ntai ns record

seckiageass 1 GHiAGha i MOFAIRAS EURT ESBFTSeg 1y, PragieqdPy. Brone embodiment,
t
end-g%g oh) ki’l%g'pl%anan % r@’{aﬂge %21'&#11%%’&%@!}, g\%gfr? éﬁésr ggvi%ﬁgg%hy provider.
In ar(othdr ¢aibodinasht, Ithe Erth.lseQ by nplydrtthersstame sdmiistiutor.
repr esent that is optional The rewar ds server

93 orlgn%%xoanb?tmem aly qpe-aser; 924 e pEQHlen dpieriaee fqy may be

B JSATBRIE! S0 SBUBEIAIThAEY £, BRSCS1 e

describé®ineduta] bloove) 88.ex8mpld, Iaad eSemplbryusebhdimenta pdsfiler interface 922
server 938 regcejves a.transagtion fi [

e (i.e.,
is 2pWeR nigkd a&St‘é{ﬁl(: nEIHISTY & Wet aPIVEr 4‘%" %%larbgfénﬁpf?@rusef 924 to
comtdfiftaSwith YR Ent@x’f@d%@ﬁ) via€s Yhitdbld c FBrfubRAiGns link, such as the
consuner t ansactl on) fromthe retailer system 904 and
Intersearidaredample, thactesamsactdsoing ﬁt meofﬂyr 886 oclinagnatigert ¢érebodiment,

profr etayl ][:a[:% :922 1pqlg§qnt4ng%ﬁ¥1?qt}c§ on éno ougggwg)BVhlch authenticates
and/élr %lﬁia?és'tﬂg 1@t i6P BYE 5tk S Ik 1ﬁ€1tsa924mvﬁo GOEW BERNEY Pbfiler 906.
data, the goods and/or services that are part of
The e@tbhntmngm mdulermm:s h@v:a amesarte acsuziplle star a&ee@bvmssm as a database
; 2004{ 07 81 1 US2004/ 4%46 uné %‘ﬁb t hat
or exarple, YhCAMYAS I gidgntt 8’&5’%‘3}%@8 Pff’és er of
Panki wilPBd dBribb® iR istedfes -detdil Balbw, Eﬁ)fﬂﬁ@rsﬁjlﬁﬂeﬁi e00 k3t optionally
if used, the rewards server 938 ma Separate

incluslgrayewarsis s¢1rv9h?3p§fr Gllustretedgn E1Gy 9 hﬁ?ﬁﬁéomdméﬁwhtcéd epyesent that it is
optlcpna I g#nﬁe&ﬁ%%% Pve?@g § he@b@%ﬁﬁwg}ﬁg gfthia) Qoqn}%l ise any of the

comp@iiehnind/ draohdtRndKO ofj delvidedsrsatved 120 aﬂfd/éi 662,y d@d&ﬂbé@ Bbove with
ines which represent that it is optlonal) In this

refergpgsol@ &It 3, thendaar Fhueq, Teptdseservey 988 reesivestagiransagtion file (ie.,
pulcﬂfstea@ta ﬁl@fuﬂﬁ&%e 1&&@61 19Jm %l{n%@i@f‘ esugﬁ‘tag ﬁgjlﬁ: fcﬂgextaﬁlple) resulting

urers= warra

fronC® bShERier \t\ﬂaﬁsalaﬁén)pfwrﬁhﬁﬁ effaifer myﬁdmcgom atnalt stitrlardizes the transaction
manuf acturer's warranty nay. be infornmed by profiler
file peasseaiatimgr fiei redpller riteah fideifgp SV ih G SOBeRPPRGRE manufacturer item

1denﬁﬁwrﬁ%c§¥ > hk‘giﬁslﬁﬂg o?%o&@elﬁ 9&9.2 d&fBlo O%Els Bﬂﬁng UPC

or ‘éxa avai opportunlt
data} the pobdh asdoagervices that are part of each consumer transaction are chal acterized
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extended warranty plan. |In another enbodi nent, a

consuner may be informed by profiler 906 of any
waveaidloagioe opportunities to purchase an ext endedT/UsS2004/004457

warranty plan for a product whose manufacturer's

in aMAIHARN nyarin®r BHAP cilktBtes ¥War@alybief Rghidigs REXie fnbdr &P participating
11 and 12, the process flows depicted in these figures

retaflgre. It svitteheciypresiates thaty ifewasddheetemerdst saries 938/ @nyilsna separate
com?%ﬁrqen@ rrp&oﬁﬁe&tg%gded tQDe 1f1t 1atthV$1t]§‘§fo%§%%6 the

ven d "BBOV appreci at ed

t hat éﬂb@he‘l Otnbydif@nd %‘fclaﬂoﬁhhg) nsymhwooagms@m Igi6e may optionally
ref erence not onIgAtot e ste @lcte in FIGS. 11

COTDQHSF 3 yagartyanedrle 84¢ (Bustiatgd lalféGs,% ¥ dhprtemdoes mehichagpresent that
d f F
it is 1 }’?tlfog:l'aﬁ]e o%nvc ﬁﬁé’ %mWP%i%%e{n% @Eﬁgﬁ‘gar?ttzxe r#pé?a Pgaygﬁ% (I:léesdst Le%‘lch detail

datapeper18tfonguehperdahaskiting 20 nphofatfugerk of atardies.s v émb@dlment a
group of consuners. Cenerating a purchaser profile
COH%‘@Eﬁl fdohiag purchased) a pragust thas hay aumanpfactper’ sy ey grayt heeinformed
tdogn e 0
by B S R, R P ST 26 8B Bl i TR (st
throgh email olvemthe tintentby @ exa#le) coRanyesvatinble mppomaSs tohgurchase an

suner enrollnent data, facilitates issuance,
extop L TTRERILY [B51 ol HIOHRes rSHRERICE & CORSHRGRIIEY e ?omed by profiler
)
906 ?ﬁ@'}*(ﬁ%\hﬂ%@% g heﬁﬁlgrg%tt&‘ ongggr?e éﬁ?‘g eﬂ@%dalgsﬁn%é@ plfl £8P a product
whosmmamsfhcmnbrtsozvarmﬂtwdeabomp gkpinent ary nmenber |1D'.

. a consune nrol]ed in the stem. t he .
ﬁ*&iﬁ%?g a3t %@C%Sﬁeﬁ {ﬁwéhe PI9CCRh g 3@@@5&% dhasp digures are
mer é’l‘ytetx}e ngfaf"} @fnb@&mﬁ‘)’l%t S8 YbenMbhie And aféoﬂb?tl’lﬂf,%ﬁdéﬂst%shrﬁn the scope of

consu D, the consunmer I'D, together wth
the ipuentivase des:tatbad absec |Iawdblbwpmect1ated thet did feﬂowmg description makes

oot e et Y e 8P BRSeRR g Seridsore T2 BBt also to the

variGRNGHEBY contpdnlnt® af 8stib&T a4 vath leh@eddeB FEEGS. 9 and 10.
purchasing an itemfromthe retailer 904, the consuner

| DHlG. pi og ébwhmbyllwstm@mrausemmpﬂﬁm girogR fothgenerating a purchaser

f ni zes the consu den% ifies the co i “h

prof]€ SN S rob 6 £ BRP IR kol uRE, OB ekia BBt Rbeins wi

enrolli@N a CRRUH&DinDIhet 8tene bRithe invie@tibh Mgtep 9A82). PUXCBasfibed above,
data may include any 44 WO 2004/ 07950%

enroflgEntUs200anpiishad by sknirfacwands megpeayst@0d Tapbisecnrpllment module

912? %6\42%%81 O§g§%{ﬁlﬁﬂ% l}me an{uoﬁﬁlgeng (rafltiag?’acﬁlt%téi EFuance of a consumer

ID tb Hiens@tines) apditeRsmith ehed@ybBntr Mﬁbllmbﬁ(@a)ta tdlgt6fhge device 920. In
store ID WhICh identifies the particular store

this peydesti B term 2 Oflé‘%fa‘i’llIPr sbpbbanedersipedta inghyde oweplamengary member
ID”. aAq'?éi) %.ré ﬁ CI]![ (gl etdhﬁ tﬁ% gﬁ?rﬂaﬁle%%atsﬁrﬁ& ray use %he consumer ID

artrre e of ransacti on

duuﬁg atlb&abﬁ@nﬁ'ﬁﬁtmeﬂaﬂeﬁdj@teﬁmﬂmyee ID of the store cl er k
mho facilitates the transaction; a retailer termpna
D Wheti HednsPRGT 1978 ar@neyred 14 tRe QRS HAEL Horfagetbemgith H@ purchase

datat Jﬁ%ﬁaﬂ&& Lt th%”%taﬁe{e‘tﬁhéa%ﬁﬁé P&l hﬁed %F?ﬁkt gb’ fit- fé’a@é Utp 1104).
any product warrant at  ma as
Thatt inewhdres o@nsofnet presowrs aanmS;amea hib/tom 1’eﬂaﬂeﬂ 90deat tHdreme of purchasing

retailer term naI 08 creat and rocesses a
an itppgly ;

b BriH5 DR SOPEITG DO FUPEPSEOdag FyATdiytctraingl 908 that
reco%ﬁ thalcgﬁsﬁag% 'dg%tlfgeg gléeg IH(%I?SE.@%F _a%% pggtgcﬂpam in the system 900.
Purqhalsrecdm scthel( sappred bYGhe réfhiker terminal 908. Purchase data may include any
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transaction file may then be stored by the retailer
processor 910 in database 911. Optionally, the
wonrengagwson file may be transmtted by the rerariuszoo4/004457
system 904 to the rewards server 938 (step 1108).
of thSLRES tybk9Endtéd U, LA afatnpld,| psthat eghth BN any of the
lines in FIG 11 to represent that these steps are
follaypingoraPK} nmber @ wribpd¢erentotal ttrpasadtign quisei the payiment gehicle(s)

used RSP EIORALE Enlel Bl PARRRE PR RS 3% elalr Shpicn pore than

one ko€ adephrt:@ertrIes pome sttge bEGnulbRr dephit@Bnishihe [ate of the transaction,
identifies the manufacturer of. the item and/or a

the tiyap of Bie tFESCHPPL the ﬁrnpioyph &D b thesstege clesk whedacilitatesghe transaction;
a refaisp )Lelfrrﬁ?%q‘gj ?CL 1@6@1’0@ the> %ﬁ‘lgl Wlnigdat c%n@[&%@ er%htnhieqtllJ zénsactlon, any

acco any a assocl at1on

1eta11}’d’1fcnpﬁc1ﬁﬂ thepﬁ%:ptdgﬁin D, hﬁ}epﬁﬁhct watrangx &mpnexy dpply, as well as the
associ ati on may acconpl i shed . either pmanually or 20

termg e Y SRR ansd/@rah%\ﬂlk@ Adsdetaden Bmined ﬁﬁﬁ@@@ew processes a

B8 o g AN Sy PPl RS i
datan@hdinding ar SKBS sombat hesgeisiet witld ebBlCitdat puickasddp stte[b €d06). The

abaqve th ref rence o FIG . 8. Int odi
transactien ﬁ{vgﬁaax%\% gstosed ﬁsétheggteﬂ%wga%qswé’éotnﬁ@b k@ea‘?ﬁ&

UPGighaty, thet fileSfahy BE t ikt
ot OffBhay, heupRIBicie nagEy Bt %ﬁw i [ sypim 904 to the
rewdnBCsartedr £3 8 {4tep 1 2G8)1 13@ps A thivenghtld Mlalm 1ilasttdnmi in phantom lines in

andar di z transaction fi.le rofiler
FIG( " @ﬁeﬁlfiel}? %ait thesg sigPL6 6)8}21%1&1[5 o[nttﬂlé tgfz {apsaction file is
stan@fizkd ) $ftind BE asibeRHRY HeZ U A RRSAGIH R7 efabﬁ ﬁeﬁﬂn&{i@ed in the
dat a condltloner 914. In an alternate enbodi nent,
trantactors fikt wath doirtespamslintg HR€ninfaredtiby wihich [@hﬁflb&%the&ylamlafmtul er of
O4t t he r0|Ier te 116). Ln e -y
the %615 g oh Are<Renb drEHnba of Bis $eos SF ke din e (1100, Assggiation of
SKU Si@UPErdatyinh Bt SQbnilishdiahrRiR afP skatabNeaiiofd léohniqﬁe known and
this enmbodi nent, aftér data conditioner 914 has
pr acheeﬁeinvtb@l atth &arrexnmplet therassodiaiondany be @ﬁcdqmpltshed efther manually or
s t he tran act| Sinc

autoJofRIR PORGIT HRRP R e T Hsahdes dpiesemh §ndatabese

searétKld da&ibbsd MefR| GREM, AGRED, SOL ! fhdloritRd Bké.€An dxbmipfiry method for
useful to identify and characterize products and

assogigting S j andaUPLs dete i3 odearitrdsg® veortuseioarce 04 BIG. 8. In this
emb§a0|e$  MAIRNE A4 05 ?veﬂeé?;%' 180 SatePHENS pz‘{h%a{f?bzé‘tt% MWe rewards

ta es data an YSI'S acCr oSS reta rs, perm

selveln%aea@adies aphitatdatditdsohatl Rarish&idny filRSbyo inchithhgy s}&sUPhladata (step
be perforned, and/or_enhances_the richness

11 lz)ramértmtmmré the gandar Gredsiiarsaction §lséa thy moﬁk’é 306 (step T 14). In
t
one EFRSENTRR e 84550 290 it 8 BRI RREM Bion e o

data@onditioesr o34m | ar to that descri bed above with

reference to rewards server 938. | n another
entodh Asnate gobodimenty e dtnpactiop dle w1 ansiefble the retailer system

904 g)g@? @I‘dfﬁ&?'og?(a}éa Si%@f‘ g[gntﬂ%e %Iﬁ'@?&lﬁfem{ tﬁé‘té%%ﬁ{;tﬁﬂkﬁl'ellseu %?éémtted by
retailen IsyshemS)Ogtto rthel data canditivhert) 1d. datthis &nehodsmert, a11$61 diatacdnditioner

at abase 918 for exa In an 10 exe
P T
(ste B )| SHRL ﬁ% retber %ﬂ?id%ﬁﬁ’fy a product/service by an SKU that is relevant

only to that retailer, it is useful to identify and characterize products and services in a
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and stores retailer data, such as SKU and rel at ed
product or service data, for exanple, transmtted to
wohenuaesas | dat abase 918 by retail er system 90RCTAISEP4/004457
1202). In an exenplary inplenentation, detail
unif8ah abasRr Rtfosst REARrd etfﬁicheﬁaﬂﬁlcﬁzdtﬁmﬁa%ﬁﬁ@t%@c?ata analys1s across
retailer data table for each participating retaile
1eta@@stma4nm@@ﬁ spphistiidasion datle tyaps ef ﬁﬁa,ly&@@ rthati wey éve performed,
| ur of. 45 figlds r.oduct
and By $fPiostagohitss LS TupBHaRdfaiva Houf iy Bt or as
eagh dRCembodigfenes ﬂé?cﬁdtdiﬁhtidheﬁmmt ﬁﬁhdbfrﬂlﬁésﬁcﬂh@)h@sactlon file by
partici atl ng retailer 904. For each record stored in
assogighing & Grdata i wannge sapilar dathab deseribabalidvenwith reference to
o [ assi gns, and stores as part of the record
1ew%8£?e%ﬁ%§)§§. identifier (step 1204). The standard

| demtadoties enbodileyt,i gentlidtiaesl an FIG. e stiey athtd ncohfi€ioner 914
data table and is Ilnked to the SKU that is al so

standaydiges thedmpnsngtion flgby; deaininena plandasd 1@@61)1”161 fiean 8154 d deakup table
whidtd§N§tbiddeh gmﬁﬁe WY bﬁ%' 8] & 'dg a{téugﬁe 9%%0{& a&al%ple Tn an
nunber, a (o40) an a énunerlc

exerhpiaty ¢ralyodiments e SIQULlequeﬂabledeStegwdtveheﬁarddtajlsﬂattalﬁam 88 receives
itemin he SKU Iook table. In an exenp
and stesyrsiailst  data, éuCISI%ﬁJ %Hdan%f%a%paod% @htSPlfVil(@r data, for example,
o t J
trangrhBod%o bt %e@%lo?%"%e%‘%g PR Kysfiin bODEED IO In an cxenmplary
impleynediatian,cdmall Hatebese 99 84stdros detailev elam mtasgarae r@siler data table for

d f h f d
cach B B RS AL SR 09 HBC SREHE Gt (20l apsy Papbsesgcluratity of
fiel RUERE! sl TKTFE b agﬁﬂ%ﬂ Q&Cﬁ i, _ﬂ}ué( }M&ﬁ oy rhepﬂ?%}lﬁy of records,

condi ti oner 914 receives e transact
eachdat@dcomndipondingto Qﬂcﬂtesls}ffarhbhy 8 lpartiSigatihg odtaijer 8% Eof each record

storid i REHEE 08 MCAPb nge e e abyigrg ap stores as par

of tHeQE&r&% sﬁdﬂﬁalﬂ&méﬂtﬁ}& Utepifddh) hate l's‘ﬁﬁdé&@%bn@ﬁ@f Hﬁfé]ﬁel? Rgentifies an
transmtted by the retailer 30 system 904, th

itemssperedl fii el daja tadbnaid isdihkeikt thet SKUdhat iasibse eascgmatncﬂ wnth that item
ondi tioner 914

t j t th t. h t
(st G300 1 T GHAF BN e B A S G SHD  momber, o
codd) Ui RBhantrBérePidbr@er, e, kRt nek3t e e dd uhiqnely Ritdnate or identify an

derives a standard identifier for each itemincl uded

itemsip. the 00 4pdagstblerCin vszsoumpRoY 48odiment ethe r S S endristandard
idenliig i1 o IO did B, RLSED R ppiReFpicuBim®

1210} .SKS 1680t RBRAispthey ussts by .davhédmitidher S tbSdedive a standard
identifier that is defined by a particular retailer

idengifier Hatk corespprdsniathic rigeeiliec Srerdict ge serwicg tepiesenfed bynthe particular
1’etaige%§’rsa I?%uﬁlﬁo%nglat'hgt sécﬂgﬁnﬁllg usI Whety ﬁ% &a?a cond1t10ne1 914 receives

erize uct or service ac

the Bdhdactidre €t thiel 84ts. cdﬁditum&a@mh eseaidhessm ]SK[S lusmb h&ble for the
Ret ai | er 1t0|dent|f Product A, and if is ed
apprppriateSEd] pamber. (That éﬁemhewhq:@% aendlmpnepﬁéﬂ @@%wh@s. ée SKU lookup

tabld gr?t?fo'cgtleés %gym‘?%lﬁ%l?%(ess %@E‘L eln cg]?tg{' dfeérn%;%l/ Q%émﬁt%dogy the retailer

systémcmMy\An]hec bpetclﬂ@caﬂl@zamlsmﬁecbsm ldetagioldt asesi Mgoimdat & direct the data
Product A originated. The SKU | opokup table be

condigpni QilAda ty Stongaidy dewaer Jaé?éjwquﬁ_@f carewoRL Jith S mumber

(ste;PFde d'AGféi Id¥%a‘é¥%1@1t1é)g%roglrﬁa&ér%s h§EREMADaL Y 8 each item included

reta
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In anot her enbodi nent, the retailer system 904
standardi zes the transaction file prior to
wonremR®mMIsi Nng the transaction file to the prof PCRUSADE004457
In one enbodi nent, retailer system 904 standardi zes
in thhgaishariiaflel die ftahdirdYdasisier isathe JinRkt@net ddfedddt Apart of, the
as described above 15 with reference to rewards server
trangpgion file (5468t1RE9)- embodi nent, retailer system 904
st gnd I : 4 ' .by _usi .2 SKU . .
oo PUERE PREABINARIG Ml BKLP it R R § grefined by @
partichlar r¢RilerAbh@rhastlitid aneindig @uisie tHeangsilkt | Bteh 1964, the standard
., retajler system904 transmts, the standardi zed . i
idenifigiyvs a8¢d torchpracterize apagiquias Prasivgt ongeeEtipRACIPISARYlPte istpilers. For
r r r.Of: | 0 tr j .
exarpfle; PG 1 THaE8 oy RBaflr PR Akl PAel st HBRIEBKAP D ig used by
Retaler 2 rtaidamitifys Povductriy Pheduct Anfs riddrtifidd foyansingleaSthedard Identifier by
_System 904 either as part of a periodic pbatch process
profifr 408, Fogarless ﬁ’gﬂ}fsl chaifensystem 804 Bpan il dhe ramer o filpontaining
data QI PrRQE R &ifcdt&a. I f | 2intdi
. abeen1 stan ar%lzed, gllet%gﬁrqug Lﬁg%;%gﬁggev@rgmg%%&opﬁ%e system
admoatteat@omdi dpidetedrpedid dicalie twaihl inflatmatias ecc8hv@d rfemeithie sethifee systems
0 standardi zed transaction file and queries whether the
904.consumer associated with the 25 transaction file
al peathihdasniRRifsh Ak ke yae b4l shnlihil A8 i ion file prior
dat abase 918 (gpep’llzo). F? S?%e é%nsunér ass%??ggéﬁfﬁkrmml
to tremspittingehe tansation dite fd the rabfilend96.hdis oan esbbdinhdns hethiler system

record. in.detail .. database 918, et ] b )
904 S5 fon Hidiaricrahaln 28 asie by SI GO Ttorfty degqibed above
withf Qdferch&te t6 ORGAMR! sdritiCOBE ai e tnlothel NEnlJANSAC Lie@ler system 904
file, then data conditioner 914 wites the newy
standaydigen g trasaeizan fiten by iusegt @ S leskupbtabihed dosodred alppve with

_~ det ai | t ghasg 918 tep.11 t her.eby..30,.updat.j n

relerfs o e o AP IO ER [k PG Gl b1 BRI LHler System 904

transifsCthd $ehdartiled thdadiRe fileaersofMey 904 havhdiBerlgfintied to reward
anal ytics nodule 916 to generate a purchaser profile,

serveys? 38 droTbleo0h agrassacsion e tvaliathey o oo if Seebeenistaydardized prior to
2004/ 079506 PCT/ US2004/ 0044571 f.-1 he, consuner, . ..
ansh b IO RonmiTled ROL LAY Sk ot S0E R aogipdic bach

processtorin teahithe af egddrtehnsactid@toatlrs dat abase 918, as
determ ned by data conditioner 914 based upon a search
of Refgating pnefapgavade g 11t pier datizansentignt flsrieas ey standardized,

. r . rd | s .0 or .
cinT87HSgR B 95H, s (5 b A 20208 MR ol fceives
standwodidéd itcanesctBa4filehend ngidgRs Wwhethas dhercoaifmdl ABsciafat avith the

stored by central rewards nechani sm 902 wt

I I h the
transgetipivleciteady has ahsdellisBed rocped mthgdetad dafahase 8t (step 1120). If
cdi . . : . . . . ' )
the HARAR & feBilpd LARSAEERACN e Ifbay Ratl] Hlllch®d record in deta
datal9ikd Ol & cpsektandned yes etarels of detaill drtabase i@l byn@ats cdaditioner 914 for
fromcentral -rewards nechani sm 902 (step .1126). The
the cppR D) garneriedhe Sag BRickdbet 6518 6L GRE R Aeies the newly
obtafnB@ tbhABEEE HieAB the E&alﬁﬁﬁle Srdl il AetaARRIBIRS o B sﬂ%g! ﬁ‘%ﬁz{ thereby
data 10 associated wth the consunmer ID be transmtte
updating thet dvasweet v @cordanaefttst thectdditionah (Adéhases. Tas apdated record may

ondi tioner 914. The_ central rewards mechani sm_,902 )
then PgipschippaIAlyisS ﬂﬁqugepﬂ%&oegen@amp ASFOPRiFe AT defsiiged in greater

ddaﬁb&@wﬁ@%ﬁﬂ%@@fage device 920 and then transmts the
consumner
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enroll mrent data to data conditioner 914. Data

condi ti oner 914 then nerges the consuner enroll nent
wdat@/omIh t he standardi zed transaction file cearaiSom®do004457

in the newy created record 15 in detail database 918

( STEphel d@Bhmet hgsosiaesidmittli the drans ANBAGHE Qded inb€ 13RS ah NBtablished

consumer enroll ment data ﬂ%ﬁ be nerged by any

recod, iy dspib dafabass 248, redehamiingdcly dxa cgmdehorms by basadng:oa a search of
e AP, pARSSEALERR SN Shes IO 0o ERR Bl M 515

the dahdhrdied Hthsadtivnofiee (ﬁeﬁﬂQdQlt)S Nt Thet ld@tasb@:[tﬁﬁéﬁ Zed then merges
transactﬂ?@n file ang t he consuner enroll|l nent data are

consygiey saroleent; datgpstered &y enBplrewar dsimediensapddisvithothg standardized
. | a S I
v EARATTE | Bbeticlh AL IR, BE RS (o aua
databesead18 dat ahwese r&b8d,( d4tepechlid®ner Ad4widghedhe and recelves consumer
ny known nethods for rform ng

e BB i L R Lo p R T
consﬁhféﬁ Jie) zas’sr@% nSH'\{r‘ﬁl Wﬁl?ﬁfﬂ%@ﬁone & an s K ngﬁﬁala%rgronﬁlent data

mbi ne uner enrol I ment data an pur chase
assosmmdeuilﬂn thedwinsutherZP batralzasted f8m A akytiil ¢ swamid wheeh&iém 902 to
na ener chaser rofiles in the forn1of
catay ieter ol deiiie! Sderds. o SHBofgneves the approprite
consﬁfn’ép RbEfAImW L fileCRARY ﬁ@itaFQ RRvRE StZBeaﬁﬁ t @gdctéﬁ@ g GEhT consumer
ke. Thexgurchaser profiles may be store %%
enrotlmeabé@e tg eta eandteuienAlh dMagpLenditsareedns then merges the consumer

corfl 8, B 95552 5B S SE i e crotd rcon

mde@g:lp@angﬁggﬁg@g 9@@)thr ough profiler interface 922. In
one 30 enbod |nent an end-user 924 may be enabled to

us &hp stenilgrdized ireesdction G znd dleamsnptn ghollmem data mayee merged

by aﬁ) sqlpat%l lt%b%\é\é H% g%gi%%%t}on glé(‘I té’dl%is})%r%o eg?f e?cg’ ’ﬁ@s 38§051%ed above)
withit @Joﬁdoﬂ thedetarids s@@écﬂﬁﬁﬁ@m%é&ievﬂc@)%’@sﬁlda&@ﬁiy ldaabase 918. In one
mpdul e 916 to run analytics on sumuary data that is

embedigieat thmst@ll&aadllzedjfa@lﬁbﬁy@ Hleand (3 cangemsiserdeliaient data are merged

wsing 8 Y B3 iFh PRl el %Sa%ﬁﬂfﬁ’ﬁ%’@%?%“ " System anc

r uAnsIgaes friodulersd 6 gsedratet alithises profflesthy acdedingtdn@Sising the data in
resi de at end-user 924) to generate custom

detai h@Hase it drish 11150, HHQBH! baAmbReCaHOL gy Goemm gncthods for performing
data gﬁe{ n%_ﬁ?,;ﬁhgl&yﬁ? WL GHRALS mo%g{lé rda{ 41)111n§1‘fg$ %ﬁ%két? oe[r} fys £s, ’etc., may

heets,” Sprea hee
make: asdbiofiahé @D&bﬁfedtd@ﬁ&ﬁneraﬂﬂbbmﬁth@th iakie Iiulikﬂias@rd@ta stored in detail

ng gtgg_g%_S ag ytics nodul e 916 and stored
datalopse §i plifissmogilg 91 sy gancisge BiBRaser BOSIPSHRA alae fora of reports,
t
surm B3| B St eatnBES it oL, RBudiioft'b B andigr he like.
The phir chauet“ ipcofiled iy twoststedeyys detdih aﬂataste I &idyst emafiplay screen

(5 b eS0T B SR 3 phBhs O bk o I

enﬁn@ﬁr@eﬁ 344 kBém PRk ﬁﬁﬁ%@@Og?%?cﬁ{éﬂ eﬂ%\nﬁgﬁ QBtet Se 922. In one

identity of end 10 user 924 an es o
embqgliments ah sandesers dive may Feer embhd}ib eu,se tphefilsy aﬂmﬁc@(ﬂﬂn@yaccomplish

one Q0 RS 8y SESMIEEs LR A SORUEE o any of o

selecBet i3 (i Bed 9S14HSS d8hi] QI%%HEBQ' 188(¥)Qlsk BBAYti&PhBdule 916 to run
and/ or purchase data and/ or

analytics on summary data that is stored in detaﬂ database 918, (3) access detail database
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residing in a purchaser profile that has been
generated by the system Moreover, the system may
weoenworohe consunmer to identify the types of #arastiwanos4s7
the consuner does not authorize 15 the systemto
918 ddeehlosd particelatidataes sheddl-aars ayste®, hiteAin dpscirfeendyiResanalytics
. of end-users 924 who t he consuner does not wish to
(ieg 1c§cwhieh rexide) gt and-eparathép eprerate shstome purchaser profiles based
o b A I facilitatin
upof EEhEsery b ARERHER (B ok DL SEES SR8, iy deta shocts,
SPI’C?ﬂh Sml ekaphyca gﬂ@df, ftfgllﬂlbinaﬁml (})ﬁt‘h&m; Fﬂﬂoi méHﬂééQﬁ?t are g?nerated by
acilitating the suybsiantjally real-time transfer o
analygspape _ﬁ8ﬂ%@%dﬁéﬁﬂgﬁﬁkgg@%ﬁﬂ%§ﬁ9¥%r exanple, a free
20 1@kl 1bP %géllebﬁ {HEYthe %?ﬁbﬁl%(%omg9 %epaﬁfa]%e 'toli}‘npf‘em nt a suitable
consumer h a relative at 1s I n°an accrdent Pand
privimysgulicg|wiziel pratecntiepersostlanformiatien o patioipatit@yonsesdrs. That is,
to, i iately.obtain an airline .ticket to travel to
the %Yﬁ@mng@gm%’ indit aptess ﬁ‘baﬁ ‘faa%iozé@rﬁlfé}sa%fit & daiagineq gptchager profile
that {1880 RSKIEBLe t8R-hY-us&8824 By RPOTIBOOGY, Fepchdil Yenti _
* accgunt , t hg consdl?rer mayygeqtljest t’?g#éhgm%s%ésgy@hgmmy of end
user g and/oretht rvaislies0f0a bayialilay comsuntes. iHor heamales Ghentystem 900 may,

.i diately transfer the 1,000 points to the 25 ,
priof, G SEHEPE ¢ SoBp Rty Ee ST RABOPTHE PR g parding any and
all goRértial |d3adshdes RSH BérBuinBr &hRISRMS WIRS a8d/of PYRILEYE da‘cat %ned/or data

~account to 20,000 |loyalty points, thereby allow ng
residiemiuarpurchesel predide thebhas bean igknerated iy thosy300N. | Mabdver, the system

points, to obtain the.airline ticket ile the .
may;pe t%%l% gonsumer %&dg{l’t&f&&@g b@ef ﬂlf {C;i%ﬁaﬂ,gat\é\ge 891@98%], gdpes not authorize
the dysteAtfoedisdbsel toYAllke® 92 A tadid/or 6 Rleikifyl thedypdd dr@dakérs 924 whom

Wi | | ap(gqem ate that the transfer may include a

|

the cgagiaeridss hetowish td giast acced ta dafeupgarding that cpeulimerng of

a acco reover., .the tr.ansfer involve .

SRR g SRS oo S A AL B B Sty poims
betweed taacdung0i M Sint ERBpiRY redtbodimeéntd 8leC thveAitddds iRludes facilitating the

certain points transferred upon a triggering event,
substagtiplly reakdimpg transfamef bypky pevs betwasnaasapents. diertexapple, a free

. 1: NOj . n.Sakist i on of ondi ti.on or .
N g S BRSBTS s BE G P B ot
and hospirdiizagnin, anotier Sisd, €l taghde magicet 36 dwatediatdhl/oBfain an airline
.. software dj scussed q’grei n, or known in_the art
tickeg {9 f13kyio dhfacauraf fsrhospisalizes Agjative: r HASFEST, ifaligesnsumer only

. . , ri i V. ) ¥
has §9?Oa(%)s?cgrrlﬁ gffi' %%aﬁg%%l{}g%drétgﬁ%hth% fc'o?%i;fé«%1tr}§aygb eﬁﬁ%séc tﬁeft% friefd t1ft has an
extraat HOS slowaityapdingnah yiet agcdune inodealiateiy niparsfepfthe oy@dd yoints to the
oi nt iﬁthetrari]gf%ro,r account to 5 determne if a '
consliger§ lyalfy afGeMSir LETCDBGRFESSRg it (otalqygiey Rginghin the consumer'

Ak f MiRel, I i . 10:; -

oyt SELLBL) IORRTT ol OPLIYEL, B RO Pl
utilizexths 20,000 loyakg points to htain theiairiihe tigkdthe transfer of

poipt.s, . using.a cqnversi on engine tp convert the point )
Val itk Brveni il bediscustndin Toape & senerd tepsiRk e blpulty points,

one SGRQUA the $8OWAT hf\Fedille thAGHE Bhedel Rl}i?liﬁc}ilﬁdé’é’ ldPaotoh IBm a first
the transferor account, and increasing the polnt

accowdf| ance dreditihg of raasesbad escoun® aldfomeoner, theytentfer pudynimsolve any
count., wher ej

Y R T
certaldboif¥s tRNSed Sbon 8 8SspeliRe dvé 00eBtald pdTRs frad Al ovdiiBne and/or

certain points transferred upon satisfaction of a condition or rule.
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consuner account and consuner |ID may include any form
of account or identification for an account. The
WOQnEHNTEIN6 account nmay be associated with an PCT/US2004/004457
organi zation, a primary nmenber, 15 a supplenentary
e i @he aspsiodimenm) ehet fiateno necludestzay . hatdwhi@i mdansftverre discussed
accounts may _include aggregate consuner, accountfs.
herejihios KOore iy dhe 3 §eiEablF OB glgpqi néi’ \Feggigingra transfer request (e.g.,
L. . i .
consSHRERERGE e R Eent oA 013 drowbllf Of 22 Pouh, SlGafly points,
accepangtand heialyeary fire total ynuadter sif lplyaltye poaty irmetneb éassferor account to
bet.ween su

bet ween prinary nbers, . | enent ar
deteiBiBaf 8 SHAGY: BBTREGR DAl RTiT SHA I 1o GRRIZE Phonsumer and

typeagx\f/egrkgf ﬁ&fﬂ?suf@rb% BY¥1vRe if! @8 Stkddsky, UBlePnitd 3F'Sny 1'%1168 exist for

classes or types such that" the transfer” o
restifidingts limalyinpehd irensferdoft itts,aussdgea comgrpon mhginb ¢t weserert the point
certain consuners onl r . between cons rs
valug g b ARREPEG EPIE VEPS L BE LS iR AScOUbydeaRcHAR t8e reguested loyaliy
point® FSnFithd t&ﬂ@ﬁfﬂi‘eécco{%/ 288! McResiRd 1RVt Obd1aRRS T Ehe transferee
points to other CGold ub consumers. I'n another
accoanbodi ment, consuners associated with a certain
organi zati.on or ¢o ny.can only transfer 25 points to
ot BV Eopeiierey B Lk A Coptimer RECURa hefed e 2pfugner account
mayHe £OFRARY witOh cOisRiR! 8. ANpeBMuSIFRIoMaRACDRVE iRARESletail, the
points to another |IBM enployee. In" another . o
conseniso déqpent andeconswmeibmayringlusiel apy Herna pf engeunt @ identification for an

tr fer certain ints, to th onsuner's .enpl over.
scoql o The R Tp <o B gi bt r e N Ay gpay Al Dlimly mermber,
a suppleARERrYBniRr SADDE ehods than Rk therthBéral Ceraifl €BRRImer Accounts may
etter, a level, a 30 code, a value and/or the liKke.

inclydsr @ggrsgatet Bensugiga| 26EOWF nWhichayndlude @d@lwalityoe§ primary and/or

L

tran€fe BPointd BefRicen Peie e inCanpleminsary Asenshegd) bewwhdeh @rintigy members,
point transfer is discussed herein with _respect to
betweed gepnlergeiay merebaa spdHer bdvea amsatbsyprdsan rganization.

in ti ¥ . 0
pCiBs B0 TR HES iohed iodd 1Y, RS EORR b that the
transfér pPpeins thay dadinkied toypmsfetrinpepoiots twsa sdrtaitocdnsmers only or
in addition t. deducting or increasing pqQints.. For
betvesgR FANMMHE %%&eéﬁﬂem P4V RESn SORERTIG & PAHFEP consumer
I I NS . e " I he .
may G4 b8 AR SpR O RoBAN I TS, G (U Gl In anothe
embudinfenpreevisuane's assooidicaderntiss cdrten syppheationyr amsgnglchkowaly transfer
.only certain 5 types of points to be.transferred to,
POInN}ioyOthelrGORFHIETS BEOCBed L TFSARIC GERANTEBIRROK SOmBREY, For example,
y J | ¥ Hfbther embodi
o EEY Sl RPLE ol PR BSASEIEM LRpIRAE. s coppdien
consumefnegronly bb atloweditretransfar wedaiotpoents émthedionsrsr's employer or to a

L oyal t oi.nts associated wth different |evels,

chargp §é%a“g?at199rpes may all be freely transferable to any
CORGH B alty! Jo iR WaRhEQRHES biistdled Bea PHRBRALI, A BYRBEL 8Mstter, a level, a
| oyal t pglnts associated with a certain 10 |loyalt

codes psiabim amdior ke tikea M¥braoverd thedoyaltyepoints yadytipclpde marious types, levels

ccounts wthi he _sanme |oyalt system.,or.to. a .
or SR, T BoiBlr R LaHE Tastiny gt TRy BF hisef i wansferving only
certfd PbRIR bdrReerL&HIBIrs. sl subh wiIRRWAE @oR@ tidhsTer B Misessed herein with

transferred to a United Airlines frequent flyer
respagctoudaducting end increasing certain accounts, the invention contemplates that the
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enbodi nent, a conversion engine facilitates any point
val ue conversions that nay be appropriate. For
wexenpeoei f a consunmer desires to transfer fi PeT/US2004/004457
hundred Hilton Reward 15 points to a United Airlines
transferepae mclidey e rcoaegsivntof foles coauethsr tpeehgener bRy without (or in
eter)m' ne that . the five hundred Hi lton Rewards points

d . .
additien tp dediding g ingieasing RO MSn §PE BXARe-dBe Aystemp meay allow a consumer
f ' .
o HESSUER 1B SnfeB S B S i v
pointsy When dumisdnediwithipndviousEngodirhess,dhe §ystemiag also allow only certain

associated with fhe_conversi on engi may be
type BE PO PEHEHSYoR e Sy EFEa Sty ep R RosEe, cxgrple, only
levellfgﬁoﬁfsal@ﬁ{r & 1R RA%IROddIP @th?J c&%ﬁﬁie}é’ atPoAlYy Setdl Z?E]ogints may be

sumer account nmay be initiated upon a triggeri
transdarestt tos (ietena€lulf consemarspl By arotheqgermbedimgnt, Heyalty points associated
. transferor, request by a. transferee, a request by a
with eI esHt iR fPes AR ey fapfiraRle s Ay Conguther
tr BN 8RN dRRe AvitlE Blel AleSerfl3hFenPibn 107Bity PoRfE GRBLABA Rith a certain
oints transferred during certain’time periods and/or
loyaﬁ‘n sysiernonat be ttansiegtéto ofhen leyaliy epodnit atobungh exdthin the same loyalty
condjtion or data point. For, exa e, .the stem 25 .
syt g font FalY 208 deBeb b Y nEnE VAR oY B off &mple, Hiton
RewR@ pisits! MafXee&ansTérrek0eh Q00niRQi AiSinds Freqastt OMRS i £8blk. In one

transferred to a supplenentary account. I n another
embedtnedi, e gonvaipion agole fasilitatasl apy opoiat valup agamvetsiong, that may be

the .chid d's | oyal. account.is credited certal . )
soprighife Tt carRie ! ¥ oBRERE sshPerto fya froBblfid mion Reward
poinditHial [@dited, A@lned RIQMeR TRl NETR AL, YIRAIInYer8ivnl en8nSahdy determine that

date, an _enployee may receive 50,000 |oyalty points o
the fivohppdsed dhfipe Fawardsynoinls ey dtagslatg mt@@ngdwndeed United Airlines

oo SRR AL LSS LN OO B P e

flyerQdcc@uint \bat chedaindrgdqionits. Thefulex amdrenuldsradnsdiaed it the conversion
.30, 000 onalt%,goints when the stock market rises
enginghigiar be proetablisberhinthe dexals poin RFEeadofts. ni | i on or

th ] 2 9 .
e A N A5 i PP pthur e A may be inared
uporc e tiiggeningon@dnt bwwhsas) Hait exaugile, e regmestplsyi tite transfedon; iangquest by a
nd/or after the transfer. |If certain cogtgiti ons are
tl'anS%%'Fear?e’fe;q_uPﬂebYt R AP Syl Besty BireSloPy agRB marna tpster on a
than, of. ' ; .
cord AR U7 p Phrckinaie PLPoiS (PR LS Wl Serl B HERT S andior an
automniat tresfaousmneprel aieblisthedaoadtion avrdataopanly Bdrheample, the system
party. For 5 le, .after receiving.transferr :
may 55l 5 ereeBIShER el dhet Bhoaoubei FuEooaF 03000 points are
auto&fidallytrarR PR o ?dp%Yéf‘lllCtilYal'? %bwlﬁt.o'fﬂl% Eﬁéth&v‘@mb&ﬂﬁlteﬁté upon each

transferre oyal t [

oints are transferred to ano

birthdayppf & vendiachildethd ehild'STvyalty asaowet is dredi@dtaycestpst ®mount of points
] d/ or ther third party may also estaplis o
fromdBF PATHT YU Oy STBIAY: 18 EY GRRIONFIFG! Wik Brpnniversary date,

an eRPIEEBASy BdcelveY$ 000 RRJalY @@@9 WS 1eh Q%’Hﬁ)goyeilq?yalty account. In

partiicipdte in the transfer of points, port1 on of

anotlgeyi embmdithent, apee-estebiished eaditiemuhaytbeehirhesyer afyloyalty points based

oo ok SRR B ol T gt EhcbS, RS 3 Lovaty pois
whet! BN stoblR Ak M8 abo 08 90I0BD, 36PAt fevBAYd BEcck@Y 8b tillion or the

poi nt bal ances
company stock hits $20.
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whi ch are below a certain threshold anmount, consumner
accounts which have remained inactive for a certain
WwOi20E/00e306 0d or a request by the consuner or aPCHiUSZ004/004457
party. For exanple, 15 the systemmy store a rule
t hdthe fiteager amy @dsc mehidet deathin eapidittes thatssusthenmBOPrior to, during
oi pts Mor ov? , the systemmay allow_a confumsr %o )
and/ 'f‘g‘?l' e EBpiEhe gPel”éaélP CORATERMS: Yot Pty thgdranster may be voided or
HERIPS AN bOHEIGHAS kiR may N8 1ERASHITS (1S ofMal yransferor
eXplaccount ggjoﬁfaggeél such tphat tha system w P‘?Ot aﬁs %I}S eror, to
the lamsity expbes; tdamiidreronefmérolpablty apmwunt or tmasy steonhird party. For
| qyal accaunt upon certain conditiop related to .
exarglt ik Eoraving grgnstoed valfi papty T i ansloges A6 Aot eam a cortain
amo @48y MRk GHIBEGwh, tHE tiBRIfEREEloya Ry g@ihﬂ; fHet@sferred to another
random dates and/or only at a requésted time. The
suppdanoeniary sherplodrnt s to transfer may include a set anount
of . points, all ‘th oipts, any .subset of point . .
an TR PSR ouune st Sy ShersBR 35ty Ry BhouRst0h certain
rulesP @k NérfteAN doP T dARmMIARR Uihichl cHRuffets RRASRYaMPAIHIR accounts should
certain formula, event or non-event (e.{., transfer

partisipatepini e sSrangfea yolfpodns,athe grestiore of poipt that atec tremstferfesh, and which

toyaff R A T Thobih & PR vl % R oSy e By fhetude o
trans®&y oP PbintPpei, fo Cexafpd, tepnfBhdit SccbOnt®NRvilly [B9ERy point balances

|l oyalt pol nt accounts. For exanple, the consuner may
whichegadiow Hacertaie thisghold \amewinht copaimary 2aeeeip rvelich daws remained

- C t j d with a fam S U ' .
R GBIl R o 8y Yor exampie
the $¥BIUAEMmayWhole at e thagi flkgdlualy fROGMMRAL atbhlentissst thahUs® points.
30 m nimal anounts of points which are often )
Morgqysnfthe sységm pyr allove 2jcRpsupied daenich AStAPEREe o eall § Fystomer service
s r j 0 C ' I j '
represBitafi 1 Ro@fst AT obhifert BRnCBEAH LY SodBEAIUE Bl A system
will mansfeousy cauestee muadeo bfiteyalty miate rto taosabhailoydlgr geount upon a
r_evvargl dltens. 52 WD 2004/ 079506 PCT/ US2004/ Q04457
certai capditing r@éftdetﬁ stk ¢hey flage s The (tragpley of ypqaats mpg occur at any
. L Nes [ n 0 . t.t .
predAin e SR PIRE oHELR Pabe RHEEh, RECOMDYG: RS ot equested time
The amoontnifspcams to snsfeamiay sichode & eetsmment a€ pointst all wiitlehpoints, any
nmeef the rules tp the host syste | n anot her )
subs s g 11:{05@31%@1@};1‘: op @ané,ecgélﬁlggﬁn%qpn& ©f points and/or an
amo@rﬁtdfx)_%frﬁs B4se8 lﬁ?%ﬁ 2 2R LG SR Wivkft QiMaleven G:%,l tParifer 500 points
or gani zati ons at may recelve the transferred points,
away from asonfwnerelogaltyl agcoant fomidaekl nwiyh doccamstimet dooneot rent a car

__enbodi nent he system may notify the consunmer of the
ﬁomta_r%aﬁg‘f"ggrma{ﬁ%mlb%’iy&ts and/ or provide the consuner
W he 5f3€erBRPhdyOdlsd Brelif @Ry HBRIAUTIHERyalt§ $oaHd o SRER Bbre loyalty
to cl ose the consunmer account if all points are

point rageriibs: r elfbrt exaamye,hdre ceamsvoghtmay tequegbtthan they layhkin points be

i lindnate, close, or .fl I nact.jve the consune .

transfirtegl . B GBI ; SRQTRER WD Rl UYaReSES: &Koy charitable

orgafi@hitichl Ahd/d1aRd 1iNE FARR YRR GAAld AhS ind il catmaien hécovhts include
consuners that desire the extra points, the loyalty

minigakaeeys phpeiatseshiel aesdtgn dxsuffigient dotide indsvidhal\eahsumer to utilize

for aff ke TR B ey PeiteBls B o AT TR S e W T6rge amouny
of pdit® ‘ﬁ'{ogi ggna@\as edtish@Bs adcelintt EordeNDU BRI 1drSerreReRItdnhe
poi n
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aggregated points in another loyalty program 15 In

the foregoing specification, the invention has been
wdeswrorgiwd Wi th reference to specific enbodi NMeATAIS2004/004457

However, it will be appreciated that various

modiffer cthei ws@mn@hecksh amg esstadnhdsk rmiwsle thd tshigtatm determines which

consGEEF AR ROk 1B TR FEe DR TP G es TFChi Gl fegouats and

send h A @F BhSuh& Q&oﬁﬁt@ "’W}ﬁ%j rhédt 3he Hllleéj% IRl 'h%@t syYSBEM€ITn another
rather than a restrictive one, and such

embodighehi, cthe |loyﬁltyas'}etelrmtrr®fyd®tabﬂlsh lve ac’mzat@l diecblw wispbbinted with other

peoRlf St FEERGERER GIPSRBLFEDE Tadir P By=) e apanagpmple, 2
Unit6dl &y B? aRBShink hegnr oﬂlee gﬁ‘ibo@ﬁiéhﬁ/ ahe @:}@temr Akhelotiiane Qbfnstuﬁﬁl of the
exa gi ven above. For éxanple, the steps recit

trangfer ’gheqjomth endmr poevids ﬂpr@@elggelt;lvmthrﬁawm»eto keep the consumer

ected' n er and are n to.the.or
accofSE SHiT S Pt el SrnaghapRe & ol o€ ¢ S another
acco@ﬁ’éj TR idt@ASmiPiheh Abheide hAyR, Be g deskdctiPe dhabé8mer account.
5 with regard to SpeCIfIC embodi nents. However, the

By tta@ﬁ@flartgsthe tmgésﬁogmeamndn@ctw@ copyushAT @ReouNde thmgecounts of

t ca benefit...advant a
consGREE figh %= gft P PSR B e b ERERE B 7 agd the mumber
of 1b¥l§ep6ROdcbo@fls dForfrits bsdm, KiRflely ecliuciiy @S epdrsdting company
features or elenents of an%@or all the clains. As

accoysideg h@?lbﬂ?ﬁ andhgr OW@%HCW:Q BSsies fthe C@éh@ﬁsstprrgde,em the points or
agg1§%3{ec?é$}ﬁ{s n&{a{lg)tggll al{ are intended to cover a

usive |nc such that a 30 process,

methde faegdiog epec@ﬂicaa;pp,amatmeﬂtimat has dvget | dee&ritedl wih r@ference to
el enents, does not include _only those el enents but
specififc prpladigionts  dlavsystsit voill s gpaissialed thet agrigps modifications and

chang@glar Zl?lat %ﬁxﬁtt%ﬁut @Jp%%ﬁ%lsﬁe %ﬁﬁéq%%ge At dﬂ)l%sen(e nveln‘gon as set forth

cribe
in tlreecimrmseldelbwr Thé epmﬁattlonemdf ﬁgIhES larey enbe aegardd:dess an illustratlve

expressly described as en " ocritjical"
manigs, b %379%6@ tsgye GS?»O%‘@/%‘(F&&% ‘@o 1GAtRRS a‘\%‘“@“ﬁ?‘?ﬁo 116 included
with: fﬁ'étéaeﬂe bPprdsB 1|11{f51ﬁf0 NGA o}Jlﬁglgf fle Rbpé QY et Mw@&hd}f should be

etween at least two oya ounts, sal
deteirmiobdi dy gz a@ené@bclulmsgaml thcmft@ahcqmeaieu&s,trat}m thaarbyfhhe examples

o | t t f tt
givep SHae. SFETRBRIS By e iR At giﬁm 1000k pioceS Jpigey may be
exechféd% 5199’8}561/ alﬁ’cPér@tnopﬁﬂnﬁE‘&ﬁ) tﬁfe o?de‘i ;pf SEntb@¥AhE Béla"i’tﬁé’ ount;

deducti’ng a portion of said poi nt bal ance of
s aBdndfi ts,sothbloymangagas; ca;mdrﬁolutloam dp ploblcme diatvé rigema described above
| oyal t}/ poi nt baI a id secgnd, | ogl |ty account

withroEeH [rSPFf %1 Y&t n tb?né aiiiggess gpiytions to

pr obﬁetn%pﬁn&)fan @féﬁieﬁi(ﬂ@th@t mé}f @dﬂ@é 8hy b&HR Sddvaasd!idrisBRltion to occur or
data, deducting and crediting occur in substantially

becon@@*lotq prenourged arcThet todehmodstofedcasairtical, redvatedi or esaential features
or elemeﬁ)ts of an? %?I Itﬂt,g Rirtd, 28§ ]:Jsegd fete uet?he terms “comprises”, “comprising”,
or any other variation thereof, are intended to cover a non-exclusive inclusion, such that a
process, method, article, or apparatus that comprises a list of elements does not include only
those elements but may include other elements not expressly listed or inherent to such
process, method, article, or apparatus. Further, no element described herein is required for

the practice of the invention unless expressly described as “essential” or “ critical”.
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i ncludes at |east one of receiving a request froma

consuner associated with said first loyalty account,
woeewior9jng a request froma consumer associ at e#CHUSE004/004457

said second |oyalty account, receiving a request from

a third party, receiving aGlgimsest based upon a

tri i.ng event and receiving a request to return
poi‘&ggﬁ%@gsai d first loyalty account. 20 4. The nethod

of icl ai %lnetﬁ(‘)ﬁ tfcli'if‘i‘facili@@c n%dé RendBAbY Zdyalty tﬂlﬁn@tbel\ﬁé‘ﬁt at least two
one of type, level or class of consunef associated
loyaliytahceuntd, saidtmeshed mfludimigd first and second | oyal ty
accounts to .dete e i f any rest

o Reteving e e B o GRisRer BEA o¥ings o agfirst loyalty

accint & &8sl a s¥dRH Byalt§atchudt,ep of receiving a r equest
includes receiving a request based upon a triggering

event , wieawising detairdlateditggdeyaliy peind belanee dimBest alty account;
I t f d t h |
por nt A tion 3t i el B Biihod B iR Nl account

and,anount, said first loyalty account renaining inactive
for a certain tine period, a predeterm ned tine
peri od, cacdidng aiqyalﬁfap@mt bala%mdxf gridaeeonddoyayiassowy.
time, a certain 30 formula, an event, a non-event,
and a predeterm ned data point. 54 V\D 2004/ 079506

PCD/ US200+¢/ Reth48 loftclaifhe, mikiuid apfleast ahenol safdusttebf receiving a
i ncludi ng anal yzi ng .t he at | east one of type, |level

trangfpr kerBess, awAuirisg dptay debicting andsreditiag eqowiie ﬁul%stautléux teal time.
one of said first and second loyalty accounts to
determine if any restrictions or limtations on said
t r 8nsf erThexinsthod Sof7claifh e, weicteddl said ﬁiblﬁlidflrﬂ:celffmgtd‘laﬁnsfer request
cl udi ng co vertlng a point value of the  |aoyalt
inchyslss 4t (sasi<uis of acalying ¢ Feadest éromg@nﬂuwmsyma@édwm Said figst loyalty

accdt %ce\fﬁhg% % &b 'ﬁ%h‘g g@stuﬁ—fe? %%fla%w?ﬁ sbﬂys%lc{ﬂd loafa,lty account,

acéoun aim i ncl udi
receoimggla réqugstaft djthlartﬂndi pyidy, trycepang re@&s’a]oasecﬂl npon 8 trigheeing event and

method of claim1, furthe notifying at
rece] VAL TRSHESt P retyryRoings to S\?&LQH’ Yag “8& ed with said

first loyalty point account and a second consuner

associated wth said second |oyalty point account, of

sai4d t r dibsfreethod 61 taim Th durthet Hmdudiflg ehalyrng thd afr kehetrone of type,

leveL 8bif agl%n ﬁ?dﬁ%h&%iasssgégt&(filx{z@hé i%aa gée 0 Isg}d fifSF n nstecond loyalty

accounts to determine if any restrictions or limitations on said transfer exist.

5. The method of claim 1, wherein said step of receiving a request includes
receiving a request based upon a triggering event, wherein said triggering event includes at
least one of said first loyalty account having loyalty point balance which is below a certain
threshold amount, said first loyalty account remaining inactive for a certain time period, a
predetermined time period, a certain date, a random date, a requested time, a certain

formula, an event, a non-event, and a predetermined data point.
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6. The method of claim 1, further including analyzing the at least one of type,
level or class of loyalty points associated with at least one of said first and second loyalty

accounts to determine if any restrictions or limitations on said transfer exist.

7. The method of claim 1, further including converting a point value of the
loyalty points associated with said first loyalty account to a point value associated with said

second loyalty account.

8. The method of claim 1, further including crediting a third loyalty point

account.
9. The method of claim 1, further including notifying at least one of, a first
consumer associated with said first loyalty point account and a second consumer associated

with said second loyalty point account, of said transfer.

10.  The method of claim 1, further including closing said first loyalty point

account upon completion of said transfer.
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