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FIELD OF THE I NVENTI ON. [0002] The present invention
is in the fields of television advertising delivery

and Seéﬁéésgﬁmﬁﬁﬂqc@om eft SN SSPOICARELIPS Ocessi ng
over an i1 nternet. BACKGROUND OF THE | NVENTI ON. [ 0003]
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television -‘advertising delivery and selection, and

content submission and processing over an internet.

BACKGROUND OF THE INVENTION.

[0003] Television advertising is a multibillion-dollar
business in the United States and growing. Telephone
directory, including “Yellow Pages” advertising, and

other physical business directory advertising, is also a
billion dollar Dbusiness in the United States and has
shown significant growth in past years.

[0004] Today, advertisers who wish to have their
businesses listed in a telephone directory or need their
advertisements played on television must find a way to
gsubmit the information to a cable company or to a cable
television content provider. The submission process

entails a delay in getting advertising content xrun or



subm tted, that subm ssion is run for a previously
agreed upon period of tinme, such as for a 13 week
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[00051] At the same time, the television viewer has no
means of viewing listings for advertising interactively.
For example, if the television viewer wishes to view
advertising content information of advertisers in a
particular geographic area, there is mno advertising
search option to learn about the products through
television advertising in real time.

[0006] There are systems that allow a user to surf the
Internet via a cable television connection. Using such a
system, the wuser can access product listings and
advertiser listings. However, such systems do not allow
advertisers to submit advertising content over the
internet for storage in a format suitable for
broadcasting to a cable network. That is, such systems

allow a user to surf the Internet via cable television,



but do not conbi ne the power of cable broadcasting

wth Internet based advertising content subm ssion to
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SUMMARY OF THE INVENTION.

inf

[0008] Embodiments of the present invention help
overcome the above-described disadvantages and address
other problems. Any given particular embodiment of the
present invention may or may not overcome any One or more
of the discussed disadvantages.

[0009] What is proposed is a cable network content
delivery system configured to provide advertising
information wvia a cable network, the cable network
content delivery system having: a data gateway configured
to store the advertising information, the advertising
information adapted by a cable content generator for
transmission over the cable network based on content
information received from an advertiser over an internet;
an advertising information retriever configured to

process a user command received via the cable network,



and to retrieve the advertising information fromthe
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advertising information or an order for a selecte
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[0012] However, the cable network content delivery
system may be implemented as at least two data
processors: a cable headend server or a master server.
[0013] Also, the user command can be an advertiser
search command and the advertiser search command may
include an advertising information geographic designation
or an advertising information temporal designation.

[0014] The advertising information retriever can be
configured to process a user command including an order
for a selected item based on the advertising information
retrieved, and to process another user command including
a response to a survey gquestionnaire transmitted to the
user as the advertising information or an order for a

selected product.



[ 0015] According to another aspect of the invention,

an advertising content interface is provided, which
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transm ssion over a cable network by a cabl e network
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advertising information generated by the cable content
generator and to respond to an information demand £from
the cable network by providing the advertising
information to the cable network headend for transmission
over the cable network.

[0016] The data gateway may provide the advertising
information to the cable network headend for transmission
over the cable network responsive to the information
demand, the information demand being a transmission of a
user command over the cable network by a user.

[0017] A process to implement a system according to
the invention is also provided.

[0018] The invention is taught below by way of various
specific exemplary embodiments explained in detail, and

illustrated in the enclosed drawing figures.
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THE DRAW NGS. [0019] The drawi ng figures depict, in
whe@hyssisi npl i fied schematic form enbodi nent BCT/US2003/022502

reflecting the principles of the invention. Many
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[0021] Figure 2 is a schematic represe ation of
fiedghchave g@ﬂﬁﬁ REAELER aSQyStent8c B 0@&%%1119 the
present invention. DETAILED DESCRIPTICN [0022] The,
invemigrem .on Adddctfow Me tEght 1 LSEPgrIaFTOus NeReApIAEYRI
enbodi ments. Al though the enbodi nents are described
emdodigetraid |, oft the | pressmir echwerdiohatwihe LHeowest i pare
is not limted to just these enbodi nents, but has a
appEE PR hatddsorsigid | canddeya b1 oadesdindet apprededt with

cl ai ms should be consulted to determ ne the true scope
refdrede dovet i:QtaBed drawings in which:
[0020] Figure 1 is a schematic representation of cable
network content delivery system and advertising content
interface according to an aspect of the present
invention.

[0021] Figure 2 1s a schematic representation of a

concrete embodiment of a system according to the present

invention.

DETAILED DESCRIPTION.
[0022] The invention will now be taught using various
exemplary embodiments. Although the embodiments are

described in detail, it will be appreciated that the
invention is not limited to just these embodiments, but
has a scope that is significantly broader. The appended
claims should be consulted to determine the true scope of

the invention.
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features of the cable network content delivery system
wowdod/obsidescri bed with reference to Figure 1PCHUSZES/022502

1 view ng progranm ng over a cable television network
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which it retrieves information, such as advertising
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the internet in .
antenna receiving a television broadcast frequency,

satellite dish or other wireless connection, as is well
known. The cable network connects the set-top box 3 with
the cable head end 8 wvia the cable network 5. The cable
headend 8 may include an application server for the cable
network providing content information for the network.
The cable headend 8 may be connected to a database or
data gateway 31 from which it retrieves information, such
as advertising information for display on the cable
network.

[0024] Figure 1 shows that an advertiser 21 may submit
content information over an internet connection 23, which
is transmitted over the internet 24 to an advertising
connection interface 20, which includes the interface

unit 25. The advertiser can connect to the internet in



7 WO 2004/ 015519 PCT/ US2003/ 022502 any one of a
nunber of conventional ways, such as by a nobdem or an
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daqﬂ(QQFQWQMwﬁlcﬁ%Xﬂ%REl%ge one or more databases storing

the advertising information.

[0025] The user may access advertiser information for
advertisers that have provided advertiser information.
For example, using a remote control device to operate a
set-top box 3 using a wireless connection 2, the user 1
may regulate interactively using any one of several means
the content of the cable network received. Such means
may include a computer or a data processor logically
connected to the cable network terminal to interact
therewith.

[0026] Similarly, the user may view the cable network
content over a television set 4, but is not limited to a
conventional CRT television set. The television set may
be a flat panel LED, plasma or micro-mirror display, a

front projection or rear-projection device or any other



front projection or rear-projection device or any
other 8 WD 2004/015519 PCT/ US2003/ 022502 di spl ays
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dlSpﬁﬁyg p%gﬁgﬁpg engbdinght¥ the user may nmake a nenu
sel ection yia_the set- X % s of0l 18X 0P| €nternet
Alsochd'g'é? nﬁglﬁxﬁofl&twggt%eg%agg ﬁ%oﬁ?gg" Y& ow Pages”
feature of the system_,Far exanple ser 1 who
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user conmands for advertising searching. [0028] The
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conman [0029] Referring to Figure 2, a
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useRoxOMPRRAr Yitfrg SEY &P Zﬂ%‘o i ‘men ,e]f?lirélg?[m%&?g) 1r?aey%t%ler
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waysebft aprbodding t BERAt | SRERNRAS to e system, “such as

through pre-stored user commands for advertising
searching.
[0028] The user command is received and processed by

the advertising information retriever 7, which may be a
module of the cable headend 8. The advertising
information retriever retrieves advertising information
from the data gateway 31 in response to the user command.

[0029] Referring to Figure 2, a preferred embodiment
of a system according to the present invention will be
described. A set-top box application 1s a module
associated with a set-top box. According to an
embodiment, this module may be implemented as a software
application residing in the set-top box. Alternatively,
it may be a firmware or hardware module inside or

associated with the set-top box. Via the cable network,



it my be a firmvare or hardware nodul e inside or
associated with the set-top box. Via the cable
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conheanetihecalata magmteawayerver priord deocadveytowp ngf master
information suitable for the network and to do so
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a data gateway, or a database derived from the data
gateway, to provide advertising information suitable for
the network and to do so more expeditiously.

[0030] The master server retrieves advertising
information from the data gateway, shown as part of the
business subsystems in Figure 2. In an alternative
embodiment, the application server configured for a
particular cable network is provided with its own data
gateway to facilitate and speed delivery of cable
content. Responsive to a user command, the data gateway
provides advertising information over the cable network.
[0031] On the advertiser side, Figure 2 shows web
servers through which advertisers can place orders and
submit content information for transmission. The web

servers are supported (or are made up of) the different

10



servers through which advertisers can place orders and
submt content information for transm ssion. The web
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information therein. The _ .
without departing from the spirit of the invention.

[0032] Figure 2 also shows the business subsystems,
including an order processor configured to receive an
order submitted via the interface subsystems, a billing
module for validating an order for advertising, checking
the credit or debit card and validating the transaction,
a reporting module for generating reports for internal
systems maintenance and for business record keeping, and
a the data gateway for storing advertising information.
The system mediator controls the elements of the business
subsystems and the flow of information therein. The
delivery status interface application, shown as part of
the interface subsystems is designed to collect and
report to the advertiser about the delivery status of

advertising information delivered over the cable network.
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delivery status interface application, shown as part

of the interface subsystens is designed to coll ect
w@anw4/01Bport to the advertiser about the deli vBCHUS2003/022502

status of advertising information delivered over the

It xﬁﬁi@i eb@etr\é%&iil 11 R 2004 k558190 PETHES2003h82250% 111

be readily understood by those of ordinary

in Eﬁélgrﬂl%ﬁ Eaégé 5$a% oPBE o¢f e PEmd e ebemengs ef 2

uLe 2 "may Dbe sa y omtte an that two or nore

t he Ienents ur.e e conhi n t hout

may de?farﬁar%l}fr&ﬂlt @dsp P an?he i nveﬁl oIﬁgr%no dPUlene
aspects of the business su are _not €S ent i al

ele$%ﬁt$h€ﬁﬂﬁﬁﬁﬁﬁe PnvEt i BR éﬁéi&ﬂ§%wW%Fg8 H3F 519
t he sake of gorous description. [0033] As is well

fromnsiwe igpimie apf, ther iloueeniiarem | faeRclhmgot the
nodul es descri bed herein can be nodified and conbi ned

busimeyar isatssywmysus Fereexanpl esdmiciadl e foleatlead nigpant
configured as a nodule in an applications server

invé@€abed hhAda Best pesplibted ometrajybe floausetheon sake of
several conputers or data processors. Simlarly, the

rlggfgug §oBLeDL L ggRer ator may be an application run on a
processor shared with other applications, or may be

[oo%%fat ed,gn Vsar}ﬂgrecogm nf tEﬁUtt‘?lﬁé E‘%Osevéﬁﬂbhbafsy%é}n

s fi e d W | at various units and

. | bed b I
ureBEFULES BE SRS R I 00 LB st

of the these w thout
and| fRsRingd in vagfous departing fromLhe SR riheof. tbhfe

headend may be configured as a module in an applications
server located in a host computer or may be housed on
several computers or data processors. Similarly, the
cable content generator may be an application run on a
processor shared with other applications, or may be
located on wvarious host computers. Those familiar with
this field will recognize that various units and modules
herein described may be implemented as software, firmware
or hardware, or some combination of the these without
departing from the spirit of the invention.

[0034] Throughout this discussion, the term “business”

may be used to refer to an advertiser, whether a

commercial enterprise, not-for-profit organization,
association, individual, educational or research
institution or state or gJgovernment agency. Similarly,
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[ 0034] Throughout this discussion, the term "busi ness"
may be used to refer to an advertiser, whether a
w@ommisial enterprise, not-for-profit organi zB€T/082003/022502
associ ation, individual, educational or research
| Pt Ul I t 6n Q0 JOVELBREY BUSNE¥ssSidH | @hly of
thelgé%&)26%%%3%§§%%aPCT/ S2003/ 022502 the term
"advertigser" . inclu sibe any; of .ot he
the Qe a?%?%%erﬁ iloonne':_zd!L c%fe% %&eég]o&a vertisers.
Advertising Information [0035] Advertising information
Advepil = ertiser directory listing, that
i ncl udes basic _information, |ncluding contact ,
[0035F or neddver Fotintthe HATRFRREEPR a TBYo of OfREise  an
advertiser; a text nmessage from an advertiser; a .
advetassef i edliathacrivsemdnstiiog,a Ebaker cinglygtey basic
non- commerci al advertiser; a product pronotion, such
inf@smnéebahe, dnstodithg orcootupon iimfformettiom; afor  the
guestionnaire requesting user feedback; a picture of
adv@rPleduct ;of fgpedrbyhanaadvetticeer; ar tih® message from
advertiser's place of business; audio and/or video
an Clddser{&aturing a coouergiialy forglbberagdugehtserfoand a
an i nforerci al of several mnutes or | onger pronoting
a _product for an adyverti [0 g&ggpyeqii%%gd t
com?ﬁrg%?gio rcd%né?%?a.o$éé€§%% Ifgﬁg%ﬁnatteb ih 15, 30
or 60 second segnents of %gdio/v'sual infonggticgbupon

ProppiEQRr, ofHER | efigt hs B2 Q so CtTHEA at et

information; a questionnaire requesting user feedback; a

picture of a product offered by an advertiser or the
advertiser’s place of business; audio and/or video clips
featuring a commercial for the advertiser; and an
infomercial of several minutes or longer promoting a
product for an advertiser.

[0036] A conventional television commercial is usually

formatted in 15, 30 or 60 second segments of audio/visual

information. However, other lengths are also
contemplated.
[0037] A conventional infomercial is between 1 and 20

minutes in length, but the term as used herein is not
limited to that length. As is well known, an infomercial
is a longer commercial format, commonly featuring
celebrities or well-known sports . figures or other

personalities, that promotes a product, may have a “talk

13



[0037] A conventional infomercial is between 1 and 20
mnutes in length, but the termas used herein is not

wo povtes1e o that length. As is well known, an PCT/US2003/022502
informercial 1is a longer commercial format, comonly

showabWr i g, £e)ehfd t ESmat , Walda kN s tiScobl §URLS NG
or other personalities, that pronotes a product, may

thehgyg gbgtalk 13 WO 2004/ 015519 PCT/ US2003/ 022502
§%oﬁ? or "interview' format, and may show peopl e using

t he product. . [0038]. The,advertising_ inf ion .
[00?%}ther%?%c?ﬁ%%rtb%¥%gnﬁ% ?rp?é%?%g@aghg&gﬁée o@gﬁ¥ude
state, federal or forejgn and governnent infoymation.
govaRFERnt art 5 BGF t FFRQFTS £ i Wi | 15 gniFEG iy ©F
conbi nations of the above Ilisted types of advertisLn%
foréngor aati govaranssssiiformatiaatt entldeser &BMmé 11g%d Wit
that many other types of advertising information are
thisuftabbewfial diesylomy zan o aybamiionticadl eft dhevisdicomr
and the exanples |listed above are nerely exanpl es.
11108838} pAscerdidm dra ias ipief Bif ethenbadi aeat pokstibde and
i nvention, advertisers may select different types of

oft.égf groetign.f ogndi $RLRY mdsyPathedf thheisr Jf HdvwrtAing
advertiser listing may contain the full advertiser or

infQUS ' | el udig LLY. a ac on
1nfgPRpEFSR AE ﬁ%g&g%a%%wsﬁ' BelLu a&ggghg,y 5h3LE1 AN ck

( hthe te one nunber,” the fax

con a2t et S RS SEe, SO SRy
to purchase

examples.
[0039] According to a preferred embodiment of the
invention, advertisers may select different types of
information for display as part of their listing. An
advertiser listing may contain the full advertiser or
business name, address including city, state and postal
code. Along with the telephone number, the fax number
and an email address may be displayed for the selected
record. In addition, advertisers may be able to purchase
a purchase option that includes a logo display. If no
logo plan (see below) is purchased, then the category
logo may be replaced with the local time and temperature
or other information as deemed by the local broadcast

station, cable network, or the advertising system

provider. Similarly, other advertiser information,
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a purchase option that includes a |ogo display. If no
| ogo plan (see below) is purchased, then the category

wO oa/onEy9 be repl aced with the | ocal tinme and PCT/US2003/022502
tenperature or other information as deened by the

inkPeah brpadegst L8talk9Bercabl @oB8L WOKlsy Ohd he&iisplayed
advertising system provider. Simlarly, other

in%@%%%éé%%%?hﬁég gai#%g?e%%4% tﬁ%9§682??%2er's | ogo,
ofBL 1 0636) HEiTposts SrTTFRETE | veoBRaR ott 0o

the _advertiser purchases_or Qtherw se requests a
adyeREi Bas e BUTERPERS sefre MRS RSP TIAYIIT i 8t i fiyet-based
contract, the text wll be displayed on screen. The
advextipement agvaraitsepbnt thnyl ik ineectBERRAEE ed thesitRyt

various text/word processors and accessed by the
widtlverdd sedispiiayegh tbhe | nderemi. wi t h &hprevieys| y based

assigned account. This provides a "quick and dirty"
advetbodefi@fit anmagdverd | sBred 0 submbhtted, updatieg various

information to reach the wusers. User Access [0041]

teXPRwdser PRYcha¥ersevehal Wayeskedacesss He advertiser
i nformati on needed. In a "yell ow pages" section, a

th%éﬁé? E?El lﬁ%?hégj ¥%ﬂsgr r9¥i§hgm?¥agﬁﬂ§ﬁgd“%%%ount.

€l ephoné nunper, other i1dentifying entry
,nformati.ogn (crosg-directar in.orna;ion% Accordi ng
Thig apﬁpgﬁngedéienbgﬂ% ntagﬁ t K i Rvent T Eh?ﬁe E%Er an
can find a business , .
advertiser to submit or update information to reach the

users.

User Access

[0041] The user may have several ways to access the
information needed. In a “yellow pages” section, a user
can select advertisers by either Dby business name,
telephone number, other identifying entry information
(cross-directory information). According to a preferred
embodiment of the invention the user can find a business
by entering the first letters of a business name wvia the
set-top box, or by entering a telephone number or the
contact information. For example, if the user selects by
advertiser name, the system will request, for purpose of
illustrative example, the first £five letters of the

business name. Needless to say., other advertiser
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by entering the first letters of a business nane via
the set-top box, or by entering a tel ephone nunber or

W@ b@4/0c5mg act i nformati on. For exanple, if thePCEE82003/022502
selects by advertiser name, the systemw || request,

13ehPh £PURBOSE A rmd it dist EBLIME LxaPbe, Fhguéiisd HhVecthe
letters of the business nane. Needl ess to say, other

aysRIYEELI S8E o5 1020040015519, PCTLUS003) 022502

I'fyi'ng i'nformation cou | so be requested by the
tem qor chosen ta be,provi.ded .by the user..[0042
[OO?% e entBf&dS eﬁl? < I%@ﬁ (?l?lr?&%lﬁ%l &?%rba?e%l%%gayéd on
screen or_ . displayed for further vjew ng and sel cting,
sCrgfg AT néy Shd A FRouheed tgvEReEn BWESHERAL &F péaﬁ%?‘}l g,
such as the television set's speaker. Al so, instead
andofi ta maaxtbe desppanpcef PHerbasi meSOcintidtIPalRT ot Heeh
vi deo/audio display or clip my be shown to the user,
as aheditedesded orbededw.s Hpedkelrevi SAlop Yelloveddges a text
Feature [0043] According to a preferred enbodi nent, a
dispyey! ®¥ pFHREEBHusSeeisison ani bl caktowoacassdNgviti€o/audio
directory by category of advertiser or type of
ai sPUSLNESS. PeE0RANGLE Oshawh! @leried asbedi nant 41 8ét8ked
a uSer selects "category" fromthe nenu, the user
bal 111 be asked to enter the Iletters, for exanple the
I'fst five letters, of the category of interest. The
an ot her ways. [0044]
enters the

[0043] According to a preferred embodiment, a “yellow
pages” section will allow accessing the directory by
category of advertiser or type of business. According to
a preferred embodiment, after a user selects “category”
from the menu, the user will be asked to enter the
letters, for example the first five letters, of the
category of interest. The category may also be selected
in other ways.

[0044] In one embodiment, as the wuser enters the
letters of a category of advertiser, selections appear
beneath the entry area, and arrow keys, such as arrow
keys of a set-top box, television set, or remote control,
may be used to select the category. Once a category is
entered, a category sponsoring advertiser will have its
logo displayed on the screen. For example, there may be

a logo/category sponsor tile displayed on screen from
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letters of a category of advertiser, selections appear
beneath the entry area, and arrow keys, such as arrow

waeog/oofs1a set-top box, television set, or renPtBEUS2003/022502

control, my be used to select the category. Once a

thl%atlf&%{&’ bi a%nt&E@dusérCébﬁgghﬁesp%%am aduectisak.
ave Its |ogo displayed on the screen. For

ex b I g S
ooy LI ESTR P NGBS Spplsthet e o

PCT/Uszoosmgéﬁf this point on as the user continues

thaty ¥ % once t he busi ness has been
selected, the information_ for that |is é .

[004Rdear . TDDASFETRE 0k YR 2TFANT BYe @l%% ed 1into
divided into several tiles, including a text

sevachedr t tsileg , ti fecludéngcemmbestal adyeT b oHed cital 1y dsge
advertisenment tile, a nenu selections and data

cordicspliagyl t idre, iafidmarkcagd, vid¢egamdvepohsenent |twdal, a
information tile. Thus, advertisers may purchase the

mer® | \Wd1ege: itindavimy tdeld diegaadi splidyed whid ea logo,
advertisers for a category of product are shown on

catcégcﬁ?q' cgﬁ@c})r o¥hi { gcpagesnrsepbt 08nW Lk iki.st  Thus,

resses, tel ephone nunmbers and ot her contact

|nfornat|on tjis0N, th
AAVRISISSES BPY e@ulgéljgf :}% cu aér)ééggogr ap {f%:n%r easelr

or of, conbiped raphi cal ., areas. .Thi s |nfor
10%&nﬂ@F%ﬁ9a%%%rchb£g %g éﬁ%ﬁ?% hay§ siH wg

t he ot her |nfornat|on submtted to the systen1here|n
Preficely jdeg shown on screen.

[0046] A “white pages” section will 1list names,
addresses, telephone numbers and other contact
information, and other personal information 1f desired,
of residents of particular geographic areas or of
combined geographical areas. This information would be
searchable and viewable in ways similar to the other
information submitted to the system herein described.

[0047] The classifieds section is designed foxr
individual advertisers or businesses, organizations, or
others. The classified section is organized by category
of product and comprises advertising information about
products, including good or services for sale, new or
old, for lease, or trade. The classified section may
also have singles’ categories of people looking for

partners.

17



[0047] The classifieds section is designed for

i ndi vi dual advertisers or businesses, organizations,
w@ro040135¢ s. The cl assified section i s organi zedI/bg2003/022502

category of product and conprises advertising

[0bRBPr Mt h@HeR2ROULrsPIRAUCEHS, dd\ﬁaﬂt@l%"@)m%ﬂ @harged for

services for sale, newor old, for |ease, or trade.

adJQ?tEEj‘_‘ﬁ 'f'a?%peop?‘éopﬁy £ SOfoﬁ{étS' agbes Jength of

€gor1 i ng partners

2004/ 01551 2003/02 502 v is

ad B@rﬁﬁéﬂgag]é’b% % gf rcco[r |]§?n§£§c£é%q&8&
to the format and Iength of dve tISI |nfornat|on

OT 2 HETROESHI RRF P RS gVé’oUPafth 1Chr afephisgtiser wishes
boundaries within which an advertiser wishes to lists

toor ligst hemdvewti sty | afgpraiFoRY | Anfparetd@rar, In
according to an aspect of the invention, an

paadvenibser amypmliot to havaanagunm@rthsid@vention, an
informati on nade available for display or for

adpbaybaek ol éTed: Pparhbcel ahegentratiisiny emnfdrmation
order to focus the pronotional power of the

maagveéx'}é§1z§‘lglénfﬂfrnaﬁh9ﬁ1£9 dr PECH CPlaybs€t @dnlyseis. a
Simlarly, the advertiser can opt to limt the tines

pagguc 8}@‘2 %é%easﬁﬂvce”éf% 9 ;Lnf Qummti onghs MR s  the

aval ay or ay ack, 1n order to

maxi m ze the ronoti o r_of the i ng
oPAPGIREERonSTBEE! Vit FOF | (i'e oA ARG o =

spent . [0049] For exanple, rt|5ﬁr w@gertlser an

paﬁﬁéﬁggér set of wusers. Slml ar
opt to 1limit the times during which the advertising
information is made available for display or play back,
in order to maximize the promotional power of the
advertising information received for the advertising
dollar spent.

[0049] For example, an advertiser who wants to promote
a pizza parlor in San Francisco may wish to limit display
of its advertising information to the Bay Area, or a
subsection thereof. Or, it may opt for some portion of
the Bay Area and some other adjacent areas. This
advertiser can reduce its advertising cost by placing an
order such that the system makes its listing available
only to users located in the designated areas.

[0050] Also, the system may be designed such that the

user may designate a geographic area of interest,
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a pizza parlor in San Francisco may wish to limt
display of its advertising information to the Bay
woe@a/013519 a subsection thereof. O, it may opeCT/082003/022502
sonme portion of the Bay Area and sone ot her adjacent
ir ﬁt@éct:ﬂ?ésofa@ﬁ@r%‘c%%%lcﬁiké%elééétﬁﬁyeéfl&h@zguser,
co by placing an order such that the system nakes

:LQHZ éi %r%‘i%&h@ gggg]%&% L MSERS b@@@fgﬂhieetah}%a of

areas. so, the system may

, deS| ned sy ch that t user de

ln’@%@?‘éphic 8F8ﬁgblflg' ergstpre?%mﬁiZ%H%Pgii%gw ot the
PCT/ US2003/ 022502 | rrespect ive of the act pr esent

inyerbienn oF the uysLlowvaRPdRtw 2TVt PR s E5e| PSE gould
for the geographic area of interest. According to a

f1p$’ef eeﬂe@terﬁodwwss oint rle iIneak i broadeashearea, in
"yel | ow pages" section,- the user could first select

anathesi Beasei n otive iHec alhebrayzic bt bhealUnihedaiéehtes, in
state, outside the area in the United States, in sone

soesi Gt ch e a a@kat hefwothel awtrdiddeotbeitipi teldle United
St ates, sone conbi nati on of the above areas, or

Sté‘@éﬁﬁhe%%me' %otn@ﬁn‘él@&bﬁ dis desi §8dve TH¥Sasd Wserarnfwhere
ngton, D.C. planni ng atrip to San Franci sco may

md%%'egna&ﬁéa”ls':h%%&' ﬁhﬁg ar eaugér' Ehefv%%hﬁ{&on,
view 11 Imgs mted to An Franci sco area.

this t he Washi , C._ user_ choo

D. & aﬁ’&??%&ngs aantﬁjr%aggog%nnt ST LT Woul %‘agf'd]e% 5%%&8 e

San Franci sco pizza parlor which has |[imted its, .
Fraggefersi #9 i Hior R&tS%n ofdePyEF§Sto f"ﬂ‘é SEhe¥Er aﬁﬁ?crbgs

area. According to a ,
limited to the San Francisco area. In this way, the

Washington, D.C. user choosing San Francisco as an area
of interest would still find the San Francisco pizza
parlor which has limited its advertising information
delivery to the San Francisco area. According to a
preferred embodiment, the user’s present location would
be a default location, receiving advertising information
designated for the user’s region, and the user would be
able to select a geographic area of interest to view
advertiser information from other regions.

[0051] Similarly, an advertiser may wish to limit
display of its advertising information by time of day or
by season, or both. For example, the pizza parlor may
wish to have its advertising information run only between

the hours of 3 PM and 3 AM. Combinations of geographic
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preferred enbodi nent, the user's present |ocation
woul d be a default |ocation, receiving advertising

w0 nfoeonite on  designated for the user's regi onPCEHOMIDIE2502
user would be able to select a geographic area of

and PeREesh1t Qe SWa tadwer Wickara iy M inenad ravadidisTe to
regions. [0051] Simlarly, an advertiser may wish to
i m.t isplay of its advertising information by tine
advgftégﬁr%r by season, or both. For exanple, the pizza

par.| or y ., wWish to have its advertisj ' 1.0
100831 orl Febdieeh DT RESHERPEO0R B St SRR L bes ray
_ Conbi nati ons of geographic 19 WD 004/q%3§§9 hi
wishCHOUSEEEIR02 3562 P tehPorRd destynat ABaPaaP©
al so be nade available to advertisers. [0052] It is,
or t océrepameler stesdonpatonhe duivter t LdBitnayitsy sfopgercial
display its basic listing unlimted by geographic or
comperipdnal desiagndicigen, dbeblbimi tant uwbmestides clip or
conprising to a |l ogo display, an audio/video clip or
infoa@i=ai ao t0 dedlesipnal egegeogsiaphi £rea eandAdiowithin

within a tenporal restriction. [0053] Al text

a tadvertiisenents andot her advertising information
submtted by an advertiser may be subject to being

[00'(’)5?%{[i eved, .f;or thglc %ﬁ%ti@éﬁ%ﬁsv e hangHags, QbvePthsing

endi Ng,” unpu e or unfit or illegal content,

i BT L A AOUSIRETSES 1, 0BT o
being Sreiomed thi O8L-8S. NP WAL SURERY or
other offending, unpublishable or unfit or illegal
content, and may be rejected. If an advertisement has
been rejected, the purchaser may be notified and the
advertisement will not be displayed until corxrected.

[G054] Tn one embodiment, the advertising information,
such as the commercial may be played immediately upon the
user’s accessing the particular advertiser’s listing.
The commercial may be played on the whole screen or in a
tile thereof. More than one commercial may be stored and
switched periodically or as the advertiser deems
necessarv. Also, the commercial displayed may be rotated
such that the user views different commercials in
successive viewings of the 1listing (that is, the user

does not see the same commercial two times in a row when



[0054] In one enbodi nent, the advertising informtion,
such as the commercial nmay be played i nmedi ately upon

WO b@4/0U85eY ' s accessing the particul ar adverti SBCT/5S2003/022502
listing. The comrercial may be played on the whole

vieiﬂf?%”tﬂé LR rihisks ther af in VbRl EbaBrohconger Chal a
may be stored and swi tched periodically or as the

advertiserﬁg . _fecessary. Al so, the comrercia
Lougen I WaE T }g%%lor@tat ed such that the user views

di fferent ci - at the u f
of {1 SOMECEL AL, |1 p R SORATLE JLGH NS AR o

comercial two tines_in a row whe 20 WO 2004@015519,
SUEHCT AES20TR/ G?E‘E@?Cl\?ilevmlﬁﬁyt}ﬁ’/@ PR | FREI AT
twice or once during a |onger view ng period). [0055]}1
redbést nad fvet yrheheddaveiepsi AgSEnher ifit CéFPLayEeh tQs the

the conmercial, may be played upon the user's
uséequestcoafiiry thethdeertbedimenst i aftes dhepldiyad apo of
the wuser. According to this enbodi nent, after the
thdi sphaytokert Be 1aduardg, sethe hssti gy tdlelalseonmay icon
click on an icon to have additional advertiser

tol NHQLIALI Oy SUGH A GAREBEGkaL Oridibimfored ci abuch  a
pl ayed. Interactivity [0056] After the user selects

colffsBitts P 40 PRESGEPLLc0 ot fer, Lat ot on mmy be

e sCreéen an e infonercial wll

lay in full screen view Alternatively, the
EEEﬁ£BﬁE£E£E¥ is played in atile of the screen. Al so,
[Oggg]userAgggrbghgbLge&os%&%%tgl%%b%ﬁ%ypahe infomercial,
other information may be dropped off of the screen and
the infomercial will play in full screen  view.
Alternatively, the infomercial is played in a tile of the
screen. Also, the user may be able to stop playback of
the commercial or infomercial. Further, the user may be
able to have the commercial or infomercial re-appear at
the point where it was stopped or at another point.
[00571] A help feature may also be provided to assist
the user with the navigation or search of the advertiser
information or with other features of the advertising
channel.
[0058] Further, according to a preferred embodiment of
the present invention, the wuser can igsue a purchase

order for a product displayed or act on a promotional

information, such as a rebate or coupon. According to
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the commercial or infonercial. Further, the user may
be able to have the comrercial or infomercial

WO esoappsay at  the point where it was stopped BCT/HS2003/022502
anot her point. [0057] A help feature may also be

thif¥ Oé’écﬁee&\%tgﬁa%ﬂ Sty nddIft (USEr Mhd husbe pRVIgAONaBTe to
sear 0 e advertiser information or with other

features_of the_adverti si el | [t her
cligk 0P n§™t o5 Br e?%??élgétg o%ﬁ{e}gt “of pq?%;ﬂtplrdefge%? o
Invention, the user can issue a purchase, arnrder
adgdiRar 'd sPFRYEG ter 3kt 03 egwr}lsngD%‘lagﬁg}: YT plBhule.
information, such as a rebate or COLip n. Accardi ng tg
At 21 tids2008P0 15519 PEF/ USP0REFD 225 ‘%o hi $T&5] ofP e
the invention, the user would be able to click_on an
infeom@ssoci such @t dn aopreeoeewnoBieEnL OBy EPt tEEr USST -
product, or otherw se select the product. At this
Thdhgdxr whelsyptetideuldfprioat tenordenestaflobmathen order
such as an on-screen order formto the user. The user

scoul d Bbgg&@qgi nf TR en Eeeaest ety iheopndeion, and
screen, possibly including credit card information,

thggg%?%gﬁ %X?&am€¥§ﬁéhﬁf%9%m§né&Sﬁ&n@hetadhﬁgtiser for

a Irser tor a purchase or order of the product.

This preferred _enbodi of Laventign | everaqes-cog
a SRS alti vgrgﬁ’gt ué?]geg?‘et h@kgraél?em system B ©
all owi ng a user, to, purchase ﬁ%,?ood or s&[evi

embpdHBERt i advit t FSVAGTRPor MY TORTH  Feal fjI%%tr(reer.active

[0059] Alternatively, the user's order would send the
nature of the present system, allowing a user to purchase

a good or service promoted in advertising information in
real-time.

[0059] Alternatively, the user’s order would send the
user to a webpage of the advertiser configured to process
the order for the product. At this point the system
could keep track of the order for record keeping and
display the webpage. Providing internet information over
a cable television network terminal is well known to
those of ordinary skill in the art.

[0060] Also, according to a preferred embodiment, the
user would be able to respond to a survey Or
questionnaire information displayed as the advertising
information. In this way, the user could register a view
or vote using the system. Such surveys or questionnaires

may be used by commercial advertisers to learn about
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user to a webpage of the advertiser configured to
process the order for the product. At this point the
waymtemsicoul d keep track of the order for reck€™US2003/022502
keepi ng and display the webpage. Providing internet
corl IR ON OVSF ot £ AU SILBL £V shdNcRey wask ber asedl by
I's well known to those of ordinary skill in the art.
0Q60 SO, lig to aprefesred eghodi ngotrerhfent
ed%ﬁégiéﬂﬁ%’d beég%#gﬁ?ggresponde}o a'survey or
uestionnaire information dis d_a - VEET iSRG
OrgfF G IHh. “Pn cpﬂﬁgc&aﬁatt%egﬂﬂé%? goifatﬁfee%}ijster ab ®
view or vote using the system ,Such surveys or
£r U eSS ikt refst 1 HR th &15s P B ESTe AT - adverti sers
to learn about 22 WD 2004/015519 PCT/ US2003/ 022502
De Iciorsmunet 2 oes t T goradie©pr oduct s, and they may be used
by educational, acadenmc, research, or government
[0@6 RN Zatébesrimg cobl &ty .dat a abegrdangariety ereferred
topics fromusers in efficient and conveni ent ways.
embdingry Stratuise | pfosemt i anveA@6bh , Refrex r adgetroiFey. may
1, according to a preferred enbodinent of the present
pe | BBOLLER Ld15o AGuRS t 1586 rABYi oRe apload dete r @pditvbag of
i Aformati on about the delivery of advertising
| nforomlion yi el iye i) st ysel 2R i3kerface
ad¥$@5+%lﬁgsﬁ%ﬁgggggg?ﬁvgéé f'at us Inté??ace
Application. Thus, _ reporting. inf ti ut the. ¢
32 hunberf S e aﬁhgggertal sge’?egl?‘lggfi ng%ﬁgggccessedlz ace

its commercial or infonercial |.ayed r. ot her
Apg@@@@@igpﬂg Thus, reporting plﬁ%ofma ion about the

number of times an advertiser’s listing is accessed, its
commercial or infomercial played, or other advertising
information viewed may is provided to the advertiser.
guch information may also be broken down by geographic
region, political region, or time of day and date.
Trends and patterns of advertising information retrieval
over the cable network can also be generated and reported
in order to provide the advertiser with specific feedback
aboutt the effectiveness of various aspect of its
marketing campaign. The delivery information could also
be linked to other known factors about user demographic
information and reported to make the feedback more
specific.

10062] According to an aspect of the present

invention, delivery status - interface 32 could provide



information viewed may is provided to the advertiser.
Such information may al so be broken down by geographic

wo egiomsipol itical region, or tinme of day .andPCEHUS2003/022502
Trends and patterns of advertising information

redBltifyal rQvel ihe capl e vl WOk eat idle30 bepbout  the
generated and reported in order to provide the

advertiser w cific ou
B S S L ALESER0CK, BPOUPLADRG Bao vo
canpai gn. The ,delivery, information could also_. .
us§ifiked HFGH PgQﬁown¥cht%$§e5 bﬁ?IUSéF“%%%Dngb j Fhis
_information and reported to nake the feed%gck re
inkgraeafien, [GGGQF-AgéoFH@n§1t8°§ﬁté§BecF°of THe ert*®
i nvention, delivery status- interface 32 could provide
ad a8 WG ROD4¢ 015519, POmMe)S2093pda2s02f real apdier format,
feedback to the advertiser about the advertising
maki@r saiuenmdhspl ajedsar ipepdichtizslok. t Dt dsergsiticipated
Accordingly, the advertiser, arnmed with this

thd #f gagBLEORi nwoWoh ket ncaupdsbei @i sl afviede-dtineuhhever
advertising content, tine and place of run and/or

thd OLIBl e nERkiLPY adi-ushimntsea) st meedéat shipjebt ik® a

antici pated that advertising content could be

di ayed or. r ov the. .6 aetwor ke Wi Lhj Verghg
PO%Ht eti%gyl§wgﬁgct%%€ra Sggggkgﬁgﬁ&evfgaﬁngg?gﬁﬁt

suitapility of content and al idation of paynent by
vadHdA GHR ¢ s%?ymf%%g§¥ g%% ?ﬁ%ﬁ?%ﬁ§e5930ription of

vari ous enbodi nents and features of the present _,
[opﬁ§éntioﬁhgr@rﬁyégpaeéeggrlptlon of varlious embodiments

and features of the present invention are provided to
enable a person skilled in the art to make and use the
present invention. Moreover, various modifications to
these embodiments will be readily apparent to those
skilled in the art, and the generic principles and
specific examples defined herein may be applied to other
embodiments without the use of inventive faculty. For
example, some or all of the features of the different
embodiments discussed above may be combined into a single
embodiment. Conversely, some of the features of a single
embodiment discussed above may be deleted from the
embodiment. Therefore, the present invention is not
intended to be limited to the embodiments described
herein but is to be accorded the widest scope as defined

by the limitations of the claims and equivalents thereof.
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enabl e a person skilled in the art to nmake and use the
present invention. Mreover, various nodifications to
wao bege1snbodi nents will be readily apparent toPCTOS®03/022502

skilled in the art, and the generic principles and
speci fic exanpl es defipgegds:fgrein may be applied to
ot her enbodi nents wi thout the use of inventive
facult For . exanple, sone or all of the features of

The? el%i¥}%r@% " enbodi nents di scussed above may be
conmbined into a single enbodinent. Conversely, sone
of the features of a single enbodi nent di scussed above

be.del et ed fr.om i or -

N Lk L S e e
t he enbodi nents, described herein but is to_be accorded

to PREVAPReR T LUt S (R FEEE B9t A% 1 EAProndr it
clains and equivalents thereof. 24 WO 2004/015519

saipCraibe 00802k 0201tk ndel 1PeY eSY ST T oF P 1 10
cabl e network content delivery systemconfigured to

a phevbdegatewsyi stogfighoedntion steare ddis e asbiardrieing

said cabl e network content delivery system conpri sing:
al s enged @nay otid | gurdack ol ssitrgy e tief camhedritdrsi ngpeing
information, the advertising information being

€& by, a5 cabbee CoBhEBh tgRAkaRGL LT Fort AdsIHnsiS Gron
over the cabl e network based on content information

recsl ved fromian advgsii seh Qe o@NcbitehRetin@Ymation
advertising 1nformation retriever configured to
received from an advertiser over an internet;

an advertising information retriever configured to
process a user command received via the cable
network, and to retrieve the advertising information
from said data gateway based on the user command; and

an advertising information provider configured to
transmit, based on the wuser command, advertising

information retrieved by said advertising information

retriever via the cable network.

2. The cable network content delivery system of claim
1, wherein the user command is transmitted by a user via

a set-top box to the cable network.

3. The cable network content delivery system of claim

1, wherein the advertising information includes at least
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process a user command received via the cable
network, and to retrieve the advertising information

w0 ecasEild dat a gateway based on the user come@USEN022502
an advertising information provider configured to

onetB%n%Htad@éﬁﬁﬂséﬁ thetuser, COMEBRE, mdBridd Si 8g survey
information retrieved by said advertising i nformation

vig t e ca t war,

e R S S Th M N G

command is transmtted by a user via a set-top box to

Phe cable network. 3. The cabl e network content

delivery systemof claim 1, wherein the adverti sing

i nformati on includes at least 25 WO 2004/015519

PCT us20 /02 one o ertlser

4. ©nEg i %ﬂﬁ%e? éﬁ%gt z¥%§% ugg %1alm
audlo C|Ip, and a vi deo clip (f abl e net wor k

1, whprehn &9 verlleyBeEHrsk a%‘aﬁntl %\He ¥eih SHETERpIE
network content delivery systemis inplenmented as at

impleasttedoatdabs preesdssors %@h@rpg©ﬁgséor§aﬁP@Pﬁéﬁé@ﬁda
server and a master server. 5. The cable network

cabtenheadeni®| saevyr sysd ean wd s itcdai serdsr wherei n t he user
command is an advertiser search comuand. 6. The cable
network content delivery systemof claim 5, wherein
the advertiser search command includes at | east one

5. of TAs adbeet irsdtwpriinf oomaenon dgddgeaphi system of claim

cli

1, wherein the user command 1is an advertiser search

command.

6. The cable network content delivery system of claim
5, wherein the advertiser search command includes at
least one of an advertising information geographic
selection and an advertising information temporal
selection, selecting, respectively, advertising
information designated by the advertiser for a designated
geographical area and advertising information designated

by the advertiser for a designated time period.

7. The cable network content delivery system of claim
5, wherein the advertiser search command is for a
category of advertising, the category of advertising

being one of a field of business endeavor of the
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sel ection and an advertising information tenporal
sel ection, selecting, respectively, advertising

WO nfoeonitd on desi gnated by the advertiser for BCT/US2003/022502
desi gnated geographical area and advertising

advélr{'fl%reﬁat | pppdeyranatshi Py ide adveldd sgavéotiser, and
designated time period. 7. The cable network content

type eclf é?&’dxf’é’étag{(}é’ﬁfféé"cﬂ By TndhedRlA 1de adverti ser

conmman or a category of advertising, the
category of advertising being one of a field of
busi ness endeavor of the 26 WO 2004/015519

P USZO /0 d f
5. t%adver?. O e T R e by e

ver ser 8. The, cabl e n rk conte t,.deli
1, EFE 5f ARG yr Bhef gp Ysi ng Q tgg Jaiderface

elivery

status interface configured to generate repo

conpHiEEIed €6 t HECNYERERt i Ser PR T de PP H@eéaf ti%% the
advertising information over the cable network, the

adverpiser | AYPUAt Geg v ynumfbethe opdvEKNEd SERE ddvisrmediing
informati on was viewed. 9. The cabl e network content

overlethyetybipstemwairke| ailre depather enditheiadvéie siumper
information retriever is further configured to

of PIREESEhANINEF t USERg COnPaith t it | wisks ngi enedof a
response to a survey questionnaire transmtted to the
user as the advertising information and an order for
a selected product. 10. An advertising content

9. Inhesfaggieonfdigisd tontphoVvidea iadvel tegstgn of claim
i nformati on adapted for transm ssion

1, wherein the advertising information retriever is

further configured to process another wuser command

including one of a response to a survey gquestionnaire

transmitted to the user as the advertising information

and an order for a selected product.

10. An advertising content interface configured to

provide advertising information adapted for transmission

over a cable network by a cable network headend, said

advertising content interface comprising:

an interface unit configured to receive content
information from an advertiser via an internet;

a cable content generator configured to process the

content information received Dby said advertiser
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over a cable network by a cable network headend, said
advertising content interface conprising: an interface

waeot/ocsnd | gured to receive content i nfornatiPCT/U82903/022502
an advertiser via an internet; a cable content

genes At Hie COMy JUESD o dHF PELS ade-t LN ENtinformation
informati on received by said advertiser 27 WO

2004 008509 POILIERO0H P2 (I RdBce @ldudik; ang

gener at e advertising informati on adapted for
tr.ansm ssion_over the cable network; an d —

a géﬁgﬁaygéﬁﬁWFgur88“?69%¥%?e Fhe %%%%?tiéﬁ%&)gg&grtlSlng
i nformati on generated_by said ca%& cont ent gener at or
ST Q75 ESPonECT 6L ARSR Py RBLFo R WP TTHT (et acor
cabl e network by providing the advertising
iandr et | sesPencheteae AaRIMRtHeOadeAgnpps from the
transm ssion over the cable network. 11. The
athiel¢ i si ngtwomkent Lyt erpuceiding| ai ohe), aveswiising
the data gateway provides the advertising information
tDhthensgabbe nefovor khbeadesisl & or rietars® ssheadender for
the cable network responsive to the infornation

depmngdy i L beoh NEGEFBEhON-Aerandebpbg. a transm ssion of

a user command over the cable network by a user. 12.
The advertising content interface of claim 10,
wherein the content information includes at |east one

11.0fha 0809LaRRISE nBAr 2BBLENL tand nd r&ERQ alo aranetner ,10,

such that the cable network transnmits the advertising
whe'gglflgﬁ mahion GorLespAnding t G ihe: §O0t eRhd Nf O5BLl Alking
information to the cable network headend for transmission
over the cable network responsive to the information

demand, the information demand being a transmission of a

user command over the cable network by a user.

12. The advertising content interface of claim 10,
wherein the content information includes at least one of
a geographic parameter and a temporal parameter, such
that the cable network transmits the advertising
information corresponding to the content information only
within, respectively, a geographical area and a time

period.

13. The advertising content interface of claim 10,

wherein the advertising information includes at least one
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wi thin, respectively, a geographical area and a tine
period. 13. The advertising content interface of claim

wao4/0v#ser ei n t he advertising information i ncl BABEESAD3/022502

| east one 28 WD 2004/ 015519 PCT/ US2003/ 022502 of an

of agNertisertiisti Nihs@idext Jessage, nesdHgLY a survey
guestionnaire, a picture, an audio clip, and a video

que%higm]ggc:ﬂf The, a ‘i%&h&%',”gago%?&‘io' nherf acengl £l ajibeo
, urther corprising a business nediator,
l.configured to validate an order fromthe advertiser,
CLlPhe order requesting transm ssion of the content
information to be transmtted. 15. The adverti sing
content interface of claim10, further conmprising a

del jvery status,interface configured to ner-at.e a
14'regb?t %pBFF &§t'd tﬁ8n§89 rtﬁ§3Fr§88&t O%ilfgngnoflo’
t he advertising information over the cable Petmorg,
furtherr epefer i FtPedichg PLRd NG ThelSof 2FPhes fRREIOuUTed to
advertising information was viewed. 16. A method of
validabevi ma coptder | AFemmatihen andvestipewyi dghe order
advertising informati on over a cable network, said
reqreshodgc amprissiisgionecd vilry content information facorke

an advertiser via an internet; processing the content

trahBfhocrali.on received and generating advertising
i nformati on adapted for

15. The advertising content interface of claim 10,
further comprising a delivery status interface configured
to generate a report provided to the advertiser about
delivery of the advertising information over the cable
network, the report including the number of times the

advertising information was viewed.

16. A method of receiving content information and to
provide advertising information over a cable network,
said method comprising:
receiving content information from an advertisef via an
internet;
processing the content information received and
generating advertising information  adapted for
transmission over the cable network;

storing the generated advertising information;
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transm ssion over the cable network; storing the
generated advertising information; 29 WO 2004/ 015519

WERIMOEEM3/ 022502 receiving via the cabl e nep@DUK20851022502
advertising search and retrieving the stored

r SWVEHH ST D9al MR NBLELOE RASRIH Ngnt QabRe radverd | 8kA8ch
search;” and providing the retrieved adverti sing

[ r Lon_via th ca t /.. The
R PR 00 L e SBLErREL e for T e, ROl
inclugas at Iegﬁt oae of .an_advertiser 5isting, a
t BREOREBEgEC HREUR %ﬁrEbEéPﬁoﬁﬁ%FFég @“picture, an
audjo,clig, and a video c¢lip. . 18. The method of c]ainh
Py i eb e t RRLEHTBRE 8PNGY td8aReh IO TRds ot YEastRe
one of an advertising information geographic
sebbéei oatundkan advertising information tenpora
sel ection, selecting, respectively, advertising
i nformati on designated by the advertiser for a
desi gnat ed geographi cal area and adverti sing '
17 .i nfienameshodestHnatledimy tthe adpeaetinsefhforadvertising
designated tine period. 19. The nmethod of claim 16,
infloutihdonc onprdlsideg EOcCEssgly pnseroConemndadvertiser
including at | east one of a response to a survey

1is@uest i onnaidesd r aisdiddeed as tdhervagdvedtiéstdgnnaire, a
i nformati on and an order for a selected item based on

pi ctttthcf‘ree}d\é%r 3189 cil'ﬂ)o,r R aN+i3@o clip.

18. The method of claim 16, wherein the advertising
search includes at least one of an advertising
information geographic selection and an advertising
information temporal selection, selecting, respectively,
advertising information designated by the advertiser for
a designated geographical area and advertising
information designated by the advertiser for a designated

time period.

19. The method of claim 16, further comprising
processing a user command including at least one of a
response to a survey guestionnaire transmitted as the
advertising information and an order for a selected item

based on the advertising information.
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