
(12) INTERNATIONAL APPLICATION PUBLISHED UNDER THE PATENT COOPERATION TREATY (PCT) 
(19) World Intellectual Property 

Organization 
International Bureau 

(43) International Publication Date 
26 November 2015 (26.11.2015) WIPOIPCT 

(10) International Publication Number 

WO 2015/179699 A1 

(51) International Patent Classification: 
H04N 7/025 (2006.01) 

(21) International Application Number: 

(22) International Filing Date: 

(25) Filing Language: 

(26) Publication Language: 

PCT/US2015/032056 

21 May 2015 (21.05.2015) 

English 

English 

(30) Priority Data: 
14/285,429 22 May 2014 (22.05.2014) US 

(63) Related by continuation (CON) or continuation-in-part 
(CIP) to earlier application: 
US 14/285,429 (CON) 
Filed on 22 May 2014 (22.05.2014) 

(71) Applicant: OPENTV, INC. [US/US]; 275 Sacramento 
Street, San Francisco, California 94111 (US). 

(72) Inventors: HENSGEN, Debra; c/o OpenTV, Inc., 275 
Sacramento Street, San Francisco, California 94111 (US). 
BURCKARD, Antoine; c/o OpenTV, Inc., 275 Sacra­
mento Street, San Francisco, California 94111 (US). 

(74) Agents: SCHEER, Bradley W. et al.; P.O. Box 2938, 
Minneapolis, Minnesota 55402 (US). 

(81) Designated States (unless otherwise indicated, for every 
kind of national protection available)'. AE, AG, AL, AM, 
AO, AT, AU, AZ, BA, BB, BG, BH, BN, BR, BW, BY, 
BZ, CA, CH, CL, CN, CO, CR, CU, CZ, DE, DK, DM, 
DO, DZ, EC, EE, EG, ES, FI, GB, GD, GE, GH, GM, GT, 
HN, HR, HU, ID, IL, IN, IR, IS, JP, KE, KG, KN, KP, KR, 
KZ, LA, LC, LK, LR, LS, LU, LY, MA, MD, ME, MG, 
MK, MN, MW, MX, MY, MZ, NA, NG, NI, NO, NZ, OM, 
PA, PE, PG, PH, PL, PT, QA, RO, RS, RU, RW, SA, SC, 
SD, SE, SG, SK, SL, SM, ST, SV, SY, TH, TJ, TM, TN, 
TR, TT, TZ, UA, UG, US, UZ, VC, VN, ZA, ZM, ZW. 

(84) Designated States (unless otherwise indicated, for every 
kind of regional protection available)'. ARIPO (BW, GH, 
GM, KE, LR, LS, MW, MZ, NA, RW, SD, SL, ST, SZ, 
TZ, UG, ZM, ZW), Eurasian (AM, AZ, BY, KG, KZ, RU, 
TJ, TM), European (AL, AT, BE, BG, CH, CY, CZ, DE, 

[Continued on next page] 

(54) Title: TARGETED ADVERSTISING BASED ON USER PRODUCT INFORMATION 

0\ 
0\ 
0\ 

MEDIA COM TENT DEVICE 102 

WIDE AREA NETWORK 
INTERFACE 

202 

USER PRODUCT 
INFORMATION 

ACCESS MODULE 
206 

CONTENT 
SCHEDULING 

MODULE. 
210 

I USER PRODUCT 
! INFORMATION 
i 214 

AD CATALOG 
218 

LOCAL NETWORK 
INTERFACE 

204 

ADVERTISEMENT 
SELECTION MODULE 

CONTENT 
FORWARDING 

MODULE 
212 

ADDITIONAL 
INFORMATION 

216 

AD CONTENT 

(57) Abstract: Methods and systems of targeting advertising are presented. 
In an example method, a media content device of a user accesses user 
product information originating from a user product and describing at least 
one characteristic of the user product. At least one advertisement is selected 
from a plurality of available advertisements based on the user product in­
formation. The selected advertisement is forwarded from the media content 
device for presentation to the user. 
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