
Title: PLACING ADVERTISEMENTS IN PUBLICATIONS Process Flows for the
Online-e-Media System  [err]  Abstract: An Internet-based method of placing
display advertisements in publications, including the step of a facilitator
provid- ing an Internet site which can be accessed by advertisers who wish
to insert advertisements in publications. Two or more advertise- ment
templates of differing sizes are defined for an advertiser, each
advertisement template having a style and appearance approved  by or on
behalf of the advertiser. When desiring to place an advertisement in a
publication, the advertiser accesses the Internet site  and selects a
publication in which the advertisement is to appear together with size and
placement details. The advertiser selects one of the templates which is of
a size suitable for placement in teh selected publication, and enters
details fo the advertisement into  the template. The advertisement is then
forwarded by the facilitator either directly or via an intermediary to the
selected publication  together with instructions indicating the
advertiser's selections. 


