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WHAT | S CLAI MED | S:

1. An advertising (Ad) system wusing an
advertisenment nodule for displaying advertisenments/ provided
by an Ad server on a lock screen of a wusey termnal,
conpri si ng:

one or nore applications installe
term nal

an Ad nodule which 1is insert in each of the

applications, is installed in parallgl to each application

and is configured to display/ externally-received Ad
information on the lock scree detect event information
generated according to a er input through the user
termnal, generate rewards the detected event information
satisfies reward generatfon conditions set in association
wth the Ad informatio and transmt the generated rewards
to the Ad server; an
configured to provide the Ad information
for the Ad nodgle, save the rewards received from the Ad
nodule in asgociation with the user termnal and transmt
the saved pewards so that the saved rewards can be used in

| east

at ne of the applications,

t he rewar ds generation condi tions are

The Ad system according to claim 1, wherein the
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reward generation conditions include event information sgt
for at |east one selected from a group consisting of Aock

state release, input to a user interface inserted in/the Ad

information, access to an address |linked to/ the Ad
information through the use input, and installgtion of an
application corresponding to the Ad informati t hrough the

user input.

3. The Ad system according to cldim 1, wherein, if a
plurality of applications in whic the Ad nodules are
inserted is installed in the user/termnal, the Ad nodul es
are integrated into the firsf-installed Ad nodule and
identification (ID) informatign of a stored application is
stored in an Ad nodul e inseyted in each application, and the
Ad nodule adds or delgtes the ID information of the
application according/to addition or deletion of the

appl i cation.

4. The Ad Aystem according to claim 1, wherein the Ad
nodule transpits |ID information of the |atest-executed
applicatio in interlocking wth execution of t he
applicati and the Ad server transmts saved rewards so
that the saved rewards can be used in the |atest-executed
applf/cation based on the ID information.

5. The Ad system according to claim3 or 4, wherein the

Ad nodul e provides the ID information of the application for
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the Ad server and the Ad server provides Ad informati

based on the application ID information.

6. The Ad system according to claim 1, whereyn the Ad
server distributes and transmts the saved r rds at a

ratio set for each application.

7. The Ad system according to claim/6, wherein the Ad
server varies the set ratio automatically based on the

nunber of applications installed in tfe user termnal.

8. The Ad system according/to claim 6, wherein the Ad
server varies the set rati according to a wuser input

received fromthe user termamal

9. The Ad systemsaccording to claim 1, wherein the Ad
server transmts the/saved rewards to a server correspondi ng
to each applicati and registers the saved rewards in the
server so that fthe saved rewards can be used to purchase

itens or goody.

10. /The Ad system according to claim9, wherein the Ad
server /exchanges rewards assigned for each application for
poinfs according to an exchange rate set for each
application and registers the points in the server

corresponding to each application in association wth user
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i nformati on of the user term nal

11. The Ad system according to claim 1, wher
application provides one or nore itenms which/ can be
purchased with the rewards.

12. The Ad system according to claim wherein the Ad
nodul e is activated based on a user inpuf through the user
term nal and displays the Ad informatiop on the | ock screen.
13. The Ad system according tO claim 1, wherein the Ad
nmodul e displays nultiple Ad infofmation received fromthe Ad
server on the | ock screen at sgt intervals
14. An advertisipg (Ad) nmethod wusing an in-App

advertisenment nodule fgr providing Ads for a user termna

in communi cation of An Ad nodule with an Ad server, the Ad
nodul e being inserfed in one or nore applications installed
in the user termdnal and being installed in parallel to each
of the applicgtions, conprising:
step where the Ad nodul e requests the Ad server
Ad i nformation;

a/second step where the Ad nodule displays the Ad
infgfmation received fromthe Ad server on a |ock screen of
t e user term nal

a third step where the Ad nopdule detects event
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informati on generated according to a user input through the
user term nal and conpares the event information with r
generation conditions set to correspond to
i nformati on;

a fourth step where the Ad nodule generafes rewards
based on a result of the conparison of the third step and
transmts the generated rewards to the Ad seyver; and

a fifth step where the Ad server aves the rewards
received from the Ad nodule to coryespond to the wuser
termnal and transmts the saved rewards so that the saved
rewards can be used in at | east one¢/of the applications,
wherein t he reward eration condi tions are
differently set according to tAe Ad information.

15. The adverti si met hod according to claim 14,
wherein the reward neration conditions include event
information set for/ at |east one selected from a group
consisting of lock/state release, input to a user interface
inserted in the/Ad information, access to an address |inked
to the Ad /information through the use input, and
installatiaqg of an application corresponding to the Ad

n through the user input.

The advertising method according to claim 14,
the first step includes: by +the Ad nodule

transmtting stored identification (ID) information of each
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of the applications to the Ad server, and

wherein the second step includes: receiving/ Ad

information based on the ID information of each t he
applications fromthe Ad server.
17. The advertising method according claim 14,

wherein the first step includes: by e Ad nodule

transmtting ID information of th | at est - execut ed
application to the Ad server, and
wherein the fifth step includ by the Ad server,
transmtting the saved rewards so at the saved rewards can
be wused in an application /corresponding to the |ID
information received fromthe
18. The adverti si met hod according to claim 14,
wherein the fifth ep includes: by the Ad server,
distributing and trghsmtting the saved rewards at a ratio
set for each of tHe applications so that the saved rewards
can be used in ch of the applications.
19. he advertising method according to claim 18,
wherein /the fifth step includes: by the Ad server,
automayi cally varying the set ratio based on the nunber of

fcations installed in the user term nal.

20. The advertising method according to claim 18,
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wherein the fifth step includes: by the Ad server, receivi

a user input provided fromthe user term nal and varying the
set ratio according to the received user input.
21. The advertising method according to/ claim 14,

wherein the fifth step includes: by th Ad server

transmtting the saved rewards to a server Lorresponding to
each of the applications and registering/the saved rewards
so that the saved rewards can be used Ao purchase itens or
goods.

22. The advertising nmethdéd according to claim 21,
wherein the fifth step includ exchangi ng rewards assi gned
to each of the applicatigAs for points according to an
exchange rate set for/ each of the applications and
registering the points/in association wth user information
of the wuser ternynal corresponding to each of the

appl i cations.



Claim

1. An advertising system for providing advertisenments on
a lock screen of a user termnal, conprising:

one or nore applications installed in the user termnal;

an advertising nodule inserted in each of the one or nore
applications and configured to display advertising information
on the lock screen, detect event information generated in
association with the user termnal, generate reward information
if the event information satisfies reward generation conditions
predefined i n correspondence to the advertising information, and
transmt the reward information to an advertising server; and

the advertising server configured to save rewards based on
the reward i nformati on received fromthe advertising nodul e,

wherein the reward generation conditions are differently

defined according to the advertising information.

2. The advertising system according to claim 1, wherein
the reward generation conditions include event information
predefined for at |east one of unlocking of the user term nal,
an input to a wuser interface inserted in the advertising
information, an access to an address linked in the advertising
information, and installation of an application corresponding

to the advertising information.



3. The advertising system according to claim 1, wherein,
when the one or nore applications are installed in a plura
nunber in the user termnal, the advertising nodules inserted
in each of the plurality of applications are integrated into a
single advertising nodule, which is <configured to store
identification information of each of the ©plurality of
applications, and add or delete, according to addition or
deletion of each of the plurality of applications, the

identification information of the correspondi ng application.

4. The advertising system according to claim 1, wherein
the advertising server transmts the saved rewards to at | east
one of the one or nore applications so that the rewards are

available in the at | east one of the one or nore applications.

5. The advertising system according to claim 4, wherein
the advertising server transmts the saved rewards to the
application nost recently executed in the user term nal based
on identification information of the nobst recently executed

appl i cation.

6. The advertising system according to claim 4, wherein
the advertising server distributes and transmts the saved
rewards to the at | east one of the one or nore applications in

a ratio predefined therefor.



7. The advertising system according to claim 6, wherein
the advertising server automatically changes the predefined
ratio according to the nunber of the one or nore applications

installed in the user term nal.

8. The advertising system according to claim 6, wherein
the advertising server changes the predefined ratio according

to a user input provided fromthe user termnal.

9. The advertising system according to claim 1, wherein
the advertising server transmts the saved rewards to a server
corresponding to at |east one of the one or nore applications

so that the rewards are registered in the server

10. The advertising system according to claim 4, wherein
t he advertising server exchanges the rewards transmtted to the
at least one of the one or nore applications into points
according to an exchange rate predefined for the at |east one
of the one or nore applications, and transmts the exchanged
points to a server corresponding to the at | east one of the one
or nore applications so that the points are registered in the

server.

11. The advertising system according to claim 1, wherein

- 43 -



at least one of the one or nore applications provides one or

nore itenms purchasable with the rewards.

12. The advertising system according to claim 1, wherein
the advertising nodule is activated based on a user action made
in association wth the user termnal to display the advertising

informati on on the | ock screen.

13. The advertising system according to claim 1, wherein
the advertising nodul e displays nmultiple pieces of advertising
information provided from the advertising server on the |ock

screen at a predefined tine interval.

14. A nmethod for providing advertisenents on a | ock screen
of a user termnal, one or nore applications being installed in
the user termnal, an advertising nodule being inserted in each
of the one or nore applications, and the method conprising the
st eps of:

(a) displaying, by the advertising nodule, advertising
information on the | ock screen;

(b) detecting, by the advertising nodule, event information
generated in association with the user term nal and conpari ng,
by the advertising nodule, the event information with reward
generation conditions predefined in correspondence to the

advertising information;



(c) generating, by the advertising nodule, reward
information according to a result of +the conparison and
transmtting, by the advertising nodule, the reward information
to an advertising server; and

(d) saving, by the advertising server, rewards based on the
reward i nformation received fromthe adverti sing nodul e,

wherein the reward generation conditions are differently

defined according to the advertising information.

15. The nethod according to claim 14, wherein the reward
generation conditions include event information predefined for
at | east one of unlocking of the user terminal, an input to a
user interface inserted in the advertising information, an
access to an address |linked to the advertising information, and
installation of an application corresponding to the advertising

i nformati on.

16. The nmethod according to claim 14, wherein the
advertising information is provided fromthe advertising server
according to identification information of the one or nore

appl i cations.

17. The nethod according to claim 14, further conprising
the step of:
(e) transmtting, by the advertising server, the saved
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rewards to at | east one of the one or nore applications so that
the rewards are available in the at | east one of the one or nore

appl i cations.

18. The nmethod according to claim17, wherein the step (e)
i ncl udes:

(e') distributing and transmtting, by the advertising
server, the saved rewards to the at | east one of the one or nore

applications in a ratio predefined therefor.

19. The nmethod according to claim18, wherein the step (e')
i ncl udes: automatically changing, by the advertising server, the
predefined ratio according to the nunber of the one or nore

applications installed in the user termnal.

20. The nethod according to claim18, wherein the step (e')
i ncl udes: changi ng, by the advertising server, the predefined

rati o according to a user input provided fromthe user term nal

21. The method according to claim 14, further conprising
the step of:

(f) transmtting, by the advertising server, the saved
rewards to a server corresponding to at | east one of the one or
nmore applications so that the rewards are registered in the

server.



22. The method according to claim17, wherein the step (e)
i ncl udes: exchanging, by the advertising server, the rewards
transmtted to the at | east one of the one or nore applications
into points according to an exchange rate predefined for the at
| east one of the one or nore applications and transmtting, by
the advertising server, the exchanged points to a server
corresponding to the at | east one of the one or nore applications

so that the points are registered in the server.

23. The advertising system according to Caim 1, wherein
the advertising information is provided from the adverti sing

server.

24. The advertising system according to Claim 1, wherein
the advertising nodule is installed in the user termnal in

parallel to each of the one or nore applications.

25. The advertising system according to Claim 23, wherein
the advertising information is provided from the adverti sing
server according to identification information of the one or

nore applications.

26. The nethod according to Cdaim 14, wherein the
advertising information is provided fromthe advertising server.
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27. The method according to Caim 14, wherein the
advertising nodule is installed in the user termnal in parall el

to each of the one or nore applications.

28. The nethod according to Claim17, wherein the step (e)
conprises the advertising server transmtting the saved rewards
to the application nost recently executed in the user term nal
based on identification information of the npbst recently

execut ed application.

29. The advertising system according to Claim 26, wherein
the step (a) conprises the advertising nodule displaying
mul ti ple pieces of advertising information provided from the
advertising server on the lock screen at a predefined tine

i nterval

30. A nethod for providing advertisenents on a | ock screen
of a user termnal, one or nore applications being installed in
the user termnal, an advertising nodule being inserted in each
of the one or nore applications, and the method conprising the
steps of:

(a) the advertising nodule displaying advertising
information on the | ock screen;

(b) the advertising nodule detecting event information
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generated in association with the user termnal, and conparing
the event information wth reward generation conditions
predefined i n correspondence to the advertising information; and
(c) the advertising nodule generating reward information
according to a result of the conparison
wherein the reward generation conditions are differently

defined according to the advertising information.

31. The nethod according to Claim 30, wherein the
advertising nodule is installed in the user termnal in parall el

to each of the one or nore applications.

32. The met hod according to Caim30, further conprising
the step of:
(d) the advertising nodule saving rewards based on the

reward i nformation

33. The met hod according to Caim32, further conprising
the step of:

(e) the advertising nodule transmtting the saved rewards
to at least one of the one or nore applications so that the
rewards are available in the at |east one of the one or nore

appl i cati ons.



