WD 03/ 071446 PCT/ AU03/ 00203 SYSTEM FOR PERM SSI ON- BASED COVMUNI CATI ON AND
EXCHANGE OF | NFORMATION Field of the Invention The present invention

rel at es twoasmysiiem f or perm ssi on- based comuni cati on 5pramd@sobmsge of
information and, in particular relates JLo a net hod and system for

per m ssi on- based comuni cati on and exchange of information by neans of a
neutral and unified database in which the consuners remi n anonynous.
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anal ysi s and'dYifEf B%@P%Ste ”E)Wh'ng oSt FE © fge scale first began

in the 1950s whep, ltdzgungarl i est conputers with the capacity to manage and
assim | ate huge anounts of consuner data were devel oped. However, consuner

data 20 was ver Yoflinkhy gadrd, basiteseapleaveispent very tngd aoourmmortmmpndrrmnheyhe
participation and cooperation con r sghagis. The
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bei ng i nundate anno advertising and marketin ssages and
Sﬁ%dﬂén

even di r ect Ead)yesn 8ilipng dé’t'?réﬁée W”W@ketﬁ%ﬁe?mara”gtaﬂ\éﬁ“

addi tion, thersetRtlyshd efticatahark@andbell fredudatanddedicasto quSmlndarsm ent ifically
significant results that could be used to achieve nore effective and

ef ficiens adver tih sidagtometievetekgstddrparkating land advedising|ang maike iapraveniteasi ng
popul arity f?)fth%]  Absuitel ln?é?gsttah@sﬁéﬁﬁ#n?%@?ns iR tGQ%\Ea@ureél‘%ﬁ&e t hr oughout

the world, It een easier in ord 0 obtain mass 30 ntiti sof

mar ket i ng aﬁ%ﬁ'ﬁa‘i’feﬁei wlegiiopanalveis apd RteRIptREAN,T GPNSUBIes dAE 08 a FE° AR al so

becone easi fit Ee@a@rnqué aig5 0 g e trRtbaisikw@iipagrs withvae tagzicgto nemapeas] sal es or

gagﬁsm(r)][(];? %% %&?dhuge altn%%lgtls of Ec?nsﬁr%grs artrae\ll’vgre dl\*/‘e‘?op%ﬂf‘%%te%, édﬂgﬁ%&c&ataon wi th
20  was very difficult and expensive to collect and required the participation and cooperation

of consumers on a non-anonymous basis. The collection and analysis of consumer data

improved and customer lists based on demographics, spending patterns, and other
information were generated, exchanged and sold by various businesses. Often this
resulted in consumers being inundated and annoyed with advertising and marketing
25 messages and even direct sales solicitations by phone, mail or other means. in
addition, the statistical analyses of the data did not yield scientifically significant results

that could be used to achieve more effective and efficient advertising and marketing.

With the development and increasing popularity of the internet and the explosion
of computer usage throughout the world, it has been easier in order to obtain mass
30 quantities of marketing and advertising data from a variety of consumers. It has also
become easier to provide targeted marketing, advertising, coupons, sales or bonus
offers, etc. directly to consumers. The consumers interaction with such marketing and
advertising messages such as banner ads can be tracked in order to obtain data

including click through rates, time spent on any given web page, whether consumers



advertising nessages such as banner ads can be tracked in order to obtain
data including click through rates, tinme spent on any given web page,

whet her cwoamersge WO 03/ 071446 PCT/ AU03/ 00203 2 vi ewed alpicTparoBioazes of a
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nunber of advertisene t c must Vi e h thods is so
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shi ft in PQUESlol B AR pakRulaPERhatiolid J%le%s&f &rléofdefh@tcb%n%ﬁ's product s

and services, the rrare{g%rmﬁace I'sS moving away from prod uct centric focus to
one of cust&'ﬁrﬁﬁ'd toarigu @dyertw@manta Presetted ¥a E@q’ﬂ}@ﬁ%s‘é\g%‘mg that draLstetisticd

busi ness Strél%m@énﬂa&u&é@bg% daf2as pécﬁ%@éﬁ’lllbé&fé usBies mepdtiérotoivid@ndachy and 25
under stand t he cust t heir nee [ busi Q)ess strategy often
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i ndi vi dual s earnin about = custoner behavi our,

busi ness is bet trrs mafkepidce leﬂmr@ntﬁﬁmtmre&ﬁr@ ysHifeih gelveNfass ageendd® to
buyer. With a proliferation of products and services, the marketplace is moving away
from product centric focus to one of customer centric. As a direct consequence a well
documented business strategy has emerged that recognises the need to identify and

- 25 understand the customer and their needs. It is a business strategy often referred to as

Customer Relationship Management (CRM). It focuses on customer retention and
leverages technologies and business processes to understand the customer, not as a
broad demographic group but as individualsT In theory, by learning more about
customer behaviour, business is better able to more accurately target messages to

30 individuals or individual accounts.

The reality however is that customers do not want to be managed, they do not
want to have relationships with thousands of independent companies and they certainly
do not want these business to hold vast amount of personal information on proprietary

databases.



30 individual s or individual accounts. The reality however is that
custoners do not want to be nmanaged, they do not want to have

rel ati onswops/owi4#dr t housands of i ndependent conpani es and PCirezu0s®020ai nl y

do not want these business to hold vast _anount of personal information on
proprietary databases. WO 03/071446 PCt/ AU03/ 00203 3 The above-descri bed
conventional nethods have failed to provide a nmarketing tool for consuners
t o anonynously afie wo\/efdeiscrbéq'comemehalmmtmdeIhmﬁsfatlem to psividessearkéting
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them in return BBEIo&ﬁégﬁﬁ%‘ﬁo@nd val ue.

20 In order to seek to overcome the problems described above, the inventors have

implemented a model that empowers the consumer and allows consumers to control
their relationships with individual businesses (Business Relationship Management). A
neutral database where the system of the present invention acts as the intermediary and
the honest broker, creating the framework for exchange. Consumers manage their own
25  information and through a permissioning system, permit businesses and third parties to
communicate and maintain a dialogue with them, in return for relevance and value.

In this way the preferred embodiments of present invention provide a method for
effectively and efficiently capturing accurate consumer data that is statistically reliable
and using the consumer data in a manner-to provide increasingly targeted marketing

30 and advertising information that is desired by consumers and businesses, while
overcoming the privacy and intrusion concerns of consumers.

In addition, preferred embodiments of the present invention provide methods and
systems for allowing consumers o anonymously and voluntarily market themselves to

businesses in order to obtain only desired business solicitations in the form of



In this way the preferred enbodi nents of present invention provide a nethod
for effectively and efficiently capturing accurate consuner data that is
stati sti cablog/orahé abl e and using the consuner data in a mamndrBooysovi de
increasingly targeted marketing 30 and gdvertising information that is
desired by consunmers and busi nesses, while overcom ng the privacy and

i ntrusion concerns of consuners. In addition, preferred enbodi nents of the
present i nveafvpgsingars/maketng modkstsavile a&»ﬂ&tgebmmbssesad) bewiratg nwomswrer s t o
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aut omat i cal | a%ﬁisa %rPP"OB‘Pr@ftP P@S“'T'ﬁ@ bﬁ?%‘é’rﬁ’[’ thenkeywerdsrin their pieéile. al | ows
busi nesses to target pronDtlons to consuners based upon the keywords in
their profile. According to one aspect of the present invention there is

di scl osed a net hAd:ofrdDrﬁg to]&e@@ﬁéﬂt aﬁhgﬁmmmemtmh%é?@ts'dmjo%ggggr%ﬁ%g rflérhe

t hod
(r:rgr r gs pgﬁglp :?Igersnlt’g A" %ﬁ%ﬁa éﬂ?&m?ﬂ? e>§ ﬁ%? @gh\gth%%d’%g\g?f%g%e{h@:sgepé oEonsuner
i nformation (é)ecele\églﬁlmgtc?ﬁsuﬁ%?ﬁmﬁtld oﬂ@éﬁ% Hlﬂ&toca? a'ht?z oﬂ&gwﬁﬁ% on for each

consuner-identif ornati on and con
consuner; §°'Q%‘)“e§5t \6? BRENIUREeT BdaTeg ey rﬁﬁéa\@ﬂtthé ngmemtwrmﬁqn@nmpmmg

consurer - i depihichhéungsri@ear Mg |df@mrﬁatlor?%ﬁdéﬂﬁfm&%&#@iﬁﬁrmatlo%%r Eﬁ’” ng the
consuner proflle |nfornat|on in consunmer profile records int consuner

dat abase; ((?5) Gi vi ng a profile informati on search request froma

request ofs Vi a §8@ﬂgcthe c&%uﬁ%ﬂ“@ﬁﬁ%éfﬁ\%‘r%&tfeﬂ W BSLE0D, llg?n g@g(f r%%c?rﬂ%%t uest

specifies at | east one consuner criterion,
consuner datca'ﬁélgﬁrgﬁa'i’ﬁf@ntl fy sel ect ed consuner profl | e records cont ai ni ng

consuner | I estB af othgaélson whi Fl H$ p the consuner profile criterion in
order to obt i n Sorng the gonsymer ?ro & f[fermation in consumer profile records in the
consumer database;

(d) receiving a profile information search request from a requestor via a search
20  request receiver, wherein the search request specifies at least one consumer profile
criterion;

(e) searching the consumer database to identify selected consumer profile records
containing consumer profile information which match the consumer profile criterion in
order to obtain a search resulf; and

25 (f) providing the search result to the requestor via a search result provider,

wherein the search result does not include any consumer-identifying information.

Preferably, the selected consumer profile records each correspond o an
individual selected consumer, and whereinthe method further comprises the steps of:

30 (g) receiving promotional information from a promoter via a promotional information
receiver; and



25 (f) providing the search result to the requestor via a search result
provider, wherein the search result does not include any
consuner -woaatrfagé ng i nformati on. Preferably, the sel ect @dTexanswooes
profile records each correspond to an individual selected consuner, and
wherein the method further conprises the steps of: 30 (g) receiving
pronotional information froma prompter via a promotional information
recei ver; anfd) WOPOSHDY thesgoPainaliofBrigR0 ® the s¢ljtepeansimibrsgid e pronot i ona
|nfornatlonphgmhgﬁa§ﬁ&ﬁﬁm§¢mgggéuners via a pronotional information
provi der; wherein consuner-identifying information is not provided to the
pronoter.  SvhBregf @malrhgr;iddnitiyingairbotion stideprodiosmoitsssomber.st eps of @1 (i)
recei ving consuner response information corresponding to the pronotional
information via a consuner response receiver in order to obtain a response
rowdln It to the pronoter via a

| t d t
{ 2:gonse pesul(!t ) BE(W?H%IIh ﬁtﬂad f)ﬁggrgq%ﬁ‘%f'gfgsﬁ%?ﬁ%%fe result does not contain
any consunegy i depdhifing @&Shmeplgg%ﬂsg ﬂﬁormjaﬁorP 50%%@60%9%& o ﬁlg%ponpotlorqqt er has a

pronot er flnanC|aI account erein receiving pronotiona
i nf or mat i on P'BYIehY pcemmymer reI’SB‘P'ISﬁé?CGé/Gﬁ'ﬁrqr@é@ Qhiain @urqeaponsmeresmv ambt er

financi al %founérowgm I_Férgm)'%l on f 15 Prgeferabl , the pronotion fee
conprises elt her PRONEE ary G Folys trqétgea;?rgmo IR QP?eoWS”'PP@IVE’P%\bI y, each

consuner hagn@wh&BHUREfeshIrRg Péé?ﬁho@s%?y&ﬁalﬁ Q@ Wﬂ&gﬁérqd%ﬁﬁ/ SHeSinRbn.

recei ving consumer response iInformation correspon pronoti ona

20 inforiomtion further conprises the steps of: (i) |dent| fyl ng a consuner
fi nanci al account corresponding to a received consunmer response; (ii)
crediting that cBiskurily: epshriproptar hasccrramptenfindncial acomst emd whersip tstef ee; and
(i) repeabi r@%@ﬁ@ﬂ’émﬁh&naﬁﬂ%nﬁéﬂ& fﬂ(oﬁfthgﬁ%cﬁ&‘?tﬁ{q\éﬁgonﬁggéggg& d{g Wﬁeponse

Preferably, each onp as a pronoter financial account erein the
step of rel@MAH '”%'Eﬂ?iﬁ??@l"”trbé@ﬁﬁ?f@%t'oi”rﬁ?%rnatl on corresponding to the

pronotional information further conprises the steps of:
15 Preferably, the promotion fee comprises either monetary or non-monetary
consideration.

Preferably, each consumer has a consumer financial account and wherein the
step of receiving consumer response information corresponding to the promotional
20  information further comprises the steps of:

0] identifying a consumer financial account corresponding to a received consumer
response;

(if) crediting that consumer financial account with a consumer response fee; and
(iii) repeating steps (i) and (ii) for each received consumer response.
25

Preferably, each promoter has a promoter financial account and wherein the step
of receiving consumer response information corresponding to the promotional
information further comprises the steps of:

(iv) identifying a promoter financial account corresponding to the promotional
30 information; and )

(v) debiting the promoter financial account by a promotion response fee.



(iv) identifying a pronoter financial account corresponding to the
pronotional 30 information; and (v) debiting the pronoter financial
account byoasprameti on response fee. WO 03/ 071446 PCT/ AUOCA0A03/0003
Preferably, the consunmer response fee conprises one or both of nonetary and
non- nonet ary consideration. 5 Preferably, the nethod further conprises the
additional steps of: (i) receiving a consuner-supplied redenption request
for a value; (ii) debiting the consuner financial account by the val ue;
and (iii) providing the value to a consuner-nom nated destination. 10
Preferably, the E@?@%#hwﬂ?ﬁw&w@p@aﬁf?ﬁa?marﬁeéenﬁpi%c&&ofdn@e@ryme of :
(i) an SM5S semdiongtaprcogsiaerhtidn.i) a financial institution account; (iii) a
third-party goods/service provider; (iv) a third-party goods/service
voucher provider; 15 (v) a third-party cash provider; (vi) an SM5 sendi ng

Pl nanetaP accountrerany e mtid babersory b illRbrESatcher provi der
financi al aggoung .. i e : ' financial account.
20 Preferabﬁ§, oﬁgﬁg&gﬁ%?%hgép%ﬂ%ﬁ%%%géﬁé¥ﬁ?§ ggﬁgyégﬁﬁ%eceiver, t he

promot i onal (i)i nf esbi iteNcdnsaMerdREncHI dcdolft BYANSVHIR: ah@Sponse recei ver
conprise one or nore of: (i) a consuner interface; (ii) an email program

25 (iii) a $§Wortpmddivate aketd g eors8ivB)-npniogied destiibtion. an el ectroni ¢ dat a
i nterchange (EDI) program (v) a wireless application protocol (WAP)
program or (vi) other electronic information transm ssion neans. WO

?g’/ gzlé Eg/g fﬁ}%ﬁeﬁ%ﬂgx% %)g érﬁ%rﬁm}%%ﬁmla}(ed c}ers]t?na%(())r? gourrq;?r{seis Qr];eocgrnn?grieg ' ecei ver

0] an SMS sending program;
(i) a financial institution account;
(i) a third-party goods/service provider;
(iv)  athird-party goods/service voucher provider;

15 (v) a third-party cash provider;
(vi) an SMS sending program financial account:
(vii)  a third-party goods/service provider-financial account;

(viii)  a third-party goods/service voucher provider financial account; or

(ix) a third-party cash provider financial account,

20
Preferably, one or more of the consumer information receiver, the promotional
information provider and the consumer response receiver comprise one or more of:
0] a consumer interface;
(i) an email program;
25 (i)  ashort message service (SMS) program;

(iv) an electronic data interchange (EDI) program;
(v) a wireless application protocol (WAP) program; or

(vi)  other electronic information transmission means.



of an application programwhich is adapted to receive third-party-supplied
consuner profile information fromthird party application prograns. 5

Pr ef er abl wp mslhelseonsuner interface perforns the steps of: PCT)AUBOE08I ng
consuner-identifying information froma,consuner and storing that
information in a consuner-identifying record; and (iii) receiving consuner
profile information froma consuner and storing that information in a
consumer profi | e Preersply. tha corppepeintppnstion reneivein a0 B piogtast fakive thedeor ns t he
step of receirshapplicaibhHE ram whAtd édéyag té FREQTSRIk-BBY-EMicd CROGHrEr by: (a)
di spl ayi ng a consuner - i gentl fél ng i nformati on questionnaire having a
plurality ofP™f %Tgfrﬂﬁtﬁ” QN BEQ PYDRPPHGEEITROIAME: 15 (b) recei ving the
consuner-identifying information via the information receiving fields.
Preferably, the consuner interface perforns the step of receiving the
consuner 5 profi | erdfertbly, s terRunEPiMeFaQIRFUMRY the ¥iep2B: (2) di splaying a first
plurality of consumer profile questions each having a predeterm ned nunber
of sel ect abl e anéher steceindg cdsumetidentifying infornsation frogupginsedeseidsttringns  of
those sel ectipfiliforARaNehS doRsdrRdridndfing fQBRgRS Profile information. 25
Preferably, the consuner interface perforns the further step of receiving
updat ed consunefii)pr ofectieing ndreumet profie fnfaimatoncfaons & Betisulner afdgtothgamtayi ng a

second pl urgld atigrg mcao&%glrmérpg%@g%&dquesti ons each having a predeterm ned
a

nunber of selec I e answers erein the second plurality of consuner
profile guestions differ fromthe first plurality of consuner profile
questions; 30 and (b) receiving consuner-supplied selections of those

sel ect abl e answePgsferably,fibe corshmenipeedampedomssLiire step vbfeckieing ndreunet-i on. WO

03/ 071446 Fﬁg&ﬁﬁpﬁmggggﬁon@mﬁ%q%ﬁ§§Q$¥. at | east one of the first plurality

of consuner pr e questions has a r%levance period and wherein the

met hod conpr(ases displeyiggid cénsamal-idshtdandihforfatioh dfedtioABirehating 8 WMty of

repl acenent ¥: Qrsmmaﬁ(r)r§retcgivitnggﬁglgs;%%surrer profile questions for which the

15 (b) receiving the consumer-identifying information via the information receiving
fields.

Preferably, the consumer interface performs the step of receiving the consumer
profile information from a consumer by:

20 (a) displaying a first plurality of consumer profile questions each having a
predetermined number of selectable answers; and

(b) receiving consumer-supplied selections of those selectable answers to form the
consumer profile information.

25 Preferably, the consumer interface performs the further step of receiving updated
consumer profile information from a consumer by:

(a) displaying a second plurality of consumer profile questions each having a
predetermined number of selectable answers and wherein the second plurality of
consumer profile questions differ from the first plurality of consumer profile questions;

30 and

(b) receiving consumer-supplied selections of those selectable answers to
form the updated consumer profile information.



5 rel evance period has expired. Preferably, the consumer provides the
consuner information either as an individual person or as a representative
of a busiwess7mds Pref erably, the consunmer is a represent CTa/00/002A3

busi ness and the consuner information iis information relating to the
identity, characteristics and preferences of the business. Preferably, the
consuner-identifying information conprises any information 15 about an

i ndi vidual consuner whose identity is apparent, or can reasonably be
ascertained, fromthe information or OBIHIOH Pr ef er ab]

, the
consuner - i dent | f {Teheyabhad leagiong 9f e Mt @?@ty(%§°r@|“mﬁ‘tf?r%f"%ﬁu%§“°'l?d??§ﬁ’rrer' s: 20
(i) name; (réleyanaelperegisand wheteln)thg methed rombreses the(additiohal step wirkssking friom) enai |

address; 25 (c\éh%urxgr&g% &%n{]%{gﬁers té]}ﬁ'o!;g c&%hﬁe%mﬁ% Eﬁﬂegtlo fOI(V\\M él’! t)nefl nanci al

account i nfSrivatl on consurrer ormat | on conpri ses
any |nfoﬁnaﬂﬂ@ﬁmﬁ%P@FﬂHQSGEEP@o denogr aphi c, SOC|ograph|c lifestyle,
financial, purchasing, returning and other characteristics or preferences
of a consuner. WO 03/071446 PCT/ AU03/00203 9 Preferably, the profile

| nf or mat i on_ SOMPblhésf SN SUBIRThPLALIE: b AEABHSY: B

third-party-supplie rmation Preferab
consumer - suppivi 'Rﬁ"mqrésﬁrﬁ?%?ﬁ?&ﬁt'%d&ﬁkﬁm?%ses information relating to
one or nore of a consumer's (a) gender; (b) |anguages; (c) purchasing
habits; 10 (d) internet usage; (e) telephone usage;

10 Preferably, the consumer is a representative of a business and the consumer
information is information relating to the identity, characteristics and preferences of the
business.

Preferably, the consumer-identifying information comprises any information
16 about an individual consumer whose identity is apparent, or can reasonably be
ascertained, from the information or opinion.

Preferably, the consumer-identifying information comprises one or more of a
consumer's;

20 () name;
(i) address;
(iii) phone number;
(iv)  fax number,;
(v) email address;
25 (vi)  workplace name;
(vi)  date of birth; or

(viii)  financial account information.

Preferably, the consumer profile information comprises any information relating
30 to demographic, sociographic, lifestyle, financial, purchasing, returning and other
characteristics or preferences of a consumer.



(f) accommodation type; (g) shopping preferences; (h) marital status; 15
(i) parental status; 0) pet ownership status; (k) vehicle ownership status;
(1) horme werenstise status; (m entertai nment preferencespPcIMyoa)pozosavel
preferences; (0) sports interests; (p% i nvestnent; or (q) enploynent
status. 25 Preferably, the consuner profile information further conprises
perm ssion information and preference information. Preferably, the
perm ssion information conprises information which defines one or nore of:
WO 03/071446 PCT/ AU03/ 00203 10 (i) which itenms of consumer profile
information a conSiRfaRY.ithe Ripfie infRymetPnRerwrisescansupgrsupRlied RIafie parties; (ii)
consi der at i aiforati@nandRiFd-patyvdubplied @rdfie infomeqtiont 0 make t hose |tems of
consuner profile information available to third parties; 5 (iii) a
frequency at which a consuner is willing to nake those items of consuner
profile informat]j vail able to thir ti and erjod of tine
during which a c Wgetﬁ% ’%CWW?%P?‘B%&%& 'E‘fﬂg@aé'ol‘f’% @@ﬁg?ﬂrer profile
i nf or mat i on relattig t@brhecortroore lof & dorpameies. 10 Preferably, the preference
i nformation conprises information which defines one or nmore of: (i)
busi nesses or ty@é dfe"Befsi nesses the consuner is willing to receive
pr onot i onal inf@%matloreJ from (ii) products, services or types of products
or services the ?regr LS Wi Il ng to 15 receive pronotional information
about; (iii) conghdergfinBingnsasuner is willing to accept to receive that
pr ormtl onal

10 (d) internet usage;

(e) telephone usage;
1) accommodation type;
(9) shopping preferences;
(h) marital status;
15 0] parental status;
() pet ownership status;
(k) vehicle ownership status;
)] home ownership status;
(m)  entertainment preferences;
20 (n) travel preferences;
(0) sports interests;
(p) investment; or

((s)] employment status.

25 . Preferably, the consumer profile information further comprises permission

information and preference information.

Preferably, the permission information comprises information which defines one

or more of:



information; (iv) consideration a consuner is willing to accept to respond
to that pronotional information; 20 (v) frequency at which a consuner is
willing tworsoeise that pronmotional information; (vi) percatAwB/oviose
during which a consumer is willing to receive that pronotional

information; (vii) format in which a consunmer is willing to receive that
pronotional information; (viii) delivery channel by which a consuner is
willing to fiecei whick lierms pirconsumepadfile iaBrmatioo arcatsuorer iSwilking tausékeesses or
types of busiArsReSHiSag@ASUNEr is not willing to receive pronotional
information from and (x) products, services or types of products or

servi Ces t heeu)consmaratusn aobnsuimiel isvgdlliigito at@peioveakertodsetiieadal corizbimenat i on

about . QR nyan g}g{aég%(h%ég@es 11 Preferably, the consuner-supplied

proflle |nf Fmation durt es'd relationship indicia. Preferably,

the rel ati onggi pa'fr@éih&b@at@@fﬂ?fé @&@uraerr.@mmbv&wk@mwmem@@hcgh@nmI chis 5
associ ated w ng: (i) a business; (ii) a

product ; (W‘?ﬂ%'5%%4%\97‘@}53"3?%‘3\3‘3ﬁ"ﬁﬁ?%ﬁ%tﬂf’%nal canpai gn; and 10 (v) a
consumer. Prigf eré%ﬁoddfhﬁ’lerdﬁ @Wﬂaﬁgb&shﬁln@@mﬂh qg%kg%féﬂémégerably t he

conmbi nation of a pluralit anuneri c characters

rel ati onshi ﬁonwmeepr@f“?ﬁ@rmﬂ%a\f%aw Erthixd pasties. Code as described herein.
Preferably, each relationship indicia is controlled by a particul ar

busi ness. 20 Preferably, the third-party-supplied profile information

conpri seg i nf or mptdisbly, iR FeieRbhct MPRBHEH coFiSesQhforn SRR SR defines(Re Credit

SCor e,
or more of:

M businesses or types of businesses the consumer is willing to receive promotional
information from;

(i) products, services or types of products or services the consumer is willing to
15 receive promotional information about;

(i‘ii) consideration a consumer is willing to accept to receive that promotional

information;

(iv) consideration a consumer is willing to accept to respond to that promotional
information;

20 (V) frequency at which a consumer is willing to receive that promotional information;

(vi) period of time during which a consumer is willing to receive that promotional
information;

(vii)  format in which a consumer is willing to receive that promotional information;

(viii)  delivery channel by which a consumer is willing to receive that promotional
25  information;

(i) businesses or types of businesses the consumer is not willing to receive
promotional information from; and

(%) products, services or types of products or services the consumer is not willing to
receive promotional information about.

30



(b) credit card purchases; (c) nunmber of frequent flyer mles or
redenptions; 25 (d) travel tickets purchased; (e) web surfing activities;
(f) tel evweios7waé chi ng habits; (g) radi o watchi ng habi t PCT(A)03N0€203 paper
reading habits; 30 (i) magazine watchipg habits; WO 03/071446

PCT/ AU03/ 00203 12 Q nobile phone usage; (k) internet transactions; (1)
poi nt of sale purchases; (m received and paid bills; 5 (n) retail point
of sale (POS) tr Breéaiarly, dhfrscons@m9r-ﬂuép|@ﬁWfﬂﬁaﬁfarlmnobMﬁ‘éscomm&eﬁ)@nk account
i nformati onjelatloRdhis i@, trading activities; (r) superannuation fund
information; 10 (s) nobile phone location; (t) intelligence quotient (I1Q
t est results (u) personality test results (v) newsletters; (w) resune

i nformation; é i nternet purchasi ng behaV| our; and (y) ke wor d
searches. Pr ef er Bisfeyably, e telsiignahiprindicia eayaryises. a iativelssnigie Wénelaavf%qhngl e

dat abase 501 agsocRtddrvtihi dné of fnofRdraapksving?0 Pref erably, when the consuner
dat abase is a single database, the step of storing the

consuner - i déhti f gbngnasaf ormati on in consuner-identifying records in the
consurmer Sabase corrprl ses storing the consuner-identifying information
ina formwhlch PRAFt s searching.

iii) a service;
{iv) a promotional campaign; and

10 (V) a consumer.

Preferably, the relationship indicia takes the form of a combination of a plurality

of alphanumeric characters.

15 Preferably, the relationship indicia takes the form of a Pure Code as described

herein.
Preferably, each relationship indicia is controlled by a particular business.

20 Preferably, the third-party-supplied profile information comprises information

relating to one or more of a consumer’s:
(a) credit score;
(b) credit card purchases;
(c) number of frequent flyer miles or redemptions;
25 (d) travel tickets purchased;
(e) web surfing activities;
) television watching habits;
(@) radio watching habits;
(h) newspaper reading habits;

30 @ magazine watching habits;



25 Preferably, the step of storing the consuner-identifying information in
a form which inhibits searching conprises storing the consuner-identifying
i nf ormat iwo w714ecrypted form WO 03/ 071446 PCT/ AUO3/ 00208 T/ALR3MomBer abl vy,
when the consuner database is a pluralify of consuner databases the
consuner databases are |inked databases. Preferably, each
consuner-identifying record has a correspondi ng consuner 5 profile record
and wherei n each(tor respemiiongugsgier of records stores a conmon
consuner-identifying indicia which is unique to that consuner. Preferably,
one or nore of tHe seBPEIF FAYEEYSy ecei ver, the search result provider,

the pronotional informtien, 1 . and the response result information
10 provider corrpWse l5g;ri;rlieogr %ngrghéésgé (i) a business interface; (ii) an

emai | program ((rh)) mRcah&yindpasalge service (SMS) program  (iv) an EDI
program 15 (v) a wireless application protocol (WAP) program or (vi)

ot her el éct r oni c(r)nf oletailtroivhoftsaler(EMISs kansactivnsins. Pref erably, when the
search request receiver conprises the business interface, the interface
performs the steg’ of 'PYRYICHIARYRaM %0 i 1 e i nformation search request from a
20 requestor by: p()a) o TAR- o1 LYW To A I dr ality of selectable consuner profile
criteria; and (b5 recel.ving requestor-supplied selections of those

sel ectabl e crite(dya tehafotrampindwtivids9file information search request. . 25
Preferably, at |east sone of the selectable consuner profile criteria
correspond to tlie sesupetaabliationfisganfermaon;he consuner profil e questions

di spl ayed by the consuner interface. Preferably, the sel ectable consuner
profile ©Oriterial®orrBeEmiens §caiopel ati onship 30 indicia controlled by

the requestor. Wy 03/0£}348 i id] 8%%tns 14

(u) personality test results;
v) newsletters;
(w) resume information;
15 (x) internet purchasing behaviour; and

W) keyword searches.

Preferably, the consumer database comprises either a single database or a
plurality of databases.

20
Preferably, when the consumer database is a single database, the step of storing
the consumer-identifying information in consumer-identifying records in the consumer
database comprises storing the consumer-identifying information in a form which inhibits
searching.
25

Preferably, the step of storing the consumer-identifying information in a form
which inhibits searching comprises storing the consumer-identifying information in
encrypted form.



Preferably, the search result conprises one or nore of: (i) the nunber of
consuner profile records which nmatched the search request; and (ii) the
cost of swodiBng4ps onotional information to all of the conPame®3mbmose
consuner profile records matched the se rch request. 5 Preferably, the
pronotional information conprises: (i) displayable pronotional
information; and (ii) at |east one pronotional question having at |east one
predet er mi ned sePretrati, @hepthe ronsuoreabatabesads a pll@lifpobfansabpydatatiages

di spl ayabl e pr ' j j GONpL i ses any one of: (i)

adverti sem::FlrfB C?%%tg{agérl\%g%réﬁ?’k%ﬁ%ﬁness-'suppl ied invoices; (iii)

busi ness-suppl i ed correspondence; and 15 (iv) any formof digitally

di spl ayabl e nedia. Preferably, the advertisenent information conprises one
or more of: (i )Preferably, easigpessungriidentifyine seaord fps;a copgsganding canfdims” gr abs;

(iv) text; 8RHie(¥dord PRk ein géﬁlfc.%ﬁ@?oyldiné B&r & estRdLitbrenadomftlonct abl e
pr onoti onal answers Comaglat he 2 cons gF response i nformation

3 ( e . . r
cor r espondi RYsEBeEidents MRICh fReniUe de that gngmaeTapl v, when t he
pronotional information receiver conprises a business interface, the step
of receiving pronotional information froma pronoter via the pronotional

i nformation receﬂ’n‘éﬁiram)@}ffﬁé biSfsre osﬂlle(sbércljﬂi'éﬂpbﬁyédé@eﬁtﬂymir@eﬂm i nformation
recei ving screen; WO 03/071446 PCT/ AU03/ 002 15 (i) receivi.n

br oot ef s BISVEBH 1 R alpAB Ao g hs R e TSR vi g at

| east one pponobtesonguippbnea erewdt | onal question having at | east one
predet erm ned sel| ectabl e pronotional answer; and (iv) storing the

di spl ayabl e pron®t i orfaUsingsoiieHEs%SN and the at | east one pronotional

(i) an email program;
(iii) a short message service (SMS) program;
(iv) an ED| program;
15 - (v) a wireless application protocol (WAP) program; or

(vi) other electronic information transmission means.

Preferably, when the search request receiver comprises the business interface,
the interface performs the step of receiving a profile information search request from a

20  requestor by:
(a) displaying a plurality of selectable consumer profile criteria; and

(b) receiving requestor-supplied selections of those selectable criteria to form the
profile information search request.

25 Preferably, at least some of the selectable consumer profile criteria correspond
to the selectable answers to the consumer profile questions displayed by the consumer
interface.

Preferably, the selectable consumer profile criteria corresponds fo a relationship

30 indicia controlled by the requestor.



5 question in a business database. In one form the steps perfornmed by the
requestor are performed via a requestor representative. 10 In another
form thewstmpsisperforned by the pronoter are perforned viPERTAUPN@IBL er
representative. According to another aspect of the present invention there
is disclosed a system for perm ssion-based communi cati on and exchange of
information conprising: 15 (a) a consuner information receiver adapted to:
(i) receive conshreigrabinfior sear¢honsiitcompeseglone at inbse aff i ndi vi dual consuner s,
the consuner information conprising both consunmer-identifying information
and consumef) prE‘Fi'\“@bﬁh?fc?Pﬁ%H”i‘e(Bﬁrof‘%rrefé’éq,sﬁ"’r&‘if‘rfgﬁﬁﬁd;th%ﬁ%ﬁr%ri 15Ut 30f de t he

consumer | nf(i?{ ;mﬁ)ie%@stto? s%v%‘gnggpg&%&[g%l irgglgﬂa[lafﬁf §>I arI]I é)%gxe(c%)'nsﬁneq'g \Wﬁ#&ger dat abase

adapted to: recer ve NSUrmer - i Irnformation Tromthe
consumer i GPRAUMET Pfilereessds/matchaidhe seareh retieestonsumer - i dent i fyi ng
information in consuner- identifying records; and (ii) receive the consuner
profile i"nformation fromthe consuner information 25 receiver and store

the consuner prOﬁ@elf&aﬂ)lﬂfﬂ%Mhb%aﬁﬂt{oﬁ%%ﬁ@%pr@e_@;i|e records; and (c) a

consuner dat abase searcher adapte ) receive a profile information
search requegpt f digpmableaniorasiodsl ifomaiog@aich request receiver, wherein the
search request specifies at | east one consuner profile criterion; WO
03/ 071446 PG/ Av3¢s0203prometigrial quesiicirhening Atleash e ntedeiganingrbssdectable dent i fy
sel ect ed congpmRbndlAiwdre records containing consuner profile information
whi ch match the search request in order to obtain a search result; and
(ii1) priovide the search result to the requestor via the search result
provider, 5 wherein the search result does not include any
consuner - i dent i f FiefRjabinfties digriavghle promqiipesl gqrpatiengonysiseranyPne 6fisuner
profile records gach c(fr r.esrBo d.to an individual selected consuner, and
R Rt

wherei n the syst m f @Q.n’(d) a pronotional information

recei ver adaptedgfo r{ppb¥EshMbioReal information 10 froma pronoter;
and '

(iii) business-supplied correspondence; and

15 (iv) any form of digitally displayable media.

Preferably, the advertisement information comprises one or more of:
() still images;
(i) video clips;
20 (iii) audio grabs;
(iv) fext; and

v) numbers.

Preferably, the predetermined selectable promotional answers comprise the
25  consumer response information corresponding to the promotional material.

Preferably, when the promotional information receiver comprises a business
interface, the step of receiving promotional information from a promoter via the

promotional information receiver comprises:

30 (i) displaying a promotional information receiving screen;



(e) a pronotional information provider adapted to provide the pronotional
information to the sel ected consuners; wherein the pronotional information
provi der we oBorisher adapted not to provide consuner-i dentPCmyAuvg/00203
information to the pronoter. 15 Preferahly, the system further conprises:
(f) a consumer response receiver adapted to receive consumer response
information corresponding to the pronotional information and to generate a
response rd8ul t recaivitg ROMQIgr-gueBlisd iselayadeipromptianal igtermatitapt ed to provi de
the response.result. 1o in the res e res | t does not
contain any%ﬁ) nsu??ﬁ?”np@g%??t ?HES’“?%?%%“&@'PPBWW“Q\%SP%%)H@ PR her
aspect of tmepregistenhinehyaedtatdsnprometienal snsdiesahddsed a net hod for conducti ng
a transacti on between an anonynous consumer and a busi ness, 25 the nethod
conpri sing tiYé seipag e displayatiepiemetiong! 'é@ﬁﬁﬁ%@”ﬁﬁf%ﬂ?@ﬁiwmwﬁ@ﬁﬁondl ng
to a pl ursal idugsth it®PSHiHERE Bataldsd. @ consuner i nformation receiver, the
consuner information including consuner financial account infor mati on for
at | east one consuner; (b) assigning a relatively unique
consuner-identifying.indicia to the 30 consuner information; W 03/071446
PCT/ AU03/ 00203 '%é?r"b L 9IPRS ReHemRsHY AR eApeH S AFrabe M et Ya gligauestor
consuner - i deapregeptatige.i ndicia in a consumer record in a consuner database;
(d) receiving a transaction request froma business via a transaction
processor, the transacti on request including a supplied

dent f h tab t
dont 1 1y Sl oclLAOKSHEe PBe0 ATTEbPY 1 PP EHmEr T BEA PRy  ng | ndi ci a

whi ch nat chesortdier reprpgentatile.consuner -i dentifying indicia; (f) extracting
consuner financial account information fromthe selected consuner record,
and 10 (g) providing the consurrer financial account informati on to the

transaction pro r V\/ner pon th trans ctl 0 oces orns the
step of processi %‘g""t‘ﬁ o0 3 a%ﬁple%t e iEet 'nvfﬂgo%‘érteé? ﬁ'scbﬁ%ﬁ a system
consuner - i déerthefryissign- basedlcmamuouqaﬁog andexghaoge afédormatibin eomprising:

15 (a) a consumer information receiver adapted to:

(i) receive consumer information from a plurality of individual consumers, the
consumer information comprising both consumer-identifying information and consumer
profile information for each consumer; and

(i) provide the consumer information to the consumer database;
20 (b) a consumer database adapted to:

(0 receive the consumer-identifying information from the consumer
information receiver and store the consumer-identifying information in consumer-
identifying records; and

(ii) receive the consumer profile information from the consumer information
25  receiver and store the consumer profile information in consumer profile records; and

(c) a consumer database searcher adapted to:

(i) receive a profile information search request from a requestor via a search
request receiver, wherein the search request specifies at least one consumer profile
criterion;



busi ness. 15 According to an additional aspect of the present invention
there is disclosed a nethod for perm ssion-based i nformati on exchange

usi ng a swarosh7isd erface, an interface nonitor and a con¥amvdabmbase,
the search interface conprising a searchh result display and a search field
adapted to receive one or nore keywords, the consunmer database conpri sing
a plurality of consuner profile records adapted to store 20 consuner
profile i nf6bmat $earnchdhelcornvemaedaititse trigentisi seiectddecopsusps pufile regasds provi di ng
the search palighihgesnsdufePpldfild i RRYsERhicH Mhtch 8 bididedieBEMokBY80r d from

t he new consuner via the search field; (c) displaying one or nore search
resul ts t ogQPRIER shafh rasWe?ilt abl e region on the search result display,

the selectable r 'lgi Orhrﬁ\g&éﬂltg? g%?t% r%gul{t8.tlpeereaSés?o(fklfagg%)i&atrgﬁyg\ﬁ#ro&?erC0nsuner;

(d) detecting, uSi'ng in ace nonitor, a se on e new consuner

of the sgel qabriM the s&BEPREUI ®bs AbRAdIIJRGNY CBnJuRPRRARYh@intdMRafRl ection of
the selectable region, a new consuner profile record In the consuner

dat abase, the new consuner profile record being adapted 30 to store at
| east the new keyword; and fzsgispt oring the new keyword in the new consuner
profile record. Wiy esaipcePPARUTES OIPdlsIecords ecBrereipPyd e new

consuner pr @ldividarseieted cofsumesr,tane ivhaathe dystdin sirbeecongnisesier profile

i nformation, and the nethod includes the additional steps of: (g) receiving
consuner pr &di | ea proimsitioeal infimalinnuecaites adenlipcionetsiverpramefiogalddersiaien

i nf or matyhon sbRCLRbier;dRd 5 (h) storing the new consuner profile
information in the new consuner profile record in the consuner database.
Pref erabl y, (d)he soprsotenal dhédrabiseprvider hdaptediopprovddestha ppinatiedal t y of

consuner - i gﬁ]&{aﬁ%{&g%éVgﬁi%&ecealscﬁﬁﬂrﬁe%pondi ng to the plurality of consuner

profile rec e net hod includes the additional steps of:

(i) creati Ngmeleth th& BrofdasHEIMfordaioiRSEIer & fO@YWr GOASEARIt td fleAbe f yi ng record
correspondi gaqto t firi}e_w consupner %Ofl |l e record; Q receiving new

he (
consumer - i dEMSUTHETTHPS PHEPAR A BEROPHE™ new consumer via the consuner

i nfor mat1gon recei ver; and

Preferably, the system further comprises:

) a consumer response receiver adapted fo receive consumer response
information corresponding to the promotional information and to generate a response
result; and

20 (@) response resuit provider adapted to provide the response result to the promoter,

wherein the response result does not contain any consumer-identifying information.

According to a further aspect of the present invention there is disclosed a
method for conducting a transaction between an anonymous consumer and a business,
25 the method comprising the steps of:

(@) receiving consumer information corresponding to a plurality of consumers
via a consumer information receiver, the consumer information including consumer
financial account information for at least one consumer;

(b) assigning a relatively unique consumer-identifying indicia to the

30  consumer information;



15 (k) storing the new consuner-identifying information in the new
consuner-identifying record in the consuner database. Preferably, the new
consuner -woaatrfagé ng i nformati on conpri ses one or nore of pCrirosom®BENEr"' S:
20 (i) nobile phone nunber; and (ii) epmnil address. Preferably, the nethod
further conprises the additional steps of: (I) nmonitoring the search
interface, using the interface nonitor, in order to detect 25 when the
consuner enters &)f urdterég thegouspaert informatios @nd Bie consuneerdadentifying énslipiedn

interface; JAdvhsun®Gebokd 8 4 dBsdiérida@badeyword from the consuner via the
search field; and (n) storing the further keyword in the new consuner

profile record. )ef erediVigg athessstarehudshiren bdosnessmi 4 Sarssastoni nt er f ace of
a search engj 9@%‘% t . ' r.ed i rality of
net wor ked c¢ Fr(%g%seo?gh %?%8{%%%%%%‘%%%%@“3%& (?e 'wgﬁ?(@,lé{t he

i el ect gblse regi o) dhswﬁmhe@ tﬁé\%ada]gmglaﬁébasé ﬁswrﬁi?da §emic|€éd d&ﬂ@nﬁé?@eqoﬂﬁ}N

eywor d superinposed thereon . Prefer y, .the sel ectable region djsplays an
i nvitation. SE%'@?&?@UQW@”{'}WEQ frﬁ{ﬂat@l’(ihdhatfrkesé%ea?)l{pgheqtb%?nﬁ‘r‘m%f"genmg(@gnew
consuner toimlcine or nore of the followng: (1) be paid to receive
messages about aé | east one of the new keyword and the further keyword;
and 10 (2) provi b pePdBRINY RIGIGHENFNSIR! ad58YRt INferaatienired Al salactado t he
consuner dabvedvamerechriebed abl y, the new keyword conprises one or nore
keywords. 15 Preferably, the sel ectable region displayed on the search
result di%splay (SnprereédingHe consumsr&inastcial gacpurirorgratiomiodhe trimsactiomages;
(i) one or RRESFRHERMpIIRE Bansactidnl grdcebf berftfhs the/dteh¥iSbédsiikSineand (V)
nunbers. . , e . .
transaction request, and wherein consumer-identifying information is not provided to the

business.

15 V According to an additional aspect of the present invention there is disclosed a
method for permission-based information exchange using a search interface, an
interface monitor and a consumer database, the search interface comprising a search
result display and a search field adapted to receive one or more keywords, the
consumer database comprising a plurality of consumer profile records adapted to store

20  consumer profile information and the method comprising the steps of:

(a) providing the search interface to a new consumer;
(b) receiving a new keyword from the new consumer via the search field;

(€ displaying one or more search results together with a selectable region on the
search result display, the selectable region being adapted to be selected by the new
25  consumer;

(d) detecting, using the interface monitor, a selection by the new consumer of the
selectable region;

(e) creating, in response to the selection of the selectable region, a new consumer
profile record in the consumer database, the new consumer profile record being adapted
30 to store at least the new keyword; and

) storing the new keyword in the new consumer profile record.



Preferably, the nmethod further conprises the additional steps of: (0)
receiving a profile informati on search request froma requestor via a
search 2&0remurigé recei ver, wherein the search request speaiAtiossoms | east
one consuner profile «criterion; (p) se%rchi ng the consuner profile records
in the consuner database to identify ected consuner profile records
contai ni ng consuner profile informati on which match the search request in
order to obtain &referablgtihe eewibensumadprale (apprdps tvtheliadgpteti& geracomsumesul t t o
the request Qo mfo@ma%rmtﬁ@mkﬁodm{cﬂmw%admr%%t@;sl&% PCT/ AU03/ 00203 20
wherein the search result does not 1nclude any consuner-identifying

i nf ormation.(g) Pr eéo%rv&blcxbnsdrﬁw p&?msmfmgmaupm abdut meekw;c_eilﬁsmwmcadmgﬁnﬁ keywor d
criterion. sel ected consumer profile records eac
correspond f‘rgg'g%rt'gﬁn &lerdglg sel ected consuner, and wherein the nethod
further gonphy Se§tohh§th§tn@{9%oﬁgumer()Fo}llerlﬁgﬁhéﬁbﬁ‘%tﬁ’é %W&dr@ﬂr@ller brfi@FdeBtd on from
a pronoter VI&‘F ronotional information receiver; and (s) providing the
pronot i onal SPITS BB he sel ected consuners via a 10 pronot i onal

i nformation provider; wherein consumer-identifying information is not
provided to the prormt er. Preferably, the nethod further conprises the
steps of: (t) re@gifsriang, tn@mmérdm@@aﬂhemo@fpﬁgégmu@mpbﬁ&mQMém to the
pronot i onal g.e ]gnforcr(r)gslcgﬂ via.a @E ‘? se re el ver, in order to
obtain a redpoRYEIFEL] £t 'F%f @?8 adiyr?g 'ﬁngre@'B REEOME&ANMt to the

pr onot er10vi azvf@rmre@p@m@drlwmesthﬂawmdml stepsbier ei n t he response result does
not contain gny consurrer-l denti fyi n%)l nformation. Preferably, each pronoter
has a pronot®r f Fi5aHG: 4 thaensHmE’ I %@r'@wq’ﬁ@“@’t'@@“fym 8904 ecei vi ng
pronot i onal domépondihg @ithé hewtdrisempr SroTE edcofdyir t her conpri ses debiting the
pronoter financial account by a pronotion fee. Preferably, the pronotion
fee conprisdl ei teseivingmawcarsymss-ideotiiying méarmetjon abontdhelpevatorsnmenBa the

Preferably, Basihd HisHERSN RESve; &Rnsuner financial account and wherein the
step of receiving consuner response information corresponding to the

pronot i osal (kyrat etoriag the new kensuormiehtfgsg hfvemstioaps thefnew consumer-identifying
record in the consumer database.

Preferably, the new consumer-identifying information comprises one or more of
the consumer’s:

20 0] mobile phone number; and

(i) email address.

Preferably, the method further comprises the additional steps of:

) monitoring the search interface, using the interface monitor, in order to detect
25  when the consumer enters a further keyword in the search field of the search interface;

(m)  receiving the further keyword from"the consumer via the search field; and

(n) storing the further keyword in the new consumer profile record.

Preferably, the search interface comprises an interface of a search engine
30 adapted to search information stored in a plurality of networked computers.



(i) identifying a consuner financial account corresponding to a received
consuner 30 response; (ii) crediting that consuner financial account with
a consunmeworeppance fee; and WO 03/ 071446 PCT/ AUO3/ 00203 PZI/AN03i09203
repeating steps (i) and (ii) for each rgceived consunmer response.
Preferably, the nethod further conprises the additional steps of: (i)
recei ving a consuner-supplied redenption request for a value; 5 (ii)

debi ting the conSaieebly,thaseécidblarcgiondisplbyedtdnshe adane reautttisplayingy ther ovi di ng

the val ue t Qe KEARSTHEBR L APhEdoglest i nation. Preferably, the
consuner - nom nat ed destination conprises one or nore of: (i) an SMS

sendi ng program 10 (ii) a financial institution account; (iii) a
third-party goods/service provider; (iv) a third-party goods/service
voucher provi der Prefgrably.dhe splectabisiegipn diselaysardoviigien. (vi) an SMS sendi ng
program fi nanci al account; 15 (vii) a third-party goods/service provider
financi al® account; (viii) a third-party goods/service voucher provider

financial - accounbior@aply thd hyithiibRlsAaRas iinfiBHE A -dGhelth oGl & account

According to yet another aspect of the present invention ere 1s disclosed
a 20 syst emM¢ offBe fAleWingn- based communi cation and exchange of information

conprising: (1) h_.i face: (11) a consumer profile t abase; and
(ii) an int é1r)f acggﬁ%ﬁi?({%rc?w%gése o ?bf?él %té%arsg%nel Oﬁ?ﬁ?eerqe&g'éeyﬁ'fﬁrﬁﬁpg S a search
field and afwierkdywoskand di splay 25 and is adapted to: (a) receive a new
keyword fror&)a new consuner via the search field; and (b) display one or

mor e seaf’ch $esuPPY9e SEEPTR IMTRUMElPAROMY IR ek FRNSHEGT 9o FPneWEe! search resul t

di spl ay, theatwbhsct abl e regi on bei ng adapted to be sel ected by the
consuner; WO 03/071446 PCT/ AU03/ 00203 22

Preferably, the new keyword comprises one or more keywords.

15 Preferably, the selectable region displayed on the search result display
comprises one or more of:

0 one or more still images;
(i) one or more moving images;
(i)  text;

20 (iv)  hyperlinks; and

(v) numbers.

Preferably, the method further comprises the additional steps of:

(o) receiving a profile information search request from a requestor via a search
25  request receiver, wherein the search request specifies at least one consumer profile
criterion;

() searching the consumer profile records in the consumer database to identify
selected consumer profile records containing consumer profile information which match
the search request in order to obtain a search result; and

30 (q) providing the search result to the requestor via a search resuit provider,



wherein the interface nonitor is adapted to: (a) detect a selection by the
new consuner of the selectable region on the search result display; (b)
create a wewsmonganer profile record in the consuner datalPaIatosoem3sponse
to 5 the selection of the selectable rggion, the new consumer profile
record being adapted to store at |east the keyword; and (c) store the
keyword in the new consuner profile record. Preferably, the new consuner
profil e recaomdreirsthé aeartreresatidges edt indudst any sonsonmergentifyin@ infarvkiidne .
information, and the system further conprises a consuner information
receiver adapted to: (a) receive consuner profile information about the
new consuner; an L C | i tion in the new
consuner pr of i | egrregég%)brl?H?%&n%%e@g%geu%g%}&@cggégéké@?@;rﬂ%@abI y, the
consuner information receiver is further adapted to: (c) create a new
consuner-identifying record in the new consuner database corresponding to
t he new &onsuner Pfayéhly, ¢he sstastad; cofglmar eodfilevecardmeaghepréspend fofani ng

i nf or mati on ; ARRIG) diB1el ROhGRAE URRTwhefding thetrdl rrHaF @orh;%]%eg'fh}gste

consuner - i dent| fying rnformation in the new consuner -1 rfujg record in

t he consumerr)dat abeising pfdhitiernamfotmatidherdninh erohdte viEproMbtidr ‘hfd)%étﬁbh adapt ed
to: (a) nonitaor the search interface in order to detect when the new

consuner enters a (&5 further keyword in the search field of the search

interface; g@) rs.%am trteh&ort,yﬁdnaﬁﬁfom%fwmhé QB el cRS4IMer Vi a the
search fjel % ore th keyword in the new consuner profile
record. P®r efpéct’%'f”\}a' ga %’af?feﬂ ‘?rnterface conprises an interface of a search

comput er a. W 03t 85 RSB BBB R Eha P eR PlrcRirhant, 0 D" e
regi on di splayed on the search result display has the new keyword

superi nposed thereon. Preferably, the selectable region displays an
invitation. 5 Preferably, the method further comprises the steps of:

48] receiving consumer response information corresponding to the promotional
15 information via a consumer response receiver in order to obtain a response result; and

(u) providing the response result to the promoter via a response resuit provider,

wherein the response result does not contain any consumer-identifying information.

Preferably, each promoter has a promoter financial account and wherein the step
20  of receiving promotional information from the promoter further comprises debiting the
promoter financial account by a promotion fee.

Preferably, the promotion fee comprises either monetary or non-monetary

consideration.
25

Preferably, each consumer has a consumer financial account and wherein the
step of receiving consumer response information corresponding to the promotional
material further comprises the steps of:

(i identifying a consumer financial account corresponding to a received consumer

30 response;

(ii) crediting that consumer financial account with a consumer response fee; and



Preferably, the invitation is adapted to invite the consuner to do one or
nore of the followng: (1) be paid to receive nessages about the new
keywor d; wod3(24@r ovi de personal information regardi ng tPeTmawsoasuner to
the consumer 10 database. Preferably, fhe new keyword conprises one or
nore keywords. Preferably, the selectable region displayed on the search
result display 15 conprises one or nore of: (i) one or nore still images;
(ii) one or (ior erapeatinggtapsdiyyend (i) for each reasived cénsuinehggsperisenks; and 20 (v)
nunbers. Preferably, the consumer database is adapted to store a plurality
of correspaonding pairs of consuner profile records and

consuner-identi fWe?'&aﬂlfﬁlﬁ%@étho@ﬂﬁ’themﬁ{gg% t"ﬁggdd;‘ﬁ‘%'?sgé@fsl&it her conprises a

search request receive a searchr r, the search request

receiver beiing aeasiliag alcBhsurier-stified aeRpiinQbdledt fon osii@t i on search request
froma requestor, wherein the search request specifies at |east one

consuner 5pr @i | edehitingdhd omsuraerdinghdial se@uctbytthevalomsodrer profile records in
t he consumer_database to identify selected consunmer profile records

cont ai ni ng &bnsubReY'dipe 816 Yakueita p sPrMmesAcMRRTeA dREiingiPn. 30 t he search request
in order to obtain a search result, W 03/071446 PCT/ AU03/00203 24 and
wherein the search result provider is adapted to provide the search result

to the request opserapasy, ehdlcdnBEmsaRtbté LRdlidatiR BSmpREs bRCOUAGRRY
consuner-identifying information. 5 Preferably, the consunmer profile

criterion ificl udesSkSkeydiog pgrogrant eri on. According to an additional aspect
of the present invention there is disclosed a nethod for perm ssion-based
i nf or mat'Pon (Bxchafiggncizbinpiiutiongeequeh i nterface, an interface nonitor and a
consurmer da& base .theﬁseQ%ég interf%Fe conprising a search 10 field
adapted to (¥cei ¢HSHREBIOMBIEVICENIBIE, the consumer dat abase conpri sing

an exi sting ePNsyG-RaRPhbdR/seReVHuddARbRget 0 store consuner profile
i nformati on about an '

v) a third-party cash provider;
(vi) an SMS sending program financial account;
15 (vii) a third-party goods/service provider financial account;
(vii)  a third-party goods/service voucher provider financial account; or

(ix)  athird-party cash provider financial account.

According to yet another aspect of the present invention there is disclosed a

20  system for permission-based communication and exchange of information comprising:
(i a search interface;
(i) a consumer profile database; and
(ii) an interface monitor;
wherein the search interface comprises a search field and a search result display
25 and is adapted to:

(a) receive a new keyword from a new consumer via the search field; and

(b) display one or more search results together with a selectable region on the
search result display, the selectable region being adapted to be selected by the
consumer;



exi sting consuner, and the nethod conprising the steps of: (a) nonitoring
the search interface, using the interface nonitor, in order to detect when
t he exi stwog3mongauner enters a further keyword in the searrch/Atoslocosf the
search 15 interface; (b) receiving the, further keyword fromthe existing
consuner via the search field; and (c) storing the further keyword in the
exi sting consuner profile record in the consuner database. 20 Preferably,
t he consumer dat #bereln the inteiiace owonitarisasieptad taxi sting consunmer- identifying
record corresponding to the existing consuner profile record. Preferably,
the search i@ erg%\t gacst?r'ﬁﬁ"i’%@’sthﬁﬁe‘i" ‘P@F?‘EE&%B@ geéecé%r@ﬁ'oér‘?@iﬂ??esea@ﬁ adapt ed
to search i nboiteisplagn stored in a plurality of networked conputers.
Preferably, the further keyword conprises one or nore keywords. Preferably,
t he consunerbdat §6aiee RGBS REOTHE (pEaidiin Ye 6pnsyaier datgbasedm sgpse tB0
i denti fyisng thescon e §é?élﬁé5l@fefg!bh,0tfwé héw E&ameBprofld tedoRendiy tRfteli W t her

: WD 03/ 071446 PCT/ AUO3/ 00203 25 (d)

includes the, additignal steps o

receiving a Sﬁ?%?ﬁq?%gtﬁﬁﬁ(gw ig search request froma requestor via a

search requgst L@rahYREywOMRRd Hev&%sﬁﬁér&&gé RAbQSt specifies at |east one
[

consuner profile «criterion; (e) searching the consuner profile records in
t he consuner database to identify 5 sel ected consuner profile records

cont ai ni ng consuner profile informati on which match the search request in
order to obtain Brefesablsting eevisansumadbrefly rasprovs irther adneted énstera coessirler t o t he

request ofo Vighofie iRAR&IBN! Sfithd syt fuBEr comphsdse] dbnbitRerSEBEdtioh Rsdivtr does not
i ncl ude any a@gﬁr{{%ﬁ{cr}er-l dentifying information. 10 Preferably, the consuner

profile crit fncludes a keyword criterion. Preferably, at |east one of

the sel ect eQa)Con\%é@igég&{sgmeL rofil?ﬁ@&ﬁ%{dtﬁrﬁ%foﬁ?tﬂgﬂg\ﬁ cBanun?ep; ein@di vi dual

sel ected consuner, whereln urther conpri'ses the steps of:

15 (g) receim) ngspreA®héw dahsuhiat profiBlirf@malisiMime MRVPEREheNMIrsfidrdban®t | onal

informati on, recei ver; ,and
: the consumer data%ase.

15
Preferably, the consumer information receiver is further adapted to:

(c) create a new consumer-identifying record in the new consumer database
corresponding to the new consumer profile record;

(d) receive consumer-identifying information about the new consumer; and

20 (d) store the new consumer-identifying information in the new consumer-identifying
record in the consumer database.

Preferably, the interface monitor is further adapted to:

(a) monitor the search interface in order to detect when the new consumer enters a
25  further keyword in the search field of the search interface;

(b) receive the further keyword from the new consumer via the search field; and

(¢) store the keyword in the new consumer profile record.

Preferably, the search interface comprises an interface of a search engine
30 adapted to search information stored in a plurality of networked computers.



(h) providing the pronotional information to the selected consunmer via a
pronmotional information provider; wherein consuner-identifying information
about thewealBmctiegel consunmer is not 20 provided to the pr@@atAdr3/00203
Preferably, the nethod further conprising the steps of: (i) receiving
consuner response information corresponzﬁi ng to the pronotional information
via a consuner response receiver in order to obtain a response result; and
25 0) providi ng Pleferalg pronsstectabieukgion displiyedpnadmosearchvesultadispyhenthe resul t
provi der, i |t does not contain any
consurrer-i%%@??&éﬁgg?%ﬁgpﬁ%?%%gwm ef erably, each pronoter has a pronoter
financial account and wherein the step of receiving pronotional
information fromthe pronoter further conprises debiting the 30 pronoter
financi al accounPrefgralkly, theogetrciable regien digwaB3In0mitated. PCT/ AU03/ 00203 26
Preferably, the pronotion fee conprises either nonetary or non-nonetary
considerdtion. Preferably, each consumer has a consuner financial account
and wherein the T i Mi ) r &SRANSS, | i
correspondi ng top‘%ﬁézg%%%fﬂw%ﬁ% b aﬁ%{‘%"?‘{aﬁ"l’mﬁhﬁﬁeﬁ'@r co?r%lrjél;ltsjée?%s t J)ergg{ eps of:
(k) identi fyhafglavingynsumer financi al account corresponding to a received
consuner r ponée' éw creditin trlg)t ,tgonsurger financial account with a
consurer re$Honshe pad! rgﬁ%ver%ssea?s? HERE PRY <MK P8) and (1) for each
received Cogﬁums{)rogﬂée%rgér%l infrREfaRldding B ERIBALINdHS oy i Ses the
addi ti onal steps of: 1) receiving a consuner-supplied redenption request
for a vdPuedat@pase) debiting the consumer financial account by the val ue;
and 15 (iii) providing the value to a consuner-nomn nated destination.
Preferably, the consumer-nom nated destination conprises one or nore of:
(i) an SM5 sendi pgrdbid i Rewl kedylvord ohBASKEi Rk of Bk teyivb@s. account; 20 (iii)
a third-party goods/service provider; (iv) a third-party goods/service
voucher provider; (v) a third-party cash provider;

Preferably, the selectable region displayed on the search result display

15  comprises one or more of:
(i) one or more still images;
(i) one or more moving images;
(iiiy text;
(iv)  hyperlinks; and

20 (v) numbers.

Preferably, the consumer database is adapted to store a plurality of
corresponding pairs of consumer profile records and consumer-identifying records, and
wherein the system further comprises a search request receiver and a search result

25  provider, the search request receiver being adapted to:

(a) receive a profile information search request from a requestor, wherein the search
request specifies at least one consumer profile criterion; and

(b) search the consumer profile records in the consumer database to identify
selected consumer profile records containing consumer profile information which match
30 the search request in order to obtain a search result,



(vi) an SM5 sending program financial account; (vii) a third-party

goods/ servi ce provider financial account; 25 (viii) a third-party

goods/ serwpag/ovaue her . - provi der financial account; or (iPCTAUBMW3Iparty
cash provider financial account. According to another aspect of the present
invention there is disclosed a system flor per m ssi on- based comuni cati on
and exchange of information conprising: WO 03/071446 PCT/ AU0O3/ 00203 27 (i)
a consuner profi lhed dh¢reindbeseocihpesdt pnayiden iseadasted hoprodas thesearp afsult® record
adapted to stoke copsunmer profile information about an existing consumer;
(ii) a search inter ace conprising a search field; and (iii) an i nterface
moni tor; 5 wher eivhefeliethé B&RER RES 0B hbQRcIUER aaqglams@%e?%nﬁfghg iffoRinbn. t he
search interface in order to detect when the exi sting consunmer enters a
further keyword in the search field of the search interface; and (b)

provi de the further word to the consuner (ilat abase, and wherein the
consuner °dat abas “?f%faa'ﬁéb% gYspger afef"% ‘ér)terr‘oé‘d'éq ‘Q}’@S?WQV‘V‘UF’PH"@F‘OWeyV\Drd from
the interface nonitor; and (b) store the further keyword in the existing
consuner profile record. Preferably, the search interface conprises an

interface of a saaé&&ln@f@gammuaﬁi@a&@dt &f%é&@é&whmhéﬂt@hﬁ’%tré RRistbdes in a
plurality o rked co ur t keywor d

f er abl
conpri ses: or%q %?eémﬁévag?a%‘{'”“wag%F%&S‘Pg}ge‘f %?ﬁ%‘iﬂf@tten% dbase is
adapted to sﬂteﬁa»;eanqﬂlturraidwtgonetﬁmercdatabewMeaghmedxe@bmpmmmarqw ofile

records @ndf.ge%aﬁe@a i r@sém 50d 9ndré€ %(Ngﬁi’s ﬂ@@o&g.m\@tﬂeé ?%&e cﬁﬁgﬁ%@i&m further

conprises a search request_recei ver search resu
search r equ@é'@t'rrge@@?%‘?r il poard garder fostore 89“SP6@éPW@ewf@ﬂ@f'¢ﬂ @bquhwm rrat i on

sear ch r equesistiig sEECAMERE Aethodeempligh dc}th@s’t%ﬁ@fﬂch request specifies at
| east one consuner profile criterion; (b) search the consuner profile

records in e cowstors thinseahhiswerase] Wmthé inte2fBce mositdraid oclensutetsct prof i | e
records. contbiii,SARS HIRUMBY afidrt & rbPkARbIAR HMeGRA B Sine sBErcf ONS uner

profile criterion in order to obtain a se erern the
search r@sulefic8vi der is adapted to provide the search result to

(b) receiving the further keyword from the existing consumer via the search field;
and

(c) storing the further keyword in the existing consumer profile record in the
consumer database.

20

Preferably, the consumer database further comprises an existing consumer-
ldentlfymg record corresponding to the existing consumer profile record.

Preferably, the search interface comprises an interface of a search engine
25 adapted to search information stored in a plurality of networked computers.

Preferably, the further keyword comprises one or more keywords.

Preferably, the consumer database comprises a plurality of pairs of consumer-
30 identifying records and consumer profile records, and the method further includes the
additional steps of:



t he requestor, wherein the search result does not include any
consuner-identifying information. Preferably, the consuner profile

criteri orwoasprisges a keyword criterion. WO 03/071446 PCT/r&DOA/000203 28
According to a further aspect of the prgsent invention there is disclosed a
met hod for perm ssion-based information exchange using a consuner database
and a pronotional information database, the consuner database storing both
consuner - i deit i fre¢aiind aprofilrdnforoatiomebardh reauesiirasm a pecyesiPevia ABBRTAAL | on about
a plurality.ffesAReiERhAerchfe MAHILYRRBLpctNELI Bt S At @dRapoffd Oring a
plurality of sets of consunmer profile criteria, each set having a

cor r espondi ##eT%Mem of pronotional information, the criteria being

i ndi cative t J 0 i r i onal
informati on%éhotﬁ%a;oﬁlﬁsﬁeen{op g%&tﬂﬁ%ﬁ%@% 8&34@(‘?)@@ ?QP%@%@%@%@% > in the
consuner 5 dasei¢rigseconsujerneafia ferergs opiritiegicenswaeiraseflile infrmeton Widy mateh on about
a particul afheGeReN FRlest Htdedtd bb@ind deaethtréitPadt | cul ar consumer' s updat ed
consuner profile information; in the pronotional infornmation database: 15
(c) searchi(fg t heodditgtheearomsasnieto the ahiubstoroia & ssarch, resutichrovidera parti cul ar
set of consuner profile criteria matches the profile information of the
particul ar WBesihs seafghdpsultidegs Reifnmie @pypnseBer-iteRiitangdNorma#ien: st eps of :

(d) providing the item of pronotional information corresponding to the
particular consuner profile criteria to the particular consuner. 20
Preferahhy, the prichpd, fHarchhsim Prafle sk MBIuSECPReyRbrid dritdriohecei Vi ng
consuner response information corresponding to the itemof pronotional
information via a consuner response receiver in order to obtain a response
result; and 25 6 roviding the response result to the pronoter via a
response result ’%IP biyept leasi pee oliibe eslertedronpuags prfle feedds EortRsRN A& cont ai n
any consunepn indeiabalfs¥iefed coisam@Rth® Wherelrted MERBY urthepsdnPicesbk efephlas a

pr onot er fingncial account and wherein the step of receiving consuner
response i nPormation corresponding to the item of pronotional

15 (g) receiving promotional information from a promoter via a promotional information

receiver; and

(h) providing the promotional information io the selected consumer via a promotional

information provider;

wherein consumer-identifying information about the selected consumer is not

20  provided to the promoter.

Preferably, the method further comprising the steps of:

(i receiving consumer response information corresponding to the promotional
information via a consumer response receiver in order to obtain a response result; and

25  (j) providing the response result to the promoter via a response result provider,

wherein the response result does not contain any consumer-identifying information.

Preferably, each promoter has a promoter financial account and wherein the step
of receiving promotional information from the promoter further comprises debiting the

30 promoter financial account by a promotion fee.



30 information further conprises the steps of: WD 03/071446 PCT/ AU03/ 00203
29 (i) identifying a pronoter financial account corresponding to the

pr onot i oralo 03jonf4aé nat i on; and (ii) debiting the pronoter fPcmaximsab20account
by a pronotion response fee. 5 Preferab sy each pronoter has a pronoter
financi al account and wherein the step Sof providing the item of
pronotional information corresponding to the particular consuner profile
criteria to the Pesferaldy it promngunfes cirprisheeitheomonétisror noremenepy of @ (i)

i dentifying an Sapher financial account corresponding to the item of
pronoti onal ormation; and 10 (ii) debiting the pronoter financial
account by a prom)tl on fee Preferably, the updated consuner profile
information conprises one or nore of: (i) a keyword entered by a consuner
into a search en@rafrably.isayh eansumenias atconstingas fisaneial agpountiand wherestthen: 15

(iii) CO@SU'&“erpo*’fﬁ‘e%BQi%%ohé&fwﬁF RRbARB i SHT8SPEINLShding t@helpkéBtighalPr OOt i onal
i nformati on; 61'5% part pplied profile information. Preferably

the third- p&?att‘if' B |C€H‘pﬂ?‘?§fth‘? %g?ﬁ“ﬂl#or mat i on conprises information
relating to é@)”e %%%tﬂw%? <§ns§m§%H§@ acSount ?c)rre%ﬁ&%’ing éég?é(:%lve& @éns?)fn)%p' t car d

pur chases; requent yer es or enptions travel
tickets pur ¢erRee¥; 25 (e) web surfing activities; (f) tel evision watching

magazt ne wakhi ng oAl Fal i Ao SRR s B o B e
PCT/ AU03/,00208 R eatrlt)stdpR 8108 ) fof 8RH3EddRBSonsumer response.

Preferably, the method further comprises the additional steps of:
(i) receiving a consumer-supplied redemption request for a value;
(i) debiting the consumer financial account by the value; and

15 (iii) providing the value to a consumer-nominated destination.

Preferably, the consumer-nominated destination comprises one or more of:
() an SMS sending program;
(i) a financial institution account;
20 (i) a third-party goods/service provider;
(iv)  athird-party goods/service voucher provider;
v) a third-party cash provider;
(viy  an SMS sending program financial account;
(vii)  athird-party goods/service provider financial account;
25  (vii) a third-party goods/service voucher-provider financial account; or

(ix)  athird-party cash provider financial account.

According to another aspect of the present invention there is disclosed a system

for permission-based communication and exchange of information comprising:



(I') point of sale purchases; (m received and paid bills; (n) retail point
of sale (POS) transactions; 5 (o) loyalty card purchases; (p) bank account
i nf or mat i wo;03/0(g}6 share trading activities; (r) superannuaCToxUoBoomm3
information; (s) nobile phone locatiop, 10 (t) intelligence quotient (1Q
test results; (u) personality test results; (v) newsletters; (w resune

I nformation; (x) internet purchasing behaviour; and 15 (y) keyword
searches. Pref eff@ibl ya cohsmsr epofilsfdanbass atimpgsing an PrigtingseninearBafisnal

i nf or mat i one GALESIEPRLANE chRuREpBAE Infdbfdn RSB stﬂﬁ? ebisuegriteria to
the particular consuner conprises providing the item of pronotional

i nformati on via(ne arseamh dreface 26nfrisinga stbghfial; @aensuner i nterface
(conputer); (ii) an email program (iii) a short nmessage service (SMb)
program (iv) a (¥l t PRéterecRERSEge service (mms) system (v) world wide

web; 25 (v ost a t t t el i

di gi t al /é nlt Zar gct"Y*\‘?ée"gﬁ‘F|‘%%’g%°8§g°”q?'q§<7%8ﬁ?8q?gr ? gr Imvﬁal ek?\élsilson( X) (Eé'y' :
phones; WO 03/ 07%946 nP‘ETéAﬁQ%aQ&%%rfac%%n éeebato@@te% @ﬁéﬁtﬂ@bﬁstmat a I nterchange
(EDI) program Xii) a wreless 1 cation toco gram or

(xiii) ot he‘Fonﬁﬁ‘iT‘?er}'f'iﬁr? Bﬁurfhﬁé‘i;@’ﬁ‘P%‘P Sﬁ%ré'f‘nge'dﬂt: Srsa?rﬁ@(nf%fafl%tan not her

sent_1n

aspect of the pr( prowd\é%ﬁé #uﬂnertléaw;o% o%hgkcﬁﬁbﬂﬁﬁgatgbéggt hod

and wherein the consumer database is adapted to:
10 (a) receive the further keyword from the interface monitor; and

(b) store the further keyword in the existing consumer profile record.

Preferably, the search interface comprises an interface of a search engine

adapted to search information stored in a plurality of networked computers.
15

Preferably, the further keyword comprises one or more keywords.

Preferably, the consumer database is adapted to store a plurality of
corresponding pairs of consumer profile records and consumer-identifying records, and
20  wherein the system further comprises a search request receiver and a search resuit
provider, the search request receiver being adapted to:

(a) receive a profile information search request from a requestor, wherein the search

request specifies at least one consumer profile criterion; and

(b) search the consumer profile records in the consumer database to identify
25  selected consumer profile records containing consumer profile information which match

the consumer profile criterion in order to obtain a search result,

and wherein the search result provider is adapted to provide the search result to

the requestor,

wherein the search result does not include any consumer-identifying information.

Preferably, the consumer profile criterion comprises a keyword criterion.



5 for perm ssion-based information exchange, the method conprising the
steps of: (a) capturing consuner information corresponding to a plurality
of indiviwoaB/o7meansuners, the consuner information conpri PCTAUNGHIR03
consuner-identifying informati on and consuner-descriptive information for
each consuner; (b) storing the consuner?identifying i nformation in
consuner-identifying records in a 10 consuner database; (c) storing the
consuner -descriptive information in consuner description records in the
consuner database; (d) receiving a descriptive information search request
from a request or Aggosding ioaduher agepsealithe pisgent fwentionfare isiiscipseddar ch request
speci fi es atmdtRRSbr UMRisEIONBESBRINNTIERSRIbh BkdnaRgeClisirges dmBumdSiddhssaar £hi ng the

consuner dat abaca.e tlo idepti f%{[ sel ected consumer description records
cont ai ni ng CEHEUIRR MRLEFYHIF RPNt or mati on whi ch match the consumer

description cri tﬁ{eicensdﬁcgrestQSésets@orme_tbaéh;boﬁs@ﬁ@rmﬁfpﬁ? ylférmaﬁaﬂar(df) provi di ng

the search result to the requestor via searcﬁ resu provider, wherein
the sear &h ceRyMer Adle njpimatine phrYb 2 RIWAIB SoRfMMeISdent i f yi ng i nf or mati on.
20 Prefer ablhy, t e ;ﬁérﬂdﬁioﬁélfﬂﬁf&ﬁiaﬂbrﬁ ag?bas%wmagaipmmfyrmgé@@g s@ﬁpmb.se? "
capturing t ~consuner i nfornmation froman existin t abase. Preferably,
the sel oct e Ly Sasnsl B o ftatrsnds Bera! digmp S Dnpaiaon e s

i ndi vi dual s#ledebeitg indingliveef thedyngs wheaneimershewhaesn kach ifemr ofeometiomplr | ses t he
steps of ! (@drm=8685N0uRGbeepOt i onal information froma promoter via a
pronotional information receiver; and (h) providing the pronotional

i nf or matioon t o t the nsethaicdoagbrisiogpthenstsps ofti @ a pronoti onal i nformation

provi der; 30 wherein consuner-identifying information is not provided to

t he pronoter. WONGBe eonsumer daaa@03/ 00203 32 Preferably, the nethod

cor r espondi 1 ¢ o CHANB FBTAT SRarne vl Ao Pate e R e RehaRge
recei ver i n @ degioliy ABbAIEG doRSPISEpERS ks ABrofih hiddfgihdli ng ¢ he

response result to the pronoter via esponse result provider, 5 and

wher ei n the resppnhepiordtidrial dResatitdtdatdasai N any consuner-identifying
information. Preferably, the nmethod further conprises the step of updating
t he cons@nerc) searching the sets of consumer profile criteria, and, if a particular set of

consumer profile criteria matches the profile information of the particular consumer, then
the method comprises the additional steps of:

(d) providing the item of promotional information corresponding to the particular
consumer profile criteria to the particular consumer.

20
Preferably, the method further comprises the steps of:
0 receiving consumer response information corresponding to the item of
promotional information via a consumer response receiver in order to obtain a response
result; and
25 () providing the response result to the promoter via a response result provider,

and wherein the response result does not contain any consumer-identifying information.

Preferably, each promoter has a promoter financial account and wherein the step
of receiving consumer response information corresponding to the item of promotional
30 information further comprises the steps of:



descriptive information in the consuner database with consuner response
information received fromindividual consuners. 10 The consuner profile
nodul e amdotod@7iausi ness nodul e are preferably maintai ned pamdhpeorsed by
an i ndependent, disinterested third party that does not own or cannot
sell, license or otherw se distribute the consuner profiles or information
contained in the consuner profile nodule. That is, any consuner that has
created a 1% conglentfyinga pfdmaterdnawid hetionntwonsspoeding todthe penatichatan nodi fy,
updat e, delﬁ?grgﬁomg%ﬁermjse control their own consuner profile. The
consuner profile nmodule preferably is adapted to assign and control
nunbers or @it)her déud@igtthd prioR@tdr AtArtiaPadcoiint @ brdmidlbh k&spbise fg.event  any
external identification of a consuner via his or her profile. This ensures
consuner anonymity and security of the consumer profile information, while
al so 20 ensuring_the integrit nd objectivity of the consunmer data given
the fact °t hat th@‘i?\%ﬁ@)"te@gh Brﬁé\o%'g?s% gmethfipciabrcegentiand wheratnitedstek change
i s an i ndepehplevitiing kierigrpafrdrgmetiohal irdbriidtibrat@tsporicdingttb ehelpasicoiasses or t he
consuners. | : [ ' i_ent . of the

| Onduftfer Hé%'t'nﬁa%ﬂtseﬁ% r?é;t;hg Pg@flgé’rtc%g%ﬁ?eﬁg&{?@ éo?vﬁe’pr%QPfP% siT

present invention, i G5 FHIRERE S SEP2 T owed t o

access the gpnsuhtifaRdh blotndtdHiRaitRl hatBunt2arrédpohiRy NS HEMR bf Rb@biidral nodul e
for free and-thah%ri_gﬁ%bum nesses nust pay to send requests to consumers and

to receive {BHEE sponses to the requests of the businesses. The

payment. gadeyby BUHRARSEBERF SARAl R90aRY) bERRINERR esponses Lo the

requests is preferably shared by the consu s and by the website provider.
The price for access by the businesses and the fee to be paid to the
websi te owner/operator 30 and the consuners who receive and response to
busi ness request Brefrigbly éhelendetedicaesiimep profileénforsizdion eoropwses bapernadreof:or t he
consuner orﬁgoth. the businesses only pay for the

I n o(?e enﬁg)di ment, tl .
responses t Ney rBERMPL etged By aCARYMEs My 8¢ LNty t he” pronoti onal

i nformationand foxr | Vi . A nunber of other
conbi nati on Iff)iof rrgvnesﬁﬁg%ﬁ%%@lgu@?@rgﬁésﬁﬁﬁsaged. WO 03/ 071446 -

PCT/ AW03500203  Sohsder ieeidnesd inftematidnaReeaitniing & SOitdiRYF drabiéds t he step of
al | ow ng busi.nes o conduct queries and searches of the consuner

es
profile rrodtﬂf"émgﬁ?i”%écr eate target marketing, advertising and consumer

requests fogpr eﬁ,ﬁ@_bgﬁ}i_gﬂ)tpg% %@%ﬁ%ﬁﬁtb\ﬁia the business nodule. However,

t he busi nesses are prev e owner/operator of the

Preferably, the third-party-supplied profile information comprises information
20 relating to one or more of a consumer’s:

(a) credit score;
(b) credit card purchases;
(c) number of frequent flyer miles or redemptions;
(d) travel tickets purchased;
25 (e) web surfing activities;
(f) television watching habits;
(9) radio watching habits;
(h) newspaper reading habits;
(i magazine watching habits;

30 )] mobile phone usage;



5 website from having direct contact with consuners and fromlearning the
identity or personal information of the consuners unless the consuner

speci f i cawlbysaatsheri ses the rel ease of personal i nformtipem/AtioBho3t he
framework of the system It is possible_for consuners to request that
their identity or personal information Be revealed to selected businesses
via the business nodule. In addition, consuners may choose to nake 10
purchases of varildus ipreothitressaatimhspr servi ces advertised in the business
requests presented to consuners via the business nodul e. The consuners may
choose to naint & n t PRIMOF SABRYIFNEISPSand nake the purchase anonynously via
the website or g§¥{hggﬁg§§j&%9ﬂﬁh§mshe purchases directly fromthe business

that has provid usi nes request. 15 In the event that a business
pays to send busim)essietfpafsbSsalePOR) FBEn&nd a consumer fails to reply
to the business requests, the fee paid by the business is preferably
returned Sy the Ymbsilbgaltyperdgtunshasasner to t he business. I n one enbodi nent,
when a consuner adds a relationship indicia related to a business to their
profile informat{Rn, PakeceupyBioratigiat they woul d |ike to receive 20

pronotional info ti % t he .busi ness and, in that situation, the
busi ness does nowane%%r %gdgaﬁjactﬁwgescbonsuner to send themthat information.

In order to pres@jve §iheramdtiod @iHd idbintatio@nd integrity of the consuner
information contained in the consumer profile nodule, the nmethod descri bed

above preferabl y(s)i nciabilephbhelosstiop; of encrypting the consuner information
contained in the consunmer 25 profile nodule. In this way, the businesses
cannot alcess, changenteligerps|aupiient HQ) esirseHidr i nf or nati on contained in the
consurmer profilelgnd cannoh gi cover the identity or personal information
of any of the cofume?ESoPi% S & HEsses can choose to create pronotional
information suchnas RQ.geationnaires, surveys, requests, inquiries, nmedia
or other types 01{ information gathering tools for presentation to
consuners that heve piesvhéetormafier mation to the consuner profile. The

busi nesses may upl oad and deliver such information gathering requests and
al so may del i ver (adveinternst pgrchasinoehavieyr; amd ot her i nf ormation through the
website for the rposes of transmitting requests to consunmers in exchange
for the %5 payneﬁ# of "YWPESCAPRSYS prevents direct contact by a business to
a consumer, allows WO 03/071446 PCT/ AUO3/ 00203 34

Preferably, the step of providing the item of promotional information
corresponding to the particular consumer profile criteria to the particular consumer
comprises providing the item of promotional information via one or more of;

20 (i a digital consumer interface (computer);
(i) an email program;
(i) a short message service (SMS) program;
(iv)  amultimedia message service (mms) system;
) world wide web;
25 (vi)  postal maii;
(vii)  digital/interactive television;
(viii)  digital/interactive billboards;
(ix)  public terminal kiosks;

(x) pay phones;



consuners to maintain their anonymty and selectively respond to only those
busi nesses that are of interest to them and prevents boredom and

habi t uat i wo @fo7tda€ consuner caused in conventional mnethoesTi®somp3t he
consumer is paid to view and respond to,, as many banner ads as possible.
The busi nesses al so enjoy nore accurate consunmer 5 information and dat a,
and pay only for requests that are responded to thereby providing a nuch
better return on(ﬁ)nve@tﬂeohnonialddtaamtbmmnmg (EPprog@ntr eat e nore and nore

effective and t get ed advertjsing and marketi ng canpai gns and create and
manage rel ati onSHi ps? BihRless %B’&ﬁt'?WPtPCQ‘é‘éfﬁgh%@gram A" addi ti on, ot her

preferred enbodi gﬁ?t Sofﬁ’érﬁfg”ﬁﬁ@%@?fﬁéﬂéég%%angn provide 10 systems and

appar at uses for formn escribed above. Further, additional
preferred enbodi nents |nclude conput er and machi ne readable nedia,

conmput er software and machi ne executable instructions for causing a

machi ne or comMmebringtto ygenbtbemaspbe of the pseseift investiorathére isdistdsed dsneliesicr i bed

above w th {JSr%_%_ g%onfﬁasteﬁ FRi3Rdn BlcRLRh! Rl nRARALL Hén?g 6 sle F? ofr esent

i nvention. ghout this specification, unle t he context requires

ot herw se, udne V\m’nﬂmn Q:@rﬁﬁmfﬁeﬁﬁxforméfon\/@ﬁleﬁidnalﬁgt&alﬁlhraﬁ@ of rﬁ@mﬂalses or
"conpri sing'

e underst ncl usi
el ement, int %rbs\gﬁpe(r)sr’ §tEpY "b?rgli‘%”b‘f" r'é%%&??tg‘ Copmeéé‘%gt'fo'f'g '“é?rg'ﬁgon but not
the excl usi @nd mnsamyr-mmmﬂveimmlqnﬁonea@g@pnwm%,t ep, or group of elenents,
20 integers S di scussi.on of docunents, acts, materials,

te
devi ces, {t?c;cl e%to'[d)ﬂgtf‘ qupwgr-\gﬁntgﬂng iRtoEmgioain ?Wé?’ﬂﬁéﬁerit'ﬁ"”tgﬁéc%‘i‘%@ént

speci fi Clatl oonsumes dktebasef or the purpose of providing a context for the
present invention. It is not to be taken as an adm ssion that any or all of
these nattef® f oftAiiEPE cotsumpedeseligive ffermpiiaein gpnspBtes dessipton l’g@féﬂal

know edge |mqetda,ﬂ3@56rfda@bgsg el evant to t he present |nvent| on as it existed
beforethe iorit of t ion. In order that

the present nve'i?f%l‘(ﬁr}? SC”Btge W%F’Ea%'g? %335"? q\’ﬁ?%’r“%ﬁ %&?Stor Vo PR r s wi | |
be descri be@ecaiva the@f”é'i*feﬁ‘t?éféh teauestspediigh @tdﬁﬁﬁtr?ge emaxmenge,@cravh@ @wacmbl es. WO
03/ 0714 P /AU03/ 35 Br C i t he Dr s Figure 1 is
a sche Ali? i ag?eaa‘ﬁ?q}'qgﬁﬁ% Onsfjmﬁr ?‘P@S‘f‘lg) '%{ﬁy %F%g QYR Sé: 0di ment of
t he i nvent i egeords containing consumer-descrlptlve information which match the consumer

description criterion in order to obtain a search result; and

) providing the search result to the requestor via a search result provider,
wherein the search result does not include any consumer-identifying information.

20

Preferably, the step of capturing consiimer information comprises capturing the
consumer information from an existing database.

Preferably, the selected consumer description records each correspond to an
25 individual seiected consumer, and wherein the method further comprises the steps of:

(9) receiving promotional information from a promoter via a promotional information
receiver; and

(h) providing the promotional information to the selected consumers via a
promotional information provider;

30  wherein consumer-identifying information is not provided to the promoter.



Figure 2 is a schematic diagramillustrating the main elenents of a
preferred 5 enbodinent of a server conputer according to the invention;
Figure 3 wem/oschhermati c diagramillustrating the interactipom/Ai@Be®s t he
software and consuner database in the server conputer with the consuner
comput er and the business conputer; Fléures 4 and 5 are flow di agrans
illustrating the steps involved in a nethod 10 enbodi nent of the

i nvention; Fi gurkreferaldy, thesoetbemfudhermomprises texstens & websit e hone page
according to the invention; Figure 7 is a screen dunp of an exanple "How
it works" phbe AEERIYIEY PRNSLEHEE IGEPOTEA PEIMAA: COTSSWQ'UQBJ@GPEO"EUQW een dunp of

an exanpl e fe@maldraka anrmg@r%@F@fsalrétgwmpbmrtoldwaﬁmaréy@ondélrgsuﬁea\& and 10
are screen dunps of exanple profile questionnaire pages according to the

i nvention; B gurwevidihg Metrespbhsedeauitto fird promatesviaf regporseaiepliie providén | e

quest i onBai by \iefeM ikl B&hohdd rest ddel RoticBNERTUnly Bdhsuntdr GHehtRyinknfbratdn cONCeEpt ual
bl ock di agram of the consuner-identifying information records and the

consunmer profile information records according to the invention; Figure 13
is a conceptual Betcabhditregnethed furthertcompiiseg theriterof yndeting the cofsuméte pages of a

busi ness WeBessiighi® idGHRLidH iNBe Eohstnte ddtabyeith @Bhisum&r résh@Hdb RiokfatibSregeivegr €en dunp

of an exanp omma'qd% Ongn%{eksets I ntroducti on" page aC(':ordi ng to the
i nventi on; Screen dunp of an exanple "Create new target

mar kets"qopage accor d| ng to the invention; Figure 16 is a screen dunp of an
exanple "Add criteria” page according to the 30 invention; Figure 17 is a
screen dunp of aFhesccaswher prafig gedulgranddbe bugitesa giodplagee pratecablydi ng to t he

i nventi on; WQn%Aé&?aw&%%ePgﬁfu%%A&%%%m é@.n@r&%&h.wpar@ tRat YEESRR ofHMP Of an

exanpl e "View al | target marKkets according tg the 1 nvention;
or cannot sell, license or otherwise strl ute the consumer profiles or information

contained in the consumer profile module. That is, any consumer that has created a

15 consumer profile owns their consumer profile and can modify, update, delete or
otherwise control their own consumer profile. The consumer profile module preferably is
adapted to assign and control numbers or other identifying indicia for each profile to
prevent any external identification of a consumer via his or her profile. This ensures
consumer anonymity and security of the consumer profile information, while also

20  ensuring the integrity and objectivity of the consumer data given the fact that the website
operator and controliler of information exchange is an independent third party not
affiliated with the businesses or the consumers.

In the method according to this preferred embodiment of the present invention, it
is preferable that the businesses are allowed to access the consumer profile information
25 in the consumer profile module for free and that the businesses must pay to send
requests to consumers and to receive consumer responses to the requests of the
businesses. The payment made by businesses for sending and receiving responses to
the requests is preferably shared by the consumers and by the website provider. The
price for access by the businesses and the fee to be paid to the website owner/operator
30 and the consumers who receive and response o business requests may be determined
by the website owner/operator or the consumer or both. In one embaodiment, the
businesses only pay for the responses they receive, rather than for both sending the
promotional information and for receiving the responses. A number of other

combinations of revenue model are also envisaged.



Figure 19 is a screen dunp of an exanple "Target market summary" page
according to the invention; 5 Figure 20 is a conceptual block diagram

i 1l ustratwog3stha4st ruct ure of the pages of a canpai gn buiplcaiAsmedo3sit e
according to the invention; Figure 21 ig a screen dunp of an exanple
"Canpai gn introduction” page according to the invention; Figure 22 is a
screen dunp of an exanple "Create canpai gn" page according to 10 the

i nvention; Fi gur @he®eihed desstibekabode also ofay insluds thestap df@ﬂwaﬂl busineasdsder " page

according tgq, cérﬁiﬁct'c{ﬁgf?&tdng @eal%ﬁ&%f %e%nélﬁné pRoTeSREIUILITRs Borth BXRIP! €

"Canpai gn nane edit” page accordi ng I nvention; 15 Figure 25 is a
screen dunp "HKARISENPHIPIRO a@eqoéélfmqfa{%@?fsrﬁ%frﬂ(@@gﬁa“%fgéonw YAH% to the
i nvention; Pughés r&ﬁjules I-@\A@Géretﬁ@ bdsIngssed ara prevsaeP bethe SRINSHbperRSD e

gr oups” Rage, t i_nve tlon Fi 2 Sc n durrp of an
Oxampre PRI bt dhebSnla sl dopimdre Mforf folrind 68 Hfihel o ba”i - a
screen dunp pefsoad lré@mmreof'iw ¢aneumere sinieenthe cparymen epasifidallyguthorisestiee

i nvention; FhigieRf Bersbrinl ﬁ\f&ﬁasﬁ&m.@wme ﬁﬁm@xﬁorﬁﬁﬁﬂ@%ﬁsterﬁam&&bfé%nj der” page
according to the invention; he“rale%gure s a screen dunp of an exanple

emai |l "Pr equQWL@%fQurﬁ%’eStdﬁﬂé FvoqrﬁarSPEF't%m?thﬂ re&?ﬁ'eqﬂpgalﬁéteél is a

screen dunp boinegseexa el risih¥¥d rhedulee S8 agéiton, pargemasandyihagsd 10 mdkee

nvent | o  BUAEGs Pl By BoR8L 8 Ina B RL, AN KRN o BeEEEaY campal on”

page 30 ac nven f an
exanpl e nesPirgenigd td fonguners Miadhmbusingse medilegThe gonslreers mwmhom to WD

03/ 071446 PGIifA HRLAOFmitS anfriBiE teIfbrdnas@ardh Ry heAebft SHHP! €

ersonal i sed, hone e accordin
P choose fo % the purchases%lrectly from the business that has provided the business

request.

15 In the event that a business pays to send business requests to consumers and a
consumer fails to reply to the business requests, the fee paid by the business is
preferably returned by the website aperator/owner to the business.

In one embodiment, when a consumer adds a relationship indicia related to a
business to their profile information, this suggests that they would like to receive
20  promotional information from the business and, in that situation, the business does not
need to pay the consumer o send them that information.

In order to preserve the confidentiality and integrity of the consumer information
contained in the consumer profile module, the method described above preferably
includes the step of encrypting the consumer information contained in the consumer

25  profile module.

In this way, the businesses cannot access, change, or delete the consumer
information contained in the consumer profile and cannot discover the identity or
personal information of any of the consumers.

The businesses can choose {o create promotional information such as
30 questionnaires, surveys, requests, inquiries, media or other types of information
gathering tools for presentation to consumers that have provided information to the
consumer profile. The businesses may upload and deliver such information gathering
requests and also may deliver advertising, marketing, and other information through the
website for the purposes of transmitting requests to consumers in exchange for the

35 payment of afee. This prevents direct contact by a business to a consumer, allows



the invention; Figure 35 is a screen dunp of an exanple "View new enai l
nmessages” page according to the invention; 5 Figure 36 is a screen dunp of
an exanplwo'oGampas gn reports overview' page according toPCTesioamensi on;
Figure 37 is a screen dunp of an exanpl e, "Canpai gn report details" page
according to the invention; Figure 38 iS a screen dunp of an exanple
"Response group” page according to 10 the invention; Figure 39 is a screen
dunp of an exasgphers tCQoaistanetheinamoymity andagechetyoeshond to trdy thhee husinesdeson;

Figure 40 i sha a'mﬁmere@mhé?ﬁ afﬁa gﬁe\s@r@b&e 4 8Rd g@&t%s%%dof uféae%ﬁ%%&md' ng to

the invention; 15 Figure 4 screen dunp ees paid out"
page accor diGqyseddn PWG”H'WE?‘IWWW wherepy the 992‘3%'@9%{3 Baifl é‘éﬁe‘fd anghregpongrio exanpl e
"Send SMB m&mbaﬁﬁ@%d@@@@ésﬁlm Thb@ué.h&seglmwérg@)nmo@&ulﬁratetﬂcﬁné@nea Stcreen
du of i st.0 a cor e inpvention
Flgure a8 S AMRBR ot doinn oo ALl mobEts BT STt nede R iage
accor di ng t & mheh hatgerstironn invesyuern and allgvirg them éecregte mpre dndmoexifiogtive

"W shli st V%@h&@ete@@&?ed%ﬁﬁodfng'n%ettﬁ cérﬁ'&aadn@\éﬁ@rcfe%%an%ﬁnﬁaggre 46 is a

screen dunp of an exargé Account s |ntro ction"” page according to the

i nventi on; ﬁ?@tﬁ"@h'ﬁ?b? dPer B FPSRRNESSof an exanpl e "Account sunmary" page
according to th t en of an. exanpl e
"Transaction |I81?nl %}J&‘ﬁ%ﬂ &R&&gé;% e%bO%%e nttSOOft% hegrle% gfﬂ%’éﬁ“ PE"Eﬁre 49 is a
screen di¥np systemp aé‘gam@usﬁﬁ?fm@ﬁ@mﬂmﬂbs‘meﬁmeda&m@ectiiabngeto the invention;

WO 03/071446 Pcr/ﬁ&#ﬁ)e??,/ ad%ﬁlonal p?e?erred embodiments include computer and machine

readable media, computer software and machine executable instructions for causing a
machine or computer to perform the steps of the various methods described above with
respect to the other preferred embodiments of the present invention.

15

Throughout this specification, unless the context requires otherwise, the word
"comprise”, or variations such as "comprises” or "comprising”, will be understood to
imply the inclusion of a stated element, integer or step, or group of elements, integers or
steps, but not the exclusion of any other element, integer or step, or group of elements,
20  integers or steps.

Any discussion of documents, acts, materials, devices, articles or the like which
has been included in the present specification is solely for the purpose of providing a
context for the present invention. It is not to be taken as an admission that any or alf of
these matters form part of the prior art base or were common general knowledge in the
25 field relevant to the present invention as it existed before the priority date of each claim
of this application. k

In order that the present invention may be more clearly understood, preferred
forms will be described with reference to the following drawings and examples.



Figure 50 is a screen dunp of an exanple "Deposit slip" page according to
the invention; Figure 51 is a screen dunp of an exanple "Request refund”
page accowodid®7t4ac the invention; 5 Figures 52 and 53 ar e paTcxanseamosal
diagranms illustrating the fourth to seventh aspects of the present

i nvention; Figures 54 and 55 are conceptual flow diagrans, illustrating the
interaction of the interface nonitor, the search interface and the
consuner datBiishBesdriptiontoef tiedreivingso sevent h aspects of the present
invention; 10 Figure 56 is a screen dunp of an exanple search interface;
Figure 57 is a sg'lgﬁr(?ﬁ i3 Grshespatig i %ﬂF%raE%@GH@WW@Fﬁ@ﬁ%é@W | lustrating
the way in mwhnemxnsmengem@nsuners may opt in to have their keywords
tracked by the interface nonitor; ?ure 58 is a screen dunp of an exanple
of another secti BEUS2 is Bechenalicmiaorans llisitaéng the endin ¢lementaof agrefamedway | n

whi ch eXist i dhgboaPitsit B Serl@t)ofBRaPsccaiithgtOMkiRkntidhe  keywords that have
been automatically saved in their profile records; Figure 59 is a screen

dunp of a furt heFlgeoeahplaesctt@JMeranmﬂmtrfaamatheIldteractroatUetV@ehlﬂm soft@yrei N whi ch
exi sting Comrasa@nma@%sa.n%% ePRY Borh U fwit wevwnganérfc%%ﬁgrg Yo e

interface nonitor ure I's a screen du OnPLoF 8t S2ar ch
engi ne ; ndousp?ij"’tﬁo@lf’@?r’l s an updat ed version of t he search engi ne of

Figure 56. Detaj on of Invention Referring to Fi t here
i s shown the har Ell\%grre 3%”@ %?ﬁo%g'a%rawgﬁgtﬁi@%th Srtff?éd”"r?gfﬁfj i mgﬁ’Bganonyrmus
i nf or mat in exhodmegeoiths trwentionof t he present invention. 25 The system
includes a server uter 2 which is adapted to communicate with a
consumer conput e?*gare@aaéc'ﬁﬁgﬁﬂ@ggf%%W%W@SW Bome prgaRseRrdmgdh as t he
internet. Thentwasuner conputer has a nonitor 6, keyboard 7 and browser
software (not shown), ~as does the business conmputer. In use, the server
conputer 2 provi E'Q%Feﬁr@ﬂ@éﬁeendwnpafam@m&gégwutovquﬁépa@Q arsokdin® to thiei ch t he
consuner andnRufdnness conputers 30 access and view using their browser
software. Referring to Figure 2, the server conputer 2 has a central
processifig unit FigRE)s is & samdndummbaryeﬁ;npﬁtregletﬁbﬂmbbge’ladcbﬁhr@'ﬂdimiéy are a
consuner datah gﬁﬁ] 10 and a nunber of software prograns 11. The consuner
dat abase 10 1S desi gned to store both

Figures 9 and 10 are screen dumps of example profile questionnaire pages
according to the invention;

Figures 11A to 11C are printouts of an example profile questionnaire according to
20 the invention;

Figure 12 is a conceptual block diagram of the consumer-identifying information
records and the consumer profile information records according to the invention;

Figure 13 is a conceptual block diagram illustrating the structure of the pages of a
business web site according to the invention;

25 Figure 14 is a screen dump of an example “Target markets introduction” page
according fo the invention;

Figure 15 is a screen dump of an example “Create new target markets” page
according to the invention;

Figure 16 is a screen dump of an éxample "Add criteria” page according to the
30 invention;

Figure 17 is a screen dump of an example “Target market naming” page
according to the invention;



WO 03/ 071446 PCT/ AU03/ 00203 39 consuner-identifying records 15 and
consuner profile records 16. Although illustrated as one conputer, the
server cowpusaeri4ze may take the form of a nunber of conput @cg/Awaobteoservi ng
part of the various functions of the sgrver conputer. As shown in Figure 3,
the software progranms 11 in the server conputer include a 5 consuner
nodul e 12, a search engine 13 and a busi ness nodul e 14. The consuner nodul e
12 i s adapted t GFigsentfinacaten dimp of areexepwislYisw allderosibaarketsP28Ad to recei ve
consuner i nf QLRG0 thelifveRligh; consuner sent via the consumer conputer 4 and
the network 3. The consuner information includes both consuner-identifying
i nformati on and Figons e a spreef durap ohdroexartpiec Targéhreanketrssionmeary” p@gérodul e i s

al so adapte ol o)Vil ne consuner-identifying informati on and the
consuner pr% F&é@itﬁwgﬂﬁ/g&%h to the consunmer database 10. The consuner

dat abases 10 i s agpps arhs hRospkMIcdidagnn Musietify thbetréaire withe pag@iflae and

t he search engi ne 1?1». Theqd%;t abaﬁe IS de§/ie ned to receive the consuner-

i denti fyi ngcq"%?afﬁ"r%‘f?'%w‘? T ARE S L BREMCMS8UI e 12 and store it in one of
the 15 consumer Hllens{  ¥isB@eh 86AP SPantekaniple ‘WalPalgh Fod&SiohTHRgE ONSuMer
profile information from the consumer nodule 12 and stores It in one of

t he consunefCcoRidtP e REpids 16. The business nodule 14 is adapted to
conmuni cate wth, : r ' i Ne QLo D It TS
designed to recgilg@'gé%br%?ieéfégﬁﬁﬁﬁpﬁgﬁ %%m zé;‘réé% ?eguéds?‘t Eégefom aﬁqgé%]uestor
vi a t hetbusihadwenidhputer 5 and the network 3. The search 20 request
specifies at |east one consuner profile criterion | i ndi cat es the
particul ar cha%é&‘:‘fee% '§Pi58%eegﬁ8mg83%§>iamp“? Lscaf"(%'ﬁpﬁg'\dlcegrpapﬁa%%@}%taner.
Those char ateénvestiancs are structured to mrror the profile information
provided by the consuner. The search engine 13 is adapted to communicate
with both the cdisimetis asateanayer pharpempife CaIPRIAR 83MASHI|PaYe according g

desi gned t otytRE RvMior, profile information 25 search request fromthe

busi ness nodul e and search the consuner database to identify selected
consuner5 pr of i | Figuee2s de scmeh dumpofac erempieiSepcdbigeempieist pagei on whi ch
match the > -and to thereby obtain a search result. It also
provi des thg&géog%cthmﬁg\%m@ﬂto t he busi ness nodul e 14 which, in turn
provides it to tFgrdesisnresesdippioesn bxantila Selret meionss froupst pageler to keep

t he consuner's '.detnitﬂi]t.ﬁ aponynous, the search result 30 does not include
any consumefePHER P )ﬁ' ‘g ' or mati on. The business nodul e 14 al so functions

as a pr oot i onalgidf 8F ABtdcRI_RNUEMBIoY 8 exdnible “Upload media” page according to the

20 invention;

Figure 28 is a screen dump of an example “Write questions” page according to

the invention;‘

Figure 29 is a screen dump of an example “Campaign builder” page according to

the invention;

25 Figure 30 is a screen dump of an example email “Preview campaign” page

according to the invention;

Figure 31 is a screen dump of an example “Write messages” page according to

the invention;

Figure 32 is a screen dump of an example SMS “Preview campaign” page

30 according to the invention;

Figure 33 is a screen dump of an example message notification email according

to the invention;



this capacity it is adapted to receive pronotional information froma
pronoter via the business conputer 5 and the network 3. WO 03/ 071446

PCT/ AU03/W020871440 The consumer nodul e 12 is al so desi gne®Cro@snorms a
promotional infornmation provider whichjs adapted to provide the
pronotional information to the selected consunmers which were located in
the search engine's search. When performng this function, the systemis
further adapted higtret3 ipasviede doomsfiamexaindermeisoyalisgd horhe pagetdcorrdingtd t he
pronoter, thysink&gBhNg the sel ected consunmers' identity confidential. The
consuner nodul e 12 al so perforns the role of a consunmer response receiver
V\hhi ch is adapt edFlgorer&SOeia‘asa’eémﬁWanreﬁsmﬁlﬁgwfwrmbwrdﬂmlinﬁH@;szﬁ‘géé’f%Egn](c?“ ng to
the pronotiq j ion. . This response information is receive rom
consuners vi%%rgfﬁgftég%%rerg@%onput er 4 and the network 3. When it receives
such response 10rjgofe®sN®h isfBeh bﬁn&&%%hp@mg%ﬁai%?reg@@é@m”%aééas ponse
result. In this .en‘?ogl ment, the businesS nodule 14 also perforns the role
of a respond&OHiRY e V§Wier which is adapted to receive the response
result fromthe Vij i ¢ ter via the
busi ness conput e,f@gr%?rﬁé?ﬁg%%g!tjﬁnoééa%%?ﬁlﬂg@dggﬁg%&k% B'Ittg ﬁtgﬁc umers
anonynous, tasecrdiag Julhednvertiani t does not contain any 15

consuner -i denti f¥|j nga d'[snf or mat i gn. 'I}he abovle-.‘,gescri bed system i s,'{)ref erably
used in accordancd WitH & HETROE™P TSP TR “OPCIHIPIR FRET BHOTH908t r at ed
in Fi gurs 4hainderdion;Turning firstly to Figure 4, the preferred nethod for
exchangi ng i nforlgfati on with anonynous consuners, involves a nunber of
steps. The fir st 9VEFP% 3 SFEREIRR |0 HFMRIE COBUREHAHIER PIPRGERRIEINS N

cor r espondi ngtHednntiariyber of i ndi vi dual consuners via a consuner
information receiver. In this enbodi nent the consuner information receiver
t akes the form ofigumet0dna seraen dyrprieflas examplg “censvegsivedt pase agtarding tedhe onsumrer
conputer 4 vhaniide network 3. The consuner information includes both
consuner- identifying information and consuner profile information for each
consunerts 25 TheFigeretd1S4 a@pereavdines aateaamply “Hébstphil cumayeratcorditeyts itifeyi ng

i nformation ia. sgonsunmer-identifying records 15 in the consuner database
10. The next step'involves storing 19 the consuner profile information in

consuner  profil giglieaRnss sdbeh durbEF HRRSHPRSEHRLSNS FRsddye” Jdge A06orlingt €P
i nvol ves regg{h\élip\%nggn_a profile informati on search request froma

Figure 43 is a screen dump of an example “Sent SMS history” page according to
20  the invention;

Figure 44 is a screen dump of an example “Payout to bank account” page
according io the invention;

Figure 45 is a screen dump of an example “Wishlist voucher” page according to
the invention;

25 Figure 46 is a screen dump of an example “Accounts introduction” page
according to the invention;

Figure 47 is a screen dump of an example “Account summary” page according to
the invention;

Figure 48 is a screen dump of an example “Transaction listing” page according
30 to the invention;

Figure 49 is a screen dump of an example “Deposit funds” page according to the
invention;



30 requestor via a search request receiver. In the preferred enbodi nent,
the search request receiver takes the formof the business nodule 14 in
comuni cawoad/oni4dr t he business conputer 5 via the net woPkTAUShe03ear ch
request specifies at least one consungy profile criterion. WO 03/071446
PCT/ AU03/ 00203 41 The next step involves the search engine 13 searching 21
the consuner database 10 to identify selected consuner profile records
cont ai ni ng cons Ufigare §0 isfai Scesenidnfmprofran examplsnDeRosieie’pagh ecepsdingie theequest i n
order to ob%g&mm@ search result. The next step involves providing 22 the
search result to the requestor via a 5 search result provider which in this
embodi ment t akeFiduresf Rranscefentdomplofian eesplaTiBeglest refuhd’ pageoancondingdd i on Wit h
t he busines% computer 5 via the network. It is inportant to note that the
search resul't "06e$ ot i ncl ude any consuner-identifying information, so as
to keep 4 he congifiRds 5 drdentdrd ¥ cSRepREL didghanhdlilistratiipel PRIt to §dventael ect ed
consuner profile records each correspond to 10 an individual selected
consuner, aﬁ@e@ﬁgﬂﬁﬁPﬁ5@“Wﬁ@Fwﬁbs a nunber of additional steps shown in
Figure 5. The f'ﬁgi}éeéémd'dﬁvﬁ% gﬁggétﬁ&ﬁwdrégra%%_, RLAFRh a»tgﬁ&teﬂaafdaromel on from

a pronoter via a pronotional mat’i on receiver. this enbodi nent the
pr onot i onal interfageompritor. e pased ivieragea0d dha gpasyresTHekPaseie RSP Ys nodul e in
conmmuni cat i gyeMhbBpdcheor tiseansmvemisput er 5 via the network. 15 The next
step involves providing 24 the pronotional information to the sel ected
consunens vi aFaupridnerisomeh dump of araexaowlemearch iderfacen t hi s enbodi ment, the
pronotional information provider takes the form of tge consuner nodule 12
i n conmuni cat iFEBHR iR a SEIFEN dYHR Qhelt ©RBIRIFLACBFUMEN Tt TaoR '”ﬁféﬁ’%ﬁ?@ Y Mhen t he
pronot i onal whibh &xgtag comsuhrs@ayg opttirdtothaee Hieinkeywerds, traicked Inohe etpianei ng
consuner-ident%fying information is not provided to 20 the pronoter, so
the consune™8dentity is not disclosed to the promoter. The next step

i nvol ves T eceipy AtbeS aGeREH BBAp bESPORRRIJ dILAGESealbn & &fd @haRReH Ng to the
pronotional inforpmation via consuner response receiver in obtain

rder to
a resporie nEsiges ugigtinging WanBoMIcRRsting S‘é’Bﬁ@tﬂ’?ﬁé(rm?@%SHgﬁo ré’[:th?ver t akes
the form okeyivogiscien daveiicamztittnetidaly saved drntimin poéieirecordd; t h t he consuner
conputer 4 via 25 the network 3. The next step involves providing 26 the
response resulFigure5d in@ ssresrdu@p ofp further exagplgrrersumnss interfase dyplerting then t hi s

enbodi ment, LB WHRHRIRESY ERSUErs PRA\GptiR fo hk @it KBQwords tracked by the

interface monitor;
20 Figure 60 is a screen dump of a monitored search engine ; and
Figure 61 is an updated version of the search engine of Figure 56.

Detailed Description of Invention

Referring to Figure 1, there is shown the hardware elements of a preferred
embodiment of the anonymous information exchange system 1 of the present invention.
25  The system includes a server computer 2 which is adapted to communicate with a
consumer computer 4 and a business computer 5 via a network 3 such as the internet.
The consumer computer has a monitor 6, keyboard 7 and browser software (not shown),
as does the business computer. In use, the server computer 2 provides browser
compatible pages to the network 3, which the consumer and business computers

30  access and view using their browser software.

Referring to Figure 2, the server computer 2 has a central processing unit (CPU)
8 and a memory 9. Stored within the memory are a consumer database 10 and a
humber of software programs 11. The consumer database 10 is designed to store both



formof the business nodule 14 in communication with the business conputer
5 via the network. The response result does not contain any

consuner -woaatrfagé ng i nformati on, so 30 the consuner's i GEMAUNF/00@BRI NS
secret. As nentioned above, in t he preferred enbodi nent, the step of
receiving 17 consumer information is &cthi eved using a consumer nodul e 12.
The consuner nodule 12 includes a web server so that a consuner nay

provi de consammeﬁ-nﬂémﬁmg fieGdtdd 05 Arteconsmnietlpeofid @carts iidit Athoegh iedtstede. Fi gure

6 shows an exarg)crgppblft)e”gth(g ?%\?ercom%Ht%PZ nﬁvgkg%ﬁfyr#éﬁe% Lﬁ% Upgt{ngrggqu’ 42

website. That° OWs a’" consu e systemusing a
user | D (whdabseivingtiartsf twserious futpiiprs &rifed $eﬂ@dd¢fé@§9f and a password
provided via a user 1D field_27 asswor.d and the
fol | owi ng websi tA§ SR i fd he?%@”%wggmﬁﬁﬂém{??s?@”?%“ \“? ®fhis is
the trade nesrisuinbemea@yi iiZ arseatthengipgli$ et 4 budiess podgent. |nvent| on. At
present the pureprofile website is accessible via the pureprofile.com au
URL. Figure 7 shbiesroastnesiargsule 121ipadaptedis crgmupisgie Wik tReHENGHIMi t e whi ch

expl ai ns  hgxabdee 1@%&%&&%@n&umm.mm@umnﬁ eScolﬁQirﬁ@%@hﬂWeEtheThe consuner

i nformation includes i nf or mat i,on consuner
profile inf&8'HTFD mppﬁeéq(?gﬁ&fngeﬁnlqrhg b '\SHWSH e, 'r%cmdgs égt{}ed by t he
consuner pr ofrisbmeridantifyiey m‘bgn&tonamdoonsm:geprgfﬂewfprmtl@l gihegcogsunie consumer

profile i nfanfBid 4% éd%p{es%br\Sﬁéemécbh&nWb%m@hg Wd?ﬁ_ﬁ'a i6h dHaand set of

profile questlonnalre own in Frgures . The profile
i nf or mat i onC?fﬁymlehle‘fpﬂﬂé‘f%ﬁ‘?t'?WPé'PWP‘éﬂerrd@Faé’?F%bo to the denogr aphl c 15

soci ographic, | |_Festo\él?e o g%%gscel 134'9 agécbt&pt% oer%uE{cgt%%tﬂ'b?%Aﬁ?gor%&  how one

characteristics o NCEes
exanpl e of mopvlefand the sgarsh ehginmh 3. rﬁrwdatabhsma;debmagﬁedeosweﬂ@c@hwmnsurrer

profile inf %ﬁﬁﬁ%h&ﬂf&%%n@mnﬂ:ﬂ@%Hﬁ@%l'fner%Qﬁet@%n@@t&%qﬂ‘ﬁ'bné Bf@smation has
been receive e consuner nodule 12 20 then forms the ste of storing

t
18 the d&nsGPRSFORHISRRYYING 1RGOHR f or HaEP Bigeives *@SHeWr Progle P AR P Bcor ds 15

and st ori ngthbohfienaroMUREIR apt 8fordsat ihphe bids temsuner profils wverds 1Br of i | e
records 16 in the database. In order to keep the consuner-identifying
i nformation anoRynnsmesHuedul by adhrted oreommmniogieofiinlbet the seareh Prfine o be

searched by aﬁ@ﬁwe%ﬁﬁﬁ@s@ coPnggl’eF‘@ It fsm’esbﬂéﬁ ®etenRfordi iRfoPRiticRReats stored in
separate tables of a database and
requests from a requestor via the busmess computer 5 and the network 3. The search
20 request specifies at least one consumer profile criterion which indicates the particular
characteristics the requestor is looking for in a consumer. Those characteristics are

structured to mirror the profile information provided by the consumer.

The search engine 13 is adapted to communicate with both the consumer
database 10 and the business module 14. ) It is designed to receive a profile information
25  search request from the business module and search the consumer database to identify
selected consumer profile records containing consumer profile information which match
the search request and to thereby obtain a search resuit. 1t also provides the search
result to the business module 14 which, in turn provides it to the business computer 5
via the network. In order to keep the consumer’s identity anonymous, the search resuit

30 does not include any consumer-identifying information.

The business module 14 also functions as a promotional information receiver. In
this capacity it is adapted to receive promotional information from a promoter via the

business computer 5 and the network 3.



25 consuner-identifying information is stored in encrypted form Figure 12
shows a conceptual diagramillustrating this arrangenent. Referring to

Fi gure 12wbhemelsse shown a consumer-identifying record 28pamiaae3/oetsr es
consuner-identifying information 29 and consuner preference/ pernission
information 30. The consuner-identifying informati on 29 may be any

i nformati on about 30 an individual consuner whose identity is apparent, or
can reasonably bEwapeynoeimeldle 12fis elno dérigned toactas rerorstioogiiniérovation n t hi s
preferred epRodbrin is 'aﬂap%dj@ ré@jerfﬁéﬁﬂ) Ffbﬁahﬁforrﬁ%ﬁrtbi% Rleckfli S

i nformation, the consumner-id % ormation IS encrypted using

i ndustry st amamafsmwrﬁ&qaieé ?ﬁ‘?ﬁé@‘ eNYNeFIEE A X epEE RO 18203 43 In
gne gnbodi n&mbtldqhmeewiémrirﬂﬁrtlﬁb’tfaa@gﬂécﬁnoéﬁb @d@mumér-leéntﬁm @rgrgadhag ® ]

at abase 0] e.consu ent | 1,0Nn an t he
Cohar 2t o5 lE Aok e ka3 iiEdad R L e EeRfdBEaOn 2D 2

i nformation 30 str@rc%qsarﬁbrtmumwewbﬂ%mma@aéo%%grr%&onée enabl es the
consuner to contral their own infornmation. exagp pr ef erence

i nf or mat i on"§EYSY HEECS ALARIR tOReq5ivE casUBYer E?SE@???LW@ %'O%P‘quSP%’di‘Wft%r mat i on
t hat consuntie prarsotiahéilinfognation. MBereap@isk alfdrmatian it iédetleP Abini @Asumdrs WAy al so
define the sgone or all of
t hat consurr{ar%\l(x'@'q&q]'rﬁaefr %?ME&{QP;{ aﬁostp i ﬁéntl'vg'{lfar}‘g l\h@?rﬂ{:,%%gb?%&cgﬂ goqsl%es It may
further 18lef I“f%m@ﬁ*ﬂé‘ tae Cwu@ebmgd%%wer%@w@@p@sgrre%xér vi ces about 10 which

a consuner is n t wi | | e| ve rmtl o i_nf or The

conbi nati ons of ”&%%Th?@mﬁér g?"b‘%?fﬁlﬂg'ﬁ's BPFﬁ?fmS T°i?n°?§rr§p\9@§ey br oad.
From def i ni regult previdenwiésh is rdapidd toledelve thmnspumee rgsuiefremndhd aons@oei ve
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busi nesses and o) t e paranmeters o ose re atl onshi ps. The present
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recor ds 281. cohseser inlbouatds cetrespendingioareimber of indigdiahEarsneieisoia a/vhl ch takes
the consumer information receiver. In this embodiment the consumer information receiver

takes the form of the consumer module 12 in communication with the consumer
computer 4 via the network 3. The consumer information includes both consumer-
identifying information and consumer profile information for each consumer.

25 The next step involves storing 18 the consumer-identifying information in
consumer-identifying records 15 in the consumer database 10.

The next step involves storing 19 the consumer profile information in consumer
profile records 16 in the consumer database 10.

The next step involves receiving 20 a profile information search request from a
30  requestor via a search request receiver. In the preferred embodiment, the search
request receiver takes the form of the business module 14 in communication with the
business computer 5 via the network 3. The search request specifies at least one
consumer profile criterion.



formof question information 32 and response information 33. Each question
whi ch the consuner answered in the profile questionnaire described above
has a corwespondiag 25 response. The questions are divi de@Crmw3oedagori es
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I ndi cat %3 the promoter, so the consumer's identity is not disclosed to the promoter.

The next step involves receiving 25 consumer response information
corresponding to the promotional information via consumer response receiver in order to
obtain a response result. In this embodiment, the consumer response receiver takes the
form of the consumer module 12 in communication with the consumer computer 4 via

25  the network 3.

The next step involves providing 26 the response result to the promoter via a
response result provider. In this embodiment, the response result provider takes the
form of the business module 14 in communication with the business computer 5 via the
network. The response result does not contain any consumer-identifying information, so

30 the consumer’s identity remains secret.

As mentioned above, in the preferred embodiment, the step of receiving 17
consumer information is achieved using a consumer module 12. The consumer module
12 includes a web server so that a consumer may provide consumer information to the
module via an internet website. Figure 6 shows an example home page of such a



bot h the nunber of consunmers whose profile records match the profile
criteria of the 20 search request, and the cost to the requestor of sending
pronoti oralo a3fmerati on to all of those consuners by eit rem/Aamaiob20er SNS.
Once the criteria have been sel ected, the requestor can assign a nane to
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envi saged. 15 Returning to Figure 5, the step of receiving 23 such
pronoti onal i nf oPmes ihergonsyimer information has been received the consumer module 12

20  then performs the step of storing 18 the consumer-identifying information in consumer-
identifying records 15 and storing 19 the consumer profile information in consumer
profile records 16 in the database. In order to keep the consumer-identifying information
anonymous, but allow the consumer profile information to be searched by the search
engine, the two sets of information are stored in separate tables of a database and the

25  consumer-identifying information is stored in encrypted form. Figure 12 shows a

conceptual diagram illustrating this arrangement.

Referring to Figure 12 there‘ is shown a consumer-identifying record 28 which
stores consumer-identifying information 29 and consumer preference/permission
information 30. The consumer-identifying:i‘nformation 29 may be any information about

30 anindividual consumer whose identity is apparent, or can reasonably be ascertained,
from the information or opinion. In this preferred embodiment, in order to maintain the
security of this information, the consumer-identifying information is encrypted using

industry standard encryption technigues.



again perforned via an internet website. Figure 20 shows a bl ock di agram
illustrating the structure of the preferred enbodi nent of such a web site.
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Continuing on with Figure 12, the consumer database 10 also stores consumer
profile records 31. These records store consumer profile information which takes the
form of question information 32 and response information 33. Each question which the
consumer answered in the profile questionnaire described above has a corresponding

25 response. The questions are divided into categories 34 and topics 35 to assist in the
ready searching of the database. Each question has a limited number of selectable
answers, each of which is assigned a value 36. The combination of question
information 32 and response information 33 make up the consumer-supplied profile
information stored in the consumer database 10.

30 Returning to Figure 4, the step of receiving 20 a profile information search
request occurs when a requestor, such as’a business, wants to locate a target market to
send promotional information to. In the preferred embodiment, the business module 14
(Figure 5) includes a web server so that a business/requestor may use a business web
site to specify profile criteria that they want their target market to have. For example, a

35 particuiar business may want to target those consumers who own their own home, have
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Once the criteria have been selected, the requestor can assign a name to the
target market using the target market naming page shown in Figure 17. When the
requestor has specified a number of target markets, they can see their entire list of

25  target markets using the “View all target markets” page shown in Figure 18. The
requestor can then select any target market and view its summary on the “Target market
summary” page shown in Figure 19.

Once a requestor has selected an appropriate target market, they can then use
the business module to generate a campaign to send promotional information to the
30 consumers in that target market.

In one embodiment, the campaign is sent to the target market once the requestor
has identified the target market. In another embodiment the requestor can set up an
automatic campaign, ready to be sent out to those consumers which satisfy certain

criteria. The requestor can set up the criteria and, when a new consumer is added to
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again performed via an internet website. Figure 20 shows a block diagram illustrating

the structure of the preferred embodiment of such a web site.

In this preferred embodiment, the web site includes a campaign introduction
page, as shown in Figure 21, which explains how a business/promoter can upload
20  promotional information to the website and send it to the consumers located in their

target market search without knowing the identity of those consumers.

The web site enables a consumer to build an email campaign or an SMS

campaign. Both campaigns begin with a “Create campaign” page shown in Figure 22.
In order to create an email campaign the business module 14 then serves a number of

25  pages to the business computer 5 via the network 3. In the preferred embodiment,
these pages include a “Campaign builder” page (Figure 23), a “Campaign name edit”
page (Figure 24), a “Select target markets” page (Figure 25), a “Select response groups”
page (Figure 26), an “Upload media” page (Figure 27), a “Write questions” page (Figure
28) and a “Campaign builder” page (Figure 29). At the end of the process, the

30  business/promoter will have produced promational information, such as that shown in
the “Preview campaign” page of Figure 30. As seen in that figure, the promotional
information includes both displayable promotional information and a number of

promotional questions, each having a number of selectable promotional answers.

In order to create an SMS campaigh the business module 14 then serves a

35  number of pages to the business computer 5 via the network 3. In the preferred
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that of Figure 26) and "Write message” page (Figure 31).

5 At the end of the process, the business/promoter will have produced promotional
information, such as that shown in the “Preview campaign” page of Figure 32.

Returning to Figure 5, the step of providing 24 the promotional information to the
consumer may be performed in a number of ways. When the promotional information is
an SMS message, the system identifies the consumer’'s mobile phone number in the

10  consumer’s identifying information record 15 and sends the information to them using an
appropriate SMS program.

When the promotional information is an email, the entire promotional information
may be sent via email. However, in the preferred embodiment, the system sends the
consumer a message notification email such as that shown in Figure 33 which directs

15  the consumer to log into the website to view and respond to the promotional information.

When the consumer logs into the web site, via the home page shown in Figure 6,
they are presented with a personalised home page (Figure 34). By selecting the “view
new messages” option in the top left hand corner, they are then provided with a “view
new email messages” page (Figure 35). Once they select a new email, it is displayed to

20 them (like Figure 30) and they can answer the questions posed by the promotional

information, thereby providing consumer response information.

Once the consumer module 12 performs the step of receiving 25 the consumer
response information, it passes that information to the business module which then
performs the step of providiné 26 the response result to the promoter via the business

25 computer 5 connected to the network 3. The business module does this by providing an
internet web site having a number of pages. These pages include a “Campaign reports '
overview” page (Figure 36) and a “Campaign report details” page (Figure 37). In this
way, the promoter can see the number of consumers who responded to the promotional
material and a summary of responses they gave to the questions asked. The site also

30 includes a “Response group” page (Figure 38) which allows the promoter to assign a
name to the group of consumers who gave a particular response to a particular question
or questions. In this way, when sending further promotional material, the promoter can
target that particular response group with further promotional information which may be
particularly useful or appealing to those consumers.



Busi ness Rul es The nmenber registration process nust conformto the
followng requirenents: 25 MREG R 1. Only after a nenber has successfully
regi st er edowlorissdrey have access to all the sites functi eaalAwtop00203
MREG R 2. Notified securely of their |qQgon and password. |Is sending an
Emai | contai ning both | ogon and password consi dered secure? 30 WO

03/ 071446 PCT/ AU03/ 00203 49 MREG R 3. Al data entereél2 in the
registration proc8die Raisred emeodiment; cusyyers BIRRFLOIeSAINRIGRBNGO"Bheck f or
}n?/?l i d dat ainforhafdrREGh&cdse ofati8@Eil)al ieksive egimbti@ral iafacreatiotl{iadhke caget he

ol lowi ng para rs:. 2 Acgount . Ll A Il N ilin
address n&?ﬁ%ﬁmﬁﬁ% e@l%%&u% 'g%%?fi%fr?%gmf)? étitrr]éogag/gﬁg tra lé?sltg% datg has
been nodi fi etbrm ol 5 nMdnREG. dRoENt deditetlitetie seraumer’y aespuitha varieicaliothet MeaNscode.

Secondar yz | eyelwafdingSEoHSUneF are seRBgéd. OfheldRiUmet Boduer dRHBiks be _
activated separately. 20 » Activatjon nedi nu be identical to delivery

. m st
medi um  ExanBMEUMeRdo yieyiapd Magaosingk susuger ‘%I@Bc'ﬁhqcmqnésq‘ﬂﬁ'qg@ RymbeLgt i vat i on
code to be pa&jys. Thesedbes RAbludéd KREarBuBer doogurill dagenlydre 68), b GFeesoeceived”
regi stration 9&%@”%@?3& an%%ﬁ%igéai”Bgéé“j&?gure/\ﬂlp address N Menber ID "

Ti me nodi fi el was C
The consumer is able to redeem their rewards/payments in a variety of ways.

10  One way is to send SMS messages via the system, each SMS message costing a small
amount (such as $0.20 each) which is debited from their account. This is done using
the “Send SMS message” page (Figure 42) and the “Sent SMS history” page (Figure
43). The consumer may have their money paid out to a bank account using the “Payout
to bank account” page (Figure 44) or may exchange it for a voucher via the “Wishlist

15  voucher” page (Figure 45). The consumer may have the amount credited to a petrol
station account to allow them to effectively receive petrol at a reduced cost. Insuch a
system, the petrol station may issue a stored value card to the consumer which is
debited each time they get petrol. A variety of other redemption possibilities are also
envisaged such as redeeming funds for payment of services, or donating the

20  consideration to charity.

In a similar way, the business module 14 allows businesses to keep track of their
spending on promotional campaigns via a set of business account pages. These pages
include an “Accounts introduction” page (Fﬁyure 46), an "Account summary” page
(Figure 47), a “Transaction listing” page (Figure 48), a “Deposit funds” page (Figure 49),

25 a “Deposit slip” page (Figure 50) and a “Request refund” page (Figure 51).

In implementing the system, the inventors have set the following functional and
non-functional requirements for their preferred embodiment. The following discussion is
meant to be used merely as an example of one implementation of the system and
references to “must” should be interpreted as “preferably.” Each of the following

30 sections divides functionality into Tasks, Data and Rules.

FUNCTIONAL REQUIREMENTS:

General
All users must be able to perform the following tasks:

35 G.T.1. View privacy policy

G.T.2. View terms of use



Profile Menbers nust be able to performthe follow ng tasks with their
profile. MPROF. T.1. Save their response to a specific profile question.
35 M PRORWO.03/071vbeli fy their response to a specific profil ecquassiomos
MPROF. T.3. Viewthe profile questions wth their responses popul ated. 40
M PROF. T.4. Undo their last changes to a profile question (before changes
have been witten to the DB) Data Data displayed or gathered while
profiling WO 03/ 071446 fg/\ﬁUOé//\ 0203 50 MPROF.D.1. Fields Question
Secondary question i nfBHrat S *Quest i on response A detail ed description of
al | possi bl e questiong £an hs Qhbaivged from profil equesti ons. doc Busi ness
Rules 5 Asprofile nust conformto the follow ng requirenents: MPROF.R 1,
Answering profil e quesii.bnsvigveaboptusonal (This rule does apply to nenber
preferences; vkhbss iS dealt with in preferences) 10 MPROF. R 2. A profile
guestion will not have a 'default value. MPROF.R 3. It nust be possible to
return a proff¥¥®estion to its initial state. =M PROF. R 4. A profile
quest i onéganDHé‘Q&etr?Péﬁ“a@f‘ﬁ@Feés plassRhgsBushhe 3hlf e pespw the BlIpHingsik¥es. I n each
case, the“responses ar - LOF defined |list of responses. Ads
Menbers nust be able t'\c,?)'le%(g'lrr'?gir'er%ﬁphg.a I%'%]ﬂggﬁjftng ng tasks on an ad 20 M ADS. T. 1.
View the contents | maRBG.UD. S2me agstertidn senent. M ADS. T.2. View all

questions associated with an advertisenent M ADS. T.3. Respond to all
questiond5that make up"-BRGAGPAR!P Eegigirion dates

M.REG.T.4. Delete registration data

Data

Data displayed or gathered during the registration process.
20
M.REG.D.1.

Fields
Country
Email Address

Rate to view an email

(Initially this will be read only and have a default value of $1.0)
Rate to view an SMS

(Initially this wilt be read only and have a default value of $0.50)

Password
Address 1
Address 2
State

City

Given Name

Postcode

Reminder Answer

Reminder Question

Street Number
Suburb

Sumame

Connection speed
Credit Card Number

Business Rules
The member registration process must conform to the following requirements:

25 M.REG.R.1.  Only after a member has successfully registered will they have
access to all the sites functionality.

M.REG.R.2.  Notified securely of their logon and password. Is sending an
Email containing both logon and password considered secure?
30



M ADS. T.4. View a summary of all unread advertisenents MADS. T.S. View a
summary of all read advertisenents 30 MADS.T,6. Forward an Ad Data Data
di spl ayedworosgatsher ed while viewing an AD M ADS. D. 1. Fi elpd3/Avddwex08i ser
(conpany nane) Anount earned for viewing the ad Size of the ad Media Type
35 Business Rules An ad nust conformto the follow ng requirenents:

M ADS. R. 1. The initial release nust all ow an adverti senent E i ncor por at e
medi a of type jpg, gi MREER30r /%WFta e /NBF SEPFRICRAERS FRRLA ge 1%6°1 Ypes

wi |l be considered |n the next re ease) M ADS. R 2. If an advertisenent has
either 7~ Expired WO QBREFR446 EHedd HURAIQARRO03 51 A The maxi num nunber of
responsess has been received " Has a state other than live It wll not be
di spl ayed in either tMREGREad Aruspresdn | ¢t redisteidonset $hecking MhaDRNIg,
Advertisements will be viewabl €337®¥%r owser. M ADS.R 4. Miust not allow a
menber to respond to an ad rmre_tR%gunp&ga% 10 M ADS. R 5. After responding
to an ad the nenbers account nust credited the anount indicated by the
advertisesrent M ADS. R 6. Must wat ghaitdagedsul | 1 ength of a nmultinmedia ad or
five seconds of a static ad before being able to answer the questions. 15
I nf ormati on Request A nenber nmust MBingatreest o performthe foll ow ng tasks on

an I nformation Request. _
m  Mobile number

M.REG.R.6.  Notified if their registration data has been modified.

15 M.REG.R.7.  Notified securely of their activation code. Secondary level of
security
m  SMS and/ or Email services must be activated separately.
20 = Activation medium must be identical to delivery medium
Example
The activation process of SMS will require the activation code
to be sent via SMS.
25 M.REG.R.8. Log all modification to registration data. Data stored will include
m  |P address
m  MemberID
m  Time modified.
30 m  What was changed.
Profile
Members must be able to perform the following tasks with their profile.
M.PROF.T.1. Save their response to a specific profile question.
% M.PROF.T.2. Modify their response to a specific profile question.
M:PROF.T.3. View the profile questions with their responses populated.
40 M.PROF.T.4. Undo their last changes to a profile question (before changes

have been written to the DB)

Data
Data displayed or gathered while profiling



Purecodes 20 Pure Codes are identifying codes which may be attached to any
good, service, conpany or business nane so that it can be used by

consuner swbas/orrfier mati on retrieval. The Pure Code nmay alpsa/Ai@3wem®d by t he
pronoter (who owns the code) as a profiling criteria. The pronoter may use
the Pure Code as a dat abase nmanagenent L ol to reach their custoners or
potential custoners wth canpaigns. 25 menber nust be able to perform
the followi ng tasks on a Pure Code. MPN. T.1. Search for public Pure Codes
based on busi ness nan®.AROF.keyword. 30 M PN.T.2. View a summary of all
their Pure Codes. MPN. T./&s Deregister (unlink) an interest in any|Pure
Code. 35 MPN. T.4. Registedueddni Nk) an 1 nterest 1n any Pure Code (public or
private). MPN T.5. Add|aseRrEgulRfMRavica enai I M PN T. 6. Add a Pure|Code
via an SM5 40 Data Dat a [T sRLa%&E Or gathered white viewng aPurej Code

M PN.D. 1. Fields Pure Code—C€onpany-1+—Ogantsatiom-thePure—Cotde—bel ongs to
Descri pt i on ABYBiIGiRBScrRtn@BalkRs i e §bo : owi ng

requi renent g "%?gg?ll?%iﬁa A ner‘r_?ber %a%%gfcagg’ar cﬁﬁ%ﬁﬁ’%@%ﬁugﬁgﬁsﬁ%@des. WO
03/ 07144 P?ﬁ 0 2%3 52 MPN.R 2. A nenber can only include a private
Pure Cod& t & AHETUShrBrIT o theolowrayealRulMsy its uni que code. MPN.R 3. A
menber cannot i ncl ude - . .t can be

unli nked and then i nhlg‘tggj%‘:ﬁ' pNﬁﬂf}"ﬁ'%ﬁgggﬁiﬁgﬁpﬁf% l&?@ifﬁ:ﬁsoapfg Pure
Code regi stered at any

10 M.PROF.R.2. A profile question will not have a default value.

M.PROF.R.3. It must be possible to return a profile question to its initial state.
M.PROF.R4. A profile question can be either single response or multiple

15 responses. In each case, the responses are selected from a
defined list of responses.

Ads
Members must be able to perform the following tasks on an ad

20 ‘ M.ADS.T.1.  View the contents / media of an advertisement.
M.ADS.T.2. View all questions assaciated with an advertisement

M.ADS.T.3. Respond to all questions that make up an advertisement

25
M.ADS. T .4, View a summary of all unread advertisements
M.ADS.T.5. View a summary of all read advertisemenis
30 M.ADS.T.6, Forward an Ad
Data

Data displayed or gathered while viewing an AD

M.ADS.D.1.
Fields

Advertiser (company name)
Amount earned for viewing the ad
Size of the ad

Media Type

35 Business Rules
An ad must conform to the following requirements:

MADS.R.1.  The initial release must allow an advertisement to incorporate
media of type jpg, gif, pdf or swi. incorporating other media
40 types will be considered in the next release)
M.ADS.R.2. If an advertisement has either

x  Expired



one tinme. Accounts 10 A nenber nust be able to performthe foll ow ng tasks
on their accounts. MACT.T.1. View a nonthly history of their transactions
M ACT. T. 2voiBew4tdriei r accounts details 15 M ACT. T. 3. Vi ewpPChaat0a®0208i ve (5)
transactions. MACT.T.4. Mdify their paynent options 20 M ACT. T.5. Payout
to a nom nated bank account M ACT.T.6. Payout to a nomi nated charity

M ACT. T.7. Payout to a nom nated service provider 25 Data Data displ ayed
or gathered while view ng thei® peysaimam namkenefasponigs AESTReEn received el ds

Current Bal ance Available Balance Pa msné{ tion Account Status Name of
t he organisation the transactibn"'\ﬂﬁﬁta%‘gheb iy Conpany Nane' Anount
earned per transaction Business Rules 30 An account nust conformto the

fol l owing requirenents: M ACT. Ruil notB8 digglaeaiinkitnat the utiéader teb@ist Glabews.ng st at e
Approveds operational 35 The nmenber can begin to transfer nonies into a
nonm nated account. UWhAPHREYedAdvadsemsple wilttk wawabled) ariayeer- nay begin to

accunmul at e noni es. ies cannot be transferred./ cashed out M ACT.R 2.
Payment Option will @@@%gé on&’k}s?”?tﬁﬁ'%"'iaamef e'it?ﬁaﬁg(?"g}orainr?g "?%eﬂf‘aé'soncﬁ' nto a
nom nat g personal bapkpsgkedi Aﬁe@@éé%ou%@@oiénén Wh lthe BRntbB8 actithy n2Bt hoOn

avai |l abl e. credited the amount indicated by the advertisement

M.ADS.R.6. Must watch the full length of a multimedia ad or five seconds of a
static ad before being able to answer the questions.

15
Information Request
A member must be able to perform the following tasks on an Information Request.
Purecodes
20 Pure Codes are identifying codes which may be attached to any good, service, company
or business name so that it can be used by consumers for information retrieval. The Pure Code
may also be used by the promoter (who owns the code) as a profiling criteria. The promoter may
use the Pure Code as a database management tool to reach their customers or potential
customers with campaigns.
25
A member must be able to perform the following tasks on a Pure Code.
M.PN.T.1. Search for public Pure Codes based on business name or
keyword.
30
M.PN.T.2. View a summary of all their Pure Codes.
M.PN.T.3. Deregister (unlink) an interest in any Pure Code.
35 M.PN.T 4. Register (link) an interest in any Pure Code (public or private).
M.PN.T.5. Add a Pure Code via email
M.PN.T.6. Add a Pure Code via an SMS
40  Data

Data displayed or gathered while viewing a Pure Code

M.PN.D.1.
Fields

Pure Code

Company / Organisation the Pure Code belongs to

Description

Business Rules
45  Pure Code must conform to the following requirements:

M.PN.R.1. A member cannot search for private Pure Codes.



45 NB: The ability to nodify the nenbers' paynent option will solely
depend on nmanagenent devel opi ng the necessary partnerships. WO 03/071446
PCT/ AU03/W020871488 M ACT. R. 3. The nane regi stered w t h PurepraafoBioeosust
match the nane on the nom nated accounf,. 5 Preferences A nenber nust be
able to performthe following tasks with their preferences M PREF.T. 1.

Vi ew preferences 10 MPREF. T.2. Mddify preferences MPREF.T.3. Save
preferences Data DatMPHiRshl ayglF eﬁ%gﬁ;ﬁﬂy'éﬂidﬁnatpﬁvaﬁ%@ﬁ? H%dett?)thﬁf%’?@‘*r‘énces
15 M PREF.D.1, Fields Bandwi fo%fessage received in HTM only

Emai | nmessage recei vedphik sTEXTAGRINer dBefothdifie B3R VakldogemBRmn oM.
preferenge tinmes Receive Enui lit casleuntinks@arm@inied linkdgcei ve Fl ash nmedi a Maxi mum

size of emnil advertisenment SMS Channel |nternet Channel Interactive TV
Channel Postal Tel eghBN&4. Busa‘\rﬁ'@g@efmﬁﬂ €gYy 1ye Uprleierenbede ragideetB/MOrm to
the foll owi ng requirenents: one tim

Accounts

10 A member must be able to perform the following tasks on their accounts.
M.ACT.T.1. View a monthly history of their transactions

M.ACT.T.2. View their accounts details

0 M.ACT.T.3. View the last five (5) transactions.
M.ACT.T 4. Modify their payment options

20 M.ACT.T.5. Payout to a nominated bank account
M.ACT.T.6. Payout to a nominated charity
M.ACT.T.7. Payout to a nominated service provider

25 Data

Data displayed or gathered while viewing their personal account

M.ACT.D.1.
Fields

Current Balance

Available Balance

Payment Option
Account Status
Name of the organisation the transaction will be paid by ‘Company Name’

Amount eamed per transaction

Business Rules
30  Anaccount must conform to the following requirements:

M.ACT.R.1. An account will have the following state

Approved: operational
35 The member can begin to transfer monies into a nominated
account.

Unapproved:  non-operation
The member may begin to accumulate monies.
40 Monies cannot be fransferred / cashed out

M.ACT.R.2. Payment Option will be read only. Initially transferring monies
info a nominated personal bank, credit card account will be the
only option available.

45
NB: The ability to modify the members’ payment option will
solely depend on management developing the necessary
partnerships.



20 M PREF. R. 1. Cannot be manually queried by Busi ness M PREF. R 2.
Application automatically applies the preference data to filter

appropri awe ccamaaé gn nenber 25 M scel | aneous A nenber nueCThdaioabdmes3t o
performthe follow ng tasks. MMSC. T.1, Delete (thenselves) uni que nmenber
30 MM SC. T.2. Block advertisenents froma nom nated busi ness SMS

Messagi ng A nenber nust be able to performthe followng tasks. 35 1. Send
an SMS nessage WD 03/071446 PCT/ AU0O3/00203 54 Business Rules 1. A
sufficient account balAREB3 s FeytAmedaoidRhVE RrepEriisarusiunpich e "ars Bhed to
send an SMS nessage. 5 2. EachUB™M8&Eftt s member will charged at a rate
of 0.20 cents. 3. The cost of sending an SMs will be automatically deducted
fromthe® méffE?"S®s avail abl e bal ance. Data 10 NA Business Rules All

nmenber dat a AJeegtoerdnyshbsledppesPim e eliging frsksdth el grefefanfIsSC. R 1. Account
details wll remain arghi : . R 2. A nmenber nust not receive any
adverts froma bl ock%’gagﬁgﬁhegie%p uegn%gss 20 Registration During the

regi strafoi on process mbPREBUZI NEBEiIyHEenb abl e to performthe foll ow ng

t asks:
M.PREF.T.3. Save preferences

Data

Data displayed or gathered with regards to preferences
15
M.PREF.D.1.
Fields

Bandwidth Used
Email message received in HTML only

Email message received in TEXT only

Receive SMS advertisements

SMS preference times

Receive Email advertisernents

Receive Flash media

Maximum size of email advertisement
SMS Channel

Intemet Channel

Interactive TV Channe)
Postal

Telephone

Business Rules

The preferences must conform to the following requirements:
20
M.PREF.R.1. Cannot be manually queried by Business

M.PREF.R.2. Appilication automatically applies the preference data to filter
appropriate campaign member

25

Miscellaneous
A member must be able to perform the following tasks.

M.MISC.T.1.  Delete (themselves) unique member
30
M.MISC.T.2.  Block advertisements from a nominated business

SMS Messaging

A member must be able to perform the following tasks.
35
1. Send an SMS message



B.REG T.1. Viewregistration data 25 B.REG T.2. Save registration data
B.REG T.3. Update registration data B.REG T.4. Delete registration data

30 Dat a Dapasdrspé ayed or gat hered during the registrati oRCprAAmese203

B.REG D.1. Fields Business Name |Industry Street Number Street Address
Suburb Cty Country State Post Code “Emai| Address G ve Name Fam |y
Name Position Password Business Rules 35 The registration process nust
conformto BhdnebsoRlledswi ng requirenents: WO 03/ 071446 PCT/ AU03/ 00203 55
B.REG R 1. Only aft er1. aA bufRienies®uhitdslase tregsédbefoye 4 egnist el eeaimvédto t hey have
access all the sites fusmot poPd$ inespageh B. REG R 2. Businesses will need to be

notified_securely of thei on. and as rd. B. 3. A business wll
not be abBle to depl oy ag%?ﬁﬁjﬁfgi%aﬁ%?’FT&%ﬁ\ﬁ%&eSFFﬁ r?%%i@zq/cgmsﬂ ed their
identity. 10 3. The cost of sending an SMS will be automatically deducted from the

members’ available balance.

Data
10 NA

Business Rules
All member data stored in pureprofile must be deleted.

M.MISC.R.1.  Account details will remain archived.
15
M.MISC.R.2. A member must not receive any adveris from a blocked
business.

Business

20  Registration
During the registration process all business must be able to perform the following tasks:

B.REG.T.1. View registration data
25 B.REG.T.2. Save registration data
B.REG.T.3. Update registration data

B.REG.T 4. Delete registration data

30 Data
Data displayed or gathered during the registration process.

B.REG.D.1.
Fields

Business Name

Industry

Street Number
Street Address
Suburb

City

Country

State

Post Code
Email Address

Give Name

Family Name

Position

Password

Business Rules
35  The registration process must conform to the following requirements:



B.REG R 4. Check for invalid data B.REG R 5. A business can only register
once. 15 Target Markets A business nust be able to performthe foll ow ng
tasks wi twoasharget (profile) Market: B.TARG T. 1. Save acragewozar ket 20
B.TARG T.2. Edit an existing target market B.TARG T.3. Delete an existing
target market. B.TARG T.4. View a sumrmary list of their target markets 25
B.TARG T.5. Viewthe target market criteria Data Data displayed or
gathered in relation with target markets. 30 B.TARG D.1. Fields Size
Cost Name Descri ptiBdtEC-Pfof | P gﬁﬁ%?‘i‘?ﬁ‘ﬁ ht?P’rSpﬁch’lSE‘“W egipieme Wil tSYdPfess
Rul es Target markets nust conf3F# ot Hes FEIPEW ng requi rement s:
B. TARG R;1. A one to s k8! at bRRsRbPwilHEdd 16k PbirBe LRI I i RA&Nar of i | e
35 question response di spl ayedpeswotdie nenber side and to the profile
guestion response conbi nation displayed on the business side. B. TARG R 2.
A menber must match &REGRBL erd sugiagsecribdol e adtin i ederlmarak gampaigy unti
B. TARG R,3. A nenber nust onl yPPPr s At waied Mel 9B ARG. R 4. Target (profile)
mar ket s ‘are based on gldig; g 8SPORSESHITRARELS have saved to their profile. 45
Response G oups

B.REG.R.5. A business can only register once.

15 Target Markets
A business must be able to perform the following tasks with a Target (profile) Market:

B.TARG.T.1. Save a farget market
20 B.TARG.T.2. Edit an existing target market
B.TARG.T.3. Delete an existing target market.

B.TARG.T.4. View a summary list of their target markets

25
B.TARG.T.5. View the target market criteria
Data
Data displayed or gathered in relation with target markets.
30 B.TARG.D.1.
Fields
Size
Cost
Name
Description
Profile questions
Profile response
Business Rules
Target markets must conform fo the following requirements:
B.TARG.R.1. A one to one relationship must exist between the each profile
35 question response displayed on the member side and to the
profile question response combination displayed on the business
side.
B.TARG.R.2. A member must match all criteria selected in a target market
40
B.TARG.R.3. A member must only be counted once
B.TARG.R.4. Target (profile) markets are based on the responses members
have saved to their profile.
45

Response Groups
A business must be abie to perform the following tasks with a Response Group



A busi ness nust be able to performthe follow ng tasks with a Response

G oup WD 03/071446 PCT/ AU0O3/ 00203 56 B. RESP.T. 1.

Save a response group

B. RESP. T.w0 iBelate a response group 5 B.RESP.T.3. View aPSOMIABH08
Dat a Data di spl ayed or gathered while view ng the response

responses
groups.

10 B.RESP.D. 1. Fields

Nane I ze Cost

Last ed updat ed Busi ness

Rul es Response groups nmust conformto the foll ow ng requirenents:

B. RESP. R. 1. Once the response

25 B.AEAVE.IT. viedr bdintanpof G3pgnadsgn

roup is created it becones read only.
B. RESP. R. 2. Response Bft&nfigs'- wi $3ve BEspASeeO¥n a menbers specific
response I nternet Canpai 0 Ln H@Et

follow ng tasks with a c?g)Prrp%i g@;&%&;&@y . 1.
Edit a canpai gn

15
canpai gn

be able to performthe
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and
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%@a&er@d wl‘ﬁ]g

r espgnse

groups
B.RESP.D.1.

35 B.CAMP. T. 7.

@?@kb@#%ﬁ%@gﬁgékgf gﬁggﬁtgure Code groups

Fields

Name

Size

Cost

Lasted updated

Response groups must conform to the following requirements:

B.RESP.R.1.

B.RESP.R.2.

Internet Campaign
A business must be able to perform the following tasks with a campaign

B.CAMP.T 1.
B.CAMP.T.2.
B.CAMP.T.3.
B.CAMP.T 4.

B.CAMP.T.5.

B.CAMP.T.6.
B.CAMP.T.7.
B.CAMP.T.8.
B.CAMP.T.9.

B.CAMP.T.10.
B.CAMP.T.11.
B.CAMP.T.12,
B.CAMP.T.13.

B.CAMP.T.14.

Once the response group is created it becomes read only.

Response groups will be based on a members specific

campaign response

Save a campaign
Edit a campaign
Delete a campaign
View a campaign

View a preview of the campaign.
responses)

Add or block profile markets

Add or block response groups
Add or biock Pure Code groups
Upload media

View upioaded media

Add campaign questions

Modify campaign questions

Add campaign question responses

Modify campaign guestion responses

(media, questions and



B. CAMP. T. 9. Upl oad nedia 40 B. CAMP. T. 10. Vi ew upl oaded nedia B. CAMP.T. 11.
Add canpai gn questions 45 B. CAMP.T.12. Modify canpai gn questions

B. CAVP. T.W8.03Mdd4€ anpai gn questi on responses B. CAVP. T. 14 pCibxdioBgomanpai gn
guestion responses 50 WO 03/071446 PCTJ7AU03/ 00203 57 B. CAWMP. T.15. Sel ect
the type of response i.e. check boxes or radio buttons B.CAMP.T.16. Modify
the type of response i.e. check boxes or radio buttons 5 B. CAWMP.T. 17.

Depl oy canpai gn Dat a B.CHYRTdS.s Bélenythel tyos of grspidnee e chienk pxesaipediognitonB. CAMP. D. 1.

Fields Start Date End Date Maxinmum budget of . the ai gn, estions
Responses Nane Descq’gﬂf”f'iﬁ&w%d'fgﬁ‘ iDRRELeROIR 4 AN gﬁ‘g%? ﬂﬁawgfgonéonf ormto
the fol | gwi ng requir eSS T 1B 6AMy-cBngkignA Campai gn can only have the

fol |l ow ng states. 15 ~ Unavai |l abl é: Business is in the process of creating
a canpai gn atng,ﬁgas not exscut ed the canpaign. » Ready., Business has
execut ed t hBPREFPAPYR BREF A BURA%i gn is awaiting Pureprofile approval . »
Approved: Has been appgQwed by Pureprofile and has not been 20 sent to its
i ntended target narket Fislds

Start Date

End Date

Maximum budget of the campaign

Questions

Responses

Name

Description

10  Business Rules
A campaign must conform to the following requirements:

B.CAMP.R.1. A campaign can only have the following states.

15 m  Unavailable: Business is in the process of creating a campaign
and has not executed the campaign.

W Ready: Business has executed the campaign and the campaign
is awaiting Pureprofile approval.

w  Approved: Has been approved by Pureprofile and has not been
20 sent to its intended target market

w  Rejected: Campaign has note met Pureprofile standards and
has been sent back to the campaign creator.

m Live: Campaign has been sent to the intended target market.
m  Revise; Campaign has initial been rejected and has been
25 resubmitted by business for approval.
B.CAMP.R.2. Uploaded media can be no larger than 2 MB

B.CAMP.R.3. Can only upload media of type jpg, gif, pdf, swf, mov, mpg or a
30 URL

B.CAMP.R.4. Contains a maximum of 3 questions

B.CAMP.R.5. Contains a maximum of 4 responses per campaign question
35
B.CAMP.R.6. A campaign can be deployed without media.

B.CAMP.R.7. An assigned pureprofile employee will manually change the
state of a campaign.
40



N Rejected., Canpaign has note net Pureprofile standards and has been sent
back to the canpaign creator. ~ Live: Canpaign has been sent to the

i nt ended wearogetismmr ket . ~ Revi se: Canpaign has initial beearrajosmooz®s and
has been 25 resubm tted.by business for approval. B. CAMP.R 2. Upl oaded
medi a can be no larger than 2 MB B. CAVP'R. 3. Can only upl oad nedia of type
jpg, gif, pdf, swf, nov, npg or a 30 URL B. CAMP.R 4. Contains a maxi num of
3 questions B. CAVP. RBCANRBai @gly avheretie crmypior hag progrepssd dess Tiygestateimihbg gn
question 35 B.CAMP.R 6. A canﬁ%W@ﬁ“@&ﬂe%%”ﬁEBWUV%ﬁ wi t hout medi a.

State of sa campai gn- 0 DTG5 Gtk RHTAER b5 R gl WA Ot
when t he canpai gn haSB.@AMIgRQS.Sﬂddn{gOm&kété wea shapayni an Wixhrhpid @il stepeoyed to

its registered nenbers. B. CAVPiliRt8te teaznmmaptgn questi ons can only be radio
button or check boxes 5 B.CAMP.R 10. Adding nmarkets in a canpaign. An

exanpl e will be used to illust¥¥Peveh@ed I5t. Assume we have 3 markets
10 ML M3 15 The process g@f adding ML and M3 will nean that the final
list of targeted menbers will Iongto either ML or MB. It will also

i ncl ude nenbers that belong toMs2 so |long as they also belong to ML or M.
20 B. CAI\/P R 11. Blocking narkets in a canpaign. An exanple will used to

The process of adding M1 and M3 wili mean that the final list of

targeted members will belong to either M1 or M3. It will also

include members that belong to M2 so long as they also belong

to M1 or M3.

20 B.CAMP.R.11. Blocking markets in a campaign. An example will used to
illustrate the concept.

Assume we have 3 markets

25 M1

The process of blocking M1 and adding M2 will mean that the

30 final list of targeted members will not bejong to M1. Irrespective
if they also belong to M2. Therefore members that belong to M2
and not M1 will be selected.

B.CAMP.R.12. Neither Add or Block

35
If the markets have not been selected they will not be included in
the final list of members that belong to a campaign. However, a
member that belongs to a add market can also belong fo a
market that has not been selected.
40
B.CAMP.R.13. lrrelevant if we are adding or blocking markets, response groups
or Pure Codes. A member must only be counted once.
B.CAMP.R.14. A campaign can be deployed to members who belong to either
45 of the following logical groups.
Response groups
Pure codes
50
Target markets
B.CAMP.R.15. A campaign cannot run for a period greater than 2 weeks.
55 B.CAMP.R.16. A campaign cannot be deployed uniess it satisfies alf of the

following criteria

m  Has at least one question



illustrate the concept. Assune we have 3 markets 25 M1 M2 M3 The
process of blocking ML and adding M2 will nean that the 30 final |ist of
target ed worbersev | | not belong to ML. Irrespective if thaywmBswobel ong
to M2. Therefore nenbers that belong to M and not ML will be sel ected.
B.CAMP. R 12. Neither Add or Block 35 IT the markets have not been sel ect ed
they will not be included in the final list of nenbers that belong to a
canpai gn. However, a nenber tmatHabebtotmdendglam add mar ket can al so bel ong
to a market that has not been selected. 40 B. CAVP. R 13. Irrelevant if we

are addi ng or bl ocki ng. %Eqés response groul

des. nber
must only be counted dnce ,33 gr Wot] na?usg']r)@ssﬁnéulftg Vﬁﬁcpfrsgsﬁ%ﬁnfto
menbers who belong to either 4@0953 the fo FOWI hg | ogi ca groups. Response
groups Pure codes 50 Target markets B. CAMP. R 15. A canpai gn cannot run for

a period greater thanB2AMRBEBKS. A@Miﬂywtﬂcmﬁpaigﬁcwami@n cannot be

depl oyed unless it saéla% I!)Es a‘ LI criteria at | east
one questi on WO 03/ 071448 -PCTy 5 ! Vﬂ—%g ¢ () @ & te
B. CAVP. 3"17 VWil e conpiling aém us'sleness @%@%%égggaccess%to al |

of its response groups, target (proflle) markets and Pure Code
B.CAMP.R.20. There are two (2) types of campaigns

15 m  Set and forget

Allows the business to enter the standard campaign
parameters. This must include duration, maximum amount
chargeable to business and the maximum members that will
receive the campaign.

20 Steps are as follows

1. Deploy too existing members; after which the
remainder of the campaign funds are used to,

2. Deploy to new members that match the campaign
criteria.

25 ®  Immediate

Allows the business fo create a campaign and deploy
immediately it to all members that match the campaign criteria

B.CAMP.R.21. Campaign End Date must be greater than Start Date

30 B.CAMP.R.22. Campaign budget is nof a mandatory field. If the budget is not
specified by the business the maximum budget is set to the
calculated cost of the campaign. Otherwise the value entered
would be the budget utilized by the application. Either way this
value is locked in once the business has submitted the

35 campaign.

B.CAMP.R.23. The maximum number of people the campaign can be deployed
to will be determined by the campaign budget.

40 B.CAMP.R.24. Previewing a campaign must display the following data.
Questions
Responses
Media

45

B.CAMP.R.25. Campaign Start Date must be greater than or equal to the
current date.

Reports



5 groups B.CAMP.R 18. A partially conpleted canpaign can be saved.
B.CAMP.R 19. It will only be possible to nodify the canpaign attributes if
it is inwbh@3mrtdber unavail able or revise state. Al ot hercItatoesoms| | make
the canpaign read only. B.CAMP.R 20. There are two (2) types of canpaigns
15 ~ Set and forget Allows the business to enter the standard canpaign
paraneters. This nust include duration, nmaxi mum anount chargeable to

busi ness and t he nBgipatan nenbers that will receive the canpaign. 20 Steps
are as follows 1. Deploy too existing nenbers; after which the remainder
of the canpai.gr : oy .t ew nenbers that match the
canpai gn nggf)?ggffsﬁ'?%;%eaéb%lt%f aﬁeefo%wfn V\a/g!(s‘t e L?gi ness to create a canpaign
and depl ey immedi at edyeER.T.1t 0 wklthewpbers that nmatch the canpaign criteria
B. CAMP. R 21. Canpaign End Date nmust be greater than Start Date 30

B. CAMP. R 22. Canpai gre-REfiet i ¥ewasunnaneaiaveiabieyefatel d. | f the budget is not
specified by the busiéﬁulgé,s he i mum pudget is set to the calculated cost
of the campaign. O herw Sgg't he%gh%reepoerﬁtered woul d be the budget utilized
by the dPpl P#ation. Either way this value is |ocked in once the business
has subm tt Befe fipRlaved thedpRedi gn. B. CAMP. R 23. The maxi mum nunber of peopl e

t he canpai gn can be deployed to will be determ ned by the canpai gn budget.
40 B. CAMP. R 24. Previemgmp1a canpai gn nust display the foll ow ng data.
Questions Responses MedFieds 45

Campaign Name

Total size of the campaign market

Cost to date this equates to the cost of ali the members who have respond to the campaign

Date the campaign was executed (deployed)

End date of the campaign

Total numbers of members who have respond to the campaign

Campaign state

Business Rules
15 Areport must conform to the following requirements:

B.REP.R.1. Contain the campaign questions.

B.REP.R.2. Contain the total number of responses for each question
20 response. This must be presented both numerically and as a

percentage.

B.REP.R.3. Contain the total number of responses to the campaign
25 B.REP.R.4. Display the report numerically

B.REP.R.5. Display the report graphically

B.REP.R.6. Contain campaign responses

30

B.REP.R.7. The state of the campaign can be mapped to the requirement
B.CAMP.R.1

Pure code
35 A business must be able to perform the following tasks on Pure Codes.

B.PN.T.1. View a list or Pure Codes
B.PN.T.2. Create a Pure Code.

0 B.PN.T.3. Edit the details of an existing Pure Code
B.PN.T.4. Delete an existing Pure Code

Data



B. CAMP. R 25. Canpaign Start Date nust be greater than or equal to the
current date. Reports WO 03/071446 PCT/ AU0O3/ 00203 60 Response A busi ness
nmust be awbesboisperformthe follow ng tasks on a report. PETRUREMPOID3IL. View
the report B.REP.T.2. View a summary of avallable reports B.REP.T.3. Print
the report 10 Data Data displayed in t he' report B.REP.D.1. Fields

Canpai gn Nane Total size of the canpaign market Cost to date this equates
to the cost [fte dgrlavadpesatieraddera Rfsdodave respond to the canpaign Date the
canpai gn was executed (deployed) End date of the campaign Total nunbers of
menbers who have respeprl.pi© the canpaign Canpaign state Business Rules 15
A report must conformto|tdes follow ng requirenents: B.REP.R 1. Contain the
canpai gn questions. B. REP. 7 ndmberciaBhnat bhishi® abjadnedure BddeTOET OF T esponses for
each question 20 respon$&eudPivaeJAkRg DE presented Dot NUmer| caiﬂv and as
a percentage. B.REP.R 3 Wt ar m the totat number of MESPUTTSES tojthe
canpai gn 25 B. REP.R 4. vﬁb’eﬂ;ecédé'e Tepm monerTcatty B REPR-5—1 spl ay

t he report graphicall —6.—Contarn—canpargn-—responses—30—
Iﬂdé%ﬂor L P gt JEU .
B.REP. R 7. The state of t kcyworéarrpai gh—can—be—apped—to—the—+egui-renent

Business Rules
5  APure Code must conform to the following requirements:

B.PN.R.1. Unique
B.PN.R.2. Searchabie on company name
0 B.PN.R.3. Searchable on keywords
B.PN.R.4. Either private or public
15 B.PN.R.5. Unless the business decides to pay for the right to generate their
own Pure Code the Pure Code will be generated by the
application
20 B.PN.R.6. A business may nominate a unique Pure Code.
Account
A business must be able to perform the following tasks on accounts.
B.ACC.T.1. View account details
2 B.ACC.T.2. View history of recent transactions
B.ACC.T.3. View recent {last 5) transactions
30 B.ACC.T 4. Deposit funds into their account via credit card. (online)
B.ACC.T.5. Deposit funds into their account via BPAY
B.ACC.T.6. Deposit funds into their account via cheque
% B.ACC.T.7. Deposit funds into their account via AusPosts Pay@Post service
B.ACC.T.8. View the invoice of the payment transaction
40 B.ACC.T.9. Print an invoice
Data
Data displayed or gathered for an account.
45 B.ACC.D.1.

rFields J




B. CAMP. R 1 Pure code 35 A business nust be able to performthe follow ng
tasks on Pure Codes. B.PN.T.1. Viewa |list or Pure Codes B.PN.T.2. Create
a Pure Cowe.03/02Q48. PN. T. 3. Edit the details of an exi sti n@CPu®B3Cme
B.PN.T.4. Delete an existing Pure Codegspata WO 03/071446 PCT/ AU03/ 00203 61
Dat a di spl ayed or gathered for a Pure Code B.PN.D.1. Fields The nunber of
menbers registered to a specific Pure Code Status (Private or Public) Nanme
Uni que Pure code Descr i|ptsogiraanikeywor ds  Business Rules 5 A Pure (ode nust
conformto the foll ow ng pwgdiavganents: B.PN.R 1. Unique B.PN. R 2.
Sear chabl e on conpany ndnmemplOeids PN. R. 3. Sear chabl e on keywords B. PN. R 4.
Ei ther private or public dbphcBN. R 5. Unl ess the busi ness deci des |{to pay
for the rlggl} g&@gerate their  own Pure Code the Pure Code wll be

gener at ed b ,%P%oln% to%efolﬁowmg rngl?rernentbu5| ness may nom nate a uni que

Pur e Code.

B.ACC.D.1. In one embodiment businesses will be charged the minimum fee
5 for each individual message deployed and received by a
member.
B.ACC.D.2, In that embodiment only if a member responds tc a campaign
will the businesses incur the total cost of a member’s attention.
10 in an alternative embodiment the business is not charged to
send messages to members, it is only charged for those
messages to which a member responds. As responses come fn,
the business’ financial account is debited accordingly.

15 B.ACC.D.3. Depending on the type of campaign businesses will be charged
the greater of the two (2)

Email Campaigns
20 m 30centsor

w  30% of the charge incurred by the member

SMS Campaigns
25 w 20centsor

®  40% of the charge incurred by the member

B.ACC.D 4. An account transaction can have the following status levels
30 m Paid
Once money is received
= Outstanding
Less than 30 days since payment
m Overdue
35 Less than 60 days, greater than 30 days since payment

B.ACC.D.5. Businesses will be able to redeem money not used in a
campaign.

B.ACC.D.6. GST will only be payable on the service fee and not the member
40 payment.



A busi ness nust be able to performthe foll ow ng tasks on accounts.

B.ACC. T.1. View account details 25 B.ACC. T.2. View history of recent
transact iwo3/0B4ACC. T. 3. View recent (last 5) transacti on®CINMBIAA3IT. 4.
Deposit funds into their account via credit card. (online) B.ACC T.5.
Deposit funds into their account via SPAY B. ACC. T. 6. Deposit funds into
their account via cheque 35 B.ACC. T.7. Deposit funds into their account
via AusPosts Pa Post B&¢G.Pde B.BNECGMe 81d Rffezance We i nvoi ce of the payment
transaction 40 B. ACC. T.9. Prin® ghieRefgerice® muskeeapiythihegiegrdsgdiiedsr gat her ed
for an account. 45 B.ACC.D.1. I"GHFAY dSU0EH%) 071446 PCT/ AUO3/ 00203 62
Account bal ance Qutstandi ng bala i s Canpai gn cost

Busi ness Rul es An account nustICS%EG%h1¥%&%g§”¥%ﬁFomﬁng requirenents:
B.ACC.D. 5. In one enbodi nent businesses will be charged the mninumfee 5
for each individual nessage depl oyed and received by a nenber. B. ACC. D. 2.
I'n that enbegiiBatafedeNickf @ member responds to a canpaign wll the

busi nesses i f 'Wﬁﬂgﬁ ' ,an. 10 In an
aIternativeAg%%%ﬁ%ﬁgﬁgg%@%mggﬁ%ﬁgggﬁ?s notgg %?%%ggﬁ%ggénd nessages to
menbers, it is only chamged. f ondd brosex professaiges t o which a nenber responds.

As respaoiises conme in, the business' financial account is debited
accordingly. B.SMS.T.2. Add or block response groups

B.SMS.T.3. Add or block Pure Code groups

15 B.SMS.T.4. Deploy an SMS campaign
B.SMS.T.5. Enter Message
Data
Data displayed or gathered for an SMS
20
B.SMS.D.1.
Fields
Message (includes the question text)
Type of SMS
Start Date
Start Time
End Date
Budget
Business Rules
An SMS must conform to the following requirements:
25
B.SMS.R.1. A business can only send two (2) types of SMS campaigns
m  Campaign
»  Information Request
30
B.SMS.R.2, Total message length 160 characters
B.SMS.R.3. A 25-character default message will be sent with each SMS.
35 Message: from pureprofile.com
B.SMS.R.4. The maximum length of the message is 135 characters
B.SMS.R.5. An SMS will only be sent to members who have nominated a
40 preference for this service.

B.SMS.R.6. Member must have a valid mobile number



15 B. ACC. D. 3. Dependi ng on the type of canpai gn businesses will be charged
the greater of the two (2) Email Canpaigns 20 * 30 cents or ~ 30% of the
char ge i nworms@tdidy t he nenber SMS Canpai gns 25 ~ 20 cent PCarAv3H@B of t he
charge incurred by the nenber B.ACC. D.4. An account transaction can have
the followng status levels 30 * Paid Bce noney is received *

Qut st andi ng Less than 30 days since paynent ~ Overdue 35 Less than 60
days, greater than 30 dags since paynent B.ACC D.5. Businesses will be
abl e to redeem noney B8VMS&isled Aistr! Measepes whrecayedoit hp,sent hede $WSG: TBiAl y be
payabl e on the service fee and"fi¢f ‘Y& nenber 40 paynent. WO 03/ 071446
PCT/ AU03/500203 63 B. ACC.D. 7. il ¢ ference ID ™ The
F{eference5 I D must conply with ?h?lﬁﬁﬁgﬁﬁgte@ﬁﬁqgﬁed in the BPAY
docunentation ~ Biller Code assi grfftena BRaagds ndbodch rdvisssage Servi ce A
busi ness nust be able to performthe foll ow ng tasks on a SMS canpai gn.
B.SM5. T.1. Add or block profil & riinelisetsstidbusBesSMS. T. 2. Add or bl ock response
groups B.SM5.T.3. Add or block Pure Code groups 15 B.SMS.T.4. Deploy an

SM5 canpai gn B.SMS.R.8. SMS campaigns will be sent in real-time.
10
B.SM8.R.9.,  SMS Information requests must be processed immediately.

B.SMS.R.10.  The rate of which business will be charged for a campaign SMS
will vary to that charged for an email campaign. On the initial

15 launch the rate will be a flat 90 cents. (50 cents paid to the
member, 20 cents the cost of the SMS, 20 cents charged to
business)

A member will not be paid for an Information request

20 NON-FUNCTIONAL REQUIREMENTS:

Software
The application will be implemented using the following software packages.

Windows 2000 Advanced Server
% Visual Basic 6.0 / COM / MSMQ
s 5
30  SQL Server 2000

Numbers
Business Volumes and Sizing

Below is a table summarising the average expected volumes on any specific day. This data is
35  based on well-known user surfing habits. (Reference: Nielson Net Ratings).

The application will need to adequately support 500 simultaneous users.

Period User Volumes
(Percentage for the day)

1.00 to 2.00 13%

2.00t0 3.00 9%

3.00t0 4.00 6%

4.00 to 5.00 4%

5.00 to 6.00 4%

6.00t0 7.00 9%

7.00t0 8.00 16%

8.00 t0 9.00 24%




B.SMS. T.5. Enter Message Data Data displayed or gathered for an SM5 20
B.SM5.D.1. Fields Message (includes the question text) Type of SM5 Start
Date StawD odioma46 End Dat e Budget Business Rul es An SVSPEES{U0GO0X08r M t O
the follow ng requirenents: 25 B.SMS. R,1. A business can only send two (2)
types of SMS canpaigns 7~ Canpaign ™ Information Request 30 B.SMs. R 2.
Total nessage | ength 160 characters B.SM5. R 3. A 25-character default
message W || be senteoyp ko each SMS. 35 sMessage: from pureprofil e. com

B. SM5. R 4. The maxi nowdiengt h of the nmessage is 135 characters B.SMS. R 5.
An SM5 will only be semtizdo menbers who swave nom nated a 40 preference for
this service. B. SMs.iko1sdvenber nust hawe,a valid nobrTe nunber
03/ 071446 PCT/ AU03[0Px@320064 B SVE. R 7] &, Ti St of messages not recpei ved
w1l be sent by the QRGNS W T bggsed tor 5~ B m mate nornt exi st ent
nunbers ~ Val i dat e[ gt &t TESSagestravg, teem Tecerved—*—Finatipe cost

t o busi ness

16.00 to 17.00 43%
17.00 to 18.00 44%
18.00 to 19.00 43%
19.00 to 20.00 43%
20.00 to 21.00 45%
21.00to 22.00 47%
22,00 to 23.00 41%
23.00 to 24.00 32%

Security

Pureprofile handles confidential personal information therefore security procedures and practices
must be complete and thorough. The ability to secure our users data will be widely publicised on
5  ourweb site.

Data to be protected

Pureprofile will need to secure all data entered. No data will be accessible without basic user
authentication (logon and password)

10 Data labelled sensitive will require additional encryption technology. SSL is the preferred client /
server authentication protocol. The use of digital certificates for registered businesses will be
considered at a later stage.

Sensitive member data is displayed in the table below. This information will be gathered at the
15 point of registration.

Fields

Country

Email Address

Rate to view an email (initially this will be read only and be preset to $1.0)

Rate to view an SMS (initially this will be read only and be preset to $0.50)

Password
Address 1
Address 2
State

City

Given Name

Postcode

Reminder Answer

Reminder Question

Street Number
Suburb

Surmame




B.SM5. R 8. SMS canpaigns will be sent in real-tinme. 10 B.SM5.R 9.. SMS

I nformation requests nust be processed imediately. B.SM5.R 10. The rate
of whi ch wosBnesige wi || be charged for a canpaign SM5 w | IPCTaxyp3naos hat
charged for an email canmpaign. On the ipitial 15 launch the rate will be a
flat 90 cents. (50 cents paid to the nenber, 20 cents the cost of the SM5,
20 cents charged to__business) A nenber will not be paid for an Information
request 20 NON\ FUNCEr@abseREQUI REVENTS:  Sof t war e The application |1 be

i npl ement ed usi ng { eedfcatiluemt ng sof t war e packages. W ndows 2000 Afvanced
Server 25 Visual Basic 6.01 COM/ MSMQ TI1S 5 30 SQ Server 2000 unber s
Busi ness Vol I I n e average
expect ed voISEHrT%EGg‘%ﬂas%déﬂgggcfggh%%cft%le%ﬁh% "ﬁ) atﬂ%%éét% F%ngﬁfggiﬁ PRI - known
user surfing habit (Ref erence: Ni eI son Net Ratings). The application wll
need to adequat el y la'éfoort 500 sinmultaneous users. Period User Vo|unes
(Percentage for the aly) 1.00 to 2.00 13% 2.00 to 3.00 9% 3.00 tp 4.00 6%
4.00 to 5.00 4% 5.00 to 6.00 4% 6.00 to 7.00 9% 7.00 to 8.00 16% 8.00

to 9.00 24%V\D 03/ 071446 PCT/ AU03/ 00203
Threats to data

Accidental / Deliberate corruption or destruction

The possibility of losing data is real and may have a direct impact on Pureprofiles ability to
function commercially.

10 Nightly backups of the database will mitigate the loss of data. All backups will be stored off site.
Fraud
Maintaining the integrity of database will only be possible if Pureprofile can certify that

A member has only registered once.

15 m  Abusiness is identifiable.

Viruses

The installation of software and the use of strict procedures will be imposed on the production
environment.

Threats to physical security

20  Initially the application will be hosted at a third party location. This exposes our data and I.P. to
employees outside our organisation. Management wiil only consider hosting the application on a
site that has a proven record of providing high quality services in a secure environment.

Auditability

It is Pureprofiles’ intention to allow a third party to audit the companies’ security procedures. A
25 quarterly audit will reinforce our commitment to ensuring our users privacy.

General policies
m  Members own their personal data. Hence apart form account records which must be

kept for a period of 7 years their have the permission and ability to remove all their
data from our application.
30 m A business will only be able to access its own information.

= A member will only be able to access its own information

= Only registered members will be able to access all functionality associated with the
member side.

35 ®  Only registered business will be able to access all functionality associated with the
member side.



65 9.00 to 10.00 31% 10.00 to 11.00 38% 11.00 to 12.00 39% 12.00 to
13.00 39% 13.00 to 14.00 39% 14.00 to 15.00 41% 15.00 to 16.00 42%
16.00 to WO.00074386 17.00 to 18.00 44% 18.00 to 19.00 43%CTMI0800208 20. 00
43% 20.00 to 21.00 45% 21.00 to 22.0Q,47% 22.00 to 23.00 41% 23.00 to
24.00 32% Security Pureprofile handl es confidential personal information
therefore security procedures and practices nust be conplete and thorough.
The ability to secr eigan stoseensoutidetohaspi applicaiien ani wel servers rluptenlsiedecesssivles our
web site. Data to be 'PPeFrBRvildhepareeNaFerdiPds need to secure all data
entered. No data will be accessible w thout basic user authentication

(1 ogon and passv@EMCH(ENngEKEXM@R%GAEEHBEt ive wil I requi re additional

encryption techn SSL. is .t preferred, client rver authentication
protocol . The us’gf%g’%ﬁ‘? '?‘fdé{T‘erEQFt??PfeésTt@’ef’t&“ 'Y g@chl?eéjr Yusi nesses will be

consi dergd at _a .h%sgmﬁmsm&em%q MmO, A0 Rohdy A SRERYEAS D N

tabl e below. This or mat )
registrati oﬁmf"F'l"@‘P@’Sﬁt'oﬂtéfﬁfﬁdr'@/the@ﬁﬁbﬁsww gfilRAseounidHaldesgy) arﬁ B@iﬁalfpl

(initially b|:5tL|§td/\éllbW trhblefyrs%adtotzawread@ela.h@gﬁg}emtrfab@a&mﬁ)no it @ofil® Vi ew an
SMB (initial cgr Ilnsth}’s\llway these eXIghng cong/uma}ar#s are%b%rtg ?n%%ease the vaﬁie of their
profile to businesses, by making their profile information even more specific to the

10  consumer’s interests.

The service will allow an internet search engine to sell advertisers a direct, yet
anonymous (and privacy compliant) connection to specific pureprofile Account Holders
who have utilised the internet search engine web site. Keyword searches and category
click throughs can be tracked and made available to the internet search engine in the

15  form of aggregated pureprofile target markets.

The internet search engine will then be able to offer access to these valuable
target markets exclusively to its clients for the purpose of outbound direct marketing
through the pureprofile service. The internet search engine target markets can also be
made available through pureprofile.biz, the self service business site of the pureprofile

20  service.

These target markets can be further enhanced by applying them against the
existing profiles created by pureprofile Account Holders.

An example of how the system works is described below and with reference to
25  Figures 52 and 53.

pureprofile Account Holders select to have their key word searches
anonymously tracked through the internet search engine network, through an opt-in tick
box within their profile (which can be changed at any time).

30 The same Account Holder later enters the search words “home loans” on a
search interface, such as the internet search engine website interface, as seen in Figure
52.



Password Address | Address 2 State Gty Gven Nane Postcode Rem nder
Answer Rem nder Question Street Nunmber Suburb Surname WO 03/071446

PCT/ AU03/W020871466 Connection speed Credit Card Nunmber Se@0IIAU0880d08SI ness
data displayed in the table below w || be gat hered at the point of
registration. Fields Country 5 Threat® to data Accidental / Deliberate
corruption or destruction The possibility of losing data is real and may
have a direct i nbiskewvwrdwildpradfied ©sheadicbintyotder's profilet iToa Acommigradesl | y. 10

Nightly bac l?é@% %deﬁ I?c‘?m%%%r augh %Je s;BréPrgf’atrﬁ?] ﬁﬁro“l@?z?rg&fm tgalleﬁl | backups

will be store e lnte at abase wi ||
only be posshm@oams"mcépﬁ@ﬁm@@faqup@ﬂteuwowmold% ‘&%’P{Yﬁ@f‘mf?&éh%‘?l y

regi stered gQRRRularddeafchAvddgsi ness is identifiable. Viruses The installation
of software and the use of strict procedures will be inposed on the
producti &n envi MTomimtenet sdrckeanging anpifgsthessl targetmaikelp t@eny usinesd | y t he

:ﬁg' : Cgt 1 ON dibldn Reed?ORE.69, AL s@f ddnlidhuBRELYsite @F e pBRbprofil SrfiggPOSes our data

To provide further accuracy and micro targeting, businesses simply select the
key words they would like to target with other profile criteria already captured by

pureprofile.

10 For example, a particular target market may be created (and saved) by a NSW
based home loans company comprising of:

- the key words “home loans™ 4 plus;

- the profile criteria NSW & and;

- between the ages of 21 M and 45 M.
15

The business who created and saved this target market could then send a
pureprofile paid campaign automatically or periodically to these pureprofile account
holders.

pureprofile and the internet search engine would charge a higher than normal
20 fee to these businesses for their highly targeted campaigns on a per message sent
basis.

In addition, consumers who are not yet signed up to the pureprofile service can
be invited to become pureprofile members when they use a particular search engine.
As soon as they accept the invitation, they are provided with an interface in which they
25  can enter their profile information and, from then on, whenever they search on that

search engine, their keywords are added to their profile.

In alternative embodiments, not only can a consumer’s keywords be tracked, but
their other web surfing habits may also be tracked. For example, the system may
register when the consumer visits a particufar URL, such as a home loan site. That URL

30 s added to their profile, indicating that the consumer is interested in home loan
information. Businesses can then send promotional information to those consumers
who visited the particular home loan site without the business receiving any identifying

information about the consumer.



enpl oyees outside our organisation. Managenent will only consider hosting
the application on a site that has a proven record of providing high

qual ity swowBoesi4é N a secure environnent. Auditability |tcrsatBanepsofil es’
intention to allow a third party to aud'gt t he conpani es' security
procedures. A 25 quarterly audit will reinforce our commtnent to ensuring
our users privacy. General policies » Menbers own their personal data.
Hence apart for m\aoEaviaY of besysiemushfudheriiustratbein Figeye 52.0r a period of 7
years their have the perm ssion and ability to renove all their data from
our application. 30 » A business will only be able to access its own
information. ™ A W : i wn..i nformation #
Only registered @%Qg%eﬁtké B)geg%ar%'ltgee&ngglécgrcs:égvsea%fﬁ%ﬁ Cl)Jllr(1)¥c"’ |Q§Lr'1ré°f'?ﬁ|/a% soci at ed
with the mefpémncigngbreqgmmentsfpktheiepiefarmed embbdigienie Jhevpllowingaisabdsontio access

al | functi om@daht t baISEEmdieRthsWiintdkatPR of BRIRMientdniifion ¥QhE3(Qdn
PCT/ AU03/ 00203 St Qr g (;)n Qur eat z;balg?a, app?i catélﬂgn and web

67 ", Al datg,store d |
servers nmust® oM. 'H‘éséesg‘giﬂalbg "R?rBrebeéir%soHré(’fer%'X'h t he necessary access
privileges. SEAREGNENGNNEMEYWORD CAPTURE A further enbodi ment of the
present invention I SN?escrﬁ:?ed below. 5 In this enbodi nent existing
consuner s hascogntielder i dentity information and profile information stored

in the data " f t | der.s") e able to opt-in to

al | ow t he s%@?E@%ﬁ@%é@%ﬁéf%gfﬁ\%*ﬁ‘)%gssve*a?fc S spPhER PRLTES RUPAONG % hei «
profile UreEBMES tF PIPWING aGeynt P fuiHeqaliRg consumers are able to increase
the val ue of teheList affira@dd tr#:king shesi nesses, by making their profile

i nformation even_nore specific to the 10 consuner's interests. The service

will allow an ‘i ntdePH¥t thsegFeshthah dhderceying eroldesdirer bergiapisdatad be eeackey et
anonynous (and pdaieéy conpliant) connection to specific pureprofile

Account Hol der,s CP@Q% %ﬂvc%le%{rgék?qegdcoéﬁg%i nternet search engine web site.

Keyword searches and category cliic roughs can be tracked and nade
avai | ablt®e to teheViewtaod deleteseeant eyl nearchest he 15 f or m of aggr egat ed
pureprofilegtalgel,cRl kets. The internet search engine will then be able to
of fer access to these val uable

* All account holder activity must be time stamped

e An account holder must opt into the keyword tracking solution; the data will
be stored in the pureprofile database and can be accessed at anytime by
20 pureprofile Account Holders via the pureprofile consumer website.

* Only unique keywords will be assigned to each account holder, if the keyword
exists the time stamp will be updated

» The keywords inserted into the pureprofile database will reflect the internet
search engine keywords or internet search engine keyword reference
25 numbers,*

Business

Functionality to create a target market based on keyword entries, this will require
businesses to be able to search for and isolate the appropriate account holders.

e Search for specific keywords
30 e Create target markets based on one or a humber of keyword entries

Requirements

(a) One or more keyword terms may be used in the definition of the keyword
based target markets

(b) Multiple keyword terms will be ‘Or’ when caiculating matching account
35 holders



target markets exclusively to its clients for the purpose of outbound
direct marketing through the pureprofile service. The internet search
engi ne t awgat/omamket s can al so be nmade avail abl e t hr ough poarspsoéiobe. bi z,
the self service business site of the pyreprofile 20 service. These target
mar ket s can be further enhanced by applying them against the existing
profiles created by pureprofile Account Hol ders. An exanple of how the
system wor ks i s desuint helderdelygovdamill senebpandfte tleniotertad se@bh Bagie es 52 and

53. pureprofil e Asegonds drdlteigess sel ect to have their key word searches
anonynously tracked through the internet search engine network, through an
opt-in tick bbxwyt’%]pﬁ Ckéﬂ%i:&}” %?Y’ﬁ@t(w)?reéﬂe@ﬁhs%’ Che§i9i§ed at any tine).
30 The same Account Hol der |ater enters the search words "hone | oans" on a
search inter ch a he internet search engine website interface, as
seen in P gu;(g%.&B\MTéﬂNﬁ@"mR%Q@SZOS 68 This keyword will be
Sy Ly MRS 0l O e A OB oA B0
"hone | oansﬁFa\%Ei @ﬁgﬂf'}éﬁ'ﬁaﬁ%}uﬁ %ﬁd%ﬁrtggtr (%'?lﬁ e°p’fﬁgci8%°nt°g'i—4gﬁ‘i@rp§'%m ack'é?ge

entered t hos8""Brticul ar search words. 5 The internet search engine can

of fer these dupdrgetie 1586 kpb&arh oAk iRLSHRRSSch bhdigugh pureprofile. biz, the
sel f service business site of the pureprofile service. To provide further

accuracy'and nicro tafgdbfifrRjes Bas eyt Praphys Beqneeitabledavitivriyeniefids t hey
woul d i ke to target wi ttteclgnter profile criteria already captured by

file. 10 F ' . b ted d
Caved) by & NSW based NneYhaRE R bt Merehd b IRLKRL Wi B G057 (7"

hope . ny c risi Of : ,
"hone | oans" (err) plus:? P8 ﬁpgf’gﬁgel\é,aﬂl\g& gn I\tlggv”(té‘fnrej SEHE" €NIBRt ween
the ages of 21 Q and 45S(®). 15 The busi ness who created and saved this
target marketadkmal d then send a pureprofile paid canpaign automatically or

periodically to these pureprofile account
3. The pureprofile logo will also be used to transfer the details of the

current account holders’ activity to pureprofile.

4. Where possible the pureprofile logo will only transfer the keywords

to pureprofile on the initial resuits page. After which a static image

20 may be referenced - as no tracking is required the image may be
served from the third party.

5. Only pureprofile account holders who have opted-in to this solution
will be monitored.

Cookies

25 6. Each individual site that requires tracking will require a unique
cookie

7. Each search site cookie will store an encrypted member id and site
id. This information will be transferred to pureprofile with each
corresponding keyword search.

30 8. The cookie will expire within 2 months (the date may be modified)

9. Each participating site will be required to host the code required
to:
¢ create the keyword monitoring cookie

+ delete the keyword monitoring cookie

35 The contents (member id) of each cookie will be passed in via the
guery string

Authentication



hol ders. pureprofile and the internet search engi ne woul d charge a higher
than normal 20 fee to these businesses for their highly targeted canpai gns
on a per wegsAage4cent basis. In addition, consumers who &Ca#/AlB/0§28 Si gned
up to the pureprofile service can be i7r11vited to becone pureprofile nenbers
when they use a particular search engine. As soon as they accept the
invitation, they are provided with an interface in which they 25 can enter
their profile infornatd ahacodyt Haldemattihem voihbe attbaehcetedt dgeinssearictarnah t hat
search engine, their keyser dgidadies acdeghet0 their profile. In alternative
enbodi ments, not only can a consuner's keywords be tracked, but their

ot her web sHPMRIE habits may al so be tracked. For exanple, the system may
regi ster when thgn eQmsIEBr a ¥dISidnSusthgRAé fefebi@bgyRltincsiibbvas Rsddeg | oan
site. Thgt WURL.30 is added to their profile, indicating that the consuner
is interested in home loan information. Businesses can then send

pronot i onal ThitHdraivt $ite t o t hose consuners who visited the particular hone

| oan site witho t i el n ifyi Lnf mt | on about
the consurrer Wé**gg%?ﬁ}ﬁﬁi%vgﬁﬁ'ﬁ% R T A L g
further ill G875 8d ToRSEl QP ePree ?Cr‘fmi'rﬁ_p"%%n{”if?{ fa%/'ﬂ'é '84Ps R PUERE T vent or s
have set t héPPGRIBWARPSFRRSCIMIRRIMaHTEIVIIRFAS AUpY ST HIgatC Reekansrarasp she or
t hei r priéf efledingfi¢yoditnent. The foll owi ng di scussion is 5 meant to be used
nerely as an exanple of one inplenentation of the systemand references to
"must" should be interpreted as "preferably.” FUNCTI ONALI TY Account Hol der
| npl ement i nerirag beraasPat eitth=aiohagdy3® o0 mai ntain sol ution requires
pur epr of i | e st "ntifd//prieadkig. dshea f1als-ovkdygors e poté-+ Bl sdestehomeiobenal i ty.
List affiliated tracking sites Ildentify the sites that the account hol der
has noni nat ®YTeR5°B tracked against. Create and delete tracking cookies
15 Vi ewsand del fiee URECRHredc@Y WO&kpSRMIE HES traBl@RH IpURIFRSHHS account holder

activity will be primary responsible for inserting the transferred data and serving the

pureprofile logo. Basic logic is displayed below.

Step 1: Insert Keyword / Navigation Transaction
Retrieve query string data
20 Insert data
Step 2: Server Image
Response.Expires = -1
Response.ContentType="image/gif"
<!--#include virtual="/images/drk_orange_small.gif"-->
25
Cookie Management

Cookie management ensures that an account holder may place or remove the
necessary internet search engine cookie. Utilising the src html tag will ailow us to
implement the functionality in a seamless fashion. Figure 54 will highlight the

30 necessary components and flows required for this implementation.

Keyword management: Account Holder

Figure 55 highlights the major components and process flows required to
successfully implement, identify, capture and store keywords entered by pureprofile
35 account holders.



Al'l account holder activity nust be tinme stanped An account hol der nust
opt into the keyword tracking solution; the data will be stored in the
pur epr of iwe odatab@se and can be accessed at anytine by 2@cpwi@poaos| e
Account Hol ders via the pureprofile conguner website. Only unique keywords
wi || be assigned to each account holder,” if the keyword exists the tine
stanp will be updated The keywords inserted into the pureprofile database
wi | | refl ectPetfhendnge @mpatt search engi ne keywords or internet search engine
keyword referer nunbers.* Business Functionality to create a target
na?ket basegwﬁﬁgﬁg}égwayentries, this will require businesses to be able
to search for andspsod &0& -+ dvenpapprtewill bd eqaicedbtntetrieot desvcsypt) Beaaccdunt or
speci fi c keywor dsoldé id&iad end pageat. mar ket s based on one or a nunber of
keyword entries Requirenents (a) One or nore keyword terns may be used in
the defifition of the keyword based target markets (b) Miultiple keyword
terms will be o OsernWiahe pakprofidtibg®d mat chi ng account 35 hol ders WO

03/ 071446 PCT/ AU03/ 00203 70 Account hol der keywords will correspond to

t he internetPa@3Feh engine categories and topics Only if the data can be
provi ded by the kB{&bpRfix search engine 5 KEYWORD MONI TORI NG METHODOLOGY
The foll ow ng nethodology will allow the pureprofile teamto nonitor and
track pureprofi| BUgeEHIgntil 1961 rgayicedt tednsaa g devperd dransadion er edsh ragcpmt t y

t racki ngio sol uti belderphateims ekifbrenddogbeyappesmarangisong théaternétereneh esgiae.ch

engi ne 10 1. i t ' has been enabled with
pu?eprofi | e 'Nﬁggm\gé’éhaﬁﬁﬁ%‘g%ﬁﬁé@%m% di spl ayed for account

hol der s t hatpdgavaterafibrél-in to capture their activity on the internet

search engi ne ] ) i _
e A pureprofile logo will be displayed on all pages that monitor the pureprofile

account holders’ keyword searches or navigation

15 The pureprofile logo will be displayed only after enabling the internet
search engine keyword search tracking mechanism

e The execution of client side or server side code can be used to extract or
check for the existence of internet search engine-pureprofile cookie

* keyword tracking will be passed into a predefined query string name value
20 pair i.e. the pureprofile logo

http://.../tracking.asp?site="siteid"&keyword="key"& page id="page id”
- Site Parameters
¢ Internet search engine keywords are stored in the query string item “key”
» Cookie used to identify the pureprofile account holder.
25 Reference Material
http://java.sun.com/docs/books/tutorial/servlets/client-state/cookies.htmi
Additional Suggestions for Implementation of Preferred Embodiment
Account Holder Control

The benefit of providing a pureprofile account holder with additional control
30  over when their keywords will be transferred will be assessed.

A possible solution may involve setting a Boolean flag within the keyword
cookie, a true state indicating keyword searches will be transferred to pureprofile.

The action of clicking the pureprofile icon will alternate the status of the
cookie. This means if a pureprofile Account Holder does not wish for key words to be



site. 15 Tracking 3. The pureprofile logo wll also be used to transfer the
details of the current account holders' activity to pureprofile. 4. Were
possi bl e wba3pur4eprofile logo will only transfer the keywecasavuos00203
pureprofile on the initial results page. After which a static imge 20 may
be referenced - as no tracking is requi7|3ed the image may be served from
the third party. 5. Only pureprofile account hol ders who have opted-in to

t hi s sol uti emckes, lal sithelen@ick tvoli @atn dBotki Essin@ Bf Gny Eotmatiodi tei tdeldkccaint e t hat
requi res trapldeRGurkprbrilk @dtHuh€ @ unique cookie 7. Each search site cookie
w Il store an encrypted nenber id and site id. This information will be
transferred "‘!‘H“Bl?r%f‘”‘@'%rﬁlﬁeéﬁewput‘ﬁrrespondi ng keyword search. 30 8.
The cookie W Il gxRigieciMdehl Rredrdiitt Bsmbihhas dadremiRipidschRfinbiced) may?. Each
participating SLES W dilqbe Jk?eqq-llerng% %8 JaﬁaSE lk&%d%gﬂﬁnste%%&etﬂe acQunt Create
t he keyword g@m thogrl coo% e del'ete the cf<eywor nonitoring COOCI(I e 35 The
contents (nmPRBEF MEEPORIF SEEAELGKki e wi Il be passed in via the query string
Aut henti cati on V\8udkHsEas1Wift Be PEUiAOS E&ERR QSrtaid broklk d@hbgrasitotiéridwwhiger

activity w lyy h8 2utdientierad RAuAIAINBFhpREbr &Mt iBEIMBhtent tatbet@f. val id sites
and pages. Exanple An exanple of a solution using the nethodol ogy outlined
above is dedablip&@mmBiteys prief. Third party site The src htnl property will

al l ow t h‘% part i Ch%BI’I&%nWWk@ \Iﬂn Q&Jﬁitﬂ&uﬁlil ?r?elév%nt information.

Prior to creating a pureprofile tracking cookie the account holder should be
warned that they should not create the cookie on a pubiic machine; the cookie
created will have an expiration date.

Placing cookie on third party computer

15 An individual may log on to the computer of another account holder and opt-
in for keyword tracking.

May consider including the account holder’s referral no. with each cookie, the
information may be displayed in the alt image tag.

Categorise Keyword Searches

20 Account Holder keyword searches will be categorised into the existing internet
search engine keywords and categories. This level of integration will have the
following benefits.

¢ Allow businesses registered on the internet search engine to easily target
pureprofile account holders with the exact keywords used to retrieve their
25 businesses in the internet search engine.

« A one to one mapping between the keywords used by businesses on the
internet search engine site and those entered into the pureprofile application.

¢ Most internet search engines do not store profanities, thus eliminating the
need for pureprofile to cleanse the keyword searches.

30

Figure 56 shows an example search interface 40 having a search field 37 adapted to
receive a keyword 38 from a consumer and a selectable region 39 adapted to be
selected by the consumer. The search interface 40 also includes a search display 41 for
displaying search results 42. An updated example of the search interface is shown in

35  Figure 61.



seanl essly transfer pureprofile account holder information into the
pureprofile application. A possible solution may require the query string
to be trawefanradsin the 10 followi ng format. <ing bordereTXUosias=30
hei ght =30

src="http://../tracking. asp?al&S:Z&keyV\ZS‘rds:horreH oansé&cat egor y=l oans" >
pureprofile 15 The URL referenced / responsible for tracking pureprofile
account hol der Bigtrie\ii7tspows & exzenpty camauryeristsifanesiustratingdne wasiemthichg t he

transferred datp %HQJﬂ?@% Pﬁaggpit n%&ygﬁ%ﬁrl&%& ratREd b litelr QI CorlitSt

di spl ayed be ow. Step 1: ert ation Transaction Retrieve

query string dagwe BQsHldWi;%rntexdﬂlb% of %@mr%ectﬁﬂlbf/mé cbtﬁ@@&ar iR RO MESratifXPi res =
-1 Response nt.ent.T; '

virtual ="/ Frréegeasy/'rc’iwb'c%%és,‘ﬁ‘@ et ”gef%i“ﬁ‘y magag%dﬁgtﬂ?léhel\ye%ﬂ&@m h@oki e
managenelt eaguawematically @Methmdhmrmrofﬂ@rmtendsrray pl ace or remove the

necessary |ntern search engi ne cookie. Uili the src html tag wll
allow us to ?@ﬁ‘éﬁwaﬂe’ﬁée%%ﬁm".%mHWOfPHa% ’&e%'ﬁ%?%tsoétﬁedg?ﬁeﬁﬂnv%t'@"ur e 54
will highli ghpeaféwmlovammmsmroy iCinlepasted sSppiantent thawsroviegdiatiord. for this

i npl enent ation. Keyword mana enment: Account Hol der Figure 55 highlights the
mej or corrpor'@MW@"h&ﬁl@“b?’@@é\é%t eHelegy required to successfully inplenent,

dentify, t
ol der s v %f“ igaect 2@%@% InRDIH B or AR bl APAE S
Ser ver 1/Q\SP ﬁrs a&f%f’r‘b yvorg, gagking lflo B‘EP to retr| eve (decrypt) the
account  holoptihgiiklto the keywerdardatkRddldtibn 5

» Pureprofile account holders are shown a page explaining the service and asking
them if they would like to participate. An example of such a page is shown in
Figure 59. If they voluntarily opt in to the service, a search engine cookie is
15 dropped on to their machine which will allow the search engine to identify the
user as a pureprofile account holder when they next perform a search in the
search engine.

e The search engine server hosts the code required to either modify or create a
search engine cookie. The cookie data includes a unique pureprofile account
20 holder ID.

e A query string parameter is used to pass the pureprofile account holder ID
between pureprofile and the search engine

¢ A query string parameter is used to define the reply path after the search engine
has created the cookie.

25  Opting out of the keyword tracking solution

e The search engine server hosts the code required to delete all search engine
cookies.

e The pureprofile site will make a request for this code to be executed when
required.

30 Identifying Pureprofile account holders on the search engine site

e The cookie used during the opt-in process is also be used to identify pureprofile
account holders using the search engine site. :

o A pureprofile logo is preferably displayed on all pages that monitor the
pureprofile account holders’ keyword searches. The logo is preferably not



Serving the pureprofile | ogo. Database Keywords* Pureprofile will be
required to insert a keyword transaction for each account 10 hol der that
has perf owomdoaiskeywor d search using the internet search eagiat®3/00200TERNET
SEARCH ENG NE REQUI REMENTS Page Alteratjons A pureprofile logo will be
di spl ayed on all pages that nonitor the pureprofile account hol ders’
keyword searches or navigation 15 The pureprofile logo wll be displayed
only after enabl tingayddetd tieemesterss efatehPenigi nén kKEGWBICASERA EHMPrcki ng
rre;:hanltsm Thﬁ erg@gnﬁré@ﬁbeﬁh &lginend steivdén Bigurs@dver si de code can be used to
extract or _chec or the existence of internet search engi ne-pureprofile
cooki e keyﬁ??ﬁ'f‘gﬂ‘ﬁ%‘ﬂ?rﬁgse\ﬁ[qr\esGrgnbla%cg‘éﬂ"aﬁﬁ?guéepﬁ?@aefi nedgquers st Iroi ng name
Vg! ?g i go&Eg;\r&o'r Aeqaﬁféé}ﬁunm%@d?&\%ﬂgﬁr% Aro@Rs thbid /séndPtHetAo%SlMtﬂﬂ)lc%ﬁm? afdt e=

= Ld="p IO . t
search er?gi ne ke¥ odygdg‘tl?gggﬁ roe_P %ﬁléio?i\gieﬁgpt'mee?éésgt/}nﬁ%nﬁcgjr%ﬁgk%ﬁﬁpﬁwoki e
used to identifyta®heupePlpress isdedmelsmente E?C(E‘é\qf‘e'ZS Ref erence Materi al

http://]ava. sup. eppd Q%P(olﬂlgogéfohhtt ABIErSs/ HRS WeRE Sémbd-Rnto shigt lueiekires. ht
Addi ti onal Suggest |ngns or Inplenentation of Preferred Enbodi mrent Account
Hol der Contr ol TR BERSf it of provi ding a pureprofile account holder with
addi ti onal assE woitH ESBTING DATABASESei r keywords will be transferred will be
assessed. A possible solution may involve setting a Boolean flag within the
keywor d 10cooki e, Iman algenativeembodifaentethe pligraee e seprshing ieplwees\gf fhe pygsent

transferred hRnfH BB 88 iided-with BBt datddRs &Y sueh bs Frbqu@nt fier, pusrepefdrl e icon
wll alternate the status o '

A IOM R L e T
PCT/ AU03/ 002R8conéBmbr-desketive infarmatidrecontainek! imihk lexistingdatdbbse, hesipesse$ ng of any
I nformation ctag s%grgh ﬁ\%%%%*ase,@é@&&ﬁo@dﬁ%ﬂ%ﬂﬁ&kﬁ téA‘E&@HMErs in the database
15  which meet certain criteria without ever seeing the consumer-identifying information and
receive reports of consumer responses. In this way the individuals in such existing
databases can remain anonymous and the businesses can market their products to

appropriate consumers in those databases.

in a preferred form, when businesses send out promotional information and
20  receive responses from consumers, the consumer-descriptive information is updated
with those responses, thereby adding to the criteria that businesses can use to target

consumers.

FINAL COMMENTS

25 With this anonymous and secure system 1, it is possible to capture and store
consumer data in an environment which motivates consumers by providing
compensation for responses to businesses selected by the consumer, without fear of
having their identity disclosed and provided to businesses. This greatly improves the
number and reliability of the consumer responses because consumers feel that it is safe

30 and beneficial to respond because the anonymity and security of consumer responses is
preserved and the consumer is compensated monetarily and receives more targeted,
desirable information about products/services that that particular consumer is interested
in. The consumers also feel another level of comfort and security since they own profile
and can modify, update or delete their own profile at any time, while being assured that

35 their personal information will not be revealed to any external party.



Mul ti pl e Account Hol ders per Conputer A single cookie is created per
domai n; as such multiple account holders may 5 be sharing a single cookie.
Hence, thwodawnai4e®l | ected nmay not reflect the account holpderattodeomsoki e is
assigned to. Businesses will be requiredsto select certain profile

demogr aphi ¢ criteria which wll act as a filter, hence reduci ng the inpact
of any i nconsi st etin Pyblic Co 0 A publi i n cookie
will send through E ’%\7 aH?eB'PQT‘é‘lmR?HPE f%ive%tﬁer@rag 'ﬁg" gﬁ ft eprofile
t racki ng coo%f‘P‘*émthfé f@@b@b?ﬂn erosdaer datey idegtify eroshananeds @mreatﬁwcismmﬂ d not
create the ctagkied and aecypatb bisinesa GRelnests fohgsedotieireal worle aheditwihksysiane an

expiration dﬁtfhe Fhapi NdsSHokiiss 08 bamésges%fhtdp mmwg% mla@e(’éhdl é%ﬁ“ vi dual
may l Og 051 OEQEGI’%QHE[?JCO%LUI’%&Q\AP\% ro%%(é\ﬁwg an COU&{ % ci)&(fCOﬂ?Ué]?eér r aI

keyword trac no.

with each chfIQT"gat'of‘ Recespef iy HﬁPF%'??Sﬁ%fy Sd'?‘é,sﬁleﬁiﬁ‘é&af‘ ratiobiginthighage t ag.
Cat egori se l@ngtednfs@@at@he@azwwget@rg@markpbloﬂeqnsk@ym@ hewapohiged piofiles be -
cat egori sed dfiitelr deh@geiphiss, sogograpiges) BliyingSRaeclin @ngh Re phkayivmioes feane

categories. fRbg ah@re%bmwftoma@&r@&b%m Husiases!t ﬁ*ﬁe blsHes QW AYa0nef i ts.
lne to easlly target

Al | b
our epr of 1 o Db HELAle e i ipeme bl SERCHCR IR Skt Y the
25 busi nesseSPYNerHang eréfﬁﬂré&w%%“é‘l‘m%rdﬁ'i’% A one to one nappi ng between

the keywords useg dus d?b\ﬁdlé%%us&%n&ﬂlctﬁjagdonﬂsﬂﬁ ﬁfaf‘ﬁ'x% @%@f&&@%b&wmﬁe and
t hose enter ed |un eg an getgur e

engi nes do not> ’fm'Pﬁghe CSStS tchﬁg b%“fmerﬁsﬁ i 8n§%r r‘?‘?@@ﬂ‘je'fgotf)
pureprofile @%“E?t%a'??é%m?q’@y%‘ém ®FSsearches. 30 Figure 56 shows an exanple

search i erface 4@ S@Xéd?&lé%eéﬁﬁﬁ&gbn%'sﬁhéﬁ |§?heaé#laﬁét% Pous v@ﬁ‘aﬁ'ib?f arﬁj/&eymr d

38 froma consuyper and a sel ectable region dapt e ected by
t he consunermOdﬁf?ét'%éW%bq 'ﬁf“t‘-ﬁ'tf’é'(‘?e‘”‘lﬁﬁ‘“% %ﬁﬁh%&l‘%“&@@%'@&ﬂ@ﬁ'”&ﬂ”éspl ay 41 for

di spl ayi ng stoctiepasing from4s sphit otlebpt etkhe xasitlon aebrddaly weeabet Ty erface is
shown in 35 ;ﬁés%w eemt?oldiments are, therefore, to be considered in all respects as illustrative and
not restrictive.

20

Dated this 19" day of February 2003

Pureprofile.com Inc




WO 03/ 071446 PCT/ AU03/ 00203 74 Figure 57 shows an exanpl e consuner

interface illustrating the way in which existing consuners may opt in to
have t heiwolkeywnanes tracked by the interface nonitor. Fi gamaai®8/oetsews an
exanpl e of anot her section of the consumer interface illustrating the way

in which existing consuners nmay manage and control the keywords that have
5 been automatically saved in their profile records. An alternative

descri pti on \We ddim: keyword tracki ng aspect of the present invention

appears bel ow. This description is intended to supplenent that provided
above. Keywvbrd Kungthed fongenmissivndgsesyipfomation sikehanps dhareethod 60opsingl | ows t he
inventors tanéewpd éF and track pureprofile Account 10 Hol ders who have
opted into the keyword tracking solution. OQpting in to the keyword tracking
sol uti on Puekpr oédeivingaooaumr itioiradorscamrespaidimgro a pioerljty of kpliviiuali ng t he
service and Gakii ENhiid pALh fobi i 0o PRI FHOALEN AAKATD. e ©f
such a page I's shown in gure PUntar |

service, % s@ﬁ'f‘éqﬁ‘s%'ﬁﬁrr'ﬁ%n'“&’wwf@rm%'o&5”@?%%6" Ryefile tﬁ‘ff’cr’ﬁéi'qn faeRa¢hne whi ch
will allow tdeassesrr ch engine to identify the user as a pureprofile account
hol der when they next performa search in the search engine. The search
engi ne ser vep) hostosing e constmardpotifyied infametiarhie commdief-idetifying eabms &n a sear ch
engi ne cooki@nsihhs daRpkis data includes a unique pureprofile account 20
hol der ID. A query string parameter is used to pass the pureprofile
account hol cte)r | Btoribg thamensymer epifiefinfoenaaioa int doas e pediiledgori€in the query
string p h?Jmér% Lsed.to define the reply path after the search engi ne
has crea ed e COOR 5 Opting out of the keyword tracking solution The

search enging) Serré’(%fVerCbsﬂlﬁfﬂé fhﬁ)rt‘ﬁgﬁtﬁ‘: sreﬁl‘a:l;’l'récﬁ‘:lgsttfﬁ?)rridﬁFé%ﬁj@sté\J Jia £684r&h engi ne
cookies. The ureg(?l site will nake a request for this code to be

execut ed whdRIUSSEE Y%dWh%%i” SRRy MG SIPRPRliRSHH 528t e cottmehaIdlr s on t he
search engi reitesihe The cookie used during the opt-in process is also be

used to identify pureprofile
(e) searching the consumer database to identify selected consumer profile records

15 containing consumer profile information which match the consumer profile criterion in
order to obtain a search result; and

) providing the search result to the requestor via a search result provider,

wherein the search result does not include any consumer-identifying information.

20 2. The method of claim 1 wherein the selected consumer profile records each
correspond to an individual selected consumer, and wherein the method further
comprises the steps of:

(9) receiving promotional information from a promoter via a promotional information

receiver; and

25 (h) providing the promational information to the selected consumers via a
promotional information provider;

wherein consumer-identifying information is not provided to the promoter.

3. The method of claim 2 further comprising the steps of:



account hol ders using the search engine site. A pureprofile logo is
preferably displayed on all pages that nonitor the pureprofile account

hol ders' weysord4sear ches. The logo is preferably not WO @8rOsabddeo3

PCT/ AU03/ 00203 75 displayed to the menbgrs of the public. An exanple
screen dunp of a nonitored search engine is shomn in Figure 60. Passing
keyword searﬁhes from Looksmart to EQ,U{Oe rofile acquound search engi ne
process shoul’d sdREFYMHFECOREWBRHESHIGFUBIC @Oaﬁa"e@o SAWortee pramatiqns!

pur eprof i | e ioforraatioeada 4 comsutdasiesponéreBSleramondgipb @dtaidld Rspase resul; sad
pureprofile page is the inplenented technique. Only pureprofile account
hol ders who &ave Rﬁ‘i}‘dcé@ﬂ‘ihﬁ rec’sé’ot'?rﬁ rgsultdp theipsrneierevia WP@@GGS@ISU“LBE"W TH

EXI STI NG DATA%A\ﬁ nat i ye e odi ment ora

sear chi ng f et urgge'%&e rﬁsé)oﬁ? %eéﬁ{doesﬂ O EE by e O%Bts\xﬂ"?w é@?@ci”i ng

dat abasesg such as frequent flyer, user group or credit card databases. By
storing the consuner-identifying information separately from the

consumer - des&r i ptiiheenatinddosf ek Qwhe it exich ebnidterthbe a @ransdtér Tihankad! ab@slm

busi nesses n i i nf or n
consuner s in %%g&ﬁg% %Qfggc\/\ﬁ% ?ﬁﬁdm&? %ér rg}”ﬁé%f?rﬁéﬁ paror\‘/"\no%aftgﬁﬁ ever
seei ng the ceviRes dgbiimathe gromgter fifeoeiateacramt binal prometien fee. r eport's of

consuner responses. In this way the individuals in such existing databases
can remai n anonynous and the businesses can market their products to

appropri as e £0onsuiehgthdy &Q%ﬁ4%@%ﬁqﬁ§ rormoflorf¥ Br g%ﬁﬁgegq—:jtﬂc\é?rrﬁgne s

busi nesses send out pronotional 1 nf orma i°on - and receive responses from
consuners, tHE-BYIEIINEPNSHEsRIPPpti ve i nformation is updated wit h t hose

responses, thereby adding to the criteria that businesses can use to target
consuners. FINAL COMVENTS 25 Wth this anonynmous and secure systeml1, it is

possi bl e to gapt Yihg nitbddrlafn 3 WABRHEREN B8sAmbPha &IRYLHEHRERia Whi ch

noti vates consuners by providing conpensation for responses to businesses
sel ected by 39eU BRSY F'“ ¢ ?"ﬁ%ftre?%‘éﬁ‘g ENSURRIVESRgN$HiBioFmatigant i ty di scl osed

and pr ovisledcorrespunging &S the pronidtiofal Hferatatioh fuRRre¥epriddache stopdyr and S
reliability of the consuner responses because consuners feel that it is
safe () identifying a consumer financial account corresponding to a received consumer

response;
(i) crediting that consumer financial account with a consumer response fee; and
(iii) repeating steps (i) and (i) for each received consumer response.

20

7. The method of claim 6 wherein each promoter has a promoter financial account
and wherein the step of receiving consumer response information corresponding to the
promotional information further comprises the steps of:

(iv)  identifying a promoter financial account corresponding to the promotional
25 information; and

v) debiting the promoter financial account by a promotion response fee.

8. The method of claim 6 wherein the consumer response fee comprises one or
both of monetary and non-monetary consideration.

30

9. The method of claim 6 further comprising the additional steps of:



30 and beneficial to respond because the anonymty and security of consuner
responses is preserved and the consuner is conpensated nonetarily and
recei ves worg/oramnget ed, desirable information about prodecrs®envioses t hat
that particular consuner is interested 75 n. The consuners al so feel another
| evel of confort and security since they own profile and can nodify,
update or delete their own profile at any tinme, while being assured that 35
their person@ i méesivirgtd @nsumértsupplited bedenetiemtegdedt toranpluext er nal party. WO
03/ 071446 PCJ/ AU03/ 00203 76 Al so, businesses, marketing conpanies and
advertisers e 4lsPing the garsupgefinaggiat acgpunt pythevaldpiangot ai n consuner dat a,
identify target ket nd create nuch nor argeted and accurate

busi ness F{eq(ﬂl strsH? #@”gﬁggvg%‘e {ohaecorn %‘é’?e%m"&?%&n%sf}m’gi%ﬂ”-t he system 1. The
system 1 al so provides the businesses with opportunities to market and sell
5 goods/services to the consunmers who provided the anonynous, encrypted
consuner 5 i nflor nathe oetiadoé sisiedd bitetkhehdosismassesyinatdhdestindtionico@pses can
easily obtai i ahkyor accurate information regarding target markets of
consuners who have provided profiles of their denographics, sociographics,
buyi ng pattepns i mnSMssdrdingprdgdement of a fee to review and respond to
Requests provi ded by busi nesses. The businesses are also 10 prevented from
ci rcunvent i @ t he finamaal ivstitutimbasicownt;secur e i nf or mati on exchange with

consuners and interfering with consuner privacy. It also provides for
economi ¢ f r ddionm® NiF-Rary 9o RS REIRPEIBwner / oper at or or the consumer can
determ ng, t costs. siness aof the. consuner responding to the
Requests?opres nt Za(}ﬁ’Boi/&atrﬁ&n/gggédszsleﬁ@%es\{ouq%erPFOV{/QAGW’I be appreciated by persons
skilled in the artthitdisttyRHSPEsBYEervari ations and/or nodifications may be
made to the invention as shown in the specific enbodi nents w thout
departing fr(@in t lze 348 santling progeamp Bnaitiat dveourvent i on as broadl y descri bed.
The present enbodi nents are, therefore, to be considered in all respects
as illustratie aibird-prsl gpedsysendss Rievidep inmgiebeccotits 19t h day of February

2003 Purepr C)(]:/illi)l e'a(il%m-sarr]t?/ g\é\gis(/)s?é/rv(?célv%ﬁc elrag;lc-)/\n claJrO m/agga %:c)’:cou7nt7; or ve claim

15 (ix) a third-party cash provider financial account.

11. The method of claim 3 wherein one or more of the consumer information
receiver, the promotional information provider and the consumer response receiver
comprise one or more of:

20 0] a consumer interface;
(i) an email program;
(iii) a short message service (SMS) program;
(iv)  an electronic data interchange (EDI) program:;
(v) a wireless application protocol (WAP) program; or

25 (vi)  other electronic information transmission means.

12. The method of claim 11 wherein the consumer information receiver is an EDI
program taking the form of an application program which is adapted to receive third-
party-supplied consumer profile information from third party application programs.

30



1. A nethod for perm ssion-based information exchange, the nethod
conprising the steps of: (a) receiving consuner information correspondi ng
to a plurwbiosp7afie i ndi vi dual consunmers via a consuner i nfrarnato3oeo03

recei ver, the consumer information conpsising 5 both consumer-identifying
information and consuner profile information for each consuner; (b)

g L b A 1 Db Bl flel fheRRb it 8oLyt 0

ring the consuner pro

information in ¢ nsquéei\m‘\’ ohéﬁnér%‘ﬂﬁiﬂﬁ? iforkd3fon & GRO/UIRY: af@EBRARSE; (d)

receiving a profile intormation searc equest froma requestor via a
search reqthesinforraatisinirp congymeidantiiyiRg SeAFcAYr equest specifies at | east one
consuner profile._ criterion: (e) s chi onsUIBL .

i dentify sel ect el cor§eiviH %’Pé‘fnl)"?r@?orqﬁeedﬂﬂf)ﬂgatwEro%oynfal ni %’gﬁtg§ﬁﬁ§é¢a@pr ofile

i nf or mat 5 oninfdninatiorm|ecnsuneer pofieuesrd.profile criterion in order to obtain
a search result; and (f) providing the search result to the requestor via a
search result provider, wherein the search result does not include any

consuner - d [g_t i fv}’ﬂe'\%e{h t]fl Q{metniﬁgvher & corsifmelRtdMade Bérfoﬁ:%ngitH@s_lt%)V@?er ein the

sel ected consuner profilTe records each correspond to an individual selected
consuner, aregeiwing censymerridentifying mfarupliandiom @ 6°RSHMEERY 't he steps of @ (g)

i Vi tional inf tion.. oot er. vi j
i or mat { on(®)r ectireins SiregRe iy ARSI RS etlele FaMiPTRUEA0RE  on 1o

t he sel act ethimmasemmecaving fields; apd onot i onal i nformati on provi der; wherein
consuner-identifying information is not provided to the pronoter. 3. The
met hod of cl&i m Bceivirg Hercopgmaridentiying RECrations Vi fhe ‘W“t?é‘%'?fﬁ‘ﬁ'@g

PCT/ AU03/ 00888s. 78 (i) receiving consuner response infornation
corresponding to the pronotional information via a consunmer response
receiver in order to obtain a response result; and (j) providing the

response result to the pronoter via a response. result provider nd
wher ei n t he 1pespoies@eined of ¢laigiolSvhestin 0§ ﬁP'g?“H‘eéW%GﬁQﬁ%EWS itheetien ?f;li ng

i nf or mat450N receiving the consumer profile information from a consumer by:

(a) displaying a first plurality of consumer profile questions each having a
predetermined number of selectable answers; and
(b) receiving consumer-supplied selections of those selectable answers to form the

consumer profile information.

20

16. The method of claim 15 wherein the consumer interface performs the further

step of receiving updated consumer profile information from a consumer by:

(a) displaying a second plurality of consumer profile questions each having a
predetermined number of selectable answers and wherein the second plurality of
25  consumer profile questions differ from the first plurality of consumer profile questions;

and

(b) receiving consumer-supplied selections of those selectable answers to

form the updated consumer profile information.

30 17. The method of claim 15 wherein at least one of the first plurality of consumer

profile questions has a relevance period and wherein the method comprises the



5 4. The nmethod of claim2 wherein each pronoter has a pronoter financial
account and wherein the step of receiving pronotional information fromthe
pronot er WoroBioers46 conpri ses debiting the pronoter financi cTaamenen3by a
pronotion fee. 10 5. The nethod of claim4 wherein the pronotion fee
conprises either nonetary or non-nonetary consideration. 6. The nethod of
claim 3 wherejn _each consuner, has a consuner financi al ccount and wherein
The step of FeleRd st S Briuon & ohsiite PG FOTIeTs o BFELORu g t o ¢ he
pronot i onal profileawestiorsof whichhibe relevgorce padhheegtreps of : (i) identifying a
consuner financial account corresponding to a received consuner response;
(ii) crediting that consuner financial account with a consuner response

fee; and (ijd) r ' ). i . recei ved. consuner
response. 20@7. %ﬁg%ﬁeﬁcﬁg}é%%ﬁp il"‘éfepr%'@ngﬁgenrsg%ﬁ'r %é\(:'ﬁ&gtg%ﬁ%qsgpeﬁﬁgorﬁa Forot er
fi nanci al 5 ac@beras andndivigired perisen eras astepleserftative ob# bilsiessonsuner response

i nformation corresponding to the pronotional information further conprises

the steps of: (iv) identifying a pronoter financial account correspondi ng
to the pronoid onagh Phddt QF: b ON.. it . r_financial
account by a pronD?P%h pgiggﬁﬁl#gﬂg?ﬁgﬁa#ﬁé?ﬁéﬁiéHgg?%%ﬁﬁﬁﬁggﬂﬁﬁEFﬁin t he
consumer resPYidRcasEMeGRiBFalies iiREmationleting e theddratieyr shasanteristins-andnet ar y
consi der at i OftefedAcéd of reou¥Rkbod of claim 6 further conprising the
additional steps of: WO 03/071446 PCT/ AU0O3/00203 79 (i) receiving a

consuner i&uppl i ed redenption request for a value; (ii) debiting the
consuner fi nwci il account by the value; and (iii) providing the value to a
consumer - nomthat 8¢ Bdodih et T whereth therprnsyemgentbinginiamstyn wA@PESER t he
consuner - nonnyaif@that@sabouasn PHvIdOARDhSBRr WAGK i@ntif0E 8pgdirent (drka@n SMVS

sending pr O%géghablyg bd gsc%rtgih(g& ?%h]a’[he lln?osngqla lol'rlltolr%Bin%ﬁ.Count !

15 21, The method of claim 20 wherein the consumer-identifying information comprises

one or more of a consumer’s:

(i) name;

(i) address;

(i) phone number;
20 (iv) fax number;

V) email address;

(vi)  workplace name;

(vii)  date of birth; or

(vii)  financial account information.
25

22.  The method of claim 1 wherein the consumer profile information comprises any
information relating to demographic, sociographic, lifestyle, financial, purchasing,
returning and other characteristics or preferences of a consumer.

30 23. The method of claim 22 wherein the profile information comprises consumer-
supplied profile information and third-party-supplied profile information.



(i1i1) a third-party goods/service provider; 10 (iv) a third-party

goods/ servi ce voucher provider; (v) a third-party cash provider; (vi) an
SM5 sendiwg opioogr@m f i nanci al account; (vii) a third-partycgoawsbhemwsvi ce
provi der financial account; (viii) a thiggd-party goods/service voucher
provi der financial account; or 15 (ix) a third-party cash provider
financial account. 11. The nmethod of claim3 wherein one or nore of the
consuner information receiver, the promotional information provider and

t he consumneraf espegR a consuner
i nterfaoo: %?etﬁ&ﬁﬁ'ci}égﬁ ??é &h é‘?{nltl cd?igl‘?rHer sugﬁ“;e‘a géfr(lae @%Fn\(}%%og (V)

ii) an email
program (i v% "&%'S%SI 'a@fm%}wme'ermgéo PRR @TBAERHR CPERIMPDr ogram  (v) a wirel ess
application prot igg}{-gg} program or 25 (vi) other electronic
i nformation trans ' on neans. 12. The nethod of claim 11 wherein the
consuner § nf or mathon rReRigeer is an EDI  programtaking the formof an
application programwhich is adapted to receive third- party-supplied
consuner profil e (#)nf opweabasing Habiten t hird party application prograns. 30 WO
03/ 071446 PCT/ AUQ3/ 00203 80 13. The nethod of claim 11 wherein the
consuner interfad® peffsrsissigee steps of: (i) receiving
consuner-identif ng | ion froma consuner and storing that
information in a)(%,)onsdanJ %rﬂ%ﬁ AeT fying record; and (iii) receiving consumner
profile informatign feedhdndeaiiuprs; and storing that 5 information in a
consuner profile record. 14. The nethod of claim 13 wherein the consuner
i nterfac® perforifg thehappiap pafferenaeeei vi ng consuner -identifying information
froma consunmer by: (a) displaying a consumer-identifying information
questi onnai re hafing a‘abﬂatﬁ*%twty of 10 information receiving fields; and
(b) receiving thg, consuner - t(%er_ltl fying information via the information
receiving fieldd parenial statis

) pet ownership status;

(k) vehicle ownership status;
15 ()] home ownership status;

(m)  entertainment preferences;

(n) travel preferences;

(0) spotts interests;

(p) investment; or

20 (a) employment status.

25.  The method of claim 1 wherein the consumer profile information further
comprises permission information and preference information.

25 26.  The method of claim 25 wherein the permission information comprises
information which defines one or more of:

(i) which items of consumer profile information a consumer is willing to make
available to third parties;

(i) consideration a consumer is willing to accept to make those items of consumer
30  profile information available to third parties;



15. The method of claim 13 wherein the consuner interface perforns the step
of 15 receiving the consuner profile information froma consuner by: (a)
di spl ayi /goasfrrgée plurality of consumer profile questi on®CFaahskewsng a
predet erm ned nunber of selectable answggs; and (b) receiving
consuner - suppl i ed sel ections of those sel ectable answers to formthe
consuner profile information, 20 16. The nethod of claim 15 wherein the
consuner i nt @) f acrPRErQraiwhich@ cPaUNee s Wiivele reRketessigMsQf eR58eT®d consuner
profile i nf opwEk idermiationvilgnNe sURRS pdpses; 4@) di spl aying a second plurality
of consuner profile questions each having a predeterm ned nunber of
sel ect abl e afigwerapaiod oftiree duningtvhichseositingslisiwiling toymeke esaitmsiafer profil e
quest i ons di LA lmbf @BhE Borfblict aRlitfeAbivtied dafriegonsuner prof il e questi ons,
and (b) recerving consumsr-supp?l ed sel ections of those selectable answers
to formghe updated consuner profile information. 30 17. The nmet hod of
claim15 wherein at |east one of the first plurality of consuner profile
questi ons ha&’.a rElegvethedofiaim @8 waaginihe prefaienchdnfamaion ceaniises ses t he WO
03/ 071446 PGH AR erifds addirioret step of seeking froma consumner
repl acenent answers to those consuner profile questions for which the
rel evance pefij od thamessepior fdes didusitémsesribielronsunfer ¢ willing fo rabsivegiromaotioeal
consuner proyides.thegonsuner information 5 either as an individual
person or as a represertative of a business. 19. The nethod of claim 18
wherein tfie GPNSWBductss séviE€PEraFRe bibrodetddr s2nkiids iRa®hsuridis WilkRg monsuner
information IS . nforrrgti n reI%;tin% t’go the identity, characteristics and
preferences GFOYHROBIIPIALLLMPIPNADUh e et hod of claim 1 wherein the
consumer - i de@h' f ydoﬂga%r@fi&{ér@éds%eﬁé’mfnb $68ccef M rddah AR bIRARIGRPUL an
i ndi vi dual consuner ose 1dentity is apparent, or can reasonably be
ascert ai ned, Mfa®aidhe i nformation or opinion. 15 21. The nethod of claim 20
e o o (> iRt AR & barcDtel ELANTRS bRRpAETRELED tnt WoniiolR © O 2

15  information;

v) frequency at which a consumer is willing to receive that promotional information;

(vi) period of time during which a consumer is willing to receive that promotional
information;

(viiy  format in which a consumer is willing to receive that promotional information;

20 (viii) delivery channel by which a consumer is willing to receive that promotional

information;

(ix) businesses or types of businesses the consumer is not willing to receive

promotional information from; and

(x) products, services or types of products or services the consumer is not willing to

25  receive promotional information about.

28. The method of claim 23 wherein the consumer-supplied profile information
further comprises a relationship indicia.

30 29 The method of claim 28 wherein the relationship indicia comprises a relatively

unique indicia which is associated with one or more of the following:



(i1) address; (iii) phone nunmber; 20 (iv) fax number; (v) enmil address;
(vi) workplace nane; (vii) date of birth; or (viii) financial account

i nf or mat iwn.03/028422. The net hod of claim1 wherein the comsanan3powsil e
informati on conprises any information rglating to denographic,

soci ographic, lifestyle, financial, purchasing, returning and other
characteristics or preferences of a consuner. 30 23. The nethod of claim22
wher ei n the {br of idkusinA$r mati on conpri ses consuner- supplied profile

i nformation gnd thi é&j—garty-suppl ied profile informati on. WD 03/ 071446

PCT/ AU03/ 002 FPIHCThe met hod of claim 23 wherein the consumer-supplied
profile info@ tiaog(}rvi&orrprises information relating to one or nore of a
consuner's ( gagen er; 5 (b) languages; (c) purchasing habits; (d)

i nternet usagg; (#promeli@phendamage; (f) accommmodation type; 10 (g)

shoppi ng preferences; (h) marital status; (i) parental status; (j) pet
owner shi p5 st & us;a gkyurehi cl e ownership status; 15 (1) hone ownership
status; (nm) entertainment preferences; (n) travel preferences; (0) sports
interests; (p) investnent; or

30. The method of claim 28 wherein the relationship indicia takes the form of a

combination of a plurality of alphanumeric characters.

10 31.  The method of claim 28 wherein the relationship indicia takes the form of a Pure

Code as described herein.

32.  The method of claim 28 wherein each relationship indicia is controlled by a

particular business.

15
33.  The method of claim 23 wherein the third-party-supplied profile information
comprises information relating to one or more of a consumer’s:
(a) credit score;
(b) credit card purchases;
20 (c) number of frequent flyer miles or redemptions;
(d) travel tickets purchased;
(e) web surfing activities;
(f) television watching habits;
(9) radio watching habits;
25 (h) newspaper reading habits;
(i) magazine watching habits;
) mobile phone usage;
(k) internet transactions;

) point of sale purchases;



20 (q) enploynent status. 25. The nethod of claim|l wherein the consuner
profile information further conprises perm ssion information and

pr ef er encwoioafoormmt i on. 25 26. The nmethod of clai m 25 wherermuobeo203

perm ssion information conprises inforgation which defines one or nore of:
(i) which itenms of consuner profile information a consunmer is willing to
make available to third parties; (ii) consideration a consuner is willing
to accept to nakén)t hoseeivadeand peid bilsnsumer 30 profile information avail able
to third parties; WO 03/071446 P U03/ 00203 83 (iii) a frequency at

whi ch a consumer Vs V\ﬁeFel"ipH'ﬂt?féaﬁgééé}%%‘fﬁgw%ns of consuner profile

i nformation avai | abl jr ies; and (iv) a period of tinme during
whi ch a consunertof}s \(/al\/lohqkyrﬁ%]dtpgmﬁgie’those itenms of consumer profile

i nformati on avai tpgbl ebdrR sbkduhtinfeahdtioas. 5 27. The net hod of cl aim 26
wherein the preference information conprises information which defines one
or nore of: (i) Msi ndwmsekading acliyiées; of busi nesses the consuner is willing
to receive promotional information from 10 (ii) products, services or
types of product § or LHPANRERLOR R IEXMER: i s willing to receive
pronotional info d ti&@bi%ﬁo%ﬁé lokdtloh) consideration a consumer is willing to
accept to receive’that pronotional ' information; (iv) consideration a
consuner is will i(t?g t PtefigeRRlqubiient gapesidedultst hat pronotional 15
information; (v) frequency at which a consunmer is willing to receive that
pronotional i nfoKujati persona(ityitgst penlisod of tinme during which a consumer is
wlling to receive that pronotional information; (vii) format in which a
consunert0 s willi{fig tBewsRtersve that promotional information; 20 (viii)

del i very channel b% which a consuner iswlling to receive that pronotional
information: (i xf"bus/HELEILTF Y nes of businesses the consumer is not

Wi lling to receiyg internet purchasing behaviour; and

) keyword searches.

15 34. The method of claim 1 wherein the consumer database comprises either a single

database or a plurality of databases.

35.  The method of claim 34 wherein when the consumer database is a single
database, the step of storing the consumer-identifying information in consumer-
20  identifying records in the consumer database comprises storing the consumer-

identifying information in a form which inhibits searching.

36. The method of claim 35 wherein the step of storing the consumer-identifying
information in a form which inhibits searching comprises storing the consumer-

25 identifying information in encrypted form.

37.  The method of claim 34 wherein when the consumer database is a plurality of

consumer databases the consumer databases are linked databases.



pronotional information from and (x) products, services or types of
products or services the consuner is not willing to 25 receive pronotional
i nformat iwo calboue 28. The net hod of cl ai m 23 wherein t hepcangwamo203uppl i ed
profile information further conprises g relationship indicia. 30 29. The
met hod of claim 28 wherein the relationship indicia conprises a relatively
uni que indicia which is associated with one or nore of the follow ng: WO
03/ 071446 PG¥/ AUD 0608 of gdim { wherein pach geeswnerddenifyipogeenadibise (iii) a

service; (i i DAl G - Beaorls hod
of claim (28\(3))\/\252s g%ﬁcﬁr‘?@z’{:}dr@%ér §rMTP RIS and Wlere dath cmEpORIEalr co met no

e relationship.indicjia takes th ormof a
conbi nat i on Sifres2 gAMIPaT FQ’}?”'@FHQ?’HWJ%U%‘F? Wl"gﬁifr%a"‘@&%&‘ag??r‘?,ﬁm "The met hod of
claim 28 wherein the relationship indicia takes the formof a Pure Code as
descri bed herein. 32. The nethod of claim 28 wherein each rel ationship

i22di/\/(r:1i a iss Csﬁ!"t r ﬁi\é RtHRY ofclaiRed fvhé‘rgih@he ?M}&br@&ﬁfwe skarcB 3equEbtaeddliehaltt of cl aim
erein the third-party-su ied profil.e information conprises
i nf or mat i on SPECAISSHYP oﬁ'dS%@eoq?g'ﬂ%tP alygformalig, R " gr:'d %g)res(? re ir% S

nsumner score; (b)
credit car d igomncias peyid@Ocofpyiseombamaré of. r equent flyer miles or
redenptions; (d) travel tickets purchased; (e) web surfing activities; (f)
t el evi si on wat chithg habpgiress infgflaceiadi o wat chi ng habits; 25 (h) newspaper

readi ng habits; (in()i) I a%ii &ggr\é\{%f:chi ng habits; (j) nobile phone usage;

10 (iii) a short message service (SMS) program;
(iv)  an EDI program;
(v) a wireless application protocol (WAP) program; or

(vi) other electronic information transmission means.

15 40. The method of claim 39 wherein when the search request receiver comprises the
business interface, the interface performs the step of receiving a profile information

search request from a requestor by:
(a) displaying a plurality of selectable consumer profile criteria; and

(b) receiving requestor-supplied selections of those selectable criteria to form the

20  profile information search request.

41.  The method of claim 40 wherein at least some of the selectable consumer profile
criteria correspond to the selectable answers to the consumer profile questions

displayed by the consumer interface.
25

42, The method of claim 40 wherein the selectable consumer profile criteria

corresponds to a relationship indicia controlled by the requestor.

43.  The method of claim 1 wherein the search result comprises one or more of:

30 (i) the number of consumer profile records which matched the search request; and



(k) internet transactions; (l) point of sale purchases; W 03/071446

PCT/ AU03/ 00203 85 (n) received and paid bills; (n) retail point of sale
(PCS) traweaswhimms; (0) loyalty card purchases; (p) bankpParcxaws®no203
information; 5 (qg) share trading actividies; (r) superannuation fund
information; (s) nobile phone location; (t) intelligence quotient (1Q

test results;., (u erspnality test results; 10 newsl etters; (w) resune
i nformation: ¢ x) %'%?%SrtRgferﬁlﬂg@ﬁ%{g&%a'Hﬁ?fﬁ\?ﬁ%ﬁo;a"%ﬁ’e PHUMESWBE sear ches.
15 34. The netrisoaenprofie adaordb rodigreditine ¢daechcemestrer dat abase conpri ses either
a single database or a plurality of databases. 35. The nethod of claim 34
wherei n when the consuner database is a single database, the step of

storing the ns re-] i £yl i nf. tion in. suner- 20 identifying
ecords i n thg conEuRe et a2 R ST bk
i dentifyipg (inf ordighdyasleipfordotbR4MidWa8bh: laRdi bi ts searching. 36. The net hod
of claim35 wherein the step of storing the consuner-identifying
i nformation {iih a dtdgast eve momotitinalyjuesticbeaviod atigast ongopricsetsrnsih@r sanrgtablae
consuner 25 pdenbibdyhRQek nformation in encrypted form 37. The nethod of
cl ai m 34 wherein en the consuner database is a plurality of consuner
dat abases the consuner databases are |inked databases. WO 03/071446
PCT/ AU03/ 00203 86 38. The nethod of claim| wherein each
consuner - i defd.i f yihegneteesbefdidinm 44 avhersiir the dipgagiblegrernotiumakinfopnatfon| e recor d
and wher @pn eafdlsePEAESHRYRAI Ng pair of records stores a comon
consuner-identifying indicia which is unique to that consuner.

(i) advertisement information;

(i) business-supplied invoices;
(iii) business-supplied correspondence; and

(iv)  any form of digitally displayable media.

15
46.  The method of claim 45 wherein the advertisement information -comprises one or
more of:
0] still images;
(i) video clips;
20 (iii) audio grabs;

(iv)  text; and

(v) numbers,

47.  The method of claim 44 wherein the predetermined selectable promotional
25  answers comprise the consumer response information corresponding to the promotional
material.

48.  The method of claim 39 wherein when the promotional information receiver
comprises a business interface, the step of receiving promotional information from a
30  promoter via the promotional information receiver comprises:



5 39. The nethod of claim2 wherein one or nore of the search request
receiver, the search result provider, the pronotional information

recei ver ,ward/ottaes r esponse result information provider ce®cprAl®a/oaog or
nore of: (i) a business interface; (ii)_an email program 10 (iii) a short
nmessage service (SMS) program  (iv) an Epi program (v) a wireless
application prot ocol (WAP) program or (vi) other electronic information
transmi ssi on (reandispladngiprofregonst infromaiish retehiing Senher ei n when the search
request recel er conprises the business interface, the interface perforns

the step of Bcei W '”%p‘fﬂ”&?ﬁ‘?rrs@p‘?‘ﬁfjGlsﬁlﬁi’ﬁ‘béﬁ’oom@@%"r”éﬂnﬁoﬁﬁﬂ@ﬁt froma

request or by (a) i | e..consuner roflle
criteria; an(”)( )re?g?:@!lg \Q/é/ 84 oﬁe Bes Gk SL%L(P “8% P r%ﬁ’!oﬁgrfa?QElestl%% %/]Jngt%gg

sel ect abl e cPN¢ Bepgfefgne C’E&‘P@ peroqmnglramswen ﬁmcbr mati on search request. 41.
The net hod of. cl aj sel ect abl e consuner
profile gl’l | aStgr(') qB%%‘SR'ay%bbe Rrﬂ'@méoé‘?l(a‘%ff)%ﬂt'@n 3%&]&@5 eagt AR ereHHigtAler
profil e questbentian indi yysineyedatilyasehe consuner interface. 25 42. The met hod
of claim 40 wherein the selectable consumer profile criteria corresponds
to a relationship indicia controlled by the requestor. 43. The net hod of

claiml wherggn t I es one or 30 (i) the
nunber of co%guneﬁ% 'ﬁgtﬁ&?gf({r'ag@glr‘}’ eg%%ch eﬁﬁpgﬁggegﬁ%erﬁﬂ%%tqéﬁﬁ.xest and WO
03/ 071446 PCWMS?’M@@UQQU%ipr(enrgsenua@vecost of sending pronotional

informatign to all of the consuners whose consuner profile records matched
the search request. 44. The nmethod of claim2 wherein the pronotional

information g9NPrHR&sathod I i information; and (ii)
at | east one pronoti nome affjdé%?q% havﬁ’% S?egg Bgﬁsteg%ﬁéhep?rgagﬁ%?% ned

sel ectabl e pP&WHEd Wﬁ@lpr%fﬁg%ﬁepr%@ﬁaﬂlvﬁe nmet hod of claim 44 wherein the

di spl ayabl e pronotional information 10 conprises any one of:

51. A system for permission-based communication and exchange of information
15 comprising:

(a) a consumer information receiver adapted to:

(i receive consumer information from a plurality of individual consumers, the
consumer information comprising both consumer-identifying information and consumer
profile information for each consumer; and

20 (i) provide the consumer information to the consumer database:
(b) a consumer database adapted fo:

(i) receive the consumer-identifying information from the consumer
information receiver and store the consumer-identifying information in consumer-
identifying records; and

25 (i) receive the consumer profile information from the consumer information
receiver and store the consumer profile information in consumer profile records; and

(c) a consumer database searcher adapted to:

0 receive a profile information search request from a requestor via a search
request receiver, wherein the search request specifies at least one consumer profile
30  criterion;



(1) advertisement information; (ii) business-supplied invoices; (iii)
busi ness-suppl i ed correspondence; and (iv) any formof digitally
di spl ayabWwe oamdi4ac 15 46. The method of clai m 45 wherei nPCiAtadwe0s i senent

information conprises one or nore of: i) still images; (ii) video clips;
20 (iii) audio grabs; (iv) text; and (v) nunbers. 47. The method of claim
44 wherein t redet erm ned sel ect abl e pronoti onal 25 answers conprise the

eEp r c Pr /
consumer r esffbons &7HE g\ﬁrfﬁf]?%’??réé?a%%eda igntify selectecheonsrmaprP@a ecordgat eri al .
48. The met hodtapingdoasuma Profifeinimatioh evich eatd thReBédrem@buéd fradraaé on

receiver c h;gggar%bgg&,l,gg s interface, the step of receiving pronotional
information from a pronoter via the pronotional information receiver

conprises: WO 03/if)7 1486viBETHALRRA PR th8Redubdtoris bRk RE & ufPé.%UBEJ onal

information receiving screen; (ii) receiving pronoter-supplied displayable
pronot i orfal Whetein thatseanh rgsuit Jloessmeinciudg amt cohamsdr-idemefy g afBhetios uppl i ed
pronoti onal question having at | east one predeterm ned sel ectabl e

pronoti onal answer; and 5 (iv) storing the displayable pronotional

i nformation ggnd the : rompti onal uestion_in a business

dat abase. 495%' Thtern‘ﬁ%)t%&ecr){]jgﬁcgé'@%g%# ie'rm&ﬁ%'fe%e‘? ﬁ%‘sg?"'gb%mfg@l’?%ﬂ?@édby t he
request or ar@meRoPd iy ardndivifiuel gelediediewsonen apl wiseeib dtd systenlfOrnttid. The net hod
of "claim2 waepeida: the steps performed by the pronoter are perforned via a
pronoter representative. 51. A system for perm ssion-based comuni cation
and exch®ngddof rpfamatiabal driormblorc@opivérsidaged to receive promotional information

from a promoter; and

(e) a promotional information provider adapted to provide the promotional
information to the selected consumers;

wherein the promotional information provider is further adapted not to provide
15 consumer-identifying information to the promoter.

53. The system of claim 51 further comprising:

) a consumer response receiver adapted to receive consumer response
information corresponding to the promotional information and to generate a response
20  result; and

(9) response result provider adapted to provide the response result to the promoter,

wherein the response result does not contain any consumer-identifying information.

54. A method for conducting a transaction between an anonymous consumer and a
25  business, the method comprising the steps of:

(a) receiving consumer information corresponding to a plurality of consumers
via a consumer information receiver, the consumer information including consumer
financial account information for at least one consumer;

(b) assigning a relatively unique consumer-identifying indicia to the
30  consumer information;



(a) a consunmer information receiver adapted to: (i) receive consumner
information froma plurality of individual consuners, the consuner

i nf or mat iwo osomané si ng bot h consumer-i dentifying i nformt ipem/AndoeoBsuner
profile information for each consuner; gnd 20 (ii) provide the consuner
information to the consumer database; b) a consuner database adapted to:
(i) receive the consuner-identifying information fromthe consuner

i nformation recelcyer siwrthgshecamstrher ifomeatine pnd e sonsuieriientifyiag iweiciedh i n
consumer - i g%ﬁéJnYéﬁ'P&:oFcﬁﬁ%rc@ﬁéun?é?‘éatgéas_feE i) receive the consuner profile

informati on fromthe consuner Information receiver and store the consuner
profile infornati®mpn imkcaanssiaisaptionfreduestfemoa dssingsdia g iegnsactoonsuner

dat abase sear cher apted to: (i) . 2l V. ' |- QRE hfRkisear ch
request froM °§e?sé’&3€es{?%r}sa(\3/tf°3 r%q(ds? %te{'lr; cﬁ grag%%gl%[d%g%@?é\;ﬁe%%%rl e nthe search
request gpecifi egegat dRAHIngWNECHINASHTREabRESDIidentiFQ idcte@icomsumev2daiy 071446

PCT/ AU0O3/ 00203 i1) search the. consuner, dat abase to id | f | ect ed
consuner pré?qr‘ﬂ%atcéé%‘ 'ldGEHHP%InH'iCﬁd"%&%ﬁEn%?FEP er%%pf’q'eeéj R uonﬁé}n%#?nﬁfﬁﬁ‘%i ch
mat ch the seafdgd) request in order to obtain a search result; and (iii)
provide the search result to the requestor via the search result provider,
5 wherein the sefff ch edeging capenesFpancigbacraentaomadar tier e 5% vi ng

i nfor mat i on.coRmeFR&ofd/ 8h@m of claim 51 wherein the selected consuner
profile records each correspond to an individual selected consunmer, and
wher ei n fohe syst én f uprbhiding trecopstnge Sinantial datpurt iferoratien orike transeelaRat i on
recel ver ad%%c%g?oﬁ'i%rq%%%ﬁ%ﬁ/tﬂe Rér%geﬁdngig@éeséd?fpgffm%ﬁ)@steﬁ5 &sHh@et er ;. and

(e) a pronotona tion provider adapted to provjde, the pronptional

i nf or mat i on ttapsadtien mepest: & WEEFRELFRIBUTCRIAIIRING IRTRENGIPR BACf Brﬁ‘él'fjg‘{ WHE‘? mat i on
provi der is gydintder adapted not to provide 15 consuner-identifying
information to the pronoter. 53. The system of claim51 further conprising:
(f) a consumer response receiver adapted to receive consumer response

15 b5, A method for permission-based information exchange using a search interface,
an interface monitor and a consumer database, the search interface comprising a
search result display and a search field adapted to receive one or more keywords, the
consumer database comprising a plurality of consumer profile records adapted to store

consumer profile information and the method comprising the steps of:
20 (a) providing the search interface to a new consumer,
(b) receiving a new keyword from the new consumer via the search field;

(c) displaying one or more search results together with a selectable region on the
search result display, the selectable region being adapted to be selected by the new
consumer;

25 (d) detecting, using the interface monitor, a selection by the new consumer of the
selectable region;
(e) creating, in response to the selection of the selectable region, a new consumer
profile record in the consumer database, the new consumer profile record being adapted

to store at least the new keyword; and

30 () storing the new keyword in the new consumer profile record.



information corresponding to the pronotional information and to generate a
response 20 result; and (g) response result provider adapted to provide
the respoweasneswét to the pronoter, wherein the responsecredwBoomses not
contain any consuner-identifying infor gpti on. 54. A nethod for conducting a
transacti on between an anonynous consumer and a 25 business, the nethod
conprising the steps of: (a) receiving consuner information correspondi ng
to a pluralsg.y ahecetisidnckim 55 aherendimsnavesonpurneriielile peoidde BT | t he
consurer | nRLIRLG A AL I ORRHARIon, Jiu1ASIELBLd RELAUAINeiaDiasmaL | on for
at | east ond€onsuner; ? assigning a relatively unique

consuner - i degepsidfying indicia to the 30 consuner information;, WO 03/071446
PCT/ AU03/ 00203 90.(c) storin he. ¢ i B

CONSUMES - | dégti ff9?%¢d“q)??&ﬁ¥fr%{ qg?fhe Qfogg%@ﬁrfmgém}@%% di n&ge'i\gﬁgharrgy Mdat abase:
(d) recesvi miprraationaeshet;icod request from a business via a transaction
processor, the transaction request including.a, supplied .

consuner - i déwt i fSQriRg “l‘en'éﬁ"‘b‘l’%,su@er(@?f""s'@%&’I"@ﬁqoﬂd” Wﬁ@%@(ﬂsﬁgiﬂ%err PERIEAREAS 1o
identify a seheednesmeangabaes. record storing a consuner-identifying indicia
whi ch mat ches the supplied consuner-identifying indicia; (f) extracting
consuner financial account information fromthe selected consuner record,

and 10 (g) providin he cons r financial ' ' o the
transact i ong7-pr o?@égﬁko%eﬁ?aé'ﬂ %gﬁv hﬂ?@qﬁ? ans 5@? f@aﬁé%%%@‘g@%pdé?%o% ns the
step of 1pr opresiyngcdrisemet-dantying ieorrds egeepandingriel thetRiyralitnof consumer

consuner - | denkleh ¥l JidlyHolA! hdfindiod 1Audt B difold slebgor. busi ness. 15 55. A

I X
met hod for Be m S§1 0n- base ntornmati on exchange using a search interface,

an i nterface) Mnib&ingaiRthcomoihsitrRiabdsd, abhemeonduneerdiatifying iretbet f ace
conprising a search rﬁsul t dis a sear ch field adapted to receive

pl ay and
one or nor e SRESPRBIUNY O %ne%%§m¥pr§g§§8gsé conprising a plurality of
consumer pr gjgl ! € L&ViRG ﬁﬁw @a%@%%fiid%&ifg%&?ﬁrm&%ﬂ%Bﬁiﬁrtheptﬁéw tdreurhaf\gg et i on and
g the P :

t he net hod nprisin e steps o a) providing the search interface
to a newscormsenayeer infanaieersiyshi™d new keyword from the new consumer via

the search f(l|<)eI détoring the new consumer-identifying information in the new consumer-identifying

record in the consumer database.

58. The method of claim 57 wherein the new consumer-identifying information

20  comprises one or more of the consumer’s:
() mobile phone number; and

(i) email address.

59. The method of claim 57 wherein the method further comprises the additional
25  steps of:

() monitoring the search interface, using the interface monitor, in order to detect

when the consumer enters a further keyword in the search field of the search interface;
(m)  receiving the further keyword from the consumer via the search field; and

(n) storing the further keyword in the new consumer profile record.

30



(c) displaying one or nore search results together with a sel ectabl e region
on the search result display, the selectable region being adapted to be
sel ect ed w9 wloel4new consuner; 25 (d) detecting, using thecrmwshens
monitor, a selection by the new consuneg, of the selectable region; (e)
creating, in response to the selection of the selectable region, a new
consunmer profile record in the consuner database, the new consuner profile
record bei ngladaghedethad of glaime5awherein die serEchiigiface PRBPESESANANETRCENf @st or i ng

the new keyV&'éQ:hieﬂgihQQde!Fﬁé’M 16 QBSUHRForERIH diGred RGOsIGkality\6F Q5 EF46
PCT/ AUO3/ 00203 91 56. The nethod of claimb55 wherein the new consuner

profile recdPdPPe%yrther adapted to store consuner profile information,
and the nethod includes the additional steps of: (g) receiving consuner
profile informati on about the new consuner via a consunmer 5 information
recei ver ;s angl. ( h)The ihsthod®f tiBien HEWhE6IA ey @leckbRf redien displaygtiedni todisdanctt he new
consuner profi“@.ric2%dt in t@e &-QEUWE{OQ&}%Qéﬁﬁ- 57. The nethod of claim
55 wherein tHECHRAY, ?}53F¥%§¥% ur?%e#’conprisés a 10 plurality of
consuner-identifying records corresponding to the plurality of consuner
profile records and wherein the nethod includes the additional steps of:
(i) creating2.i n Thhenettanisyinieim Sawadyaisdhe selaviablecrogisndisplaysdenitvifatiomg record
corresponding to the new consuner profile record; 0) receiving new
consuner-identifying informati on about the new consuner via the 15

consuner information receiver: _and (k) stari.ng the new.consuner-identifying
i nf or mat {bn 6?3:1 thjé‘eﬁ'éewo(gc%§lﬁ%??\"'g€é{%l{1iﬂﬁ/'flwg%'o'?@@g?%eﬁ?ﬁ '?\ﬂtgﬁ%eo?]eé'vuner

dat abase. 58condimeentetibone afmakaf theSallowngr ei n t he new consuner-i denti fying
information 20 conprises one or nore of the consunmer's: (i) nobile phone
nunber; and (1]i i Pedidisitp racqlyp 8xssagsg abati gt 'ﬁ%%tﬁaﬁOHf‘eEP‘ﬁikW WEPEin the

met hod f urt h@rhsr®keprdreemdt he additional 25 steps of:

(2) provide personal information about the new consumer to the consumer
15  database.

64.  The method of claim 55 wherein the new keyword comprises one or more

keywords.

20  65. The method of claim 55 wherein the selectable region displayed on the search

result display comprises one or more of:
(i) one or more still images;
(i) one or more moving images;
(i) text;
25 (iv)  hyperlinks; and

(v) numbers.

66. The method of claim 59 further comprising the additional steps of:

(0) receiving a profile information search request from a requestor via a search
30 request receiver, wherein the search request specifies at least one consumer profile

criterion;



(1) nonitoring the search interface, using the interface nonitor, in order
to detect when the consunmer enters a further keyword in the search field
of the sewpab/ornterface; (n) receiving the further keywordTfAtmanotes
consumer via the search field; and (n) oring the further keyword in the
new consuner profile record. 30 WO 03/071446 PCT/ AU03/00203 92 60. The
nmet hod of claim55 wherein the search interface conprises an interface of a
sear ch engi n®) ad@geesting theseaseheripndfite eeariioin ties cmedmendagatskel toddientify of

net wor ked Cm&surﬁer%ﬂlg ReoBL nlf])_clj c&k@t‘ngﬂ ;ﬁ‘éﬁl%‘?&rﬁ%‘afb \Mﬁchsrﬁétgﬁt abl e

regi on displ a ed on the search resu e new eywor
super i nposed! ?ﬁ%ﬁ"%ﬁequﬁ in cl*’ﬁ%rtPn@P‘l‘%H?da %ﬁmélf%ﬁ“ﬂh@s’ wherein the sel ectabl e

region displ @/ dgﬂ? d(]rYd[ trhgtsgé)rnh res@ﬂﬁto%‘l'3 reanestgma aseat(r)% r%lgu Oq{m%VG wherein the

invitation i invite ew’ consuner "nmore of the

fol | ow ngs (\ﬂtﬂer&ﬁ‘tlﬁaéedréh%é&co%bé/ﬁot%ﬁﬁ@gﬁ@ccﬁ@@rﬂér—@éntkﬁ%ﬁﬁfo%‘ﬁloﬁf the new
keyword and the further keyword; and (2) provide personal 1 nformation

about the new consuner to the consumer 15 database. 64. The nethod of
cl aim 55 wherein _the new keyword conprises one or nore keywords. 20 65.
The net hod of’-cl diftmshegf clim 68 weereis| teg-sanshmer efile Aritatianindyded aon t he
search reswdyweidsptetign.conpri ses one or nore of: (i) one or nore still
imges; (ii) one or nore noving inmages; (iii) text; 25 (iv) hyperlinks;
and (v) nunmbers. 66. The method of claim59 further conprising the

addi ti onal steps T% e& ecel Vi ”ﬂ profile informati on search request
froma r&uedtor Weaeh {aHn 63 ?rsﬁd%%e'«?cée@éiovéwmewm@weereﬁo%@a@earch

request specidiregsondtio lalemﬂtvudoaIESeteoﬂ@S gorumer, @hd Weerefrthé BietteR furlier 03/ 071446
PCT/ AW03/ 002c%$nprises the steps of:

(n receiving promotional information from a promoter via a promotional information
receiver; and

15  (s) providing the promotional information to the selected consumers via a
promotional information provider;

wherein consumer-identifying information is not provided to the promoter.

69. The method of claim 68 further comprising the steps of:

20 () receiving consumer response information corresponding to the promotional
information via a consumer response receiver in order to obtain a response result; and

(w) providing the response result to the promoter via a response result provider,

wherein the response result does not contain any consumer-identifying information.

25 70. The method of claim 68 wherein each promoter has a promoter financial account
and wherein the step of receiving promotional information from the promoter further
comprises debiting the promoter financial account by a promotion fee.

71.  The method of claim 70 wherein the promotion fee comprises either monetary or

30 non-monetary consideration.



93 (p) searching the consuner profile records in the consuner database to
identify selected consuner profile records containing consuner profile

i nf or mat iwo oalorhe mat ch  the search request in order to olrcaiavoaoem®ar ch
result; and (q) providing the search rqiult to the requestor via a search
result provider, 5 wherein the search result does not include any
consuner-identifying information. 67. The method of claim 66 wherein the
consuner prgpi | eTiermétaod ofclaim@owtessimeackeymaingr bag 2 eerisymer filgngd. The net hod

of cl ai m 66 ek el JHlE Rk SRLSH I CIRK Bl RePleshshob afaRfisopach | correspond
uner, a

to an indivitdaal" Tel'ect ed Cons _ mhereln_th% ng%ho_ further

conpri ses t leerrespenstingdp the prpmptiena| Mpteral Hrhebsantiises MRFIPREE on from a
pronmoter via_a pronptional information recej 1 LAing the
pronot i onal {# nf o&dﬁ‘g&'%a PYSHRE Trér@f“é'é'taéao u@g%og'{?n@”g mgiqgaiéceé/r%%)ﬁ@isﬁﬁlnal

i nf or mat 50N rggpondegler ; wherei n consuner-identifying information is not
provided to the pronoter. The nmethod of claim®68 furt heTr 8_(:orrpri si ng

69. ,
the steps offii) 200redifing BaksoppyReTHARAREFCNRYHE AR PR RERON S €T Pes pondi ng
to the pronytional _infor i Vi eceiver in order
to obtain glz'r“)espﬁeﬁ’g%tmrgg etﬁ)lsn%,s ag&nﬁywo?ﬁ%hgg%\i}ié ié\%guﬁ%g%%ggnp%hse result to the
pronoter via a response result provider, wherein the response result does
not contain any consuner-identifying information. 25 70. The met hod of
cl ai m 68 whensei nTramkthpd ofitisier 72fagher cpmprisbioehe additionel ¢psfcount  and
wherein the step of receiving pronotional infor {i on fromthe pronoter
further 10corri seaseiapcongnarsupplisHdemPioHEAESHIor Y88t by a pronotion
fee. 71. The_nethod.of, claim70.wherein J fee conprises either
monet ary or ()30 Hﬁmtm&nee?%[Pymsafﬁgﬁnaa'ragf?‘}gﬂ?"y\‘3\%"%’&%446 PCT/ AU03/ 00203 94
72. The met fipd Ob Tt B eRloRs FGhofHaGMREtradgn.a_consumer. fi nanci al
account and erein the step of receiving consuner response information

corresponding to the pronotional material further conprises the steps of:

(i) identifying a consuner financial account corresponding to a received
consuner 5 fespdhsaethod of claim 73 wherein the consumer-nominated destination comprises

15  one or more of:
(i) an SMS sending program;
(ii) a financial institution account;
(i) a third-party goods/service provider;
(iv)  athird-party goods/service voucher provider;
20 (V) a third-party cash provider;
(vij  an SMS sending program financial account;
(viy  a third-party goods/service provider financial account;
(viii)  a third-party goods/service voucher provider financial account; or
(ix)  athird-party cash provider financial account.
25
75. A system for permission-based communication and exchange of information
comprising:
(i) a search interface;

(i) a consumer profile database; and

30 (i) an interface monitor;



(i1) crediting that consuner financial account with a consunmer response
fee; and (iii) repeating steps (i) and (ii) for each received consuner
response.wod3/0Tiaes net hod of claim 72 further conprising tkreTadosninsal

steps of: 10 (i) receiving a consuner-supplied redenption request for a
value; (ii) debiting the consuner fi nancfal account by the val ue; and

(ii1) providing the value to a consuner-nom nated destination. 74. The

met hod of cl ai m 7@hentie thel seatch éntertacs vomprises mispatck teld @sd & BadrbioRsADAEHAyses 15
one or nore gqisGhintddcSVS sending program (ii) a financial institution
account; (iil) a third-party goods/service provider; (iv) a third-party
goods/ ser Vi cgr)VvouebsNe Phew kél@bid frotda ¥ candufief tha B de¥rch@ighl: Movi der; (Vi)
an SM5 sending program financial account; (vii) a third-party goods/service
provi der fi nénci alispiaycmant mofederich resulth tagdthpawithya spiadshleeyioh or theoucher

provi der §i ngngedbs @GR t?heQélecté&lé}egﬂ)ntdé1n'§%gg&5& ¥ BB RV dler 1 nanci al
account. 25 75. A s_ystemfor perm ssion-based conmuni cati on”and exchange of
i nformati on “C6HPPYsing: (i) a search interface; (ii) a consumer profile
database; and —3Qu{ddi) iR RS ARS: KRR, VO 03/ 071446 PCT/ AU03/ 00203

95 wherein the search Interface conprises a search field and a search

result displ@y aftbct s s@daioh 8 tHediew(@hsun®s 8F 18 sBleBeMe k&YMBrdnd Eé%EEha new
consuner viat (?arch field; and (b) display one or nore search results

S
t oget her wi trﬁsg{e%'ﬂ%'ét able region on the 5 search result display, the
sel ectab regi o i . ; e QNSUNer ; erein
he r@gi onydgs Qﬂe\ﬁgﬁ;&gﬁgrdﬁr?gl:g‘??cg@ lggliee(%n@/mér fabrise 0 r%syo?%eon oW

the interface nonitor is a _ ct a se ion
consumer of PR&eledionof Hisiselestalle sgiasnthermewseaguser profile record being adapted to

store at least the keyword; and

(c) store the keyword in the new consumer profile record.

15 76.  The system of claim 75 wherein the new consumer profile record is further
adapted to store consumer profile information, and the system further comprises a
consumer information receiver adapted to:

(@) receive consumer profile information about the new consumer; and

(b) store the new consumer profile information in the new consumer profile record in
20  the consumer database.

77. The system of claim 75 wherein the consumer information receiver is further
adapted to:

(c) create a new consumer-identifying record in the new consumer database
25  corresponding to the new consumer profile record;

(d) receive consumer-identifying information about the new consumer; and

(d) store the new consumer-identifying information in the new consumer-identifying
record in the consumer database.

30 78.  The system of claim 75 wherein the interface monitor is further adapted to:



result display; 10 (b) create a new consuner profile record in the consuner
dat abase in response to the selection of the selectable region, the new
consuner wooBiota46 ecord being adapted to store at |east tha/Admgmaod; and
(c) store the keyword in the new consuner profile record. 15 76. The system
of claim 75 wherein the new consuner pr(?)afi le record is further adapted to
store consuner profile information, and the system further conprises a
consuner i nf(@ matmanitortbe e¢arer intedagH ie drdeoto detect wearethy eew easdurmer eqierefai | e

i nformation @M%M@d RN SQNSHART of @L%aﬁcmntéﬁf e the new consuner profile
information in the new consumner profti e record 'h 20 the consuner

dat abase. 77b) Theeystiesiuetherleddr FromWhEheW tbnkeC@ithd¥BArch REI@ WAt | ONn
receiver is further adapted to: (c) create a new consuner-identifying
record in tHe newtasdifiekerrord it the asw corgBmenprofie preadi. ng to t he new consuner
profile record; (d) receive consuner-identifying information about the new
consuner ;° and (d) store the new consuner-identifying information in the new
consuner-id i i : , . 78, The st em of
ol ai m 75 wherel n TReS S SPpe 7S Wik MBSUAES i RloB0 85 edh of Brori 057 v a4
PCT/ AU03/ 00 2§3rch gggip@ pdantefl to sparch infosmaliantstdred Bref plwelity of mateerked 0 det ect when
t he new consdsiputepiters a further keyword in the search field of the
search interface; (b) receive the further keyword fromthe new consumer via
the search field; and (c) store the keyword in the new consuner profile
record. 5 79. The system of claim 75 wherein the search interface conprises
an interflcelof dhe swigre R daigy Travhemipthe geleetalle sdian displayerwn thersesicbred i n a
plurality ofrequgtoply@ds tHeHBMKRePRSd sdbrigRoscthBersy®t em of claim 75 wherein

t he sel ectabl e region displayed on the search result display has the new
keyword superinposed thereon. 81. The systemof claim 75 wherein the

sel ectabl e region displays an invitation. The system of claim81

] ; 15 82. > m of
wherei n t he §'nvi t'88 PG &F deiaidathersdn the pplegiakle eedisyrispiys an invitation.

16 82.  The system of claim 81 wherein the invitation is adapted to invite the consumer
to do one or more of the following:

(1) be paid to receive messages about the new keyword; and

(2) provide personal information regarding the new consumer to the consumer
database.

20

83. The system of claim 75 wherein the new keyword comprises one or more
keywords.

84. The system of claim 75 wherein the selectable region displayed on the search
25  result display comprises one or more of:

(i one or more still images;

(i) one or more moving images;
(i)  text;

(iv)  hyperlinks; and

30 (v) numbers.



to do one or nore of the following: (1) be paid to receive nessages about
the new keyword; and (2) provide personal information regarding the new
consuner wo osheldgonsuner database. 20 83. The system of @cCaiAto3Soaber ei n

t he new keyword conprises one or nore ywords. 84. The system of claim 75
wherein the sel ectable region displayed on the search 25 result display
conprises one or nore of: (i) one or nore still inages; (ii) one or nore

noving images; (iii) text; (iv) hyperlinks; and 30 (v) nunbers. WO
03/ 071446 P %AUS%/ 00203 97 85. The system of claim75 wherein the
consuner dat%hase NESYSiRS dam & ‘%W%‘F'@t"@ copsyies dpiehassris adantessisiame Ag pairs

of consuner purelty bicorresmhding daiEs EFROBIURS pioiRMEdctds 41d cohmrdcﬁent@iﬁg wherei n

the systemf h re uest rec earch
result pr ow'%éérgg Hgmlreln%ﬁé?%tzné ?recge VET anseeaﬁcg rgcﬁ?ﬁ?r@&e Yeé*a"? 3) receive
a profil éi rﬁe@m'?ﬁﬁ%irﬂ’f@é’&r,émﬁ $®Cﬂ!ﬂe’gqueﬁtr@mlwrlbelqglesam¢d towher ei n the search
request spec(l LI es at eash P onsuner profile criterion; and (b) search
the consumer@pr of PieYePRYHEL Oi"ﬁatfoﬁ‘eseer(‘}ﬂé‘?%?t fr&ﬁ‘taa'@&%%“‘?rowmi@ﬁﬁhef%ﬁar‘%‘eI ected
consuner probalest specifieslat leashbre ctinsgmersilgT@tterphOdridl e i nf or mati on whi ch
match 10 the search request in order to obtain a search result, and

wher ei n t he ©kar eRaFR#ICONSHMSY iPERle rEeordsinteepnsianesdatabass totidensiyar ch resul t

to the reqm@ﬁ,comeebfbﬂfeh@c&@s%&fblﬁ %Eurﬁ@%ﬁ@ﬁfohﬂé‘ddﬁ%mﬂnﬂatch
consumer - dqﬂe L system of claim 75 wherein

the conslimer™prEts n'gq%er% Wé’?ﬁ?éiﬁo%{@Pﬁ&@@mgmswgymrd criterion. 87. A nethod
for perm ssion- b%ﬁ@d/hér@fn%é@édrme%tcﬂ?@gcgﬁ |sua%'ﬁ9tgd?o &Sﬂﬁgme SQ%I%FI [k an

interface mopitor and a consuner data @ search 1nterface conprising
a 20 search ¢ BAHeSifapt ed to receive one or nore keywords, the consuner

dat abase wherein the search result does not include any consumer-identifying information.

15  86. The system of claim 75 wherein the consumer profile criterion includes a
keyword criterion.

87. A method for permission-based information exchange using a search interface,
an interface monitor and a consumer database, the search interface comprising a

20  search field adapted to receive one or more keywords, the consumer database
comprising an existing consumer profile record adapted to store consumer profile
information about an existing consumer, and the method comprising the steps of:

(a) monitoring the search interface, using the interface monitor, in order to detect

when the existing consumer enters a further keyword in the search field of the search
25 interface;

(b) receiving the further keyword from the existing consumer via the search field:
and

(c) storing the further keyword in the existing consumer profile record in the
consumer database.

30



conprising an existing consuner profile record adapted to store consuner
profile information about an existing consuner, and the nmethod conprising
t he st epswofos/ofsde nonitori ng the search interface, using trag/Auweoace
nonitor, in order to detect when the existing consumer enters a further
keyword in the search field of the search 25 interface; (b) receiving the
further keyword fromthe existing consuner via the search field; and (c)
storing the B&rthBre kethodoitidim 87 whersii b coguaenaataRIse Mirtlet benmpreeoas in the

consuner dat ghase. ). 03[0 p 98 88. The net hod of
cl ai m 87 wher elénStcﬁi&gﬁé&%ﬁ{é&'zégﬁ%gﬁefgé@t% %g?g@%%?"f@é@”we@%' ting

consuner - i deFﬂCP"Idyi ng record corresponding to the existing consuner profile
record. 5 89. The nethod of claim87 wherein the search interface conprises

an interface of a search engine adapted to search information stored in a
pl uralitysgof ghet JalgantErn { LM 8 erein the
further kseyvxg?]d \ébg{ﬁplﬁrﬁgg%ds: one ??%gg%%th%g%g@%ﬂg%e%ﬂ&%%n 'rzmt@e\fMﬁ]%e efloaf claim
87 wherein t RAELHYINPSAIaRige inreerchipiatier stoedin a pliralityof oetworked r s of
consuner - i deairmgwersg records and consuner profile records, and the nethod
further includes the additional steps of: 15 (d) receiving a profile

i nformati on search request froma requestor via a search request receiver,

wherei n the ar reguest ecifies at feast one consuner profile
criterion; (gga se Jﬂgﬁ‘bdg?fﬁzd?rﬁgk@’ﬂﬁ@l“ 37 BrihprekeyweIg caaIPiisestona oE AU Me

dat abase1® 0 keyentdsfy sel ected consunmer profile records containing consuner
profile information which match 20 the search request in order to obtain a

search result; and (f) providing the search result to the requestor via a
search resul t, praoyi der [ ei he search result does not include any
CONSUMET - i deéﬂ'i f%ﬁd“?th?do&h&%m gﬂwhergﬂthel'ﬁ‘ﬁ‘sl'f@% hsee EPPTIPED 2 PIMRIBEGTn t he
consuner pr opditsef constimeri-idantifyitd ned@rds and @bsleynofile Gcbiderdndlthe method

further includes the additional steps of:

15 (d) receiving a profile information search request from a requestor via a search
request receiver, wherein the search request specifies at least one consumer profile
criterion;

(e) searching the consumer profile records in the consumer database to identify
selected consumer profile records containing corisumer profile information which match
20 - the search request in order to obtain a search result; and

® providing the search result to the requestor via a search result provider,

wherein the search result does not include any consumer-identifying information.

92. The method of claim 91 wherein the consumer profile criterion includes a
25  keyword criterion.

93. The method of claim 91 wherein at least one of the selected consumer profile
records corresponds to an individual selected consumer, and wherein the method
further comprises the steps of:

30 (g receiving promotional information from a promoter via a promotional information
receiver; and



93. The nethod of claim91 wherein at |east one of the selected consuner
profile records corresponds to an individual selected consuner, and
wherein twemmtitaedl further conprises the steps of: 30 (gpCTeamBwizg
pronotional information froma pronoter via a pronotional information

recei ver; and WO 03/071446 PCT/ AU0O3/0020% 99 (h) providing the pronotional
information to the selected consuner via a pronotional information

provi der; whéy ei rpreddisginemrondationalfinforngtiomibanesdidotsd @hourhertvizea gemewinad
consuner is pobmafynbb iy to the promoter. 5 94. The method of claim9l
further conprising the steps of: (i) receiving consuner response

i nformation corr egpeddcoguimer-ldBRtFARPARIh&RAlaboltIhdEdIB:d CddnYhrAerds KRANSUMET
response reCS»JO\\//igé |0qhé)rr%erteto obtain a response result; and Q providing
t he response resuqtt toP'CHE |5'rormt er via a response result provider, 10
wherein the response result does not contain any consuner-identifying
information. 95. The nethod of claim 93 wherein each pronoter has a

pronot er fi nghci dlheaoatberhdf clan @1 Wrtheetompribiag Seeftepsfofr ecei vi ng pronot i onal
information fromthe pronoter further conprises debiting the pronoter
financi al ac®ountR)Ving gANEWDE' responeRinforrBatde coresponging tecthe propictiomal 95 wher ei n
the pronoti OiforR&tioRATEY EGREME! febBinsSRIRBLETY ofder toBRITR RRLATY rEQRSifder ati on.
97. The nethod of claim 93 wherein each consumer has a consuner financi al
20 account afdd whreewiding thheespoege resulirte thei promatecdna wEpbnIeasRMNS@vité or mat i on
corresponding to the pronotional material further conprises the steps of:
(k) i denf? f y\RR5eR thegRSRANES rastihdeRsi net catainb et copsimesdgrnitiingdnfermation.ecei ved
consuner response; (I) crediting that consumer financial account with a
consuner response fee; and 25 (n) repeating steps (k) and (1) for each

recei e COngTEIYHESRANASS 1B o3 TREGPRBR oAl hal Tyl if RSl SRS 51 NS

the additi onald\@ eps, of: éjl ) receiving a_consuner rtiade
request for & n thejsitap o grsetingrammtiopad irdermation frera e RPmalee bether by t he

val ue; and comprises debiting the promoter financial account by a promotion fee.

15

96.  The method of claim 95 wherein the promotion fee comprises either monetary or
non-monetary consideration.

97. The method of claim 93 wherein each consumer has a consumer financial
20 account and wherein the step of receiving consumer response information

corresponding to the promotional material further comprises the steps of:

(k) identifying a consumer financial account corresponding to a received consumer
response;
] crediting that consumer financial account with a consumer response fee; and

25 (m) repeating steps (k) and (I) for each received consumer response.

98. The method of claim 97 further comprising the additional steps of:
(i) receiving a consumer-supplied redemption request for a value;
(i) debiting the consumer financial account by the value; and

30 (i) providing the value to a consumer-nominated destination.



30 (iii) providing the value to a consuner-nom nated destination. WO
03/ 071446 PCT/ AU03/ 00203 100 99. The method of claim98 wherein the
consuner -wormsfatseel desti nati on conprises one or nore of: PCTjATaB/0@S
sendi ng program 5 (ii) a financial instjtution account; (iii) a
third-party goods/service provider; (iv) a third-party goods/service
voucher provider; (v) a third-party cash provider; (vi) an SM5 sendi ng
program financi al account; 10 (vii) a third- party goods/service provi der
financi al ac§ unt; (i oods/ servi ce rovi der

t hi t
{1 nanct al acgbunt thegpethid siar oR wrBiEinhe STBHERT RPHUF G FoT AP S count .

100. A syst eond @mgenfn ssi on based communi cati on and exchange of
information 15 conpri SI i) a consuner profile database conprising an
exi sting confunera M$FP ”9@@@?@1‘ adapted to store consumer profile

i nformati out consurrer ; (ii) a search interface conprising
a search %i eﬁg @qa(‘i:?ﬂ'?s’[%%'g?ﬁ?cé)ruf’ace nonitor; 20 wherein the interface

nonitor is aggpt eéjthpgpa,@)aéodag/gé,{,eg plRigesear ch interface in order to detect
when the existing constuner enters a further keyword in the search field of

the search i ()er faihid-pamdgoodesempice voubaertdrevideutr t her keyword to the consuner
dat abase, and wherein the consuner database is adapted to: 25 (a) receive
the further Reywot@ird-pamy 398 Praviderf ace nonitor; and (b) store the further
keyword in t 101. The systemof claim

fil d
100 wherein ?ﬁee)s(alé‘a '\éﬁg?rh%eqr‘?rg%rgmgfggr‘ﬂ#’?'g'écrgggﬁr| nterface of a search engine

adapt ed g SRA Ch inph A ARLIAYSL0E Brlker apbibilaldik of networked 30
conput ers. 3/ 0714 [ AUO3/ 203 1017102. The system of claim 100
wher ei n the {ilijt hethird-eypgabde/osmice sesheneovder fbdreial account; or

(ix)  athird-party cash provider financial account.

100. A system for permission-based communication and exchange of information

15  comprising:

(i a consumer profile database comprising an existing consumer profile

record adapted to store consumer profile information about an existing consumer;
(i) a search interface comprising a search field; and
iii) an interface monitor;
20 wherein the interface monitor is adapted to:

(&)  monitor the search interface in order to detect when the existing

consumer enters a further keyword in the search field of the search interface; and
(b) provide the further keyword to the consumer database,
and wherein the consumer database is adapted to:
25 (a) receive the further keyword from the interface monitor; and

(b) store the further keyword in the existing consumer profile record.

101. The system of claim 100 wherein the search interface comprises an interface of .
a search engine adapted to search information stored in a plurality of networked

30 computers.



keywords. 5 103. The system of claim 100 wherein the consuner database is
adapted to store a plurality of corresponding pairs of consuner profile
records awo osonseérer -i dentifying records, and wherei n t hecapdtosnmviosrt her
conprises a search request receiver anqop search result provider, the
search request receiver being adapted to: (a) receive a profile information
search request froma requestor, wherein the search 10 request specifies
at | east one consuner profile criterion; and (b) search the consuner
profile records in the consuner database to identif sel ect ed consuner
profile recdPds dbnsvetam picFiain 180 wberepy s furter W‘%‘?rﬂﬁgmBWe\%’f‘% R"M8¥ch the
consuner pragil@dgriterion in order to obtain a search result, and wherein
the search result provider is adapted to provide the search result to 15
t he requestor, wherein the search result does not include any

consuner-identifying informatign. 104, The sys of .claim 103 wherein the

consuner Spr ofoP4 exﬂi‘? %fslé?“i‘ 8frF'%'Blr?§P inbgreinghe R%}?Hﬂgﬁéaggaf%ﬁ a&%btei&éof Yret Ihod

for perm ssipnralbpsiedrrespoadingpaicrof exchmegerofils revgrds and nsnswmer-iddalifdbse and a
ronotional |nfor i r i ot h

P (?sy Ry WR&PH%@?&@%% fghtﬂe@ cgrgﬂﬁéég% seddh ?Qﬁ?ﬁ reddlel BSH &

consumer - i déRt Vi ng Inrorma consuner pro e I nformati on about
a plural ity sehrchaessilimeovisier, theeseprch mesdestiateivenPeirgradarts tefat abase storing a

plurality of sets of consunge rofile criteria, each.set havi

correspondi g i t EFRCHP A ﬁh:eo'f‘{oﬂﬂgtlonisﬁ?rfi'? F?&P?Sg i ?”’t%@que@}qrt"gﬁr%\/Lh%i%ﬁgmh

i ndi catiwe abqudstspeyifiesatddastarestomsunsertpoofikhaiterioacandi t em of pronoti onal
information should be sent, 25 the nmethod conprising the steps of: in the
consuner dat(abas esarchihercepsimar REplilggacarésdn éwrronsisre SrPesetolitai¥ mat i on about

a particul arsfeg;l@@a_téa]ggumeaPg,ﬁ|e(rbav%@%@;niaggﬁdga%m§rt£\miw igfgrzrggtmgugghjmt?ﬁdat ed
consunmer profile informgtion; \ : in the
pronot i onal THFYISHEET YRTIGSTEHAE oF Eﬁ% Oi)éaér}%ﬁ?%aj T Lg'(’set s of consuner

profile criteria,,d0ferelnfth@sdRér r'e%&fﬂ Rovice s Lapted VNSHRES thRIsBhich festift td €r'i a
mat ches the profile |nfeorrrat|on of the particular consuner, then the

met hod cthirprt %éﬁﬁuﬁﬁ@f, addi tional steps of:

wherein the search result does not include any consumer-identifying information.

104. The system of claim 103 wherein the consumer profile criterion comprises a

keyword criterion.

105. A method for permission-based information exchange using a consumer

database and a promotional information database,

the consumer database storing both consumer-identifying information and
20  consumer profile information about a plurality of consumers,
the promotional information database storing a plurality of sets of consumer
profile criteria, each set having a corresponding item of promotional information, the
criteria being indicative of the types of consumers to whom each item of promotional

information should be sent,
25 the method comprising the steps of:
in the consumer database:
(a) receiving updated consumer profile information about a particular consumer; and

(b) storing the particular consumer's updated consumer profile information;



5 (d) providing the itemof pronotional information corresponding to the
particular consuner profile criteria to the particular consuner. 106. The
nmet hod ofwoloaiom4a©5 further conprising the steps of: (i) PeTatNBOGOIEONSUNES
response information corresponding to thze itemof 10 pronotional
information via a consuner response receiver in order to obtain a response
result; and 0) providing the response result to the pronoter via a response
result provider, inta@drontotiorel mfdrinetionedsfebrs®e result does not contain any
consuner-identifying information. 15 107. The nethod of claim 105 wherein
each pront d¢) haSeaicipraifisels of poaHBprAroliR eBerth 2Bt d aRREI¥IehsERE step of

recei ving cQpsdimRr chﬂIéR,(Pi[b‘ilﬁ nhd’dcfﬁéé IRtpréiile infofrnatn o thdipagictiar ¢dnsurhéretmeof
pronotional informtion ngrlse the steps of: (i) identifying a

pr onot er f| TV 8‘&'8%?1‘?? ﬂl?o#ag' §PH¢ to the pronotional = information:
and 20 (id l%Hi)‘ab' EJLongghﬁe marrﬁ’H%r@@otﬁdn@ﬁ%ﬁn?&luoﬁ‘@&%éﬂbn%l@ﬂﬁl—;rﬁmiﬂaf)n response

fee. 108. T wherei n each pronmoter has a pronoter
financial &eBBIY PENIE Gfrsied HetPREICYRIGIBHMYr ovi di ng the item of
pronotional information corresponding to the particular consuner profile
criteria to the particular consuner 25 further conprises the steps of: (i)

i denti fying @ppr qRDREnIRBRR 5 AP YahplRigitRS Bepelemy to the item of
pronotional information; and (ii) debi t| ng the pronoter financial account

by a pronoti®n f eseivd@ cbﬂﬁxme‘Fh@puﬁehm‘dmwtloc carespd@Ehovih drestem efhe updat ed
consuner r C
AU3) 08 O%QJ{‘&TE% @#oﬁ Via é?) ent Te ggﬁ% Beii§rforBbr to ¥&aR 3 BIHdd

PCT/ eywor consuner into a search
engi ne; (i |fFSLéthafechswer to a consuner profi I e questl on; (il |) consuner

ana S (1 v) iR r oG, FRPORG BB P8 Pran v BRPoE s e O of
¢l al m 109 %@%I}@retlrhﬁetr 'E)gseor"égﬁltydoﬁé’Ht?ldoﬁlgmgﬁtbrlls%rdemo%ﬁmﬁg PR rm&fYFDr | ses

information relating t dne or nore of a consuner (a) credit score;

15 107. The method of claim 105 wherein each promoter has a promoter financial
account and wherein the step of receiving consumer response information
corresponding to the item of promotional information further comprises the steps of:
(i) identifying a promoter financial account corresponding to the promotional

information; and

20 (i) debiting the promoter financial account by a promotion response fee.

108. The method of claim 105 wherein each promoter has a promoter financial
account and wherein the step of providing the item of promotional information
corresponding to the particular consumer profile criteria to the particular consumer

25  further comprises the steps of:

(0 identifying a promoter financial account corresponding to the item of promotional

information; and

(i) debiting the promoter financial account by a promotion fee.

30 109. The method of claim 105 wherein the updated consumer profile information

comprises one or more of:



10 (b) credit card purchases; (c) nunber of frequent flyer mles or
redenptions; (d) travel tickets purchased; (e) web surfing activities; (f)
t el evi si owowawchieg habits; 15 (g) radi o watchi ng habitspcthuoseompaper
readi ng habits; (i) magazi ne watching habits; (j) nobile phone usage; (k)
internet transactions; 20 (I) point of "Cal e purchases; (m received and
paid bills; (n) retail point of sale (POCS) transactions; (o) loyalty card
purchases; (ip) bardwaacsEred bk esrsaimeninto a ardhghgiskar e tradi ng activities;
(r) superannuation fund infornmation, (sz nobi | e phone | ocation; (t)

i nt el | i gencéi) quodr anstvey to@)congunpermeafig question; y) personal ity test results; WO
03/ 071446 PCI/ AU03/ 00203 104, (v).newsletters. j.af,ormation; (x)
i nternet pufihastRgBYHESAGE; nfo 'ﬁét'on(cﬂre%’é’?%@%@gﬁﬁgﬁgloﬁ%‘l. The met hod
of cl ai m 10mfgvwetie; and he step of providing the item of pronotional
information corresponding to the particular consuner profile criteria to
the partpculiidr bisirpemesuretaseiiefmaiandi ng the item of pronoti onal
information via one or nore of: (i) a digital consuner interface
(conputer); 10 (ii) an email program (iii) a short nessage service (SV5)
program 110. The method of claim 109 wherein the third-party-supplied profile information

comprises information relating to one or more of a consumer’s:

(a) credit score;

10 (b) credit card purchases;
(c) number of frequent flyer miles or redemptions;
(d) travel tickets purchased,;
(e) web surfing activities;
1) television watching habits;

15 (@) radio watching habits;

(h) newspaper reading habits;

(0 magazine watching habits;
) mobile phone usage;
(k) internet transactions;

20 0] point of sale purchases;

(m)  received and paid bills;
(n) retail point of sale (POS) transactions;
(0) loyalty card purchases;
(p) bank account information;
25 (@) share trading activities;
(r) superannuation fund information;
(s) mobile phone location;
09) intelligence quotient (1Q) test results;

(u) personality test results;



(itv) a nultinedia nessage service (ms) system (v) world wide web; (vi)
postal mail; 15 (vii) digital/interactive television; (viil)

di gi tal / iwoasattssee bill boards; (ix) public term nal ki o®KIJAW03)020AY
phones; (xi) an electronic data interchange (EDI) program 20 (xii) a
wirel ess application protocol (WAP) pro§fam or (xiii) other information
transm ssion neans. 112. A nethod for perm ssion-based i nformation
exchange, the met(iod eewgstiess;ng the steps of: (a) capturing consuner
informati on corresponding to a plurality of individual 25 consuners, the
consuner i nfor mat(Wbn cMPEIIFPIHPIBGt h consuner-identifying information and
consuner -descriptive information for each consuner; (b) storing the
consuner - i dent i fyhg iHEBERIENEH"Y ﬁeh&ﬂ'ﬂ%ﬁuﬁg -identifying records in a
consumer dat abasqyy ( CleRidd bdicele consuner-descriptive information in
consuner descri pt?/on records 1n 30 the consunmer database; WD 03/071446
PCT/ AU03/490203 105 (d) receiving a descriptive information search request
froma requestor via a search request receiver, wherein the search request
speci fi es at 11leasthesmshesofsiaine i 0%wBerein e Yep efrarevidingihe itpra)of BgIoEPNahg t he

consuner dat gRasSidnQokr8§dhdihy toxfé BEtielarCORIMER profiR%AiteriRtd BB pafie@ar ds
cont al ni ng consuner - des,cr| ye | nf or t1on

ti i whi ch naéch.the consungr 5
descri pti on tAPYEFT GMAIReIMTING e dpmar progiodangl Ifprmatiqf) i ong.qf ”C‘?r?ggr ovi di ng
t he search resul t(i)t o] ta'h‘?%t{a?cﬁﬁ%ﬁ%rint&if&e%m&f] result provider, wherein

t he search result'’does n e any consunefr-identifying information.

113. Theqgret hod qfi) cl ahmmbl groghen.ei n the step of capturing consuner
i nformation conprises 10 capturing the consuner information from an

exi sting dat abasiii) 114, shdheneseadecarise (BM&) prodrem; wher ei n t he sel ected

consuner description records each correspond to an individual selected
consuner, and whef@i n aMdtimedisBEsIageavice (MEFHIEEEE t he steps of :

v) world wide web;
(vi) postal mail;
15 (vii)  digitalinteractive television;,
(vii)  digital/interactive billboards;
(ix)  public terminal kiosks;
(x) pay phones;
(xi)  an electronic data interchange (EDI) program;
20 (xii)  a wireless application protocol (WAP) program; or
(xiii)  other information transmission means.

112. A method for permission-based information exchange, the method comprising

the steps of:

(@) capturing consumer information corresponding to a plurality of individual
25  consumers, the consumer information comprising both consumer-identifying information

and consumer-descriptive information for each consumer;

(b) storing the consumer-identifying information in consumer-identifying records in a

consumer database;

(c) storing the consumer-descriptive information in consumer description records in

30 the consumer database;



15 (g) receiving pronotional information froma pronoter via a pronotiona

i nformation receiver; and (h) providing the pronotional information to the
sel ect ed worsiomane via a pronotional information provi dePCTiti®B00203
consuner-identifying information is not provided to the pronoter. 20 115.
The met hod of claim 114 further conprising the steps of: (i) receiving
consuner response information corresponding to the pronotional information
via a consun®} rd8ghing e dpsseriveafprmapensedet refussidiona reduastereiessaye 'eesEll t ;. and
Q provi di ngretdier, vaspia fie@edre@Sedubst bieclidseat [pa) M @hsuvietdeleripBBROB®R; r esul t
provider, 25 and wherein the response result does not contain any

consuner - i def® i f yEeAEFhiNg iy GpaeYeRT datebass tojgeatityselreigd sensemar agseimiofur t her

conpri sing t keords epntaihing BElRUMBEJ4SAAPtVE FdHIRtion WRISIMaRh theeconBimémat i on in
t he consuper dat.%base w th cpnsuner response %nfgr mation received from
n oraer 1o obiain a , an

i ndi vi dual c @SR giterion'd s&arch resul
() providing the search result to the requestor via a search result provider,

wherein the search result does not include any consumer-identifying information.

113.  The method of claim 112 wherein the step of capturing consumer information comprises
10 capturing the consumer information from an existing database.

114. The method of claim 112 wherein the selected consumer description records
each correspond to an individual selected consumer, and wherein the method further

comprises the steps of;

15 (9) receiving promotional information from a promoter via a promotional information

receiver; and

(h) providing the promotional information to the selected consumers via a
promotional information provider;

wherein consumer-identifying information is not provided to the promoter.
20
115.  The method of claim 114 further comprising the steps of:

(i) receiving consumer response information corresponding to the promotional

information via a consumer response receiver in order to obtain a response result; and

) providing the response result to the promoter via a response result provider,

25  and wherein the response result does not contain any consumer-identifying information.

116.  The method of claim 115 further comprising the step of updating the consumer-
descriptive information in the consumer database with consumer response information received
from individual consumers.



