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WO 2006/006940 PCT/SG2005/00022; -1- A SYSTEM AND METHOD
FOR PROVIDING A SAMPLE OF A PRODUCT T'0 SHOPPERS Field of
WRHEMe(RMBN 5 This invention relates to a system and metho®€§dySG2005/000224
providing samples of products to shoppers and, in particular, free
samples which are intended to aler the shopper to the existence of the
product and entice the shopper to purchase that product in preference to
72 $Q@ SUREAND MEtHIDoFaREROEIDPNEr B &AMRLE [QMcheBRODUCT T°0
product. Background of the Invenfigp dhggayovision of free samples of
products to consumers is 15 oneway of advertising products and enticing
a consumer to select that particular product in preference to competing
Fhedddictst Tehditi@matn thieoproviding of samples has been rather 20
rinefficieptandiyedueas adligh level gf wastagenMetheds f peaviding
free samples include ins?rting aafre sagg)le hOf a product igto a
PRESHARE SBWMEPSuslicahi’h, Ce:%\?erlng oS RBmples o consumers at
pearitorw leither Byedropaaipifrs avdoishnars |éadpalest byprokRifibnabe

sBepepleyoyvigingfres safles o paepigiohaavy kallicernyicenrohats,
sBae.as S@gpﬁa Jpalis.and the ke, Siher stg&%@%epremng
ddicts e nParﬁ dl oth

pr at chieckouts in super ets an r stores based on a

CeBRSUdREORTPINE typOBf provkibtdiast fhrurassd by the R6W<dmer. 30
13aseaethedsiakproviding free samples are rather ad hoc in nature and
may not be directed to the particular people who have interest in

one way of advertising products and enticing a consumer to
select that particular product in preference to competing

products.

Traditionally, the providing of samples has been rather
inefficient and produces a high level of wastage. Methods
of providing free samples include inserting a free sample
of a product into a newspaper or other publication,
delivering free samples to consumers at random, either by
drop off into a consumer’s letterbox or by promotional
people providing free samples to people in heavy traffic
environments, such as shopping malls and the like. Other
systems include providing products at checkouts in
supermarkets and other stores based on a consideration of

the type of products just purchased by the consumer.

These methods of providing free samples are rather ad hoc
in nature and may not be directed to the particular people
who have interest in purchasing the product, thereby
creating significant wastage because of the supply of
product to people who simply have no interest in the

product.



10

15

20

25

30

35

product. PCT/SG2005/000224 Received 17 November 2005 -2- PCT/SG2005/000224
Furthermore., another difficulty which arises with advertising %%avg&é%yovember 2005
way of samples is the need to provide the samples at a particular

location. This is a logistic problem because the categorising and

delivering of c samples to particular_argas may result in an over--supply in

one area and an under-supply in another area. Summary of the Invention
Amebigrinica st aspertef herineniiop amiapravide 10 aihsiter
Sﬁ%ﬂﬁ%{%ﬂhﬁgJﬁﬁ g‘ggwglnqu?mﬂ% to. ih%p[iers The mv:csgntlon in

a first aspects, may he said {o'reside i asang%em for prowdlnge% a pIe
oPE PYSac Bs IR g8 1%tc&7$?ﬁﬁfg°‘é1fﬁmp?:ﬁ%9k@for rébdigirfeFan
inpRg ic fehtify abthupberat agetiiboutietegoddtabage dassitvering of
ChatBSIRNSIEs PHNOINEIS 10 aREdde JPOLDEIPR URONWNIGNLE dBGIRIeN 15
C%Qearpggeﬁdtomgt‘y}%etpeg 2 Reris to, { ce|ve a sample of a

product; an output device Tor pr g ah mdpca ion {08 retail outlet
that a shopper is to receive a sample; and a processor for determining
i i veiveitbe sample so the sample is provided to the

Sheppes é’&babth%emﬂrauﬂebm be shaonaiveidaniliorkatii,/e@e
oytigthy the input devices m Jyith the system accordin \%fo the

invention., a decision as tow ther ash%pper cantecel apro&uct is
361b°a°$,%%1r3n characteristics relating to the shopper, and therefore the
determination of whether a sample is applicable is likely to be more
rabeatite=theistqpaear . aThu&desaWageﬂprdemaawIQ@gs_uléelyn

1QOgGlem for prov1d1ng a sample of a product to shoppers,

comprising:

an input device for receiving an input to ideﬁtify a
shopper at a rétail outlet: , ‘ |

a database for storlng characterzstlcs of ghoppers to
prov1de information upon which a decision can be made as to
whether a shopper is to receive a sample of a product;

‘an output device for providing an indication to the
retail outlet that a shopper is to receive a sample; and

a procegsor for determining shoppers who are to

receive the sample so the sample is provided to the shopper
at the retail outlet when the’ shopper is identified at the
retail outlet by the input device.

Thus, Wlth the system acecording to the invention, a
decision as to whether a shopper can receive a product is
based on characteristics relating to the shopper, and
therefore the determination of whether a gample is
-applicable is likely to be more relevant to the shopper.
Thug, less wastage of p:oViding aamples'is likély to occur.

In one embodiment of the invention, the input device
comprises a card reader for reading a card belonging to the
shopper to identify the shopper. The card may include

Amended Sheet

IPEA/AU
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35 in one embodiment of the invention, the input device comprises a
.card reader for reading a card belonging to the shopper to identify the

WQRHsIWEIThe card may include Amended Sheet IPEA/AU W®CT/SG2005/000224

2006/006940 PCT/SC2005/00022; 3 data identifying the shopper by way

of a pin number or other identifying data. The card may be a smart card

ora simple card having a 5 magnetic strip. In one embodiment of the
disventideribe fiatalnsehis staippdin hycenanl REatiot HRINEPFECRSor

oqzq{ggr'igg%&fj_r%gﬂ%fe&§gga}t the central location, the first 10 processor
receiving data from the database and processing the data for creating a

sample file of samples to be provided for particular shoppers based on
Tihe sterst] mhzrdrterstiman theaadbate 2afd BRRICEARAICRaFing 2

ng%ﬂ@gi@ lgq:ggy,e.rtised by way of the provision of 15 samples. Preferably
the processor includes a second processor located at a retail outlet for

receiving the sample file, the second processor being coupled to the
Ioutpnedevbe dtrertagding Bfe SBHRR BEORe &0 %\%arﬁ&céﬁon of
-2 8h9pper todegeiversampledaespansentd theenputomts Herinpoprises

jce. Jn one embadiment, the Quiputdavige, May;campriae.a A% penter

a\(jlv f%:ﬁsptrirﬁgg sample list in response to a shopper inputting.information
Piﬁ&?_ﬁf’egiﬂﬁuf’&é’\ﬂééf 189085t the Sho it s%iﬁ% S %pgfggar? presen ing
tihe lisa tia chfiecicthedteimngaraplestappticdliid o dfarsHopper 3erinpe
p%%g?()ar%%mfgg:gaf%&Qﬁ;@datﬁugrgeyﬁe_ﬁ@mgaarmaehsP@&mkout
cheraptaeistics ih e GRS RS Y PeSHABRS" IHEER Ere
desired to be advertised by way of the provision of

samples.

Preferably the processor includes a second processor
located at a retail outlet for receiving the sample file,
the second processor being coupled to the output device
for causing the output device to provide an indication of
a shopper to receive a sample in response to the input

into the input device.

In one embodiment, the output device may comprise a
printer which prints a sample list in response to a
shopper inputting information into the input device to
identify the shopper so the shopper can present the list
to collect the free samples applicable to that shopper.

Tn another embodiment, the output device may comprise an
EPOS checkout location in a store for providing the

indication of the shopper to receive the sample.

Tn other embodimentsg, the output device may comprise other
devices for alerting a shopper to the fact that a free
sample is available such as by way of text message or

telephone call to a mobile telephone.



QE§G2005/000224

In other embodiments, the output device may comprise other 35 del
P y P a]s7 November 2005

for alerting a shopper to the fact that a free sample is availadfeesired
by way of text message or telephone call to a mobile telephone.
PCT/SG2005/000224 Received 17 November 2005 Preferably the
database also stores information relating to shoppers which identifies a

home retail outlet at which the shoppet purchase products and preferably,
the first processor forwards the sample list to the second processor 5

locRted o #hitt e tdiFo e Bisd enlifing Fatr otRERERARMRh SIFdFTdRT to
areslikglpde shepi the idistibliDasoffrhesanmeledblretaikdettets topdratihg the

the i r ‘ ples@R/rovidec fo e store
L R e o e s
I

wherethey are most lik ! S LAUS, hg cesgor

ovEESGSHIS B Lﬁ?&é'faftﬁ%)? F S3ATIES 4t particular locafions is feduce

5 andeamisidsaie Hravideetat ocatiokrbwh el thépard ikdRIo TR bkt
requinelh tenast prefesablyibpdustpence ssikdngtutdes shesaickks
datghasei, A senerder detrmining products which ase de bes asdverisathg

by way of.a free smople, and the fargeted shanners Qe ieaeivng 10861 ded
free’'sam lses, and an application server for eneratmg@the sample,fllc-%d by

fort@ahEmiSdion %o THE <R cbRa%hBERsESF Lo PReYaly) £ 8alioson
10 prodesspeislocalivthat ehbh rotelt stomslypemmtivrto-Syapedy tigE samples
SeGRNG RIRGRSSDL riNChIlRG sndattbasediar sacaivingstigp3ampia-lesrovided

ransmiled Lo S ARLOTRREySal ENELILCPNIPND 23dte liidiirea.

device to provide the indication of free samples applicable to the shopper.
The invention, in a first aspect, may he said to reside in a method of
préfagingrr s by athe diity 86 shoppersosoiashpdsiagthe said
15 database, a server for determining products which are to be
advertised by way of a free sample, and the targeted '
shoppers for receiving those free samples, and an
application server for generéting the sample file for
- transmiggion to the mecond procesgsor. '
20 | .
Preferably a éaid second processor is located at each
retail stores operating the system, the second processor
iﬁcluding a databage for receiving the sample files
- transmitted from the first processgor, and. for contfpllj.pg
25  the 'output device to provide the indication of free samples
applicable to the shopper. | 4 ‘

The invention, in a firsﬁ aspéct, may be said to resgide in
a method of providing a sample of a prbduct to shoppers,
30 comprising: ' . 4
identifying a shopper at a retail outlet;
, detarmining if the ghopper ig to ieceive a sé.mple from
a database storing characterigstics of shoppers; and
outputting an indication that the shopper is to
35 receive a samplé ‘80 the shopper is provided with the s'ampleA
at the retail outlet when the shopper is identified at the

retail outlet,

‘Amended Sheet
PEA/AU
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identifying a shopper at as retail outlet; determining if the shopperis to
receive a sample from a database storing characteristics of shoppers;

WQaHoaa3dtting an indication that the shopper 'is to 35 receiv®@1s8npN5/8¢)224

the shopper is provided with the sample at the retail outlet when the
shopper is identified at the retail outléts-Amended Sheet IPEA/AU WO
2006/006940 PCT/SG2005/00022; -5 In one embodiment of the
invention, the identification of a shopper is by a card reader for reading a

15ard belanging stothe S@?DEE@%@%E&&%@BQ shepger; Jbgcard B3i%n of

Include data identifying the shoppe ofa number or
JdERPHRRATAS. orfe ERTEd 8ﬁ{[ d‘}flt mveatP n-fhe dﬁaﬁé‘gég%&onglng

tretaihed #happenathcaden bhfthés heetabopmerer 18kenfrisdsmay

ijesesring data ragniherdalagasmio elesipasapipledie effsampeato
r&%growded for artlcu ar €haigers tgiased on the stored characteristics in
cts'whic

8§ta%ase and prodau are d:eswed to be advertised by way of
the provision of samples. 15 Preferably the method also comprises

Teceiving:thecsainplet filerattheetaihoutietiang, prasessiag e sampte file
A jafgmation idenifying shopaerea D delell oUilEt 0B ida Al

shoppers to recelve a sample- 20 In one embodiment,

me@mﬁﬁﬁﬁﬁ%rﬁ&@sfﬁﬁmnﬁ’& s‘aﬁfb‘i‘é’ﬁﬁ?n Yé’srﬁ"ﬁf%%% a
sshapper fipLsting istonpmbéon trtokike it tdwit eford@ify vaidlaapper

}%}?&P%&&éﬂ&{ew& the st callechtheltan s samples he

applicable to that sho%)
database, and products which are desired to be advertised

by way of the provision of samples.

Preferably the method also comprises receiving the sample
file at a retail outlet and processing the sample file and
information identifying shoppers at the retail outlet to

provide an indication of the shoppers to receive a sample.

In one embodiment, providing the indication comprises
printing a sample list in response to a shopper inputting
information into the input device to identify the shopper
so the shopper can present the list to collect the free

samples applicable to that shopper.

In another embodiment, the indication is provided at an
EPOS checkout location in a store for providing the

indication of the shopper to receive the sample.

In other embodiments, the indication may comprise other
ways of alerting a shopper to the fact that a free sample
is available such as by way of text message or telephone

call to a mobile telephone.

Preferably the method also comprises identifying a home

outlet at which the shopper purchase products and
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In another embodiment, the indication is provided at an EPOS checkout

location in a store for providing the indication of the shopper to receive
WRHEMARI. 30 In other embodiments, the indication may conkisEC3M&1P00224

ways of alerting a shopper to the fact that a free sample is available such

as by way of text message or telephofe ~call to a mobile telephone. 35

Preferably the method also comprises identifying a home outlet at which

the-sheddergpurhbaseprdductd ahd SWOL2GR6/@@ERHIL. outlet. By

el %%%1160t9£wee§nw%§raﬁlesh§éﬁgm rat@él q&lﬁal%y to
|dent|fy| retajl outlets at which ers are to shoe 1
HWSRbUTGIT oFrES BARTHEST alfog flet€ “Gher %g theé sysafem i hhags s

spereaddgycarihffee vahgsled 5 aradrovided (e awy steRdwhere tiRgmLes
éB%Stﬂi:ka’ﬂ&ehri #eceired by ShOPPRES:-d htBethest\ermiepplylakdlderto be

of les at artlcular cations |s reduced and
prowg/ %SﬁDdPa %n ‘%\/ Vhere the'ﬂygare like yto e most e "J% %6?{%
eRENIg £ pRRas rﬁgtaméfbb%h%caﬂsﬁrsl%ﬁohﬁeHW% tand
FUNASSOI ahichinslidbsdhetsaid datdbase, wheareetihe detarminingely to

éogl%cg V\%gﬁﬂeeg) be advertised by way of a free sample, and the
targete oppers for receiving those free samples, and an application

server for generating the sample file for transmission to the second
Nwetegsoe flemrsdbihp\ttne processingad thecrethib ovtettis 20 perfomipbarbyi s
ﬁemﬁe@%gsaoré@%tedﬂ@c@é@w%m@rammeysm theig

second processor mcludmgr gatabase for recelvn&%the samp elI'lare to

qﬁﬁﬁhﬁﬁ&dﬂ%n?erver etermining products

be advertised by way of a free sample, and the targeted
shoppers for receiving those free samples, and an
application server for generating the sample file for

transmission to the second processor.

Preferably the processing at the retail outlet is
performed by a second processor located at a retail store
operating the system, the second processor including a
database for receiving the sample files transmitted from
the first processor, and for controlling the output device
to provide the indication of free samples applicable to

the shopper.

A further aspect of the invention is concerned with
supplying free samples to locations where the free samples
are likely to be used so as to minimise over-supply or

under-supply of samples.

This aspect of the invention may be said to reside in a
system for providing a sample of a product to shoppers,
comprising:

a database for storing characteristics of shoppers to
provide information upon which a decision can be made as

to whether a shopper is to receive a sample of a product,
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the first processor, and for controlling the output device to provide the
indication of free samples applicable to 25 the shopper. A further aspect of

WRRESGMIRHON is concerned with supplying free samples to lod¥iilRe 30224

the free samples are likely to be used so as to minimise over-supply or 30
under-supply of samples. This aspect bf the invention may be said to
reside in a system for providing a sample of a product to shoppers,
sompritay: B8 odambases fadsmtihfcinrgactetistivs ofshappesiblet at

PHaige m{ggggt}_qr Ypep Whichia decision can be made as to whether a
shopper is to recelve a7€sam le of a product WO 006/00 94(}1 to b
PCT/STX0D SIS TR AT oR TR T Wihorie fdigi to Pe

eéﬂerétlmﬁcrbyhem&reéhpp%ﬁ@moeéssorsemé@vmm FlerRReL S
wt&crae@ toch e asbeviisathby wayRigrewsioaf arsamalet apsshopgers
"¥ ?Lf‘r%&QF&eC@é"etﬁ‘oéﬁl @Sﬁ dnd for determining ¢ &%‘ %““esr Svided
sample products should be p V|d or supply to <h ase
Bﬂ’%hé%g el OWAB R TS Seberrtnatdehsars %Epéﬁ’dst rﬁé?el%ﬂ
vetetiate wikiheh MWmeSaMThhe aeoosding ta ihis aspettofat

‘y@ﬁwe\gﬂg%@wﬁp Iar samples which are to be provided are

determined and the shoppers and their primary retail outlets determined,
samples can be provided in accordance with the 15 particular numbers of
Bhoppercatqattiogatretéib icuthetpeo asad rébtecel threemridierssupplycer the

ﬂeeﬁemb{.@f ssppRles WRasticlyaelocstiges, ﬁf@d@deakeawqet@ﬁuned
ed number of samples will be avalleg f:pr kl_ﬁ_cetrc:)sn by the

Ialente peop?é’ef their primary r
determined, samples can be provided in accordance with the

particular numbers of shoppers at particular retail
outlets so as to reduce the under-supply or over-supply of
samples to particular locations, and to make it more
likely that the desired number of samples will be
available for collection by the identified people at

particular retail outlets.

Preferably the system further comprises an input device
for receiving an input to identify a shopper and an output
device for providing an indication that a shopper is to

receive the sample.

In one embodiment of the invention, the input device
comprises a card reader for reading a card belonging to
the shopper to identify the shopper. The card may include
data identifying the shopper by way of a pin number or
other identifying data.

In one embodiment of the invention, the database is
retained in a central location and the processor comprises
a first processor at the central location, the first
processor receiving data from the database and processing

the data for creating a sample file of samples to be
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20 particular retail outlets. Preferably the system further comprises an
input device for receiving an input to identify a shopper and an output

WeigMedFedHproviding an indication that a shopper is to 25 receRfelthe2005/000224

sample. In one embodiment of the invention, the input device comprises a
card reader for reading a card belorgifgto the shopper to identify the
shopper. The card may include 30 data identifying the shopper by way of
ayvridmbefor pthet identidying oeradn ®neasmbodimerihef gieored

lyeptien thedaiabase, is. KetaiechinAs eential dogatiomandsthgrirese ssas
comprises 35 ﬁflrst rocessor at the centralflog tion, the first Drocessor
?@cse’hﬁﬁé d5Pa ROnRIECE AR Bhd S c Skt ShE HRtE o Tedting a
sampleefile of samples to be WO 2006/006940 PCT/SC2005/00022; 8
provided for particular shoppers based on the stored characteristics in the

9%2393,?2@“"@15%%%5 which are, desired to be adyerti edr%vcévggdgyhe
prOVISIOI’l 0 Ysampleg. chereFerabIJyrfﬁe processor Inciuaes a secon

bRsiEedr abcaed 2 dirktalPddiRtt f6PrecERMTY Hensaripie ffémies file,
sReonrwt peIkspebbeiaguoUpiethy heuplipdt devicthdooaaising thevice
pUlPUL eyiaedoQVIde AN CRAIPRAT 0 1D PPRECEHOEEENE Bion of
sample. In one embodiment, the output device may comprise a printer

titcIPBRRREF SarhpIFRAST Yo forR¥B L shopper inputting information

into the input device to 15 identify the shopper so the shopper can present

e listtapalleet the ree spmries phelicabls tthal sheppglrigangther
embodiment, th o(ﬁ%put device may_comprise an EPOS check(%tg Igcation
i

ﬂfé@ﬁﬁ£1ﬁpb éqﬁg a sample list in response

shopper inputting information into the input device to
identify the shopper so the shopper can present the list
to collect the free samples applicable to that shopper.

In another embodiment, the output device may comprise an
EPOS checkout location in a store for providing the

indication of the shopper to receive the sample.

In other embodiments, the output device may comprise other
devices for alerting a shopper to the fact that a free
sample is available such as by way of text message or

telephone call to a mobile telephone.

Most preferably the first processor includes the said
database, a server for determining products which are to
be advertised by way of a free sample, and the targeted
shoppers for receiving those free samples, and an
application server for generating the sample file for

transmission to the second processor.

Preferably a said second processor is located at separate
retail stores operating the system, the second processor
including a database for receiving the sample files

transmitted from the first processor, and for controlling
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20 indication of the shopper to receive the sample. In other embodiments,
the output device may comprise other devices for alerting a shopper to

WRHSFHBY P a free sample is available such as by way of texPATeSSaB/pp0224

25 telephone call to a mobile telephone. Most preferably the first
processor includes the said database a server for determining products
which are to be advertised by way of a free sample, and the targeted 30
dtiop pevs fortredeivireethbee freevdaia plose ant dbcgdplicati rE sdve e for

gengsatiag thesampis leder dranseisgipatQ the second processor.
Preferably a said second processor is located at separate 35 retail stores

operating the system, the second processor including a database for

et R/ifeprRCsarmpletiies iryesHiited MaY the it PfodeasbeHideioln 2
SR GW @ 2006816940 RahiE2035/Q0823dActhetautphbggasa:to
%@r\n’id:?it eninqlication of free samples applicable to the shopper. This

aspLPct 0 :l;lhegihyerjtion may be said to reside in a 5 method of providing a
sample"GHa bR %5{?&@!@?%@@@%&%@1&@%&5&%%8 of
sthapg eharacie siwsiaie sHaframmde psavide dafowhdindn apadeadicion can

fecifioncans bedngae agde VQ%HS%@&POEBe S 1pLeceiNR asamle Pt of

10 a product, and alsq information relating to identify a home_retail, qutlet

&t RARAERoppBRISAdS At CRISRTANTY Frodasdihisr ardfhd £y @
adwertised by Wayudfisrovisiorvbiigsaaipiprenssisdppers abd are to

receivesbipseseAIRles pruhiieial oytigisHo yhich sampleadvdredees by

should Pe rovided for supply to shfe%;;egsnléas%j(:‘m the sh pers Whg are

?‘(’)ar}éc%lv ﬁ%‘frleselga?mﬁ es, an ome re %th Vv\7 |chatﬁ§ ©

seesereshbhe s PrerraBiythe 3nethbe fadhe PEoThpitsestdisHibbthg sample
products should be provided for supply to shoppers based

on the shoppers who are to receive the free samples, and

the home retail outlet at which the shopper shops.

Preferably the method further comprises distributing
samples to various retail outlets in accordance with the
identification of shoppers to receive those samples and

the home retail outlet associated with those shoppers.

In one embodiment of the invention, the identification of
a shopper is by a card reader for reading a card belonging
to the shopper to identify the shopper. The card may
include data identifying the shopper by way of a pin
number or other identifying data.

In one embodiment of the invention, the database is
retained in a central location and the method further
comprises processing data from the database to create a
sample file of samples to be provided for particular
shoppers based on the stored characteristics in the
database, and products which are desired to be advertised

by way of the provision of samples.
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20 samples to various retail outlets in accordance with the identification of
shoppers to receive those samples and the home retail outlet associated

Wit e Ehoppers. In one embodiment of the invention, thePldERGO8T1B9)224

of 25 a shopper is by a card reader for reading a card belonging to the
shopper to identify the shopper. The dd&td-may include data identifying the
shopper by way of a pin number or other identifying data. 30 In one
Embbelimbiiyofithe imediitind, e databaseis astairediivatgntrthle sample

locationangd theymethog fuither £LomRsisssdyesassingdaafipidheiie ang
database tQ cregte a sample file of samples to be provided for artlfultz:ar e
R SRR R S e AP R NRRRRRT B Aas BAAbASE e £

produicts waicHi adidesiieentodfe stieertbentieyr ®ahof HRCpiovsien sRmple .
samples. WO 2006/006940 PCT/SC2005/00022; - 10 Preferably the

ethod alsq ¢ rises receiving the s le, file at a retail outlet and
et R T e e e e
PaEiblAgt B proRde ahifdicAior BFRRNSIFoferd tERGRRFa $RRIpRE1ng
brifi®nRe-Ambadimay, pioyvidingihte Wekciadionteonm@daesi printtigeashopper
listin 0] to ol er nputi infarmatippJpto the dnpyt
%%%%o%ggégyé%hggﬁoggégs%%hg i:slﬁogpfegrtcz{t'r(l8> p?reéqgent the list to =€

LaMed e FRRLIF 8RhpIdLa PR b RAPREE shopper. In another

embodiment, the indication is provided at an EPOS checkout location in a

Slore.feReyViIding s dadication of HigsSRQPRPESI0 [eceivehesRamale. 4a
In other.em odlmZ:Ets, the indigation ma rise other, %%a s of alerting

BRGR HRF FBR LD S0Ped B O SvARI B ETRR A5HY WA of
iodimessape oftetdphonkopper to receive the sample.

In other embodiments, the indication may comprise other
ways of alerting a shopper to the fact that a free sample
is available such as by way of text message or telephone

call to a mobile telephone.

Most preferably the processing at the central location is
performed by a first processor which includes the said
database, a server for determining products which are to
be advertised by way of a free sample, and the targeted
shoppers for receiving those free samples, and an
application server for generating the sample file for

transmission to the second processor.

Preferably the processing at the retail outlet is
performed by a second processor located at a retail store
operating the system, the second processor including a
database for receiving the sample files transmitted from
the first processor, and for controlling the output device
to provide the indication of free samples applicable to

the shopper.
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call to a mobile telephone. 20 Most preferably the processing at the
central location is performed by a first processor which includes the said

WQIA868¥E 44 server for determining products which are to be BAVSGAWG/pp224

way of a free sample, and the targeted 25 shoppers for receiving those
free samples, and an application servddfor generating the sample file for
transmission to the second processor. Preferably the processing at the
Bxdie dullstss 80erfmnwed hhe serewdpgocessor located at a retail store

gPea @gmayﬂﬁﬁbahﬁéﬁeor&ct Pracessagkeluding @1 databasefcribed |,
%ecelvm sargt%He files tr mltt from th§f|r5t§rocessor and for

Sntf'St Yo }Sévfé’é etﬁ‘é RatibiT of FSSERRINERY
elppwcm Wds thebiovsher. m%@*émegmchqummdozz, system
Bdebleseidption afibedrapdie Adreiaierti pewedsreriief therueniion .
will be described, by way of example, with reference to the accompanying
drawm WhICh shows a schematlc block dlagram of a system 5 according

i alahas i i sEfiption of the
mej‘hrred farnbﬂdsmem Witle ret‘etmmaﬁmﬁhﬁgﬁo@ﬂmﬁamgmgadrﬂmm a

EE%J@QE%%S%PHQ |§28%t§géﬁ aa(i\:en‘atr%é?l@@f él%é%%}? é‘gd second

processors P2 are located at retajl outlets R (gnly one retail outlet R and

BRE PRSEEtr B2 17y SREMRSH the ralidd). THEDREGRolPRIY one
reipied totte ptocessodP2nfer phe raaswisIien bedaia Bhleamwinng; lae

EEB(WKQ‘?OW%Q%WQEEBW@PUQQ adhplike: 1o ThRPrecessesEdr p2
In cludefs a database 103 WhICQ cgarlltalnﬁy atapase of shogpers and

rangmil o ardwirin network
paﬁlc ular chara en&ﬁzs (ﬁ g.
connection, internet connection or the like.

The processor Pl includes a database 103 which contains a
database of shoppers and particular characteristics of
shoppers. The characteristics include demographic
information, products of preference based on shopping
history of shoppers, and also personal information such as
whether the shopper has children, pets, and attitudinal
behaviour, and other information upon which a decision can
be based as to whether a shopper is likely to be
interested in a particular type of product. This
information can be obtained from the shopping habits of
particular shoppers, and also by a shopper filling in an
application form to join the system and providing that

information.

The database therefore contains data relating to the past
purchase behaviour of a consumer and, additionally,
attitudinal segmentation, geo-demographics and any other
criteria categorizing shoppers. The benefit of including
attitudinal segmentation means that data relating to the
general attitudes of consumers is provided. This allows
the selection of future customers and the targeting of

those customers based on their perceptions (for example,
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shoppers. The characteristics include demographic information, products
of preference based on shopping 20 history of shoppers, and also

W areapi%itformation such as whether the shopper has childGT/SER0AN224

attitudinal behaviour, and other information upon which a decision can be
based as to whether a shopper is likel}:%o be interested in a particular

type of product. This 25 information can be obtained from the shopping
Hebitstdtepamieuke SheppdiEt andrnisa by bitsitspertiflingenefits of
appheatiam vl thensystem ankkrwovidipe thatninfarmatiop: 3g The
databaseerelors coniains dalg lelating (o e ast purghase pefiaiour,
of & consumer am , ad |t|ona1ly,p attudinal ‘é’egmen’f‘a' n,
Fap-gbavRfaptics BRd SRR BIRer cPitertPEmbgbAZYIgRRGppERdTaEs may
benefé ofcidling abiusing segnanidighmaansdbatdata relatingde

‘?fr‘o3s5e9%%?{r94ﬁ%i£%def?e%fccé’ﬂ§£"}§{§ 'SRLided. This 2llqwg e o
selection of future customers and the targetin 0F¥hose_custome s based

B BEeS & CRPRGTS GBr %ﬁ@%@%@@@ﬁ%e@&éﬁptmzooﬁmézrly:
<b2 showe the \cpercbivesthferent attitbdes dndbefbfiteofemarkatinbt ude s,

E%E@§e§@éDowﬁbﬁ§%ﬁgp%§HHHQ@®S¥gﬁb%fPQHHBHG§EJ¢&@es much

roducts which ma.% not have been _purchased by the consumer or

Sihipfetely HeR Pt cid iRty B8R L B ot R Eh S &8 BasBi orRas
adapsisof wizeahdesaeonspintes percdiieeand aree theyaded ket on
puishage based oadhew edtindinal bebawouymimilagie F9RSUMEE Gatl
be s gmen d Eased on difgeerenl%a ti%l%esﬁalgteergsts OE'E'O”eSoa'}de over
ffes yfesa,lw ich Sroov?(fe%vrlr'}uc better targe%ng’tﬁgn S|mBIe reliance on
FASIpkRcRASE HREIEAh T -BémbrFaphicT BHableshargeringeaied on
tarhibasienadicaliDeal beelsewhelepeppeive and wikgardigisRase

B@H@#%H%??”&%@E@GS&FPPPPE%QW%é, psychographics, geo-
demographics or a combination of these various parameters,
and better targeting because as more selection criteria is
developed, the targeting is tighter and sharper.
Furthermore, the actual size of the target selection is
known and qualification is predetermined, allowing clear
ideas of cost of promotional programs, opportunities and
competitive dynamics. Hence, the targeting can be scaled
up or down according to the flexibility of extending or
limiting the targeting criteria. In the preferred
embodiments of the invention, the focus on datamining,
analytical and business intelligent tools and key strategy
development is very much more extensive and the nature of
the data retained so that target groups can be
predetermined and forwarded to stores where those shoppers
shop to identify, match and offer the specific shopping
lists or shopping coupons to the targeted group of

consumers.

As is shown in the drawing, the database 103 is connected
to a retailer’s server 100. The retail server 100 may

relate to a number of retail outlets R (only one shown in
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simple past purchase history. Thus, the present 15 embodiments allow
better flexibility by using purchase behaviour, attitude, lifestyle,

W 3gtiegPaphics, geo- demographics or a combination of the RCTATR$E5/000224

parameters, and better targeting because as more selection criteria is
developed, the targeting is tighter andLsharper. 20 Furthermore, the actual
size of the target selection is known and qualification is predetermined,
alewihgael.alg &deasrofezost 0bfironidticriat ptdgmmsylmppbrianitiesperda ted
GoMpeltive dunpiss, Henceothe tafgrling canhe sgaled vRREdDButlet s
accordln,g?é%g]c]g flexibility of extefdinqi/gr 25 i itinfg tge targetirig cgteria.

T BRYprE BrmbodimERR B 1Re invention: the focus on datamnmng, - -
analigigdlearsehysinedd hidligansocbatrikeli Sharyy advdibpmeneikores

Memorychdners @g&enw&laneﬂa&:maaﬂa Qlathe dRia reteinga sg tias
arget groups can be,30 predetermined forwa to res where
{'ﬁo%aeks%w%p%%rg rJLsha(I)p %)I%g%tﬁ?,'r: r%%?chogr%' %ﬁe?t 2: %‘Se(?ﬁ:aesi%lopgp%ng

fisersshophirdiddipriothe i@ gele FEREPOMEdds IER. BEALKER
shewarin the drwinghthe gainbas107 ixhaineci€d stoca eatailershserver

100. The i| ser 0. rela f retai
200, e Sl g BRI AL OIS0 o

Yo ComadttiohT hRTararrBp&sitd® Rthe ¥antd6rFarisitiohs
dhaslalchainiof retssl outlsdd IR owenl evicludepdoradyaon ple ctemsaifierent
delellisiyes 10 SiRale SENESA001is assneialashwit2ll:af 1hese.8fotRs S
belonging to the same chain and may, for example, %[e Iogatgd at an .
AT AR & BRICE IR & Rh &S SRFEe. ,@aﬁ?el}gn it of Sfores i
travelimasvh surderallgpfor deattiaiudmar dadin cidesvbs LYRagetdie

sepes 1007neludes tha rdalers ibyentestsystefbrmation from the
store EPOS checkout system 110 relating to products
purchased by particular customers. Thus, a database of a
particular customer identification and products purchased
by that customer is obtained in each of the retail outlets
R. The products purchased by a shopper are identified by
the barcodes of the products as they are scanned at
checkout and therefore a database is built up of products
of particular interest to particular shoppers. The data
which is collected at each of the stores in a particular
chain of stores is provided to the server 100 associated
with that chain of stores. The information can be
provided from the stores by way of a communication link to
the server 100 or by otherwise loading information
collected at the various store locations into the server
100. That data in the servers 100 is forwarded to the
database 103 at the central location for compiling all of
the data relating to shoppers and characteristics from all

of the stores operating the system.

The data contained in the retail server 100 is supplied to
the database 103 via a communication link which again may

be one of the types of links referred to above.
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10 which contains information as to all of the products available in the
retail outlet, and also a consumer database 101 which compiles

WO relating to consumers who shop in the store, the Hak(i¥e2895/000224

products purchased, and also identifying data identifying the 15 store.
The database 101 collects informatiorifrom the store EPOS checkout
system 110 relating to products purchased by particular customers. Thus,
a database of a particular customer identification and products purchased

?ﬁ%@tt%ﬁ@ m;]ﬁrtiég%%@i nﬁh@jn fécw;(f&t;s;%iéﬁuaﬁtﬁgaqnag 1ba fwhich
roaucts_purcnase snopper are iaentitie e rcodes of the
gpoe&b%fsfgf ﬁw@agr‘éls%:‘glhﬁléd at Sheckdut 3hd #ﬁ}écr%?or%%a agé%gggt%s to
bbitagp shorHecs, ofpdridete dmeristso patiRidrshdppere ke data

whidhisocollectedat fachpf the staseshvbpgparicular 25 chain of stores is
provided to the server 100 associated with that chain of stores. The

information can be provided from the stores by way of a communication
ThietPTRE SERRY 18D GriPothBRtidEesading RfARatdt condeRiftqfydes
yorenmsiore options #10 iheE setver BOnl 06k diat datain thargeteers 100

%}fé’&ﬁ%@s%ﬁ@ﬁ database 1034 the ceatraligeationsfor compilingsaliata

the data relating to shoppers and characteristics from all of the stores

epBiAHRHe sieht sFAbYSR LOntalfdif FhE Homki TrPR=IT) Khe are
Supplied toothe=ddtabase 408d/ida corpauhivatida tink avipdle agalfbmay

be.ane.ofihe tynesefdinks referiraioaboves WRPa0s0Q6940he 1ist and
PCT/SCZOOS/OOO&% - 14 Thus, the database 10%11_5 Lq_?ded Wi
C

FREFIRFHERRich™Richtifids ﬁ%rt?cﬁ?aorrs aérb%%rs“,' :Lprodu Sof ?nﬁé?‘ecs%?oating
Krosesdipher R arrigdiaographic sagpiictdersdia s ifornfdtdntyre of
pRlspne ta-the shappeas T heeprasesseiddt etsarbshislesttoselverd04 and
gggjkggggﬁgre likely to be interested in receiving a
sample. The list from the server 104 is provided to the
application server 105, and the application server
generates a sample file to re-categorise only the
qualifying groups of consumers, and creates a targeted
sampling entitlement list for each of the home retail
stores at which the targeted shoppers shop. Those lists
are then sent to the various retail stores R by
communication link 114. Thus, for each of the home
stores, a list is forwarded which is then received in the

store database 106 of the relevant retail outlet R.

Thus, the system collects purchase data from past
purchases by shoppers, and identifies the shoppers who
make the purchases, matching them with the particular home
store at which they shop. By further matching the
marketer’s parameters (i.e. the supplier of the product
which is to be advertised by way of samples) of what and
whom the marketer’s intended market is, a sample file on
the server 105 is created which typically includes
information on the specific number of consumers at each

participating home store. The relevance of receiving the
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software to process information relating to sample products which are
intended to be provided, and also data 10 contained in the database 103

WaeMenti+8hoppers who are likely to be interested in a partidRfdySza}51800224

The server 104 creates a targeting list and sorts the list and categorises
the list in accordance with the participhfing marketer's parameters for
sampling. That is, the type of 15 people the provider of the product wishes
foratirazaand careathéréforetkain te-be imerdstée il eapiringatsamplesuch
iaTh Qedﬁﬁgg%hgkﬁi%gye Q4 Et’g&yiq%ﬂ%ﬂ%ig eaE@iQé{iQEL@EEV%Ell@% afde

e application server generates a.sample file to re-categorise only the 20.
%ﬁ%ﬁ’l@/ﬁlg% Tpe D %’6%&%3& a%laecrcsa%f‘égeé: tajfé?gteaéuggirﬁ%ﬁngl e
endteméntihn foarastefihedviaeaail andraeanvheAthsé kergbfecpeted

shapparsshop: Thneadists aiesthemsait ta $haramousietail stores R by
communication link 114. Thus, f ch of store ist.|
) 'of. 1
TIET PR (n Tet S tHe St s 1% Spf HeLevant
hemeamtyed Sutlet R. Thus, the system collects purchase data from past
purchases by shoppers, and identifies the shoppers who 30 make the

PHEChABES. aiehing ther vdth,lhe paytieyar Ramen siore af whichteyen o
shop. By further matching the marketfer's parameters (i.e. the supiléﬁr (w)/;hich

thep etk teirod atifertRBETY WA Bf SARpREGfAL
inhoml tire manketet s dhtended miarkettisde vaamlsfikhoa85ahestf/ereadex

497 is-sreated which biRigaiyingudes-dnfosmalion on thaspeciicdwintrs

of consumers at each arnomg_t@g_rr%gme tore. The relevgnc%gg which
7&8@@35 the 4 . &% /"60829;r %11% fres samples
rrirsed drrteeharketempparabictbrst Shckogs Bealograpthdsular
SHspgenurchasebehavaus eitobie sapiie dlecgenarataebgthre, the
éﬁQﬁ%éQ5JE%BE§KEﬁEQ%%s his or her card 109 into the readex
115 and if any samples are applicable to that particular
shopper, the list 111 is printed by the printer 116. The
shopper is therefore provided with a list of sample

products which the shopper may collect.

In the case of the retail outlet being a virtual retail
outlet which is accessed by the internet, the input of
data identifying the user can be by way of pin number
typed into a keyboard and the list 111 can be provided by
way of a web page or mobile phone via text (SMS or MMS).
Obviously the products are not available at the person’s
home where the virtual shopping is conductéd, and the
person would need to visit a particular retail outlet or

other location in order to collect the free samples.

The list 111 may also comprise a shopping list which is
generated to provide the shopper with specific information
and product ranges which the shopper may like to purchase
in the store to obtain particular benefits or rewards.
Details of the manner in which the shopping list is

generated is disclosed in our co-pending Australian
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each of the targeted consumers and generates the targeted 5 sampling
entitlement list which is then sent electronically to each of the servers 106

WReEwdReEItvant home store R. The list which is received by B§d/SG2005/000224

databases 106 in each of 10 the retail outlets R is loaded into the
computer 107 which is also connecte@o an input device such as a card
reader for receiving a shopper's card 109 which identifies the shopper.
Phecbaimtien 1 0ppkbdwsiapriNter 1260418i¢R1RINts drizegetedsamdeof

Eﬁaléﬂpfiﬂsmaémaqul%ﬁ $haRAgn ThYS, wﬁee?%!msa piesente Al s
the store the ;sh opger S p y inserts his or her card 109 into the reader

fP5%h ’hcé‘r‘ﬁ'g SPTESBEY5 Wat particular shopper, the list
111 is printed by the printer 116. The shopper is therefore provided with a

petdsample 20 nfﬁeue&mmﬁhmsmpaﬁrﬂnam celeatikn tE\BéZaﬁetﬁil

the t|I utlet rtual retail outlet hICh is accesse t .
in e'rir?e t%é mpbl-leh ata |(r:i‘éntﬁy|ngsfhe us\%r Al beﬁfpsvggy 0 plpﬁe list

Ranibes 269ypEdt fifo h%ybebﬂj &Ae& thapst e eapBeé brovideaBy thay
a&aa!ehsaag@er E(tobtlﬁ@hﬂ@eaﬂ.at@&@M%@&WS)&a@bmuélyJIbe The

ﬂs gl@og%t gﬂggg { tlj]% Q eﬁxont:% r‘f:ﬂée !Er&'@{matlon

conducte erson would need to visit a partlcular

shopping is
Fé%ﬁfPoE?P@t &%Stre?ﬁda%ﬁ g%rafeﬁalco%é& i@ fPSatiBRE. arhe
bstrkHamey giseecemprstbsshoppingxlistavhichts geacktied tépradge for

Heshoenper V‘EH@Q&@&W%@Q@EC’ pioducisangeswhichithe of the
shopper ma like to gfgrcﬂsng 35in t tore to obglaln articular benefits

i fn&riR 8 th sHES pping ?gPs generated
is dlsclosed in our co-pending Australian WO 2006/006940

-P&TéSCngéMQRg' tdl e isoysioral-Applicationdac2i04998120eThe
g%@%ﬂLlon, the shopper may obtain the list before shopping
commences, or when checking out, and the samples can be
collected either at checkout or from any relevant locatiomn

within the store.

Because the server .104 and the server 105 generate lists
of shoppers who are expected to receive sample products,
and also the stores at which those shoppers shop, the
processor Pl may also determine where sample products
should be forwarded so as to ensure that the right
quantity of sample products are available for collection.
Thus, this ensures that sample products are forwarded to
the locations where they are needed, and reduces the
likelihood of an over-supply or under-supply of sample
products at a particular retail outlet R. Thus, the
products are more efficiently provided where they are
needed, and also the people to receive the samples are
more likely to be interested in the sample product, and

therefore more likely to eventually purchase the product.

In the claims which follow and in the preceding

description of the invention, except where the context



10

that provisional application are incorporated into this specification by this
reference. 5 Depending on the communication method within the retail

W RYHher than, or as well as, supplying the list to the c86pSfeX04g700224

the list may be supplied from the database 106 to the retail store server
database 108. The retail store databdsk 08 in turn loads the information

10 into the store checkout terminal 110 so that when a purchaser

peepehts hiscartwervchse afickedloutsppay $orl praniasts; the checkawary
fageintcba Deludesa sl .0f the amnles whidi-shauld besproyidaddn the
shopper, 15 Thus, agcording, to.the preferred embodiments of the .
SRR S S ObpeF FRF BTG T bERTA shBpBg BSMARNs,
senden cheekingrouwpend fhe sheplosesanibe flethel dittitied features
sheckikt of drape-any selevanidogaligneyvthin the; gioie i2hBeeausa-tiger
sener.104 and the server 195, ggacrale Ists cof shoppers wh are

expecl:lteasfo receivé sample pro uclPs, and also the sfores af which those
shoppers shop, the processor P1 may also determine where sample
pieducts 38 shoolthe forwat ded 50 lsdo ansuia-thaidhes dgble goANtityeof

Eﬁ‘{r“&'?%%%d‘%&%a?eg‘éai' Ig,for cpliectiony LQus, JisGNSULSS Halg

sample products are forwarded to the locations where they are needed, |
whbhdButdetRE fikelHoobForth Brer'ifimrePeRddtappirdfsamprrtion
Be produdtsnat aegartioulaheetpi oufletiR aThesiihd ipradtctiesrembbesl by
wiicientlyprovided wheresthey a4 needed, and also the people to

receive the samples are more likely to be interested in the sample

product, and therefore more likely to eventually purchase the product. 35

In the claims which follow and in the preceding description of the

invention, except where the context




10

15

20

25

30

35

WO 2006/006940 PCT/SC2005/00022; - 17 requires otherwise due to
express language or necessary implication, the word "comprise", or
variations such as "comprises" or "comprising”, is used in an inclusive
sense, i.e. to specify the presence of the stated features 5 but not to
preclude the presence or addition of fui§er—features in various
embodiments of the invention. Since modifications within the spirit and
s€dpd wsthe invention may readily be effected by persons skilled 10

within the ay{; dtisrio B nslesstoad tBatthisnyetine ianglldaied ta-the
paﬁiocularlembocgmeng_gggcri.bed by way of example hereinabove. - 18 -

AT L ﬁéyscten}r)f%r proﬁding a sample of a product to shoppers,
comprisitiy: ARMWUtARNFcRefof PecerfiAg HNIRPUED idaRiTy ot S sidppeify a
abhspipd O udlet; & daiabase &rtstertng characteristics of shoppers to

provide nf f hi jSi .as.to r
Ehoppar s R oty ez to

aRTRNIESfon REPEM2E ToRiIHRBRt it S pPeriSthIRCERR PSafipre as to
antiez hpeoraessehfippieteridning sheapeérewio saepd ecceivathersaingle;

so the SQ_E‘P&%?IEM&OEQ&“%&@%Q%v%&WGH' Quitef wheldheto the
sho%pe_r is identified at the retail outlet bgeéhe input deyice. 15 2. The

sy&iERtdr QR Twitdidh ReSRSRRRRICES OhReS e (830 i 2nd
reading a card ®&elremesscthef shfogisdravidariting trehormses. 203, Ihe to

syeleat okclaine 1 yhigsel e daiabasansTetained 1o ity at woeHan shopper
aggt@%&“%é%é?&C%ygﬂg%;%ﬁE% the shopper is identified at the

retail outlet by the input device.

2. The system of claim 1 wherein the input device
comprises a card reader for reading a card belonging to the

shopper to identify the shopper.

3. The system of claim 1 wherein the database is retained
in a central location and the processor comprises a first
processor at the central location, the first processor
receiving data from the database and processing the data
for creating a sample file of samples to be provided for
particular shoppers based on the stored characteristics in
the database, and products which are desired to be

advertised by way of the provision of samples.

4. The system of claim 3 wherein the processor includes a
second processor located at a retail outlet for receiving
the sample file, the second processor being coupled to the
output device for causing the output device to provide an
indication of a shopper to receive a sample in response to

the input into the input device.

5. The system of claim 1 wherein the output device

comprises a printer which prints a sample list in response
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processor at the central location, the first processor receiving data from

the database and processing the data for creating a sample file of

samples to be provided for 25 particular shoppers based on the stored
characteristics in the database, and products which are desired to be

advertised by way of the provision ofsakples. 4. The system of claim 3

wherein the processor includes a 30 second processor located at a retail
otitetefor haepang ithpwhiplg file) fleermetdmhprotessiihiseingrotipkdeace to
th&i&%&tﬁ%ﬂe&@_ f@ﬁsggafeslz de @H&pl&ﬁs%éissﬁto aavti_g%@fﬁk@i@.q?@nqust to
as e eceiye a sample in response e jnputin inpu

AR T R R DR R

a printer which prints a sample list in response - 19 to a shopper inputting
indQrmatEheingy/dedinputtdevied #0 1dendy dinmskerpeswodhe sheppee
Cé@@%@:&%@ i %MS%FQQO'EQ%Q]&E‘EG samplas,aprlicable o that sngpper.

5 6. The system of claim 1 wherein the output device comprises an EPOS
cREQRBLA ISR Tndd Aol Frobiiind heSharBESh bPtHeeSfIpRr the
reczengelthe sample. 10 7. The system of claim 1 wherein the database

also stores information relating to shoppers which identifies a home retail

oytlet at which the shopper purchase products and preferably, the fiyst
o bcessB b RARR e E T B WSS Do ELARE R o stores

tHan feraiafutien 1528 athiagy ftemsdfapaars witkeh thdéndtifdesssorhome
incliydesithgsaid databaga i REBSE f@@g@ﬁ%@ﬁ@@@t@%@hﬂ@ and

to be advertised way.of a free_sample an? the target q_\gho ers for, .
Ry M 3 ST £ O R Tng I i st o
thére second processor located at that retail outlet.

8. The system of claim 3 wherein the first processor
includes the said database, a server for determining
products which are to be advertised by way of a free
sample, and the targeted shoppers for receiving those free
samples, and an application server for generating the

sample file for transmission to the second processor.

9. The system of claim 3 wherein a said second processor
is located at each retail stores operating the system, the
second processor including a database for receiving the
sample files transmitted from the first processor, and for
controlling the output device to provide the indication of
free samples applicable to the shopper.

10. A method of providing a sample of a product to
shoppers, comprising:

identifying a shopper at a retail outlet;

determining if the shopper is to receive a sample from
a database storing characteristics of shoppers; and

outputting an indication that the shopper is to

receive a sample so the shopper is provided with the sample
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sample file for transmission to the second processor. 9. The system of
claim 3 wherein a said second processor is located at each retail stores
operating the system, the 25 second processor including a database for
receiving the sample files transmitted from the first processor, and for
controlling the output device to provide &8 mdication of free samples
applicable to the shopper. 30 10. A method of providing a sample of a

pedducheo sHoppérRebimtisifizeiddriiéyisy epseppes atideatail Higdt;at the
detarginingfiheshopper is to receive a sample from a database storing
characteristics of shoppers; and 35 outputting an indication that the

shopper is to receive a sample so the shopper is provided with the

sample The makbociafoumteinehthebRsgier isheerifieata ficakiqgn of a
osheippdrThe nisthad o4 eldinddhiwhe iy thasigentiicaiiotadfd Belonging to

slp_ RPES g{ﬁ q:rg rggggrt E e@q#l gglg_elongmg to the shopper
to %entlﬁl/ é%lopper 12. Ttﬁe§me d%}%g im 10 wherein the database
is retained in a central location and the method further 10 comprises
plctessiFiged ata ool thefdathbase 10 createraisantple filabhdaaplesdo

begravided farpafticdat ShPppessikaiad %Ef‘ecﬁf&r%%ﬁiéc?ﬁ?ﬂﬁ%P
the database, and r%}%)roducts which are desired to pbe a a%?ertlsed b%:%yg%

R PRVATSIT oPESRBREIDE 12 e T8RO PATPRF R Rk
neahpd alsbi tempfiseamededdng thdsampiefilded afiemitentct cmbiar

p%@ﬂéhsﬁw@ﬂ'&&@ ioreatichidentiye shoppersatthe
r(ga£ ogtlet to prowde an |nd catlo of %O tQ% sgog ers C{o J8C ive a

e advertised
sample. A% The meﬁ‘mocc)l 0 c Aim-” erein prOV| |ng v *
by way of the provision of samples.

13. The method of claim 10 wherein the method also
comprises receiving the sample file at a retail outlet and
processing the sample file and information identifying
shoppers at the retail outlet to provide an indication of

the shoppers to receive a sample.

14. The method of claim 13 wherein providing the
indication comprises printing a sample list in response to
a shopper inputting information into the input device to
identify the shopper so the shopper can present the list to
collect the free samples applicable to that shopper.

15. The method of claim 13 wherein the indication is
provided at an EPOS checkout location in a store for
providing the indication of the shopper to receive the

sample.

16. The method of claim 10 wherein the method also
comprises identifying a home outlet at which the shopper
purchase products and forwarding the sample list to that

retail outlet.
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indication comprises printing a sample list in response to a shopper
inputting information into the input device to 25 identify the shopper so the
shopper can present the list to collect the free samples applicable to that
shopper. 15. The method of claim 13 wherein the indication is provided at
an EPOS checkout location in a store for2 B0providing the indication of
the shopper to receive the sample. 16. The method of claim 10 wherein
the method also comprises identifying a home outlet at which the shopper

35 purchagepraduniscarnsiefopranding thesapeledist He that Jetalkawiftat the
21 17.Th eretho of claim 12 Wt%ereintgl roceisjrll%gt the central

c?ntra oca Bn ﬁs Per orme a ﬁ ﬁroc%ssor which
locafion’is per Simed y a‘first processor w h finciudes the S o
datababedg schhe fedeslefRirRPS Produd@Sirfeh &rrtodRt aavdmieg

by purydict Be@hsatApler and she&argateskdiopperbiprwageivingdh@see

freg .agTRIes, ARd ARARPLCUGN. SEVRL It deneraling 1 WgdaL ¢
trangm ssigo'n t%t e seecon p%ocessor. 16[%8. The metho§ 8? g%‘ﬁée 13 = tree

whEPERRE prdsify ARRE LCALLOMRSE PefofRed 85 2sRiotag the

precaspdelofalssl fiba retadrstoresapisyatitg thchsy stemotite petmrelssor.

processor including a database for receiving the sample files transmitted

from the first processor, and for 15 co%trollin%th_e output device to Eér%/ide h
§ fSF the

the'PdicatiBh d?%?é%’gar?lﬁle%lfﬁﬁﬁcﬁ 1e¥8% 8Jsﬂof5 &.ﬁﬁ?ﬁe@g
providiag b sarpletof spentoromeHoppers, senprisingregasimabdseated

forstoring-ekaractesisies Obpaanieia o HHavigedriannatiae upaayvych

@ degision ga) bemade as lowhiher,a shopper isloleceive asamale.of o

a doroaucet, and also ntormation ident: ying a home Fetall Outlet at which ®

shéfd&rs skbpngAdtted from the first processor, and for
controlling the output device to provide the indication of

free samples applicable to the shopper.

19. A system for providing a sample of a product to
shoppers, comprising:

a database for storing characteristics of shoppers to
provide information upon which a decision can be made as
to whether a shopper is to receive a sample of a product,
and also information identifying a home retail outlet at
which shoppers shop; and

a processor for determining products which are to be
advertised by way of provision of a sample, and shoppers
who are to receive those samples, and for determining
retail outlets to which sample products should be provided
for supply to shoppers based on the shoppers who are to
receive the free samples, and the home retail outlet at

which the shopper shops.

20. The system of claim 19 wherein the system further
comprises an input device for receiving an input to
identify a shopper and an output device for providing an

indication that a shopper is to receive the sample.
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25 a processor for determining products which are to be advertised by
way of provision of a sample, and shoppers who are to receive those

W@ sd4hd for determining retail outlets to which sample gto#($€t3005/000224

should be provided for supply to shoppers based on the shoppers who
are to 30 receive the free samples, and2he home retail outlet at which the
shopper shops. 20. The system of claim 19 wherein the system further
comprises an input device for receiving an input to 35 identify a shopper

and anAwbwdevice toF praddingan Jidication that ashopperisyoce
ieceive,the sample, WO 20061006040 ECT/SC20080008%, 22 21, The,
sys?t‘gm 3t claim 26 Wheréin the inpu’i device cgmprlses a car& fedderfor
fealirfarary bé&ngirpel fie Sieprdrapmdatify the shopper. 5 22. The

system of claim 19 wherein the database is retained in a central location

?Qq the QIOCESSQr comprises, A firshpic CS%%%""%H% CSQKQUQ&%“%’E the
irst processo¥ receiving data from the database an processing 10 the

ggbFbPefatfga SaRpkAie bR CaRiNEs /P Fe tBvBERISSSRticGRTPrises
shdpipesrs based eadbe siaretheharasteristicd drtieidatabades afitrst

pragibictswhichate ; dasiedsioche aduartisad by wayalile AVl sing
samples. 15 23. The system of claim 22 wherein the processor includes a

s8R cE8%0rIBEREYRE S RATBdfetfor $eOdiviiGTRe Smpte FifR,
thecseicded prore gsor thieing aoupletbioethe duysstdl evicetfoe catsingdhe
euprhdewee L0ilerevideran MNGAYBOf 1he SNpRRUEIR £eGAIMR A are
Sample. g4 Ihg Svsipm o claiy 23 wherein he pUIPUL deVICe on of

samples.

23, The system of claim 22 wherein the processor includes
a second processor located at a retail outlet for
receiving the sample file, the second processor being
coupled to the output device for causing the output device
to provide an indication of the shoppers to receive a

sample.

24. The system of claim 23 wherein the output device
compriges a printer which prints a sample list in response
to a shopper inputting information into the input device
to identify the shopper so the shopper can present the
list to collect the free samples applicable to that
shopper.

25. The system of claim 23 wherein the output device
comprises an EPOS checkout location in a store for
providing the indication of the shopper to receive the

sample.

26. The system of claim 22 wherein the first processor
includes the said database, a server for determining

products which are to be advertised by way of a free
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comprises a printer which prints a sample list in response 25 to a shopper
inputting information into the input device to identify the shopper so the

WQRHIWELEN present the list to collect the free samples appliB&BIEGB0TA100224

shopper. 30 25. The system of claim 23 wherein the output device

comprises an EPOS checkout locatior® i a store for providing the

indication of the shopper to receive the sample. 35 26. The system of

slaimp 22 wherdirtthe firstpeicedsehargiedes thersaie databing, &seperfree

fordeierminingapradugty whickareto he-gdverisad Biunayof shiieq MO
2006/906%49_PCT/SC2005/00,022; -2 semple, and th targete
e e £ Bﬁ% cesso

§RGPpeTs tor receﬁlfngtfﬁ%rslgﬁ%esésﬁﬁrrhp &8s, and & application server Tor

generating the sample file for transmission to the second processor. 5 27.

1he systes si-elasm 23avkareima Saidaeedith pEOGRssar isdecaled at

sshargle (elal slofes.0peptin. e SYSIRM. HNG SQcng IREeshlerating
cluding a database tor receiving the sample files transmitted from the

fle HEESTy, ARG (TRIRRDIPKPRECIRBULRS MR protidahpse for
insicationrof friseesanples applitalletodhenshopper. 2for miethdti ekt

Broyiding 3,samplg o S-Progiet 1o, $0RPREs. COWPHEIT LY MAINtning

a database for storing characteristics of’ shoppers to provide information
BRSO WiTcH B UetRIGIF R B AadE=EEIARIEHET aBPRPPEARYE rECeilB®

alsapmse of a product, and also information relating to identify a home
retail outlet at which shoppers shop; and 20 determining products which

211 U RIS ey L pravsn o s, g g e
shoppers, comprising:

maintaining a database for storing characteristics of
shoppers to provide information upon which a decision can
be made as to whether a shopper is to receive a sample of
a product, and also information relating to identify a
home retail outlet at which shoppers shop; and

determining products which are to be advertised by
way of provision of a sample, and shoppers who are to
receive those samples, and retail outlets to which sample
products should be provided for supply to shoppers based
on the shoppers who are to receive the free samples, and

the home retail outlet at which the shopper shops.

29. The method of claim 28 wherein the method further
comprigesg distributing samples to various retail outlets
in accordance with the identification of shoppers to
receive those samples and the home retail outlet

associated with those shoppers.

30. The method of claim 28 wherein the identification of
a shopper is by a card reader for reading a card belonging

to the shopper to identify the shopper.
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products should be provided for supply to shoppers based on the
shoppers who are to receive the free samples, and 25 the home retail

W2 WeRAich the shopper shops. 29. The method of claim 28CH&R#H/000224

the method further comprises distributing samples to various retail outlets
in accordance with the identificatiorr oB$hoppers to 30 receive those
samples and the home retail outlet associated with those shoppers. 30.
Fhe mé&thedoé thadm 28Ewhdesim tiR8 idemtifiedtiortble adhopbesis hsa

cardreadar for rgadinga-cardikelanging 3.0 tesshoppesio ideptihathe
sh%%per. WO 2006/006940 PCI/;%ZOOS?%%Z%EI- 24 31. The method of

R B TR R AR SE I rétie it S8R TGN and the. =
srmdefubtiee edinpeseslprockesig dere Tibethef@atapasdictrkate a
§h@p&fﬂg c:]ééaeml@s;tq:he Emee%fwmti@ﬂa&& shappersbased on

e stored charagteristics in the datgbase, a [ t ich ar .
TR BB Rt SHCoRCoUb iy ir i e, Qars e L ML Uiveresac
Riethey oPdaf 2 SRFRETE e MELRAIRISE6S.0 comprises receiving the
sample file at a retail outlet and processing the sample file and

iformation igentifying, shappsts afdhgretall autietto provids anindication

of the shoppers to receive a sample. 15 33, The method of clajm 32

GRS BRSVIARGIAE i cHiEn TR eS iR Psdifipbis fptlet and
respoase tog shepsemppettifg hefoamdtion fiortiad input ddettidying
identifvethe shoppgEse dhe shopReEn RISSeRbnEdist 48 collegtdhe fise of

samp ?ﬂ%)licable to that shoépper. 20 34. The method of claim 32
eréi ﬁﬁca‘i%nﬁgcﬁfb‘\’/ldeﬁ &Car %Eos checkout location in a

store for providing the indication of the shopper to receive the
33. The method of claim 32 wherein providing the

indication comprises printing a sample list in response to
a shopper inputting information into the input device to
identify the shopper so the shopper can present the list
to collect the free samples applicable to that shopper.

34. The method of claim 32 wherein the indication is
provided at an EPOS checkout location in a store for
providing the indication of the shopper to receive the

sample.

35. The method of claim 31 wherein the processing at the
central location is performed by a first processor which
includes the said database, a server for determining
products which are to be advertised by way of a free
sample, and the targeted shoppers for receiving those free
samples, and an application server for generating the

gample file for transmission to the second processor.

36. The method of claim 32 wherein the processing at the
retail outlet is performed by a second processor located
at a retail store operating the system, the second

processor including a database for receiving the sample



sample. 25 35. The method of claim 31 wherein the processing at the

central location is performed by a first processor which includes the said
WQA868E 46 server for determining products which are to be BAUG2HG/#3p224

way of a free 30 sample, and the targeted shoppers for receiving those

free samples, and an application sereér fer generating the sample file for

transmission to the second processor. 36. The method of claim 32

filleseinthepiodagsing ftthe 8beetaimitlepisperferared ypd sEeund

PLAGESSPY lagated, At dletrik SR QReratingdhe vy aiem e saeathtion of

rocessor including a_database for receiving the sample WO
26RTRRAE P CPRIESFPLS /Tilﬁ‘f APP5E “files transmitted from
the first processor, and for controlling the output device to provide the
indication o :f free samples applicable to the shopper.



