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= Pl product marketing rebate claims submitted by a
= Consumer purchases product and receives receipt with correspanding serial oumber consumer in satisfaction of a rebate offer, the consumer
— having purchased designated products in a qualified
= to . fransaction recorded by a point-of-sale data processing
= r L2 and storage system that issues a receipt containing a
— Consumer accesses designated site of globat computer information rerwork cotresponding transaction serial aumber (100). The
= method comprises providing a designated site of a
i . . .
——] A P 120 computer information network (110) and accesible
= by tke consumer, and receiving a rebate claim on
— Consumer enters and wansmits (i} serad numbers and () personal informatian the designated site. The rebate claim comprises (i)
— the transaction serial number comesponding to the
= ! 130 qualified transaction, and (if) identifying information
— ] ] corresponding to the consumer. The transaction serial
E Fulfiliment administralor stores sarial nwobers and personal information number and the identifying information is stored as
a stored data record (130). An electrenic file transfer
‘ - 140 is recejved from the point-of-sale data processing
] and storage system comprising purchase data records,
Falfillmeat admini EFT of purchase data reeords from POS sysem each record comprising the list of products purchased

0 and the transaction serial number for a qualified
¥ Pl : transaction in which at least one designated product
was purchased (140). Each siored data record is
associated with a purchase datz record having an
identical serial number, and the records are processed
to validate the rebate claim (150). Finally, the value of
v Pl He0 the rebate offer is transferred to the consumer (160).
Consumer access by the designated site may be via the
global computer information network or by telephone,
and may also optionally integrate paper-based and
smartfcredit/debit-card-based rebate claims. A system for performing the above method is also claimed, as is 4 method for making
a rebate claim prior to or simultaneously with a purchase.

Fulfillmear administrator (i) associates cash stored data record with a purchase data
record, (i) validates rebate claim, and (it} checks for frand

Fulfillment adminiseator cransfers cash value of rebarte claims 1w consumer
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consuner was purchased (140). Each stored data record is associated with a
purchase data record having an identical serial nunber, and the records
are processed to validate the rebate claim (150). Finally, the val ue of
the rebate offer is transferred to the consuner (160). Consuner access by
the designated site may be via the global conmputer information network or
by tel ephone, and nmay also optionally integrate paper-based and
smart/credit/debit-card-based rebate clains. A systemfor performng the
above nethod is also clained, as is a nmethod for making a rebate claim
prior to or sinultaneously with a purchase. product nmarketing rebate clains
submtted by a consuner in satisfaction of a rebate offer, the consuner
havi ng purchased desi gnated products in a qualified transaction recorded
by a point-of-sale data processing
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and storage systemthat issues a receipt containing a corresponding
transaction serial nunber (100). The nethod conprises pridMdichg084
designated site of a conputer information network (110) and accesible by
t he consuner, and receiving a rebate claimon the designated site. The
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the qualified transaction, and (ii) kdentifying information correspondi ng
to the consuner. The transaction serial "nunber and the identifying
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TECHNICAL FIELD

This invention relates to the redemption of product marketing rebates, and

more specifically to a business method for electronicaily redeeming product marketing
10  rebates.

BACKGROUND OF THE INVENTION

Product marketing rebates are well-known to most consumers and are an

established weapon in the marketer’s arsenal of methods to entice a consumer to buy a
product. Traditionally, manufacturers have individually offered rebates of a

15 predetermined cash value to consumers who buy a designated product and mail in a
rebate claim that meets certain criteria. Typically, this criteria includes filling out a
specific rebate form with the name and address of the conswmer, enclosing a cash
register receipt showing where and when the itern was purchased. and sometimes
enclosing the Universal Product Code (UPC) or other designated portion of the product

20 packaging to show that the product was actually consumed. After 6 - 12 weeks. the
consumer then receives a check in the mail from the manufacrurer or from a “fulfillment

house™ contracted by the manufacturer to administer the rebate program.

The process of redeeming a rebate is one that can be time consuming for
the consumer. requiring the consumer to keep track of register receipts and UPCs for
25 each product. fill out forms, mail each form 1o a different manufacturer or fultillment
| house, and cash each check that returns from the manufacturer or fulfillment house.

Thus. because of the aggravarion and work required to take advantage of rebates, many
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15  for the total amount of rebate offers tulfilled.

The consolidated rebate fulfillment method comprises a number of steps,

many of which do not include the consumer. Referring now to the flowchart depicted in
Fig. 1, the traditional consolidated rebate business method is outlined. First, in step 10,
the consumer makes a purchase at the point of sale (POS). Next, in step 20, the

20  consumer checks the appropriate boxes on the pre-printed form, writes in the consumer’s
name and address. circles the appropriate entries on the cash register receipt, hand writes
the rebate offer numbers next to those entries, and mails in the form and attached receipts
to the designated address. In step 30. a fulfiliment house, typically a contractor hired by
the retailer to administer the rebate program, processes the paperwork received from the

25  consumer. Finally, in step 40, the consumer receives the check.

Step 30 includes many sub-steps. In step 32, a mailroom worker at the
fulfillment house must first physically open the mail. Sometimes, in order for the
tfulfillment house to ensure it has enough workers to meet the wrnaround deadlines
guaranteed to the retailer. the fulfillment house must somehow quantify the mail to be

30  sure that it can be processed in time. Thus, the mail opening step may also include a mail



Recently, however, certain retailers have offered to consuners the
opportunity to bundle all their rebate clains in a singlé5Mawh-2084use form
that can be sent to the retailer (or the retailer's fulfillnment house

desi gnee) 93&%“? n rebates for all qualified itens purchased at that
retailer. "The es of such consolidated rebate programe PPy 1init
the custoner to only one subm ssion widthin a certain tine period. Each
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the foltm aftchasadag sedre matls feerded Bdicadedios Hamt ddbabiemeyere purchssedp 180, a
fulfi 1] merthe RS Gmobifial GRS Yn BuftAAMk HREL Qfih Rkl nintnlfn bt Abkifiund O

adm ni ster the rebate program processes the paperwo ecei ve romthe
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i ncl udes - .. ln ste 2, .a mailroomworker .at the fulfill ment
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ful fill mends sherifel. t16 ten@usiendridodsaht GOt for WakRuBr tba@86t whide afctirar ound
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total wei gatn@falifigd i ncoming offers is determned to estinmate how nmany
of fers have been received. Next, in step 34, an order processing worker
verifi es t hat t he prioduzemsry emk?:rrtbd:rewmiuaﬂ}hcﬂneredeiqata coataokd bheherfebat e of f er
nurbers | ni(l“illocafle éo%jpu?erxl dtattllgas i §LQ;§ !36“ elq-usf (?artan}nay include accounting information such
20 as the promotion number. the voucher number. the operator number, and mail count

indicators; consumer personal information such as the name. address. state. and zip code:

refund information. such as the total number of items and amount requested for refund

and the list of refund items: and supplemental information such as the store number and

unqualified codes. if present.

25 Thus. after data entry. the computer database now holds such data as the
name and address of the consumer. the offer numbers for which the consumer qualities.
and information relating to the number and types of items purchased. An audit step may
also be performed after the order processing step 34 and/or the data entry step 36 as
quality control to assure that the number of errors have been minimized. Unqualified

30 claims. in particular. may be reviewed 1o assure that the claim is indeed unqualified. At



verifies the date of the receipt is within the qualifying time period, and
verifies other details (number of itens purchased, etc.)l5Mateh 2084t ain
that the consumer has nmet the initial criteria for claimng the rebate.
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which rebates were requested. Thus. the retailer can optionally use the database of names

and addresses compiled by the fulfillment bouse to target directed advertising to these

20 consumers. The retailer can conduct this directed advertising itself and/or can sell the

names and preferences of these consumers to other marketers, advertisers. and

manufacturers who may wish 1o target those consumers. The database of consumers and

their buying habits is also available 1o the fulfillment house. who may also use the

information, provided their agreement with the retailers or manufacturers allows them to

25  do so.

The gathering. selling. and processing of marketing information about
consumers is a very profitable industry that is only partially tapped by such rebate
programs. Because typically only the rebate-specific information is entered into the
customer database from the cash register receipts supplied by the consumers, the

30 information gathered during such the rebate fulfillment process is necessarily limited. To



actually lives at the address given, that only one offer per household
address is being granted, and that the person naned to re&eMﬂéﬁ?@“rebate
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retailer can also analyze general demographic trends among large groups of purchasers to

provide feedback on how pricing or other incentives affect consumer purchasing
decisions. A drawback of loyalty cards is that not every consumer is willing to
20  participate, nor do the consumers always remember their card. In fact. many consumers
know that even if they have forgotten their card. they may request a temporary card at the
- service desk for the purposes of receiving the special ofters that day, thus bypassing the

retailer’s systern of tying purchases to individual consumers.

Certain retailers have begun to tie rebate offers to their loyalty cards such
25  that every qualified purchase (“qualified” meaning that the purchase has a rebate
associated with it) by a consumer using the loyalty card is tracked automatically by the
retailer. At the end of a designated period. the retailer then mails the customer a
certificate that can be applied to future purchases by the consumer only at that retailer.
In this way. the retailer has eliminated the paperwork for the consumer who shops and

30 uses the loyaity card. thus providing an incentive for the consumer not only to shop at that



consuner or cash register attendant sw pes or scans into the POS cash

regi ster system prior to or during the checkout process.l5terchgPedty card
typically contains a nagnetic or UPC marking that identifies the individual
associated wth that card, generally by a serial nunber contained on the
card that WPH@HAZ to a specific customer record in a sePEHUI0825464 st oner
dat abase. As a condition for receiving-a card fromthe retailer, the
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and for allowing retailers to gather more information about their customer’s purchasing

habits, withour requiring a separate loyalty card to be entered as part of the transaction
20 and while still requiring some affirmative step by the consumer to claim the rebate.
Furthermore. it is desirable to provide a method that it is flexible enough to accommodate

muitiple formats for rebate claims.



redeemable by the retailer is received, to return again to redeemthe
certificate. Although the loyalty card-certificate systempnueem4sever al
advant ages over the consolidated rebate systemin the formof |ess
paperwork for the consuner and for thesretailer who coordinates the
program one of the drawbacks is that such a system relies on a loyalty
card. Although consuners have cone to expect that they need to carry a

| oyalty card to, for exanple, thei Yg ’tl‘ e, if every type of
retailer were to require a - umer's wal l et or
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for processing a-pr narketing r clarmsu a consuner i

sati sfact iff@ tBhsePandudiiBrf kehasl phlcRist &ashebadi Afn@isikal We ledsheneconsuner
having purchased one or nore designated products in one or nore qualified
t ransact i diagsactien chde oeirespprding iaHwagualiiad fagsasgon in whichatheiad eagoolee

i gned thereto. the nethod i Sing the st f. pravidi
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by the corgygRited bRIBLYpShRE by lBnSindr QB cialile cal@Sitonat &th fdcbfy the
rebate claimconprising: at |eaSt one transaction tode corresponding to a

gual i fi ed wiflansemtaspmdizn guicieset datgi regordnhonimgtanonlentoral esgneantiiongeode;

processing the stored data record and the corresponding purchase data record
associated therewith to validate the rebate claim; and transferring to the consumer the
value of the rebate offers claimed.

In accordance to a second aspect of the invention, there is provided a
method for processing a plurality of product marketing rebate claims submitted by a
plurality of consumers in satisfaction of a plurality of rebate offers each having a
value, each consumer having purchased one or more designated products in one or
more qualified transaction, each qualified transaction having a transaction code
assigned thereto, the method comprising the steps of providing a designated site
connected to a computer information network and accessible to the plurality of
consumers; receiving a plurality of rebate claims on the designated site, each rebate
claim comprising at least one fransaction code corresponding to one or more qualified
transactions, and identifying information corresponding to the consumer, at least one

rebate claim having been entered by a fulfillment administrator from information



to the consuner; storing as a stored data record the at | east one
transaction code and the identifying information correspthiargh 2004t he
consuner; receiving an electronic file transfer including at |east one
purchase data record conprising at |leagt the transaction code
corresponding to the qualified transaction in which the at |east one

desi gnat ed product was purchased by the consuner, and an identification of
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In accordance to third aspect of the invention, there is provided a

method for processing a product marketing rebate claim submitted by a consumer in
satisfaction of one or more rebate offers each having a value, the method comprising:
processing at least one qualified transaction by at least one consumer, each qualified
transaction comprising a purchase by the consumer of one or more designated
products; assigning each qualified transaction a transaction code, recording the
transaction code in a data processing and storage system, recording the transaction
code on a receipt, and issuing the receipt to the consumer; providing to the consumer
access information corresponding to a designated site connected to a computer
information network and agreeing to provide a rebate to the consumer for entering
one or more rebate claims at the designated site, each rebate claim comprising at least
one transaction code corresponding a qualified transaction, and identifying
information corresponding to the consumer; providing an electronic file transfer

including at least one purchase data record comprising at least the transaction code



code corresponding to a qualified transaction in which at |east one

desi gnat ed product was purchased by a consuner, and an i deMardt Zomki on of
each desi gnated product purchased by the consuner in the qualified
transaction; associating each stored data record with a corresponding
purchase data record having an identical transaction code; processing each
stored data record and the correspondi ng purchase data record associ ated
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a nethod processing a product marketing rebate cla by a
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purchase data record conprising at. | east the transaction _code 15 March 2004
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to the consumer; storing as a stored data record the transaction code in association

with the identifying information; associating the stored data record with the purchase

data record having the same transaction code, processing the purchase data record and

the associated stored data record to validate the rebate claim, and transferring to the

consumer the value of the rebate offers claimed.

In accordance to a fifth aspect of the invention, there is provided a
method for processing a product marketing rebate claim submitted by a consumer in
satisfaction of one or more rebate offers, each rebate offer comprising an offer to
provide a value in return for a purchase of a designated product, the consumer having
purchased one or more of the designated products in a qualified transaction from a
participating member of a retail network using a designated card having a card
identifier and comprising one of: a credit card, a debit card, or a smart card, each

qualified transaction recorded and assigned a corresponding transaction code, the

method comprising the steps of receiving an electronic file transfer of a purchase data



transaction, assigning a corresponding transaction code to the qualified
transaction, and creating at |east one purchase data recps Bagshmuoysi ng at
| east the transaction code corresponding to the qualified transaction, and
an identification of each designated_jgr.oduct purchased by the consuner;
provi ding a designated site connected to a conputer information network
and accessible by the consuner; receiving the rebate claimon a designated
site, the rebate cl.aimconprising a transactign,code corresponding to the
qual i fi ed r?qoaﬁga@tmﬁﬂs ah Ifgs %@ﬁ&apm% op mgqsa%wteéoqar&{?aﬁﬁﬁrm@nd@o the
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processing the purchase data record and the associated stored data record
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of the rebate offers claipmed. |In,gccordance to fi,fth aspect,.of the
"nvent i on conRwoadg sl SR8 racol 36 nARET B BoBe iR SRt ot i ng
rebate cl gefysddtdrll 9dthhte dalGOBEHEREbAdLIfGREIafh@CT i on of one or nore rebate
offers, each rebate offer conprising an offer to provide a value in return

for a purchase of aluescgdatcedopr sidihcespetthal thorisvemtionhthereny prpuidedhased one

or nore of the designated products . in a qualified transaction froma
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cor r espongurgatedatisnci hmofe dedgnatéd prodorets Hacneospinod qeplifled tsdrepdion,
receiving an electronic file transfer of a purchase data 15 March 2004 -10
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t he purchase reco correéspondihg-stored a reco

conpri si ngyfemsradsitle i@ thRtbMunB Gyt cdilify aCHRastIRIinaNléfiRnd afintiert ed card
identifier; processing the purchase data record and corresponding stored
dat a recoreceiang gh¢ dehate chémr lpathe intesiative avathposasitied i trlgphdns pvesisyigat ed

card with the Vﬁ{?ue Otf tlhe rebate of ggr S, cl al ned. .l n a‘icor dance..to a sixth
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information corresponding to the consumer; receiving an electronic file transfer
including at least one purchase data record comprising at least the transaction code
corresponding to the qualified transaction in which the at least one designated product
was purchased by the consumer, and an identification of each designated product
purchased by the consumer; associating each stored data record with a corresponding
purchase data record having an identical transaction code; processing the stored data
record and the corresponding purchase data record associated therewith to validate the
rebate claim; and transferring to the consumer the value of the rebate offers claimed.

In accordance to a seventh aspect of the invention, there is provided a
system for processing a plurality of product marketing rebate claims submitted by a
plurality of consumers in satisfaction of a plurality of rebate offers, each rebate offer
comprising an offer to provide a value in return for a purchase of a designated

product, each consumer having purchased one or more designated products in a

qualified transaction, the system comprising means for receiving rebate claim data in



each qualified transaction having a transaction code assigned thereto, the
met hod conprising the steps of providing an interactive ¢coNpgiEerdoaed

t el ephone processing system accessible to the consuner by calling a
predeterm ned tel ephone nunber; recejying the rebate claimvia the
interactive conputerized tel ephone processing system the rebate claim
conprising at |east one transaction code corresponding a qualified

transaction, jand jdentifying information corresponding to the consuner;
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therewith to validate the rebate claim and transferring to the consuner
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an offer to provide a value I'n return for a purchase of a deslgnated

product, dachau asdineinsfay iragsf@ting fiesethasfahorebamrotaishas iegcteéoddumenduct s in
a qualified transaction, the system conprising nmeans for receiving rebate
claimdata in 15 Mafggcomdance ta @righih aspest of dhe wveriomthare nprowisledlaur al ity
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electronic file; neans for receivi nggan electronic file transfer, the
el ect r oni endchine to perfprm Hiemgethopstephies pratassing @ productf marketingrehatz ddined
transactio urchase datg. .record including .at |egast one transaction
code: - neaneom G hyEbEFRTRG T atiteloR ol oA s T Site RITER SLORHEBdond ng
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processi ng each stored data tTecord and corresponding purchase data record
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rebate claim fo fraLLd; and neans for transferri ng t he value of the rebate
claimto @%ﬁlegdhgﬁ%; 1e method steps comprising: providing a designated site connected

to a computer information network and accessible by the consumer; receiving the
rebate claim on the designated site, the rebate claim comprising at least one
transaction code corresponding to a gualified transaction, and identifying information
corresponding to the consumer; storing as a stored data record the at least one
transaction code and the identifying information corresponding to the consumer;
receiving an electronic file transfer including at least one purchase data record
comprising at least the transaction code corresponding to the qualified transaction in
which the at least one designated product was purchased by the consumer, and an
identification of each designated product purchased by the consumer; associating each
stored data record with a corresponding purchase data record having an identical
transaction code; processing the stored data record and the corresponding purchase
data record associated therewith to validate the rebate claim; and processing a transfer

to the consumer of the value of the rebate offers claimed.



In accordance to a eighth aspect of the invention, there is provided a
conmput er program product conprising at |east one program 3$t@iage26Rvi ce
readabl e by a nmachine, tangibly enbodying a program of instructions
executable by the nachine to perforgﬁ?pg nmet hod steps for processing a
product marketing rebate claim submtted by a consuner in satisfaction of
one or nore rebate offers each having a value, the consuner having
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transactions, each dOacFeaeeetehameh pamechal theginyentiogn these ioproyvisied a

assi gned C ISk 0g: . provi di I ed site
connact ed Y s ks Rk U3FoRlcE R kel sl i s O ety EFRLARE
CONSUNEr ; shfFRitonNE dt Meast beAbateCdfit RoRiprikiAg nieabashnsfet @alubhe tiieebat e
claimconprising at |east one transaction code corresponding to a

qual i fi ed consieeidniegphange dor terronsuymergurelfasingeat ileast oswdestgptaddiradudato t he
consuner; storing as a stored data record the at |east.K one ansaction
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recei vi ng @ilifbe GhARBiSh, fdable quhRRSS 8indaBRdiNHAARs 3t trdrRAGion0RRe RiLihase data
record conprising at |east the transaction code corresponding to the

gual i fi ed therefios et method mwomphising théisteps of emstvign fronhethie goaswekrphe debate was
purchased by the consuner, and an_ identification of each desi gnaéed
product pHidRaSEEPHYINENEt deatt LIRS rapgesHen afqdsy ceEeIRonding kg aj Avalitiekor d
with a cor [ 3 : | | ' Lransaction
code; pr o 2aragt 48 REEHRAGRALALLE S0k GedBY B LS Rord HIESS

dat a r ecordmpaspehahas dshestemwdt dutd Gecod tiadtelebdd @ne ebabetioh aolt addthe
processing a transfer to the consuner of the value of the rebate offers
cl ai med. 2dentidying ipfppapation gerrespanding de dha cenyuanes; rcgivingagpkeioriog intee ,

i nventi On’co}nh% elis grovi de c(:jc a .| eh&)%&(ﬁr %E gcegsi ngoua el oq%J t rgar‘ﬁeti ng
rebate cl aPmMPs %rﬁ“f‘PH B?/ gSHJSU r 1”1 B SFEC OB T PR e
rebat e of fe@mpeigiNRrat $¢a80tha tRSAESE cbBe LHREPbAJinY 3 UR dRIIFBS trafRREMIMRI 1 N
exchange for the consumer purchasing at | east one designated product, the
consuner it ghepalr lchsismd delignatied |peaditct ovae miediagethbye dhg codunier,i mdaan | east

t.ransacti on having a transaction

ore e 0o L STSREL) SR sael, Sugl H el ranzaction haxi g, (haneact
e consuRed 0S8l ORSRRIGLSIAL | 638 A0 SRR o
cor r espondiangaction tchde;camedssiag ; the soréd data redord andphié eorrespondiyg gurchasd or ed
data r ecordcailtat rggor%taséoec?astéd t%greew}itrhatgsv%(l:i%;tg nc:ac(::lr?lc'jti:%ataenccljaiinr;1 ?md transferring to the
consumer the value corresponding to each rebate offer claimed.
In accordance to a tenth aspect of the invention, there is provided a
system for processing a plurality of product marketing rebate claims submitted by a
plurality of consumers in satisfaction of a plurality of rebate offers, each rebate offer
comprising an offer to provide a value in return for a purchase of a designated
product, each consumer having purchased one or more designated products from a
participating member of a retail network in a qualified transaction, each qualified
transaction assigned a transaction codes by the participating member, the system
comprising: a designated site accessible through a computer information network;
means for receiving a rebate claim data in an electronic format from the plurality of
consumers, the rebate claim data for each consumer comprising at least one

transaction code and a consumer identifier; means for storing the rebate claim data as

a stored data record and for receiving and storing an electronic file comprising a



identifying information corresponding to the consuner; receiving and
storing in a conputer nenory an electronic file includi ngs Bfardtesgpls one
purchase data record conprising at |east the transaction code
corresponding to the qualified transaﬁég_on in which the at |east one

desi gnat ed product was purchased by the consuner, and an identification of
each desi gnated product purchased by the consuner; associating each stored

data record with a correspondi ng purchase is data record having an

i dent i cal PUR £ty 5?90545)&%5 eptto caalifisy tlapsactipny eashgRushasscdata wRerdt he
correspondj Y, ta L.e i.af.e e it | i e each
rebate cl g#%gdlggéﬁ ??%ﬁssaggﬁ ?or?& %%%@? %gs%ﬁ%hlg ¢ L‘It!h%atgev@gldl}éé %8¥1F%e§’g@tﬁdi ng to
each rebat®reéfontingl pirdbde ddta 2€Red FBNRRIAD a8 idemtidal aspeftionfcddbe for
invention, there is provided a systemfor processi ng a plurality of
product nErReEssing cachizdared datairersrdashearrespprigyngpurphage ditargeond tacvplidaieer s i n

satisfaction o l.ural ity.of rebat ffers h rebate,offer . conprising
an offor 18 fehofteet 3ud by B fecRine S PR AR S Pl bl
product, qaghn&aAd i TRhsBAMNEe PALESAHE AR Am [IRELEh daRbaeat ed products
froma participating nenbér of a retail network in a qualified

transaction, each quUalacéaréahceto arkaeith aspeatef fpaddveation,dhsadt ponideddes -by
the participati nber, the syste conprising: a designated site

accessi bl & tﬁ%ﬁgw nBSr?pBIf"é’ﬁltY of Grofict BRTHSABOPRES OFBENG § BHOTRRYeRR ng a
rebate cl g daka d o k nsuners,
t he rebat Z:Iog% al mg’dég%ngg?é gg%:r[]&cgﬁ nssa‘%gégﬁn‘gﬁn}%ﬁg‘eg% V{lg%gri ¥%tﬁrfél £ %

t ransact i gurehaske ofinddesighated yiredudt,dgetsykiesy compagitg: faearst OF ipageekdiag rebat e
claimdata as_  a stored data record and for receiving and storing an

el ect r oni PRl foristifisd frgnsrctions, each qualified transactien KRmMpPHSiPY@LONIWREIpUr chase
data record f each qual.ified.transackion, each purchase, data record

et ud ng Rt 578l A dnbie FEiehRIROMY ol SRR HEHEEE i BBl 85T
record W tdnaRfied A QEHOA WIE P4F6EREEn dRtial MeAME ©ONsa Nhéds afd kalant i cal
transaction code, for processing each stored data record and correspondi ng
pur chase dansumercemapristng al iegende of dhe liransdstive sefiali numbend amdt ingaed gr, f or

checkin ach.validated rebate claimfor fraud; nd means for transferrin
SheCyar e B SRUEd R ORioq St Db st anfPRct P Bre el cvent b

aspect of e idBREPR codsdffcf viah wngﬁﬂ;g%]ﬁﬂfoﬁnaﬁd@ﬁ&%f@{th@{:}éo dnIfif

plurality of product "‘marketing rebat ers to a pluralit consuners,
each rebatconpiisig acpnphidssida@ racord fféeeachauplified ttensactical, eech purtkedsardataf or a

record including the transaction serial number.

In accordance to a twelfth aspect of the invention, there is provided a
method for processing a product marketing rebate claim submitted by a consumer in
satisfaction of one or more rebate offers each having a value and offered with respect
to one or more designated products, the method comprising the sequential steps of:
providing a designated site connected to a computer information network and
accessible by the consumer; receiving the rebate claim on the designated site, the
rebate claim comprising at least identifying information corresponding to the
consumer entered in response to the rebate offer; storing as a stored data record the
identifying information corresponding to the consumer, and identifying information
corresponding to the one or more designated products related to the rebate claim;
processing a consumer purchase of the one or more designated products in one or
more qualified transactions, said processing comprising receiving the identifying

information corresponding to the consumer; receiving an electronic file transfer



purchase of a designated product, the system conprising: means for
processing a plurality of qualified transactions, each quaMatderho4
transaction conprising a consuner purchase of one or nore designated
products, said neans adapted to assignjeach qualified transaction with a
transaction serial nunber, to issue neans to each consunmer conprising a
record of the transaction serial nunber; and neans for transferring an
el ectroni ¢ fi%e to.a Sﬁsten1Lor ecei ving.and. processin ate claim

r .are
and. acces OMNGT 4Sheb FEk RETChGTCadala TR Srolidie diaideBHIiRg G/Rﬂ‘gﬁl}atloﬁe
e oot T on! ColkirBndiiTB! ! dednALGEARE A A BRI a8l Bldubled
transaction, eac urchase data’ record i nclu I'ng the transaction seri al
nunber. | pusshasddande tansamenelsidcintiagpach stfred detal Rvedt widh onk e roides
provided a nethod for processing a_ product marketing rebate claim
submi t t ed CByeWORGASURBIChass datet iregosds i heingr idersical identdyingbinfermtioar s each
having a v offered with respect . to,qne, or re desi.gnate
products, c? }F{g%ﬁg&ﬁ%d%co%%r f’égllsrl%rgn “h %Ceea%%tﬁhgl Stsofeedprs@%% _reﬁ?rgviaaiﬁ ng]ea
desi gnat edofitdpdndiappafdhast d2da Rc6d8REoeTatddthaewah it® RaNBid\dE ketidlclagg cessi bl e
by the consuner; receiving the rebate claimon the designated site, the
rebat e cl andtrensfpringitotheaoniusasstthe vadwe of the nepatendfbarsrelpinasd. cor r esponding to
the consuner entered in response to the rebate offer; storing as a stored
data record the identifying information corresponding to the consuner, and
identifying information gy pEREFIPATON OFBRAWIOGsOr € desi gnat ed
products related to the rebate claim processing a consuner purchase of
t he one or nore desiTiratmanticrodiscbssti mnderetood fromr aheuidliofsiggl detdiedact i ons,
sai d processing conprising receiving the identifying _.informtion
cor r espondEHEIPEen PRen EeH i repnecht WithithgacspmppriRg daréng il is ecpphesizedr 15
March 2004y 5 Qz%ofd?"xgé WO SaRE ﬁl%eva?x%g P3Gl Ind 8Pa%gg LAChiding the
identifying intor I'on corresponding to the consuner, and an
i denti fi catdlerO®theeastiade tiedhattomr Fdbe Varidid Fediaes drelirbitilyCaxpandedr ;
associ ating each stored data record with one or nore _correspondi ng
pur chase @aredueekior giribanghgddddan the drawingoee therfollewgingffavresat i on
corresponding to the.cansungr;: .processing the stored, data recard and the
corr espondi ng pur chfé%oldﬁt%ﬁ?‘z‘&*g%@epﬁ@&%} Eia n?‘ﬁé%é‘% ’inﬁt%% 0?721?‘1 Bite the
rebate clawm and transferring to the consuner the value of the rebate
of fers claimed. BRI EF DESCRI PTI ON OF DRAW NGS The invention is best
understood fromthe followi ng detail ed



description when read in connection with the acconpanyi ng draw rég It is
enphasi zed that, according to comon practice, the vari %«Wﬂ@bt Pés of the
drawing are not to scale. On the contrary, the dinensions of the various
features are arbhitrarily expanded or reduced for clarity. Included in the
dr awi ng ar@ QRYH ol | owi ng figures. Fig. 1 is a flowhar FXB@quwgg_ a

conbi ned rebate nethod of the prior -d2t-. 15 March 2004 WO 01/ 20445

PCTI US00/ 25462 -12 Fig. 2 is a flowhart depicting an exenplary conbi ned
rebate nethod accoiginNg af Rovichert BERGRE tan ieRotEA Ay QBMBRIEY FétatetBethdd | Nt er net
data entry nethod. Fig. 3 is a schematic illustration depicting an

exenpl ar y 2eppEdingrioghe prgeent Fvedion COMpRERE Powternetrya eatry mediod) owchar t

depi cting an exenplary paper-formdata entry nethod capable of being

i ntegrated with theFig] Dischghematig iifysgation depicing an exemplary syetsanet thelepi cti ng an
exenpl ary &?%rﬁ’im data entry method capable of being integrated with
the flowcRart in 1g. 3. Fig. 6 is a flowhart depicting an exenpl ary
conbi ned rebate nethod, :ac ' QT his. ) t IS rd- based
Gata oftry method. TETACER A R B R Pl BhBp e T
next be i khpsblercdtbennlg imtegdraed fvith elrecfioveohat freFifzi dur es wherein  sim | ar nunbers
indicate the sane elenents in all figures. Such figures are intended to be
illustrative ratherFighais d flowdhan gepicthgamexempibtydeekd-haed dath bntryombod | i t at e

t he explanation of  the apparatus_of the present invention. The invention
conpri ses cgnaﬁ{gtq{&amgéz}tegjﬁrg@gg ithryflQyrRbag i E’@r *product - nmarketing rebate

clains submtted by_a consuner in satisfaction of qne or nore rebate

offers. A "rebate oFfefIs TUMHIRELEPIGHNE A AXEMPIBYY OMPINCYTERACHENRY or the

retailgr g réiﬁégﬁ&:fsrin%nﬁ@ﬂ HndrRirk e afRRSETB biineeReage for a purchase of
a designated product. The val ue transferred to the consuner may be in the

form of cash val ue, suchms: [RepSECRPTIONRYE RevERTRI cl e of manufacture
such as a pronotional itemor a coupon good for a future purchase. As with

any rebate method. RSinlidiah vil 8 be ilRiakd Gif SHARY 10!, RHIEN@AGeinONe OF
nore of the designated products froma participating nenber of a retail
net wor k  similar numbers indicate the same elements in all figures. Such tfigures are intended to be

illustrative rather than limiting and are included herewith to facilitate the explanation of

15  the apparatus of the present invention.

The invention comprises a method for processing one or more product
marketing rebate claims submitted by a consumer in satistaction of one or more rebate
offers. A “rebate offer” comprises a promise by the manutacrurer or the retailer to
transfer a value 10 the consumer in exchange for a purchase of a designated product. The

20 value transferred to the consumer may be in the form of cash value. such as a check. or
may be an article of manufacture such as a promotional item or a coupon good for a
turure purchase. As with any rebate method. the first step is for the consumer to purchase
one or more of the designated products from a participating member of a retail network

that offers the rebate program.

25 . Typically. a “participating member™ comprises a single store in a “retail
network” or chain of franchised or company-owned stores that are all operated under the
same name. Where there is only a single store. however, the retail network comprises

- merely the single store itself, which, of course. is the sole participating member.

Typically. coordinated rebate offers may be offered by retail networks that comprise a



that offers the rebate program Typically. a "participating nenber" -
conprises a single store in a "retail network" or chain BfMarch?®ftsed or
conpany-owned stores that are all operated under the sane nane. \Were
there is ” ingle store. however, the retail network con(?ri es nerely
the single store’itself, which, of course. is the sole ﬁgﬂl}ls?: 25?;1 i ng
menber. Typically, coordinated rebateldoffers may be offered by retail

net wor ks that conprise a 15 March 2004 WD 01/ 20445 PCTI US00/ 25462 -13 chain
of si m | achah of gmilansieres ander Bgingletiradelananelisetimilaggadm Oder geods. O her

retail networks, however, may. co%s .a_chain of s&;ﬁl ar stores under

di f  er ent PEPRHSn AR Cr- 8P 9055%5??& Ol BT SEGRARIGFIERITAAERERF | dat i on
Wi thin t h@elliﬁgjﬂﬁﬁlab’%dwﬁ SBETRY WiRde cdrRbIRfibY winhd ARANARRY hefddmitige W th

est abl i shed goodwi I'T under different tradenanes in different geographic
regi ons. SUmerly drdspendersteatifiesrwithystablished goadnih nndse difesesyt fradegprmes isr es  under

di fferent A5e i LSS ) . . rella of

a single d%)fgr eng@é%%)%{?,gogg gé\lllgﬁllh hllr'3 %ﬁ@g&% € né%’-%’p %3%@g§hé&g%r?¥?pl e

par ent compdaridiféerevhoraflenames selitng- digsémikirigoedst eitheanyden dehebreifa qiurgingses,

including_nerely to consol i datg rebat e sgstemsl.. The anrti ci pat hng menber

may be anPERLTHEALE %&g?’h@é?g g&ecé’é‘?pﬁfag 1o multigie t COSTRFTERVEP M8 mat i on

network, guelbpadtitdioriaf SR of Perpass) ihélMdiﬁ%fnefe'[}etor(ﬁﬁﬁliGate tdpgrepur chases of

itens havi n% rebate offers general Iz must be nmade during a qualifying tine

peri od. TRy al e RAFHGPAtingEeHber By be prmgrcesamense pyginess aceessiblesdyiis ual |y

finit ol N oldbAioRpuiy HrofRidn A0S0, JHOI £ MPRALAR,I N duration, —at which time

anot her sé&t of rebate offers may Be provi ded havi ng a different qualifying

time period. The us f ifyi t 1.0 i - -1 the art.

The purchase of thg0 ﬁltlaéﬂ#Edévtﬁyngegge’r%gg?rgﬁts%koggwgﬁg%xgh%ﬁelré .5%95*5" qualified

transact i generéllyAmiigbalmate daring x quuifing Gmé péripdaribhet adsgiag riame periodthi ch at

| east one _prqduct .hayi ng an associated rehate offer is rchased by the

consurrer AP HEHIRHE: Qi PRAT SR Hoepath | et asm o7 o are PP OG- t he

fl owchart at Whigh GimeZanothBeset bf febai® bEBrs MY tebréviged HaBLE Qdiffdredc QLA MYt i on

conprises the consumer purchasing one or nore of the desi gﬁgt ed products

from te pEFREEPHatitpysnedvelilying tapepasiodsisreliduarn in i arty akhs avrdhsss

i ded Ry iR iR Ahviftf 1 R8uE AR Ml RER3 Y YRuARE RAERTS W ShflTkeFaCh
transaction” is any transaction in which at least one product having an associated rebate

offer is purchased by the consumer within the qualifying time period.

Thus. referring now to the flowchart in Fig. 2, the first step 100 in the

20 method of this invention comprises the consumer purchasing one or more of the
designated products from the participating member in one or more qualitied transactions
recorded by a point-of-sale data processing and storage system. Each qualitied
transaction has a corresponding serial number recorded on a receipt issued to the
consumer. The point-of-sale data processing and storage system is any system known in

25 the art for recording and processing purchases at the point of sale. Such systems typically
comprise a compuierized systern that receives dara either by manual entry by an operator.
or through scanning a UPC supplied on the product packaging either by the manutacturer
or by the retailer. A computer server that receives an electronic order over a global
computer information network may also be the point-of-sale data processing and storage

30 - systemn. Certain data processing and storage systems are known that issue a



transaction has a correspondi ng serial nunber recorded on a receipt issued
to the consuner. The point-of-sale data processing and sltW&@bzg temis
any system known in the art for recording and processi ng purchases at the

poi nt of sale. Such systens typically conprise a conputerized systemthat

recei ves YR%?¥# her by nmanual entry by an operator. of€ %‘Hﬁyscanni ng a
UPC supplied on the product packagi né4either by the manufacturer or by the
retailer. A conputer server that receives an electronic order over a gl obal
conput er confesponding aransaconosekialmaynbed aGebdizéd endedomdae framsadtimndad aripr ocessi ng

and storage system Certain. data.processing and storage systens are known
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of the f purchase price. For the purpoSes of rebate fillnment,
t he corr ethpoeanck segiat menisa Qipicaty seued dly snthrimént-aofmsle data ptdvesssgrapd serdgal nunber

typically_issued b uch point-of-sale data .processi.ng and st.orage
systens, > PRy OFRRL0E Bneriraly Girigrent et Ssihiseleh O e buthgren s KeHg e
pur poses @fckkE el iRBate pfogédn.0f the rebate program Step 100 may further
conprise providing on the receipt issued to the consunmer a dedi cated

accounting of the Ga® WO NG ArEe ToaPRiaoRERE YE Lk leayhiNguérBahe offers
purchased by the consuner in the qualified transaction. For exanple, a

consuh®r conyme AdegFated espountingzpl shapiieor Moghdesianaleh Progrcigiaving My 5 have
associ at e&'f{é}E gﬁil?ﬁﬁsetf Gﬂﬁ{e%onﬁﬁeﬂnsme AFalified ﬂ'gﬁsggﬁ)'h. t ?ortt{}gmgfésﬁgﬁﬁﬁmgpat they
red for re e just the

have qual i ates, a dedi cat accounting o rebate
i tens maymbaebpy 6V iteledin ssisgls pechaionseicvhidnomy Sthae: assaddigat product rebaresepar at e

receipt. ldeally. the consunmer may be provided. wth a pri . receipt and a
secondar yoTTterB RSFCOHT s BEL SRELRY T3 BRI IOREPEes 2elgh ol [y of a
record of adcBénting &fF inalt thd WEHARY iteds thd)ebel graigaiCihiaGPecidl dectiofl @€ e akReht @g count i ng
of only designated products having rebate offers. whereas the primry

recei pt cBrip¥PIeY raeeinic ddaHY | ey COPURE MBLPCRaLded Vih o REMGDATCF§Iplead 2
aneect B gphidI0 b TP o SSREGHBAET AL SISy T, sooon
cl ai m sushiahsutibéouf tpurakmsesamfa dddeaied eapuireizef oplydkyigeartd producyou t o
recei ve ahzﬁz?ng rebate offers. whereas the primary receipt comprises an accounting of all
purchases in the qualified transaction. including items without associated rebate offers.

20  The second receipt may even include information regarding how to make the rebate
claim. such as *Your purchases of the items below today entitle you to receive a $5
rebate. Access www.|retailer].com today and find out how!™ Or. the second receipt may
let the consumer know that more items can be purchased 1o fulfill a certain rebate offer.
such as “You purchased one bar of Brand X Soap today. purchase two more and receive a

25 %1 rebate.”

Step 110 in Fig. 2 comprises the consumer accessing a designated site of a
global computer information network. A global computer information network. such as is
cornmonly referred to in the art as the “lnternet™ or “*World Wide Web.” contains any
number of sites (~websites™) which a user may access. It is well-known in the art for

30 such sites to provide information for reading or downloading and to provide user



rebate. Access ww. [retailer].comtoday and find out how." O . the second
receipt may |let the consuner know that nore itens can belSpMﬂ&ha?é)Qﬂl to
fulfill a certain rebate offer. such as "You purchased one bar of Brand X
Soap toda ase two nore and receive a  $1 rebate. 10 in Fig.
2 conpri s)évsowiié&gonsurrer accessing a designated site of PETY fmgz%gl conput er
i nformati on network. A gl obal corrput‘e1|5 information network. such as is
commonly referred to in the art as the "Internet” or "Wrld Wde Wb."
cont ai ns merfacepmipee ussts may wansfiniefosinatios' abyuiwhencshlves, apeoduwnyrdag@ess. It is

wel | -knowp _i.n the art for .such sites to provide infor iLon far reading or
Glown oad PSR St PR o R 188, The St RaBd oDt stperonBis 42
- 15 i nt er feemespt whefeeordsaEISerliays, is wdbiolwniin tieramt Tie dealpnattd tikegsel ves, a
product order, a credit, card nunber, and the |like. The software required
to provi d8esSTead A FIERGEHS admigisiered byceluilingnnadraisisiratos 7 taidlves, i s
wel | KRowBodpridefI® cathbuter TRridQSkamas ef a%bk&fa%ongsépgera%aﬁaia}é&* S 1nvention
is administered by a fulfillnment admnistrator, and typically conprises a
conput er Precessing eaulipe reghesss semaniupienges simpdageoudy. Jb¢ Vinfilbograbl e of
processin i ple: . r | .1 . sinmul taneously. T
"ful fill ng#msgja% n}ssagggg%érfaqﬂg&%d;y%éhf g%tﬁll g%t% ﬁf)krrio é"aesﬁ)?%?‘ﬁél#%?-aﬁﬁe net wor k
t o proces sulfilnertedmirstragor midyee dhih-holsk kRPployadst thé sduiibiedworkay alRirdn i n- house
enpl oyee of the retail networﬁ or a“t,q'érd- party i ndependent contractor.
The ter m PFE PAPICRERY COMRFRT st PateaP Ty BREe almitigraas feleny @ hecAEmaTes
respongi begitfedFespbiRRS fir Pebe RO | e or
anything under the cont rBoI E%fﬁlgt hat B%ﬁst'ia??;gs %31(1: ggeéi)ﬂ?b%{gt mted to
wor ker s, padsgienentiol efoha gy s suchas bisinodlipaed p wourbosrprogiemores. The consumner
makes a rg&gﬁ‘?erg‘l&j[mrh_gmﬁ g{%cmcgys entering and transmtting to the

S on

desi gnat e e (a) nore sertal nunbers corresponding to the one or
nore qualified transacti identifyingdnformation, such as
personal i nfor nat?@%cé’ g‘@f&{%ggsc%%ﬁ[ﬁﬁ _mﬂ]ﬁg{ﬂ’[ B TEHALERY  can merely
revi ew t heransdeingtio thesiesighdaysite [ig) qpeioninoad sesial muinthtsscopregagiag i@u@nd st or age
system and transcribe the serial q)unber_ onto_an el ectronic form provided
by t he”deSPHARIEY Brtked Hepsacgps aRbiD) ddertityimggnfonppnan. Sud s PEpPRz)

i nfor mat i QifornSdieh aBsut ielohs i e TARE RABNEESor CRBRRIVHIRGS the RechBt | address.
denographic information, and/or the like. At a mni'num the identifying
issued by the point-of-sale data processing and storage systemn. and transcribe the serial

number onto an electronic form provided by the designated site. The consumer can also
enter identifying information. such as their name and address, phone number. e¢-mail

20 address. demographic information. and/or the like. At a minimum, the identitying
mformation includes enough information 1o identify the consumer so that the rebate can
be provided 1o the customer in a later step. Where the retailer already has personal
information about the consumer. such as through a loyalty card system or a warchouse
club membership. the identifying information may merely be a membership number or

25  loyalty card number. The fulfillment administrator then stores the personal information
‘and the serial numbers transmitted by the consumer as a stored data record in step 130.
The data may be stored by any electronic means known in the art, which may include the
same computer server on which the designated site resides. or may be a different,
interconnected data storage device 1o which the networked computer can write and store

30 data.
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typically comprises all of the items purchased in the qualified transaction, not just the

rebate items, for reasons as described herein later. To minimize the size of the file 1o be
20  electronically transterred. however. the purchase data record may be limited to only items

having rebate offers. Such a limitation requires so.ftware at the point-of-sale data

processing and storage system to identify rebaie items. such as the software necessary to

Issue a secondary receipt as described above.

In step 150. the fulfillment adrninistrator then associates each serial number
25  in the stored data record with a purchase data record having an identical serial number.
Thus. for each serial number wansmitted by a customer and stored as a stored data record.
there is a corresponding purchase data record with the identical serial number received by
electronic file transfer in step 140. The fulfillment administrator then processes the
purchase data record and the associated stored data record to validate the rebate claim.
30 such as by using computerized software operated by or on behalf of the fulfiliment

administrator. For example. the compuzerized software matches UPC codes contained in
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val ue of ainfinisiedsen wansfeas weheeansyngrabe eagh vijae of all rebate claims satisfied by the
consumner within the qualifying time period. The cash value may be in form of a check

made out to the consumer, a credit 1o a smart card. a credit to a bank or credit account. or
a certificate for redemption only at a participating member of the retail network. As used
20  herein. a “smart card” refers to a credit or debit card having data storage means on the
card, such as a magnetic strip and/or an integrated circuit chip. the storage means capable
of storing electronic data that can be read and written by a card reader/writer. allowing
the card to store. for example. a running account balance on the card itself. Such cards

are well-known in the art.

25 Because a consumer can come home immediately atter making a purchase
in step 100 and access the designated site in step 110. some consumers may wish to
receive their rebate as soon as possible. Thus. the rebate method may further comprise
the designated site interactively prompting the consumer in step 120 to choose whether to
proceed to method step 160 immediately or to delay performing step 160 until (i) a future

30 instruction by the consumer to proceed or (it} expiration of the qualifying time period.
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designated by the retail network or fulfillment administrator. regardless of the timing of
20 the other steps). In such case. each additional step 130 comprises modifying the stored

data record to include the additional serial numbers.

When the consumer accesses the designated site a second or subsequent
time. the site may automatically recognize the consumer after transmitting only a portion
of the personal information transmitted during the first access session. such as the name

25  and zip code only. phone number only. e-mail address only. or any other limited portion
of the consumer’s personal information as deemed necessary. During the first visit to the
designated site. the customer may be able to choose a username and password that can be
entered during subsequent visits. and thus the username and password may constitute the
partial information entered 1o be recognized. In such case. the designated site may

30 interactively fill-in the computerized form with the remainder of their personal

information upon entry of the partial information, or the site may prompt the consumer
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networks. Thus. a consumer entering an internet rebate claim for a drug store chain by
accessing that drug store chain's website may later access an office supply store’s website

20 and find that they do not need to enter detailed personal information again. This may
occur where the same fulfillment administrator services both retatl networks and the
personal informarion data is shared across both rebate programs. In addition to having a
streamlined entry process available to the customer for subsequent entries. the customer
on a subsequent visit may further be able to check the stas ot a pending rebate

25 submission. check their account history. or have a choice of other options.

It should be understood here that the ~designated site™ accessed by the
consumer may be accessed in a number of ways. For example. the consumer may access
the designated site by accessing a menu choice on a website of the retail network otfering
the rebate program. For an online retailer. the consumer may. for example. be

30 immediately linked to the designated site after completing a qualifying purchase. The
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administrator may compile a marketing record for each consumer. as shown in step 135

20 of Fig. 2. Each marketing record may comprise the personal information about the
consumer and one or more consumer purchasing preferences derived from the purchase
data records of the qualified transactions for which the consumer transmitted the
corresponding serial number in step 120. A “consumer purchasing preference™ may be
simply the full list of items purchased during the qualifying transaction. or it may be

25  information sitted from the purchase data record after analysis. For example. the
consumer purchasing preference may show that the consumer is a good candidate for cat
products. based on information in the purchase data record showing purchase of cat food.
This marketing record may then be provided o0 a marketing agent. such as a marketing
agent of the retail network who may then target the consumer to receive special otfers

30  related to products or types of products that they routinely purchase. The marketing agent

may optionally be the fulfillment administrator or someone authorized by the fulfillment
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issued receipts having serial numbers as described above. Also. similar to the process
shown in Fig. 2. at least one consumer accesses the designated site of a global computer
20 information nerwork and makes a rebate claim by entering and transmitting the serial
numbers of the qualified transactions and personal information to the designated site. The
fulfilment administrator stores as a data record the personal information and the serial

numbers transmitted by the one consumer.

Additionally. at least one other consumer may complete and mail a paper
25  form to the fulfillment administrator using a paper-form data entry method depicted in
Fig. 4. This consumer makes a rebate claim in step 400 by recording personal
information on the paper form and also providing the serial numbers of the qualified
transactions. The serial numbers may be provided by writing them on the paper form, or
more advantageously, the receipts or copies of the receipts may be enclosed with the

30 form. The form and serial numbers are then mailed to the fulfillment administrator in



the designated site along with an interactive data entry system_ perhaps in
a format nore wuser friendly to | ess internet-savvy consmcmzrqfsgne
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step 440,howhbe paa sanathetedf or mati on and the serial nunbers transmtted to
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serial number In each stored data record to each purchase data record containing an

identical serial number; processes each purchase daia record and associated stored data
20 record to validate each rebate claim. and checks for fraud; and transfers the cash value of

the rebate claims to the consumer.

Yet another way for a customer to access the designated site of the global
computer information network and to provide rebate claim dara in an electronic format. is
by telephone. Once a data record has been established for that consumer either through

25  entry of informarion through the global computer information network via a home
terminal or a kiosk. or through paper submission. the consumer may then make a
subsequent rebate claim by telephone. Thus. for example. the first time a consumer
enters information via submission through the global computer informartion network. the
customer may be given a customer number and a numeric password. The customer

30 number may. for example. be the consumer’s phone number. social security number. or



scan in nunbers either fromthe paper formor fromthe recej gt or. copy of
the receipt. The stored data record thus created by the ¥ o208t

adm nistrator is essentially the sanme as if the consuner had created it
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i nf or mat i 8GuUPrACIIWNIPES &idonurtenic pasgwordn theghsitmer rognhen placd afetaphateicall net wor k.

t he st h iven a custoner. nunber and nuneri ¢ password. The
custo(r:rlgr ﬁ:ﬂ? ggaﬁxgﬁe ors gatg@t&eﬁgmggeﬁswﬁ%? e CREHET ﬁ%‘r{sﬂgwt soci al
security mbaeentrie@by idepinch 2004 WO 01/ 20445 PCTI USOQ 25462 -23 the |ike,
or nmerely an arbitrary or neani ngful assigned or custoner-sel ected nunber.

The nureric passwalshns@t RahSHe@sirBheYeléfhns ABSHHTEY aOnedRfiigned. For
sinplicity, the, customer number and password may be the sanme usernanme and

passwor d GYBRPIFIACd SRIERESRE PoFessiph &/ SEMosAre LOHPRRIL kWY Brihet oficthat ster k, or
the custouRy hRvoiliane alted! BRAGHIPY fendtREPRAMRCAR] LRBASUREG, Ly USe Vi a
conputer and a nuneric usernanme and passwor or use by te?ephone. Were a
consurter ' §1¢ra¢tye cemputyriied wigphoapprocsssibgssiim the @isiosttumay beardsemgl may be
sent to tQe r..or the cust.gner may be contacted by tel epho to
orovi de. t RATER T feafibes, 4 R o B0 R LSS 28 b SROmaEe 1 pe

cust omer lamested data is received by the designated site. such as in the form of the tones

generated by the numeric keys of the touch-tone telephone. as is well-known in the art. or
through the use of voice-recognition software as is also well-known in the art for

20 recognizing spoken responses given by the caller. It should be noted here that the
Interactive computerized telephone processing sysiem may be directly connected to or
integral to the designated site. or may be remotely connected to the designated site
through the global computer information network and adapted to transmit the information
entered by the telephone to the designated site. 1n an alternative embodiment. the

25  interactive computerized telephone processing system may be a stand-alone system not
connected to a designated site on the global computerized information network at all.
Upon entering the customer number and password successfully. the customer may be
presented with a further menu of choices. one of which is to enter a transaction code
corresponding to a receipt from a qualified transaction. The transaction code information

30 s then stored in the storage device and processed in the same manner as submissions

submitted by paper or by electronic submission by computer. Other menu choices. once



a customer nunber and nuneric password, the custoner may tqeg Cﬁ{ﬁ@% a
tel ephone call to a predeterm ned nunber, such as a toll-fr r, where
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subm ssi omsnbesubm tted by paper or by el ectronic subm ssion by conputer.

O her nmenu choi ces. once 15 March 2004 WO 01/ 20445 PCT/ USOQ 25452 -24 a
custonmer has succeskefephing odserad alsh @e prisidRIEropI R ldRAoRARSWR s MRY

i nclude, for ex‘gr’rgl e lﬁﬂt ot Ijmted to, release of a previously-entered
set of qualiFt MR 276es Rhqme. o Sbkss Tor SxarmRle + heansyspes dewiag it medreeki ng t he
st at uss of quali WHehasP ERVinRARIYel § SRtk absipghAPALIR %qtéﬁ?elsﬁfeon’ changi ng the
password, or talking to a service representative. e advantage to using

t he cust offETSRONEHE ARioFuRisarfopthat echass t & merelesnenmieunifaniong &dveptharieg ent ri es

I's that egieshd: A8ebBll fhus SN JcfdsS ﬁ‘}eidgﬁgﬁa?e%hsﬂg lth%ggh &%ri]nut:)r%et or through the

interactive computerized telephone processing system. Thus. as used herein. the term

“connected” referring to connections between a user and the global computer information
20 network or through the tetephone systern means not only physical hardwired connections
but also wireless connections through electronic signals ransmitted and received. as is

known in the art.

In another embodiment of this invention. a method for electronic
processing of rebate claims may incegrally incorporate the use of a designated card. such
25 as a smart card. credit card. or debit card. Use of the designated card by the consumer.
in particular a card issued by the fulfillment administrator acting as an umbrella for a
large retail nerwork of otherwise unrelated retailers, may trigger automatic access of the
designated site on behalf of the consumer. Thus. for a consumer using a designated card.
the consumer may automatically make a rebate claim for any product purchased with the

30 card. Such automaric access may occur from the POS data processing and storage system



“enpl oyed to automatically detect the custonmer nunber given fhe_tel ephone
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acting, asyafa Prieegkéa for a large retail network of otherw se unrel ated
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2, and automatically enter the serial nunber data an er sonal
system transnmtmg a transaction data record to the fulfillment adrmmstrator in step 500.

Such a transmission may be part of the electronic tile transfer of purchase data. or may
occur immediately. at the end of a day’s transactions. or at some other periodic interval as
20 a sépa:ate file transfer. The designated site, having a record of the credit card number
linked to the consumer’s personal information. may then in step 510 create or update the
consurner’s stored data record to reflect the transaction serial number for which the
designated card was used. On the other hand. because the purchase data includes the card
number, the stored data record may comprise onlty the consumer’s personal information
25  including the card number, and each purchase record may be associated with the stored
data record only by card number. The designated card may then be automatically credited
with the rebate cash value upon processing of the rebate claim. In the case of a smart
card, the card reader/writer credits the card during a subsequent data transfer step; in the
case of a debit card. the associated bank or debit account is credited: and in the case of a

30  credit card. the credit account is credited.



information in step 120 via insertion of the smart card |£SS [ ryg)4
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at the de site to be credited to his card froma RSN QHS rebate
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associ at enlumier hthe mdilémomteadnnldatawm}emw@ @mS*}OCEﬁ}c aparchasrideia recpRé witBsi gnat ed
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products hﬁss‘?’%am}%‘“de%“irgn 1%? n(?lgl?d 1}12&8 %28% st ep&%i%@? bﬁ

poi nt - of - sabad@vahphioaess idﬁltg revoel that holds the consumer’s other information such as

name, address. and the like, the stored data record does not need to be updated with new
20  information as a result of the rransaction. unlike the method depicted in Fig. 2. Instead.
the fulfillment administrator merely stores the purchase data record and can associate the
purchase data record with the stored data record via the card number. rather than by the

transaction serial number.

Where the rebate offer typically requires only one consolidated rebate
25  claim submission per qualifying period. the rebate claim may be processed at the end of
the qualifying period, or the rebate rules may allow processing of multiple rebate claims
for consumers using the card (the particular number of rebate claims per specific item still
being limited by manutacturer's rebate rules). Thus. each time the card is used for a
rebate item. the rebate claim method may proceed in full. Furthermore, it may be
30  preferred to still have some degree of consumer interaction before the rebate is processed.

in such case. the designared card holder may still be required to “release” the rebaie
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PO Ty or e e ihen ey B0 iy sl niRRL BAREArEAGAIRAL =27 PCT/ US00/ 25462 cl ai m
ei t her by acsbngr the papee fdrormetbodsi nThy enmamdrogndi resuit@f dheceapsactigessii@dbount  and

request the rebate. |n.other.circunstances. | esi | £t © Provide
one group nymbser gnd DETSORY Information being HAGES storédt da%c&ﬁ v% al triﬂ_lé ta
entry methods prevents duplicate entries from being validated and allows

20  interchangeability and integration of the methods.

A particular benefit of the designated card entry system is that the retail
network may comprise a number of unrefated retail chains that can contract with a single
fulfillment administrator to track purchases using the designated card to automatically
qualify for refunds. Such retailers may also contract with the tulfillment administrator 1o

25  administer consolidated rebate claims via the Internet and paper submission as described
above. Thus. a consumer may be able to use his or her card at any of several retail
establishmenis to automatically receive refunds credited to his or her account regardless of
at which retailer the product was purchased. Such a card preferably may also be
acceptable for universal use as a standard credit or smart card even at retailers that are not

30 members of the network. as long as the retailer accepts the particular brand of card. such



custoners” who spend a predeterm ned anount of noney u5| gﬁ$+gnated
card with automatic rebate processing, while other cust E have to
make an affirmative step to release the rebate. The rebate redenptlon

met hod i nvol ving use of a designated card nay be integrated with.the

i nt er net - BEEAMAd/ or paper-form based data entry net ho®#€TUSMNESE#RN t he
stored data record for each consuner28ay be updated by use of the card,
consuner access of the designated site, or the fulfillment adm ni strator
accessi Ng,d s Abe /i AR RS CA RERAE AN GRS IS SOf DESCEVER®f BINBKY om t he
consuner. Thus, different consunmers particip atln? in a single consolidated
rebat e of CéUBFhayr thelike. aCatiernere restiviae anwastic rahpe slampratesing wayBusf

claimng PREch AL Gie il LaASESRS Aokl A3k BAL Ehetihlas LRGBSV eS el ther
via a hone ter ne onne ion an in-store kiosk, (I1) using a

desi gnat eplexﬂmgdgb:m offers,i jst srecade mg uansacaorpxa;aqualitgmgnraﬁsam:drrar Tl kephere a

consuner uses the designated card ualifie action, but uses a
i 1T or St COHBHFE TR RUAR ViR S ATy RGHGA £ 08 % LS EP A e
CONSUMEr ARy e @ triiBachiBh b@al PHETAGH Wit thé Refdhig ad@baduaforedhlg, aRsact i on
via internet access or the paper form nethods. The conmon end result of

t he transeQsiBer %@rhaalmcemiwmy taﬁhppp%rpﬁiﬁﬁalanli&ﬂ?@ﬂhﬁﬁ photie ppihBetepdred as a

stored dap ngo%% it or YRS S Bom P ¥ HELAGHR ph&VENt S dupl i cat e

entries frombein ter angeabi ity and integration
of the nethods. t| I t ystemis
that the retail pl?e Of%hléa% IEQ 5&3&5& mg%ﬁr%n%gﬁ‘%%gh&g ééctg Jf’acgmsbgtsgﬂ%ltéchal ns

t hat qan mnhnm&ienwm’ﬁmalrmmbﬁwhémlnblrbtbaltmnm adapurtiskedt Oiiust bechiisache

pur chases usin th desi gnat e rd to automati call alify for refunds.
Such ret a?‘F‘é’F@ﬂ gqeggma BRF?IEFEFS\R?&‘}‘?“W’%WIW?’ H%%“ gaﬁi‘fﬂr rator to

admi ni ste u&ﬁi&%@ﬂrgﬁb%@lt{c@a%ﬁmﬁdc%hﬁﬁnevhﬁy%l%%rdaaéreﬁhﬂﬁﬁmalﬂéh pager subm ssion
as descri bed above. Thus. a consuner nay be able to use his or her card at
any of sevmeras-agadgripapesdompbassh Aeaesrt Bedadonsd thuaMeynarkBg vecoref unds
credited o ccount regardless of at which retailer the product
was purchasgg; %Séﬁﬂg%étgrd preferably may al so be acceptable for universal
use as;.a standard c ar t el Serd not
msrrbeflg of the net V\éll‘%ghé a? Es &qﬁéjdtgég &e‘?&eagcd?oi[ & Strg%‘g[a%ﬁf 2';?%:_ul ar
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members of the retail network. In this way. the need for a consumer to carry multiple
loyalty cards may be eliminated. Furthermore. the credit received to the designated card

20  or corresponding account is usable beyond the retail network providing the card.

Referring now to Fig. 3. there is shown schematically an exemplary system

2000 of the present invention. System 2000 comprises a point-of-sale data processing and
storage system 210 adapted to process purchases by consumers 200 and to identify each
gualified transaction with a serial number 225. As shown in Fig. 3. consumer 200

25  conducts a qualified transaction by making a payment 205. such as by cash. check. credit
card, debit card.smart card 292, food stamps, gift certificaie. or any at torm of legal
iender recognized in commerce. System 2000 turther comprises a receipt 220 issued to
each consumer by point-of-sale data processing and storage system 210, each receipt
comprising a record of serial number 225.  System 2000 further comp{ises a global

30  computer information network 230 having at least one designated site 240 connected



CLUB(r), -or the |like. Custoners receiving automatic rebat% clahgbgrocessing
may thus have incentive to use the card as often as possi C % if the
consuner i s unaware of pending rebate offers, just in case the transaction
is a qualifying transaction. The key to a consumer getting a rebate via use
of the céW@P”W@ﬁéver, is that the retail establishnent Pﬁﬂgﬁmgﬁﬁ?e t he
transaction serial code data with th&fulfillnent adnministrator. Thus, the
consuner also has incentive only to shop at participating nenbers of the
retai | nahevewland adidpuesl tpreveiveidag froncée pluvaitf of caneinaird, ahsditofdyeade part of
the retail network. Use of the desjgnated card tri.gger .a purchase data
record t FOBBUNEERPMPRSING PR GT JRYTE £ %%F&ﬁﬁtrﬂuélﬂfﬁegﬁ Saé’%)&‘% %ﬂé’lﬂgo?f’g rebat e

i tem vas jpiataRaseHour R Sons8GAURR | ddBsunter 900 &dn Rbdss BeigARaeRe DBY be
collected for consuners using the designated card, the purchasing profile
col | ect edhfoggh glehs! compugninformaliobeetypis2d8 5o thiahhe ¢ B My ¢nisy 2Rt e

i nternet- r B r n

ar ket ng B o seR B Rt B bAR Rl Kol HRoAD ma) ek ipoil

desi gnat e280an anly humbke loif ways rsuchnas for eaanoblel vit a-comptitey, soett dsodcomypsiter 288

col l ection of, purchasi ng dat nd processing rehate cl.aing via. | oyal ty
card, is lpragd 3hRe 1§ F‘&ggf &gr ga,c:aof)gxeémla{: A1) 30 1 Stopekiggk (?rPd'gwg%jeyond j ust
the nmenbgs srepfii {ddRorkebAiih aNQtMBAk237 dbnhddied taY indrA@ivBREEpifized consuner to
carry multiple loyalty cards may be elimnated- Furthernore. the credit
recei ved telgphane paessssifgatyelemddBd or correspondi ng account is usabl e beyond
the retail network providing the card. Referri_n% nowto Fig. 3. there is
shownl&chenat i cal | PysamEReprpirtieycampiiseman ekggonip atasorigesaé MCEIViRgent i on.
System Zoge%ic%%%rférssggrir%pgér)'% Etéx;eg;dh%?!ec%rcg%ta& iBF 9%8831%%&?&%& JAgge system

210 adapted to process conisuners to identity each

qual i f i edddsizamsdeitd D10 amdtah elecaetic dira sunpe and2Eeivids dehioyiz60i fior facgving,

consuner 200 conducts a qualified_transactign by maki ng a,paynent 205, such
e by castit EHIEAT QREaNE TR 95| OIOR e SREPIOLERTE 90ME0d st anps,
gi ft certivienpd®. Pévide2s@and 0MmeS bd REahke dbARder sEOAPRIFIZEY drinegaTer ce.
System 2000 further conprises a receipt 220 issued to each consuner by

poi nt 1of - BHensoacsinploelesmnitylamiprageord gecebyra davico1 The eronie il pt
o RhE Pl DR Al MO YL A0 UG g s
240 conneddsixpadd piaiuch 2086 Hukibrd Ha@0dettd in2RdRGTEnkBO0H 51dbRumber 225.
At least one data processor 270. such as computer software located on a computer,
associates each serial number in each stored data record with each purchase data record
20 containing an identical serial number and processes each purchase data record and
associated stored data record to validate each rebate claim. Devices 250, and 260. as well
as processor 270 and/or designated site 240. may all be integral portions of a single
computer or server, or may be connected parts of a compuier network. Such a computer
or server may typically be housed at the offices of the fulfillment administrator. or may
25  be operated offsite on the fulfillment administrator’s behalf by a computer service
subcontractor. or portions may be located at different facilities and connected together
either through dial-up means, direct lines. or the global computer informarion nerwork.
Storage and receiving devices 250 and 260 may include disk drives. tape drives. CD-

ROMs. or any other means for storing electronic information known in the art.



thereto and adapted to receive data fromthe plurality of. cons rs, the
data for each consuner conprising one or nore serial nun%cg‘%agal ified
transactions and personal infornmation about the consuner. Thus, consuner
200 can agge signated site 240 through gl obal conputer information

net wor k 2&8’@%0‘{2&& he or she may enter and transmt thé’cgﬂjfsf’%s%kunbers and
personal information. Consumer 200 me -access network 230 in any nunber of
ways, such as, for exanple via a conputer, such as a conputer 233 |ocated
at the residence ofSysemkpb@eko ofay cheprieresdaregrocssoa 28 forshenkingktbosk 236
provi ded _b retail n rk, or via g telephone 237 connected to an

Phter act | U8 HARESSFE QB0 B SISGRLOSBrOEON hYDEG SUTPHESE Sa§EtTem 2000
further crifEd SRiSopafcdlif @le At GocdRbRasSdie R0 1cRiRes 250CAH Y60 JandGRYdes8r 250 for
storing, as a stored data record, data for each consunmer as received by

desi gnat ed7Qsiof &1ay bg opgrgted by @l remetelyripeatedathisd sarer aBata resessec 80may devi ce 260
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at | east faginiahes ety Praeslieh embagch purchase data record includes
transaction serial nunber 225. At |east one data processor 270. such as

conput er sof tware IRgakedy R 2000QUTRIPHEs 2 rASBOGVRED0 SHCHanS R dunber in
each stored data record with each purchase data record containing an

i dent ilBal casbvplap ohtheebarpgiaing e desoasmsac hssigvehiadae dhatteanplecdvite 298

associ ate ' ' v ces 250,
and 260, - SRR GBIELEEN ok St ok ERICAGRBHA ot Bt PRNLEES, P,
i ntegral pentbandaaf may gienghemadotly utagsieothe sashverhe consungy inenedomect ed

parts of (X0) ter twork. Such a co r, or. server may typically be
Roused at TEHSTDAIEADOGF ORI F FREHE 23RS D Srbive dOpto) CBODpar at ed
of f site oRaviRecdshihvhiut bitembard 0ol MorSdrédinyl the siaghadrfl vath tBe ERANRILE  suslehyi ce
subcontract or, portions may be |l ocated at different facilities and

connedfed alcé‘ﬁé'ﬁgf{ﬁf" wIggT 294, showngu §ie- di lnIcompupieaion widh PR syIamel). or the
900, OB T RAPSTRRLOBRLIR A oL AR 65 0l kg 200, o
storing eb#etsrtyn¢oordindtedt bt progkamwvihe cash thlge aray be tandimerhio 200410 01120445
PCT/ USCT %V?l%GC%D ih%g credit the consumer from the point-of-sale system 210 during the next visit.

in the alternative.' card reader/writer 294 may be in communication with home computer

20 233 or kiosk 236 such that the consumer may access designated site 240 via either the

home computer or the kiosk and receive the credit. In the aliernative, the means for

transterring the cash value may be in the form of a credit of funds to an account 298 such

as a bank account. debit account. or credit card account. in the form of a physical

embodiment 296 such as a check or gift certificate mailed to the consumer, or in the form

25 of any legal tender known in commerce.

In accordance with the method described above, system 2000 may further
comprise a paper form 300 adapted for consumer 200 10 write the required personal
information upon the form and enclose the form in a mailing 305 aleng with the one or
more serial numbers to a paper form processor 310. The serial numbers may be writien

30 on the form or enclosed on the receipis or copies of the receipts. and may be encoded as a



System 2000 al so may conprise a data processor 280 for C@%@é@ﬂ f'Br fraud.
Dat a processor 280 may al so be located within a single ¢ B server

or housed and operated in the same |ocation as site 240, devices 250 and
260, and r 270, or may be operated by a renotely-located third
party. Da%oo%r ocessor 280 may conprise any conputer harﬁéﬂpﬁmﬁﬁﬁ?or
software known in the art. Wiere the ¥raud- checking data processor 280 is
operated by a third party, an electronic file transfer of data is nade to
pr ocessor ba&8@je omhthe receipadbrumpes Pajee fatat @roceasvd 31 @&t sucinss the fidfidmnénti ndi cat i ng

any fraudul ent or tentially fraudul ent entrjes. Finally, system 2000
compr i ses FURIACE 10 N ARSI PHIE e BRPGT PGS PRECOLESHIE LR t he
rebat e cl gipg®f hetombee SARGUARRS, e &R oMRIve rﬂleﬁsa?er 13rm R @0SFebdipid @Yd £8er290 1S
connected to processor 270 because. for exanple. the conmputer software that

val i dat esand Henspiishe pereqna] informgtianang tha tesalarambars g designatetlsite 24 cash to the
CONSUNer iglha$0 [ ; : t card 292
adapt ed to%r ecg(?\egesqge ?%@‘gﬁﬁ{’fﬂfﬁﬁﬁmﬁﬁﬁ‘ﬁg@%‘g v%?%getg%%r%gé%rg 294 for
credi ti ngas $lewamaiFig. Gaditeati t h t he cash val ue, such as a card reader/witer
294, shown in Fig. 3 in comunication wth POS system 210. Thus, for

i nstance, where smalt shanit bk Parenaxhathiee wreeedi inechtian dffee lmang Gelpfitd dver r et ai | er

who offer,s the caardi nated rehate program the cash val ue may be
transferrgﬁsﬁ)‘ﬂf‘ﬁg CRIIT [AEr paLY tgﬁgﬁtgﬁ@di e‘l‘ﬁ"ere%‘ﬁ%’dﬂﬁg/cﬁsomthe

poi nt - of - etk Falmb 8N Bolddnthdésseirdrh SeveaX wedlisSb b markPoftdags. ahtQnRa dnye, card
reader/witer 294 maiv* be in communication with hone conputer 2 or kiosk

236 sufh thedulfilimeng #torhds alieadygeceived itherpiecaranis iffietranster of purghaskier t he
honme conp 3 [ ﬁmﬁ j t C j ekl erhative, the
means forﬁaﬁﬁgﬂ%%@gflﬁg&tﬁ e gggthﬁ\% %galrr@gn bgé%ﬁ%b%rﬁééﬂ% %‘? m o‘P&rg L{(l}"?edit of
funds to ahecheembncutdBBsaswealay ti@siag ibagrkived oduntin thdehblyt dedaydeiore receipt cr edi t
card accoun in the formof .a physi.cal . enmbadi ment 296 such as a check or
orre Sere oY e doBolt siiTic 1B BRI by T RrrBr RelHE Wi rega

t ender Knouwuiner QAR EREiting BaBCLOMGARNSE ereditichrds bRy Wetun etk @Re Ghy hegeabove,
system 2000 may, further = conprise a paper form 300 adapted for consuner 200

to wife {HeMMAQHisB¥aHEr sonal i nformation upon the form and encl ose the
formin a mailing 305 along with the one or nore serial nunbers to a paper
f orm processor 310.Berusedis ingmern tkphenceandisardapased merherds comprisonan or
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entering data manually. Although in one embodiment, the method still allows for some

paper based claims. the number of paper-based claims is minimized, thus greatly reducing
20 the staff needed 1o process claims. There is also less cost to the consumer in the
avoidance of postage, envelopes, and optional photocopies needed to submit a paper

entry.

Another benetit inherent in the elimination or reduction of manual entries
made by the fulfiliment administrator is a reduction in data entry errors. Although an
25  individual consumer can still make an error keying in information, the consumer is more
likely to catch errors upon review. as the consumer has only one entry to review. not
thousands a day. Furthermore, data processors transcribing data handwritten on paper
forms may have to contend with difficulty in reading the consumer’s handwriting or even
with a language barrier, as the relatively cheap labor required to make such processing

30  affordable may occur outside of the country and/or outside the native language in which



-31 barcode on the receipt or copy. Paper form processor 130, gt%@h as the
fulfillment admnistrator and any associ ated processing éﬁé‘i" @ such as
a barcode scanner or other type of automatic codi ng nmeans, then can
receive the paper form and/or receipts and enter and transp e personal
i nformati 8’9@’&@"? he serial nunbers to designated site Z%VB%BQ?‘{?? access to
site 240 may be through gl obal conpu®r information network 230, or, as
shown in Fig. 3, direct. It should be apparent that the present invention
of f er s nahy rdbereefdims onyieae. Neihes pf thesa ppbblerheisprésent vt intle@eebasepor t ant
benefit is that the tine, required {o rocess rebate clains can be
corrpresséﬁleP]?%béﬁge?ra‘f”%é@%grqbﬁwﬁ%{?ter of days. Assuming that the

fulfillnment adm ni strator., has.al ead%géjec& ved the el ect ronidc file transfer
of purchase data BYSo FRAitersingac FEhed ResIRTEPY PRL SU8Y R AFAURIMLEr s and

personal ¢afialeRPickiony. BRGuseGheEKividhal RAaIGIINTERGOSEOE qakifiel Bendaicn i s
recei ved, wherein the only delay before receipt by the consuner stens from

the mei| atelniges.a friudslenTioneimes gyrehiusiTBAMEIETE GytRitenioleliRgFaBuch as
crediti ng, Bk \@CEPUN SodQerli il £ADHS. SNIOG Heal BDSRIR AR AS e
e te n

informati OA TS T el eased. cause € 1 nternet-, ephone-, and card- based
met hods caumbier $ssusddoy PO siatenstiapsn it the pe inals grarat dopgtremensiofgems.n

elimnating the steps.of opening nmail and. entering data.mnually.,Al though
in one eﬂﬁglﬁ‘i“ﬂgﬁ??m ‘ﬁé“grf"erteﬁﬁg%gﬂl'l TERPTORE ?I{S&rsugéw&g ‘B&E’&P aﬂﬁ%@%%&l ai ns,
the nunbepe REnTRAG hased flnMeFBt s wahdbitnZ hen i iCongirRatvere fedtsiang t he
staff needed to process clainms. There is also |l ess cost to the consuner in

the a¥oi tarsbeskand theatrayen he iom|agprekavingsheckppibapth 13 ReRsBEEHFEL Eneeded to
submit a popy thes, | ialARE! 8Bk biket Bt @ SlNldnRiec0r
reduction o ﬁ%gnagg{’ﬁ%orﬁeﬁr}gsﬁgﬁg eﬂ@w{qﬁe Tu f?%tf rrer?t admnistrator is a
reduct i onimtnthd dtaad ehdcking elarabass forAh¢ hexugtmean i ndi vi dual consuner can still
make an error keying in information, the consuner is nore |ikely to catch
errors upon revi ew,Beasust bethe ansipurerzed agtuondfythomethedt they cansumevinainpe not

t housands day. Furthernore, data processors, transcribi dat a _handwitten
on paper  HbHHEAAERAPECR G Wi R WAL WY FAB) £ DRAY T 9 RS A TN
consuner’ tehRBEMdd 4iRY T de¥SilredWit Nupdn k@B sage Heabhiugler fraf Whaevee! ativel y
cheap | abor required to nake such processing affordable may occur outside

of the conersenl ifenmstionistrequirsdt ¢ PRt EstHheheayelling heweime e¥afth 2004 WO
01720445 E&y &Alsa%s%%é]i‘pgmered so far, whether that data has been released for the next step in

the method. it it has been released. at what step in the method it currently resides (fraud
check, check printing. etc.). and on what date. for example. the check was printed. funds
20  were wired to the bank account. or funds were wired to the retailer for updating a smart

card upon the nexit visit.

Another added benetit may be enjoved by the retailers and the fulfillment
administrators. who. through the use of this method of rebate fulfillment. are able to put
names and addresses with purchasing patterns far beyond just products having rebates.

25  without requiring use of a loyalty card. The ability to analyze purchase daa to create
marketing lists of customers with particular purchasing habits. makes the rebate process
more profitable 1o the retailer and/or 1o the fulfillmen: administrator. through the ability

1o market the customer lists to third parties.

Retailers. the fulfillment administrator. and even product manutacturers

30  providing the rebate ofters. may also be able to access the stored information via



-32 the rebate clains originate. Neither of these proble r nt with
i nternet-based, telephone-based. or card-based rebate crﬁﬁ@m‘ﬁ %§§
retailers using the nethod of this invention may enjoy a reduction in
fraudul enty@gthlkt y. Because the individual serial nurrbc;ﬁ fs&rfzsgﬁgch
qualified transactl on are unique, a #audul ent consumef “CARNGE ] ust
manuf act ure any aut hentic-|ooki ng castr tegi ster recei pt and successful ly
claima rebate. Simlarly, because the standard serial nunber issued by
POS syst erftleRIRBMWF 1 slohel campuies nioTggtiemuasverl telanalyrg acitivrelaiedfto heens.

consumers i E[rSrg;ﬂ d ng to
claima re?déaeggf\%ﬁ IImc i lt%vg dgkgéﬂ %e&glg gééqtgtﬁqzlﬁ%a c@é} oﬁ%t #mp ér’;dnsgcti on.
Even if apmﬂusunamtamrrer hay haareenubhadumerihasrmaawchnﬁlpesswb&i for enityhevert em af t er

havi ng ch n- hand, that consuner Cﬂn be |den i.fied as s neone who has

f raudul ent In{:eln%ﬁtﬁ% Or,d PURSIICLUSIREER 1 ?%%as%"éﬂﬁ BY DAY &¥¥d™ i nto the fraud

checki g d@é;ﬂi@w&hit@no\wmammuﬁcm@f ac&%@&Mﬁﬁmﬁﬁndnh@gﬁ&ﬂ’%%@%&@%ﬂl@ ure of
t he net hod. the consuner able to get a status ec his or her

refund cl é’if’?ﬂsém’%BW?T%FeEFSS’/){OTrFEfF‘l’éPa;HWMﬁ‘SIFﬁg’aﬂﬁélaﬁmémed'rb‘t te. The
desi gnat e for sonal

i nformati g?lﬁkﬁsagﬁéﬂgﬁgl}e%ﬁcbggﬁleztpg%eggeggggzdﬁg{eéhe% te?i%r?ar%th% ﬁ%ﬁ%onsurrer
exactly \mdiaddie&s%'s digsofie eho éta‘teesubnmt&d efigies forhiet hanfichatr’ OabduchaThbeen

rel eased fotr t he nex iy 3& hg rT%lt hod,.if it has been rel eased, at what
step in t RENEHRS Eﬁﬁe Godes; QY mE o ACCeESR MHOTTAOR O FRPPRE i ng.

et c. ) . 1andelgiad \what rdﬂét&%ftefs%bxﬁm%ﬂfﬁélﬁed fohBeif g kesw@BshlehNt BEb fuffliRes; wer e
wired to the bank account. or funds were wired to the retailer for updating

a smart PSRN maydhae aqcess i iRormeraR A reperElasg e Al rebaisyotises tonj oyed by
the retailg@rs.pReikRe fulfillment admnistrators. who. through the use of
this nethod of rebate fulfillnment. are able to put nanes and addresses

wi th purchasing patg j : wi t hout

Fequi Ting use —of o Toa e asn SRR ieRbe ity BAN WA= RABER L1 2010

create nenddash enpt fo the somﬁmcrus:nmmgss Mrtebseqbaafbuatemldms 1pmnslaahpi1mkgaséradm ts.

makes a ess l e t. ret and/ or t the
ful o1 PPt 6Bf FRRaseTHaralies of et arfape el d et Gre

lists to trbbatedfuffilithdn®S ThiR@icadabecihiTebatd Qaifnd lbinbins® aith agmhsakst iat or and even
product manufacturers providi ng@t he rebate offers. my al so be abI eto
access t h@ S BFRYIIQTBHARPTOpIdeq Alzput EAChSPRMMLD GRCTA Y DT ef the

consumer information gathered by this method.

s

In addition to the method and system embodiments provided herein. the

20 invention also comprises a computer program product comprising at least one program
storage device. such as computer software. readable by a machine, such as computer
hardware. tangibly embodying a program of instructions, such as computer code,
executable by the machine to perform the method steps for processing a product
marketing rebate claim as described herein. The invention may comprise a single

25 program storage device readable by a single machine. or a plurality of discrete program
storage devices. each readable by a different machine. the machines being linked to one
another. Such program storage devices may process the transfer ot funds to the consumer
by directly electronically transfer funds to the consumer in the form of a credit to a smart
card, bank account. or credit card. or may merely print a check or certificate, which is

30 then mailed to the consumer.



33 PCT/ US00/ 25462 t el ephone or the gl obal computer infor i,on ;@'éxvork to
anal yze activity related to the rebate offer. Each part h

different | evels of authorized access. For exanple, a product manufacturer
may have an aIPFhanurrerr c usernane and password for entr;i) over the | nt er net
and/or a cust oner nunber and password for entry 2 el ephone,
that allows that nanufacturer access 3o information regardl ng how many
rebate offers have been processed for their particular product in a
particular time fra@should@so BEBBEeRIZEAIhEY aliiBYehAths OarlfRs alkiddl Besteb@ ve, Via
the Internet, a data file listing the nanmes and addresses of people who
have subrhereiadhasnbeandssoribed prmamy Ko use i FQEIUNSLQs) Wil eRe 2ppher it ai | er may
simlarly I t reports
el'atod | SO0 fePORERD. ERHERuRe A b UATLAF CARRoLA, bLCAITRES Pl

establ i sh pmabssesTh'Ethsuim‘iisl rhose bisic fadmi lrhe SIVBmianrcompyrsdsal\melhmhbs srthmsing

|nformat|on and1 orts. rel atedgt}o rebatﬁgoffers f or. d fﬁ’Ch

retail ers? TERaRGIfiY CQmpLisipg Tecepyn @SFOQWT tuifi'Bﬁfm%ﬁBFleC& Wt Wt he fast
t ur nar oungrang@@sbn cﬁﬁﬁlgﬁﬂﬁdh th©rdbbi ieANFAdRIchaRBCAAIBYEBattKi6g Gas eslicvabat e
clains, increased purchases of rebate itens, and i ncreased patronage of

ret ai | er s adiRRAEG¥G CoHRiniAg b godsrand Hredist phAERAte BIPARGI? Purklaased. @S PEAVIder| nent .
The incr °89 Ghd ﬁblﬁtgﬂﬁhe d5aPrdlRss "gggt&ﬁd ™ tindabford BAKSREE maf be r)é&@reb@s' ng

i nformati onh provi about” eac nsumer, increases the value of
consuner ivid @resato oplohatdompeer blyortdaum syetlem@y redepdadiol ori tbmugh)amleplrtet hod and

system enmbho ts rovr ded h r nventr on rises a
computlr SO AR B S e A% kB e B B devi ce.
such as capgped, F by qfﬁégarrﬂmlurgeardﬁbimrbmnmmqhe Bensa&ionitend codypuildilso
hardwar e, tangi bly enpbodying a programof instructions, such as conputer
code, exé@ﬂt‘&ﬂld@lwtqdh‘emﬁlﬁé‘rﬁ“ﬁé“ﬁ oW aYIgRtARt the INRIR| SORs R RIOMSET pr ocessi ng

a product 53@ ﬁ@a&@m% | 8k Rrfer &m%ea%%ehgé%mdeagﬁwu%%&uon may

conprise a single pr gram storage device readable by a singlée nachine, or a
plurali ty timumhyﬁmrpeo@sq@d by ralata r&mgssagelwm‘esg toeepeh enedaiebl saviby yei

differ Jmachi nes bej to o e uch program
tor agh AT BRseep PoRREPrprery Sndya CHE ph s00E pf RS e b B
directly erl:@weﬂcusua@ﬁiﬁmedtﬂoaa&ﬁerocéun@&qﬁ@mremaoeﬁmﬁumwrpnsmdsteﬁ:or mof a
credit to a smart card. bank account. or credit card, or merely print

a check oPOSEHiWhern? gata RICESSOR @n Fad g aRIEige daas ¥ '-E‘Hh‘é‘@r?r’e‘f) A BEXECHAr ch

2004 upon the command of the data processor. Document processing equipment for providing

such process steps is well known in the art.

20 1t is further noted that certain retailers. such as membership clubs. have
identifying information for each consurner on file through the use of a membership
number or loyalty card number that is always incorporated into the purchase record at the
point of sale. Thus, such retailers already have all the information necessary to
automatically process a rebate claim on behalf of the consumer without any further active

25  participation by the consumer. This is also true of the embodiment where the consumer
may use a designated card such as a smart card, credit card, or debit card to effect the
sale. Automatic processing is distavored by retailers and manufacrurers. however. as
there are certain advantages to making the consumer actively request the rebate.

Generally as described herein. the siep of requesting the rebate occurs atter

30  the purchase has been recorded, so that the consumer can affirmatively supply the

transaction serial number along with his or her identifying information. The step of
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t he vari ous net hods descri bed herein have been describe i % for use
in conjunction with one another in a conbined offering, each nethod nay
stand al one and still provide benefits over existing processes. Thus, in

its nost WRH45rm the invention conprises a nmethod fbBFVBt%E&%ing a
rebate cl ai mconprising receiving frdh-a consuner the transaction serial

code of the transaction during which the rebate itemwas purchased, and

then mat chighgihd e reiemud bildo oétufl Bfospecady beforenhepuichiage ishaide opde and t he
i st of rebate products purchased, as provided by the point-of-sale data
processi néjmtancansly WHE the Ruyehaes. ihgIeveE  Pathe CORFEMBLAFCESEng a8 WepHigd foTyi a access

to a gl Ob%%@gma %fedaﬂg%gﬁigirﬂéh@%&teﬁ%, BY irks@h@P PRRenRlonky M Iriah. a conput er

such as a conputer” or a kiosk, via direct telephone access or direct
conput er Suchesmgthod sl retainrtpe rdvaniapé efrequiringamafiirmaya sgp My ike t he
transactign seri code coul d.also. s t esi -mmk | address

W hous nEUFIRET g F RRSREL rrafim e & b ol SR ORELER i IO

met hod napuiaRask Uiht beisumshmag agrddy edtbrchitiorechen idepiifyangiigfoahaibnashaaad t hat
may be processed by a data processor w thout hayving.to_open envel opes,

savi ng yefncaRgTshigusbshorHrsisngsq %%r‘i('i)ﬁbmﬁ%c Sgred reg%gﬁs PeaFls may further

be adapt ee'?rfa 1496 thE 86RLMEHs R¥énA iR RloRHaRAThE 8% HeRiRGASEAMNEe BSMInARENT tO

automati ca position the postcard where a data processor can read and
ent er t hepauivet, fonwtiichheawebaelesclaimed next card upon the conmand of the data

processor. Docunent.,processi ng. equj ] . or.ovi di . QCess steps
is wel' known in th\g%glrret.ewml?asse ﬁﬁfrh? %ér?énﬁgeﬁ éﬁﬂtc}%}éﬁ*rggg%t%‘?ﬁﬁ?pgggl ers. such
as nmenber sé¢bage i€ klabsed. Hervexambiden t ipbint-ofysalendans pratdssing Sisremeaalbricknsudgrer on
file through the use of a rrenbers;’ié(g, nunber or.dl oyal t%lrcard n}é{)nber that is
al ways i nEFEBFANIEE hA{ertREs3HPTE MG IeoReEy M dLy Ing,ifgmation dbopt, 1 g,
such r et aighLIBs@hdr@ A% 28 Mean@hberdiPminiedy. MPius Ofhe PERBSS #dprd @ar jaut omati cal |y
process a rebate claimon behalf of the consumer w thout any further active

parti ci patiapsferssd bheleesrnnin fthe ransfey igclpdes gf least (D the igentifyiee BIBRIMENt wher e
t he consu e j - C.Arl: : : r edit card,
or *dont - CirerrRting REw AN AhE i Rl HertiiEdhiodbe Sk WBlimdid lod £LUC | (00

retail ers parsiased by fictomsena. however. as there are certain advantages to
maki ng the consuner _acti vel

herein. the step of F?‘éﬁh‘ﬂ%“t‘%ﬂ{ﬁf uga%%i@%%%gcgggﬁfggidﬁgﬁé gésigﬁ%tg‘gﬁ% ﬁgglebﬁgs
been r ecorfigfher $OmEMBLrsHih QBB SHABhitGRMuiatiE PRicks¢dk o SléRales WeR as
simultaneous automatic processing of the rebare claim. The difference between such a
20  rebate and an electronic coupon is that the rebate is not taken as a discount from the
product. but rather provided to the customer through a difterent medium, such as a check
or credit at a later ime. Also. the processing of the rebate occurs as a different step than
processing of the sale. Thus. the step of recording the purchase comprises a separate step
from the step of recording the rebate claim, and a purchase data record must be created
25 by the point-of-sale system for subsequent matching with a stored data record
corresponding to the rebate claim. Although the systems for recording the sale and rebate
may be physically located in the same place. each system is typically at Jeast a different
software module.
Each stored data record is associated with one or more corresponding
30 purchase data records having identical consumer-identifying information, such as the

membership number. If no purchase data record contains an identification of a designated



transaction serial nunber along with his or her identifyi i n cblr0 tion.
The step of 15 March 2004 WO 01/ 20445 PCT/ US00125462 - 35 &gl}f:?r@%t t he
rebate may al so occur prospectively before the purchase is nade or
si mul taneously with the purchase, however, by the consumer accessing a
website, WRIMEBNpl e, and view ng advertisenents rel at ®ETUSHISE62 | nst ance,
“internet-only" rebates. Such a nethgd still retains the advantage of
requiring an affirmative step by the consuner. For a consumner to clai msuch

a rebate before or sipultaneousl.y. w. t he rchase, the. consuner may

et ol y on PR corismbnie |ERE RN ' hlmhotitn oF e PERGed RO REAEC, T
nunber or s@eRl e etec s chbid Bifer s prodestdios that paxdudl. i3 dabtepurchizgaisatbd

conpri si ng the caonsuper's identifying information and an 1dentification of
the desi grathednerphestipumsr. Hharaaqting sqriah BYIBber ds Rt Recrstary (AHEPUBNt he pur chase
of the degirgaablydupdiR QGFAkifg dlbbles) MheMREPELS 1¢6rd 8RR @rleSponlimped, for
exanpl e at a point-of-sale da%a processing systemat a bricks-and- "nortar
retail ér, purebasegiawrrecard psseciated therpwiib areniben proressedgo vhlidaiectbe rabisgiclagm

| nf or mat i %Hdﬁ%ﬁﬁiﬁuﬁ ogf%?er%’@éb'ﬁ&% c&?ﬁég*i é&sfe%g?&%%ﬁﬂr&.”w@ﬁa@- Thus, the
pur chase recor At 1St T anst erre %y el'ectronrc Tirle 'transter includes
at | east (cldmédgriordeie shleinyy berihalidmtd affer a@redespaingd dge toefdogrageasuner,; and
(ii) an identification of each designated, product ur chased, by the
Conbunr . B0k st 3wl R CHREH 1 SREShAR HRBH B9 SO the

desi gnat eQdgifibRhl affitiagve Qp WRHIIR QIcSIMiR rifd HRET whERY thetohdudie® nithl HARML | C
processing of the sale as well as sinultaneous automatic processing of the
r ebat elfc| #censs thadedgratedrsin aed Povide am insigadiion ¢ dislepse” dbpipraeeseadderatdni ¢ coupon
is that the rebate is not taken as a discount fromthe product. but rather
provided to the custoner through a different nedium such as a check or
credit at a later tipe. SO, rocessi . h t ccurs as a
different step thaner%Fg@elgs}nn%Q%?R?%%g éﬁ%ﬁ%&t@&ﬂ%ﬁﬁ&%@ggﬁ%ﬁ& rlé?egéordi ng

t he pur chasentoniy iet fBthehefadoRL, earséftier minicoonsthalifidatipnsaherewc Oftidsang t he
rebate clain, _and a purchase data, record nust be created by, the

poi Nt - of - SRIUICAIRRSHF fPe CFTICH 32 RENHERCHPAYS VNN A0SaRRf BRPEsTEcor d

cor r espondiNgibPad REfdrBLALR Hheided citdhough the systems for recording the
sale and rebate my be physically located in the same place. each system
is typically at |least a different software nodule.
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ach. store ata record is associated with one or .nore corr ;ﬁggshégg

pur chase data records ‘havi ng identical consuner-i dent i fyilﬁt‘:]\():I tion,
such as the nenbership nunber. If no,purchase data record contains an
identification of a designated 15 NBF 2h” 2004 WO 01/ 20445 PCT/ USQQ 25462 - 36
product corresponding to the identifying information of the designated
product Whattin€laigtedr ed record, then no rebate offer is processed for that
product. As each purchase is tied to the nenbership nunber, the
transaction serial nunber is not necessary (although preferably supplied
for gracki ng purpogses).A Heehdt for i : nondi ng
purchase data record associ at ed ?g%c?gg\}m %92%@%1%2%6%?%5%@%‘?@@ val i dat e
t he ?ebaukmitediby a congumerin/satisfaction ofener atraore rebite pffers aichbdving atvabesf er r ed
to the ﬁgﬂpsurrer. r.ebate, cl.ai md&Pri or to the sale_may be invalidated

a

afte CHEHIPHIHERE Privhased 0BR Ob forg desienajed kedugts in ong onaare quakisied
CONSYNEkrahfdcBbAS td i | ; t r [ i {4 onal

af fi rmatriave st g% éﬁa?ﬂ%laﬁlfgﬁ?gn? é}}tlro]h?}% yr{eﬁ%ﬁh[?ng?%grcgaghge&%%ﬁs%%eg{r& rirﬁl‘fst again
acce$s miethatbeimpridingltheistepsafid provi de an instruction to "rel ease" the
processed rebate. Those skilled in the art having the benefit of the

t eachi ngs of the gaesemrovidingerddsbhaf sitelcofiied :Bﬁfc%hgﬁ%ﬁ\{ﬁfgnﬁéﬂibrﬁffe“
nunerous nodi fications thereto. These nodifications are to be construed as
bei n§ eRedaskandacedissihlerby the ceewperof the present invention as set forth
in the appended clains. PNM O10WD 15 March 2004 -37 What is Clainmed: 1. A

met hod for procesgbng aeividg che rebateeldimepon mb@‘é:ﬁgﬁdt@d §iteS WRrebh@dtldn 2
consuner in satisfaction of one or nore rebate offers each having a val ue,

t he TonSYTRBTISIRG ) R l638k Qusdtagaciion code sprresngading ton qpalifietiuensection, ané or
TTOr €, qUgkyi syl LA ransact. ified transaction having a

t ra‘rr:]()sacplbc}ﬁ&?g&g{ggg‘g’lr; n!aég?ﬁg?sgtgg&ngE‘gh#é%gﬁn?ﬁmpri sing the steps of: (a)
proyj ding a designated site connected to a cC ter information network
and_waccessi bl e byr@ne é?%%rf’éra;s_t?rﬁgl daacerQrd ggﬁéaﬁt@ﬁﬁt“@nﬁqcﬁpwgﬁﬁ e
desygnarddentiffingibforiaBah BortéspbMling to the consumer;

|

13 (d) receiving an electronic file transfer including at least one purchase
14  data record comprising at least (i) the transaction code corresponding to the qualified
15 transaction in which the at least one designated product was purchased by the consumer,

16 and (i) an identification of each designated product purchased by the consumer;

17 (e) associating each stored data record with a corresponding purchase

18 data record having an identical transaction code;

19 ® processing the stored data record and the corresponding purchase

20  data record associated therewith to validate the rebate claim; and
21 (2) transferring to the consumer the value of the rebate offers claimed.

1 2. The method of claim 1 wherein step (a) comprises providing the

2 designated site accessible by the consumer through one of: a computer connected to the
3 computer information network; a computerized telephone answering system connected to
4  the designated site and accessible by calling a designated telephone number with a

5 telephone; or a combination thereof.



" conpri,sing (1) at Ieas}-- one transaction code correspondi W %ﬁ)ﬂgl i fied
transaction, and (ii)'identifying information correspond aF

consuner; (c) storing as a stored dq%g_record the at | east one transaction
code and the identifying information~Corresponding to the consumer; (d)
receiving an electronic file transfer including at |east one purchase

data Irecord conpri8i ng dhe metisxd dficlairhk whessis esckivip GRFebAOERBIBARKE NY tO
in which the at | east one desi gnated product was

th lified t ti

purGC gge Si%?‘afeﬂréﬁggﬁgﬁm, compiiFey rGopivang 2 aehata ¢laismentoreddry aneoif: thesi gnat ed
duct ; L.at i h, st d t d

o o Rsaesad dobess e uRARSHITRE] she InBIA0E bRSOMT cERBIGE KoTERIeds B oot on

code# ( foomputeraaforngtibh actstovk etile dohdunied 094 secasittolthe dEQdHesPRIhMRY! Chase
data record associated therewith to validate the rebgs?ée claim angﬂld(g)

t r ansSf erGOmRyigrdogaied alohen@ibestatlishmant andotonnented tithe eompliter informdtiond. 2. The
t had I, L D: ' . i di t desi ted sit
rocels: aleuioft B cdBEREl Pa il e iR R R iRaal A Toughriens Glohibei e

conpat erfulfilfmsnTatingfisRabMRb inforiARBH tRhbERRd! ' tem
connected to the designated site and accessi tgfdé‘?ggaf:hg‘f ?‘?ﬁg%{éﬁ‘ﬁg‘s‘??é at ed

t el efhoribe gefsuEer i a papert forropth ona combinetioothireatt i on t her eof . PNM 010WD 15
March 2004 -38 3. The nethod of claim 1l wherein receiving the rebate claim
on the designatedisiteThamsthed dfh]aimomhb&ﬁﬁstélﬁeg?i oOkipiises M @ing!d M
entered by one of: the COﬂStL}JlITEI’ via access to the designated site through a
persanalcaébH%H?QFﬂP?dﬁh@E%% ¢ Gonpsymer dp whafosm ofiif eheakat i on network; the
consuner via access to the designated site through a conputer |ocated at a
‘retall establishneht anbhecoathediofclaim t wherimytep &) donfpeisedirhyfernidpwié k; t he

—consymner__wi a.access tp the designated site through a touch-tone tel ephone;
o £0I 1P erFFg%tPSaE"o‘?‘e EPESE B HHAAOF B PTOPE ScH) Betediytom snarkbat o

cl ai ;n sh tdips i BB of RapeLard O ’ . ' | 0N
t hereof . 4. t('%ﬁe cﬁggth%c?e%@g??ai m fi‘\%grcel n satrae’p(;@) ac%r%ﬁ?%%?d&ﬁ%@?@%i ng
t he 4cagha paftipgpatingtrthemberhdtaastailondtwerlconsuner in the form of a check.

1 6. The method of claim 1 wherein receiving the rebate claim on the

2 designated site in step (b) comprises receiving information entered by the consumer during
3 access to the designated site, step (b) further comprising, while the consumer has access

4 to the designated site, interactively prompting the consumer to choose whether to proceed

to step (f) immédiately or to delay performing step (f) until one of: a future instruction by

Ch

6  the consumer to proceed, or expiration of a qualifying time period.

1 7. The method of claim 6 wherein in step (b) the consumer chooses to
2 delay step (f) until expiration of the qualifying time period and in which steps (b) and (c)
are repeated before expiration of the qualifying time period, subsequent step (b)

comprising receiving on the designated site additional transaction codes correséonding to

additional qualified transactions, and subsequént step (¢) comprising modifying the stored

[= SRV N 1 |

data record to include the additional transaction codes.

—

8. The method of claim 7 wherein subsequent step (b) comprises
receiving only a portion of the identifying information received in a prior step (b) and

identifying, based on the portion of identifying information received, the consumer from

AWM

the stored data record stored in a prior step (c).
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5, The nethod of claim1 wherein step (g) conprises transf i g%)toge cash
val ue of the rebates to the consuner in the form of one o]f%c?‘ redit to
a smart card, (ii) a credit to a ban_k3 ccount or to a credit card, or (iii)
a certificate for redenption at a participating nenber of a retail
network. 6. The nmethod of claim1 wherein receiving the rebate claimon the
desi dnat ed site irP.st epThometodpf chin 7rwberein ingtdprbp theabhameaniteoad gy t he

' t desi ted site, st h) furth
conpt o1t e SR8 EE e Dafdina 58¢ BEROE ndn il g Gbre
i nt e@actljeyf@hned)gﬁgﬂ)éﬂg@%ﬁw%fg@q@gmgnr%tngzjgﬁ?g) whet her to proceed to step

(f) imrediately or t el ay per g st until one of: a future

i nstruction by t C t roceed,. or expi.ration of a qualifying tine
periéd. 7. The net dﬁ@?“@ﬁ%ﬂrﬂ?gﬁ\m;mefﬁo@Pgﬁn¥H)°¥W@féonsumr chooses
to 2e| ay step (f) 5mti| expiration of the gualifyi ng tine period and in
whi ch steps (b) af® (c)compling & marketing sesQsd dorsashicansuser othetmarkating i f yi ng
ti mesperb@fld oS ; : Xefalyo o TS [ V] t he_ desi gnat ed
site adéi ti oﬁal Btﬁ?% gg%%clﬁgﬁ%éégﬁlg cor 5’@%@%&.{‘%&@3*“%‘%‘?‘*0 raﬁmfﬁjal ified

t r andactconsumer pucclasingqueferdncest dupived Yrone v prtige ardirtobrddof the qubifiedl data
record to ingl udf%t he additional transaction codes. 8. The nethod of claim

7 whér elnEacHeR AME Whigh eprresppndingfranspston eedasenywers rgceaveshint stem(adf thehe

i dengi fyi j ' . ' ' ri.or _ste b nd identifying, based
on the. Sisod BB Abe il A b BelReliR sfrD it heRlE o 488Her 1 rom ¢ he
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0. The met hod of dilai m HiemEned R _?lﬁ“%te‘fs‘%(r the, onsymst Riichaseddbe ane er wai t

untid thgyee ﬁ@si@ﬁatéd’ﬁrdﬁd_@ﬂsiﬁ&g@%ﬁdﬁgﬁ?fﬂeﬁqarﬁgﬂd nByvikp ia%%@&fe?%&fd}i‘w:”d (9)

—are perfornmed after expiration o qgual 1tTyrng trnme®per .
met hdd eforageaneans biawingrstored asrpomputenjzdddats tiepecaf a {hirt eaadténtifierandakket i ng
record for each consuner, the marketing record conprising the identifying
i nf of rrafriagﬁ?cg%ﬁ?‘?’ﬂ’é%%urrer and one or nore consuner purchasing
preferences derived fromthe purchase data records of the qualified
trandactions for #pdh) eomprsesaentiving on dlns desigmaredoind ¢l tebate olsineenterzdi ved

in step t he net.hod further c i sin rovi ding the marketing record
to o mapk e oy Smel it S shir AL rhBRR o Mo HeBielly dqubtiat o Sardens
pur chasggl HeetdBe tAhsaction code from the smart card into a card reader, the card identifier

8  comprising the identifying information; and

9 step (g) comprises transferring the cash value of the rebate claim to the

10 consumer by crediting the smart card.

1 12.  The method of claim I wherein the computer information network is

2 a global computer information network.

I 13. A method for processing a plurality of product marketing rebate

2 claims submitted by a plurality of consumers in satisfaction of a plurality of rebate offers
3  each having a value, each consumer having purchased one or more designated i)rodticts in
4  one or more qualified transactions, each qualified transaction having a transaction code

5  assigned thereto, the method comprising the steps of:

6 (a) providing a designated site connected to a computer information

7  network and accessible to the plurality of consumers;

BN



" nor e dengIr%toég%cr)oducts using a smart card, the smart Caﬁdl 'ga\ﬁiogg@ a
conputerized data stdrage neans having stored as'conpute 3 t hereon
a smart card identifier and the tranﬁgc_tion code, in which: step (b)

- conprises receiving on the designated Site the rebate claimentered by the
consuner using a smart card reader to automatically downl oad the card

| denté fier and thebst oresivirgaphedliconf edtie: (AR dilhe WhERyERLEE leBlip 2 card
reader, the card identifier conprising the identifying n? or mat'i on; and

st ep { g) rebstepilaigreornprisieg €} at least one transantiomeade cofrespondimebmt eneadrandret 0 t he
cons r _by..cr.editing the rt card., 12. The nmethod . of claim 1l wherein the
conplt er q&%ﬁ%pm%%%%t%?ﬁﬁ%m@"{ﬁ 1BRmatign SosresPonding tothe eomsymenadt k.  13.
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submtted by a plurality of "consunmers r'n satisfaction
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qual ¥ i et 1PRAE AMarntersd by gng of the sarsumsh Vidassessda ithadasignatadesite thiough

met h o hsd fie LALRg : A ife connected
to apgorrii))g?{eslrﬁ%l %? g&ﬁ%{ ?gﬁ%tﬁgtt?/\or Igﬁc}%é(}:[g) (llalgég ingfpgiﬁ?ﬂé&{]ﬁééggflﬁ r‘é"r FRRFUBET
conslsnereia abidvs @ (é@eifpnited sie 2OULh AohPiter Beed ang rétaiPbitiRishinénPind ebat e
clains on the designated site, each rebate claimeconprising (i) at |east
one k& ancoRgesteth to Bigeslebal cempyatintormasioametwarknor the cgusunes wal acoeantaibti ons,
and (4 1)ad A ' r |.Qn, corresponding to the consunmer, at | east
one §7ebaqég%c%ﬁﬁf?n%%hg&\éioggﬁgé@ﬂgﬁ ered by a fulfillnment adm nistrator from
information transcribed froma rebate clii m subm tted by the consuner in a

‘pape¥® format, and | eSfeting g plurplity of stored data aegosds pagly stored dita reoeed
TCONSWYIRT cokhi he s | t L e 0 er onput er
conract cRRERERIMANE BT @irShomid b bops ApRE W E AL AR, L
acceds tteansheiotesidg melted ts htrebatd claing from dewpodsamelocated at a retail

establ i shnment and connected to the gl obal conputer information network,
or the consumer vi@l)accagsiving dndectiRNt ARALAG S cbf }i'a{nglhgﬂu?alftﬁbfﬁphonei (c)
storing a plurality of stored data records, each stpore ata record

conp?i simigchase dpiaapeartls, aagh purchaseedatorecont camprisiag atjeass (Dretrasactiomarode and

at Iﬁast

co?f&gponding to a qualified transaction in which at least one designated product was
24  purchased by a consumer, and (ii) an identification of each designated product purchased

25 by the consumer in the qualified transaction;

26 (&) associating each stored data record with a corresponding purchase

27  data record having an identical transaction code;

28 (H processing each stored data record and the corresponding purchase

29  data record associated therewith to validate the rebate claim; and

30 (g)  transferring to each of the plurality of consumers the value of the

31  rebate offers claimed by the consumer,
1 14, The method of claim 13 wherein:

step (b) comprises receiving at least one rebate claim from a designated
card consumer who purchased said one or more designated products using a designated
card and having a card identifier, the designated card comprising one of: a credit card

having a corresponding credit account, a debit card having a corresponding bank or debit

S A B W N

account, or a smart card having computerized data storage means;



’ transactPlgM'g5%‘XQel ated to a rebate claimfromthat con Wner (Zé
receiving an etectronic file transfer conprising 4 pl uraﬁi [@a‘:ﬁl § %chase
data records, each purchase data record conprising at least (i) a
transaction code corresponding to a‘ﬂ{hal ified transaction in which at

| east one desi gnated product was purchased by a consuner, and (ii) an

i dent4 fication of WaT : nsunmer in the
qgual i7:‘i ed transact#glﬁ;kb)%gﬁpglgés’%g?%ﬁﬁgyée\sggﬁygg%@gﬁc%%ﬂ%’%?o@ f/ﬁcf’ﬁ{a

cor r és posetiprizing perbamé infdataionebountthe dedigmatedicird evisuart ahd pifieedblepy code;
(f) processing each stored data record and the correspondi ng purchase data
record gé&%lg@é@ﬂ ¢d identifisTit 0 validate the rebate claim and (g)
transferring to each of the plurality of consuners the value of the rebate
of f eil0s cl ai med by step(doompmises regeivinglie theeelactdomic fitel tednsfet 3t Iasiragien: st ep

b onprises. receiving, at | east one .,rebate claimfroma designated card
on PR oo h S riais 8 Ues bEAta Crhiatriiie s e cors g i

desi @natighsaiRhtold ol B gilifed RifladifiTh HiE meldig o S%d’grg QB4 EhiEd

conprising one o a cre aving a corresponding cre account, a

debil3 cearddicds/wag purchaseéd by ahddesignardicand calgbiner uglag tiendesighste@ carrt card
havi ng conputeri zed data storage neans; NM 010WD -41 15 March 2004 step (c)

compui ses storing aép (e Feih@ONPISEIRa eI IGRnH adh MRt At D clBn0 tHe

conprising personal i nformation about the designated card consgrrer and

r et rliSev diAnsadtipn dateeredexsi with thaicareaspondirgdésigrated casd siprediatacreoprd seb
receiving, nthe glectrqgnic, file transfer at .| east one transacti on data
Fecdba diraine e sesiEEa RSS! sored charicordan trotnds e HanteRUo 60dee 4Sd ng
transaction code for the qualified transaction in which the one or nore
—desildnat ed pr oductSeR® Eoppricesbe fulblimeneadipisisiratar deansfariingbnsastevaluei ng

t he ,desi X r comprises the ful fillnment '
adm'lgi stO?a Of&%g%i%%pgttﬁtﬁgeog%génaie'rdé:tﬁggéqqsgﬁgahy grﬁdit%%mvﬂf'  he

cor 1es peogtesbndaty ¢Bait accouar, dhe tar@goRkaha bRRE Of HetiNicot st ihRGntab€card
designated card stored data record to include the transaction code; and

st ep0( g)conpuistized datarstorage mepdsrent admini strator transferring the cash
value of the rebate clains to the designated card consuner by crediting
one of: the 15. A method for processing a product marketing rebate claim

2 submitted by a consumer in satisfaction of one or more rebate offers each having a value,

3 the method comprising:

4 (a) processing at least one qualified transaction by at least one
5  consumer, each qualified transaction comprising a purchase by the consumer of one or

6 more designated products;

7 b) assigning each qualified transaction a transaction code, recording
8  the transaction code in a data processing and storage system, recording the transaction

9 code on a receipt, and issuing the receipt to the consumer;

0 ) providing to the consumer access information corresponding to a

11 designated site connected to a computer information network and agreeing to provide a
i2  rebate to the consumer for entering one or more rebate claims at the designated site, each
13 rebate claim comprising (i) at least one transaction code corresponding a qualified

14 transaction, and (ii) identifying information corresponding to the consumer;



' PIdq'M"()l()W%l't t, th di ng bank ' aunt
correspondi ng credit account, e correspondi ng Ak or | nt, or
the smart card ~conputerized data storage means. ?5. A nglt%mgmﬁg@ag
processing a product marketing rebate gl aimsubmtted by a consunmer in
satisfaction of one or nore rebate offers each having a value, the .nethod
conprising: (a) processing at |east one qualified transaction by at |east
one tonsuner, each(dual pfaviding anekeatroniofile vapsfersinolgdmepit Iebese parchaie
consuner ,of one.or rmuore d@Si gr}a&led products; (b) assigning each qualified
t r ankact 45 FFOrd SOBRRITING A¢ {eattdl) the Bapsactien coderroraespandting todhe qualifiedn a dat a

pr ocgssi t q (i i ode_on a
Fecel ot , PARRGElOR (AR AGHY of Bfgtaldd prfick WAR DA . AR R e
consiger amk (i un ideftificatisn ofhcachdesignoediprvduttpuichas€esy diRadonsligdrt € connect ed
to a conputer information network and agreeing to provide a rebate to the
consyrer or enterd)g opRviding e d@het e fdrald Bait] td fiE HFSinpdRd did ' &
each rebate claimconprising (i) at |east one transaction code

cor rafs polmansactien epdalin hirebhte tlhaamsaterédon tharddsighated sidehds Begh mgatéhetias et | on
correspondi ng.to the consuner; PNV OL 15" March 2004 - 42  (d) providing
an &lecttrrwgnqu edn hepurehasy dpdiesry a"f‘dlﬂ?a'gl%atér?éalﬂmf’éﬁﬁé%vah t#da record
conprising at least (i) _the transaction code corresponding to the qualified
trandaction in whi th t hEheimethosisef cdaim Wewhepain siep () dunber ooamprives sbudsgd by

t he c¢ons .c.and (ii) an identification of. each desigpated product

pur c%ase g%‘écet‘%" (t,nlben‘(s er havine B}ﬁfﬁﬂ“cﬁ ‘Cta?Féi ax?ﬁ?‘l‘.fgmgf"ft% ORGPaer sl ai m t o
t he gonsdsRinated(pr6ductd Wavingd fe%ﬁéﬂﬁfdr@?ut@ﬁéjs%d b9 tﬂeé@rﬂaﬁﬁrﬁ{&br&ﬁ@n & €d on the
designated site has been matched to the transaction code in the purchase
- dat a4r ecloansactian. t he rebate cl ai m has been validated. 16. The nethod of
“tlaim 15 wherein step (a) further conprises issuing the receipt to the’
consuner having t heT.eonThe drdicdadfethimciowhéreliOstef (d) FartRstecofipridey Bsuing

desi gnat ed products having rebate offers purchased by the consumer in the
qual #f | 8¢ CORSUIEE AGImHY reqeipt andea speondsdy sgceiit athtseepndary wceipbeansisting

tocerpr SRoialig OF, 602 DR of Bt SRETRRafoP e TRRHRLS oA BRu it T acor 4 ot
the ur ankdidatedaceafinglof oty ssidriafddqstoducd RAGHd RIba@WHeeds, and (ii) the

5  primary receipt comprises an accounting of all purchases by the consumer in the qualified

6  transaction.

1 18. A method for processing a product marketing rebate claim
2 submitted by a consumer in satisfaction of one or more rebate offers each having a value,

3 the method comprising the steps of:

(a) recording a purchase of one or more designated products in a
qualified transaction, assigning a corresponding transaction code to the qualified
transaction, and creating at least one purchase data record comprising at least (i) the

transaction code corresponding to the qualified transaction, and (ii) an identification of

[~ B T+ TR ¥ N -9

each designated product purchased by the consumer;

9 . (b)  providing a designated site connected to a computer information

10 network and accessible by the consumer;

11 © receiving the rebate claim on a designated site, the rebate claim
12 comprising (i) a transaction code corresponding to the qualified transaction, and (ii)

13 identifying information corresponding to the consumer;



" dedi.cat ePchc?:lootyr‘l’Pi ng of only designated products having r e f'fsrs, and
(ii) the primary receipt conprises an accounti ng"of al | ﬁﬁt@ﬁ&?@g by the
consuner in the qualified transacti_ggl._ 18. A nmethod for processing a
product marketing rebate claim submtted by a consuner in satisfaction of
one or nore rebate offers each having a val ue, t he met hod conprising the

stepg of : (&) rec@)di ngoringdsy & bRl @fta m&erd)ﬂxemheadﬁ%ﬁicﬁﬂélh%s%ﬂ‘i’qiﬂ tshi n a
e (6] e

qualified transaction, assigning a corresponding transaction co

quallpf i avith theddenttfyingrinfosmation;eati ng at | east one purchase data record
conprising at least (i) the transaction code corresponding to the

qualléfi ed transact@epn, assdciating tienstoddniatal iecarid with eHe purelagh dse shayrat ed
product puychased by the consuner; (b) providing a (Pesi ghated site
condéct SBVIE tgeé@'ﬁ?){@@ﬁaci‘@ﬁﬁ?%ti on network and accessible by the
consuner; (c) receiving the rebate claimon a designated site, the rebate
claillhh  conpri si ngfli) processimgabe parchawdhtacecormspantie assotintddseorgd dhiafl | ed
transaction, and.(ii jdenti.fying information corresponding to the
conggnerr?cq{lﬁ/kt?)fé t‘-’l{@rf tﬁ/ﬁf‘“&‘ﬂ’ 4 (d) storing as a stored data record
the transaction code in association wth the identifying information;

(e) 28ssoci ati ng t HB) st drasglegeing to egoasuinertihe Nalup of thearebatd affers claimnai.

havi ng the sane transaction code, (f) processing the purchase data record
and the associ at ed %t or&dneiiidfor premssidg b prodict datlketingaebabalagncl ai m  and

(h) transferri to the consuner .the_value of the rebate offers clai nmed.
. WU FORSHTET HSaiS At of oMk eTaRpbAEIfiess caagh Rebatrofen ed by a

consymer, in_sati.sf [ . . t r ch rebate offer
compr o comBriSi gt 8 BreliacR GafE TR R RefyliopE b » B RERELRR G
—desi gnatiedcqusoniee having plitheRdsong®r tereiofghddeseiatacthrodet®in MREAIME the
designated products in a_qualified transaction froma participating nenber

of a3 r et@@NFACHER EMR 2 Partipipasing auergbritaf @ retailnatworknesing a desiguntedieardihavimg and
conpgi Si . [ f.: i d, .0t a smart card, .eac

qual %f i lg&g fc?gﬁislgféﬁ %lrgc éoggdgisgg&gen%ﬁaggﬁﬁﬁr%@gﬁ% ac‘%??’?te%ﬁ%n?fi HYaT Hda&¥n
code7 t Qealifiddy@shsaction recorded and assigned a corresponding transaction code, the method

8  comprising the steps of:

9 (2) receiving an electronic file transfer of a purchase data record
10 comprising at least (i) the transaction code, (ii) the designated card identifier, and (iii) a

11 list of products purchased by the consumer;

12 (b) associating the purchase data record with a corresponding stored
13 data record comprising personal information about the consumer and the designated card

14  identifier;

15 (©) processing the purchase data record and corresponding stored data -

16  record to validate the rebate claim; and

17 (d)  crediting the designated card with the value of the rebate offers

18 claimed.

1 20.  The method of claim 19 wherein step (b) comprises updating the

2 stored data record by adding the transaction code to the stored data record.

1 21. A method for processing a product marketing rebate claim

.2 submitted by a consumer in satisfaction of one or more rebate offers each having a value,



' corrpri,siPr%Mt%leovgpeps of. (a) receiving an el ectrpnic fiIeSt ansfer of a
purchase data-record conprising at least (i) the transac]t|1\6{F\I‘:2@(9§£,t (i)

the designated card identifier, and (i,i) a |l i st of products purchased by

the consuner; (b) associating the purchase data record with a

correspondi ng stored data record conprising personal information about

t he gonsheresnsafifér hiving paichaRtieme @2hore desighited p@tucts G bn® E)Pgﬁ?é hﬁﬂilﬁtege

purchase data record and corresponding stored data - record to'validate

t he MAebdraasaationg, eagh qualifiadransactiondyavingealiransagtiontaodd assigmeal theren it Wi t h t he

val ue of étﬁe rebat.e offers 2Q0. The nethod of claim 19 wherein step (b)

conp i s&% %%3??3851{153“3 'S fed data record by addi ng the transacti on code

to the stored data record.,  21. A nmethod for processing a product marketing

rebafe clai m subni @ ed BYvidingansigtasactive computerized telaphohe prasessingngystent ebat e

of fers havi P o Mar 2004 -44 the consumner
havi zg g’g?%ﬁlageegntgﬁgo%s?h#g% cgii{g%?pﬁ?g%}cwﬂ%@ﬁ@{eg%w BHBYY: rore qualified
trangactions, each_ qualifi.ed transacti on havij n% a transaction code assigned
ther8to, the metH8Y cdRprYiRg e rabatesglaim, viadhe miessctiye sompuirgizes telenhonact i ve
conpyt ery 1 el n ' d : | . onsumner by
cal | ?ng ﬁzgg%rgsélggtsggr%%ﬂhglg%%qgglﬁgﬂgo%%@g(1) a?%%?tfoéig&%@s%&ghot hcg)dgebat e claim
vi a ibhe correspading/eqeatified tensacadn | side@) ddentifying ifessdthn cirfdsponding® thebat e
claimconprising (i) at |east one transaction code corresponding a
quallt f i SANY¥ETsaction, and (ii) identifying information corresponding to
t he consuner; (c) storing as a stored data record the at |east one
trand8acti on code &pll  stdring asenstofedi dudp racbul thett leastcmertespanibnegdé and he
-eonsuner, d%d% Lecei Vi nag an electronic file transfer including at |east one
—pur dhas dhe 1d5RityiRe tformatign GpETesnoyding tpdUG FONSINER he t r ansacti on code
corresponding to the qualified transaction in which the at |east one
desilfinat ed product(dhas 1gepiving e glagironisefiledrassfepincluding at least one purchase

15 data record comprising at least (i) the transaction code corresponding to the qualified

16  transaction in which the at least one designated product was purchased by the consumer,

17 and (ii) an identification of each designated product purchased by the consumer;

18 (e)  associating each stored data record with a corresponding purchase

19  data record having an identical transaction code;

20 ® processing the stored data record and the corresponding purchase

21 data record associated therewith to validate the rebate claim; and
22 (@ transferring to the consumer the value of the rebate offers claimed.

1 22. A system for processing a plurality of product marketing rebate
2 claims submitted by a plurality of consumers in satisfaction of a plurality of rebate offers,
3 each rebate offer comprising an offer to provide a value in return for a purchase of a
4 designated product, each consumer having purchased one or more designated products in

5  aqualified transaction, the system comprising:

6 means for receiving rebate claim data in an electronic format from the
7 plurality of consumers, the rebate claim data for each consumer comprising at least a

8 transaction code and a consumer identifier;



“and (i) an |0c}g i fication of each designated product pur%gg% t he
consuner; (e) "associating each stored data record with a ﬁdl ng
pur chase data record having an identj.cal transaction code; (f)
processing the stored data record and thHe correspondi ng purchase dat a
record associated therewith to validate the rebate claim and (Q)
transferring to thenéaﬁﬁwrmnﬁme\‘@dat@cl@ﬁnH&tﬁa&%t&&}red H&t&‘%%&r&hﬂa?&ﬂ 22. A
system for processing a plurality of product marketing re
subnil® t etedsyving prdistaring sheofletominufiler s i n satisfaction of a plurality of
rebate offers, each rebate offer conprising an offer to provide a val ue
n return for a punehnsforatcdvindaniclnbad ME odits, ;RASEANSHEr havi ng
pur chased one or nore desighated products in a qualified transaction, the
syst &n c 6ABPYISING g:purchass data gecord £ earkh gualifisd: teansaciiom cachgpuirchaan dataect r oni ¢
for f r sune the rebate claimdata for each
congﬁénerg%g}rr%p}%éuldﬁ@ %ttl%‘%s&gé? &gnS%g??%ﬁ)é{&Ctlon code and a consuner
identifier; NMC]Q/\Déé,(gl\/arch 2004 - means, for storing the rebate
clai M data as a st &88S taaS‘-‘rCéaé’@B&a%lh%IOEeérdata ﬁeé%i Whag cafr@smndmgng t he
el ecfson Is | e _transf
ol cot¥ onparepcdiats BRBRPccrliniyE 3R torb B EurBa o G b pr Bt e yorkd]”

trans@ct daa re@ad And umqud@hgtparchagee@m gecofe toetilitidteiach fate QRien tdnansact ion
code; means for associating each stored data record with a correspondi ng

pur c hhs eOpfianally cfascheeking eachi valjdated rebate cleia farfeawdasnd on code, for

proceSSI ng each stored data record and correspondi ng purchase data record
to véidate each rezateforitmnsfertmgithe vphiearfahd yebafearlainhwdsch gossagderval i dat ed
-rebate claimfor fraud; and neans for transferring the value of the rebate

“claimto each consgser. TA3.sysha ofxmiRmCfurkbabsmgdkiig!l t her conpri sing:
nmeans adapted to process purchases by consumers, to assign each qualified

L(r)?rg le'ﬂs:;[ hgnaw th t hRahd 205Red PWo&8BurcBIEs bY chItHRriGESsik? eg&c&ha?(ﬁgauner
3 transaction with the transaction code, and to issue means to each consumer comprising a

4 record of the transaction code;

5 means to transfer the electronic file to the means for receiving the

6 electronic file.

1 24.  The system of claim 22 wherein the means for receiving the rebate

claim data in an electronic format comprises one of: a designated site connected to a

2

3 global computerized information network and accessible to the consumer through the
4  global computerized information network, or an interactive computerized telephone
5

processing system accessible to the consumer at a designated telephone number.

1 25.  The system of claim 24 further comprising at least one computer

2 usable by the consumer to access the designated site on the global information network.

1 26.  The system of claim 25 wherein the computer usable by the
2 consumer is located at one of: the residence of the consumer, the place of employment of

3 the consumer, or an establishment operated by the participating member.

1 27.  The system of claim 22 further comprising at least one telephone

2 usable by the consumer to access the designated site on the global computer information



" record OI;Nltwﬁglqugnsact'on code; neans to transfer the el ronic.file to
] ) ; ..

t he nmeans for Teceivi n’g the electronic file. 24.  The sygtqjtelwgghcnggl m 22
wherein the neans for receiving the rghate claimdata in an electronic
format conprises one of: a designated Site connected to a gl obal
conmputeri zed informati on network and accessible to the consuner through the
gl obal awtyporie thedwignafedrsitandapediet receike therrebaie chim dantds\RowHasDYy gid zed
t el ephone processi ng. system accessible to the consuner at a designated
t el effhorfOnsHIREQVer s teleRBORS st em of claim 24 further conprising at | east
one conput er usabl e by the consuner to access the designated site on the
gl obdl i nfornati or2&et Whheksystep6of dlkim 23 sthemin theahednnfa@Stradsdsreing thdrealue
conp terf ablbe by .t he consuggr kis | ocat ed at, ane of : the residence of the
consdner®! G EFOIeAaim comprises 8 fBrtk aapted;ty be mailed te fhe consyRerest abl i shent
operated by the participating nmenber. 27. The systemof claim22 further
conpti sing at | east?-onellesysigabaiclaim, 33 mheraiy theraeans fenransferoing thevalue he

desi gnat 5] 0N, : I t .nformati on PNMO10WD 1 5 March 2004
-4b 9neto\?g}%ctbﬁﬁe&%}ég?%n%ﬁsggasslﬁ}%gfp %&@B?‘@Bg £ §OPREEr \‘;%awf’ & StERE BCHSai m dat a
as proviadgste®Yo 50 cosRSHFRInRYMAISNE helfSRh e8NS least Bne Eﬁﬁeb?bé%hﬁ%}'élfitsd arm
22 wherein the neans for transferring the value of the rebate claim
conp#i sédevimgshsic kaluelagdericard Wrgenmedpable af staring inforsmatien in th2 @ompher syst em of
claim22 ein the neans far transferring the val ue of the rebate claim
conp iségé%ggnﬁ?@gﬁﬂean%wpﬂgorg‘ Bgﬂﬁ{?ﬁ rha?’g’gd-'ég? %ﬁg?'orage neans adapted to
store conputerized information in the formof at |east one of debits and
credits having c¥sh vEheasysteahef daian?? funther spmpeipiabl e of storing
information in the conputer readable storage neans in the formof a credit
—Travi Bg cash val ue.mea®® forTpreviljsg therebate Lhimda@ ihargaber foemanri si ng:  nmeans
for providing the rebate claimdata in a paper format; nmeans for receiving

the pebate clai m da¢amsifor tebeivingnhe rébatd@him GRAVE el APer fdrhRt,@RPrEng! @i M
data in the paper format into rebate claimdata in an electronic fofmat,

and fr afrebaterfjainndaty ipledaperafonmatinte rabaterelaiml data oni dedtorniaforimat,t he

desi 91t ed ikl Suvin e 1Hhe SHEh Hh ofd Bl YIRER S ule s RAREE s ™

I 31.  The system of claim 30 wherein the paper format comprises a paper
2 form adapted for recording personal information about the consumer and one or more

3  transaction codes.
1 32.  The system of claim 30 further comprising:

2 means issued to each consumer comprising a record of the transaction
3 codes in the form of a barcode, wherein the rebate claim data in the paper format
4  comprises the means issued to the consumer or a copy of the means issued to the

5  consumer; and

6 means for scanning the barcode to convert the rebate claim data in the

7  paper format into rebate claim data in an electronic format.

I 33. A computer program product comprising at least one program
2  storage device readable by a machine, tangibly embodying a program of instructions
3  executable by the machine to perform the method steps for processing a product

4  marketing rebate claim submitted by a consumer in satisfaction of one or more rebate

5 offers each having a value, the consumer having purchased one or more designated



' formadapt ed 1for recording personal infornmation about th and one

or more transaction codes. 32. The system of cl ai m 30 wnﬁle’ﬁ%éﬁprr si ng:

nmeans i ssued to each consuner conpri s;_rpg a record of the transaction

codes in the formof a barcode, wherein the rebate claimdata in the paper

format conprises the neans issued to the consunmer or a copy of the neans

i ssued peoduces in anerosundre qualitied mesastidne| echapslifial rhsabadicRsend # convert

the rebate claimdata in_the per format into rebate claimdata in an

el ect r oHABSaCEPRwpde a%@“@ﬂ?%%uﬁ'@ od)PEPS GAMRIINRE:conpri sing at | east one

program storage device readabl e by a ITB.ChI ne, tangi bly enbodying a

progé am of i nstrudg} onprovidingaudesignateldysitt kenmeeteditoa dompeerfinformbiien et hod

st eps for"‘{ﬂ)P in S ﬁ)rgtﬂuct mar keting rebate claimsubnmitted by a

constnme e g %“351 lErPYJfie SABSWRETpr e rebate  of fers each having a

val ue, the consunmer having purchased one or nore designated NV 010WO 15

Mar ¢h 2004 - 47 prdbhct gegaiving sheorebatsradaiguen the idesigrated site, tthe rebateadaim

qua fi avin tra action t hereto, the
hber' SPmBURRETEA: sl PRk A Rrre o g o A aiva L oot aad o o

CO”R!Jt exii) 1’&!&@&%}3 iﬁfbrnﬁﬁbﬁ‘@éﬂfe@%ﬂdﬁ\@%w QnSuhyr: t he consumer;  (b)
receiving the rebate claimon the désignated site, the rebate claim
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19 (e) associating each stored data record with a corresponding purchase

20  data record having an identical transaction code;

21 ® processing the stored data record and the corresponding purchase

22 data record associated therewith to validate the rebate claim; and

23 (g)  processing a transfer to the consumer of the value of the rebate

24  offers claimed.

1 34.  The program storage device of claim 33 wherein step (g) comprises
2  processing a transfer to the consumer in the form of one of: issuing a check, issuing a
3 credit to a smart card, issuing a credit to a bank account or to a credit card, or issuing a

4  certificate for redemption at a participating member of a retail network.

I 35. A method for processing a product marketing rebate claim

e

submitted by a consumer in satisfaction of at least one rebate offer comprising a promise
to transfer value to the consumer in exchange for the consumer purchasing at least one
designated product, the consumer having purchased the at least one designated product in

at least one qualified transaction, each qualified transaction having a transaction code
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assigned thereto, the method comprising the steps of:
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21 ® transferring to the consumer the value corresponding to each rebate

22 offer claimed.

1 36.  The method according to claim 35 wherein the rebate claim is
2 received from the consumer in step (a) by an electronic submission via access to a

3 designated site of a computer information network or by an e-mail submission.

1 37.  The method according to claim 35 wherein the rebate claim is

2 received from the consumer in step (2) by telephone.

1 38.  The method according to claim 35 wherein the rebate cla:im is
2 received from the consumer in step () in a paper submission delivered by a postal

3 service.

I 39.  The method according to claim 35 wherein the rebate claim is
2 received from the consumer in step (a) via the use of a designated card having a card
3 identifier and comprising one of: a credit card, a debit card, or a smart card, wherein the

4  identifying information corresponding to the consumer is the card identifier.
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fromthe consumer in ep (a) by an electronic subni ssi on s to a
designated site of a conputer informgjion network or by an e-nail

submi ssion. 37. The nethod according to claim35 wherein the rebate claim
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accordi ng to cl ai40.35 THeemethnd atoordiap 4o elairh 35 whiesein theedie adndferved tche
consuner in step,(a) in a paper subm ssion delivered by post a servi ce.
39. 2ThdhéERMYmER it HER (R FOPPreespia @Igcﬂﬁe‘fagllerﬁft%@eﬂ%ﬁ?@egﬁﬁl P recei ved

fromt @H%er in step (a) via the use of a designated card having a
carg1 Hﬁ%rﬁlt?l I'ef and conprising one of: a credit card, a debit card, or a

smart card, wherejn th identifying infornatipn correspondin 0 the

conduner 5 the cHrd | ASNIPH I POBRIBLOMED) REPIIGDAKoHE Fhale The

met hod aGaR rsﬁbﬁ\ﬂte%ﬁ%fﬂ gmmlﬁﬁ oPB&1sBiBrs! Sl FhdBnldraNRhAIIEEES feBate dffees

consuner 1 n step conprises one of: cash value or a predeterm ned
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transaction, each qualified transaction assigned a transaction codes by

t he 7parcomprpiig: ng nmenber, the system conprising: a designated site

accessi bl e through a conputer information network; neans for receiving a

rebate cl ai m dat aa desigmtes site tacamssiblef throvegh af computdranformhtion hétworif
T—consuners, the rebate claimdata for each consumer conprising at |east one
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12 means for storing the rebate claim data as a stored data record and for
13 receiving and storing an electronic file comprising a purchase data record for each

14 qualified transaction, each purchase data record including the transaction code;

15 means for associating each stored data record with a corresponding
16  purchase data record containing an identical transaction code, for processing each stored
17  data record and corresponding purchase data record to validate each rebate claim, and

18  optionally, for checking each validated rebate claim for fraud; and
19 means for transferring the value of the rebate claim to each consumer.

1 42. A system for offering a plurality of product marketing rebate offers

2 to a plurality of consumers, each rebate offer comprising an offer to provide a value in

3 return for a purchase of a designated product, the system comprising:

4 means for processing a plurality of qualified transactions, each qualified

5 transaction comprising a consumer purchase of one or more designated products, said

6  means adapted to assign each qualified transaction with a transaction code, to issue means
7 to each consumer comprising a record of the transaction code; and
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conputer infarmajion ...network and accessible by the consuner; (b)
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11 corresponding to the consumer, and (ii) identifying information corresponding to the one

rd

12 or more designated products related to the rebate claim;

13 (d) processing a consumer purchase of the one or more designated
14 products in one or more qualified transactions, said processing comprising receiving the

15 identifying information corresponding to the consumer;

16 (e) receiving an electronic file transfer including at least one purchase
17 data record including (i) the identifying information corresponding to the consumer, and

18 (ii) an identification of each designated product purchased by the consumer;

19 H) associating each stored data record with one or more cori'esponding
20 puréhase data records having identical identifying information corresponding to the

21 consumer,

22 (2) processing the stored data record and the corresponding purchase

23 data records associated therewith to validate the rebate claim; and

.24 (h) transferring to the consumer the value of the rebate offers claimed.
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consuner, and (ii) an identificati on of each designated product purchased
by the consuner; (f) associating each ét'ored data record with one or nore
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