ABSTRACT

A customer inducement system 100 includes an imaging
device (sensing device 133) imaging a passer-by in a target
area 150 provided around a specific section (exhibition
booth 130), a customer attraction performance device 134,
and a customer inducement apparatus 110. Furthermore, the
customer inducement apparatus 110 includes an attribute
estimation unit 113 estimating attributes of the passer-by
imaged, a storage unit (for example, customer usage
situation data 121) retaining attribute information of a
target group intended to be attracted to the specific
section, a customer attraction performance determination
unit 118 determining the customer attraction performance
maximizing an effect of attraction to the specific section
based on the attribute information of the target group, and
a control wunit (customer attraction performance device
control wunit 117) controlling the customer attraction
performance device 134 to execute the determined customer
attraction performance for a target passer-by belonging to

the target group among the passers-by imaged.
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