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20 To overcome the disadvantages of billboards, many companies began -
to utilize transportation vehicles as adveriising mediums. While this
innovative method of using vehicles for advertising has benefited a few
resourceful entities, there still exists space for growth in the mobile advertising
arena. Specifically, owners of vehicles may not have the resources, business

25  skills, or contacts necessary to take full advantage of potential advertising
mediums and enter into complex advertising agreements.
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20 surface for displaying the at least one advertisement can include an
alternating display mechanism. The alternating display mechanism can
display at [east two advertisements on an alternating basis. In another
arrangement where the at least one advertiser purchases a plurality of
portions of the advertising space, the method can include a step of rewardmg

25  the at least one advertiser with a reduced sale price.

in another arrangement, a method of generating advertising revenue
includes purchasing from a prior owner a transportation vehicle having a
trailer for transporting goods where the trailer has at least one advertising
surface for displaying at least one advertisement. This arrangement aiso
30  includes leasing the transportation vehicle to the prior owner and selling at
least a portion of the at least one advertising surface to at least one
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PREFERRED EMBODI MENTS 20 Referring to FIG 1, a nethod
100 for gen&¥atd Husteaieerns emhedimentefian adyertising surface for

15 displaying advertisements in accordance with the inventive arrangements.

FIG. 6 illustrates another embodiment of an advertising surface for
displaying advertisements in accordance with the inventive arrangements.

DETAILED DESCRIPTION OF THE PREFERRED EMBODIMENTS

20 Referring to FIG. 1, a method 100 for generating advertising revenue in
accordance with the inventive arrangements is illustrated. The method 100
includes a purchaser 190 purchasing from a prior owner 120 a porfable
display structure 130 having at least one advertising surface 140 for
displaying at least one advertisement 150. Additionally, the method 100

25 includes the steps of the purchaser 190 leasing the portable display sfructure
130 to the prior owner 120 and selling at least a portion of the advertising
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shown in FIG hod 100 can begin

105. A<L. S‘Hm,me’@pdgﬂaganpggm@t Btept WIS As shown at step 110 a portable
20 display structure having at least one advertising surface for displaying at least
one advertisement can be purchased from the prior owner. At step 160 the
portable display structure can be leased back to the prior owner, At least a
portion of the advertising surface can be sold to at least one advertiser -
thereby providing the at least one advertiser with an advertising medium, as
. 25 shown at step 170. The method 100 can end at step 180. Although FIG. 2
illustrates the steps of method 100 in a particular order, the invention is not
limited in this regard, as any other suitable order of the steps may be used.

in another arrangement where the at least one advertiser purchases a
plurality of portions of the advertising space, the method can also include a
30 step 175 of rewarding the advertiser with lower selling prices. For example, in

order to induce sales, the advertiser can be given different advertising space
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Referring back to FIG. 1, the at least one advertising surface 140 for
displaying the at least one advertisement 150 can include any surface suitable
for displaying an advertisement, including the side of a trailer as discussed
25 earlier (seé FIG. 3). The invention is not limited in this regard, however, as
other suitable surfaces may be used. For example, the at least one
advertising surface 140 can be part of an electronic display system 220, as
illustrated in FIG. 4. The electronic display system 220 can include a display
225 having the advertising surface 140, a microprocessor 230 and memory
30 240, and can display at least one pre-programmed advertisement 150. One
or more of these pre-programmed advertisements 150 can be stored in
| memory 240 for later retrieval by the microprocessor 230. The
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t WO 2084481a9100. For exanpl e, the transport ati onPCT/US2003/034149
vehicle can also be a railway car (not shown) having

at | eas [ In fact, the .
ot oo TERBIREYSE o8 A rafisthi FESe pldlpiBfingbd Saverisements 150
t ranspote el Ctﬁplaw%?ﬁ wihere thsy aaly betilsprayp@bh #hd sddeiifsurface

it nnd 2P Tkl SRR it bife i Bonddb caS nripermgy

at | eassumlmstmcmn‘uemrtdaanlwgsthégﬁ@@r@é}nmaa |n§’@.s%a§@§ such as an
e bill boards, and ortabl e

air gal |_.oons Qﬁ,lg

st or age 2HBHOLH %?'BP?% R a5y et ightbuis, qratlfﬂwd gtystal display
| east open@dverti SI ng surface 140 for displaying the

at | east one advertisement 150 can include any surface

suitable f Olé e\np er@ rgatggg %Egtgon:%,gqvplgg?rlgg%%fage 140 can

FI G 3) bePhe of aw altérhethg @is;ﬁl@y systeth 060, ddsHoirsinMe@a% dhe
however er SU|tabIe sur f aces na be used. For

exanpl eé't‘?rﬂﬁt'r@tgl ISRIaYs$YSERTB 25 G ncluge iy 2lerTiios dEpygRechanism

be part 266 afda@besithieRintocdbsh 9. That
illustrated |n©FI G. 4. "The el ectrgﬁ}%g%gb@ggmﬁécessmzm can

220 canS9mHE! H@@P&rtﬂaogmf He almtmawaﬁ:gaytmecr@am 268 Tige

sur f acealitRatirdy dRPIEOPEOSHR QG@@QH ﬁ@ﬁldg%rﬂrﬁfe 380 882 motor 290.
and can dlsplay at 'l east one

adver t i SReBERMNAHY. disiay m@%m%@ carinebe lnclude a plurality of panels

d
remory o0 T PRI RRIT E Tyl i RaR 0 Eatllay. e motor

23015 Th%gOSCWOZ‘GOHW%me@‘t @tﬁne uaz@@30034149
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| crysit al 3o SRt cdedhrmine the number of advertisements 150 (and

advertising surfaces 140) fo be alternately displayed. For example, if each
panel 300 contains two sides, then two advertisements 150 can be alternately
displayed.

To alternate the display of the advertisements 150, the panel
25 microprocessor 270 can signal the motor 290 to rotate one or more of the
panels 300. Once completed, the panels 300 form the advertising surface
140 onto which the advertisement 150 can be displayed. The cycle can be
repeated to enable the display of as many advertisements 150 as desired. Of
course, the advertising surfaces 140 described in relation to FIG. 5 is merely
30 anexample, and it is understood that any other suitable sys{em having an
advertising surface can be used with the inventive method.
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§&99Q%#§§@? as shown in FIG 5. The alternati #§T/US2003/034149
di spl ay system 250 can include an alternating display
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. 300 contains two sides, then two adverti senents 150

can be alternately displayed. To alternate the

di splay of the advertisenents 150, the panel 25

m croprocessor 270 can signal the notor 290 to rotate
one or nore of the panels 300. Once conpleted, the
panel s 300 formthe advertising surface 140 onto

whi ch the adverti senent 150 can be displayed. The
cycle can be repeated to enable the display of as
many advertisenents 150 as desired. O course, the
advertising surfaces 140 described in relation to FIG
5is nmerely 30 an exanple, and it is understood that
any other suitable system having an advertising
surface can be used wth the inventive nethod. 6 WO
2004/ 061799 PCT/ US2003/ 034149




Al t hough the present invention has been described in
conjunction wth the enbodi nents discl osed herein, it
shoul d be understood that the foregoing description
is intended to illustrate and not limt the scope of
the invention as defined by the clains. 7 WO

wo206sPRd 799 PCT/ US2003/ 034149 CLAI M5 Wat  ipgrkisaiosBiae
is: 1. A nethod of providing transportation vehicles

at a reduced operating cost and generating
CLﬁﬁ\ﬁgrtiSi ng revenue, conprising the steps of: a
purchaser identifying a first party with ownership

interests in a transportation vehicle; the purchaser
Whﬁg?i‘?@“ﬁﬁ’e'sfi rst party to transfer the ownership
interests of the first party to the purchaser; the
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and GERERANS A gnbiav g e, ol Rl Phe. Fi r ot
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and the purchaser providing an advertising surface
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" ong PRrcHioskl Palih R fist BolsR e 1EMke GuPPitne SRR ferdbts of
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t ndn§ pIshassr BPViding shadvSitising skriasednaybing &1 adtarising
mediOAT 6h Bt Ida8t 8he k8RSt BNPeAFIRPbHESRSN vehicle and leasing at least
a portion of the advertising surface to at least one advertiser;

wherein the advertising surface displays advertisements as the first party
utilizes the transportation vehicle,
whereby the payment by the purchaser to the first party reduces expenses

associated with the operating the transportation vehicle.

2. The method according to claim 1, wherein the at least one advertiser
includes a prior owner the first party.

3. The method according to claim 1, wherein the at least one advertiser
includes a third party.

4, The method according to claim 1, wherein the transportation vehicle

comprises a trailer;




includes a third party. 4. The nethod according to
claim1l, wherein the transportation vehicle conprises
atrailer; 8 WD 2004/061799 PCT/ US2003/ 034149 wherein
the at | east one advertising surface for displaying
the at | east one advertisenment is part of the

wobbRlkfoe 5. The nethod according to clai m lpWi8583/hsa149
the transportation vehicle conprises a rai rvvay car;

wherein the at | east one advertisi ng surface for

by TRt oS Fhlo B A AR D ARG By o InE R Jopt one

advettemdnt idipaof tRagdilepne advertising surface for
di spl aying the at |east one advertisenment conprises an

el ectronic display syst em wherein the electronic
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commmeelmraliway@br,l east one advert|S| ng surface for

di s the at | east one advertisenent conpri ses an
al VISR g ot freeh PG SAKERINCLSH e dPCARP WY The ot last one
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advertisenents on an alternating basis. 8. The nethod
according to claim6, where the at |east one
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dispi&y Sysleice. 9
wherein the electronic display system displays at least one pre-

programmed advertisement.

7. The method according to claim 6, wherein the at least one advertising
surface for displaying the at least one advertisement comprises an alternating
display mechanism;

wherein the alternating display mechanism displays at least two

advertisements on an alternating basis.

8. The method according to claim 6, where the at least one advertiser
purchases a plurality of portions of the advertising space, further comprising the

step of rewarding the at least one advertiser with a reduced sale price.




