
A method and a system for generating personal
promotion codes from the computing resources of a
provider of services are described. Internal promotion
codes including a family ID field and a serial ID
field comprised of alphanumeric characters are first
generated. The internal promotion codes are then
encoded into a corresponding series of external
promotion codes also comprised of alphanumeric
characters, which render the internal promotion codes
unintelligible. After which the series of external
promotion codes is packed into an encrypted file which
is forwarded 



to a client application of the provider of services to
have the external promotion codes distributed to its
customers. The external promotion codes later
submitted to the client application by the customers
are further validated by the provider of services.
Validation of the external promotion codes submitted
by the customers does not require that all generated
external promotion codes need to be stored in a
database of the provider of services. 


