100 -

110 -

120 -

130

140 _

1/2

SELECTING A SPECIFIC ADVERTISEMENT AND DETERMINING THE

FREQUENCY CAP ASSOCIATED THEREWITH

v

PROVIDING INFORMATION ON THE GEOGRAPHICAL LOCATIONS OF DIGITAL
BILLBOARDS AND DISPLAYING TIMES OF THE SPECIFIC ADVERTISEMENT

|
¥

RETRIEVING DATA ON A GROUP OF VIEWERS THAT WERE WITHIN A
VIEWING RANGE OF THE GEOGRAPHICAL LOCATION OF THE BILLBOARDS

AT TIMES WHEN THE SPECIFIC ADVERTISEMENT WAS DISPLAYED

L

ESTABLISHING WHETHER THE SPECIFIC VIEWER WAS AMONG THE

VIEWERS THAT BELONG TO THE GROUP FOR WHICH DATA WAS
|

w
AGGREGATING THE NUMBER OF TIMES IT IS FOUND THAT THE SPECIFIC
VIEWER WAS AMONG THE GROUP OF VIEWERS WHO WATCHED THE
SPECIFIC ADVERTISEMENT ON AN ELECTRONIC BILLBOARD

FIG. 1




200

210

230

240

250

260

2/2

SELECTING A PLURALITY OF VIERS WHO ARE CONSIDERED AS TARGET
VIERS FOR WHOM A SPECIFIC ADVERTISEMENT SHOULD BE DISPLAYED

v

DETERMINING THE NUMBER OF TIMES IN WHICH A VIEWER FROM AMONG
THAT PLURALITY OF VIEWERS WAS POTENTIALLY EXPOSED TO THAT
ADVERTISEMENT DISPLAYED ON AN ELECTRONIC BILLBOARD

h

I DETERMINING THE NUMBER OFI TIMES THAT THE VIEWER WAS PROVIDED

WITH THE OPPORTUNITY TO WATCH THE SPECIFIC ADVERTISEMENT IN AN
INTERNET WEBSITE

¥

DETERMINING THE NUMBER OFr TIMES THAT THE VIEWER WAS PROVIDED
WITH THE OPPORTUNITY TO WATCH THE SPECIFIC ADVERTISEMENT IN AN
IPTV BROADCAST

v

IF THE NUMBER OF TIMES THAT THE VIEWER WAS PROVIDED WITH THE
OPPORTUNITY TO WATCH THE SPECIFIC ADVERTISEMENT IN ALL THREE
DISPLAYING MEANS IS EQUAL TO A PRE-DEFINED VALUE. RAISING A FLAG
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IF THE FLAG ASSOCIATED WITH THAT VIEWER IS RAISED, PREVENTING

FUTURE DISPLAY OF THE SPECIFIC ADVERTISEMENT TO THE USER WHILE
ACCESS INTERNET WEBSITES OR WATCHING IPTV BROADCASTS

FIG. 2




