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MORE FUEL DI SPENSERS Cross-Reference to Related Application The present
application clains the benefit of the filing date of U S. I Si |

pat ent appVPeM% 843%4erial no. 60/666, 783, filed on March Pﬁﬁ%@@éﬂfw@ﬁe

di scl osure of which is incorporated harein by reference. Field of the

I nvention The present invention relates to a system and nethod for operating

Tnventi on + ePye N B E B0 B GHER AN DR R R BFeR, P27
di spensers and accordi ng to whi cHRPENIERYr e marketing routines are

executed. Summary of the Invention According to one aspect of the present
i nvention, a nethod of operating a fuel dispenser is provided that includes

i denti f ing | east ,.on arac%.eristic specific to a customer of the fuel
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C¢%nputer via a network, each of the one or nore
poi nt - ofRRb EihE Mveti@gaprt ed to be operably coupled to one or nore fuel

di spensers; and a computer readabl e nedi um operably coupled to the host
conput er, t h&he present énventienl adlites toediystencaimethbd doropdaiting ane ostmoreefiiel her ei n,
t he dat 3base conprising a loyalty pronotion table; wherein at |east a
porti onYBPEEHE: operation of the one or nore fuel dispensers is adapted to
be at | dddhd vegRgdent  upon the loyalty pronotion table. According
to @not e esent invention, a conputer readable nmedium is
provi ded t hafThe prsemtdsveatiph nelates toya gyfstenmatd methiod fier apteratng ohb er mion: fuet
operati % a fuel | dispenser, . the instructions cor‘rPri sing instructions for
identif&aaﬂsaﬁsqneégﬁor 8 1@ Whichcqner §qre magrtingrowines 2 Xes¥8ter of the fuel
di spensgﬁmﬂmofmgtmw-wns for executing one or nore marketing routines;
wherei n~at Teast one “the one or nore marketing routines is at |east WO
2006/ 105134 RCTHIBRA0 @6 2dR680f the present invention, a method of operating a fuel

dispenser is provided that includes identifying at least one characteristic specific to 2

customer of the fuel dispenser; and executing one or more marketing routines; wherein at

least one of the one or more marketing routines is at least partially dependent upon the at

least one characteristic specific to the customer of the fuel dispenser.

According to another aspect of the present invention, a system is provided that

includes a host computer; one or more point-of—sale units in communication with the host
. computer via a network, each of the one or more point-of-sale units adapied to be operably
coupled to one or more fuel dispensers; and a computer readable medium operably coupled
to the host computer, the computer readable medium comprising a database stored therein,
the database comprising a loyalty promotion table; wherein at least a portion of the
operation of the one or more fuel dispensers is adapted to be at least partially dependent
upon the loyalty promotion table.

According to another aspect of the present invention, a computer readable medium
is provided that includes a plurality of instructions stored therein for operating a fuel
dispenser, the nstructions comprising instructions for identifying at least one characteristic
specific to a customer of the fuel dispenser; and instructions for executing one or more

marketing routines; wherein at least one of the one or more marketing routines is at least



2 partially dependent upon the at | east one characteristic specific to the
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partially dependent upon the at least one characteristic specific to the customer.

According to another aspect of the present invention, a computer readable medium
20  is provided that includes a plurality of instructions stored therein, the instructions
comprising instructions for identifying at least one characteristic specific to a customer of a
device operably coupled to a point-of-sale unit; and instructions for executing one or more
marketing routines using the point-of-sale unit; wherein at least one of the one or more
marketing routines is at least partially dependent upon the at least one characteristic
25  specific to the customer.

According to another aspect of the present invention, a system is provided that
includes means for identifying at least one characteristic specific to a customer of a device
operably coupled to a point-of-sale unit; and means for executing one or more marketing
routines using the point-of-sale unit; wherein at least one of the one or more marketing

30  routines is at least partially dependent upon the at least one characteristic specific to the

customer.



Brief Description of the Drawings Fig. 1 is a schematic view of an exenplary
enbodi nent of a systemfor operating one or nore fuel dispensers. Fig. 2 is

a schemati guyh¥1eizan exenpl ary enbodi ment of a point - of pephR2doBe 363 O

system of the systemof Fig. 1. Fig. 3 4s a flowchart illustration of an
exenpl ary enbodi nrent of a nethod of operating a fuel dispenser. Fig. 4 is a
flow chart illustration of an exenplary enbodi nent of a pre-fueling

mar ketipgefﬁg%%ﬁ' ﬁom)f@@w% d of Fig. 3. 10 Figs. 5A, 5B and 5C are fl ow
chart i | ary enbodi nent of a step of the pre-fueling
mar ket i ng r obig. hds afcheptic Fiewoim ex@iplard efilBodineent bbasyshant foridperasingat i ons of
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. . Figs.,
represent at i Vig-3a$ églﬁquha{télhﬂmtw%&an gremplay emhodimentohg mettodsdacut i on of
t he fueb{é}&ﬁ&?ﬁhﬁﬁhﬂgeﬂs@y“ ne of Fig. 9. 20 Figs. 14A and 14B are flow chart
I ons” of an

il1lustra xenpl ary enbodi nent of a post-fueling marketing

routine of t Feg dds hddwashaftiilfust@tiorrofan eddmplng ehibodirgert off @ pod-firlivg ews of
representative screen shots that maybe displayed during the execution of a
step of Mapketipgseutingaiithgymethpd of Fity3routine of Figs. 14A and 14B. 25 Figs.

17 nd 17B o) ' t ' i of a
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and 19 gep of algneifidlingintketitg toeRnestFigad. ve screen shots that may be
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15  displayed during the execution of a step of the pre-fueling marketing routine of Fig, 4.

Fig. 9 is a flow chart illustration of an exemplary embodiment of a fueling
marketing routine of the method of Fig. 3.

Figs. 10, 11, 12 and 13 are schematic views of representative screen shots that may
be displayed during the execution of the fueling marketing routine of Fig. 9.

20 Figs. 14A and 14B are flow chart illustrations of an exemplary embodiment of a
post-fueling marketing routine of the method of Fig. 3.

Figs. 15 and 16 are schematic views of representative screen shots that may be
displayed during the execution of a step of the post-fueling marketing routine of Figs. 14A
and 14B.

25 Figs. 17A and 17B are flow chart illustrations of an exemplary embodiment of a
step of the post-fueling marketing routine of Figs. 14A and 14B.

Figs. 18 and 19 are schematic views of representative screen shots that may be
displayed during the execution of one or more steps of the post-fueling marketing routine
of Figs. 14A and 14B.

30 Figs. 20 and 21 are schematic views of representative screen shots that may be
displayed during the execution of another step of the post-fueling marketing routine of
Figs. 14A and 14B.



Figs. 22A, 22B and 22C are flow chart illustrations of an exenpl ary

enbodi nent of a nethod of downl oading a loyalty pronotion table. Fig. 23 is
a schemati ' the contents of the loyalty promotio ‘%’%’ gs.:
22A, 22B a 8\59'%’%08{3“ Fig. 24 is a schemgtic view of the coq) %ﬁ08¢11§3r ecord
of the loyalty pronotion table of Fig. 23. Fig. 25 is a flow chart

i Iustratlon of an exenpl ary enbodi nent of a receipt marketing routine.
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i 11 ust r@@b@aaop&m&ﬂ{‘)g@ggﬁllm dglma&b]eof a step of the post-fueling
marketing routine of Fig. 26. tailed Descri ﬁb’l on of the Invention
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Flg hﬂ operatlng one or nore fuel dispensers is generally
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and a conput Biigs, rﬁ@@ﬁmgmlﬂw dthrOnaERiiods Spwén&@naﬂweﬁﬁﬁﬁﬁﬁéd%?at hereto.

I nstructions éxecutable by the host conputer 12 and a”database 16, i ncl udiing
a | oyastepofthe posti foelingunhketigg roaatioe of Bige@6.i n t he conput er readabl e nmedi um
14. Pojnt - 19 sal.e POP st m; 20 and 22 are in comunication with the
host ¢ 984, The network 24 may include, for exanple,
the Inter ”EtCoﬁ%nﬁﬂﬂél%eli‘ﬁ%ehé%% erhofer 8bfPa ﬂﬁhB\Qrdf deﬁh@ﬁclé’sr ggprnet vwor k
and/ or w rel ess network system 20 includes a fuel dispenser 26
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modification of conventional fuel dispensing systems and/or components and/or systems

coupled thereto may be required in order to provide the active marketing and/or promotion
of products and/or services during the operation of conventional fuel dispensing systems.
20  The present exeraplary embodiments, among other things, address and overcome one or
more of the above deficiencies associated with conventional fuel dispensing systems and
thereby provide an improved fuel dispensing system.
In an exemplary embodiment, as illustrated in Fig. 1, a system for operating one or
more fuel dispensers is generally referred to by the reference numeral 10 and includes a
25  host computer 12 and a computer readable medium 14 operably coupled and accessible
thereto. Instructions executable by the host computer 12 and a database 16, including a
loyalty promotion table 18, are stored in the computer readable medium 14.
Point-of-sale (POS) systems 20 and 22 are in communication with the host
computer 12 via a network 24. The network 24 may include, for example, the Internet
30  and/or any type of local area network, wide area network and/or wireless network. The
POS system 20 includes a fuel dispenser 26 operably coupled to a POS unit 28, with which

the host computer 12 is in communication. In a similar manner, the POS system 22



I ncl udes fuel dispensers 30 and 32 that are operably coupled to a PCS unit
34, with which the host conputer 12 is in comunication. In several

exenpl ary ]udosticieats, the POS unit 28 may be physically p@@ﬁgm{ﬁggﬁ;ﬁwth
the fuel dispenser 26, or may be physically separated fromthe fuel

di spenser 26. In 5 several exenplary enbodi nents, the PCS unit 34 maybe
physically integrated with the either of the fuel dispensers 30 or 32, or
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20 In several exemplary embodiments, the fuel dispenser 26 may include one or more

additional controllers, dispenser card readers, data interface units, displays and/or fueling
equipment that are each substantially similar to the controller 40, the dispenser card reader
42, the data interface unit 44, the display 46 and/or the fueling equipment 48, respectively.
Moreover, in several exemplary embodiments, one or more of the foregoing components of

25  the foel dispenser 26 may be combined with one or more other components of the fuel
dispenser 26 such as, for example, the data interface unit 44 may be combined with the
display 46 to form a touch-screen data interface configuration. In several exemplary
embodiments, the fuel dispenser 26 may include additional fuel-dispenser components
such as, for example, a printer for printing receipts.

30 In an exemplary embodiment, the dispenser card reader 42 may be configured to
read and/or accept a wide variety of items such as, for example, a debit card, a credit card,

an ATM card, a smart card, bar codes, a contactless smart card, a loyalty card, a coupon,



bi onetric data such as, for exanple, finger prints or a retinal scan, any
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20 In several exemplary embodiments, the computer readable medium 14, and the
contents stored therein, may be distributed throughout the system 10. For example, the
computer readable medium 14 and the contents stored therein may be distributed across a
plurality of file servers, and/or across one or more POS units such as, for example, the POS
unit 28 and/or the POS unit 34. Similarly, the database 16 and/or the loyalty promotion

25  table 18 may be distributed throughout the system 10. For example, the database 16 and/or
the loyalty promotion table 18 may be stored in a plurality of file servers, and/or in one or
more POS units, such as, for example, the POS unit 28 and/or the POS unit 34. Moreover,
in several exemplary embodiments, the host computer 12 may be in the form of one or
more computers and/or may be in the form of one or more POS units such as, for example,

30  the POS unit 28 and/or the POS unit 34.

In an exemplary embodiment, and in operation, the host computer 12, via the

network 24, downloads to the POS unit 28, at one or more predetermined times and for



storage in the conputer readable nmedium 38, instructions and/or data stored
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20  to the operation of the fuel dispenser 26 by a customer.

In another exemplary embodiment, the POS system 20 may be a thin client and the
host computer 12 may control at least a portion of the operation of the fuel dispenser 26 by
executing instructions stored in the computer readable medium 14 and communicating with
the controller 40 vié the network 24 and the processor 36 of the POS unit 28, with the
25  controller 40 in turn controlling the operation of the dispenser card reader 42, the data
interface unit 44, the display 46, the dispensing equipment 48 and the other components of
the fuel dispenser 26. As discussed above, data received by one or more components of the
fuel dispenser 26, in response to the operation of the fuel dispenser 26 by a customer, may
be stored in the computer readable medium 38 and/or may be uploaded to the host

30  computer 12 via the network 24 for storage in the database 16, and the execution of the
instructions stored in the computer readable medium 14 by the host computer 12 may be at

least partially dependent upon the data received.



During the foll ow ng operational discussion of the system 10, it is assuned
that the POS system 20 functions as a thick client. However, in several
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I dentifier  used by the custonmer or data specific to the custonmer such as,

f or Exanpleatifietheln ansdxgmplary embddinant,dhe chesacteristiomeay, beths papuentitypeuseds t he
cust oner rofile-based |i.festyl denogr aphi ¢..i nf or mati on, ,pastsp hase
pat t e ns YRS SR A 5y i el o REPTRA Fisr iR Rione B3R St oner
whi ch Mayrda@ daftBptiyiidn€ @ triddd @Pedif Qird fxARRY SucH 16 St MAlerena®™ eRlipd dat a.
In several exenplary enbodi nents, the characteristic identified in the step

52 may beaiddeyment, adhirdpartseredis card payinent, ddebit £ard paywantps cashepaymentoras ot her
characteristics of custoner. For..examl e, the data specific.t.a the
o TRy B St PR et oSS Rashayaent §pe nad B Tabitiictn

20  rtesponse to the customer engaging one of the aforementioned payment cards with the

dispenser card reader 42.
In several exemplary embodiments, the identifying characteristic specific to the
customer of the fuel dispenser 26 may be the geographic area in which the fuel dispenser
26, and thus the customer, are located, the product type desired by the customer such as,
25  for example, the particular grade of gasoline desired by the customer, a loyalty identifier
used by the customer or data specific to the customer such as, for example, the residence
address of the customer, past-purchases of the customer, profile-based lifestyle
demographic information, past-purchase patterns and/or trends of the customer, and/or
preferences of the customer, which may be identified through, for example, the use of
30 syndicated data. In several exemplary embodiments, the characteristic identified in the
step 52 may be identified in response to the identification of one or more other

characteristics of the customer. For example, the data specific to the customer may be
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data interface unit 44, with the code being determ ned by the
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After the stép 52, a pre-fueling marketing routine is executed In step 54,
af t er whilath inteifeceamst 4hdn ansxgplait ¢ebbdiment, tedagaty lde\mﬁetr omytihdud spensi ng

equi pnent, 48 i n odi nent pre-fueling

v kot | e SeRE vak e e of HIp e Bad kY RS rebder 42 T rsponse

PCT/ 14652005 k6 ekdRple, Bk customer swiping the loyalty card through the dispenser card reader 42
before or after swiping a payment card through the dispenser card reader 42, or instead of

swiping a payment card through the dispenser card reader 42, resulting in either a dual-
swipe configuration or a single-swipe configuration, respectively. In another exemplary
embodiment, the loyalty identifier may include a loyalty code entered by the customer via

25 the data interface unit 44, with the Ioyalty code being determined by the customer by, for
example, browsing a web site. In an exemplary embodiment, the identifying characteristic
may be transmitted to the computer readable medium 38, the computer readable medinm
14, the database 16, the loyalty promotion table 18 and/or any combination thereof, for
storage therein.

30 After the step 52, a pre-fueling marketing routine is executed in step 54, after which
the customer is permitted to dispense fuel from the dispensing equipment 48 in step 56. In
an exemplary embodiment, the pre-fueling marketing routine executed in the step 54 may



be at least partially dependent upon the characteristic identified in the
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several exenplary enbodi ments, the customer”s purchase of such products
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52,20  the customer. Further, in an exemplary embodiment, the purchase of the car wash by the

customer may serve as a product type desired by the customer, and therefore the
characteristic specific to the use of the fuel dispenser 26 by the customer, which is
identified in the step 52. Other steps may include executing purchase settlement and
receipt routines in which, for example, the total cost to the customer is calculated and a

25  rteceiptis printed. In several exemplary embodiments, in addition to purchasing a car wash
as described above, additional steps may be executed before, during and/or after each of
the steps 52, 54, 56, 58 and 60 such as, for example, executing purchase routines in which
the customer is given the opportunity to purchase a wide variety of services and/or
products such as, for example, motor oil, coffee and automotive-maintenance services. In

30 several exemplary embodiments, the customer’s purchase of such products and/or services

oay serve as the product type desired by the customer, and therefore the characteristic



54, 56, 58 and 60 may be omtted fromthe nmethod 50. To execute the
pre-fueling marketing routine in the step 54 of the nethod 50, as
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to whether one or nore marketing nessages are assigned is executed in step
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20  promotion code in the loyalty promotion table 18 that is stored in the computer readable

medium 38 is determined in step 54ab and, if the promotion code is present, it is
determined in step 54ac whether the current date and time of use of the fuel dispenser 26
by the customer falls between the start date/time and the end date/time associated with the
promotion code. If the current date and time does fall between the start and end dates and

25  times, a group discount associated with the promotion code is determined in step 54ad,
with the group discount being a discount applicable to one or more POS systems, including
the POS system 20. In an exemplary embodiment, the group discount may be a global
discount applicable to all of the POS systems in the system 10, or the group discount may
be a regional discount applicable to, for example, one or more POS systems in a

30  geographic region. For the step 54ac, in several exemplary embodiments, the start
date/time and the end date/time associated with the promotion code may define a wide
variety of date/time range configurations in whx:ch the current date and time may fall



or three days, a reoccurring date associated with a particular day or days
of the week such as every Saturday and Sunday, a reoccurring tinme period

associ at e ' y day of the week such as 3:00 p.m X ) every
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di spengecords is |ocated. 25 If the current date and time falls between the
start and e ates .and.tinmes. assogiated with the pronption code in record
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the use of the fuel dispenser 26 and the paynent type used by the custoner

i n1bhe Watepmn the atartand eBd dates anbitmes assetigted twithnthe ipeomoetimxtodemm vasdal i n t he
record nunber one,3Q is, determn I St Aaj . roup_di scount, associ at ed
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the POS system 20. In an exenpliigg enbodi ment, the group WO 2006/ 105134

PCTTUSZbe @s@qﬂfasl_adisxmsm 2600 step dnd wehetfhesithe proinotion nedeippeéardpbmbtn al | of
the POSonsey o%ﬁﬁﬁoyhﬂy {)r%%lo?%%tta% € }Q ’ap}%es to the payment type used by the customer of
20  the fuel dispenser 26 in step 54ai. In an exemplary embodiment, the location associated

with the use of the fuel dispenser 26 in the step S4ah may include the location where the
customer is paying for the fuel and/or other products and/or services, either indoors in a
store or outdoors at the fuel dispenser 26, and/or may include the geographic area in which
the fuel dispenser 26 is located.

25 If the cutrent date and time falls between the start and end dates and times
associated with the promotion code in record number one of the loyalty promotion table 18
in the step 54ag, and the promotion code in record number one applies to the location
associated with the use of the fuel dispenser 26 and the payment type used by the customer
in the steps 54ah and 54ai, respectively, then the promotion code in the record number one

30  isdetermined in step 54aj. A group discount associated with the promotion code is then
determined in the step 54ad, with the group discount being a discount applicable to one or

more POS systems, including the POS system 20. In an exemplary embodiment, the group



the group discount nmay be a regional discount applicable to, for exanple,
one or nore POS systens in a geographic region. For the step 54ag, in
sever al ‘'exewplzaveyrosrsaodi nents, the start date/tinme and thecmeoskookdigsdsi me
associated with the pronotion code may thefine a wide 5 variety of date/tinme
range configurations in which the current date and tinme may fall between
and be correct such as, for exanple, a chronological length of tinme such as
a week diNcoliftTRgy oy global diRVGAtHDIiEdblEIR) 411 85th0 POY Seteitisti il spateinl Wybar day
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saah.  saisekdich 823.0p Bim B SR i, SY4Ey a7l fred B BB Bt BB reatc
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increnment is one, then the record nunber would be equal to two during the
exequticﬁ’me’riQOrfbmstOekﬂs‘O(Bm-%a@&ﬁ@pysmh}nagnalﬂmmf- 54ak. The | oop created by

t he st eps 54af.,, 54a h 4ai, an | s _repeated until the, .current
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pronot i GRsdcadé®wit thesrofRtieh Gbded rbdbrl REmbLeenddkahe 109m1tjdﬁ1tdxﬂotiroh_¢atﬁé ¢p 543
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poi nt - of - purchase code_in the step 54bb, it is determ ned
20  plus the increment. For example, if the increment is one, then the record number would be

equal to two during the execution of the steps 54af, 54ag, 54ah, 54ai and 54ak.
The loop created by the steps 54af, 54ag, 54ah, 54ai and 54ak is repeated until the

current record number is greater than the maximum number of records in the loyalty
promotion table 18, as determined in the step 54af, or until the step 54aj is executed under
25  the conditions described above.
To determine the pre-fueling award in the step 54b, as illustrated in Figs. 6A-6B, it
is determined \.Nhether a local discount is available in step 54ba, with the local discount
being a discount specifically applicable to the POS system 20.
If alocal discount is available as determined in the step 54ba, it is determined in
30  step 54bb whether the local discount is associated with a customer-entered point-of-
purchase code and, if so, the local discount is applied as the pre-fueling award in step 54bc,
and the pre-fueling award is provided to the customer of the fuel dispenser 26. If the local
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the pri
20  In another exemplary embodiment, the pre-fueling award applied in the step 54bf may be

in the form of a percentage discount off of the price of the fuel to be purchased such as, for
example, a 5% discount off of the advertised price per gallon of fuel. In another exemplary
embodiment, the pre-fueling award applied in the step 54bf may be in the form of a cent-
per-quantity discount off of the price of the fuel to be purchased such as, for example, a
25  $0.05 discount per gallon of fuel purchased. In another exemplary embodiment, the pre-
fueling award applied in the step 54bf may be in the form of a dollar-vatue discount off of
the price of the fuel to be purchased such as, for example, $2.00 off of the price of the fuel
to be purchased. In another exemplary embodiment, the pre-fueling award applied in the
step 54bf may be in the form of a discount that is limited to a maximum dollar value such
30 as, for example, $5.00.
In several exemplary embodiments, the group discount, the local discount and/or

the pre-fueling award may be in the form of, for example, any type of discount off of the



service and/or product, and/or a free service and/or product, including, but
not limted to, services and/or products purchased at the fuel dispenser 26
via, folr ewaymhgiodife data interface unit 44 and/or the diswkenosdbrssnnd/ or
servi ces and/or products purchased at gs5 | ocation other than at the fuel

di spenser 26. Further, in several exenplary enbodinents, the pre-fueling
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a missed pre-fueling award such as, for example, a missed rebate to be applied to a future

20  gasoline purchase, because the customer is not presently a holder of the branded credit
card.

In another exemplary embodiment, the one or more marketing messages displayed
in the step 54d of the pre-fueling marketing routine 54 may be in response to the pre-
fueling award provided to the customer of the fuel dispenser 26, and may be in the form of

25  acongratulatory message informing the customer of the provision of the pre-fueling reward
to the customer. If the pre-fueling award is dependent upon the payment type being a
branded credit card payment, one marketing message could be in the form of
“Congratulations you have earned a 5% discount with your Shell Mastercard today.”

In another exemplary embodiment, the one or more marketing messages displayed

30  inthe step 54d of the pre-fueling marketing routine 54 may be in the form of an
informational message informing the customer of the fuel dispenser 26 of an available

discount off of the price of a potential purchase in the vicinity of the fuel dispenser 26 such



which the POS unit 28 is housed. In several exenplary enbodinents, a w de
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20 In several exemplary embodiments, instead of, or in addition to displaying the one
or more marketing messages on the display 46, the one or more marketing messages may
be communicated to the customer via a wide variety of multimedia and/or multimedia

. techniques such as, for example, via the printing of the one or more marketing messages on
a coupon and/or other type of paper, via the playing of audio recordings of the one or more

25  marketing messages over an audio speaker coupled to the fuel dispenser 26, and/or via any
other type of multimedia and/or tangible medium including, but not limited to, any type of
andio media, any type of print media, any type of video or visual media including, but not
limited to, animation, one or more still images and/or live-action video, and/or any
combination thereof. The step 58a is again repeated and, if it is determined in the step 58a

30  that additional one or more marketing messages are assigned, additional one or more
marketing messages are displayed on the display 46. The steps 58a and 58b are repeated

until it is determined in the step 58a that no more marketing messages are assigned, at
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not in the form of a proprietary credit card payment, the method 50 may include approving

20  the customer for the proprietary credit card, and the marketing message displayed in the
step 58b may be in the form of an informational marketing message informing the
customer that the customer has automatically been approved for the proprietary credit card.
In an exemplary embodiment, instead of a proprietary card, the customer could be
approved for a branded credit card or a third party credit card or another type of payment

25  card. Further, in an exemplary embodiment, the marketing message displayed in the step
58b may be in the form of a question asking whether the customer would like to apply fora
predetermined credit card.

In another exemplary embodiment, as illustrated in Fig. 13, the marketing message -
displayed in the step 58b may be in the form of an informational message informing the

30  customer of an available discount off of the price of a potential purchase in the vicinity of
the fuel dispenser 26 such as, for example, off of the price of fountain drinks in the store in
which the POS unit 28 is housed.



58a, and may be displayed in the step 58b, in response to the paynent type
used by the <custoner. In an exenplary enbodinent, if the paynent type is in
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it is defstmrndtan exahsiprycdibodimeeif the@yatentope ismotketherfgrmegaages are
assi gned for thee‘gre-fuel i ng{ award. | f one or nore narketing nessages are

as 30y n eRfopretaysredit eayd papmentos adwandsd cragitearhpavsisnhdhemmatkeliag messagehe
e . . © el "
Phe st clivilfudiif 4o s8b Bl BXG e Tor BEafintihoiohfh mitkotds sl 0 000 (1

t he cusinraiing thetchetopree of theldiseguatalid etculdhavelicen evailabldte thé eystdnder Hallen a

post- fueling award is determned in step 60d. It is next determned in step
60e whethRPRYBaR type beepia thedorm of A gropsietary exedicardpaymsnber 3 brandeghcredit

bn-the. G4 Baftfls Rof Bl sffbe e oiBietior HEAK Tl dr AERRAAF oM Earll oP! 2VeC
detigy m payiment) thé marketiag niedsdge disphived th the stepes8dirapy B tHe famnella lhassagd 0 be 30

dependent _upon whether_ a pre-fueling award was applied as determ ned in the
step eoumilantpfhatdepigted idigr&l exenpl ary embodi ments, instead of either a

pre-fueling S . eling
awar d bei ng fo\)%{‘i&ggé th%&B %S%e%%:{%?% gf’%ﬁgﬁﬁ/ﬁr d aertlgg% %@f‘%ﬁ%ﬁlﬁd@ ééjvvar d may
be appiliuetiatbdid Figs.Clisy thidighdf4 B, kids fetedmided pesige60a26hether a pre-fueling

award was applied and provided to the customer in the pre-fueling marketing routine in the

20  step 54 and, if so, it is determined in step 60b whether one or more marketing messages are
assigned for the pre-fueling award. If one or more marketing messages are assigned in the
step 60b, the one or more marketing messages for the pre-fueling award are displayed on
the display 46.

If it is determined in the step 60a that a pre-fueling award was not applied and

25  provided to the customer in the pre-fueling marketing routine in the step 54, then a post-
fueling award is determined in step 60d. It is next determined in step 60e whether one or
more marketing messages are assigned for the post-fueling award and, if so, one or more
marketing messages are displayed on the display 46 in step 60f. In an exemplary
embodiment, the determination of a post-fueling award in the step 60d does not have to be

30  dependent upon whether a pre-fueling award was applied as determined in the step 60a.

That is, in several exemplary embodiments, instead of either a pre-fueling award or a post-



After the steps 60b and/or 60c, or the step 60e, it is determned in step
60g whether data is to be solicited fromthe custoner and, if so, data is
solicited fwomnmdiesigustoner in 5 step 60h and the data, ifPcepnsysdedisey the
custoner, is captured in step 60i. The ®@tep 60g is again repeated and, if
it is determined in the step 60g that additional data is to be solicited
fromthe custoner, additional data is solicited in the step 60h and the
additiorﬁélix%?éﬁ’axdibéin bl B6thYpree e EisSvaR® hnd h o FNERMELAVArd niaydest ep 60i .
The steps 60g, 60h a%gbggdiﬂ;are }fr,epea?legfié until it is detégﬁi neddylezbhat no nore
dat a i s appligbtodbe rastemer gfitherfuchdispenseodfer. I n an 10 exenpl ary enbodi nent,
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| di. h ket | : -fuel i d 20
i 5ol ay cpraed it S8Rt 8 b6 Fiert AR frpeap G ted i R iting T Bl age
t hat) g ndxeaiphfry ehdbdinidn the @tpE We tHenTtAlicHed ' Athd S18P GDR dyhRtt ast t hat

informs the customer of the total discount received, with the discount
bei ng i npartidlyf deprmdst uperbihe shameteristictidentifindda tha st t he free product

bei hg dependent_ upan m_ni M anour f. fuel. chased by the custoner. For
exanple, as i E\FSE%FE'P wa%&lengosm% a@p&g]ﬁﬁgﬁgnﬁkqﬁgﬁ‘gsa}% B of a
coupon f@e p?e—ﬁfeﬁﬁ% awardUfispliyeddh HResté 6 0caf RPPSH the fdMifoPdédifaflaiy $30. 00
worth of fuel by the custonmer. To determ ne the post-fueling award in the

st ep 60dmessaghidapgdicatesdhat thy prenfiealingragvard bag besn peiyidedsand) thyfgnformethei n Fi gs.
17A ,and 17 it .S d rmned in gte 0da_whet.her 1 ostsfueling award
"o depentibitimenss e S fisthm srstyel S rcfsohivtriiat By SRS 4B BRE "ot ¢ he
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customer has purchased the m ni mum amount of fuel. If it is determned in
t he st epbangidisplayied on the display 46 esualing theaent-per-quapiiy dhseouniponltiplied by them
anount of fuel .purchased.b he ..custoner and it is determned in the step
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c

provided to the custoner in step 6 : o
displayed in the step 60c may be in the form of a congratulatory message that indicates that

the pre-fueling award has been provided and that informs the customer of the total discount

received, with the discount being in the form of a coupon for a free product, and the free

product being dependent upon a minimum amount of fuel purchased by the customer. For

example, as illustrated in Fig. 16, the discount may be in the form of a coupon for a free
25  cup of coffee in response to the purchase of $30.00 worth of fuel by the customer.

To determine the post-fueling award in the step 60d of the post-fueling marketing
routine 60, as illustrated in Figs. 17A and 17B, it is determined in step 60da whether the
post-fueling award is dependent upon a minimum amount of fuel purchased by the
customer at the fuel dispenser 26 and, if so, it is determined in step 60db whether the

30  customer has purchased the minimum amount of fuel. Ifit is determined in the step 60da
that the post-fueling award is dependent upon a minimum amount of fuel purchased by the

customer and it is determined in the step 60db that the customer has purchased the



If it is determned in the step 60da that the post-fueling award i s not
dependent upon a m ni num of fuel purchased, then it is determned in step
60dd whet hewoldigs/a8edy- S fueling award is dependent upon ur chase made by
the customer and, if so, it is deterningg in step 60de mgi‘ﬁws%"ﬂ@‘"da@t omer
has made the purchase. If it is determned in the step 60dd that the
post-fueling award i s dependent upon a purchase nmade by the custoner and it

i s deter m’ h [ QHEB : . r chase,

t hen t he pc@&?&&wﬁ%ﬁg\%rﬂ%gi seggsg"ltq’éelgﬁfn p?sor%%gg%%d;&gﬁleé egﬁc"spl %mar in the
st ep 60dustofker instges®ical exenpl ary enbodi nents, in addition to or instead of
execution of the _steps 60da an and/ or the steps 60dd and/ or 60de,

f ( d 6Qdh,
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formof a percentage discount off of the total price of the fuel that has

been 25 mixpeerssuted inwhidhotherdpras efyaimimpnpgitensarg petdtordetstarips if g post-

enmbodi . the post-fuelj. rd [ .0 e: s f yv. be jn the
form o;m@%‘&%{"-’%gﬁ 'Fa’ubé%‘%’{“@g% FOET\CG%SH?%%%‘ f(;% e%‘fg%lbﬁp}‘"l %x%ﬁgj?ﬁgﬁg{@ otalr quantity
of 1 uel whepbomerhré Mellgiavdrd ehd dipsaeisiig fard niuyetRoiptied Ak it

enbodi nent, the post-fueling award applied in the step 60dc maybe in the

fﬁr &}5 orcrﬁetémmseéuto Geteriaing i &2 pentfueling avfard isdo he pravided torbe ?‘!ﬁ@m@i@%}ébﬁsfed }‘ rom
. 3 | i t.he _ i
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limted driterda WMBMABLIGT SQIThpIE, th8 hik@icGME Brad® of fg@bliﬁ%pﬂi@h&ed OOustoter

2006/ 105134 PCT/ US2006/ 011363 21 In several exenpl ar(%/ee odiments, the
post - f uefuchgs.donexampds; upleafed seselipe suparunleafed gaspling deesehgpsoligger of di scount

of f of tar}l%ﬂperrk%%&%rmn{%gge%{d’servi ce and/or product, a

20 In an exemplary embodiment, the post-fueling award applied in the step 60dc may

be in the form of a coupon which may be in the form of, for example, a scannable bar code,
or text, printed on the receipt for payment for the fuel dispensed from the fuel dispenser 26.
In another exemplary embodiment, the post-fueling award applied in the step 60dc may be
in the form of a percentage discount off of the total price of the fuel that has been

25  dispensed from the fuel dispenser 26. In another exemplary embodiment, the post-fueling
award applied in the step 54bf may be in the form of a cent-per-quantity discount off of the
price of the total quantity of fuel dispensed from the firel dispenser 26. In another
exemplary embodiment, the post-fueling award applied in the step 60dc may be in the form
of a dollar-value discount off of the price of the fuel dispensed from the fuel dispenser 26.

30  In another exemplary embodiment, the post-fueling award applied in the step 60dc may be
in the form of a discount that is limited to a maximum dollar value such as, for example,
$5.00.



credit to be applied to the price of any type of service and/or product,
and/or a free service and/or product. Further, in an exenplary enbodi nent,

t he post -f wab povgi1esmds d provided to 5 the custoner of the fpeglysdigpesssr 26,
along with the at | east one characterisfiic identified in the step 52 may be
captured and stored in the conputer readable nedium 38, and/or may be
transmtted to and captured and stored in the database 16 via the network 24

and the hostin sevepdlleREmpRry bﬂb&ﬁnﬁﬁ@%&?bﬁ-ﬁ%ﬁ%ﬂﬁmﬁ% fnlthd!fdriajred i n
Fig. 18, if the post-fueling award is 0 dependent upon a m ni mum anmount of

fuel pu mmgnnemépﬁqumtmfﬁ#éhem@mw serdcaand/onproduehunt  of

fuel is toner._as d erm ste 60db,

t hen thed- éﬁ‘%ﬁg% %‘ﬁ%ﬁeﬁégg H%F ‘%‘Pﬂ%’& (r)ff.?e{vlll%e Ipéi?fﬂlfg af‘ﬁjofﬁ %&F 1"§Of may
be in thaad/of produe Further)ds at etak éfg’/di’iﬁﬁﬂﬁﬁélt, thE PbstMelidd By 4H proviBsd B8f t he
provi sion of the post- fuel | ng reward and the total amount of the di scount

r ece? vedhe astomer i theduabiispapsendo along mith the at lehst one gharactemisticiidentifed in f  t he

ot er i Tt e ¥R b Ra BERCRA e B B B FRG TR At ARoB 9 o orrer
as det egiagemitedtdendt QdRa stbR@n thedataBreK 86 VAGhER&SBE24 hePieyed on the

display 46 in the step 60f may be in the formof a congratulatory nmessage
i nform ﬂvgsttqwmmtlaner of t he prow sion of the post-fueling reward 20 and

the di t t ed Fi
20"t hr ough 23 56 iRl SpRRLRESE B (e g [t BEeos BEISRTME hav P a
YES; key défamlenfugdin dsihidittAaraditht 8f fud plirdhaded aeﬁeteeﬁﬁea f dﬁexep%a& an@nd the

soliciting of data fromthe customer In the step 6 may be in the form of
di SE' ay |th@malmssagemur¢f fied mmépada;nrdasemw &mmstomer améet@mnedwmrth@aep\oul d
ik r randed cre d a 0 0 press
t he. vES O0RE e s iarkediE esshes Sptarct it o oo By hindne A SUEu A ReinsBel oy
44aa, themaef h%ﬁgrﬁlﬂla@cfryrﬂéégﬁgeflﬁ%iﬂﬁhéléﬁét&ﬁéf of‘tﬁcfyfb%lsﬁrﬁﬂf t§0pogimy further

i ncl ude asking the custoner to enter his or her telephone nunber using the
pl ural|tfyelufgmwnﬂirandthewalzammtaﬁﬂieldmmwnﬁrﬁ@l\tdde cust oner t hat he or she

b tacted shortl t d t. d t f
thetBat a 11 orfheh &S ebHEPoN R S BEERST m Fie forik BB Rt efng RSRG m of t ne
cust onmerdeperddh it Py gﬁ%one 8inadeBYy thd\@iitdierGa deicflinel fin B¢ stdpBOAARARE AROT 36

recei ving the nunber "vi a the keys 44ac and the controller 40, and
transmi tpuicgigse mende@ﬂmﬂoﬂver thocmmasmmn@nmmm @de3den tik2 nunber for

an " oxerpAPS BT AR R B B4 RO e Ao ey be e RRTBET ' The

conput ercoheAfARbAr message mformmg the customer of the provision of the post-fueling reward

20  and the discount received.
In an exemplary embodiment, as illustrated in Figs. 20 through 21, the data

interface unit 44 may include a keypad 44a having a YES key 44aa, a NO key 44ab and a
plurality of numeric keys 44ac, and the soliciting of data from the customer in the step 60h
may be in the form of displaying a message on the display 46 that asks if the customer

25  would like to apply for a brahded credit card, and prompts the customer to press the YES
key 44aa or the NO key 44ab. If the customer presses the YES key 44aa, the soliciting of
data from the customer in the step 60h may further include asking the customer to enter his
or her telephone number using the plurality of numeric keys 44ac, and informing the
customer that he or she will be contacted shortly about the branded credit card. The

30  capturing of the data from the customer in the step 60i, with the data in the form of the
customer’s telephone number, may then be carried out by the processor 36 receiving the

telephone number via the keys 44ac and the controller 40, and transmitting the telephone



medi um 38 of the POS unit 28. After the capturing of the data in the step
60i, and in an exenplary enbodi nent, the custonmer nmay be called at a | ater

ti me about d credit 5 card via the provided tel r. In
sever al exé&ﬁggggﬁgﬁgodinents, in additjon to or instead d§ﬂ28¥§wgﬁﬁgﬁe
nunber, the data solicited in the step60h nmay be in the formof a zip
code, the last four digits of the custoner's social security nunber,

P et onamuEbRlE Stogage s daiaist £6 Viking BT 24 BHE el sanes L
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addition to or instead of asking the cus ner If he or she would like to
apply fonethumBamdémbE@Sdnﬂ%aMerthmanmgmfﬁe dey irbthe sfep&Ogand myarot her type

oy Gl 0 Wl B

cust gnergast H VRled né SuRBEt ured in the step 60i, the customer 15
may be call ed and of fered any type of product and/or servi ce, with the
product and/ dn sewsahexemplaey eumboﬂinmnunhh/additiﬂmrteloaﬁrmﬂ:aﬂ@f talielephope munvbsr, asked
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and/or 20 the post-fueling mar?etlng routine 60, the attention o f
cust onerfooéxanipde, fthletuwbmtpr@me fithilinegdderass aloiver’s lickrsefmeibed asfienseail 2 6 and
any ents of .such_as. t he disp]ay 4, tder f.or, t.he custoner to
” 3fir Gogrest nuclok oGE FaS F RN BrocHIRLOsrIn Y HRoRERFIYY 1 A P?IhTé’s°f54 58
and 60 Jéisa@afta@ﬁh e Qlstddi iPHOSANE ol 1IRELGBINIR K brkrloq Y
generating at Ieas one audi o alert and/or gen |ng and di sp y|ng an
ani mat e dhecuspdmer may b@éffeﬂaé anly efhkentypd 6 pmsludh arcaepsachmim gy behmsk bt
conputer 12 downl gads th %B‘%/fl ronotion table 18 to the POS unit 28 via
the net iBP¥doany g e"fﬁ’&?" 9F eRIgn, MRTERYET; Misexcrahesemplary, ed in the
conput ereniigARARIE iFRRliciRonira b fifboris BAibidn %E)ey&éal?&‘}'lpﬁl%%ﬁét%epf the

fuel dispenser 26 1s at |east partially control dependent upon
t he 150y ahgybecadiedtand offstedtaaly typeld. prd&nlcumwibmmchmtb@:alpmdmt andari on tabl e

dount oadeT BT HE B sy isELio iy HABer ke breTf BRs e fHER Bput or
r eadabl ey, jum 38 of the POS unit 28. WO 2006/ 105134 PCT/U820061011363 23
A counter “is Initialized to one and the pronotion rule is initialized to
"00" in step InGéveral ¢xeplarhembdéinemts, hefird, dugng pnddbafidréhderecuthen afoumet er i s
greater ér%greto?%en&éjtﬂaﬂg marketing routine 54, the fueling marketing routine 58 and/or
20  the post-fueling marketing routine 60, the attention of the customer of the fuel dispenser 26
may be drawn to the fuel dispenser 26, and any components thereof such as the display 46,
in order for the customer to be aware of the execution of one or more of the marketing
routines 54, 58 and 60. The attention of the customer may be drawn by, for example,
generating at least one audio alert and/or generating and displaying an animated graphic on
25  the display 46.
As discussed above, the host computer 12 downloads the loyalty promotion table
18 to the POS unit 28 via the network 24, so that the loyalty promotion table 18 is stored in
the computer readable medium 38 and at least a portion of the operation of the fuel
dispenser 26 is at least partially controlled by and dependent upon the loyalty promotion
30 table 18. To download the loyalty promotion table 18, as illustrated in Figs. 22A through
22C, the processor 36 executes a downloading routine 64 by executing instructions stored

in the computer readable medium 38 of the POS unit 28.



nunber of records that the loyalty pronotion table 18 is supposed to contain
when stored in the conputer readable nmedium 38. |If the counter is

det er m hedwo2dobaosatep 64b to not be 5 greater than the negirosmweswiises of
records that the loyalty pronotion table 18 is supposed to contain when
stored in the conputer readable nedium 38, a loyalty pronotion rule request
I's generated by the processor 36 and transmitted to the host conputer 12 via

the network Mcduntértiemitdized td onesankiiRdpibgictiofirilds initiflizen té4m heleper a
ti meout occurs and, if no _tinmeout 10 occurs, the processor 36 recelves a

r espons &4paliis then deterraingd dn step Al vhiethepthie gountenis@aeater tppths mpaémsemr 36 t hen

cor r eopoRi st LSO EHE REP Hisdbr AP B ul Bl B Subihedt FEerfinmbleb Bote 171 s
r esponsén theldogipRkey réadablietfedinsi38g | K tHetAhtlr isddidimih@lial the/sthp 64Wtd i bkabl e 18
as stored in the conputer readable nmedium 38. Thus, the pronotion rule is

in the fe@eaterdhandhe maginem number of recors that thedoyaltypremetion table18 syal t y
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set ti ng.rulefrégueetia ¥BheRatell B9 tHproedsséi 36 BQfGhsitted to Fhe hdre coriy@bs 12 WaONDL i on
table 18 corresponds to the counter setting one, as initialized in the step

64a, andhe netwednddimstefo4cecord no. 1, as stored in the conputer readable

medi um 38, cqgfy. 0 t.o fhe.r se receiv Ln the .20 step 64e in
esponse o ihs s oo e RRPRG LRI o4t 8 & e or oot i on
codeof orocklte, the pricEssof 36 BdceB@s b Reps Dtk O the RS coafputed 12tiR Step @3QONSE 1N
the step 64e. In an exenplary enbodi ment, the code may be in a form other

Jay D |
than a rithemmpesssasdtbercwrites datade thocempuéer readable medinmrisinistep G4rwith the i s

t det ] I NSt 64h h ' i th I f th 25
P g B G N shp R St gh S £ Rt L, 2
whet her théteby femidgaisihpleteddrdth the 16yaRy FRGHaEeh ABRUD astsicto® M the e6mpitet he host
conputer 12 in its response in the step 64e is equal to zero. If the

cont i nuaesdshlermediums38n ckhusqthe prangotiogrryle is irethe Jorm of data whidhs e tferansy one

I n ep 64i t | eneat t term | e c t S
or edeor Titkarain gl AhiRofiRgh Fid BE 3 SO indié SRS IbudlemERHRLEL | 2
64b, 64cA réebed nighbér4€ defitd, fobthg redoddamlébriedporitRito thdirRat érpeRsatdngs

di scussed above with the increnented counter. WO 20061105134

PCTI VS2dds esamplgthe mymbgec] wegrdaoe hotthedgyaltyoremetien table 18eniresponds te4e, 64f

649, 64h,a I LS. _repeat-ed. ..und.i| I C [ el reater. than the
st mum e PP Pl i o e 0 B4 BT e bisPoiB s Lpposed
t o cont adisrediethe SbMpater readhble nfeditan B8 conRastds €o tRedtdpdhse received in the

20  step 64e in respounse to the first execution of the step 64c.

In step 64g, the promotion code for the record is set as the code number received in
the response in the step 64e. In an exemplary embodiment, the code may be in a form
other than a numeric form such as, for example, in an alphanumeric form.

It is next determined in step 64h whether to continue with the download of the

25  loyalty promotion table 18 by using continuation flag logic and determining whether the
continuation flag in the message header transmitted by the host computer 12 in its response
in the step 64e is equal to zero. If the continuation flag is not equal to zero, the counter is
incremented by one i step 64i and the step 64b is repeated 1o determine if the counter is
greater than the maximum number of records, as discussed above. The steps 64b, 64c, 644,

30  6de, 641, 64g, 64h and 64i may then be repeated as discussed above with the incremented

counter.



38, as determined in the step 64b, or when a tineout occurs in the step 64d,
or when the 5 continuation flag equals zero, as determned in the step 64h.
If the cur ter is greater than the maxi num nunber t hat
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beol ved P otbd D icBelea e cieps 648, Ao, b BIE Mectat fd CRiTISHEEA o
recei ve&dlmﬁ@ ggg%ergg%-te? fhah4hd Makidfun? hERLEAKE ref8rd¥ P delloydl

determned I n hat the continuation flag in the messtzge header
t r ansni proswbtioh yattié &8 osipposedpo tantaibavhen seayediin the camputer réadalslo ordasn or

failure,of the dowgl oad of e loyalt. ronotion table to,the conputer

| endabl A5, RGBSR O iRt o i B Dl Rours 38 theslen ¢k i e the <

geney at echinflatidrPlaghidBuls Befo, b ABEATRCA by hBSicl6aAR! UP request is received from
t he host conputer 12 in stép 64n and 1t 1s teterm ned whether the startup of

the | oyal t yIfthecwténd nodméd is ghtdrdisanithe maammim wathbenofteeprds 4t thef t he

startup,is approved.in the step 640, then the | gyalty pronotign table 18
stor ed ?w%ﬁpwm@qeﬂg%me SHaComtpagVhep st mﬁxeéa%pﬁtegms\a'\@ap. 20 In

an exenmea%u? ?ﬁ{%ﬁ%ﬂ%ﬁﬂfnedfiﬁ'&e%@é[pi ot %ﬁ?a@h&h@o&ﬁﬂsﬁ’et i le 18 in
the step p replaces any existing l[oyalty pronotion table currently stored
in the 6&dyhkdrea requesheldthl aa appripriate3froviflap hegdpefitethint stéB64jland aevspoade toxenpl ary
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activated in step 64p.
20 In an exemplary embodiment, the activation of the loyalty promotion table 18 in the

step 64p replaces any existing loyalty promotion table currently stored in the computer
readable medium 38 of the POS unit 28.
In several exemplary embodiments, the downloading routine 64 may be executed at

one or more predetermined times. For example, the downloading routine 64 may be

25  executed in time increments such as, for example, once a week. In an exemplary
embodiment, in addition to or instead of the computer readable medium 14, all or portions
of the database 16, including the loyalty promotion table 18, may be downloaded from any
computer readable medium or memory that is accessible to the host computer 12 and/or to
any other device in communication with the POS unit 28. Further, in an exemplary

30 embodiment, in addition to or instead of the computer readable medium 38, all or portions

of the database 16, including the loyalty promotion table 18, may be downloaded to any



5 version of the loyalty pronotion table 18 downl oaded to the PCS unit 28
may differ from or be identical to, the versions of the loyalty pronotion
tabl e 18 dovohemdesizio one or nore of the other POS unit egmudb@Ayssem 10
such as, for exanple, the PGS unit 34. 4sn an exenpl ary enbodi nent, the
criteria for the POS unit 28 receiving a predeterm ned version of the
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plurality” of records, with each record being equival ent to a si ngle loyalty
pr onot | ;ssqaigted withahe PQS syﬂ@naﬂrﬁhmdngxogra@hms ofithei geagraphis amx ntyehich @xp 54a of
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each record such as, for exanple, record no. 1, includes a plurallty of
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gg table for identifying sequences of subsets of the payment types identified in the
issuer table such as, for example, sequences of credit card numbers that may be included as
valid payment types or that may be excluded as invalid payment types, and/or other types
of tables that control other features and/or steps of the system 10 and/or the method 50.

25 In an exemplary embodiment, as illustrated in Fig. 23, the loyalty promotion table
18, as stored in the computer readable medium 38 of the POS unit 28, includes a plurality
of records, with each record being equivalent to a single loyalty promotion rule. That is,
determining the promotion rule in the step 54a of the pre-fueling marketing routine 54
corresponds to identifying a particular record of the loyalty promotion table 18 and

30  determining the contents therein.

In an exemplary embodiment, as illustrated in Fig. 24, each record such as, for

example, record no. 1, includes a plurality of data fields including a promotion-code field



5 to the use of the fuel dispenser 26 by the custoner is correct in the step
54ag of the pre- fueling marketing routine 54. A where-applies field is used
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20  of a product must be purchased by the customer of the fuel dispenser 26 or if the purchase
must have a minimum dollar value in order to trigger a post-fueling award, and is used to
determine if the post-fueling award is dependent upon a minimum amount of fuel
purchased in the step 60da. A required-minimum-purchase-amount-type field is used to
determine if the minimum purchase has been made to trigger the post-fueling award, and is

25  used to determine if the minimum amount of fuel has been purchased in the step 60db.

Fields 1*-Message-slot-1 through 1¥-Message-slot-n are used to indicate which pre-
defined slots the 1% marketing message is assigned to be displayed in, with the slots
corresponding to possible assignments in the step 54c of the pre-fueling marketing routine
54, the step 58a of the fueling marketing routine 58 and/or the sieps 60b and/or 60e of the

30  post-fueling marketing routine 60. In several exemplary embodiments, additional slots
may be implemented such as, for example, slots for determining whether marketing

messages are assigned to be printed on a receipt. The term » in the 1%-Message-slot-n field



5 pre-defined slot the nth marketing nessage is assigned to be displayed in,
with the slots corresponding to possible assignnents in the step 54c of the
pre-fuel'i ngvoandeziosdg routi ne 54, the step 58a of the fualdmgs2086deeidsng
routine 58 and/or the steps 60b and/or $0e of the post-fueling marketing
routine 60. In several exenplary enbodi ments, additional slots nay be '
i mpl enent ed such as, for exanple, slots for determ ning whether marketing 10
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post-fueli ng award 30 to apply to the custonmer of the fuel dispenser 26,

and a di $060h anddenfifle. fi el d i ndicates the value of the discount to apply.
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displayed during the execution of one or more of the steps 54d, 58b, 60c and/or 60f.

20 An animated-graphic field and an andio-alert field indicates whether an animated
graphic and an audio alert, respectively, are to be generated to draw the customer’s
attention to the fuel dispenser 26, and which pre-loaded animated graphic and andio alert,
respectively, are to be generated.

Solicit-prompt 1 through solicit-prompt n fields allow for the configuration of

25  customer data solicitation prompts to be activated during the step 60h of the post-fueling
marketing routine. Solicit-prompt 1 field may prompt for one type of data such as a
telephone number, and solicit-prompt n field may prompt for another type of data such as a
zip code.

A discount-type field indicates the type or form of pre-fueling or post-fueling award

30  to apply to the customer of the fuel dispenser 26, and a discount-amount field indicates the
value of the discount to apply. The discount-type and discount-amount fields are used in
the steps 54ad, 54ba, 54bb, 54bc, 54bd, 54be, 54bf and/or other steps of the pre-fueling



5 Di scount - product - depart nent-code 1 through di scount- product - depart nment
code n fields are used to indicate which products are eligible for

di scount. exenplary enbodi nents, the content
discount-p#ghaﬁyﬁ%g%értnent-code 1 fiel,d may be the sane géngﬁﬁﬁ?ygﬁﬁnt
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included in one or more records in the loyalty promotion table 18. These other fields may
include one or more of the following: one or more additional discount-type and discount-
amount fields, a rebate-rate field, a discount-receipt-descriptor field for specifying text to
25  beincluded on the receipt to describe the pre-fueling and/or post-fueling awards, a pre-
fueling-message-time field to specify the length of time to display a marketing message in
the step 54d of the pre-fueling marketing routine 54, a discount-department-code field to
identify the value of the pre-fueling and/or post-fueling awards in order to enable back-end
settlement with the retailer and/or third parties, a fueling-message-time field to specify the
30 length of time to display a marketing message in the step 58b of the fueling marketing
routine 58, and a post-fueling-message-time field to specify the length of time to display a
marketing message in the step 60c and/or 60f of the post-fueling marketing routine 60.
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operation of the POS system 20 and therefore will not be described in detail.

In an exemplary embodiment, as illustrated in Fig, 25, a receipt marketing routine is
executed in step 66 after the post-fueling marketing routine is executed in the step 60 of the
method 50. In an exemplary embodiment, a settlement routine and/or a receipt routine may

25  be executed afier the post-fueling marketing routine is executed in the step 60 and before
the receipt marketing routine is executed in the step 66. In an exemplary embodiment, the
receipt marketing routine executed in the step 66 may be at least partially dependent upon
the characteristic identified in the step 52.

To execute the receipt marketing routine in the step 66, as iilustrated in Fig. 25, it is

30  determined whether one or more receipt messages exist in step 66a. In an exemplary
embodiment, the population of one or more disconnt-receipt-descriptor fields, for

specifying text to be included on the receipt to describe, for example, the pre-fueling and/or
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step
20 form of a percentage discount, cent-per-quantity discount, or currency or dollar-value

discount, as described above.

If it is determined in the step 66¢ that the pre-fueling award or the post-fueling
award is in the specified form, it is determined in step 66f whether the pre-fueling award
was applied in the steps 54bf or 54be, or whether the post-fueling award was applied in the

25  step 60dc and, if either was applied, the one or more receipt messages are printed on the
receipt in the step 66d, thereby communicating one or more marketing messages to the
customer. In an exemplary embodiment, the one or more receipt messages printed in the
step 66d may cornprise, for example, one or more informational or congratulatory
messages informing the customer of the application of the pre-fueling award or the post-

30 fueling award, and/or one or more other marketing messages that may be, for example, at
least partially dependent upon the characteristic identified in the step 52. Ifit is determined
in the step 66e that the pre-fucling award or post-fueling award is not in the specified form,



5 66b that data was not solicited in the step 60h, the one or nore receipt
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that no nore data is to be solicited. 5 1f no nore data is to be solicited
as det erffidrdagciibed hove,tasg tsgelbre the siep 68havill mot berdescribed in further detail.

After the step 68b, it is determined in step 68c whether one or more marketing messages

20  are assigned for the post-fueling award and, if so, one or more marketing messages for the
post-fueling award are displayed via the display 46 in step 68d. Ifit is determined in the
step 68a that data is to be solicited from the customer, data is solicited in step 68e.

In an exemplary embodiment, as illustrated in Figs. 27A and 27B, to solicit data in
the step 68e, it is determined in step 68ea whether one or more marketing messages are

25  assigned. If so, the one or more marketing messages are displayed via the display 46 in
step 68¢eb, with at least one of the one or more marketing messages requesting that the
customer indicate whether he or she is willing to provide data. It is next determined in step
68ec whether the customer has indicated a willingness fo provide data and, if so, data is
solicited in step 68ed. In an exemplary embodiment, the customer may indicate a

30  willingness to provide data by pressing the YES key 44aa on the keypad 44a, in response

to at least one of the one or more marketing messages displayed in the step 68eb.
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20  or more marketing messages are displayed via the display 46 in step 68¢l, and may, for

example, comprise one or more marketing messages related to the application of the post-

fueling award. If the post-fueling award is not to be in the form of a percentage discount,

cent-per-quantity discount, or currency or dollar-value discount, as determined in the step

68ei, then one or more marketing messages are displayed via the display 46 in the step
25  68el.

In several exemplary embodiments, the POS unit 28, the POS unit 34 and/or any
additional POS units in the system 10 may each be in the form of a wide variety of point-
of-sale systems such as, for example, a wide variety of electronic-point-of-sale (EPOS)
systems and/or platforms such as, for example, Gilbarco™ G—Sitem, Gilbarco™

30  Passport'™, VeriFone™ Topaz ™, MSI™ CVN™ Radiant™, VeriFone™ Omni 3300™,
VeriFone™ Ruby™ and/or VeriFone™ Ruby/Sapphire™ systems and/or platforms.
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been captured, as executed in, for example, the steps 66¢ and/or 68eh, may comprise

20  determining whether one or more flags such as, for example, one or more reward flags,
have been set to true in response to the capturing of data in one or more of the above-
described routines.

In several exemplary embodiments, card-holder-specific awards may be provided
for multiple payment card types. Moreover, a single card-holder-specific award may be

25  applied to multiple payment card types, or multiple card-holder-specific awards may be
applied to one or more payment card types. Further, the above-described local discounts,
group discounts, pre-fueling awards and/or post-fueling awards may each be based on a
qualifying number of purchases. For example, a customer may purchase a particular
product and/or service three times and, in response, receive a pre-fueling, post-fueling

30  and/or other type of reward.

In several exemplary embodiments, additional customer prompts may be

implemented. For example, additional customer prompts may be implemented for
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cards d?or frequent—ffyer reward cards. P P

20 _ In several exemplary embodiments, the system 10 and/or the method 50 may
support multi-site sweepstakes promotions with sweepstakes numbers printed on receipts,
and with random automated selection of winners. In an exemplary embodiment, data (
and/or data fields associated with the sweepstakes promotions may be stored in one or
more versions of the loyalty promotion table 18. In an exemplary embodiment, one or

25  more group discounts, local discounts, pre-fueling awards, post-fueling awards and/or
other types of rewards may be associated with sweepstakes promotions. In an exemplary
embodiment, the random automated selection of winners in a sweepstakes promotions may
be limited to customers that are holders of one or more payment card types such as, for
example, proprietary credit card holders and/or branded credit card holders.

30 In several exemplary embodiments, a wide range of modifications may be made to
one or more of the fuel dispensers in the system 10. For example, the interface methods

and/or components used therein between a customer and a fuel dispenser may be modified



I ncl ude the customer custom zing a personal web site that may be viewed over
the display 46, with the web site providing |links and/or content related to
the custoner's previously- selected and/or previously-indicated interests,
sel ecti ng wee06/105034¢ tel evi sion and/ or radi o networks tRETASWeNL1363
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one or more of the steps 54d, 58b, 60c and/or 60f, the one or more marketing messages

20  may be communicated to the customer via a wide variety of multimedia and/or multimedia

techniques such as, for example, via the printing of the one or more marketing messages on

a coupon and/or other type of paper, via the playing of audio recordings of the one or more

marketing messages over an audio speaker coupled to the fuel dispenser 26, and/or via any

other type of multimedia and/or tangible medium including, but not limited to, any type of

25  audio media, any type of print media, any type of video or visual media and/or any
combination thereof.

In several exemplary embodiments, one or more of the above-described steps of the
method 50 may be carried out using one or more intermediaries between the customer of
the fuel dispenser 26, 30 or 32 and the fuel dispenser 26, 30 or 32. For example, if the fuel

30  dispenser 26, 30 or 32 is located at a full-service site, the method 50 may be carnied out via
the human operator of the fuel dispenser 26, 30 or 32.



di spensers 30 and 32, the POS unit 34 may be operably coupled to another
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Sept embef, 1208k Mar ch 2006, experimental market testing was conducted _
usi ng experi nment Al embodi ments of the system 10 and experinental enbodi nents

of the net hda seleralldxenpiire embodinsintsyraindkeat mbasdf the abeve-deseribiedipetioms ofibout 60

fuel -di spensing 30 sjtes in several markets_in the ited Sfates of Anmerica,
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20 products and/or services, and/or the loyalty of one or more of the customers of the fuel
dispensers 26, 30 and/or 32 may be increased, enhanced and/or reinforced. Moreover, the
active marketing and/or promotion of products and/or services to a particular customer may
be in response to at least one identifying characteristic provided by the particular customer.
The active marketing and/or promotion of products and/or services may be provided
25  without requiring any type of appreciable modification to either an existing or new fuet
dispenser and/or components and/or systems coupled thereto.

From September 2005 to March 2006, experimental market testing was conducted
using experimental embodiments of the system 10 and experimental embodiments of the
method 50. The experimental market testing was conducted at about 60 fuel-dispensing

30 sites in several markets i the United States of America, including Houston, Texas; Dallas,

Texas; Las Vegas, Nevada; Denver, Colorado; Colorado Springs, Colorado; San Francisco,



This was an unexpected experinmental result. During at |east a portion of the
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for roughly equivalent time periods at roughly equivalent fuel-dispensing sites in roughly
20  equivalent markets. This was an unexpected experimental result.

During at least a portion of the experimental market testing, the experimental use of
an embodiment of the system 10, and the experimental use of an embodiment of the
method 50, resulted in an approximate two-fold increase in the purchase of Shell V-
Power™ premium-grade fuel, when compared to ronghly equivalent historical data for

25  roughly equivalent time periods at roughly equivalent fuel-dispensing sites in roughly
equivalent markets. This was an unexpected experimental result.

During at least a portion of the experimental market testing, the experimental use of
an embodiment of the system 10, and the experimental use of an embodiment of the
method 50, resulted in an approximate two-fold increase in car-wash purchases, auto-care

30  product purchases, and convenience-store product purchases, when compared to roughly

equivalent historical data for roughly equivalent time periods at roughly equivalent fuel-



di spensing sites. This was an unexpected experinmental result. 10 A nethod of
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fuel from the fuel dispenser. In an exemplary embodiment, executing one or more

marketing routines comprises executing one or more marketing routines before permitting
the customer to dispense fuel from the fuel dispenser. In an exemplary embodiment, at
least one of the one or more marketing routines executed before permitting the customer to
25 disﬁense fuel from the fuel dispenser is at least partially dependent upon the at least one
characteristic specific to the customer of the fuel dispenser. In an exemplary embodiment,
executing one or more marketing routines comprises executing one or more marketing
routines after permitting the customer to dispense fuel from the fuel dispenser. In an
exemplary embodiment, at least one of the one or more marketing routines executed after
30  permitting the customer to dispense fuel from the fuel dispenser is at least partially
dependent upon the at least one characteristic specific to the customer of the fuel dispenser.

In an exemplary embodiment, executing one or more marketing routines comprises



the fuel dispenser. In an exenplary enbodi nent, executing one or nore

mar keting 10 routines conprises at | east one of executing a first marketing
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conprises looking up a loyalty ™ pronotion code in a lFoyalty pronotion table;
and 2det epropriétary ciedjt cangd palyrsensy mbrandaberiedit eatd paymhbnt; b ¢hitdopestytoredit camdt i on
code. In an exerH) ary .enbodi pent, the I?X&“X lProm)tion

payment, a debit card payment, a cash paymen a Coupon payment. In an exemplary

embodiment, executing the first marketing routine comprises determining the availability

of a promotion rule; determining the promotion rule if the promotion rule is available;
determining the availability of a first reward to the customer in response to determining the
25  availability of a promotion rule and determining the promotion rule; determining the first
reward if the first reward is available; and providing the first reward to the customer if the
first reward is available. In an exemplary embodiment, a start date/time and an end |
date/time are associated with the promotion rule; and wherein determining the availability
of the promotion rule comptises determining a current date and time associated with the
30  use of the fuel dispenser by the customer; and determining whether the current dat\[a and
time falls between the start date/time and the end date/time. In an exemplary embodiment,

the at least one characteristic is a location associated with the use of the fuel dispenser; and
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| oyalty pronption code conprises determ ning whether the local discount is

associ atsemihe lemetelosatioreyia din ratwarkasione opmopepredeisanisedismeantn anpher ei n t he
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with the fuel dispenser; wherein determining the promotion rule comprises determining a
group discount associated with the loyalty promotion code if the loyalty promotion code is {
in the loyalty promotion table associated with the fuel dispenser. In an exemplary
embodiment, determining the first reward comprises determining whether a local discount

25  isavailable; and determining the local discount if the local discount is available. In an
exemplary embodiment, determining the first reward further comprises comparing the local
discount with the group discount associated with the loyalty promotion code. In an
exemplary embodiment, comparing the local discount with the group discount associated
with the loyalty promotion code comprises determining a largest immediate discount

30  between the local discount and the group discount; wherein the first reward is in the form
of the local discount if the local discount is the largest immediate discount; and wherein the

first reward is in the form of the group discount if the local discount is the largest
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communicating one or more messages to the customer. In an exemplary embodiment, the

at least one characteristic is a payment type used by the customer; and wherein at least one
message of the one or more messages is in response to the payment type. In an exemplary
embodiment, the payment type is in the form of a proprietary credit card payment and

25  wherein the at least one message is in the form of a thank you message to the customer for
using the proprietary credit card. In an exemplary embodiment, the at least one message is
in the form of a marketing message encouraging the customer to apply for a proprietary
credit card. In an exemplary embodiment, the at least one message is in the form of a
congratulatory message informing the customer of the provision of the first reward to the

30 customer if the first reward is available. In an exemplary embodiment, the at least one
message 1s ini the form of an informational message informing the customer of an available

discount off of the price of a potential purchase in the vicinity of the fuel dispenser. In an
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whether the customer desires to apply for a predetermined credit card. In an exemplary

embodiment, at least one other message of the one or more marketing messages is in the
form of an informational message informing the customer of at least one incentive in
connection with applying for the predetermined credit card. In an exemplary embodiment,
25  the at least one message is in the form of an informational message informing the customer
of an available discount off of the price of a potential purchase in the vicinity of the fuel
dispenser. In an exemplary embodiment, executing the third marketing routine comprises
determining the availability of a second reward; determining the second reward if the
second reward is available; and providing the second reward to the customer if the second
30 reward is available. In an exemplary embodiment, the first reward is in the form of a
discount off of the price of the fuel dispensed from the fuel dispenser wherein the discount

is selected from the group consisting of a percentage discount, a cent-per-quantity discount
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and an e-mail address. In an exemplary embodiment, soliciting comprises capturing the

data from the customer. In an exemplary embodiment, capturing comprises transmitting

the data to a remote location. In an exemplary embodiment, the data is in the form of a

telephone number and wherein soliciting further comprises calling the telephone number

25  and offening the customer a product or service. In an exemplary embodiment, the method
comprises drawing the attention of the customer to the fuel dispenser in order for the
customer to respond to at least a portion of the execution of at least one of the first, second
or third marketing routines. In an exemplary embodiment, drawing comprises generating
at least one audio alert at the fuel dispenser. In an exemplary embodiment, drawing

30  comprises generating an animated graphic at the fuel dispenser.

A method of operating a fuel dispenser has been described that includes identifying

at least one characteristic specific to a customer of the fuel dispenser; transmitting the at



conprises |looking up a loyalty pronotion code in a loyalty pronotion table
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or nore point-of-sale units is different than the platformof at |east one
ot hdP offughfomgike fuel digpanseryWhareimexesuting tagiseepnd marketing onpnasgmpifssdi nent ,
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from a cuaiketi®y routin® afterqferthitin®the cuktoffiRf t disfinsel fish G0RLhs flel dipedsepnsm tti ng
the data to the correspondi ng point-of-sale_unit. In_an exenplary
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pr 0o@s s Odviailalild; deteriiny tlachaiishilityeoftasebfitl reward; determining the second reward
if the second reward is available; providing the second reward to the customer if the second
reward is available; and soliciting data from the customer.
A system has been described that includes a host computer; one or more point-of-
sale units in communication with the host computer via a network, each of the one or more
25  point-of-sale units adapted to be operably coupled to one or more fuel dispensers; and a
computer readable medium operably coupled to the host computer, the computer readable
‘medium comprising a database stored therein, the database comprising a loyalty promotion
table; wherein at least a portion of the operation of the one or more fuel dispensers is
adapted to be at least partially dependent upon the loyalty promotion table. In an
30 exemplary embodiment, the loyalty promotion table is adapted to be downloaded to the one
or more point-of-sale units via the host computer and the network at one or more

predetermined times. In an exemplary embodiment, the platform of at least one of the one



processor for storing instructions executable by the processor, the
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payment type is selected from the group consisting of a proprietary credit card payment, a

| branded credit card payment, a third party credit card payment, a debit card payment, a
cash payment and a coupon payment. In an exemplary embodiment, the instructions for

25  executing the first marketing routine comprise instructions for determining the availability
of a promotion rule; instructions for determining the promotion rule if the promotion rule is
available; instructions for determining the availability of a first reward to the customer in
response to determining the availability of a promofion rule and determining the promotion
rule; instructions for determining the first reward if the first reward is available; and

30  instructions for providing the first reward to the customer if the first reward is available. In
an exemplary embodiment, a start date/time and an end date/time are associated with the

promotion rule; and wherein the instructions for determining the availability of the



wherein the instructions for determning the availability of the pronotion
rule conprise 10 instructions for verifying that the pronotion rule applies
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characteristic to the host computer wherein the host computer determines a loyaity

promotion code in response to the at least one characteristic and transmits the loyalty
promotion code to the corresponding point-of-sale unit; and instructions for determining
whether the loyalty promotion code is in the loyalty promotion table. In an exemplary

25  embodiment, the instructions for determining the promotion rule comprise instructions for
determining a group discount associated with the loyalty promotion code if the loyalty
promotion code is in the loyalty promotion table associated with the fuel dispenser. In an
exemplary embodiment, the instructions for determining the first reward comprise
instructions for determining whether a local discount is available; and instructions for

30  determining the local discount if the local discount is available. In an exemplary
embodiment, the instructions for determining the first reward further comprise instructions

for comparing the local discount with the group discount associated with the loyalty



the local discount is associated with a custoner-entered point-of-purchase
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group consisting of a percentage discount, a cent-per-quantity discount and a doliar-vaiue

discount. In an exemplary embodiment, the discount is limited to a maximum dollar value.

In an exemplary embodiment, the instructions executable by the processor comprise

instructions for capturing information associated with the first reward, the information

25  comprising the form of the first reward and the at least one characteristic; and instructions
for transmitting the information to a remote location for storage in a database. In an
exemplary embodiment, the instructions for executing the first marketing routine comprise
instructions for communicating one or more messages to the customer. In an exemplary
embodiment, the at least one characteristic is a payment type used by the customer; and

30  wherein at least one message of the one or more messages is in response to the payment

type. In an exemplary embodiment, the payment type is in the form of a proprietary credit

card payment and wherein the at least one message is in the form of a thank you message



mar keting routine conprise instructions for conmuni cati ng one or nore
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encouraging the customer to apply for a proprietary credit card. In an exemplary

embodiment, the payment type is in the form of a proprietary credit card payment; and {
wherein the at least one message is in the form of a thank you message to the customer for
using the proprietary credit card. In an exemplary embodiment, the instructions executable
25 by the processor comprise instructions for approving the customer for a predetermined
credit card; and wherein the at least one message is in the form of an informational
message informing the customer that the customer has been automatically approved for the
predetermined credit card. In an exemplary embodiment, the at least one message is in the
form of a question asking whether the customer desires to apply for a predetermined credit
30 card. In an exemplary embodiment, at least one other message of the one or more
marketing messages is in the form of an informational message informing the customer of

at least one incentive in connection with applying for the predetermined credit card. In an
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of a discount off of a purchase; and wherein the instructions for determining the

availability of the second comprise instructions for determining whether the customer

made the purchase. In an exemplary embodiment, the instructions executable by the

25  processor further comprise instructions for transmitting to a remote location information
associated with the second reward, the information comprising the form of the second
reward and the at least one characteristic; and instructions for storing the information in a
database at the remote location. In an exemplary embodiment, the instructions for
executing the third marketing routine further comprise instructions for soliciting data from

30  the customer. In an exemplary embodiment, the data is in a form selected from the group

consisting of a telephone number, a zip code, the last four digits of the customer’s social

security number, a name, a mailing address, a driver’s license number and an e-mail
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deseui begtotdsadr; andd naamraagessibleitd theqfrocessor for storing the loyalty promotion table

and for storing instructions executable by the processor, the instructions comprising
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instructions for identifying at least one characteristic specific to a customer of the
corresponding fuel dispenser; instructions for permitting the customer to dispense fuel
from the fuel dispenser; and instructions for executing one or more marketing routines,

25  comprising instructions for executing a first marketing routine before executing the
permitting instructions, wherein the instructions for executing the first marketing routine
comprise instructions for determining the availability of a promotion rule; determining the
promotion rule if the promotion rule is available; determining the availability of a first
reward to the customer in response to determining the availability of a promotion rule and

30  determining the promotion rule; determining the first reward if the first reward is available;
and providing the first reward to the customer if the first reward 1s available; instructions

for executing a second marketing routine after executing the permitting instructions
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routi negy & %eaiihe fudl SipefseP il dveBplary embodiment, the instructions for executing

one or more marketing routines comprise instructions for executing one or more marketing

( routines before permitting the customer to dispense fuel from the fiel dispenser. In an
exemplary embodiment, at least one of the one or more marketing routines executed before

25  permitting the customer to dispense fuel from the fuel dispenser is at least pattially
dependent upon the at least one characteristic specific to the customer of the fuel dispenser.
In an exemplary embodiment, the instructions for executing one or more marketing
routines comprise instructions for executing one or more marketing routines after
permitting the customer to dispense fuel from the fuel dispenser. In an exemplary

30 embodiment, at least one of the one or more marketing routines executed after permitiing
the customer to dispense fuel from the fuel dispenser is at least partially dependent upon

the at least one characteristic specific to the customer of the fuel dispenser. In an
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used by the custoner; and wherein the instructions for determ ning the
avai | abinaymgnigype iseselected from the group consisting of a proprietary credit card payment, a

branded credit card payment, a third party credit card payment, a debit card payment, a

cash payment and a coupon payment. In an exemplary embodiment, the instructions for
executing the first marketing routine comprise instructions for determining the availability
25  ofapromotion rule; instructions for determining the promotion rule if the promotion rule is
available; instructions for determining the availability of a first reward to the customer in
response to determining the availability of a promotion rule and determining the promotion
rule; instructions for determining the first reward if the first reward is available; and
instructions for providing the first reward to the customer if the first reward is available. In
30  an exemplary embodiment, a start date/time and an end date/time are associated with the
promotion rule; and wherein the instructions for determining the availability of the

promotion rule comprise instructions for determining a current date and time associated
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medium from the remote location via the network at one or more predetermined times. In

an exemplary embodiment, the instructions for determining the availability of the
promotion rule comprise instructions for transmitting the at least one characteristic to a

25  remote location; instructions for determining at the remote location a loyalty promotion
code in response to the at least one characteristic; and instructions for determining whether
the loyalty promotion code is in a loyalty promotion table associated with the fuel
dispenser; and wherein the instructions for determining the promotion rule comprise
instructions for determining a group discount associated with the loyalty promotion code if

30 the loyalty promotion code is in the loyalty promotion table associated with the fuel
dispenser. In an exemplary embodiment, the instructions for determining the first reward

comprise instructions for determining whether a local discount is available; and
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code on a printed receipt for payment for the fuel dispensed from the fuel dispenser. In an

exemplary embodiment, the first reward is in the form of a discount off of the price of the
fuel to be dispensed from the fuel dispenser wherein the discount is selected from the
group consisting of a percentage discount, a cent-per-quantity discount and a dollar-value

25  discount. In an exemplary embodiment, the discount is limited to a maximum dollar value.
In an.exemplary embodiment, the instructions executable by the processor further comprise
iﬁstructions for capturing information associated with the first reward, the information
comprising the form of the first reward and the at least one characteristic; and instructions
for transmitting the information to a remote location for storage in a database. In an

30 exemplary embodiment, the instructions for executing the first marketing routine further
comprise instructions for communicating one or more messages to the customer. In an

exemplary embodiment, the at least one characteristic is a payment type used by the
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conprise instructions for determining the availability of a second reward;
i nst2Quct infrmingthegustomet nf thg disseurydhativbuldhavedbeeh avdilable to the customer had

the payment type been in an alternate form. In an exemplary embodiment, the alternate

form is selected from the group consisting of a proprietary credit card payment and a
branded credit card payment. In an exemplary embodiment, the at least one message is in
the form of an informational marketing message encouraging the customer to apply for a
25  proprietary credit card. In an exemplary embodiment, the payment type is in the form of a
proprietary credit card payment; and wherein the at least one message is in the form of a
thank you message to the customer for using the proprietary credit card. In an exemplary
embodiment, the computer readable medium comprise instructions for approving the
customer for a predetermined credit card; wherein the at least one message is in the form of
30 aninformational message informing the customer that the customer has been automatically
approved for the predetermined credit card. In an exemplary embodiment, the at least one

message is in the form of a question asking whether the customer desires to apply for a
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quantity discount and a dollar-value discount. In an exemplary embodiment, the
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instructions for determining the availability of the second reward comprise instructions for
determining whether a minimum amount of fuel has been purchased by the customer. In
an exemplary embodiment, the second reward is in the form of a discount off of a

25  purchase; and wherein the instructions for determining the availability of the second
reward comprise instructions for determining whether the customer made the purchase. In
an exemplary embodiment, the instructions executable by the processor further comprise
instructions for transmitting to a remote location information associated with the second
reward, the information comprising the form of the second reward and the at least one

30  characteristic; and instructions for storing the information in a database at the remote
location. In an exemplary embodiment, the instructions for executing the third marketing

routine further comprise instructions for soliciting data from the customer. In an



an exenpl ary enbodi nent, the instructions executable by the processor
further conprise 10 instructions for drawing the attention of the custoner
to the fuskodhmpeggr in order for the custoner to respadi@oddothisdst a
portion of the execution of at |east oge of the first, second or third
mar keting routines. In an exenplary enbodi nent, the instructions for draw ng
conprise instructions for generating at |east one audio alert at the fuel
di spens exemplarpBmbedifizht, die/deatrasiafomi selédied fromtthe giduptendisingdifan ng
conprise instructions for generating 15 an ani mated graphic at the fuel
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routi nes conprise | nstructions for executi ng a first mar ket i ng routi ne
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revar d t@nigiie nsbueidis fogdReHMEae]cast oie a8divi Ari sk thd Euel dlkpeds8Ri Iniany of a
pronotion rule and deternmining the pronotion rule; instructions for

det er ni néxempldrg embpdimeng\the tsirictions fardrawingeampeise mstvetionsfdregengrating

I nstructions for providi 2006/ 105134 PCT/ US2006/ 011363 58 the first
oot 115 e ePinhis Shepe el

_ _ d’fsP‘?néfr'reward is available; instructions for
executing a AReRpHtciBEadable ASdiih hhdbeedldeiribed et inddeddsApIRaLFIdft i ng
instructions, wherein the instructions for executing the second marketing
rout i ne wemptiopestoresiitherein fongpdrating & whdispenset, thy iosinicsionsrermapmgitk et i ng
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characteristic specific to the customer of the fuel dispenser; and wherein the instructions
for executing one or more marketing routines comprise instructions for executing a first
marketing routine before executing the permitting instructions, wherein the instructions for
25  executing the first marketing routine comprise instructions for determining the availability
of a promotion rule; instructions for determining the promotion rule if the promotion rule is
available wherein the instructions for determining the promotion rule comprise instructions
for looking up a loyalty promotion code in a loyalty promotion table; and instructions for
determining a group discount associated with the loyalty promotion code; instructions for
30  determining the availability of a first reward to the customer in response to determining the
availability of a promotion rule and determining the promotion rule; instructions for

determining the first reward if the first reward is available; and instructions for providing



custoner if the second reward is available. 10 A database stored in a
conput er readabl e nedi um and accessible to a device in comunication with a
fuel dispenser, has been described that includes a |oyalt Tprom)tion tabl e
conpri si ng"8AWeAPIdhr e records, each record conprising a%:i Po%(°11368e field
for identifying a type of reward to ply to a custoner of the fuel

di spenser; and at least one reward-criteria field for determ ning whet her

the reward.is avajlaple to the.custoner of the .15 fuel .dispenser. In an
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di spensanstrugtiousdorexspptingthe séjond dadrketingreutine compriselintmictions foo whi ch t he
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record further. .co ises at | east one other criterja field for. determ ning
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active tcustompeifiticsecolud rewgrdvsi avhildtie reward is avail able to the custoner of

the_fuel dispenser; a where-applies fjeld for specifyj a Jocation to
whi ¢ the revﬁa&&a%ﬁﬁm%qm@w%reﬁdybém? yIg ap @ccqsgkgﬂpeﬁewge%e rewar d
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i ndicating a product or service that e custoner nust pu

r equi r edatil® comprisingromoichesaetoris ehdtetedoddawonmppingfa/dis@uat-typsifieldfoguant i ty of
a product that the custoner nust purchase. | n _an exenplary enbodi nent, each
a

record fteNREPS adyisratseyarto applyde agheomesakiye fuel disperssridmd ghteastdag one or
R e g

conmmuni ¢ cust one er. n an exenp

enbodi meotl dispander. Te@oéxbnipliryeabodinigit, the st 1a4st baasdwaderitehdiddiss| ot fiel d
for indicati ng@a time period duri naa which at | east one of the marketing
messagedselseted figmhihe g5oun sansistiag of 3 date/me,dasld for detinmghe acksieime pa1od; e
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di spenser. In an exenplary enbodinent, each record frther conprises a
pr onot i destaeling the eaveprd ¢e ongiermpreyiagentiypes; 8 requisdrrureigse-densrianent-goda

exe %l alferd P&%&igﬁﬁtga pei'gﬁlli'ct of gé%(u%e El'ﬂﬁ mecfus%%{g? H\ﬁﬂe ﬁur%ﬂase; and a required-

minimum-purchase-type field for specifying a minimum quantity of a product that the
customer must purchase. In an exemplary embodiment, each record further comprises at
least one other criteria field for determining whether the reward is available to the customer
of the fuel dispenser. In an exemplary embodiment, the at least one other criteria field is

25  selected from the group consisting of a date/time field for defining the active time period
during which the reward is available to the customer of the fuel dispenser; a where-applies
field for specifying a location to which the reward applies; a payment-type field for
restricting the reward to one or more payment types; a required-purchase-department-code
field for indicating a product or service that the customer must purchase; and a required-

30 minimum-purchase-type field for specifying a minimum quantity of a product that the
customer must purchase. In an exemplary embodiment, each record further comprises at

least one message-text field containing one or more marketing messages to be



attention-drawng field for drawing the attention of the custonmer of the

fuel dispenser to 10 the fuel dispenser. In an exenplary enbodi nent, the

attenti on- wonriosrgosidel d i s sel ected fromthe group consi BETMHGZ96/0E4363

ani mat ed-graphic field and an audi o-al 8?t field. In an exenplary
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It
_ in the nenory after the |loyalty pronotion table
i s dbOnl dbelbel dispenser. dn enpkemplanndokidiment, theatteniben-dnaving field is $alested
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portion QkehBRry ARbddimbaOBRh @&&p%@ chi@riSRPoticAlpRorp e 2sigHohpRig t he

host conputer to the point-of-sale unit via 30 the network at one or Tore
pr edet er theewstamerds provideamedypegl data; kerdpesemplary embedinient tepchcteconds st ored i n
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fuel fromthe fuel “dispenser; and instructions for executing one or nore
mar ket i ndfiald forispendfyingthp maximgmatossible valuemd thef rewiards t Inotexemplatwr executing a

first marketing routine before executing the rmtpi I hgtructions;
st uct | GHHBICRE dEtiFe 5 AiosLURRE R ABEH gD FBL TP IR ere BBk | ng ¢ he
per m tti NGriiedr iehioRily locafed Hd3s IHARE! dishenba I:?a@éﬁéiﬁ';%lhﬁ@en%éd'ﬁhé& mar ket i ng

routine aftgr;h executing the permtting instructions. 1n-an exenplary
enbodi merwhertind¢hedeviceds & pwvessoh andwhercisthe processoe hed thedofmputer réadabgleoup

Core 3 ey S ot o v el 5, b SR SRS SRS e B
loyal ty iidembktidoffputts 88 ReteBEhEYSYaATHroBGorBbR is adapted to be downloaded
via a network to a point-of-sale unit for storage therein at one or more predetermined
times; and wherein the point-of-sale unit is in communication with the fuel dispenser. In
an exemplary embodiment, the point-of-sale unit comprises a processor and a memory
25  accessible thereto; and wherein the loyalty promotion table is stored in the memory after
the loyalty promotion table is downloaded. In an exemplary embodiment, for operating the
fuel dispenser, the processor accesses the loyalty promotion table and executes instructions
stored in the memory. In an exemplary embodiment, at least a portion of the instructions
stored in the memory are downloaded from the host computer to the point-of-sale unit via
30 the network at one or more predetermined times. In an exemplary embodiment, the
instructions stored in the memory comprise instructions for identifying at least one

characteristic specific to a customer of the fuel dispenser; instructions for permitting the



|
specific to the custoner. In an exenplary enbodi nent, the at |east one
characteristic is 10 transmtted to the database for storage therein. In an
exenpl ary enbodi nent, the paynent type is selected fromthe group
consisting of a proprietary credit card paynent, a branded credit card .
paynent, awdpeodipmBiy credit card paynent, a debit card P&FAEHIN06/04136Ash
paynment and a coupon paynent. In an exdipl ary enbodi nent, the instructions
for executing the first marketing routine conprise instructions for
determning the availability 15 of a pronotion rule; instructions for
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the third marketing _routine conprise jnstructions for determning.the
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exenpl ar ypagmeathmientoupbi paymaits Ie in exenplary exedithentgthe esttubiise fonr ket i ng
routine further WO _ 2006/ 105134 PCTI US2006/ 011363 _ 61 conprise instructions
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cust oner ifétrddiens for providing the first reward to the customer if the first reward is available. In

20  an exemplary embodiment, the instructions stored in the memory further comprise
instructions for capturing information associated with the first reward, the information
comprising the form of the first reward and the at least one characteristic; and instructions {
for transmitting the information to the database for storage therein. In an exemplary
embodiment, the instructions for executing the first marketing routine further comprise

25 instructions for communicating one or more messages to the customer. In an exemplary
embodiment, the instructions for executing the second marketing routine comprise
instructions for communicating one or more marketing messages to the customer. In an
exemplary embodiment, the instructions for executing the third marketing routine comprise
instructions for determining the availability of a second reward; instructions for

30  determining the second reward if the second reward is available; and instructions for
providing the second reward to the customer if the second reward is available. In an

exemplary embodiment, the instructions for executing the third marketing routine further



fuel dispenser; at |east one nessage-slot field for indicating a time period
during which at 10 | east one of the marketing nessages are to be

conmuni cat ax) 2e06/1b&ast one nessage-slot field for indi catpicigusodsiorgssper i od
during which at | east one of the narketding nessages are to be conmuni cat ed
wherein the tinme period is selected fromthe group consisting of a tine
period before the customer is permtted to dispense fuel fromthe fuel

di spensewompaiselinstru¢tinns forsoligiting fdaterfrarn theenstamer I an peamplenyembodiénpense
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i ndil€at i lagpt anpolitia adarketingamessages atetp belvonumsticatet; ahigast opemessage:sladnd a
requireds m_ni.mium pur chase-t. field for, specifyi.ng a, m.ni nrumquantity of a
o e oo e e forte which at 1A S o et kBlEE BEFREESER uel
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| east one characteristic specific to a custoner of the Tuel diSpenser; and
means f operieddefore thy contemer isypenaittedrtk dispegserfoeilt frore she fvbladispenser andatimeone of

t he one or, re marketing routjnes. s at |east partial.ly dependent upon the
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t he 1%U5t1ﬂ:l§ﬁ:gyt ﬁEldtdS‘ﬁ%FoHﬁJﬁng kRPGIfoRer td ?ro@ﬁheeﬁﬂae’%@éfyda?d“, BR4L @RAbuntt Ne at | east
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one of t re market1 ng routfnes conprises one or nore narketing
rout i nesarhaumt fiekdfar idigpting ¢hecwadieovfithe rdward to sppdyrphlergin dnbprdceseat andtthe at

| east one of the or_.nore narketing routines, conpri,ses, one or nore
mar ket i n@mwrirﬁ@@g%e@mwmmgts é‘Rﬂmtﬂar}h%}eé%ﬂé‘l‘? lgalessages to the
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mar ket i n% routines co I ses one or nore nmarketing routlnes soliciting
dat a fr omediom foustoraye therkin at oneoanplegprydaternonédiimes; wheeeis,fot eparatonygphe ses

means fo rmtti t he custoner to, dispense fuel fromthe fuel dispenser.
In &9 {'uef)gispenser, tql% processor accesses the loyaltf promot{on table ancﬂaxecutes ?nsﬁ'uctliong

stored in the computer readable medium; and wherein the at least one reward-criteria field
is selected from the group consisting of a date/time field for defining the active time period
during which the reward is a\failable to the customer of the fuel dispenser; a where-applies
field for specifying a Jocation to which the reward applies; a payment-type field for
25  restricting the reward to one or more payment types; a required-purchase-department-code
field for indicating a product or service that the customer must purchase; and a required-
minimum-purchase-type field for specifying a minimum quantity of a product that the
customer must purchase. ‘
A system for operating a fuel dispenser has been described that includes means for
30 identifying at least one characteristic specific to a customer of the fuel dispenser; and
means for executing one or more marketing routines; wherein at least one of the one or

more marketing routines is at least partially dependent upon the at least one characteristic



exenpl ary enbodi ment, neans for executing one or nore mnarketing routines
conprises 10 neans for executing one or nore marketing routines before
permtting r to dispense fuel fromthe fuel dispenser. In an
exenpl ary gﬁ@g%ﬁégﬁggeat | east one of the one or nore ma ﬁ%ﬂﬁﬁ@mﬂBﬁF?nes
executed before permtting the custoner “to di spense fuel from the fuel

di spenser is at least partially dependent upon the at |east one
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storage in a_ database. In an exenplary enbodi nent, the paynent type is
sel ect edeqmpsises Meany i pxecuting one or more matketing routines before permitting the

customer to dispense fuel from the fuel dispenser; and means for executing one or more
marketing routines after permitting the customer to dispense fuel from the fuel dispenser;
wherein at least one of the one or more marketing routines executed before permitting the
25  customer to dispense fuel from the fuel dispenser is at least partially dependent upon the at
least one characteristic specific to the customer of the fuel dispenser; and wherein at least
one of the one or more marketing routines executed before permitting the customer to
dispense fuel from the fuel dispenser is at least partially dependent upon the at least one
characteristic specific to the customer of the fuel dispenser. In an exemplary embodiment,
30 means for executing one or more marketing routines comprises at least one of: means for
executing a first marketing routine before permitting the customer to dispense fuel from the

fuel dispenser; means for executing a second marketing routine after permitting the
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exenpl ary e ment, nmeans for determning the availability of the
pr ondft i oiithhause of the fuel dispenser by the customer; and means for determimng whether the

current date and time falls between the start date/time and the end date/time. In an

exemplary embodiment, the at least one characteristic is a location associated with the use
of the fiel dispenser; and wherein means for determining the availability of the promotion
rule comprises means for verifying that the promotion rule applies to the location

25  associated with the use of the fuel dispenser. In an exemplary embodiment, the at least one
characteristic is a payment type used by the customer; and wherein means for determining
the availability of the promotion rule comprises means for verifying that the promotion rule
applies to the payment type used by the customer. In an exemplary embodiment, means
for determining the promotion rule comprises means for looking up a loyalty promotion

30 code in a loyalty promotion table; and means for determining a group discount associated
with the loyalty promotion code. In an exemplary embodiment, the loyalty promotion

table is stored in a computer readable medium that is accessible to a processor wherein the
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group discount associated with the loyalty promotion code comprises means for
determining a largest immediate discount between the local discount and the group
discount; wherein the first reward is in the form of the local discount if the local discount is
the largest immediate discount; and wherein the first reward is in the form of the group

25  discount if the local discount is the largest immediate discount. In an exemplary
embodiment, means for comparing the local discount with the group discount associated
with the loyalty promotion code comprises means for determining whether the local
discount is associated with a customer-entered point-of-purchase code; and wherein the
first reward is in the form of the local discount if the local discount is associated with the

30 customer-entered point-of-purchase code. In an exemplary embodiment, means for
comparing the local discount with the group discount associated with the loyalty promotion

code comprises means for determining whether the local discount is associated with a
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the customer to apply for a proprietary credit card. In an exemplary embodiment, the at

least one message is in the form of a congratulatory message informing the customer of the
provision of the first reward to the customer if the first reward is available. In an
exemplary embodiment, the at least one message is in the form of an informational

25 message informing the customer of an available discount off of the price of a potential
purchase in the vicinity of the fuel dispenser. In an exemplary embodiment, means for
executing the second marketing routine comprises means for communicating one or more
marketing messages to the customer. In an exemplary embodiment, at least one message
of the one or more marketing messages is in response to the at least one characteristic. In

30 anexemplary embodiment, the at least one characteristic is a payment type used by the
customer; and wherein at least one message of the one or more marketing messages is in

response to the payment type. In an exemplary embodiment, the payment type is in the
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dispenser. In an exemplary embodiment, means for executing the third marketing routine

L)

comprises means for determining the availability of a second reward; means for
determining the second reward if the second reward is available; and means for providing
the second reward to the customer if the second reward is available. In an exemplary

25  embodiment, the first reward is in the form of a discount off of the price of the fuel
dispensed from the fuel dispenser wherein the discount is selected from the group
consisting of a percentage discount, a cent-per-quantity discount and a dollar-value
discount; and wherein means for executing the third marketing routine further comprises
means for communicating at least one message to the customer regarding the providing of

30  the first reward if the first reward is available. In an exemplary embodiment, the at least
one message to the customer regarding the providing of the first reward is in the form of a

congratulatory message that indicates the discount that the customer received. In an



purchase. In an exenplary enbodi nent, the system conprises nmeans for
transmtting to a 10 renote | ocation information associated with the second
reward, thewionbow19&tddon conprising the form of the secondeacBUSINGs/@ENBL3t he at
| east one characteristic; and neans foréstoring the information in a

dat abase at the renote location. In an exenplary enbodi nent, neans for
executing the third marketing rqutine further conprises neans for saliciting

dat a froffempiarycsmhodiraent, thy segondrewwnlds ip thakeral oehdiscauns offf the price®ta f or m
| ected . LSt . . [ de, th
oot 1 outieigidipenialiin e SN Bsndbdubnel ASAERIER MR o g o, (NC

mai | i ng aekikisting of a pefcentape distdurgs@nbpei@iantificddisdouat &l 4 dolkgdakes. | n an
exenpl ary_enbodi ment, means for_soliciting conprises neans for capturing

t he dat adfseeunts Freaneremplery embediment,aaeass o1 detsrpiningthn avanability 9idhe capt uri ng

conprg se L LLI . d ot e | ' hn.an
eonpt ar oB Serord SprobliRE Wty sceeh et sl n Ry s Hhelils Y an
wher ei n teaNsurélised By thel dubtoghet. Ut fifdxenpdiip eifb8inieddthe b&tons ddwdrd s nllke

t el ephone nunber, and offering the custonmer a product or service._In an
exenpl ar yomnelaidiseovnt off oé a pyrchase; gadphersasmeensfor dgermining theavalabilitt efent i on
of the custaoner.to the fuel dispenser, in ord or. the, cust r..Lo respond
to at | esﬁec?dprgyﬁd;??n&psﬁgmg@seﬁyaﬁ?tslwgayeﬁ?t%tgst{le 8‘_}%01'8?1' Iﬁ%% tp? rst, second
or thirdpiRhkR! Men eRehplehy dfoditibnt2theSYaER! RMprREPRAIEDE tratRafmgtOh

drawi ng conprises neans for generating at |east one audio alert at the fuel
di spkhsereméin lenatien infpinzationawsnsititedowith thernsaond fewardi theninfoymatiop compdsingans

for generatin ani ed graphic at the fuel dispenser. syst.em.f or
oper at | nghe el e pamEmafLeRIbE aflet ohe s Rl Al e ESRETH I 30
i de i fy li¥drAdtionSA AldafiBBscC WAEhRid REhtforS MR GhlekEmbRreBbSdifRRY, nidhnd fag T uel
di spenser; neans for transmtting the at |east one characteristic to a

renot e | eseitipg thertbind saketingaowtine firthert domprises meas fot solititsngdasefromdhe f r om
the fuel dispenser; and ans, f ar executi ng .one._or re 06/ 105134
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one characteristic specific to the custoner of thé fuel dispenser; and
wher ei n seamity iwmberx e vame,rmmeiing address, @ dniaeK elicenge nombermsl aorprilses  nmeans
for executin%%thirst rketjng routine Pefgﬁe. ernittingqthe custoner to.
di spense % | Inan sxemplary Gapogimept means fofsehQting ermprises fheaps (X GRRTRNE he

first mankegih fomAHE bhSomeC MR 2h SREmPRANSMbIimERE, %ﬂ@f&gaﬁsﬂﬁnguﬁﬁﬁ&gl ity of
a pronotion rule; means for deternmini'ng the pronotion rule iT the pronotion
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comprises meaus for calling the telephone number and offering the customer a product or
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service. In an exemplary embodiment, the system comprises means for drawing the
attention of the customer to the fuel dispenser in order for the customer to respond to at
least a portion of the execution of at least one of the first, second or third marketing
25  routines. In an exemplary embodiment, means for drawing comprises means for
generating at least one audio alert at the fuel dispenser. In an exemplary embodiment,
means for drawing comprises means for generating an animated graphic at the fuel
dispenser.
A system for operating a fuel dispenser has been described that includes means for
30 identifying at least one characteristic specific to a customer of the firel dispenser; means for
transmitting the at least one characteristic to a remote location; means for permitting the

customer to dispense fuel from the fuel dispenser; and means for executing one or more



in a loyalty pronotion table wherein the loyalty pronotion table is

downl oaded fromthe 10 renpte | ocation; neans for determ ning the

avai l abi | i l.kSt reward to the custoner in respon ﬁﬁ&i L, Ni Ng

t he avai l aby??éofﬁgélsg pronotion rule ang determ ning the ?racorm zﬁ@szﬁﬁrpsul e;
means for determning the first reward I1f the first reward is avail able; and
means for providing-the first reward to the custoner if the first reward is
avai | ablmgarketxgnoufioes; whereiniti leayt enseftho dnerar ete mgrketing rowtinad iset lgastr mi t ti ng
the custoner_ to dispense fuel from 15 the _fuel dispenser, wherein ans for
execut i Ryl depersint £ Ahigast S0¢ chrragiBrsc peaific [ AR CupomeE Bh i Mt | ng
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third mar nY routine after permt spense fuel from
t he f uaheahsfpresxseutingdfirsemarketiag sodtine before pernitinigthe tistordemtardispendeg r out i ne
conpri ses neans oy .communi cating at | east qQne nessage tQ the custoner
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avai | abl g; r sl i Lt e of A, M reward; mnmeans
for det e@%ﬂrﬁ%ﬁf e fggg%né re@ﬂ%ﬁ%ﬁlaﬁﬁ@é@%@fﬁgﬁﬁg&&lg, Il%g aval | abl e; neans
for provetdrngnihp ehegaemotion eMeaifithé pronetionutaledsavailabletwisersiansas fewar d i s

avai l able; and neans fqr sqliciting data from.the custoner. A _nethod has

been destsqTBERING M PrpmetionEYe FerRtTraHSs fr lpedag up adoyalfypaemetioneqde 25
speci T Cinta%gm R886n BloiAAGIn e BRI BHommGRHERM if fotniBRAdY fdth g © UM L
and executin ne or nore nmarketing-routl nes uslng e pornt-otf-sale unit;

whenei n ®inokeiasitiont meaits fob deterifininy theavailability of h figst rOwirdne thd Gisiner st
partially dependent upon the at |east one characteristic specific to the
cust onerfesponsa dkErpNiag fheavnbabibbret 2 prrmotien rels agé Apfemsiaing the pramotion
di spensepye; LibaA0r R 48IBH ALY AT BRAL i A% EGKIAR 3y SRR RE LAE L Ne 07 oup
30 consist?ng of a Keyboard, a card readér, a pin pad, a conputer, a .

scanner , pravidus) thé ifigg essdd to tRtustolsied $ikthe fifst adwad el diahlecioad fopnt , the at
| east one characteristic i s selected from_ the group consisting of an area

i n whi chexepatingasecend marksting sonting afgyparpmtting te enstanasjo dispense fogdmm 05134
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the poi nfor ebmeninteating bt least ohdMesags to heNLtbMver fpdrdiflethe providiegdf e @sor nmore
predeterm ned tines. In an exenplary enbodi nent, executing one or nore

mar Rt i nigwasdifitheeBrstEawegd isvaiahleimenns don deterpiining the availability of a second
reward; means for determining the second reward if the second reward is available; means

|

for providing the second reward to the customer if the second reward is available; and
means for soliciting data from the customer.
A method has been described that includes identifying at least one characteristic

25  specific to a customer of a device operably coupled to a point-of-sale unit; and executing
one or more marketing routines using the point-of-sale unit; wherein at least one of the one
or more marketing routines is at least partially dependent upon the at least one
characteristic specific to the customer. In an exemplary embodiment, the device comprises
a fuel dispenser, In an exemplary embodiment, the device is selected from the group

30  consisting of a keyboard, a card reader, a pin pad, a computer, a scanner, a fuel dispenser
and a kiosk. In an exemplary embodiment, the at least one characteristic is selected from

the group consisting of an area in which the device is located, a payment type used by the



conpri ses executing one or nore marketing routines using the loyalty
pronotion table. In 10 an exenpl ary enbodi ment, executing one or nore

mar ket i ng vomto0saes13si ng the point-of- sale unit conpri seseciruszewsiiizmae of :
executing one or nore marketing routine® to reward the custonmer with one or
nore rewards, at |east one of the one or nore rewards being at |east

partiall dependen on the at l.east. one characteristic ific to the
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routines to conmmiuni cate one or nore narketing nessages to e custoner, at
| east onengiristhexeoutinponamrmonmdcétinggroffinesasinghs ldgfalmgrcanotioaaablephtt ially
dep ndent upon_ the at Jeast one, characteristic SEECITIC t.o _the, custoner;
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met hod hastolneee withesmer drimeate rdvedrds, ac leastameiof dhet mrfewrngoratreﬂmdsbemget least
characteri st 30, specific t a cushoner .of a VIC operably coupled to a

poi nt - of RAHR bf@ﬁnrelede HEOTL b et epstgnes @ﬁgpnm%ve wswm,.%gmu@ ng the
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wherein {he device iis selected from.the consj sting .of a keyboard, a
card reatf@Fodent BP‘H“ ﬁaatf stpshiraterish CpRFHe o e QSome; BdeXeAngng o

ki osk; whsh @m% t he group
consi sting % erg ﬁﬁ&m%ﬁ'&{ﬂig’gﬁg%ﬁ% Eﬁgf‘e%hﬁ gté{/dngr;ﬂt]&type used
by the csmd;:t:ﬂerhdata beipg atileast paytmﬂy&lepaﬂienmpdnﬁhe hieleash sheolearacteridtioppedific
identifier used b he cust oner .data specific to the ust oner,; wherein
the poi niP-tBe cusigracr, Jnanexemplagy Clad 1R O1C YR PTCIBHS eI TOPHRESy

net wor K uthieft B oA R ca BRASAI Sl SHie BThdrb0BRERR okl théd Lo the host
conput er, e conput er rea I um conprising a loyalty pronotion table
st or ed tinerketimg raaigies to reward the customer with one or more rewards, at least one of the

one or more rewards being at least partially dependent upon the at least one characteristic
specific to the customer; executing one or more marketing routines to communicate one or
more marketing messages to the customer, at least one of the one or more marketing

25 messages being at least partially dependent upon the at least one characteristic specific to
the customer; and executing one or more marketing routines to solicit data from the
customet, at least a portion of the solicited data being at least partially dependent upon the
at least one characteristic specific to the customer.

A method has been described that includes identifying at least one characteristic

30  specific to a customer of a device operably coupled to a point-of-sale unit; and executing

one or more marketing routines using the point-of-sale unit; wherein at least one of the one

or more marketing routines is at least partially dependent upon the at least one



wherein the nmethod further conprises downl oading the loyalty pronotion table
to the 10 point-of-sale unit via the host conputer and the network at one or
mor e predetwpofdsisi Mes; . wherei n executing one or nore nEFReEloREeriseat | nes
using the point-of-sale unit conprisesyexecuting one or nore nmarketing
routines using the loyalty pronotion table, conprising at |east one of:
executing one or nore marketing routines to reward the custoner with one or
nmor e r ewetradeferistic spevific torthe ofstarher; wiherctr theslewice éselabteddfzomdhagrotpast 15
partially dependen on, the at | east. one characteristic s ific to the
Cuist omer SOTSRHRRCT hiseyBAE: BaHIP Mot KB EA BR e TG O ERER T ne. or
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been described that inclfudes a plurality of instructions stored therein,
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one Ihar peintof-sdlé unit piadhé host compiter andsthe metwork at eme enmonelpacdetermineddi nent |
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poi nt-of-sale”unit 1s rn communication wth a‘host conputer via a network;
wher ei n pheccmopuhaketiggoabihes trednnmmniiteoimpiradoreandrketoyganedshgesdothel ed to

the host conputer; and erein the conputer readapl.e di um coppri ses a
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to the customer.

A computer readable medium has been described that includes a plurality of
instructions stored therein, the instructions comprising instructions for identifying at least
one characteristic specific to a customer of a device operably coupled to a point-of-sale

25  unit; and instructions for executing one or more marketing routines using the point-of-sale
unit; wherein at least one of the one or more marketing routines is at least partiaily
dependent upon the at least one characteristic specific to the customer. In an exemplary
embodiment, the device comprises a fuel dispenser. In an exemplary embodiment, the
device is selected from the group consisting of a keyboard, a card reader, a pinpad, a

30 computer, a scanner, a fuel dispenser and a kiosk. In an exemplary embodiment, the at
least one characteristic is selected from the group consisting of an area in which the device

is located, a payment type used by the customer, a product type desired by the customer, a



using the point-of-sale unit conprise instructions for executing one or nore
mar keting 10 routines using the loyalty pronotion table. In an exenplary
enbodi ment ,woheosimsizsucti ons for executing one or nore MeKRUSH005/0103651 Nes
using the point-of-sale unit conprise att | east one of. instructions for
executing one or nore marketing routines to reward the customer wth one or
nore rewards, at_ |east one of the one_ or nnrﬁ rewards being at | east
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used by tdi@xecuting one or more marketing routines using the point-of-saie unit comprise at least

one other of: instructions for executing one or more marketing routines to reward the
customer with one or more rewards, at least one of the one or more rewards being at least
partially dependent upon the at least one characteristic specific to the custormer;

25  instructions for executing one or more marketing routines to communicate one or more
marketing messages to the customey, at least one of the one or more marketing messages
being at least partially dependent upon the at least one characteristic specific to the
customer; and instructions for executing one or more marketing routines to solicit data
from the customer, at least a portion of the solicited data being at least partially dependent

30 upon the at least one characteristic specific to the customer.

A computer readable medium has been described that includes a plurality of

instructions stored therein, the instructions comprising instructions for identifying at least



custoner and data specific to the custoner; wherein the point-of-sale unit
Is in 10 communi cation with a host conputer via a network, the conputer
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exenpl ar nment, "the system conpri ses neans for downl oadi ng the
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marketing messages to the customer, at least one of the one or more marketing messages

being at least partially dependent upon the at least one characteristic spectfic to the

customer; and instructions for executing one or more marketing routines to solicit data

from the customer, at least a portion of the solicited data being at least partially dependent
25  upon the at least one characteristic specific to the customer.

A system has been described that includes means for identifying at least one
characteristic specific to a customer of a device operably coupled to a point-of-sate unit;
and means for executing one or more marketing routines using the point-of-sale unit;
wherein at least one of the one or more marketing routines is at least partially dependent

30  upon the at least one characteristic specific to the customer. In an exemplary embodiment,
the device comprises a fuel dispenser. In an exemplary embodiment, the device is selected

from the group consisting of a keyboard, a card reader, a pin pad, a computer, a scanner, a



the point-of-sale unit via the host conputer and the network at one or nore
predeterm ned 10 tines. In an exenplary enbodi nent, neans for executing one
or " nore’ NewioeldsimsIAuUt i nes  using the point-of-sale unit ROHBPIELUIAPans for
executing one or nore marketing routinds using the loyalty pronotion table.
In an exenpl ary enbodi nent, neans for executing one or nore marketing

routi nes_using the point-of-sale unit coppr. ses at least one of:. peans for
execut i nglﬁgﬁlégﬂ}seffﬂﬁélﬂﬁﬁé{liaﬂﬁx?% 28 Bhdeptdenst MTW?W one or
more 15 §§%ﬁé¢f’ﬁom%e glgggbomgfofbﬂsr&eﬁ whicH' e YeliB¥ RN 198ataE aMayaknd €ast

partially dependent the at |east one characteristic specific to the
cust oner typemaskby the cestemet, iapgodiwttype desired bynthe kestomer, rdopaltyddentifiec osaduni cat e

one or re marketin ssages tq the, custqnmer, at . |east pne of the one or
mor e mar REa iR L dets st e cistomh dn 2p ey SaelgeraairimeEn hemobty; |
| easts Oggf-ﬁié‘ﬁﬁ@is lcainhfunfRG6nh With alidst &ﬁnﬁhéxtﬁﬁ”%&ietv@d}ﬂ- d}ﬁ%réiﬁra executing

one or nore marketing routines to solicit data fromthe custoner, at

| east a pomputerreadatidmediom isioperdblydatpletdo tip huist ¢cammiterpthetcordphiterdependent
upon the at | east.one characteristic specifjc to e .custoner. |n an

ol ar RIS AR COMPAISE f paly BRI GHE Sred JeE A S i nes
usi ng t hgmBRifient thGfsnt it QURhRERr @bwhitadin Qﬁlécall \ otiol%&Hietd OF
execut i ngm one or m)gyg mar Igﬁegrl&ngﬂroutl nes to regar o?%ﬁrgg{ or?g? vmé% one or
nor e r ewdregwintaif-shleasiit Vidtherhestofontputerand thor netwnek atene odmobepredetatminedist

partially dependent upon the at |east gne characteristic specific.to the
custjo(?rer,};%a ag GEDREIMENE TRFANS SPTEXEER IS QU5 §T MATE F"ﬁ‘é‘gﬂ%‘ngémttm’?ﬁuni cate

Oneé or Ny&Re Y tL&%aIEEi%éP& rises ThB&sHYP ERTRfing Sile & iRt folinddne OF
nor e mar kgella%ng 1$r?zlflssages el ngﬁ)atgﬁ ea@%S parti aﬁ‘%/ deepen ent u%or%t e %t | east
one char asing theslbyatyspremiofion table. tThenesempleey embodimest neahofor exening oge one or
nore marketin O.routines to solicit data fromthe Eﬁyﬁstomer, at |east a

portion 8F MO efipg foutinesysing,the pgmtzof-splg Awit comprised 4t Jeagkopsfeme h the

at | east eg&'ﬁtiﬁ Bh&6l Bbfethirke bfih&s th e the' ShiitREr wilorl8Gh 45134
PCT/ US2006/ 011363 74 A system has been described that 1 ncludes neans for

i dent’ f y rewprds, at kasttone o theaing aotoes restards bgirg aff least partially degendent upbn ¢hedevi ce
operably c u&l ed fo e_ggoj nt-o{i-sa e unit; and rtnsans for executing one or
nor e’ mar RE{Z"P §0F GUATPGH St’t‘ifssp?ﬁj ‘EFﬂa_ pEHIPIGH 1eeng ?}'rﬁ"?‘f“tl_nﬁ/l’i’é‘?@}' R°%% | east one
of the Oﬂﬁﬂtéﬁtig%g&?' & k& ErREnicAe bh8 8F pofe Alarkefifs indd@iebd &) thy cll&RRRIGNT S upon

the at |eas racteristic specific to the custoner; wherein the device
i s sel ecient orferafithe ore gmoerp markestingtmesgages baingey baastmiytiallyodependeatidpm  a pi n
pad, a c er, a scanper . a fuel dispenser d a kiosk; wherein the at
Faast " on ittt e lote Serttre i B Heatl Begs URer Pt an ar ea

I N W Ch pl i€ niereting ébxﬁtideg ﬁﬁéo@i‘éit dﬂta%ﬁﬁ'ﬂalt cusiofert i §chsby ?&E%n oY ﬁ{de%ggéiﬁdg

product type desiré y the customer, a loyalty’ identifier use
cust oner datacdbetieg ad least partially dependent upon the at least one characteristic specific to the

customer. In an exemplary embodiment, means for executing one or more marketing

routines using the point-of-sale unit comprises at least one other of: means for executing

one or more marketing routines to reward the customer with one or more rewards, at least

25  one of the one or more rewards being at least partially dependent upon the at least one
characteristic specific to the customer; means for executing one or more marketing routines
to communicate one or more marketing messages to the customer, at least one of the one or
more marketing messages being at least partially dependent upon the at least one
characteristic specific to the customer; and means for executing one or more marketing

30 routines to solicit data from the customer, at least a portion of the solicited data being at

least partially dependent upon the at least one characteristic specific to the customer.



10 specific to the custonmer; wherein the point-of-sale unit is in
communi cation with a host conputer via a network; wherein a conputer
readabl e rRdipedoS13ePer ably coupled to the host conputerpcciltfﬁgz}?ﬁ@m%er
readabl e nmedi um conprising a loyalty pspnotion table store therein;
wherein the system further conprises neans for downl oading the loyalty
pronotion table to the point-of-sale unit via the host conputer and the
network at oAgyfiém hhbbesr desprildeharintlodst theams Sor idadtifyngrae laastoaens f or
executing one Qr nore marketing _routines using the point-of-sale unit

conpr i sEETATEEETEC srecifisde A RUSIES A2 FViRD PRETARIYICBPIAG t© 3 BURTAERIE NG t he

| oyal ty, pr %q 5@? Qma;' '! N9k 'G@tﬂ A0S s P xecuti ng
one or arrutr)arrieg‘g%&a'rf e |ngdr%o%nt%i nesdr?o re&m%fgé t eesggi? gﬂneewws%ne gr nor e

r ewar dswhertinl at &bt orerof thé ofid @ mdre mrketiparoutineris at least partially degesidestar ti al |y
dependent upon the at | east one 2Q_characteristic specific tq the customner,

meays fErondResijeash gnokareiterimticaperfix i tha gustemer; disreir thecdsiving s edededone or
o ket | O thegrollE E5A3 e It KRG SRS really, h3RT Raf B0 fpuleb s BARTa IO7C

char act fi] éikpedsaipdialiioskt Svhefetn tHest RABY onedhara6RABS: sQElceisd Fidbi the gasi Or nore
marketing  routines to solicit data fromthe custonmer, at |east a portion of

the s ﬁl eapsistng efatkarpe irhg]{l%zh ﬂzqsdqv?;@sis lgsated; apaymens ﬁmedgﬂd by gm;mmema | east
> T g o
Oari ot BRENTEASHEERY e Sfomhel MIoGHR A er hed By HIABLEMRP Bnd B < cope of

t he g nvgntifiele tHeusR¥RIPWRercinthé piat-af-sA& 8P isih ot Mtdaiien With Lt or  nore
of the steps of the pre-fueling marketing routine 54, the fueling marketing

r out i nec@Eputeniia a pewmskpubercinetommteraeadsblomedivutis Apergdy wayplpdtolet t ed or,

combi ned, . Moreaver,, . one 30 Or r f the steps an [ Ot ] f_ t.he

ot hod Sest KEBREE Ie CTiG sl Feor Bt BIE hrobtioh Mie fbrdth

r out i Nehef¥in; WirdR thtOf skt fubthefcorhitees hiREB fos dowhRBading ke 106212006/ 105134

PCTI US2006/ 011363 75 teachi ngls of the various illustrative enbodi nents may

be conmbpisawtion talhetoethe pointrofragle unii viastbebogcogiputestmd the netwerktat ang o

en@%i ments.g@l ;hou%pt.i Llustrative enb%i ent §‘P0f the invention have been
sh ang e &SRR, “5’%383 Fledlémﬁm CIRR R ggﬂ?%w%eglggr SWY substitution
i s cont gfiffhed @ihg the pbit-of sile AR RoRPricdsSfiéas Yo LexebitirfpQiR or Afdra iaeitetingOMe
features of the present invention may be enployed without a correspondi ng

use of rduénes ¥sang the deyalty promeldonsiahls, eoraprising atlpast pneek means foy exequeingnay be
execut ed wi t hout a, correspondi ng e ution of .ather steps. Agcordingly, all
such. ot PRt @B HESAR B0 e bistetovil 6% oo R AIER R e

W thi n bheof the BCothotd YeWatdd Witz 48 TeadEpAiedlly @pehdent tifor Bk laPWasi@ne! ai ms, and
it is appropriate that the 10 clains be constfued broadly and in a nmanner
coril st eraracigristic speeifie typihe chstomer; impaps far gnecuting one or more marketing routines

to communicate one or more marketing messages to the customer, at least one of the one or

more marketing messages being at least partially dependent upon the at least one

characteristic specific to the customer; and means for executing one or more marketing

routines to solicit data from the customer, at least a portion of the solicited data being at
25 least partially dependent upon the at least one characteristic specific to the customer.

It 1s understood that variations may be made in the foregoing without departing

from the scope of the invention. For example, in several exemplary embodiments, one or

more of the steps of the pre-fueling marketing routine 54, the fueling marketing routine 58

and/or the post-fueling marketing routine 60 may be omitted or combined. Moreover, one
30  or more of the steps and/or routines of the method 50 may be omitted or combined with

one or more other steps and/or routines of the method 50. Also, the elements, steps and



the clains, nmeans-plus-function clauses are intended to cover the structures
described herein as performng the recited function and not only structural
equi val ent SY0OR0As/185¢ equi val ent structures. WO 20061105PRA/US2006/011363

PCTI US2006/ 011363 76 CLAIMS 1. A nethtd of operating a fuel dispenser, the
met hod conprising: identifying at | east one characteristic specific to a
customer of the fuel dispenser; 5 and executing one or nore marketing

r out i nes teachinge ofithatvatiewsillustreivefentbodinmends may e cembimed @t hgleropin parém i s at

| east parti al Ig ﬁglpe dent, Up{%ﬁ éi?ne ?t | east one characteristic specific to
the cust SAEP opRll phthealingirative smhedimentss A et hod of operating a fuel

di spenser, th ,&ﬁ?ﬂ{,' ?}g}"ln I (T VAL haracteristic
specific to aq%lg%}lgﬁ)ng} 0 tﬁlhgh ue %?gg{r%s%{ré{ﬁﬁtﬂﬁﬁ%%@ﬁlﬂgﬁt g at | east one
char act erdesdribedt aowsleramge &f thodificition; chasges dndi sabstithigorcissootenpldted nithpense

fuel fromthe fuel, dispenser; and executing onge or nore marketing routines;
wher ePn_ dPreEeiRgAISSIasuzs: 1PRemS HSIaDCes, YIRS ReATIRER Piile PERTERRECHON 2y henst
partially | St ificto the
Cuist omer ST RARARERRS oo ke bARZ bR RalhA! 36d Rtk btfe GRBERIEREL [0\ 0y
routi nes invmtionh sexy. beaxeautéd witheutfa dosdespomdies! éxeentionusfiotieer sebar Acgedingly, i ng
the custoner to _dispense fuel fromthe fuel  di sEenser, wher. ei.n executi ng

the firstalifFkaciiyanons Fhengeandaisiinsess arasiender i hg oldedvaitingiel ity of a
A L e s S

| oyaliDy qimebticomstmed bradlypardoiyialhanner oomistend withlthesoupe béthe iativoy 2l ty
pronotion 25 table is downl oaded fromthe renote | ocation; determ.ning the
avai; abi |the glaisas, mepns-plustfungtion claysesrae intendsade cover theedpshues descrgheder mi ni ng

dot or m bt R IRl PR UL A AP el L IR AET 01 ©

provi di ngzquivaleht staichiresiard to the custoner if the first reward is



avai | abl e; WD 2006/ 105134 PCTI US2006/ 011363 77 executing a second marketing
routine after permtting the custonmer to dispense fuel fromthe fuel _

di spenser ,wm§66§:li0§13§xecuti ng the second marketing routi r;stmgmng/@ﬁgﬁ:,
communi cat ng one or nore nmarketing negsages to the custoner; and 5

executing a third marketing routine after permtting the custonmer to

di spense fuel fromthe fuel dispenser, wherein executing the third marketing
routi ne conprises: conmunicating @ LIABEM Sone nessage to the custoner
regarding the providing of the first reward if the first reward is

avai l able; 10 determ ning the availability of a second reward; determ ning

t he- secopd re)ﬁ@ﬁ%&&of&b%ﬁﬁ%%rﬂeﬁﬁ%%ﬁgeri ﬁle@%‘gcﬁa\% -Sggé:g?/i di ng the second

reward to the custoner e Seco rewar and soliciting

data from t heidentiflyRigest leastldneTharicreyisti€speoifiibiaiubiomed oNdRtfueladiipenssr; one or
nore point-of-sale units in communication with the host conputer via a
net wdr k, ansch of the one or nore point-of-sale units adapted to be operably

coupled to one ot nmore fuel dispensers:. and 20 a conputer readabl e medi um
oper abl y. coupSETE Giire e TSR EIp UG

& conputer readable nmedium

conprising a Qﬁér@ﬁﬁﬁ@eﬁi&{e‘iﬁ'l thé i morchRar @i ReAn&aAT RS ]'c_ﬁait'iﬁrtﬁall?rc’yal ty

pronotion table; wherein at |east a portion of the operation of the one or

nmor e f ueflepghdqné npen theiatleasidmgicharacterisits specifisds thepastomelr jof thecfueldspenserpon t he
| oyal ty pronotion,table. 25 4. stem conprjsing: .a host conputer; one or
nore poi 21-oféﬂagoch#?@rﬁg@oﬁ'ﬁafﬁwﬁroﬁwﬁ?tho‘iﬁ‘_gnm]?g'corrputer via a

net woy K, eachjgehtifylify #Mas06nd Chafackishé slifto chdfohter 8€ &I MEL disheR§eroper abl y

coupled to one of nore fuel dispensers; and 30 a conputer readabl e medi um
oper abl y coupfrenitingitke #deast onacharatsristindo s verpetedocatiomadabl e nedi um

ComPrising a Ca aas thecudlonser 0 Gispense fiel Troms s Tacl dispenser, and'@ 2 ' ovalty
executing one or more marketing routines;
wherein at least one of the one or more marketing routines is at least partially
15  dependent upon the at least one characteristic specific to the customer of the fuel dispenser;
and
wherein executing one or more marketing routines comprises:
executing a first marketing routine before permitting the customer to
dispense fuel from the fuel dispenser, wherein executing the first marketing routine
20 comprises:
determining the availability of a promotion rule;
determining the promotion rule if the promotion rule is available g.
wherein determining the promotion rule comprises looking up a loyalty
promotion code in a loyalty promotion table wherein the loyalty promotion
25 table is downloaded from the remote location;
determining the availability of a first reward to the customer in
response to determining the availability of a promotion rule and determining
the promotion rule;
determining the first reward if the first reward is available; and
30 providing the first reward to the customer if the first reward is

available;



WO 2006/ 105134 PCT/ US2006/ 011363 78 pronotion table adapted to be

downl oaded to the one or nore point-of-sale units via the host conmputer and
t he net worwo 20b@108133 each of the one or nore point-of - sal BCIYHE2086/¢00¢K | Ses:
a processor; and 5 a nenory accessible7to the processor for storing the

| oyalty pronotion table and for storing instructions executable by the
processor, the instructions conprising: instructions for identifying at

| east one char act eexesuting 8 pevond markeding roytinst ajtee pemiittinigghe oustersprdndi ng f uel

di spenser; 10.instruycti.ons,,f rmtti t.he custoner to di spense fuel from
ther Tuel ' di s FiSmaP Toc) FH e el CEPamisty SR ueiing Cor eo0Ps HBPEURE: ket | ng
routines,  CORRfnG cHfl ﬂbé&%bﬁhﬁidiﬁﬁﬁgfoﬁé o?ﬂﬁ%hﬂ&ﬁ%ﬁie&@tgem tketing routine

before 15 executing the permtting instructions, erein the instructions
for executi ngustémerf andt narketing routine conprise instructions for:

detergm ning the avail ahility of ronotion.rul e;. .determning,the pronotion
rule ‘anf the pronot FSFURDE @%@mﬁ%&ﬁpﬁfﬂ , 328‘3%{@}%&?}@“???81‘-‘3% lability of
a first revargishohd el o iRTREL didheh&s inteReElBing tHE HirddniREaY AuliAPi | ity

of a pronmotionrule and determ ning the pronotion-rule; determmhing the

first reward cémphigesfirst reward is available; and 25 providing the first
reward to the custoner if the.fi.rst . reward is avail able; instruyctions for

executing a second mar kEPRAYDIEHES Alleayt Ore megsage tn the qustpmepseardng the
e o e B oL AR S T Second T et o
messk@es to the cust onedgterminihgAie 2041Ebil0H bB4 s¢oohd b4/ 011363
; determining the second reward if the second reward is available;
| providing the second reward to the customer if the second reward is
available; and
soliciting data from the customer.
15 3. A system comprising:
a host computer;
one or more point-of-sale units in communication with the host computer via a
network, each of the one or more point-of-sale units adapted to be operably coupled to one
or more fuel dispensers; and
20 a computer readable medium operably coupled to the host computer, the computer
readable medium comprising a database stored therein, the database comprising a loyalty
promotion table;
wherein at least a portion of the operation of the one or more fuel dispensers is
adapted to be at least partially dependent upon the loyalty promotion table.
25 4. A system comprising:
a host computer;
one or more point-of-sale units in communication with the host computer via a
network, each of the one or more point-of-sale units adapted to be operably coupled to one
or more fuel dispensers; and

30 a computer readable medium operably coupled to the host computer, the computer

readable medium comprising a database stored therein, the database comprising a loyalty



79 instructions for executing a third marketing routine after executing the
permtting instructions, wherein the instructions for executing the third .
mar ket i ng (QUideRsGeNPri se instructions for: determ ni ng poTRUSZOGs/d1ak83! i ty of
a second revvarg; %1 determ ning the secgnd reward if the second reward is
avai | abl e; providing the second reward to the custoner if the second reward
is avail able; and soliciting data fromthe custonmer. 10 5. A conputer

readabl %ré?ﬁ@ﬁéﬁ@aﬁ&?ﬂ&%bt%ﬂ@&b@d@dvﬂb@dddttﬁ i oﬂé”b%trﬁ&kﬁiﬁoﬁﬂ%f%ﬁlérﬁﬁs Lhakein for
operating a fuel dispenser, the instructions conprising: instructions for

i dent i f yhostpomputeramtl themetwhes; act eri stic specific to a customer of the fuel
di spenser; and instr ct% ns_for_execut, ne.or nore marketing routines; 15
wherein at | 187 glb? t?‘ﬁé’n?)ﬂ’émS’r'théo' QIEPISEMPESES nes is at | east
partially dependeprobfiQny: ki@ at | east one characteristic specific to the
custonmer of the fuel dispenser. 6. A conputer readable mediumconprising a
plurdlity of instramemomnsastssitdelta the peicassof for sbpingahe hgyalty proehotitinsipeleser |

the instructions, conprising:.instructiqns for identifying at |east one
characteri stiaeng%%t? 3:“?8‘9 ogagw@&ﬁ%trytpﬁ@rocg@sop F pRofSer
instructions S RiM tting the customer to dispense fuel fromthe fuel

di spenser; instpruc i ons for executing one or nore marketing routines;
wherein at | east one ofinktnectioneforidemifgngrar leadtiong charadtenstic specifit td @ast
partially dependent upon the at |east one characteristic specific to the
customer of the fudistomesofesorrespanding fughlsnepsert he i nstructions for
exeqyting one or nore %&Jﬂo%{&rﬁa%&gﬁ%ﬁ%ﬂ&b&%ﬂo di%}%h&é‘ﬁfelﬁ the"
exeCuting a first marketing routine befdte executlng e permtting
instructions, wherfehdispemisétiand uctions for executing the first marketing ¢
routine conprise: 30 instructions for determning the availability of a
pronotion rul e; WD 2006inuetions ferprestting ono o1 B9ze matkefing rouies.ons  f or
determ ning the pr&%ﬁs@&,rul e if the pronotion rule

instructions for executing 2 first marketing routine before
15 L executing the permitting instructions, wherein the instructions for
executing the first marketing routine comprise instructions for:
determining the availability of a promotion rule;
determining the promotion rule if the promotion rule
1s available;

20 determining the availability of a first reward to the
customer in response to determining the availability of a
promotion rule and determining the promotion rule; !

determining the first reward if the first reward is
available; and "

25 providing the first reward to the customer if the first
reward is available;
instructions for executing a second marketing routine after

executing the permitting instructions, wherein the instructions for
executing the second marketing routine comprise instructions for

30 communicating one or more marketing messages to the customer;

and



I's avail able wherein the instructions for determ ning the pronotion rule
conprise: instructions for |looking up a |oyalty pronotion code in a 5

| oyal ty" prwgRbécidsizabl e; and instructions for determ ni nPCI/GS2006001d368Ccount
associated wwth the loyalty pronotioncode; instructions for determ ning
the availability of a first reward to the custonmer in response to

determ ning the availability of a 10 pronotion rule and determ ning the

promotion rule; instructi ongsh@tiod@icieRédiink RGhird bivkkdimpabatidefafiche first
reward is avail able; and instructions for providing the Tirst reward to the

custonmer if the first exswatingthe penniitinglinsiructions, wdrerein thednsiniciensfoecut i ng a
second marketing routine after xecuting the .permtting instruegtions,
wherein the instructi onixefnbt?ngtgﬁgﬂﬁ? e&@%r SHWEF?%??’?@OP?‘)?HH ne
conprise instructions for comMmunig@idiftts ACavailabBhPof Péde6hd Rvar@SSages to
the customer; and 20 instructions for eXecuting athird marketing routine
afte® executing the permtting idstenminingthrssecondravand ifithe second tewardiss f or

executing the third marketi nagv L tine conprise: instructions for determning
the availability of a second®™¥ rd; 25 instructions for determ ning the

second reward if the second remﬁﬁvitﬁngaﬂi@.héﬂh‘%ﬁﬂqoiﬂ{bs&ﬁfﬁﬁér%efOr
Ift '

provi ding the second reward to the custoner e second reward IS
avai l able. 7. A database st oseednd reward srapatlabic;ramddabl e nmedi um and accessi bl e

to a device in 30 conmunication with.a fuel dispenser, the database
conprising a loyalty pronotion t aiﬂhénmtgd{?};ar o 6‘_?'?@01_8?1" more records, each
(SCALF SOV R g SREIMAR Sk Sl Ui AR g ot 1
PCT/ US20£26 bpératitBa fitl dispevssed {le insteudtians cahpliding: det er mi ni ng whet her the
reward is av afnls.@t?c!ti%ntts ?orti(ri]eenti U'Stggt e;rast%];le E:]:rl]a?-acteristic specific to a cusiomer of the
fuel dispenser; and
instructions for executing one or more marketing routines;
15 wherein at least one of the one or more marketing routines is at least partially
dependent upon the at least one characteristic specific to the customer of the fuel dispenser.
6. A computer readable medium comprising a plurality of instructions stored therein
for operating a fuel dispenser, the instructions comprising:
insfructions for identifying at least one characteristic specific to a customer of the
20  fuel dispenser;
instructions for permitting the customer to dispense fuel from the fuel dispenser;
instructions for executing one or more marketing routines;
wherein at least one of the one or more marketing routines is at least partially
dependent upon the at least one characteristic specific to the customer of the fuel dispenser;
25 and
wherein the instructions for executing one or more marketing routines comprise:
structions for executing a first marketing routine before executing the
permitfing instructions, wherein the instructions for executing the first marketing
routine comprise:

30 instructions for determining the availability of a promotion rule;



fuel dispenser. 8. A database stored in a conputer readable nmedi um and
accessible to a processor in comunication with a fuel dispenser, the

dat abase (‘@@1}%&{0?& a loyalty pronotion table 5 conpri si @€ 066/0178¢3€
records, each recoré conprising a discgunt-type field for identifying a
type of reward to apply to a custoner of the fuel dispenser; at |east one
reward-criteria field for determning whether the reward is available to the
custoner of the fuel dj ; eqast S i.el

“ndi cating a time pori OREHSRfor Abetrife R RRARANGIT e irbfofion fle
messages are to bés gnilbRivigi€ theinstnfaidhs GrelefRBgiae tiel pbmblod hee d f or
indicating a tinme period during which at |east one of the marketing nmessages
are to be communic@BPESSwherein the tinme period is selected fromthe group

consisting of atime period_hefore th ust o i rmtte i spense
fuel fromthe fuel di spenseru;lsqﬁlr‘f‘go sfofﬁ%o(fmiget}ﬁkoygﬁygfmﬁ% Onc%g%%ﬁgr i's
perngtted to di spense flgﬁ]t}ﬁﬁrgﬂﬂ)ﬁb@tau@lan@i spenser; a solicit- pronpt field
for pronpting the custoner to provide one type of data; and a discount 15
amount field for indicating ingtectightfor deterimingsarogp discappt agsooidtest with t he
processor and the com{lﬁt@r eadablne nedi um are conponents of a

poi nt-of -sale unit and liada 3¥°[D§7° °Br°8 ion table is adapted to be

downl oaded via a network to h&ieuchieoRPib AbtefBRERPING aviTRbilityof A firStirowade
therein at one or nore predetermned times; wherein, for operating the fuel

di spenser, the processdp theastary in respomsgdd tigtepnining the avaikdbilsy afid execut es
insi uctions 20 stored in tHe ngﬁj‘iﬁé readabl e nedium_and wherein the at

| east one criteria fielROTgHOLE] FPURPE CBFOWOBJH@PSH ng of a
date/time field for defini ngntfRtiREs fof AefebTRimEthe Fst rdwald g theheth the reward
is available to the custoner of the fuel dispenser; a where-applies field
for specifying a | ocat irewatdiswhaitdbls; laed r ewar d applies; a paynent-type field
for restricting the reward to one or nore_ paynept types; .

requi r ed- pur chase- depart nentmﬁt‘é‘%f@oﬁ%{‘qripé‘?‘ﬂdﬁ&xh‘? ﬁ'iﬂ Eﬂé&fﬁi&) 'i‘eﬁl"gﬂ’ﬁﬁ‘for
service that the custongg f ?éwz&!d@&ﬁ@l%lea”d a required-

m ni mum pur chase-type fiel or specifying a mninumquantity of a product

t hatt5t he custoner nust pur cinstsetiofs fok expatinmafsecomipaarkefimgrontihel efter

di spenser, the system conprising: neans .for identifying at |east one
characteristic specifi &’iggu@&tggpﬁtﬁ%ﬁ‘”@fmﬁ%@%whe gfes‘ﬁétﬁkcé‘fz",’s d neans

for executing one or mgg b S08ni Ak 2 ro WA ARG Hckhctions 1

PCT/ US2006/ 011363 82%&@?@% Pnl Rkl ol ek ctthotions or ng
routines is at |east pardnimithiyatingapecdanire npacketingenassages s theanstomer;
characteristic specifi cantdo t he custonmer of the fuel dispenser.

-
el

20 instructions for executing a third marketing routine after
executing the permitfing instructions, wherein the instructions for
executing the third marketing routine comprise:

instructions for determining the availability of a second
reward;

25 mstructions for determining the second reward if the second
reward is available; and

instructions for providing the second reward to the customer
if the second reward is available.
7. A database stored in a computer readable medium and accessible to a device in

30  communication with a fuel dispenser, the database comprising a loyalty promotion table

comprising one or more records, each record comprising a discount-type field for

identifying a type of reward to apply to a customer of the fuel dispenser; and at least one



10. A systemfor operating a fuel dispenser, the system conprising: neans
for identifying at |east one characteristic specific to a custoner of the
fuel 5 di Wse96i05Sieans for transnmitting the at | east onecthap@ehensstic to
a renote location; mneans for permtti®g the custoner to dispense fuel from
the fuel dispenser; neans for executing one or nore marketing routines;
wherein at | east one of the one or nore marketing routines is at |east

parti al ketak8-ctitairfidd fordeaimitit dhetheptic ronadddavalabRrIth the custpagiofile to the
custoner, of the fuel dispenser; and wherein neans for executing one or nore
narketiﬁgﬂﬂéﬁﬁmﬁés conprises: means for executing a first marketing routine

bot ouH _ ! _ . ‘ ! |

wher &1 nEneans (RRCRRETH i B SO e ind AP ioatba0E . o

for det esminfiini@tibh with\wafubbdibpdnkat, e datBhsBVimRIRi _g;-ﬂalglygl eﬁﬁm‘oﬁnatﬂet ermni ng
|

the pronotion rule if the pronmotion rule is_  avaj rein nmeans for
det €7 i gPmgrising ope enmpereoigconds.cagk resprdenmprisiega diseount-gaei idd i a | oyal ty

Panlo | Serife ad o Fifwbe SRt o Lorhek F1ife A REesh el Beny g tho

avai | abirgvwird-@fterth fidld $or defttiting Wheth@r oUW NAHE alAlabRID TRSCustcn@f e Ni NY
the availability of a pronotion rule and determ ning the pronotion rule; 25

means f dueldaspenser;rit lapst dns mhéssage-slotfaald forfindinating 3 Bme pexied duting whighiat abl e;
and means for ‘Pfrﬁ\/i di,ng the first reﬁzard to thgqq(_:u tomer if the_{irst
renard iFSHOR YIARE markeling messages ang 10, OF ommumicalid, at (635t Op¢ MgS§agEFlohe af t er
perpt t ifRiH f?endiRing 4R BeriddFingRANSIE af 88 ohé 8ffht Aearkéthlp HESRRRILT -

wherein nmeans for executing the second marketing routine conprises nmeans
for/ conerbecemmunipated ovhereimthectinme pkmed 1sgelested fpas thegretpecangistingref 3 timad WO

2006/ 105134 | US2006/ 011363 3 f ' .third ti
Fout | ne PAROY PETSER PP LS HESTBNER GharPese dr oL enHel CopeBier: 6 2B
di spens §kriodaREhe chRAAEr it BErmitted to dispense fuel from the fuel dispenser; a solicit-

prompt field for prompting the customer to provide one type of data; and a discount-

15 amount field for indicating the value of the reward to apply; wherein the processor and the
computer readable medinm are components of a point-of-sale unit and the loyalty
promotion table is adapted to be downloaded via a network to the computer readable
medium for storage therein at one or more predetermined times; wherein, for operating the
fuel dispenser, the processor accesses the loyalty promotion table and executes instructions

20  stored in the computer readable medium; and wherein the at least one criteria field is
selected from the group consisting of a date/time field for defining the active time period
during which the reward is available to the customer of the fuel dispenser; a where-applies
field for specifying a location to which the reward applies; a payment-type field for
restricting the reward to one or more payment types; a required-purchase-department-code

25  field for indicating a product or service that the customer must purchase; and a required-
minimum-purchase-type field for specifying a minimum quantity of a product that the
customer must purchase.

9. A system for operating a fuel dispenser, the system comprising:
means for identifying at least one characteristic specific to a customer of the fuel
30 - dispenser; and

means for executing one or more marketing routines;



executing the third marketing routine conprises: neans for comruni cating at
| east one nessage to the custoner 5 regarding the providing of the first
reward if_t T reward is avail able; means for det ]

avai | abi IWE\%?J‘{’IGQf%econd reward; neaps for determni nge{@q‘e[ﬂéieag%@l g?seward i f
the second reward is available; nmeansS for providing the second reward to
the custoner if the second 10 reward is avail able; and neans for soliciting
data fromth sS4 NG ] | | east one
characteri st?’cgfsé%{eécm?&t 0?%&ath€3é?{’)l}n}§§re§ﬁ£g§é%@/fb%gn %)sgig? g e%% cou led to a

poi nt - ofiepeatient wpbh theat teadtorvharatieristioseciiic tﬁm]ﬂfecuswnk@tolfﬂga fueldispemserlisi ng

t he poi nt of -sale upit; wherein at |east one of the_one or nore marketing
routined®is étsysf@asforsaﬁr@ﬁl@ga@elé@mrwa@mew@m@m@ng ‘east one

char act er| St andfor c{ehﬁgﬁl? 5f16as f&?é Lcterisfic sﬁkcri'ﬁ(% &P&’afs? L oF!

I denti fyi ng eas char act eri stie SpPeci 0 a cu Omer a devi ce
oper®bl glispéfdegoupl ed to a point-of-sale unit; and executing one or nore

mar ket i ng routines using the point-of-sale un|t wherein at | east one of
the one or nBYENHERK Kens rw@mgdh@ahl@@stpaeaharﬂ@a%su%auatrmptﬂ}ocai@pendent upon the

at | east one char teri. L C t 0 rein the device is
sel ected froM¥he 5?’8‘3@&%@?@% erCtP d%pﬁgiﬁbfégf%oﬁgh %%Q&S%S? Tsader, a pin

pad, a conpuhRians for $£e0HBE ondof Mble HitkBeRSRMutialed a ki osk; wherein the at

| east one characteristic I's selected fromthe group consisting of an area

| n whi ch t hewhertciat least boeof thd onaompmaﬂqesxpgamds is\at least pagsallyner , a

Cuch e AenRenspin B Mast e MR TR n b aisipaoro R ST Bipembe oz

unlt | Sghdd communi cation with a host conputer via a network; W 2006/ 105134
PCT/ US2006/ 011363 84 wherein a conputer readable nmediumis operabl y coupl ed
to the host mmnmeansheexmmomonmmmemommmmmg a onal ty

promotion table st Oeragéj f&rré%c%'uﬂg aeﬂ}q V\’ﬂetmg rou%me be }ehﬁ)e%ngtﬁng & custo r| Ses:

to dispense fuel from the fuel dispenser, wherein means for executing the first

15 marketing routine comprises:
means for determining the availability of a promotion rule;
means for determining the promotion rule if the promotion rule is
available wherein means for determining the promotion rule comprises
means for looking up a loyalty promotion code in a loyalty promotion table
20 wherein the loyalty promotion table is downloaded from the remote
location;
means for determining the availability of a first reward to the t
customer in response to determining the availability of a promotion rule and
determining the promotion rule;
25 means for determining the first reward if the first reward is
available; and
means for providing the first reward to the customer if the first
reward is available;
means for executing a second marketing routine after permitting the
30 customer to dispense fiel from the fuel dispenser, wherein means for
executing the second marketing routine comprises means for

communicating one or more marketing messages to the customer; and



downl oading the loyalty pronotion table to the point-of-sale unit via the 5
host conputer and the network at one or nore predetermned tines; wherein
execut i ng e2006/1098L marketing routines using the point - ebrARR6v6D 363
conprises: executing one or nore marketggng routines using the |loyalty
pronotion table, conprising at |east one of: 10 executing one or nore

mar keting routines to reward the custoner wth one or nore rewards, at

| east one of the one or migefisfor exeitag beiiRmatketihg AiltinBaRki grhittidgrendent
upon the at | east one characteristic specific to the customer;_ executing
one or nore nar ket feemeneidipensedueidiam thecfekdisprnser; whemingmeansfar ket i ng

nmessages to the custoner. .at.least, one of.the one or nore marketing
nmessages bei ng at F’é%gﬁ“%gﬁq“&fwﬂffgﬂgﬁ fh“tetz:ﬁﬁ}?ﬁls?sne at | east one
characteristic specificniegnd fof coufifuaivafing adast vAE Hebdage GNBc@ustoee Mar ket i ng
routines to solicit data fromthe custoner, at |east a portion of the

soli dited data bei mgarding theproyiding iof e firstiewaedhif ithefixst tewand isravaidablé;east one
characteristic specific_to t@? customer,, 13.. %.lﬁgnguter readall e medi um
conprising a plurality B1aSOF AEERPDIRES the AYailpb{iRg PLa second FeWETHs 1 ucti ons
conprising: instructi ongdRy for deRihintig e 8écond 2&wardnLthe ResnairkAnrdlis C
specific to a custoner of a device operably coupled to a point-of-sale
unit; and 25 instraedilables for executing one or nore narketing routines using

the point-of-sale wunit; wherein at. | east ong of {he, one or re marketing

routines is at |east paf%ai o Py &gﬁrﬁﬂc‘ﬂ}ﬁﬁww t°afPeF‘é%%qlergg3‘ese°°“lé

charggteristic spe?é@drgi%ﬁaﬂme.%gtoner. 14. A conputer readable nedi um

conprising a plurality of instructions stored therein, 30 the instructions

conpri sing: instructi onsdans for delitifidgydatg fratn the@astomer characteristic

specific io a cusg&loger of, a device operably coupled to a point-of-sale

uni t: andiwo PowethedsemBNEAgy US2006/ 011363 85 instructions for executing

one or nore g;urgg ' ' : | ot - ' '01‘@9'5 in at

| east one of Nﬁ%ﬁ ne %tpeér?%?g&?rlaa?%%}gﬁg odgi?(:' %e%aisgﬁgér%ff‘gggﬁga tla]SI y
coupled to a point-of-sale unit; and

15 executing one or more marketing routines using the point-of-sale unit;
wherein at least one of the one or more marketing routines is at least partially
dependent upon the at least one characteristic specific to the customer.
12. A method comprising:
identifying at least one characteristic specific to a customer of a device operably
20  coupled to a point-of-sale unit; and
executing one or more marketing routines using the point-of-sale unit;
wherein at least one of the one or more marketing routines is at least partially
dependent upon the at least one characteristic specific to the customer;
wherein the device is selected from the group consisting of a keyboard, a card
25  reader, a pin pad, a computer, a scanner, a fuel dispenser and a kiosk;
wherein the at least one characteristic is selected from the group consisting of an
area in which the device is located, a payment type used by the customer, a product type
desired by the customer, a loyalty identifier used by the customer and data specific to the
customer;
30 wherein the point-of-sale unit is in communication with a host computer via a
network;



dependent upon the at | east one characteristic specific to the custoner; 5
wherein the device is selected fromthe group consisting of a keyboard, a
card readegg Modiiodiqad, a conputer, a scanner, a fuel dim

ki osk; wherein the at |east one charactgyistic is selecte ﬁiopﬁbgﬂﬁéoup
consisting of an area in which the device is |ocated, a paynent type used
by the custonmer, a product type desired by the custoner, a loyalty

wherei n ¢ he pNSTERG it TR dRRIBRE oRRY bl sd e podiiotila e L. v
a net Wogdfnputdi@eaBRUh&Tinh R PRisRigHEE VAT f16ndtion ¢ freliahdreinpael abl y

coupled to the host conputer; wherein the conputer readable nedi um futher
conpri ses a |wheeinthemethed forthergomprisass st ored therein and instructions for

downl oadi ng the | oyalt ropotion table.to i nt.- of » | nig via the
host conputer and ‘%’%’Eﬂﬁﬁﬁ{%&% 13¥arftg ﬁ«?“r&P“%P@ﬁg‘Pg@%P‘gPﬁ?%%%aﬁh@% ;ﬂt‘eand
wherg n the it eotahiteind thE nEsRBIAL di of Rfore pralefeBmitRA idddsNg routines using
the point-of-sale unit conprise: instructions for executing one or nore
mar ket i ng r ouwherein exs¢utingrang or oyt markepiog powsinss using thepaint- i ng at
| east one of . instructions for executing one or nore marketing routines to
revard (HPTEEEt omer with one or nore rewards, at |east one of the one or
more revards bei ngeahtideaw orfdrt hﬂrk&h@%e%%%idgnﬁwya@ Blonidtdhltatfléle
characteristic specific to the custoner; 25 instrudctions Tor executing one
or nore mar ketdmpyising dtileassoneof: conmuni cat e one or nore marketing nmessages to
the custoner, at |east one .of the one or, nore nPr ket i n‘?% sages being at
[

| east? partial |y dependefffecutingene fdnore makengJRuingsp 76 Gt cific to
the customer; and LifbhM6E dRSrelaldseXaett bRJoPME oRk fe FRVaKR touti nes
to solicit 30 data rogntﬁlg Ct?storsr"iefﬁ,q a? ﬁ%gst g pgir:qtﬁlroon 0 theeﬁ%o icited’
dat a bei ng at | easleastpartiallyldependepianpdarihe sifdeast bhecluradteréstic spendfic to the
characteristic specific to the custonmer. WO 2006/ 105134 PCT/ US2006/ 011363
86 15. A_ system C‘B-}ﬁﬂq_ _1%ri ng: neans for identifyi ng at | east one
characteristic specifi Cefyan Lt G Hhiore HarReflfprobfinestBEbAMMiGR RS 10 2
poi nt-of-sale unit; and

15 more marketing messages to the customer, at least one of the one or more

marketing messages being at least partially dependent upon the at least one
characteristic specific to the customer; and
executing one or more marketing routines to solicit data from the
customer, at least a portion of the solicited data being at least partially
20 dependent upon the at least one characteristic specific to the customer.
13. A computer readable medium comprising a plurality of instructions stored therein,
the instructions comprising;
instructions for identifying at least one characteristic specific to a customer of a
device operably coupled to a point-of-sale unit; and
25 instructions for executing one or more marketing routines using the point-of-sale
unit;
wherein at least one of the one or more marketing routines is at least partially
dependent upon the at least one characteristic specific to the customer.
14. A computer readable medium comprising a plurality of instructions stored therein,
30 the instructions comprising:
instructions for identifying at least one characteristic specific to a customer of a

device operably coupled to a point-of-sale unit; and



means for executing one or nore marketing routines using the point-of-sale
unit; 5 wherein at |east one of the one or nore narketing routines is at

| east partwa loge/n@deendent upon the at | east one charact epCHUBZNGPHSEF i C tO
the custoner. 16. A system conprising: sfeans for identifying at | east one
characteristic specific to a custoner of a device operably coupled to a
point-of-sale unit; and 10 nmeans for executing one or nore marketing

routi nes usi nipstrhetiqnsifor exstuting enelorinigre mankstng moutines esing thepoiot-of4ade one or
more marketing routines is at |east partially dependent upon the at |east
one char d®8beristic specific to the custonmer; wherein the device is selected
fromthe grou Lt ; ? et , a
comput or o e snir aIEAPAnpoe be 684 BOROR mAICR iR R IR, %) cast
one char dependerstitupon ile & déastdmdcharasterishie sppeifigto thmaistimery of an area in

whi ch_t he devi ce i.s_| ocaf ed, nt. type used by the custoner, a product
type 2desired rephgle(qgg}cgW?ecgeayﬁ'gﬂgeyép%ﬁ?qqut@gogggaylggpriﬁec stomer and
dat a speci.fii RTE] scahisr £ - i ati-qfi=sale unit is in
comuni cg%alfdglcﬁa\tﬂg%éﬁgaﬁg@hco’npsﬁt er ’valeg]e%&lpg%@%et \E}gﬁé?ﬁt\?her ein a conputer
readabl e medi whertein theast dabtyoreahpdaewnttic isileletiod froaotiewrarp cankBting ofgut er
readabl e nedi um conprising . a |loyalty pronotion tapble stored therein; wherein
the syst @aan iy the davies @é@@at?%aﬁgwpsmtmﬁwg&ait cystRmered BrodPctiyBeiot i on
table to i1 =0k - gt ' . twor k at
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nmor e10ar kestomer;r outi nes using the point-of- sale unit conprises: neans for
executing one or nore marketing routines using the Ioyalty propotion table,

con{)ri si ng at Wheggin thsnoigrofsaleHuutis i epmupmsaqn yith A ostCoptuier Wi ket | ng
routines r d r 1M . £§§ ne of
t he one 3%&%?’\3&% eWardst {R@%‘g@f’ %‘gﬁg %@#@%%@P é%%g “g%ﬁlélﬁ%?"a | east
parti al | yo@pendent upon the at |east one characteristic specific to the
custoner; nmeans for executing one or nore marketing routines to comunicate

one or nore navieEsin thy compiigy deadablemmylivm Swdhes comprisesaloyalbyprogiotion éabdhe or
15  stored therein and instructions for downloading the loyaity promotion table to the point-of-

jabje

sale unit via the host computer and the network at one or more predetermined times; and
wherein the instructions for executing one or more marketing routines using the
point-of-sale unit comprise:
instructions for executing one or more marketing routines using the loyalty
20 promotion table, comprising at least one of:
instructions for executing one or more marketing routines to reward
the customer with one or more rewards, at least one of the one or more
rewards being at least partially dependent upon the at least one
characteristic specific to the customer;

25 instructions for executing one or more marketing routines to
communicate one or more marketing messages to the customer, at least one
of the one or more marketing messages being at least partially dependent
upon the at least one characteristic specific to the customer; and

instructions for executing one or more marketing routines to solicit

30 data from the customer, at least a portion of the solicited data being at least
partially dependent upon the at least one characteristic specific to the

customer.



5 nore marketing nessages being at |east partially dependent upon the at
| east one characteristic specific to the customer; and means for executing

one or nor routines to solicit data fromthe gepi95E011863 | east
a portio ‘%Pn?take ‘ﬂ cited data being g least partially dependent upon the

at | east one character| stic specific to the 10 custoner.

15. A system comprising:

means for identifying at least one characteristic specific to a customer of a device
operably coupled to a point-of-sale unit; and

means for executing one or more marketing routines using the point-of-sale unit;

5 wherein at least one of the one or more marketing routines is at least partially

dependent upon the at least one characteristic specific to the customer.
16. A system comprising:

means for identifying at least one characteristic specific to a customer of a device
operably coupled to a point-of-sale unit; and

10 means for executing one or more marketing routines using the point-of-sale unit;

wherein at least one of the one or more marketing routines is at least partiaily
dependent upon the at least one characteristic specific to the customer;

wherein the device is selected from the group consisting of a keyboard, a card
reader, a pin pad, a computer, a scanner, a fuel dispenser and a kiosk;

15 wherein the at least one characteristic is selected from the group consisting of an
area in which the device is located, a payment type used by the customer, a product type
desired by the customer, a loyalty identifier used by the customer and data specific to the
customer;

wherein the point-of-sale unit is in communication with a host computer via a
20  network;
wherein a computer readable medium is operably coupied to the host computer, the
computer readable medium comprising a loyalty promotion table stored therein;
wherein the system further comprises:
means for downloading the loyalty promotion table to the point-of-sale unit
25 via the host computer and the network at one or more predetermined times; and
wherein means for executing one or more marketing routines using the point-of-
sale unit comprises:
means for executing one or more marketing routines using the loyalty
promotion table, comprising at least one of:
30 means for executing one or more marketing routines to reward the

customer with one or more rewards, at least one of the one or more rewards
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being at least partially dependent upon the at least one characteristic specific
to the customer; '
means for executing one or more marketing routines to communicate
one or more marketing messages to the customer, at least one of the one or
5 more marketing messages being at least partially dependent upon the at least
one characteristic specific to the customer; and
means for executing one or more marketing routines to solicit data
from the customer, at least a portion of the solicited dafa being at least

partially dependent upon the at least one characteristic specific to the

10 customer.



