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El ectroni c advertising system FI ELD OF THE | NVENTI ON
The present invention broadly relates to electronic
wW@awensiogd ng. I n particular, the present i nvenPCDAU2006/001692
broadly relates to renotely operated el ectronic
advertising displays. BACKGROUND OF THE | NVENTI ON
Mal | s, shoppi ng centres, and ot her public spaces, such
as airports, train stations, and the |ike provide
opportunities to advertise prloducts and services to
shoppers and commuters. A conmmon technique for
advertising in th aces . is tq dis posters
advertising the p%i 89'%?"%%@@ '83§3)O e posters
provi de high resolution and hi gh inpact branding,
FIERDIOF THRIRVENTION Poi nt of sale. Such posters are
typically displayed in display units which are bolted
to the floor. If necessary, they can be unbolted and
Thesvmspnteawrmoarbmadéw repases toj eéwtmm%advpmsmgd ds partiselar ahe present

mvefn 18?1(%3| adl nr)éla?%s t? geséete@ncg%?atecir %ﬁcl:t Anef elrtllstl%g/cﬁ1 aglgys

advant ages: for instance, they can_be shlfted to

BA@KGRON&DQFEHEMNVEM@M se their inpact. Although
the display units require access to sources of power,

IS ral Iy, readi | vai | abl e, . , ,
Malfs RS, AT AT CPUliE SRGE 6 SHOPES trap sfiqncind the like

pro&y pRRfRIHes RS RARR Produéseardl SR tH @hépﬁ)e}‘yﬁn@[@oﬁﬁﬁu@m
cartrldge containing a series of different posters.

di splay unit scrolls through each poster in turn. The
A copppepigrhnispe foraadyerisingdn shase 4pacss isfe dsplasrdstsns afvertising the

pI‘O(ng s%?%é%cegaﬁﬁgéegjogﬁgs O{I?IL)%I e%h{‘eggluﬁ AP R 1mBacit branding, often

vertTsements FOM ¢ e Same
clos@ o theippinto€kalk. B&cﬂﬁpﬁ%&r@hﬁ& tyﬁlchlh}edldplhjldacbiml dispgsy l\M,lltShNthh are

r advet|S|n these public¢ spaces_is that the
boltORURE FRPT e it rer GRS A SiGed i ARl ppsition which
[ frydi |
e o
units hlgo porvedasraddantigesafordhsphcay themicts be shifthe tmmmhdrxs which will

ce the ers en. W a Vel‘tlSI teri a )
maxiRe e il R Eh R MCBeRGY v BlbirS bR hith gheyer such
acceR§ 1ngéH9@[1y réz@lﬂ?‘éﬂ&!{éﬂl@ phAicul A iHMAIR 2h@ sREPIE@dntds. A further
renove er or cartri dge cont ai ni ng t'he pOSt ers

develﬁmnwémaaéeen to uap dlisplay waiis plicherse greantsidee pergeining a series of

dlffé[%’g?(tgfogﬁsf'é C%B\;@r \Qrgtc' %:\legsctgre%{%?) ae%kl? gl)s%(r il %ﬁms ’I%f ntlcweic’nent of the

usual
posters attracts the attention of potential targets and also enables a range of advertisements to

be displayed from the same unit. This is useful because one of the difficulties with poster
advertising in these public spaces is that the potential targets of the advertising are relatively

mobile and there a number of distractions which divert their attention from the posters.

A difficulty with the more traditional display units is the need to replace the posters when new
advertising material is required. This requires that an employee of the agency or company
responsible for the units to physically remove the poster or cartridge containing the posters

and replace it with a new poster or cartridge.

Advertising campaigns which use display units of this type usually cover a wide geographic

area and it mav be important to the campaign to have each display unit display the same
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area and it mav be inportant to the canpaign to have

each display unit display the saneposter. Cearly,
wab@nosseh poster has to be manual |y repl aced, PCT/AU2006/001692

coordi nati ng a new advertising canmpaign in which a

| ar ge nunber of posters need to be changed is an

enor nous exerci se. SUVMARY OF THE | NVENTI ON The

present inventors have found that it is possible to

use a long range w rel ess data network such as a

ublicly avail able nmobile tel ephone (cell tel ephone)
Post%et%?f&%t@‘qﬂﬁéﬁb%%?wﬁ {o b maghal}y 1splaced, coerdinatipg a new
[ f I
v TRE S Pt B PR e AR p R ARl Tgan enormous
exercisasequence, the |nages di spl ayed in advertising
di splay units spread out over a w de geographic area

iecal ly sinultaneously with m ni nal
SU'@W C&ﬁﬁnﬁﬂgogmqgfnous benefit to the
i mpl ementati on of new advertising canpaigns. This can

The E&saﬂhh@éﬂﬁ&s deedfoufd i ittiy pbssallé Yo lhs@VM 16 T% ehiod Wire@é%g data network
bandw dt h costs of such networKks. e use of

Suchmfsm publicky avpiianie mabiladelephong el t@mholge) metivark $o tmepenswely

e SO0 LB 0 500
shoppntg ateeambitieliken s al dvhsagitnde therithages &Ulﬂﬁykfdmtaﬁeemsmg dlsplay

a nobjle tel ephone mMmydemis the on|
“mt%%ﬁ?ﬁ?;ﬁ% BYPoh¥iqer e gepRiG A eh @nrhelipnEsd prfmecauy sigpipneously with
minit{hl bffoR rv@n&ﬂ‘ﬁrcﬁfe%ﬁncﬁé bfe Eltﬁ&h infh1L ARG AOSH ﬁée'wpm\%gasm g

as the types of unit in e ‘posters nee
Cmp%gm%cﬁds plnyisd achlidved dﬁmteuhetypricaﬂy lowm dpandwmigieh aid ekl bandwidth

oD e PSR b SR s e cos

of clen@igfth€ andgel 1ﬁfar<ﬁﬁil£}1h§ﬂlth§—a|-ﬁy fRtARHafived Hd dlibse(lﬁ'@fé?es the need to
to link the displays using a tel evision network

introdpegipdditional Enfeasirg¢tore th sepRihide inatyvary staemobii Mdphonfymodem is the

o300 R, UGSk BB AR OHE UGB e

them]msnmtngca’s the typehef lmﬁbilnl whiskp &ibqioswﬁﬁﬁ@:d&ti ®b réijl&iéli@)}i?;smally
ynlts are typically located, tel ephone |ines and ot

The jik 61 0P & IS 118 MO OGS Fi Rast b i el gans of
netwidBlahg Whdhhre bRpsiRladd ofBg rédﬂﬁﬂe%l gnﬁi&faﬁ?ﬁg x | E%e%‘vefstments For

infrastructure requirenent l1mts the
instapessite lipk tedisplayshesingn ﬁ@VISi@cmtmOdgw?uldtfﬂ@ulm zetehvusmn

broag%x\é é Eg QBIR r g%%ﬁlzgﬁi §s1g§ta%ggled %he%&sﬂepxgorﬁ would require each display
unit to be phy51ca11y connected to an Ethernet connection. In the public spaces where such
display units are typically located, telephone lines and other internet connections are not
readily available, particularly in the positions in which it would be most useful to display the
units. Further, such an infrastructure requirement limits the flexibility of positioning of the

units.

Accordingly, the present invention provides a method for causing a new advertising image to
be displayed on a plurality of advertising display units, said plurality of advertising display
units being accessible to a content distribution system through a long range wireless data

network, said method comprising the steps of transmitting data representing said new
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be di splayed on a plurality of advertising display
units, said plurality of advertising display units
whedongsmeressi ble to a content distribution syRCEAU2006/001692
through a |l ong range wirel ess data network, said
met hod conprising the steps of transmtting data
representing said newadvertising i mage from said
content distribution systemto said plurality of
advertising display units usgng said | ong range
wi rel ess data network, whereby said data is made o
advestjsing umge frynsaidisopensdis@ibplion aystany togaidplusality of advertising display
i it . di.sp f V. i Sin . i
it g Wi e R Rl ph R AR SRk wvaitabie to cacn
of sad phirdlitg oh gdvemigrg disphgiuditpfotidspidyyofahe asv @.ﬂt'érﬁi;iﬁg image; and
di splay units; wherein said data is of sufficiently )
subseruanfly ispiayin#pid R advarsiagmagesat saiddrlwiahitynf adyenisipg display

o ot BE P 4005 B N B B 5 coch o
said phealéty of ddesrtisidp disptayamits bieorfly effentransmissidri.on wi | | now

be described, by way of exanple \%Iq! Zh WiFit huggf iriegcg
BRIE?&EE&%@BQ{@&@F?@“%%#@%@' gxan'pl e. of g di spl ay

system for use in the nethod of the present invention;

A prefegied@mbotiEnéht ©¢ (R ftdeat ivagichiy sl fBvw BE dbRribbd@tbydfay of example
Figure 1; Figure 3 is a schematic diagram show ng
onlysb(%é

irgferenge taibe acempanying igustse ibWhishi t of a net work
which is shown in Figures 1 and 2; Figure 4 is a

Figifi€ hqgﬁk&&n%ltﬁ%%ﬁhﬁ@ﬁ% &egg&gﬁg;t%f aoéiselggf?ﬁ%@ff&%sein the

an adverti sing splay umit res I on,
methodrifdhe pres@ineBtiamd 5C are respective front, side and
pl an vi ews of one exanple of an advertising display

. uUni,t. of the present invention; _Eigure 6 is a schematic
Flg%ggs}%%ggl?e%atgsg%g%wlraﬁ%r\%o ﬁ}bat 8fE{g’% ° g’dvert i si ng
di splay unit of Figures 5A, 5B and 5C, Figures, 7A, 7B

Figian @ iy CseliegnatiRsifghi\s@oW mpnbecifit detadpdf Phedkawip@N6f @it of a network
.the advertising display unit of Figure 6. Figure i's

whic] 1§ shawpy Huligyieevh € % he advertising display unit of
Figures 6 and 7 through A-A of Figure 7A; andFi gures

Flgl%i@g\?\s g?r%tnﬁegﬁ %@gzé}?fsisﬂlﬂr({gxg (f:bgﬁ’géﬁg oPbAe R Abt M Avertising
display unit of the present invention; .

Figures 5A, 5B and 5C are respective front, side and plan views of one example of an

advertising display unit of the present invention;

Figure 6 is a schematic perspective assembly drawing of the advertising display unit of
Figures 5A, 5B and 5C;

Figures, 7A, 7B and 7C are respective front, side and plan views of the advertising display

unit of Figure 6.

Figure § is a sectional view of the advertising display unit of Figures 6 and 7 through A-A of
Figure 7A; and
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unit of Figures 5 and 6 showing in particular a
ventil ated housing of the display. DETAILED
WOEBCRSPTY ON OF THE | NVENTI ON The present i nvePtT/am2006/001692
provi des a nethod for causing a new advertising inmage
to be displayed on a plurality of advertising display
units, said plurality of advertising display units
bei ng accessible to a content distribution system
through a |l ong range wirel esg data network, said
. method conprising the steps of transm tting data o _
Figyres, Pgsaélﬁtﬁ‘%e SESPECtH fromtviad Plagi aley atippg] /1w oh tBapdvertising display
unit ©P FL%‘?J%S 5dét§lt6 $ ih@th ﬁéﬂﬁ&ﬁﬂ? i Qexﬁﬂétg% R})l&g’l bf the gfsplay.
advertising display units using sal ong” range
wirel ess data network, whereby said data is nade
DEBAKERPESCBIRHON &F THEINVENTIONy of advertising
di splay units for display of the new advertising

i mage;. and subsequent | i.spl ayi ng said, new. . .
The e E g™ PRRGEERA metiot Tl R Byt i ising g o be displayed
on adjlgaliBofwalédisingledpRdyurS Rl shid phdalits oPEdv‘%ﬂﬁJih%ﬂﬁﬁl‘akﬁnits being
smal | 'size such that said data is received at each of
accesgiblg tpRepaient distoibution systems thgugh & pingyrangs wiselsssotatd yetwork, said
motfld Emarls 3R 330Dt rfR e e sl R Aoty mage
frons extd oetsent f fibutbdy gysteat@hsaldf plaiicy athdvettissigndsplhyp@hiYusing said
units |s bolted or otherwi se affixed to a_floor or

long fapge Wislesseasmnstwogla cPhestbyswricdidatpisoadesiialablp sppagh of said

i | ' . i i s..at. | _
Pt SRR B3p P AL e g o
subsaguentlyidéiphayint sy agw adiersising ipergd atrsaid plutaticasfedvenising display
o B3 SRR BBty S5 3 bR PR LD e o
said%;ﬂlﬂaiitiy"iﬂ advdi8sinR dnpthyanits @Eoﬂ@lg%t_%mraﬁﬁ’ﬁﬁrﬁéﬁ.on al | ows

or advertising canpaigns to be inplenented over a

w de geographic area with mnimal effort. Accordingly,
Typigally tgff timgtakep for thedlaty tojbsirecei vidd p imthe wrder of tans of seconds.

preferably distributed over a wi de geographic area so

; ; y . . Liep

ProfliBly SRR B e il bblon ARG 188 0 flooror
wallpubl i ¢ spaces. As the data is received by each of said

plurality of advertising display units shortly after

f ransm ssi.on, new adyverti si, canpai gn. can be —
Pref B R G S P BB R i B BB  ioBlRY scispmhich is at least
75 cHERY6S il @ia%drﬁtiﬂ usi ng the nethod of the present

i nvention. The new advertising inage is intended to be

Eacli'lcs)’fe sdaicia f?lu?lali%}l/'I BP etlcivtegttis?ng c?irsplg}g 2;1/1?sn itsipggfglab yol?)gz?tcrad in public spaces with
ready access to power such as malls, shopping, centres, airports, train stations and the like.
The method of the present invention allows for advertising campaigns to be implemented over
a4wide geographic area with minimal effort. Accordingly, said plurality of advertising display
units is preferably distributed over a wide geographic area so that a proportion of said

plurality of advertising display units is located in at least two separate public spaces.

As the data is received by each of said plurality of advertising display units shortly after
transmission, a new advertising campaign can be implemented practically simultaneously

over a wide geographic area using the method of the present invention.
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advertising and, nore preferably, as a substitute for
the scrolling advertising displays. Accordingly, there
wae@®70839%ai n preferred features required of theCT/AEY®6/001692
in order for it to be of poster quality and size. The
new advertising image is preferably high definition.
"Hi gh definition" is a resolution defined by the MPEG
2 profile standard. The inage preferably has a
resolution of greater than of equal to 15 dots per
centinetre. The image is preferably in a portrait
The rfeor abvertistnsinragets intended Lo be predtasa shbsiitete femeonyertiap! agster
inches .in w dt es Jn t
adversirgaad RO G ) HPHPOLe P B Srol e Eai POtk Bty
Acco?dlﬂgl@sth@fbsar@t:erlalg fBféRedMediuiesaiBguitedBofithé ndRiifbkder Ifér it to be of
is contenpl ated tlleat the nmet hod of the present
poster quality iapd sizeulTHe new adviertjsing imeghig prefewb!ydhigk definiten. "High

defindig WP roohisTal a1l 8 MHEBER S DU ke, Pinded pdrably hos

a resGlaMbMBf SleBRF thidh HE BGHD 1S 1 B E6tsPesd eemmmlenmhatlmdge EQTreferably ina
i nstance, a preferred format for the new advertising

portrpiffQfEIat.s an aspect ratio of 16 x 9 at 75 cm neasur ed
al ong the diagonal and with a resolution of 1080 x 575

A suf f fgfn%heeﬁ%ategh'a% R4rid [ ey E&w?{nswidﬂ? & méﬁe% ifeight (82

I a ona a resolution of 1360
mche]séh’érc:smlad ohmgnial)e ’Idhnsagmmapwds to appresishaie dnm:nelfoni 9121) 2ym in width

it 820 205 e FRETRAGERY B G5 b TR Bl o

1mag§§ R&ViAL BreBEWnRNGRNE,| 3thBEgH 1RRGES of it ReigeeMust e r@REd to the size of
advertising display unit. In that case, it is

d[!ﬁPéEerGCrf@ﬁS prchtherefioris imegepchavinzetherrdjmgniionsyse glsgspaigawplated. For
mstag%f{; & rptre?fg rreg gorﬁx%[]%r'?lge lfné’v9 %éer{lﬁnéver Gond ﬁspeI{\%’uB% 16 x 9at75cm

I'Ag 1T mage i's an S|ng

mea@b@ilziloﬂg ﬂfeQdagtﬁlaMndaNﬁ}ea\febsomtl@nd)f ago al586 or grdataadeOther preferred
ges relating to a point of sale di

formafSrineindr: yLHf %@Wgéhe Gogenl B %@5%&1%? %fa 51602 750 443 om along
the ﬂéz&gﬁ%m ffe@&ﬁﬁ@ft’%)fé 9%16@5%1(,& apgemwi r el ess data

IS a pu y aval e nobile tel ephone
networ k. Such networ ks provi de advantages over the use
The uﬁag@tmey b¢ g ptéld 1m&gercetasmnknat¢¢h yagee duisrcentempiated that a number of

o 5 T e OSBRI P O
preféiﬁ:drtﬁﬁt da6Kl hig ik Bfahgedtta bk didptiyeafford apdrRetrangihy from ﬂl‘d:‘lS .

readily
seconds.

The new advertising image is an image advertising information about a product or a service
and may also include images relating to a point of sale display, a directory display or a vehicle

departure or arrival display.

Preferably, the long range wireless data network is a publicly available mobile telephone
network. Such networks provide advantages over the use of other types of network. They
require little investment on the part of the advertising agency or client in the method of the
present invention as they do not require the installation of infrastructure, are readily
accessible, and are inexpensive to access and use. The technology and data rate of such

networks are constantly being improved, and it is contemplated that any such network will be
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accessi ble, and are inexpensive to access and use. The
technol ogy and data rate of such networks are

w@engnsawd y being i nproved, and it is contenpl B BEAULI08001692
any such network wi || besuitable. For instance, 3
al t hough the presently descri bed enbodi nent uses“a
W rel ess General Packet Radio Service (GPRS) network,
ot her nobil e tel ephone networks such as 3G Ev-Do and
W Max are also equally effecgive in the nethod of the

_ present invention. Despite_ their advantages, publicly

suita afpamsenﬁwltheugfeqhepﬁ@ﬁ@lm@%b%emmﬁbmﬁﬁm%mwwéﬁsa General

n
ekl B L6 Bk SNSRI R0k G g 20, Do
and Wildla3 @tk dbpsqualindffeaiive in eloemethGONS drechredaiAinventi@r. ks
have maxi num data rates of bet ween 384 kps and 3.1

Accordin the of..th iles conprisin
Desyindhéin tdApiseeh Bl ke Te ROP I RIep0Rs RoiSPHg Moy Jiherent data
rate 1%?[&1(91% Rl fHstahgd, %oﬁ@ltmn&l@]@M@%Mb@km aliRa8fum data rate of

recelved at each of said plurality of advertising
betweérs p4¢hlybpsramtls’309 ﬂn‘bp$ Iayd afdrerecentzi8M asi GAMAUsetwelks have maximum

TR AR PN NG Y —

data WY@:V@PreséﬂwtﬂéSﬁMdv@ﬁﬁidg ifxlals€ nfilsZ BSreMiiveBnYalPdol 408/ the data to
for effective use of a publicly avail able nobile

be repeivesd hlorieh pé said plurplity of sévestieing displayivgis sherdh eftepigansmission.
savings as the cost for use of networks is typically
Use éﬁ{e%l?g%sgnrﬁﬁ 1?12 5&%@%{@ oH%r g‘ng?é: 'Iegﬂ‘gél‘ép é1ﬁgps ge‘ﬂjah mages at the
dlspluy anitesHodata, thhane of smeall filersives 1ot emlg hllaws f@sﬂfkcabaambf a
rmats,. to represent the I mage, Accordi ngl It
publiely B e BePifAED s ot ork b o BENtdon GEPHis il spvites as the
cost £dt \Re YEREMorIRAS %lédﬁ%&@lafe‘art%tme @‘t@dﬁ@fnﬁs‘éldﬂfanaﬁfrttMﬁount of data
usi ng vector-based image formats include Adobe Fl ash
transghitiekwave or QuickTinme. Preferably, the size of the
file conprising the data is less than 5 MB, nore
r.apl t r I
Ve S hatde e A0ty BF o5 0l BRO S RETOEHER st ffter-based

formhtse &erepidsent Shez Sndiaege b @etoddinphyl it 13 poefesed thabthy damaiebresentm g
to allow the data to be recejved at each of said

the ipyage i ip@yveaiorRateskimage Hymit-sBrayplan Pt ©0INrEe pipe e¢tar-based image
fonnfafs%a'ﬂhé@deﬂe FI-EF‘I? AAYEN L SdSuibi By units each

conprise a display screen for displaying the new
advertising image. Suitable screens include LCD
Pref@@bltyeths sizg oéilmflbcsqowmsmggh@p@@ i4 lges them 848, mpre [EEferably less than -

1C év%ﬁg)?]org @Fegfo rﬁlgr ffytg a(gf%l'% %nd %terggrenﬁgfera%l PR fhal-’lr %8 kB.

These file sizes have been found to be suitably small to allow the data to be received at each

of said plurality of advertising display units shortly after transmission.

The advertising display units each comprise a display screen for displaying the new
advertising image. Suitable screens include LCD screens, plasma screens, projection screens
or LED screens although any suitable screen may be used. The display screen is preferably
capable of displaying said new advertising image at a resolution of greater than or equal to 15

dots per cm which is required in order to display poster-quality images.
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capabl e of displaying said new advertising i mrage at a

resolution of greater than or equal to 15 dots per cm
wakiocksioed required in order to display poster-PUEADR006/001692

images.In a preferred form the screen 120 has an

aspect ratio of 16 x 9 and is a 75 cm screen (nmeasured.

al ong a diagonal). The resolution of the screen is

1080 x 575 pixels (corresponds to a 16 x 9 aspect

rati o). The screen could be |7arger or smaller in size

than that described _and could al so have angneater
In a peediyrest oum, theseresn ddP has an apeaidpliepl o uI9%nsds a 72 om wigen
g . : ; .
(neSSHEBIAMEY RGO PRISGRGFr £8P 1015 O Romesponcs
to al@sdl aspeamatdd). I36GCereed 68uldibedlrger ar shitdlec i Sow than that described and

ayi a resolution, 19 X 1080 pi xels; or 205 cm
COH@&YS@Q}%Y_@ #&reaé%ﬁESOZ‘am g%ri%ﬁgpkeh eSeregl RO 3?@ 109\r&n gereen
havigg o ééﬁﬂeod'égégt T ??Qut)& 30 IR0 xTTHR %ﬂ@;em 2P4h Sereen having a

so have different aspect ratio Inc I'ng one

resobisionef 3 86@ ik 179 8 tpdxeds; laadd soagneedndravitg, a ®selitier1920 x 1080 pixels; or a

furnitur oster has,.di mensi ons of 47 inches .in w
205 G ] b 3¢ ol B e T serpritsrode Beyeb@Seuon of ' 1950 x 1080
pixedh. aCHesateen colildsal v IRRAGEnT £ pSdtRAIRXindRIdS) b 1B b3S bhding to a
of 1.2 min wdth and 1.8 min height. It is
landsenpe ogait ed t hat the nethod of the present invention
woul d al so use screens having these dinensions. The
A stAY Rfchingk M0sl BR cﬁ%eﬂ?bﬁssof%cigcl?e%q}? Glidh aﬁg%?%]c%e% A height (82
comuni cating wth a long range wreless dafa ne Wor k¢
inchenaarasabe diagoral). HEhis cngespandetovipped xématediiansieisvwafr1k hsin width
publ i cl vai |l abl e nmohi |l e tel ephgone network the,
and 8man heiety. o qoatemrlétﬁﬁ mtm@'ﬁpg BL i PARAFRY inveptiny would also
use Str&dk AMvinBithesBUBh&IRRsy conprises a means for storing
the data representing the new advertising i nage which
can be any suitable data storage nmechani smsuch as a
The pdyestiging Kisprayruniis isagheersnprise PHeeans Aeregnmigisicating with a long range
. [ Si ecel v ata from an advertising..
wir XS Mot ST (R PR bRk e 1R AR RN, B ARG Pty
avaifabienaobile telephshergetivioek themg:aha gemvbil€lcthof@iddem.
network, to the plurality of advertising display
units. .Accordingly, Jjt will typically conprjse a i
Bacll adsEE FiSpley ATt b efhmblinagpnclsita mrabt 108 SKEIadhK dat gepsesenting
the KB EMertdhEs iMRRY kN M bd adyolithBle ¢S REIRBYhani
_erefergnce 0 preférrgd eﬁ%odiﬁenfs. Figugggllfgﬁgl%whasath
diskgmdlastameniosyt r oni ¢ advertising systemto be used
according to the method of

The content distribution system is designed to receive data from an advertising agency or
client, process that data as required and forward it, using the long range wireless data
network, to the plurality of advertising display units. Accordingly, it will typically comprise a

computer linked to the long range mobile network via a modem.
The invention will now be described by reference to preferred embodiments.

Figures 1 and 2 show an electronic advertising system to be used according to the method of
the present invention 10. This particular example of an advertising system comprises a
content distribution system 20, a long range wireless data network 30, and advertising display

units 40. The content distribution system 20 provides data representing a new advertising
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the present invention 10. This particul ar exanpl e of

an advertising systemconprises a content distribution
weymremotd, a | ong range wirel ess data networ kKPGDAU2006/001692

advertising display units 40. The content distribution

system 20 provides data representing a new

adverti singi mage which is to be displayed by the

plurality of advertising display units. In this

particul ar exanple the step @f providing data includes

receiving data representing the imge from an

imagawhihtis & brdiapleyeibyheqlirehty Gadvenising displaywaitss fpthis particular
t he advertising agent qr client. [ .|
exampgarth; SigP 8& pgwé(gp% gaﬁatmchgdeg JeEivin g ??t)h/ ?efyﬁé%fé\ﬁ]ﬁgmee\éﬁage %rom an
advertidFigRicbi@] dridiepf s@dver ti sing display units 40.
However, ‘for sone applications the data will first be
required to be converted or otherw se altered. The. .
Data genstvef frogn gierddyetistn aggat ot YA er ?ﬂablwa r?%PPE adhigh enables it
. : [ § e
to be ST ol HRATTo eRMlralich P p BB s 10 2R Tey@h for some

appliGAtEinG kpdatOwils fisdt eardfhited tolbs tgneded or otbeoyivealttacd
fromthe advertising agent or client 50, process that

mhe S0l R S b O FRRRRA g v

manager ?ﬂ%gsrsl)f: ﬁcf‘zgdigt)EQ Insha st duspid @all dbt&h6@AY. ETie content distribution
i stribu

tion system 20 al so includes data storage
systeme20is, debignedscaneptise datafegnetheiadkertigipe agpm\m)chplgr , process that data

st.orjn ata., Before tra i tt] [ 0 :
os e B, AT KT BicHE e AR hl Bt SRR B BR Rl o seid
plureﬂiilt)t%bf a@@fusmg &Eﬁ?ﬁﬁh&%s’l‘lﬁi@@ ; ngeHee dlsf:rtbmﬂma(sblst:aﬂnélo altcflncludes data
data neets predeternmined criteria, For, exanple, par
storage megs, foirretwEmple, gtharhdisk Srtshe Ve 19F FPHnE F}Btﬁ‘ system 20

i ncl udes checking that data received fromthe

Befo?@%%s&rhﬁin%%l%ﬂﬁﬂﬁyda@i toCtht 8 erP@ng 8isPla9ihi€A0 a8e 86ntent distribution
app e file or

ropria In an appropriate format. In one

systema R0 iscddsamed pptheck that theodata meeta gvesietermineg agiterjsl. Ayor example, part
system 1Q, the content distributi.o S ; .

of th e B PR OB T FROIT e v E u AL B i Seceived from

the aﬁbérﬁﬁhg@@eﬁ@ &t MeA SUR Prévifd Bashint d;i)o)rdﬂrﬂa&: file@i ihdeppropriate

applications the display manager .checks that ggat a
formab clai anedafticyhartapplicatipaof i aryerigigcdisiy Bistcand 050 pentent

. either | t i : .
s A B RUVEL o URSARNRS el cions S03
MacRimaEs FReht™Mdilee For othey agilivetiosithe display swintaper2$) chetky thet data

content distribution system 20 defermnines, that the
recefvap oM the Aoy S ABRBPh IRRE 45 EF srdpsigAdfAlictnagyely a

Shocﬁi\izasf@*l\‘ gloQgﬁE%il‘HgﬂM §12NE 054 EBnd HendUvRECIRIGNE PI8kr software or any
criteria 't requests

other suitable software,

If the content distribution system 20 determines that the input data received from the
advertising agency or client 50 does not conform with its predetermined criteria it requests
additional or replacement data from the advertising agency or client 50. Alternatively, the
content distribution system 20 converts or otherwise alters the input data to conform with the

predetermined criteria.

The content distribution system 20 also communicates image, image scheduling, system

sapitiapdsisiem diagnostic information to or from the advertising display unit 40, and other
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addi tional or replacenent data fromthe advertising
agency or client 50. Alternatively, the content
waele@rosIvme i on system 20 converts or ot herw se BCT/80%006/001692

the input data to conformw th the predetern ned
criteria. The content distribution system 20 al so
communi cates i mage, image scheduling, systemfi t S ep
di agnostic information to or fromthe adverti sing
di splay unit 40, and otherpagts of the advertising
di spl ay system 10 including the network 30. | mage

pal'tSS)é Heculverigingatisplayss ystemn d@ frichetingthetmistvabPedmage scheduling details

strlbtlo em 20 as re |redb advertisin
are aSlB 0 B DRSS S At Rt bt il iginey or
clien2§D.1 Bhe Ecdter YR BionaREmL 2D i§Wol 6Xarkple, sHid @eﬁm% tB@&ddeen of
of the plurality of advertising display units 40 to

cach of thecrhyratipd adestising displayomitsdup sardeymids pihey it not required to

cheduling information is transmtted to the
dlsPl%ﬁ?l%i ng display units 40 and used by the
advertising display units 40 to determ ne when i nmages
Schedlemgdinfprimagiedisayansingtted tSeheadieitiving difplayrahiton0 ﬁmus%kiedy the
be. tra imtted fromthe advertising display unit
adverizine eplehenits “Wipslptemmmsgahomimassy ftr@diﬂnlwgd.hyftbwna@pmfiuhng
1nforﬁl‘§¥1Hﬁ @ \gsd Bé)f}hrfslﬁﬁtt@&wr% ths 'aﬂ%]rgélﬁg i1 grﬂnﬁﬁ 4892688 RE display
used or exanple to confirmt vertising
mane@elsm ajcheditling orhetion retosiivefiottbe Bé‘CﬁmlSﬂEgi dfsp}agdmﬁts A can be

w3 B B B e G5 70 Bl e reuir
schedWl@\iiMesiiti o B toomBHitort WkerCipito8Nire Ab@bNy Bitpia9Bd §y HeLiBvertising
20 al so communi cates information concerning Syst

display uritis*ind di agnostics. The content distribution
system 20 recei ves system status and system di agnostic

As p&Vﬁﬂ@llysmén{tﬁ%cﬁ I?ﬁ%%\fgl{ttdlﬁtlﬂ% oq%ssrgtlbﬂ'%/ (}151.55 §or?&91r1111ﬂg%tes information

parts o e conten Ion Sys
conca‘nn‘lgfsgstemmm)i and dihgnosetswoThe (Sﬂlten'fld&ﬂﬁ)lﬁiogmghtsmmlrecelves system
feature of the advertjsing di

Stat%?ﬂf‘ o O@Pg%qsrfs Flgaallst torg the; golvedist lehen'eofﬁ qfskother parts of
the c&;téﬁtrdlaﬁbmh SYBLEPD 2&&%@ eRa851E, thb8eS¥k 80 %@éeusﬁ%ﬁ'fsdmay

system di agnosti c signals and passes on infornati
relate iocpuy featured oaﬂle@gem@nsmg mlammlwd%ﬂtﬁrwhﬂjlpeﬂs phtheisystem. The
conte§1¥ a&sg}rﬁu%% germ & go@r?gct) eﬁiﬁs % aWS eﬁré stla rz]%g gi/széﬁlld?augtnostm signals and
passdélo%tlﬁifobmbm@ﬂasiﬂqm@éﬂ 13QinSREHoISIFTh@ BBt é A ldikEri Bt ebrSH Sle/IM0 via an
di agnostic si g{ml requests to the advertising display

outpysef the comteng dis l’t‘l’é‘l"nﬁﬁtﬁ@?& the adverti sing

For some applications the content distribution system 20 sends system status and system
diagnostic signal requests to the advertising display units 40 and other parts of the advertising
display system 10 requesting corresponding signals. The signal requests enable, for example,
the advertising display units 40 or other parts of the advertising system 10 to be monitored.
The signal requests can, for example, be designed so that the absence of a corresponding

response signal is a negative response.

Status information may, for example, indicate whether the advertising display units 40 or the
network 30 is operational. It may also, for example, indicate whether a door of an advertising

display unit 40 is open, if the advertising display unit 40 is operating in an appropriate
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di splay system 10 requesting correspondi ng signals.
The signal requests enable, for exanple, the
wW@owens398d ng di splay units 40 or other parts OPCT/AB2006/001692

advertising system 10 to be nonitored. The signa
requests can, for exanple, be designed so that the
absence of a correspondi ng response signal is a
negati ve response. Status information may, for
exanpl e, indicate whether thg advertising display
units 40 or the network 30 is operational. It may

tempgraigre renge, exdgplemal pawpciatseppliedith dre @Vdﬂwmgﬁlsmmy unit 40. If the

statu§l xxﬁd;t talg zélcﬂlgreg ia§ g‘ g¥1 1%%}4%%81 I’li'x gg ctzﬁln&alt ?Wn}me include an SMS

mes@l@r Hpteaérpthespeisih firfalian @Ry aldo ihélugx hﬁ[’@@étalﬂ&t’ﬁforhﬁtlon
supplied to the advertising display unit 40. If

mdl%lflag Jer eramide. imageseuienty ditnlaypd binthesadyertising d;@playrh@t 40 or the
ava11§ Erc'i{t; dcf‘?l'i HIO0R 5. '@t‘:‘l u@q oﬂﬂat?o'\ﬁ%ngz%&a&eana)é? gt ﬁoepdbwde

\t Or mat | on may a mor'e
actualn:ism‘pfpmnedm sblmﬂmtwlt imape dlgﬂaﬁxmﬁml SystdiTBRAS ifIOrMEAH dhay also

| ayed the advertising display unit 40 or the
indicy a f si5tus 0? ABHRYS GPIRFFONERE Oﬁale\ra@lwrzmsmg digpiaygnits 40 which are

deschiBdDhTBY | PRy Q?zbfn l‘f: qt m%? AL Re o@é o@&ﬂﬁbl@ﬁhc@%@ ;11)2 lhe dnponents of

opposed to sche nmage d
ﬂwf@vguaggdememwéﬁ may al so |nd|cate the status of
various conponents of the advertising display units 40

sy oA D o RGBS b Bl gy s

40 ot me nathiek BOs IMigre dp ot @l yi thets§std - dl@ﬁkﬁéﬁrﬂd)ﬁﬁﬁ‘i%ﬁtlhdicates the type
formation indicates, for exanple, faults with th

of fa%‘l o8¢ theparpfdhe pivaitising displap usit 40106 npitarls PR s is ma@mble for the
faueSpeci fically, the system diagnostic information

i ndicates the type of fault and the part of the

advertising display unit 40 or network 30 that is
Referrggpiorftguin 8, thoronthm disitibutiorRefent 20gorhprides guen/ed (ndt Bleown) and

oo SHOA R A 0 XS AR ERIREL 55 S eL5 P modem

80. communi cates with the network 30 via a nbpdem 80. The
netmork 30 is shown in figures 1, 2, 3 and 4. In one
ef erred enbodi nent, the netmork 30 is a wrel ess

The exiHePaf0 PAERER IRAGVISS SePad o 4-dorgpe m@fpwgd RmbTgignent, the network
30 isGOPLERLs @én% 51'#31:‘12& 1":&’ %ér@% Z@EPRQS))%% q’h% %0}1 el éistn‘i)utlon

systwﬁb& $$/e§rrgg::ab$o t:];fsnmrcmuasmasﬂlmttmrkm Dk ﬂm'ahclude the scheduling
of the ?ransrmssmn tc! Ese%fp -peak anwO [cl( ﬁ In ot ernr(leett\\gz\grrkié t%g n(e::ta\lar/]ork 30 can
comprise a wireless data networks which are suitable for networking the advertising display
units 40 and the other components of the system 10. For example, it could alternatively

comprise networks including 2G, 2.5G, 3G, GSM and CDMA networks.

Referring to figure 4, the advertising display units 40 generally comprise network connecting
means in the form of a modem 100, a processor 110 and display means in the form of LCD
screen 120. The modem 100 has a speed ranging from about 64 to 200 kbps and includes an
external aerial 124 for communication with the network 30. The advertising display units 40
also include image storage means in the form of a hard disk (not shown) for storing electronic

data. The hard disk stores information sent from the content distribution system 20. It also,
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conprise a wreless data networks which are suitable
for networking the advertising display units 40 and
w0 b@70539er conponents of the system 10. For exBempAB2006/001692
could alternatively conprise networks including 2G
2.5G 3G GSM and CDVA networks. Referring to figure
4, the advertising display units 40 generally conprise
net work connecting nmeans in the formof a nodem 100, a
processor 110 and di spl ay Egans in the formof LCD
screen 120. The nodem 100 has a speed ranging from
if nece3@iil stérds tnfor2iHdiokbyidclandeduirddidethe aontentdistribbitiaesyistim 20 to be
124 for comunication with the network 30. The
sent toHg epnteal digfriBnag B5teth?Qs 40 al so i ncl ude i mage
storage neans in the formof a hard disk (not shown)

The plfoeésséxt P1d é}%c@sls@qu;&H)'aﬁorq it dird 1y RehdhéltStertldMi8Bution system

or nat | sent fromthe content distribution system
20, or 2 1td asscadlsted ht\rdrcbslessfaﬂfyl the farctions désoribed amyewtliehthegontent

NS SO Lo LS, DUFLERSD Aok

reoelv&& feESHE ottt NEGBEESESystdM 20 MRidhodefmesh vécbtbﬁbztsb& ithago
the content distribution system?20, or via it

dlsplaagmuﬁmoeldlﬂxaﬁ@g@ o khe @Dfsareen 129 pesehgduled gnd gequenced by the
b h t t ™
cone SR SREHE Lo € LRl Pk LTS B e

i nformati on received fromthe content distri but| on _
For soﬁ}@iﬁiﬁbﬂﬁbﬂthbrodﬁsmeH) displeys Dsinglasmdge fragepredetermined period of

i R R SR R e 1 B e
1mage§\ ﬁttﬁéméﬁ c &% 1'26@19% phaticRl8 h8mall. YodrRRAGSRNS Sflaksé rday be

obe Flash(tm f . For some applications the
altempiem:chspi@yedmhd iI_QD aysenalm fioy h@rq ifegpegiod of time. Each of the
rede erm negEi Ber 0

imag R GRS AR alr PEASPENES [ ToPaRak e gt GFERT 3 pEs ssgpnas.

Furthéf{(Re, | ABIY fRag2mh e 4 §H1 HRARAIT alsdfled OF AillNatages; Whanimated image,
manner. For exanple, 3 images may be alternately

ora colmbpllaay@ theseoft B fisrsiae plasth imoed which %%Yefd%%@’r%arf@aﬂbef of sub-
1mage§ egdg gp 4 o aﬁ'ﬁ (I)I‘PE%Q ﬁﬂ@ef%ﬂﬁ J 1HBGR S g}uaf R aHoN AT AL For images

aye time ranging from5 to 1
that c§1@1§ﬁ§¥ﬂ§ nuxﬁbéﬁdf%nhnmegesebe fild sizegef atigf the sub-Bhagdek i§ nirag:éOre less

a series of still images, an animated inmage, or a
than%&ﬁﬂﬁlﬁﬁtap%ﬁ?tl}@reof The file size of each imge which

may conprise a number of subineges eg, a series of

Referﬁhg lté fib i@y Q%md 59, RsEe Rl ¥ D Reent1R6Mma®bn aspeal rah@ of 16 x 9 and is .
about Mb. For inmages that conprise a nunber

of
a75 cgmbcrﬁm@e@sumé aldnigen djpganab T@plrewﬂuttqm@féb%sqr%)g@ ig 4080 x 575
pixels &:orregp%qi Jc 7 76 x@ pe?crt ra%ﬂ)lfalThE i(ﬁ%’ Qilerfs Meould be larger or smaller

in size than that described and could also have a greater resolution. For example, the LCD
screen 120 could be a 100 cm screen having the same aspect ratio but a resolution of 1280 x
768 pixels, or a 115 cm screen having a resolution of 1366 x 768 pixels. For some
applications the screen 120 could have a resolution of 1920 x 1080 pixels. The LCD screen
120 could also have a different aspect ratio including one corresponding to a landscape

format.

Referring to figures 5 — 9, and in particular figure 6, the advertising display unit 40 generally
comprises 2 main body 130, a base shroud 134, base plate 138, front base shroud 142,
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Referring to figures 4 and 5A and 5B, the LCD screen
120 has an aspect ratio of 16 x 9 and is a 75 cm
wa@ereemoineasur ed al ong a di agonal ). The resol BXT/ammb/001692

the screen 120 is 1080 x 575 pixels (corresponds to a

16 x 9 aspect ratio). The LCD screen 120 coul d be

| arger or smaller in size than that descri bed and

coul d al so have a greater resolution. For exanple, the

LCD screen 120 could be a 390 cm screen having the

same aspect ratio but a resolution of 1280 x 768
extrusjuinxakanblgri46, dnimncaxtanalaor haenbly B0 éBwl adveoisingfdigBa6unit 40

X 768 pi xel s.  For nme. appl i cat.i ons th scr
a5 hisarepnibigees 454 aadi o P%C%eswfﬁn&%%bc L§& 2356 oo
respectivbgen 120 coul d al so have a different aspect ratio
i'ncl’udi ng one corresponding to a | andscape format.
Referring to figures 5 - 9, and in particular figure

The bgse pldte 138 iscdasigned tp diaspltay floni at msgmwmrﬁyh%@gmh@%%ay 40 is

o e 58" ROBMeh R 4% B5RSGR T BESAR 0B 5 HAE 3 s v

170 a1 EF foRpashags ofsSaitthled BOm dliRrdieht lfl%‘)bﬂ@p\dmﬂg} t&yough the base
unit 40 al so has screen braces 154 and 158 and

plate 4 andiptoribie digitetdisplay 40 ahps basshzend eleanddzgn base shrgud 142
sy 0508 8RS Ploy s ane b abhaghsfedapie o

| ocated. The base plate 138 is bolted to the fl oor.
Screeil beacba b4 qnicblﬁ@ dr8 Spotrvedidmiiets thpmaimiyslyllB0. s thaii7Bodyossembly 130

O R A
assenl@!l}glét@‘lvhféh?t?h@é‘cecﬂg) thE P BSGy $3U. Opsk dhdth Y okdedilly BASRes to the

shroud 142 surround the base glate 138 to prevent
base rdate 88 viaa subefrimae éqsisleven)18igich adached fhesnaighiody asssrbds Hase

sheouft 1 4 Tk Bl Do e Pl OB Bk o s tes 154 ane

158. The main body assenbly al so includes the
The aé¥drtisiag dixphysmiiiOyaldcimcisdecih flosr shelfeiddd Tthe fidoe shedf 1O is

desi b it 308 PRABTBL 1306 10 h 6L UGN PORRIZN T0E BeMagelf 140 s
demgﬁeﬂﬂo %éibrp&g SR3EH é/nd R8s’ sShf oY Gk‘hl:%or fsﬁ&f‘M@é’tﬁﬁres that the

42 a base plate 138 together.
modead Q) dnidgirocesshirsiiDaye snpipprtddatzdvedhd ﬁed>nm6>shlah fheqdvertising display

., .Shel 40.. The 1l oor . shel f desi gn sit..on
unit ig %ga B«Fdl ’ﬂmﬁ SRsiires fhat tpg HboéieT Q)oqn%tm%ce ﬁqB oiélli’)m fluid that
may pEla@uﬁde@ e &ibeAlfdi ABs12aSh l%&lﬂ@d UfinBBROME mda e nodem
and processor 110. The floor shelf 140 ensures
tha t he
The screen 120 is fitted into the screen braces 154 and 158 and attached to the main body 130
using the screen clamps 162 and 166. The external door assembly 150 is attached to the main

body 130 via the extrusion assembly 146.

The advertising display unit 40 also includes a lock which locks the door assembly 150
relative to the main body 130. The lock includes a lock bracket 170 which is attached to the
external door assembly 150 and a corresponding cam lock 172 which is attached to the main

body 130,

The brace 154 is also designed for attachment of the modem 100 and aerial 124.
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nodem 100 and processor 110 are supported above the
floor to which the advertising display unit is
w@rdoaosseoe This ensures that the nodem 100 andPCT/AU2006/001692
processor 110 do not sit in fluid that may pass under
the digital display 40 such as spilled drinks and the
i ke. The screen 120 is fitted into the screen braces
154 and 158 and attached to the main body 130 using
the screen clanps 162 and %?6. The external door
assenbly 150 is attached to 'the main body 130 via the
The m&X%tHod§ 190 itsdRkitithdon sibteel sadvdch heisoleratiyallgyndicdted in figures
40 al so includes a | ock which | ocks the door assenbly
7,7c ang@brel ative to the main body 130. The lock includes a
| ock bracket 170 which is attached to the externa
' n gk iR has been
Ay A e e e s R e e 125
includédinathe pradesti spacificitom iasolabhive tite poipash ef prdiéding e@oateyt for the
aerial 124, The i n_body 130 includes ventilalion
preseng Ty iarb It FHEAO F EKE0 HbARETBLI) T arat aof [refd pakes form
part of'the éﬁola bk orbte gbl%ﬁib%%eﬁ@rapﬁndiﬂé EiRttBe figldirélevant to the
materials, devices, articles or the Tike which has ,
preserip @eenfiore huid exiisted it Merspalisseralsesyherd bafergithopriprtydsteofieach claim
. for the purpose of providing a context for the present
of thisi3pplifAi%n. It is not to be taken as an admi ssion that
any or all of these matters formpart of the prior art
It willBRSPpRCiNET 8y pasomnkikrden de dnibwl mdgaounvirbaohs eldior
_relevant to the present invention as it %gisted.in ithout
modifkgensaniybomage s R TR 38 ENPHBINGRP CHEF GRpUligpnts withou
ey . Li. . : M ekabkad
deparfifiofi B Bl of Qe B RO oy o e e e
embodin@htrareruhiértforatto basomagerbdimalbiespasts dsallpsinadine apgh nefstestrictive.
. shown in the specific enpodi nents w t hout de ti
For infagi, EHAPIETY T eOos B aRg oo CRBITH S Yo g A raee
wireldd§ 86tk nBEFbrk THRpRICES Gith BNTRREH B rEcEdEo 4 WREREOLAN Which is
be considered in all respects as illustrative and not
locatedgstxiinats tedhe mdvertisieg displey unli® present invention may
al so be applied to systens where the |ong rage
wirel ess data network is replaced with an internet
connection to a wireless LAN which is | ocated
proxi mate to the advertising display units. CLAIM5S 1. A

nmet hod for causing a new advertising i nage to be
di spl ayed on a plurality of



10

15

20

25

advertising display units, said plurality of
advertising display units being accessible to a

W@ enresoodi stri buti on system through a | ong r aPgBAU2006/001692

wi rel ess data network, said nethod conprising the
steps of transmtting data representing said new
advertising inmage fromsaid content distribution
systemto said plurality of advertising display units
using said long range wireljgss data network, whereby
said data is nade avail abl e to each of said plurality
of advertising display units for display of the new

CLAIMS ertising i mage; and subsequently displaying said

new advertising image at said plurality of advertising
SPePP AR GisEATD SF s g 'S BE S DL eh abyrigy of
S algbriding alsblay Lﬁlﬁts,%q}?fpﬁl%aﬁ V&F AiveRisag digﬁlaﬁuﬁts?&e_tnhg/aiccessible to

it
after transm Ssion. met hod according to claim1
wheprlent disiridpution gystean aovgh loag sanpstveirelesswiatkngtwork, said method
publicl.y avail abl.e nobil.e tel ephone.network. 3. A. .
meomei- e DUt T ToRifie S PR AT R B b e lengdmees
agoad ¢dis tgtentBGEb o ydR iRl dafdl flivality df adtdeARIN M splay units
according to any one of clainms,1 to 3 wherein the size
otisingsaitlprs waap itslase detaactiark, Wherplassaid Aatn ismedgsavalable to
(0] : . .al . . .

¢ RectEh SRERLELEPoS A ety BN P adkoled of dREEPhfyoricing
| inagge; fand seliseq@entlf displdyiek sedd oewl iadigertising ivyagenat safd plurality of
claimg 1 to wherein said plurality of advertisin )
aPdpiging ol iy TR AR ot éXWCbe@?laéH@ﬁlaﬂm eh that said
A48 i§ feckN@H aPeh AP QhiRIpATaRy cFaticbrRbHE @is:pia)& fits shortly after
advertising display units 1S |located at [east two
séaasmaissiopubl i ¢ spaces.

A method according to claim 1 wherein said long range wireless data network is a

publicly available mobile telephone network.

A method according to claim 1 or claim 2 wherein the new advertising image is high

definition.

A method according to any one of claims 1 to 3 wherein the size of the file comprising
the data is less than 5 Mb

A method according to any one of claims 1 to 4 wherein the data representing the

image is in a vector-based image format.

A method according to any one of claims 1 to 6 wherein said plurality of advertising
display units is distributed over a wide geographic area so that a proportion of said

plurality of advertising display units is located at least two separate public spaces.



