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Accumulate a corpus of data from a plurality of digital platforms, wherein the
corpus of data relates to a category of the one or more products whose brand
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Pre-process the corpus of data to covert the corpus of data into a structured
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Determine based on part-of-speech (POS) tagging performed on the structured
dataset, one or more design attributes indicative of subject and objects present
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Identify, for each product from the one or more products, a set of design
drivers from the one or more design attributes, based on at least a relevance of
a design driver to a product from the one or more products
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