METHOD AND SERVER FOR MANAG NG ADVERTI SEMENTS BACKGROUND 1. FIELD

The present invention relates to a nethod and server for nmanagi ng
advertisenments, and nore particularly, §o a nethod and server for
managi ng advertisenents to maxi m ze advertising effects. 2.
DESCRI PTI ON OF THE RELATED ART Wth the rapid devel opnent of
communi cat i on neMEFHOD ANDISERVERFORMANAGING AOVERTISEMENTSeval

t hrough a comruni cati on network is being generalized. In other words,
Internét users easily obtain required information at any tine in any
pl ace using the Internet, and such information retrieval |eads to an
overall change in daily life. BACRUSOo@NYari ety of nodels are
bei ng devel oped as nethods of charging for provision of an
advertisenmeni fgipeen a service provider who provides a retrieval
service to an Internet user and an advertiser who provides

i nformation on Hj i n ser_through..
retrieval resulrﬂt;Hse .Sgr&%h &%ﬁ@ﬁa&ﬁ(&g%%éﬁ%ﬂaﬁﬁﬁ{eﬁ%&] fgrf I%%Iﬁa%n &l ;égelfhger’ments’
provi sion_of an adverti.senent si tions whi ch inéornation of . .
Baver t1 sorS Fitrs PHERHIE Qoo ee o MRBtaIng “SCFGBReGr do maximize
determ ned,i n. advance, charges faqor the respective positions are

det er mi ne@8IVeERPE HEBosi tions are sold to advertisers. This method

gi ves an advertiser who first pays a charge for a position at which

no information of an advertiser is currently displayed a right to

di splay his/her information. In this nmethod, an advertiser who wants
to display h?-PERGRIPH{ONRI THR RELAIEPABIT i ¢ position shoul d wait

until a contract for information of an advertiser displayed at the
posi tion runs OWith the rapid development of communication networks, such as the Internet,

information retrieval through a communication network is being generalized. In other
words, Internet users easily obtain required information at any time in any place using the
Internet, and such information retrieval leads to an overall change in daily life.

Thus, a variety of models are being developed as methods of charging for provision
of an advertisement between a service provider who provides a retrieval service to an Internet
user and an advertiser who provides information on his‘her own website to the Internet user
through retrieval resuits.

In an example of a method of charginé for provision of an advertisement, positions at
which information of advertisers will be displayed on a retrieval result screen are determined
in advance, charges for the respective positions are determined, and the positions are sold to
advertisers. This method gives an advertiser who first pays a charge for a position at which
no information of an advertiser is currently displayed a right to display his/her information.
In this method, an advertiser who wants fo display his/her information at a specific position

should wait until a contract for information of an advertiser displayed at the position runs-out.



2 To solve this problem a charging nethod based on a pay per
click (PPC) nodel has been suggested. In the PPC nodel, the nunber of
times that a user making a retrieval reguest clicks infonuation of a
specific advertiser included in retrieval results and connected with
the advertiser is counted to cal cul ate advertising expenses.

Accor di ng to PP selvartiye sroblena ngbergpermehodhdsed oy g sy pet dbigk (R P enddel/as
advertisers, advertisenents of the advertisers are arranged in
sequence beenzuggastadf | b theeRPQumabdpl; dvé dedbdroofaimgsethat a user mbking hi etrieval
chargi ng nmet hod based on the PPC nodel, information of an advertiser
suggest i ngegtdse clivkg irfbimaABE of hapgifid alvelitisgdseddatin réteietil gd3eRd afdohhdctsd
in the specific area, and advertisers have no choice but to

conpet i ti with yhesidggeisér i c@ntddRe celbabgemtvaasihpaipchfl I Absfr@hge) PRO cBRbes
be displayed at a relatively better position. Thus, advertrising

expenses @ahdeDyer@A6H) AEYRH IbgSEspEQNS aa N tiderd, RETRASBRnts YPGhBRIvErtisers are
result, advertisers giving up on adverti senents may i ncrease.

Al'so, wheg 864 g SpRakd iu%rl:g%ﬁfﬁéa o1 o [%}Qﬁli&d Barla]%s@ advertisenents in a

specific area on a screen displaying retriev results are only

determ ned by t . vertisers or anpl ..n qrder, of.
request or in %% g@? °§?‘%H‘|%g'ﬁ‘ 9@8@%8\%!’%@%%&%g?gemggeﬁ’d%}é%ﬁa%% Ogbagvaeqvelgﬁer
advertisepent .untel.ated requested.retrieyal may be di sposed at
e hi gneEarsBR HEURBRS IR Rhater 8 FRhee 2Ehe Lok oo Riler e HRAZCRRE. e
retrieval request. In this case, the user may consjder_retrieval )
accur acy ?C{Ye%éerls dive no Het L 8 FOHPRtvEY snggesfhiglh £R1G) chaassnty Bat dheir
an efficient advertising system based on retrieval results which are,
hel pful t§g@eHen o Regligplayed alcpmslaivey beiterpasition  athupcasyentigiag gxpenses paid
attention. SUMMARY OF THE | NVENTI ON The present invention is

di rect ed $% achetdnedisen qomstanilyr intrsesesmiagi #fy 2adsselt iadesrdisars @itipghup on

attract a searcher's attention by a contest anong a plurality of
itens 3 advertisements may increase.

Also, when the disposition orders or positions of advertisements in a specific area on
a screen displaying retrieval results are only determined by & contest among advertisers, for
example, in order of request or in order of high to low PPC charge as described above, an
advertisement unrelated to a requested retrieval may be disposed at the highest position from
the viewpoint of a user who has made the retrieval request. In this case, the user may

 consider retrieval accuracy to be low.

Consequently, it is necessary to introduce an efficient advertising system based on

retrieval results which are helpful to users as well as advertisers and can attract users’

attention.

SUMMARY OF THE INVENTION
The present invention is directed to a method and server for managing

advertisements which atiract a searcher’s attention by a contest among a plurality of items



extracted in relation to a search word, give a predeterm ned benefit
according to contest ranks, and provide an advertisenent of an
advertiser supporting the benefit to the searcher to maxim ze
advertising effects. According to &n aspect of the present
invention, there is provided a nethod for nanagi ng adverti senents

i ncluding: receivin at a receiver of an _advertijsenent nmanagi ng
server, a SEHCHH SWETAHoR fhaceas) W8 eglY ThBTlC BRI Ight aé@orémég%@@é@st ranks,
space prOV|der of the advertisenment managi ng server, a contest space
to the seafherovids #ordvegisconntest ammdyritiser puppating yhobeiefiens thekerddr to
to the search word and including link information; determning, at a
cont est r amkxigererdvemisngeffétthe adverti senent nanaging server, contest
ranks of the itenms in consideration of a nunber of |inks; providing,

at a benefit prowkcegingofo dthespadvef theseamnt invendgi, ners 6§ yafvided defeaiodt for
corresponding to the determ ned contest ranks; and providing, at an

adverti sene@hadiiO¥iv@aise@ints MBS rEdeSRANE R aNBRREH T 25 eddVkiserfdht managing
adverti senment of an .adverti ser supportlng provi sion of the benefit to

the search@hver a searcGRRE GhNY thOa IBRLIRET p:BSRERL 0T 5&&?&5@5}9&%@ 0v1der of the

invention, there is prOV|ded a'server for managi ng advertise ts

I ncl udi ng: a 'eft?s(él%!aﬁ‘t%ﬂagfncrs%ﬁ%¥ \éd chjfté%t §@E %" ge%réhglp%t hcﬁg aamutest mong a
searcher; a contest spaEe prOV| er rovi ding a contes % =
the search

t .
t he searchp E? dmmﬁg éll %Eggﬁf ﬁdP%Bangn%SH%%¥1w mnnmngzna
det f d t k f th t i
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a benefit corresponding to the determ ned contest_ranks; an

adver t i senBISTE0R &R FBRDG OSVingF: NEFO%A g 0 £ theaeiiteRioViger ainthe advertisement
advertiser supporting provision of the benefit to the searcher; a

dat abase f BRI SRRk eAberirespondling terfhe deierminerd eqmtespfanksjand providing, at
advertisenment; and a controller for controlling the receiver, the

cont est spﬁtédwm@Wﬁ@@&PKWh@r@6ﬁMEgﬁ@fﬁ@%@@@@éM%&h&ﬁﬂV@henbéwaﬁﬁtﬂmiOfan
provi der, the advertisenent provider, and the database overall. 4

BRI EF DESCIdv@ﬂfismuﬁforﬁhEPMWhN@ﬂlc benefit T e ssachapanyi ng dr awi ngs,

whi ch are included to provide a further understanding of the

i nvention and arAecomicertpanathedaspactafdhe prsdnit intle@tien, pidre 10frolilded a server for
specification, illustrate enbodiments of the invention, and together
with the dessddif bonerigRinégist BclRiPbakredspactos @feitiRe 4 RMREH ORI input by a
FIG 1 schematically illustrates a constitution of a systemfor

managi Ng agueihki: SeFRMS s@@@@&@lﬂl&g @pp@mlﬁ%mﬁm SRbod) fﬁ%ryea@ﬁerttt;qmm a
oC

present i nventi on; 2 is a bl di agumof a server

menagi ng aghhedst hﬁ&@@ﬁﬁ@@f@fﬁaﬁ@mﬁa@em X &R 0 SR AR IHRY 1A mm%anon
present invention;
a contest rank determiner for determining contest ranks of the items in consideration of a
number of links; a benefit provider for providing a benefit corresponding to the determined
contest ranks; an advertisement provider for providing an advertisement of an advertiser
supporting provision of the benefit to the searcher; a database for storing data about the items
and content of the advertisement; and a controller for controlling the receiver, the contest

space provider, the contest rank determiner, the benefit provider, the advertisement provider,

and the database overall.



FIG 3 is a flowhart illustrating a nmethod of nmanagi ng
advertisenments according to an exenplary enbodi nent of the present
i nventi on; FIG 4 is atable illustrating a nethod of
providing a benefit in a specific operation of FIG 3; and

FIG 5 shows a website managed by a server for nmanaging

adverti sements accordi ng | t he present

i nvention. DETAILED DESﬂﬁémfgﬁ%gﬁqﬁﬁ%%fﬁg%ggbEﬁ%nﬁg%he f or egoi ng
and ot her objects, features,. and advant ages. of .the invention are ,
apparent from ﬁ%’@ PP NG GRS & cgle%% HCB{%?% PRk ﬁainIIHrﬂ&etS HP%@?‘?%
wth the aggﬁggan_in raw ngs . englary enmbodi nents of the -
present i AYERTEHERFEDFE BIOBURAFEH HE;F%(%@ FiFGy BAHRSER et temjorcilusirate
w || be described with reference to the acconpanying draw ngs. The.
conf i gur atTBAYENHS & dicaiy gvions andragqike sai the Porrpiiomsasrolrexplimantects of
described with reference to the drawings is for illustration purposes
only. 5 theinvenfier.rs used herein are general tents wi dely used for
functions in the present invention, but may be sel ected according to
an intension ofFiGhobeschkinktiatlyi idlustheeard ,copstiofisrcenf ar sywean for managing
technology. In a specific case, the terns may be selected by the

appl i cant adventisstuents ag@atih@ @sentiketbplarsehieaintsht bemheprasbd invegtighescr i bed
in detailed description of the present invention. It is to be noted

that the terns meed ihQebRIcR @@l of a Shivhl for deh LAY RO RS GRMiRG i &1
t hei r. meani ngs and the content of the present 1nvention.
exemplary embodiment of the present invention;
FIG. 3 is a flowchart illusirating a method of managing advertisements according to
an exemplary emnbodiment of the present invention;
FIG. 4 is a table illustrating a method of providing a benefit in a specific operation of
FIG. 3; and

FIG. 5 shows a website managed by a server for managing advertisements according

to an exemplary embodiment of the present invention.

DETAILED DESCRIPTION OF EMBODIMENTS
The foregoing and other objects, features, and advantages of the invention are
apparent from the following detailed description taken in conjunction with the accompanying
drawings
Exemplary embodiments of the present invention capsble of achieving the above-
described object will be described with reference to the accompanying drawings. The
configuration and operation of the present invention shown in and described with reference to

the drawings is for illustration purposes only.



Thr oughout this disclosure, an advertisenent refers to a charged
non-confronti ng comruni cation perfoinied to pronote a product or
servi ce by suggesting existence, charac%eristics and benefit of the
product or service to nmany people and stinulating the desire or need
of consuners, or to increase general reliability of an advertiser.

The adverti semaRimiByed BRelcttderePEQANET texfﬁ%v Riddl P B fcfroflglr:\%)\%@%ﬂg:’ M98 present

product, idea advertising which is public relations (

promot i NG Rehibai Bt?csiﬁajpl% ée@%é%d%ﬁordin%qg art htMlion of élaog{ajgﬁﬁlg&' %@gbﬁé%gﬁw,

di scl osure, an advert’i ser ers to an agent con ing a

cl os1 ser” T an “agént Ehid CFETS g
br oadcast T Tt R aaves e AE W B TE L Wb S e
is, Al t d ti i.ncl ud i

an’ advor { TERHE B0 iy SUgs e ST b Rptine oL ARRn W herigoen

be plural. in nunber, Thr oughout this disclosure, a battler,
refers tomé(erﬁéﬁnsoﬁt {hS brameisd tthatqthe Jpams Wied/ hravinjare Aol sidvady Ceisemapd put
in a contest space to conpete with other itens.. ~ Hereinafter, a
net hod an@cceBingle thedr mpaiinggispd thegosient of dipamessnbisvaitiging to an

exenpl ary enbodi mrent of the present invention will be described in
detail with refldregbentttbist fiecleswon mpaadyemigenomaweiagsio a chargedrh@-cdnfronting

schematically illustrates a constitution of a system for managi ng
advert i secemhsniedmor denignicd @n pepoestp| apyodeebedi seerite &fy tlgegings exibtence,
invention. 6 As illustrated in FIG 1, a searcher 100 can

access a uWebsidigtiorndgeseiys tie pashiter ¢ seiiRb nikay ﬁ@dﬂnegarﬁmm;[aﬁ%@ fhe desire
using a termnal in an exenplary enbodi nent of the present invention.

The tern padecl ©f athsaRRA! 8t BSin@AR I ceRGallBR L3R LE BE hdvePihet. O TR ement
retrieval through a communi cation network, such as the Internet, and

to purchaggy anfh@dutdauct TR HRMY PRl sclig! HdaRma, Tabi ;gcﬁfeftfs{n? 'Pﬂéch a8 public
well as a fixed termnal. I'n othér words, the termnal my

ncluce =peiianah oMb (B Mg EGuuaethul r phone, smer
(D), portabl ey mibbieli il er of EMknsch Rb03 8 hgdR oo 5280k hing
activities. When the advertiser performs advertising tiarough a broadcast medium, the
advertiser may include a program provider, that is, a sponsor. Also, the advertiser may
include a prospect with whom an advertising agency wants to start a business. The
advertiser may be plural in number.
Throughout this disclosure, a battler refers to a person who wants to display his/her
item (advertisement) in a contest space to compete with other items.
Hereinafter, a method and server for managing advertisements according to an
exemplary embodiment of the present invention will be described in detail with reference to
the accompanying drawings.

FIG. 1 schematically illustrates a constitution of a system for managing

advertisements according to an exemplary embodiment of the present invention.



The searcher 100 can access the website through a wired or wrel ess
conmmuni cati on network. Wen the searcher 100 accesses the website
using a nobile comunication termnal, @ conmmunication network (e.g.,
a third generation (3G network or fourth generation (4G network) of
a nobil e conmuni cation provider or wireless fidelity (WFi)

t echnol ogy nmay Ageillustedled WS FDG the idchert B0thoal agiess bhecisransdREedl 09 an
can access the website for free. The searcher 100 nmay include a

per son r egivesiskght BinabRY Aervth DOV Bkink ReteMBRSI heaBRAGRAy RinbbBgent of the
adverti sement managi ng server 200, a user of the website, and a

pur chaser]gﬂawh@ hhfich. @ THeO@HSihall {08 & r%@@%héb@ingrth@@g%raﬁerr WRLR! & form

|inked with the website. When the searcher 100 clicks a
speci fic Jeh et @rd 8rRhSdi j: r ; ri _
as a cli ceer. Al so,gﬁlwhen t%le&géel{;?%tﬁgl%’ %gcg a%%‘%%ﬁ%%@*ﬁ??&%@?&ﬁﬁ%&%

a I nked & jnﬁiﬁai%%e%ﬁé%o%@?%r%%%l gsa%elpes adi?fe%rtir%&tgal as a purchaser.

hi an exenplary e e present Trventromn, the

adverti senent nagi n erver 200. may manage the entire wehsjte for
whi ch the sear ?ﬁ@ﬁgié’%ﬁ?ﬁﬁh frgog! F@rﬁggl\‘?g ar%etﬁ%’é‘glt 9°theér&§)=i %TW,PC:
t he advertisenment nmanagi server. 200 may manage a contest space 300
onl'y and PG GaonsdBRE FUdHRe Alekal Fordkes SR AFERET, opnal Gigital astisii (PRA),
contest space 300, a plurality of itens extracted in relation to a
sear ch wobtaRleynpEmadiaplaype & Mnaavigaien desipe.sebockiammingl, wmpitaledardmrso
t he contest space 300 every tinme the adverti senment managi ng server
200 recei®%es the input of a new search word. This is intended to

mai ntai n fairness of contest arrangenments anong the itens. In
an exenpl ary eitheodiandet 1@X canhiecges dsentsitnthentzh anyirashewitdkss cantasication
space 300 is provided to the searcher 100, an advertisenment of an
advert i semetwak. aVéenbthe preachaetDt acdeles seanehgte 196k taogebile combgication
advertisement of an advertiser may be provided in the formof an
adverti sewmnihalanrennd@Ration netwofk H@pfes thid agenadied t(B S MRAkork ot Hurth
shape of a long strip which can be seen on Internet sites. This is a

new f or m @heatve (4G Shdtosts b€ la0Rek e QnkBuBXRea 8fovifer| WIS HRBRS(WiFi)
with rapid increase of the Internet users. The advertisenent banner

400 may i ReladdRy! kK bb RMsOd TRIHA the S telfiRbdyN hed ?&F&QP'&O@%& GhdcK $he

t he advertisenent banner 400, & related site Tray be accesse
website for free.

The searcher 100 may include a person requesting retrieval through the website
managed by the advertisement managing server 200, a user of the website, and a purchaser
purchasing a product from the website or another website linked with the website.

When the searcher 100 clicks a specific iterp to generate a link, the searcher 100 may
be described as a clicker.  Also, when the searcher 100 purchases a product through a linked
website, the searcher 100 may be described as a purchaser.

In an exemplary embodiment of the present invention, the advertisement managing
server 200 may manage the entire website for which the searcher 100 may make a retrieval
request. Alternatively, the advertisement managing server 200 may manage a contest space

300 only and provide advertisements to the searcher 100,



Meanwhi | e, when the searcher 100 accesses the website using a nobile
conununi cation termnal, the advertisenment nmanagi ng server 200 may
provide a search interface to the searc}‘uer 100 using a nobile web or
wi rel ess application protocol (WAP). A nobile web is browsing
technol ogy which allows a nobile termnal to access a wired website.

WAP is a comupi gatch@BstRbAe0R0l 2 aMatPRE et eRIrA QM POBIatiSn to a search word
communi cati on devi ces and nobile term nal s, such as a PDA and

wirel ess harpl 'ai%jf:grlgyéé? a0C 8Rst S Bé‘?ﬁﬁ&’ﬁ%yt displayed BShE cbRsH s aceinspoaé%ery

exenpl ary enbodi rent of the present i1nvention,” the advertisene

g 19 L ¥ Lan GO0 RV R Al 06 PGSED B i41R 0P EREE ek} B! G

to performretrieva roug e websi pr o

cont est space .3 anm he itens tp the searcher 100. The

const 1t Utk ISP PERRAT P T RER R ERG T Foate S8deRT | be
described in detail belowwth reference to. FIG 2. 8 FIG 2 .
is a block di a&%ﬁxa@p T%S?%%&Dﬁﬁr&ﬁ%%?%mm@m Faema cantext seaca Ay is
to an exenplary enbodi nent of the present invention. I n an
exenpl ar yPrevidsHiotea seagther e, 3p adestsanepbnt iord verispiemay glép bp povisledtin e
adverti sement managi ng server 200 may receive an input search word.
from t he ssaghetEP tagrther| nThenidyediaerpent toff en sdegrtites mayde nrapdedin the form of
search word through the term nal. In an exenpl ary enbodi nent of
t he presemtadivertigmtanbbannar €Nt est space provi der 220 of the -

adverti sement managi ng server 200 may provide the contest space 300

to the searchen Hd@ers dchadveaispheuitahithy shdpei dfearfonpedtip @chidocdnhiee seen on
search word and including link information can conpete with each

other.  Internelbifesi t €8 iRYieWEoSPBE hdvefispicOiveloBedio BEENLERSo TRkAeLBers
to the search word, or stores providing the specific products or

ser \ﬁéfgs il iphd RRAsd B h MeteHeLudRl eMRladsHaRRidAf baRlt 300 maRfdude link
| information. Thus, when the searcher 100 clicks the adverfisement banner 400, a related
site may be accessed.

Meanwhile, when the searcher 100 accesses the website using a mobile
conununication terminal, the advertisement managing server 200 may provide a search
interface to the searcher 100 using a mobile web or wireless application protocol (WAP). |

A mobile web is browsing technology which allows a mobile terminal to access a
wired website. ~WAP is a communication protocol developed to allow mobile
communication devices and mobile terminals, such as a PDA and wireless terminal, to access
the Infernet.

As aresult, in an exemplary embodiment of the present invention, the advertisement
managing server 200 provides an interface that the searcher 100 uses to perform retrieval
through the website, thereby providing the contest space 300 among the items to the searcher

100. The constitution of the advertisement managing server 200 will be described in detail

below with reference to FIG. 2.



An Internet shopping mall refers to a virtual store present in a
virtual space. An Internet shopping mall requires al nbst no operating
cost, has no limt in its business areg and can provide information
on products suited to consuners' preference. An open nar ket
refers to an internediary Internet shopping mall in which

i ndi vi dual s, r &lQi2 isdebloek Siagatcof heyrvarfdr sehdginy adetkanmnd adaerding to an
unli ke a sales nethod of general shopping malls In other words, there
may be a @lempiry eybafimsetldf eeprésantdavappem mar ket. Open markets can
renove the distribution margin of Internet shopping nmalls, and thus

it is possibl e anseldmprpRitiodinddnt Soff Bk afresedt Mn'eBMoMId GEeeiver 210 dfthe
an exenpl ary enbodi nent of the present invention, the itens may be

vertical | yiveisghay %Qmﬁ@n% Bev&20b 85y SRRt skt »K}&%hﬁﬁm% fhe slﬁzggher 100.

itens may be randonmly exiracted evéry tine a new searc

i nput, ang RSk meée&&ef ke r&?n%.tse ngvgreagatﬂ%ugg%e\@rﬁ%ﬁ“i Sis

i ntended to provide equa tirsing tween'the itens. 9

I h ' I [ he it.

may b6 hor i zontart AR AyRRcrisR o RNt S6B e i 20
, th ti t [ 200 dom y dj spl th
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search woh% IS inp%t., . Alternatively, the itenms my_ be displayed
in a circtl’° PEARTRIYHE fepsrdaied iphe seadpworrand incleding Hnk infwmatigijean
colums. Also in this case, the itens may be randomy displayed in

t he cont eXPElEEh &6b o6 nai nt ai n f ai r ness. Meanwhi | e, in an
exenpl ary enbodi ment of the present invention, when contest ranks of
the itens are dbeépms AEl bacponiidt prydeass poseatiegsi related riol theadeash vacd rod stores
t he advertisenent managi ng sewer 200 may di splay a high-rank item at
a posi ti oprovidingni $riegific efdducts or rervives. ¢ At avtesspaciacl8Intéhnit sShapping malls
because it is possible to provide custom zed adverti senments needed by
cust oner sor open marklets. an exenpl ary enbodi ment of the present invention
a contest rank determ ner 230 may determ ne the contest ranks of the

items in consi darateien shdppaly heldséfenne ofirthiilestdtt hRentah d vinks Pa#. An
sal es records.
Internet shopping mall requires almost no operating cost, has no limit in its business area, and
can provide information on products suited to consumers’ preference.

Am open market refers to an intermediary Internet shopping mall in which individuals,
retail dealers, etc. buy and sell products online, unlike a sales method of general shopping
malls. In other words, there may be a plurality of sellers in an 0pén market. Open markets
can remove the distribution margin of Internet shopping malls, and thus it is possible to sell
products at a relatively low price.

In an exemplary embodiment of the present invention, the items may be vertically
displayed in the contest space 300. In this case, the items may be randomly extracted every

time a new scarch word is input, and positions in the contest space 300 may vary. This is

intended to provide equal advertising effects between the items.



The nunber of links may denote a case in which a link is generated

through link information included in the itens, or a case in which a
link is generated through |ink informatd on included in the itens and
a specific product is purchased. As a result, the nunber of |inks may
denote the nunber of clicks for a specific one of the itens. A

sal es record may sdemet exdniRarffUsiieddi@ént PEOHECH SR ISRENHIE OB PN RS the
by the searcher 100 after the searcher 100 selects one of the itens

present i forlzBEalP HiQyed RACEe 38iestIGRHEE A08S Aldol BK Hid c4IRLd iaertisement
information included in the selected item and accesses a |1 nked

websi te.  mifheing sorveB00WY nadifip ggsgﬁggﬁ%itgap P 1RGN Bed $hof Bnaintain

nunber of S or sales recor eterm ne consi der at1 on

of the nu%gss%{,er%&iﬁ%%sa&ewe#cﬂ%ok&ggﬁpu%re exposed in the contest

space 300. contest ran erm ner 230 nay determ ne the

‘contest ranks qf the i.tepns.in real ti r._accordi to.specific ti
e ods. | For - eAliftPEve yiBn et aRr be fisiFutindeague fin S daEoget st 00
be 24 hours fromthe present tine, the contest rank determ ner_230 _.
may det er O AECYHHTRYS &?cg?ﬂéw- H- iy thissatee ied P ety rendanty disslayegn
ti me when the searcher 100 purchased a product. In another exenplary
enbodi mente cemest spase 899 torapiRtadceisress-ner 230 may determine the contest
ranks every week or nonth. Al ternatively, the contest rank

det er mi ner 230 Mraywhile, rincin exsiplagn embvdimehtof thy prhesenhiimteatan, stomnecontest
consi deration of the nunmber of links or sales records to determ ne

t he it em msksofithawénmgeare tiemmiacichcomydingad popfieitranksaldsecaoatik e afiveotideaient
itenms. Also, the contest rank determ ner 230 may cal cul ate scores of
all the |temgimnareae o0 Mhdyedifghah e -faalo kemodt pdsitionchavirgMgh effect in ki
an exenpl ary enbodi nent of the present invention, a benefit provider
240 of t henagy epdct SBUENThiTEE AGtAGe $O1sVESssiBROMBYviAE Qb RiRaNRNEkiSements
corresponding to the determ ned contest ranks Thr oughout this

di scl osur geddt BeAR{dnterd €f €rs to a bonus that can be given to a
specific itemw nning the contest anong the itens. The benefit may

i ncl ude di scou . : i t] . :
reserve- funds, ﬂ%ﬁ%@%?%@%@gﬁg@&ﬁ% ﬁ%%eﬁl Egﬁfﬁt}é@é%gﬁ?ﬁt f%%( d(%mmner 230
m | eage, zﬂéféfégtgﬁnrgge rr%lfﬁ g@r}t‘é%%%ﬂcg %%1%}@{119\1/1'1 édng%eﬁtio@opétfléasg oenretc}ffﬂ'lecﬁ}m%er of

ag b
provi si on o
links and sales records.

The number of links may denote a case in which a link is generated through link
information included in the items, or a case in which a link is generated through link
information included in the items and a specific product is purchased. As a result, the
number of links may denote the number of clicks for a specific one of the items.

A sales record may denote the number of products or services purchased by the
searcher 100 after the searcher 100 selects one of the items present in the contest space 300,
generates a link through link information inciuded in the selected item, and accesses a linked

website.



The benefit may be given to the searcher 100 who generates a |ink
through link information included in the item accesses a |inked
website, and purchases a product or sefyice. Al so, the benefit may be
given to a seller of the itemw nning the contest. Wien 11 the
benefit is given to the seller, the benefit may additionally include
a di scount on Mrenwhidk, the mefestaralisscoondingan thehemgamt ef lidonrissies orordamay
advertising priority, and so on. Meanwhi | e, the benefit

provi der 2A0ctemminal socopeideratien af fheenediter i nwcks heateht titehe afe sgRseh el the
(clicker) who generates a link through link infoimation included hi
the item dotestpase 300t purchase a product. For exanple, when the
searcher 100 selects (clicks) an itemA fromanong the itens to

generate a |inkhe thiRes BARErinOV) 306 ha2dtore B Shtddt Ak dSF e REREH bal
such as accunul ati on of shopping points or m| eage, or provision of

a
di scount £UBORcoldhd HSpSER GAEperl fehenseaL 6. ;
not purchase the 1 tem AL Thi s ?Ee ecaﬁi‘é‘%ﬂlz’t" epaﬁvert?sﬁﬁgs%gﬂog%gsé’ of
t he adverjtliset S [ ' site ls.accessed. . A
e AT 4o AR XBHNR BB S bt BRE PR ior 250 may
bener it PTG cooire Y BB TeIe COr DR b Bt R B rERAde abia0
wpen e BB S5y MR SRR SPEFORIES e B0k oo 5B
rank det erm'Eér 230 detrgrs(rgn%ﬂggs cont est raryé;every time a product is
pur chasedPay frécrgancsthe gorip epvepuB ety AEYi de t he benefit to the
purchaser 100 in real tine. For exanple, a contest proceeds for
24 hours, and $¥pmatvRbyithe aairst rank deferminpie23diday extractondy ongrisem theing the
the first-rank itemis the itemA according to a result determ ned by
t he cont eughashgskreds censidenation 28 hegumbened links phealesirscordsato elntehoine the item as
before the end. The searcher 100 may access a website |linked with the
item A t ;a purdimgen; el nhe modetemdnenthe fskpodathaletienad. t Also, bbaefntest rank
(e.g., discount on the product price) corresponding to the first rank
det er m nedktaininch@30 iy dakuate Rbrepuf ahalsd Hdnd Md dddmiiha®lative ranks of all the
However, when the contest rank determ ner 230 determ nes contest
ranks as @) as 24 hours pass, the purchaser 100 cannot know at the
time point of purchasing whether or not

In an exemplary embodiment of the present invention, a benefit provider 240 of the

advertisement managing server 200 may provide benefits corresponding to the determined
contest ranks.

Throughout this vdisclosure, a benefit refers to a bonus that can be given to a specific
itern winning the contest among the items. The benefit may include discount of a product or
service, reservation of reserve-funds, provision of a discount coupon, accumulation of
mileage, provision of a free gift, provision of a gift certificate, provision of game money, and
S0 011 |

The benefit may be given to the searcher 100 who generates a link through link
information included in the item, accesses a linked website, and purchases a product or

service. Also, the benefit may be given to a seller of the ifem winning the contest. When



12 it is possible to receive a benefit, and is provided with the
benefit, such as accunul ati on of shopping points, after the contest
proceedi ng tine passes. In an exgnpl ary enbodi nent of the
present invention, the benefit provider 240 nay provi de the benefit
to only a purchaser and seller related to one itemw nning the

cont est age®edéMys Eeh e trosli@StheREeAttBay additionally hehide tah@Ecoaxesithamyd
enbodi nent, the benefit provider 240 nmay differentially provide the

benef it t@@uaaiamwnm%@hk@&mﬁ@n aﬁ%h@ér@ﬁ V\%Qﬂ&rﬁ? A@ePeLtive itens
according to ranks of the itens. ‘the benefit

provi der 240 NMaYe 84808 She NaHROPSWRENSA] ﬁa tafgotrp%léee? %tﬁa%lﬂe&@d Qéneﬁpﬁ a

seller related to the’itemw nhing the co tes o) searc

100 or t h?ea%ggrld(]%%% n@%l?oetlfeﬁ%tateg a ik ?ﬁryﬁ% ?r?p%{‘drﬁlatmn cludefd i gy 1tetm but does

exenpl ary e resent an adverti semen

Bver {1 sl gPaP RV 023?512%}% %%afcimvﬁt{% s B s B

t he searcher tlse rOV|der expose an
advert i sefféfie tg? “?‘ﬁ%t‘)a%ﬁlf'@iaf‘? %@‘ﬁ\el?? HIgT 290 Reay el%f?’flé%ﬁé?ﬂeﬁt such

banner 400 on the,meb5|te._The_advertlsenent banner 400 may be
expr essed2Sa3 CamHtPR AT Shappineerqins on drikgee. cXtPravision whgedscompiecoupon, fo the
advertisenment provider 250 nay cause the size of the advertisenent :
banner 40®archeh00aeienriattiecssricheralfi0udnee got phrshase tthreiterd\ier t Tise iselricause the
banner 400 includes link information, and thus may |lead to a rel ated
si t e whenadvhdisag\perpossefitbea bdvseisaieis adifevedsvihitiokiatked site is accefied.
position of the advertisenent banner 400 can be adjusted on the
website. A contWighltke caafdt ok dbemadsted30i deembities BRNGYHAYs S€bMRIg 28Pecific
may set the position of the banner 400 to be automatically changed
accor di ngtithep&i®RP €€ f bery Wdtk 64 @bnth), the benefit provider 240 may provide the benefit to
the purchaser 100 or the seller related to the item winning the contest at a point in time when
the specific time period expires.

Also, when the contest rank determiner 230 determines contest ranks every time a
product is purchased, the benefit provider 240 may provide the benefit to the purchaser 100 in
real time.

For example, a contest proceeds for 24 hours, and seven hours remain until the end.
It is assumed that the first-rank item is the item A according to a result determined by the
contest rank determiner 230 currently, that is, seven hours before the end. The searcher 100
may access a website linked with the item A to purchase the item A, and may be provided
with a benefit (e.g., discount on the product price) corresponding to the first rank determined
at the time point of purchasing in real time.

However, when the contest rank determiner 230 determines contest ranks as soon as

24 hours pass, the purchaser 100 cannot know at the time point of purchasing whether or not



Unli ke the itens, an advertisenent of the advertiser nmay be
irrelevant to the search word. Thus, an advertisenment of the
advertiser may be al ways exposed on thgswebsite 13 regardl ess of

whi ch keyword is input for retrieval by the searcher 100. For this
‘reason, the advertisenent managi ng server 200 can provi de the best
adverti si figs efdsibdg totrecditren behebt, tand ey provided withbe beheéit, tsichess avewoidatian of
support the benefit according to the contest ranks instead of

adverti si sigpppxipenmes afier the conldeignudeetiag tinle@assehie cont est space

provi der 220 provi des the contest space 300 to the searcher 100, the
advertisenent pfi ey egefipldDRnitBfinehovt e pfberd tventibs SEithe® pré¥ier 240 may
provi der together with the contest space 300. In other words, the

adverti sepmiide 18N Bolefif @D ofiBYa PG cilsSPARY R AGERL odeOitnO Miitlg BRAGRtest
300. In an exenpl ary enbodi nent of the present invention, a

dat abase 260 46 Qduertigenent managi ng server 200 may store data
about the itens for providing retrieval results according to a search

word i nput by t]fltiI eanéﬁ@lr %Q&ﬁe}%iar&gﬁFétﬂﬁﬁentt tl]rf“e ﬁ@ﬁe%? ﬁﬁvi&gozmﬁaié&%fgrﬁ{neﬁmy

content that the advertis 0 atlvertr se. e adver
may i ncl ude Jiqﬁ infarmatio product jnfor ign, and.so. on. .
Further PR ars bEielt 35 5o B0 Rk, denraffihts R sHREnE dhorreerding o
be provided to %he searcher 100, seller, etc. The information on the
benefit n*s WPl Yi scount rates according to contest ranks, how to
provi de a coupon, how to accunul ate shoppi ng points and m | eage,
i nf or mati on on Meagphiie, dbs ppaeliE arqvidey 260 deavgiuegest yadow fsneiis to dhpgseggsher
on. I n an exenplaéz enbodi ment of the present invention, the
cont r ol | eF0Q@phegseliehelatel torths Bensnening i gprrigstser hetrthe ergraay] (amtthegeller
the receiver 210, the contest space provider 220, the contest rank
det er m neran28@ct a dpecibehetelit- provi der 240, the advertisenment provider
250, and the database 260 overall. Al so, the controller 270 may
control the it dmen txeEnipdary amtodingnihifsid @myedt innettive, corivestensppapevidienN250
This is intended to ensure fairness of contest ranks of the itens.
of the advertisement managing server 200 may provide an advertisement of an advertiser
supporting provision of the benefit o the searcher 100.

The advertisement provider 250 miay expose an advertisement of the advertiser in the
form of the advertisement banner 400 on the website. The advertisement banner 400 may
be expressed as a motion picture including text and images. The advertisement provider
250 may cause the size of the advertisement banner 400 to be automatically adjusted. Also,
the advertisement banner 400 includes link information, and thus may lead to a related site
when the advertisement banner 400 is clicked.

The position of the advertisement banner 400 can be adjusted on the website. A
controller 270 of the advertisement managing server 200 may set the position of the banner
400 to be automatically changed according fo a specific time slot.

Unlike the items, an advertisement of the advertiser may be irrelevant to the search

word. Thus, an advertisement of the advertiser may be always exposed on the website



Meanwhi l e, the controller nmay extract the itens fromanong bid itens

in consideration of bid prices (advertising expenses) and popul arity.

A bid price refers to a 14 price suggesied for bidding by a battler
who wants to display his/her itemin the contest space :300.

The popularity is a basis for extracting the itens to be displayed in

t he cont estempiese 0800 chdwsiwomdrie ipwafitr rétgetdhdy clontcesher Hitk s Fof thisheason, the
i tens. The popul arity may be evaluated in consideration of

click throadfutsnest @indsng seaar 2dEcanlfQyids abeelsest abotiling drfvet ouRbedveaiser.
recommendati ons, registration of product evaluations, etc., related

to the itemerd)aiond®etther hé@iBo ipdofXhE d6hedl.according 1\ tied bdiffest BRY Gtead of
rate denotes a ratio of the nunber of clicks to the nunber of

exposur es. sdRr@ifespukds, the click through rate may be defined as
"the nunmber of clicks/the nunber of exposures.” The term

“exposure” denotgs, Aak. #fld HEM SRl AYGHI ot 5 199, 50,

that the item can aéle clic eéld. Ir%r Séxgrrplﬁfa]!, 'V\%en'(}t gwggsgérhg%glﬁte ack300 to

visits a site_relat to an item once t.hr ol an | nt. rnet%dls)r.wser

'he. adver I EoRENTEanGor g s SR o00o iy 7 ar8rY TRUEC SRppSSHETREY of Te

occurred once.. A specifi rogram may_ record_occurrence of exposures.

Al so, the PEFIfi% f%ﬁ HJWH&F}PEOCP%E?F% ¥R 'Jd?en 8@@‘{%%‘:%&&5%@%6?56{1’?%%“{1?{@00

searcher 100 clicks on an item For exanple, when the searcher 100

clicks an FYERE isaRErhabien: P seiedsparg 3Phat a purchase button, a news-

title, etc. has been clicked and information indicating a page

accessed by cli dki#ychayrlye pebwiigerf ph thehprogely einvemsione at davebasyi2hg of the

server 200. The advertisenent managi ng server 200 may record the

cl i ck-r el andsriisvfentmbiagmgosereer 908 andy sopr dag abaut the items for providing retrieval
results according to a search word input by the searcher 100. Also, the database 260 may
store content that the advertiser wants to advertise. The advertise content may include link
information, product information, and so on.

Further, the database 260 may contain information on the benefit to be provided to
the searcher 100, seller, etc, The information on the benefit may include discount rates
according to contest ranks, how to provide a coupon, how to accunulate shopping points and
mileage, information on a gift certificate, a fice gift, and a prize, and so on.

In an exemplary embodiment of the present invention, the coniroller 270 of the
advertisement managing server 200 may control the receiver 210, the contest space provider
220, the contest rank determiner 230, the benefit provider 240, the advertisement provider
250, and the database 260 overall.

Also, the comiroller 270 may control the items to be randomly displayed in the
contest space 300. This is infended to ensure fairness of contest ranks of the items.

Meanwhile, the controller may extract the items from among bid items in

consideration of bid prices (advertising expenses) and popularity. A bid price refers o a



On the basis of the click-related information, the adverti senent
managi ng server 200 may check whether or not an item has been
clicked, the nunber of clicks, whether & not a linked site is
accessed, and so on. Also, the advertisenment nanagi ng server 200 nay

expose the ltem ac SI tiopn on the website, thereby

ehocki ng JHT PIERREpBEPATES Sy Broatder TP GRS GGRY hiesiem Fohe contostgpace
met hod for,_efficiently displaying an advertisement of the advertiser
usi ng thejp%specti ve conmponents of the adverti senent managi ng server

200 wi Il be described bel ow FIG 3 is a flowhart illustrating
a met hod of mandfineguladivde pibssaimestrantion i itestto bardisplegepinahy contest space
enbodi nent of the present invention. The receiver 210 may

recei ve a3§@andhrsierdt ordiputonteyt ehles ofdaricher 100 (operation 310). The
controller 270 may extract a plurality of itens related to the search

word in responskret pouheity eesi edvaeast h waisierdtdnt &f slidkadeugh el to@Mhe
may be extracted in consideration of bid prices and popul arity.

For exanpleucheh 1000k | re&drds 7Be NRNNIEP MG RoRRl M ofls, PFdotB Bt oF NGoduct
items and extract five items in order of hi gh to low bid price. SO,

the cont r@La@guoamfmma{e@k&hpat@mpﬁéfs%@aﬁan@&ewg& y of the itens

into consideration by 30 %and 70 % respectively, t ereby extracting

five hi _gh rank %tc(ﬁgﬁ tthﬂéﬁ 6L ’deﬁtp@s 8%{15 %Lfltﬁ{ n%%% Pﬁée O, mber of

popul arity of the items Thto consideration hee racting

hi gh-rank _j t he cont ol 7 t he,i temsm
consi der at |}%§H%F bi do%erl ‘é‘elsds?algonghck J&% "}% 6 Xt?ﬁ ?f’%‘?eidnﬁg g oumber of

adverti se t agi ng.server ,200 may beneflt fromthl s case, but the
sear cher n@%‘ “&g@ﬂﬂﬁ%} g%?ng’ﬂﬂg desired search result. On the

ot her hand, wh the controller 270 extracts the itens in

consi derat i on of*gEHuUI FPPTYE icaries theha i isdisnayivd i thempatehicn §0& & Watrthe
200 may prOV| de custom zed adverti senents to the searcher 100.

However , (RPSIREEEIGHS di%s suvaedgenahosicherl dahdstisiagse wlaiphin apricmeonce

to di spl a%/hrhl s/ her_item .
ough an Internet browser, the advertisement managing server 200 may record that

exposure has occuired once. A specific program may record occurrence of exposures,

Also, the ferm “the number of clicks” denotes the number of times the searcher 100
clicks on an item. For example, when the searcher 100 clicks an item, information
indicating that a purchase button, a news fitle, etc. has been clicked and information
indicating a page accessed by clicking may be recorded in the advertisement managing server
200. The advertisement managing server 200 may record the click-related information by a
specific program.

On the basis of the click-related information, the advertisement managing server 200
may check whether or not an item has been clicked, the number of clicks, whether or not a
linked site 1s accessed, and so on.  Also, the advertisement managing server 200 may expose
the item according to position on the website, thereby checking position-specific average

click through rates.



Thus, in an exenpl ary enbodi nent of the present invention, the
controller 270 appropriately takes bid prices and popularity into
consi deration according to circunmstanceg to extract items to be

di spl ayed in the contest space 300. The contest space provider
220 may provide the contest space 300 to the searcher 100, so that a

contest can be Aelethodnph@fidietieXdiEFeTiRE ah tRVETERRAF JF 11BN 282 ser LBin@Mhe
16 exenpl ary enbodi nent of the present invention, the itens nay be

di spl ayedrekfboMdd ¢MSonEQE FBthe SRR R m&ﬁgﬁg%alveﬂ J008wiN ARk &BBL Bbelov.

line, and circle, in the contest space 300. "However,. In consideration
¢t y . . _ . ‘

of fairness, thesij %@ﬂ%aﬁ%ﬁ%@gﬁ%he@bﬁmfaﬁgﬂﬁy %%yerﬂéeﬂl%?t@ g?c%?fﬁ%g to

search word is input. : an exenpl ary enbodi nen

present ipnv i _ . retil S . anagi ng server 200 nmay charge

t he sane %} %‘r%d#’?ag%cr}i%&@%%ﬁ#%r@%ﬁ%ﬂ%ﬁ@%pI e, when battlers who want
to display theit itens vertisenments) .in the contest space 300 bid
Gt feront pr i cdge A0 LETYEHET & renc PR Sery Bt Toniy Miuaprion
bid price S the maxi.nu id price, mninumbid price, average bid
pri cg, et %.O?T oIFhfi ﬁ‘@“@@?l‘r g]lqbéwf)%ﬁ%t a plurality of 246008 Pm@?edmeth% é?&%% o in
270 may change the positions of the itens in the contest space 300 in
consi der ateFRASH O php Ureaiyady sesrch Fordt efis thirgese xherplens nhs borskiratdden
270 may control an item which is nost frequently clicked, to be

di spl ayedcaasidgrapors i bid privesvendgopieitii ghest advertising effect in the
contest space 300 in real tine. In this case, the advertisenent
managi ng ser vefFo28Qmpiy theroovirdér 220 niagvahpoe pulrbié pde:stod tHehiems aad ettekt

100, the clicker, and the purchaser. Al so, the controller 270
may cont rfive isdind in@addn avhigl tdioghbip ppbt. arAlky, thecdagoltiropd @)é@dal@tbicﬁ%ices and
exposure position that the corresponding battler wants. The

| tems Mmaypdplliidder Be aeus iffo cHRMAL AR, bySH0K @8d 7894l réifec@Rely BEreBY tRBag
t he searcher 100 may input a keyword "l aptop.” Wien the itens are

product s, i higRtAR iRmsA FarthdPheRoRfolRr 270 aPtRE R fopulnhARtBPES {gho

a laptop PC E, etc. may be extracted for a contest "accordi'ng to typ

of I apt 0pcolﬁg%ﬁeraﬂnﬁ%eré’ﬁ}/eegﬁ%%ﬁléiﬁv%rﬁ%‘%raalﬁlﬁﬁgﬁé’.i ces, a repair shop A a

repair shop B, a repai ar op D, a repair shop E

etc. may be ex t .Gont : d en the itens.are stores
o Conpany A a HRaEE cbifoifk: 390cE R Ceenlli B OB B BT R W, o

x¥ K 2 ? exéoﬁ-a%%%ye gdr];u%stg‘rin%otﬂtc %gxtrérti:;gﬁl%n§ ;[n%rqa?g%] gn?e¥vél' Eﬁb l%r?a%r Senef ot this case,

but the searcher 100 may not obtain a desired search result.

On the other hand, when the controller 270 extracts the items in consideration of
popularity alone, the advertisement managing server 200 may provide customized
advertisements to the searcher 100. However, this case may disadvantage a battler who bids
a high price to display his/her item.

Thus, in an exemplary embodiment of the present invention, the confroller 270
appropriately takes bid prices and popularity into consideration according to circumstances to
extract items to be displayed in the contest space 300.

The contest space provider 220 may provide the contest space 300 to the searcher

100, so that a contest can be held among the extracted items {operation 320). In an



17 The contest rank determ ner 230 nmay determ ne contest ranks
of the itens (operation 330). The contest ranks may be determned in
consideration of at |east one of sal esjgecords and the nunber of

| i nks. For exanple, the contest rank determ ner 230 may
determ ne the contest ranks in consideration of only the nunber of

| i nks (cl exckglarp tmbdrbmentedtheqressnd ipvdnhien, 3 tang @epbedisplbyditie vari@8Eorms,
Al so, the contest rank determ ner 230 nay take the nunber of I|inks
(clicks) anrt ashevesidab fing, dooizoigali iteD atd tisdlelanahé otntly spieeB0aNdHE®e4r, in
respectively, thereby determ ning the contest ranks. The

adverti ses@BideANag MEnEs Neker?daByraRdoy d8plahed &RAL B8t 2 hawkSardOword
the searcher 100 in real time. Even if the searcher 100 |Icnows the

contest rankst he/ she may not purchase a high-rank item but the
adverti senment managi ng server 200 nmay provide the searcher 100 with

data, to whichthgl %H%C@:Ebn{éﬁzf ren&l%_dﬁﬁén‘?ro‘ﬁ tﬂgrﬁ%ﬁﬁé‘% 1'9{011”8‘83 h& ARk el
purchase, as a free service. Tn thi's case, tHhe Sear cher 1 may

| ect igh- it tQ. ' henef i
gi ve up T REPHERRRf: 200 2 LR, s BB 3RS, BenfRen P PR when
. ts. Si t t.est. rank b f ul f i
data for PHISTEAPCHER: oy PRI GRS CRBRERRIR f SUF D00 Hapid
provi de tggﬁcontest ranks to only the searcher 100 satisfying a

: .Nng |
speci fi c CHREM PBrFSaltottieRepentananssigpiearsy ORoHay vavlizeibiq fpeces as the
present invention. . . For exanple, the advertisenent nanagi ng
server 200HEFEPTIcR MIHEUEDRE PEEe, Eygires tidrGes. gict e thesaadishiterto who
has becone a paid nmenber anon? the searchers 100. In this case, the
adverti senent ¥eeyehle e smyrolledOtrhey dengatherpssitiods ofohd donmin faiagniest
menbers, and al so obtain personal information on the searchers 100
f r om nenbeshi(y ineginsdaratonod popfilentyatittenitems] 8 For example, the controller 270 may
control an item, which is most frequently clicked, to be displayed at a position having the
highest advertising effect in the contest space 300 in real time. In this case, the
advertisermnent managing server 200 may provide retrieval convenience to the searcher 100,
the clicker, and the purchaser.
Also, the controller 270 may control an item having high popularity to be displayed
at an exposure position that the corresponding battler wants.
The items may include products, services, stores, and so on. For example, the
searcher 100 may input a keyword “laptop.” When the items are products, a laptop PC A, a
laptop PC B, a laptop PC C, a laptop PC D, a laptop PC E, etc. may be extracted for a contest
according to type of laptop PCs.  Also, when the items are services, a repair shop A, a repair
shop B, a repair shop C, a repair shop D, a repair shop E, etc. may be extracted for a contest.

And, when the items are stores, a company A, a company B, a company C, a company D, a

company E, etc. may be extracted for a contest. The stores may include an open market.



In an exenpl ary enbodi nent of the present invention, the benefit

provi der 240 may provide benefits corresponding to the determ ned
contest ranks (operation 340). The benefi?t provi der 240 may
differentially provide a predeterm ned benefit to clickers,

purchasers, sellers, etc. related to the respective itens according
to the contest ridigientest rank dejqringen43q pay getempae pravest rakpploe demps foperation
may provide a predeterm ned benefit to only a clicker, the searcher
100, a sel P&}, é&hecontest pnkgimey be Hetetmigebint considirationesd at Tsstsonsi df salberecords
described in detail later with reference to FIG 5. Meanwhi | e,

in an exenphdihy nembodifilekt of the present invention, a clicker who,

has clicked the advertisenent banner 400 of the advertiser and a

pur chaser who h&%r pusmpiasiad cantpstaehic Hetbmtinera2 Wi ey ldeplcetle bye bédMet ranks in
informtion included in the banner 400 may be provided with a greater

benefit thadhsiiehios kesnldRt Muibehaselkslckb)ad thoitedl bl thb siiBErecords of the
contest space 300. Since the advertiser provides the benefit to the

searcher 184§ orAkend PR BnRIteRANSEL 25 A8y 1®EURI funfeP Or BIEOELESsFAM the
be increased by giving the greater benefit to a clicker of the

adverti se - ¥erki Ser--afd . 1n
an exenpl S%ése%b@@g?lri%ﬁ%g %%é%r%]%%pt?}gggn% a?ﬁv%’ nt’i roe%?egti{']egggtgg%w idgteerr%ﬁjtng the
provi der 2?&11:@?/&11% ovi de an advertisenment of an advertiser who
supports provision of the benefit to the searcher 100 (operation

350). The advertjsenent. may be exposed on e website pmanaged by the
adverti sement nﬁﬂ’ﬁgﬁ&mﬁ@?%rm 3 STHE ?@Pl‘ﬁaé’f PIOKIde ol 70 icsTe Fate to the
banner 400 and thereby provided to the searcher 100. The

adver t i sen¥RCHEaHITER 200 0 ay EVeeif tffeserich® LORePTrRthesRntes ranksy ka/teappy not
site. The searcher 100 may click the advertisenent banner 400,

t her eby noR¥REESE ¢ higlhepd ttemy byigthe pdvertistieenh doarging esgier 200 may phivile the
advertisenent banner 400 is irrelevant to the search word input by

t he sear ch&erchgo 10Gmiathraeie. e whidvhdds o refe todacohiar WiGhenvenot tremake a
contest space 300 is provided. The position of the adverti senent

banner 400purelyasbensfa Remdseovicd. r delilyis sedep e asdarblyert1ie nagveetdct sef purcli=9s a high-
Meanwhile, FIG 3 illustrates an exenplary enbodi mrent of the present

i nvent i on, raahdtem ¢k adensfinaghagsiacvetizibeptRnhs saet andpnohdse a@ fem that
exenpl ary enbodi nent of the present invention is not limted to the
sequence Oohe/fHleGran®. I n particular, the operation (operation 350) in

whi ch the advertisenent provider 250 provides an advertisenment of an

advertiser suppGiddeNge BBk $in@H n&E Yeherpengli feftdhck h@ta%ﬁﬁz%@%ﬁrcﬂ&g 88’ the

may be present independently of the other operations (operations

b ovi des e ne T R o R h e TherY £00 i T BecHaar g Reggray 100

bel ow. satisfying a specific condition according to an exemplary embodiment of the present
invention.

For example, the advertisement managing server 200 may provide the contest ranks

to only the searcher 100 who has become a paid member among the searchers 100. In this

case, the advertisement server 200 may lead the searchers 100 to become paid members, and

also obtain personal information on the searchers 100 from membership registration

information.



FIG 4 is atable illustrating a nethod of providing a benefit in a
specific operation (operation 340) of FIG 3. As shown in FIG
4, in an exenplary enbodi nent of the prlésent i nvention, the benefit
may be differentially provided according to contest ranks. The

contest ranks rm)ﬁﬁﬁtégergﬁgxgg %Eﬂaﬁgnéng' of 81@?) %g% ?_h{renﬁon rﬂ&es Een[eﬁ eprg&lﬁ ?S—”{B)fmay

t he nunber of s an records.

ranks may t ned. i nsconsideration,of .
sal es recgp(% %egérf’e& “or Ontdﬁlg & d’e?%e? 3%’%% L§"m 01361'&“?’6%@ iﬁr éeneﬁ
when products. A, are. ese in .the copntest space 300
and the 585“%4?& 2 E(}Ba)} ﬂﬁ?l%‘?ﬁ% PEY Etprféef%m&?ﬁelreﬁﬁt to flickgrs, pypghasers,

cont est gg of the product D may be increased. Al so, when the

sear cher I Piociekt fidﬁ% mﬁr%%’ﬁ‘iﬁ"e Bems agreFing icehaconieskraskd pur chases

the product D froma linked site, the contest rank of the product D
may be i ncreasetliematively, Nap senefihpropidetRAdmeEy provigh apedetimised benefit to only a
result of the contest, the benefit provider 240 nmay provide a

speci fic biegkef,i the tsearahar | 106k er salikg diasrebatddc ke chet heghgt-oahitciter) OThia will be
pur chaser who has purchased the product D. Al so, when the
product Ddéssripdddodekafl iatatwitlt haterqmroUflG. B. i s pl aced second, the
product E is placed third, the product Ais placed fourth, and the

product C is plhaesdnfle, fr.ﬁbmeiehhﬁalﬁ?@ﬁfbb&meﬁpoﬂh@%teg&ﬁ irdARrdmRY cther who has
differentially give a benefit to the searcher 100 related to the

product Dciadkdd @leS@ivE@sdnteir SRREEHRT §f hOQavLhiat etk § Buﬁﬁﬁ@f wgtg f éirased a

For exanple, the benefit provider 240 may provide a 30 I SC

coupon t Oﬁﬁoﬁﬁct% GREE 1100 l#"ﬁrﬂ@ﬁi%orﬂﬁﬁ@ﬁ" asftich t[lﬁth%rb%gff&t‘@o@ ’nlagb% va{wlded

first-rank product, a 15 % di scount coupon to the searcher

has purchasfd 4G RLody %% Valqﬁ:ﬁﬁ gﬁ’ﬂ%ﬂ sglairegat Q %Hcfte Oegc%nﬁeﬁ Os%Qoe’%%o

points to the searcher Urchase e pro

third-ran e toith her 100

pur chased: Phe 15 aerafer KOS tr%‘ﬁrffér? SSRoh 00 S G Hmpenet vy
;rﬁdaﬁsf%&rem%“ﬁrﬁhre G080 RO e Bkt ) St o
i nvention e benefit 240 ma also provide a benefit to a
clicker whb® 388@3 g’ é@%@gef‘%’é’ﬂi% BHBRTY generates a | i nk.

For exanple, the benefit provider 240 may provide a 5 % di scount
coupon to a cl |%P?Bre’(@ﬁ%laﬁgim@ql%k%dﬁtth%Pﬁﬁsﬁﬁl}&*{enbonatﬂ?é aflyqrgemeghrovider
product. Al so, the benefit provider 240 may provide a coupon for
printing HHbRBYPEYHE WrdverisEagt P e advsriset Fbe epponl ordvagorc o bk dencfihe
product B, the second-rank product, and one dollar in cyber nmoney to
a cli cker hghwsaigher 604 é%@ﬁiﬁtonéﬁﬁ odlies a@vertisemenhimay-heankposedducthe website

managed by the advertisement managing server 200 in the form of the advertisement banner
400 and thereby provided to the searcher 100. The advertisement banner 400 may include
link information for arelated site.  The searcher 100 may click the advertisement banner 400,
thereby moving to a website related to the advertisement.

The advertisement banner 400 is irrelevant to the search word input by the searcher
100, and may be provided to the searcher 100 when the contest space 300 is provided. The

position of the advertisement banner 400 may be fixed or freely selected by the advertiser.



In an exenpl ary enbodi nent of the present invention, the benefit

provi der 240 may provide a greater benefit to the searcher 100 who
has clicked the advertisenent banner 4 of the advertiser or the
searcher 100 who has generated a link of the advertisenent banner 400
and purchased a product froma linked site than the searcher 100 who.

has clicked thefdahehie, tFIGYENBLAaEs| dnNd@mplary embMEaRINb] Be phdiendRO&HIoh,
provi der 240 may prOV|de a benefit to a purchaser who has pm chased a

product affk 2hfeholdOofBmeRigiRr am%saﬁénss Qédércfuh:e t@ﬁl@@k’&ﬁpl&t}@ﬂ%@ﬁ%ﬂ% bof the

provided to the seller may include a discount on a bid price

The benefﬁr%seﬁf QWleREin ?34901:%}&%%{/06 i &H@&f{:& of ﬂ%ﬂ%f Iy BQJuXulEIO the g?ér%tﬁgn

who has sol d the product first-rank product as“a result

240 vy chPPEREnERY PP e s PR R o Q@Wbl FE o B of an

second-rank product the third-r r aduct .E, fo rth-r

pr oduct A*’%%&eft ﬁ‘@’@ﬁf%ﬂ%’ﬁﬁ?%r@d t b%‘ gg Refhe aga_r POE&X?Q?) present
according to the co t est. ranks 5 shows a meb3|te managed
by an adV@hﬂFQQWQHP Hﬁﬁ@ﬁ?ﬁ@”@%F@éWxﬁﬁ@B$dﬂH@3ﬁ3)an exenpl ary

enbodi mrent of the present invention. shown in FIG 5, in an

exenpl ary embodirAdsatign ig pdichrthe berelif piawitier 8ﬁ0 pigtvisles fhigebenefirie e sexpder
inputs a search word_"| apt op” through the website, the receiver 210
may recei V¥ wibdeidgputbed aadaiil obrvel The advertisenment managi ng
server 200 may displ ay |nfornat|on related to the search word to the
sear cher 100 t hidugis ¢ tbleviibstiatieg anmethdd & wasdingtaienedinih racdpkeific 2p&atddn
t he adverti senent managi ng server 200 may extract five products from
| apt op PGepahtima340pusFEaBpani es in order of bid price and popul.arity.
The five products may be di splayed in the contest space 300 provided
by the contest Asphae@nphovicles i22Q. exthglaly ¥@bb&ReAPoPER FB3nb@vention, the

random y di splayed according to the input search word.

benefit may be differentially provided according to contest ranks. The contest ranks may be
determined in consideration of at least one of the number of links and sales records. In other
words, the contest ranks may be determined in consideration of the number of links or sales
records alone, or both of the two factors.

For example, when products A, B, C, D and E are present in the contest space 300
and the searcher 100 clicks the product D to generate a link, the contest rank of the product D
may be increased-. Also, when the searcher 100 clicks the product D to generate a link and
purchases the product D from a linked éite, the contest rank of the product D may be
increased.

When the product D is placed first as a result of the contest, the benefit provider 240
may provide a specific benefit to a clicker who has clicked the product D or a purchaser who
has purchased the product D.

Also, when the product D is placed first, the product B is placed second, the product

E 1s placed third, the product A is placed fourth, and the product C is placed fifth, the benefit



The adverti sement managi ng server 200 may i nformthe searcher 100 of
a contest proceeding tine through the website. Wen the contest is
held in a specific tinme slot, the advepgi senent managi ng server 200
may display the tine slot on the website (e.g., 14:00 - 22:00).

Al so, the advertisenent managi ng server 200 may provide the contest
ranks of propider 240inay diffeieniaily give 4 hepefiionthesearshad 60 804ed © thénaroduct D and
searcher 100 in real tine. This is intended to enable the searcher
100 to cl élektathd spuclehad® slaedodutiieriproduorsi Bar adainple, te enbfnabiitlert 140

be received. Laptop PCs Ato E present in the contest space 300
may be di sp} pyoeilleiaBd fredifdunkt cobort ©Xhe sdaEDBS100Whd BAL Rir€iatddeBe pRALID
on. 92 In an exenpl ary enbodi nent of the present invention,

when the geafrgheik 3QBugeh 8516 daRslne heles thBe SARMOP 1RCWRo. has bhidKaskS the
generated, and a website 500 selling the |aptop PC B nmay be accessed.

Wien the seang h?,rmé@&:oﬁg-?ﬁﬁtslﬁ'gdﬁclﬂ%mg%hgﬁﬁééggo%ﬁrtguﬂg Sw?‘]%glgg nvgﬂ&d%aé

purchases the |laptop PC B, t contest r e | aptop

i ncreased 2 f, NSt on t, .the benefijt
provi dor 0 o MEBELRE hEB AR oL P &Rl e i deno
and seller _of the.l.aptop PC B. n_t.hi.s ,. the searche

may be pr%@ipalécgfasv?ndt&heo I%&?%&%Sefﬂ%"{a&k PFP%%‘H%%&%S eﬁeﬁﬁ tf’ﬁheaseﬂrﬁé@']l:aﬁ who
whi ch he/she rchases odu fromanother site, and thus the
websi t e ni@;pggclﬂ%ﬁéa pr‘f’%i‘%u[i%&% T BOPhduct . Al so, a seller can
advertise a product_ through the contest space 300 and efficiently

| ead the sear cHEPDTHES: 115 #hrEcaplyyr epedbmentnef theuRresrmy dntangpmgthe benefit
effects and profit may increase. Meanwhi | e, a benefit provided
to the seldPEHer24DaayAee Bogas p benefistosglishertvew dops nof nathheser the wems Hiesly
when the contest space 300 is provided to the searcher 100 regardl ess
of a sear&q@emﬁﬁs@,liﬂgn Behvexampleetip henefit prelvelenddemey pevidemys Yaligooticdembn
together in the formof an advertisenent banner 400. For exanple, as
shown i n ®laGlicksr Wiarhag glackgd dwi mrodust B, the fipsimyniunodicat etllsé,ahd regpetipprPader
but can be exposed with the contest space 300 by supporting the

benefit. Ziemsparotiir a toGhaxafpr atinmngaplersgashsvaltiat tfer fred & edlitleerafho has
advertisenment of the advertiser through link information included in

t he adver glickeimptprdRoNBl th#Q8cond-rank profudind GRB®Ilat MecyBEN@bidy to a clicker
provi der 240 may provide a great benefit to the searcher 100 who has

clicked t{go Ra\eatitddIRIEBHudENBRKkhiARANRE-Jd&. advertiser or the

searcher 100 who has generated a |link of the advertisenent banner 400

and purchased @& B 8HGlad RBDArlchiUeae Sick&it invention, the benefit provider 240 may
provide a greater benefit to the searcher 100 who has clicked the advertisement banner 400 of
the advertiser or the searcher 100 who has generated a link of the advertisement banner 400
and purchased a product from a linked site than the searcher 100 who has clicked the items to
generate links.

Meanwhile, the benefit provider 240 may provide a benefit to a purchaser who has

purchased a product and also to a seller who has sold the product. The benefit provided to
the seller may include a discount on a bid price.

The benefit provider 240 may give a specific benefit only to a seller who has sold the

product D, the first-rank product as a result of the contest. In another exemplary



As descri bed above, it is possible to provide contest arrangenents
anmong a plurality of itens extracted in relation to a search word
according to an exenpl ary enbodi nent of Zihe present invention. 23

Al so, benefits are provided according to determ ned contest ranks,

and thus it is_possible to attract a searcher's attention. _
Meanwhi | e, e@Roditnges thedwneftitrretidern4d et diffesptidhpligribitag henefithe selfarg ef the
I's provided to the searcher according to an exenpl ary enbodi nent of

t he pr esentecopdreankiporiuctTBuibe thideagepodieE, feyfolrtvenk pydod A,madéedifth-rank
t he advertiser, and effective advertising is enabled It will be
appar ent tprotihcts{éamd:ll dsable prodddi® axcbrdinysd thearontsiscaniodi fi cati ons and
variations can be made in the present invention w thout departing

fromthe spirit RG. Scaps Ohvchdie nharyedl iyom adiBiBembdt hahabink 8de%kcbiaing
the present invention cover the nodifications and vari ations of this

i nvention &E%ﬁ#ﬁv%ﬂ%&ﬁ@ﬂ%mé g&nmeezﬁfaﬁpe of the .appended clains
and their equivalents. 24 WHAT 1S CLAIM

As shown 1n FIG. 5, in an exemplary embodlment of the present I';nvention, when the
searcher 100 inputs a search word “laptop™ through the website, the receiver 210 may receive -
the input search word.

The advertisement managing server 200 may display information related to the
search word to the searcher 100 through the website. In this case, the comntroller 270 of the
advertisement managing server 200 may extract five products from laptop PCs of various
companies m order of bid price and popularity. The five products may be displayed in the
contest space 300 provided by the contest space provider 220. The five laptop PCs may be
randomly displayed according to the input search word.

The advertisement managing server 200 may inform the searcher 100 of a contest
proceeding time through the website. When the contest is held in a specific time slot, the
advertisernent managing server 200 may display the time slot on the website (e.g., 14:00 —
22:00).

Also, the advertisement managing server 200 may provide the contest ranks of a
plurality of items in the contest space 300 to the searcher 100 in real time. This is intended
to enable the searcher 100 to click and purchase a product in consideration of a benefit fo be
received.

Laptop PCs A to E present in the contest space 300 may be displayed in the form of

text, icons, motion pictures, and so on.



. A nmethod of nanagi ng advertisenents, conprising: receiving,
at a receiver of an advertisenment nanagi ng server, a search word

i nput by a searcher; provi ding, & a contest space provider of
t he adverti senent managi ng server, a contest space to the searcher to

hol d t est | i f-advertisenent ite rel ate 0
he sear ch vor diand P RRRGERE eIk of AP SFostn BT re 80 & Fegere) Seects
it bl t I L,spl din the contest. space; .

i Spl ayt g S0IG TRO R8I GP BrLKS SHVARE (SR AeH fanaor P Vaiop TR
Sevo o g0 2 5B S, BEshaHB e R otk
managi ng server, contest ranks of the advertisenent itens in

consi der aPPEhasst the lapiep&iC Bf thej gertsst rank of theplepipp dith, mait be insreased.  Also,
controller of the advertisenent managi ng server, the contest ranks of

t he adver tihseiiniepiopelfs B winshide seatesthére; benefit proviglen 2#@limg, pratidaa specific
benefit provider of the advertisenent managi ng server, a benefit

cor r espondemedit toa ¢livkerdptrenavem et etiat @ste gk L Bnd provi di ng,

at an advertisenent provider of the advertisenent managi ng server, an

adverti sement dh g8 wasly &k tse@elier VP REHTHNGoPIEY xSth GRriOls BREHH SN 8hbaikn

the searcher wherein bid prices for the advertisenent itens are

equal i zedwh PcaSOMSHIBA LEYEReGRirchases a product from another site, and thus the website may
be useful for purchasing a product.  Also, a seller can advertise a product through the contest
space 300 and efficiently lead the searcher 100 to make a purchase, and thus advertising
effects and profit may increase.

Meanwhile, a benefit provided to the searcher 100 and a seller is supported by an
advertiser. Thus, when the contest space 300 is providc?d to the searcher 100 regardless of a
search word, an advertisement of the advertiser may be provided together in the form of an
advertisement banner 400. For example, as shown in FIG. 5, Martzzang.com is a company
unrelated to laptop PCs, but can be exposed with the contest space 300 by supporting the
benefift. The searcher 100 may also access a website related to an advertisement of the
advertiser through link information included in the advertisement banner 400.

In this case, the benefit provider 240 may provide a great benefit to the searcher 100
who has clicked the advertisement banner 400 of the advertiser or the searcher 100 who has
generated a link of the advertisement banner 400 and purchased a product from a linked site.

As described above, it is possible to provide contest arrangements among a plurality
of items extracted in relation to a search word according to an exemplary embodiment of the

present invention.



2. The nethod of claim1l1l, wherein the constant price is one of a

maxi mum bid price, a mnimumbid price and an average bid price.’

3. The nethod of claiml, wherein the quertisenent of the advertiser
is irrelevant to the search word, and i§ provided together with the
cont est space when the contest space provider provides the contest

space to the sealghdnefits are provided ddbSrdiR! BOGk:@hitehdioMels rWRETH NS is
benefit provider provides the benefit to the searcher clicking at

| east one REsitiBR ALYRE kiSGRPDhitd i8HT - 5. A server for

managi ng advertisenents, conprising: a receiver for receiving a
search word in mﬁ : e , : rovi der ﬁ r, ,
providing a coﬁ%%s Mg%h%%ﬁﬁggﬁﬁgagéggg%@%%F%P%%§88§°{%%g%% %é%?“gﬁ%ﬂa>
a plurality of advertisement ite rel ated t hﬁ%search wor. d aggﬂ
el ud ng 19 FEHRY SRALETOR Ehex oY TUBHERET oF dfs PRre" SFYGl Candous e
di splayed in the contest space;
phay searcher may%ave a goonmage of the advertiser, and effective advertising is enabled.
It will be apparent to those skilled in the art that various modifications and variations
can be made in the present invention without departing from the spirit or scope of the
invention. Thus, it is intended that the present invention cover the modifications and

variations of this invention provided they come within the scope of the appended claims and

their equivalents.



a contest rank determ ner for determ ning contest ranks of the
advertisenent itens in consideration of a nunber of |inks; a benefit
provi der for providing a benefit corrgiponding to the determ ned

cont est ranks; an advertisenent” provi der for providing an
advertisement of an advertiser supporting provision of the benefit to
t he sea ; dat abase for storing data about the
advertiggﬁgﬁ{ﬁﬁ§%ﬁgwgg% content of the advertisenent of the
advertiser; and a controller for displaying the advertisenent

items in the ¢ ntgﬁtds?ace nanqﬁn%é% for Froviding t he contest ranks
of the adver ti- $eRERPd of Br3EagipS ¢ e T8ROI R Sr control | ng the
recei ver, theceihgsit s5Ro& Cerli QN AQErtiséentGRHaBRI seARK ARhRhMA8Ninput by
the benefit provider, the advertisenent providér, and t he database

overal | a§#fselin bid prices for the advertisenent itens are equalized

as a const ant, pr:46e. 6 . e ' 1,1 ot
constant pri clJeIE}\lr,ﬁsi{:n he t of C%mﬁ%xslprerlgérﬁ%?ﬁ&%r P%ge ghﬁé&rﬁe%ue%%%ﬁgﬁgcg%éﬁﬂ a
an aver agsgesbisgaqer tccthe searcher to HoldTheosestvanond acplarahtyb pf wheergsemdnh étems

advertis t og the adver isgr. is.irrelevant to tﬂe search word, and
s o ovi S e gbersel Vi ARS daribaie S meion e BRG] atea® e
provi deginflanédiely difigayednh @ coafacspat® t he searcher.
displaying, at a controller of the advertisement managing server, the advertisement
items in the contest space randomly;
determining, at a contest rank determiner of the advertisement managing server,
contest ranks of the advertisement items in consideration of a number of links;
providing, at the controller of the advertisement managing server, the contest ranks
of the advertisement items to the searcher;
providing, at a benefit provider of the advertisement managing server, a benefit
corresponding to the determined contest ranks; and
providing, at an advertisement provider of the advertisement managing server, an
advertisement of an advertiser supporting provision of the benefit to the searcher

wherein bid prices for the advertisement items are equalized as a constant price.

2. The method of claim 1, wherein the constant price is one of a maximum bid price,

a minimum bid price and an average bid price.

3. The method of claim 1, wherein the advertisement of the advertiser is irrelevant to
the search word, and is provided together with the contest space when the contest space

provider provides the contest space to the searcher.

4. The method of claim 1, wherein the benefit provider provides the benefit to the

searcher clicking at least one of the advertisement items.

5. A server for managing advertisements, comprising:
a receiver for receiving a search word input by a searcher;

a contest space provider for providing a contest space to the searcher to hold a



8. The method of claim5, wherein the benefit provider provides the
benefit to the searcher clicking at |east one of the adverti senent

itens.
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contest among a plurality of advertisement items related to the search word and including link
information the advertisement items are simultaneously displayed in the contest space;

a contest rank determiner for determining contest ranks of the advertisement items in
consideration of a number of links;

a benefit provider for providing a benefit corresponding to the determined contest
ranks;

an advertisement provider for providing an advertisement of an advertiser supporting
provision of the benefit to the searcher;

a database for storing data about the advertisement items and content of the
advertisement of the advertiser; and

a controller for displaying the advertisement items in the contest space randomly, for
providing the contest ranks of the advertisement items to the searcher and for controlling the
receiver, the contest space provider, the contest rank determiner, the benefit provider, the
advertisement provider, and the database overall

wherein bid prices for the advertisement items are equalized as a constant price.

6. The server of claim 5, wherein the constant price is one of a maximum bid price, a

minimum bid price and an average bid price.

7. The server of claim 5, wherein the advertisement of the advertiser is irrelevant to
the search word, and is provided together with the contest space when the contest space

provider provides the contest space to the searcher.

8. The method of claim 5, wherein the benefit provider provides the benefit to the

searcher clicking at least one of the advertisement items.



