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Cr 0ss- Refwoenow 7t Rel at ed Applications This application ecaiuss2gmssority to
t he provisional application 60/277,651, filed on March 22, 2001, and

provi si onal application 60/322,454, filed on Septenber 17, 2001 both which
are incorporated by reference in their entirety herein. Field of Invention
The invention is in the areas of electronic mail (email) systens, email -
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email and online marketing. It includes systenms and nmethods for a

self-c b e ' t\amy; t he access, routing, delivery and the
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di spl ayi ng procedures. The invention's email systemcan be seen as a
"propr i eingetporasedhby refgrencein theirentirethefgin. enmi | transport system where
additional proprietary standards and code sets are used to distinguish and
to pragvide ecl. handling for its emails fromthe general emails. The
emil%%ng met hods will be wused for a variety of types of emails
- such ag opt-in or.permnssign-based emsils.in order to route themto
Cheir T odPBERUDN o e freatiat FleRRoR el QPRAILy YAtk ESS e Aaghs | on ¢ o
the CUr hRfPing 'mhappingQn lap ndRigh @fiFalsd the afiABof MtathétladVeii@nttnts st one ot her
| ayer or level' of pre- determned identification and handling neans and

st andar dmarkstingeen t he sender and the destination email client, other than
the target recipient's emai|l address. The standards, code sets and the
destination f&)l dbs can he, p ort;et ary to the system provi der.
Addi t i A ot Ped 8% of such standards, code sets and

destination. fol ders can be deemed to be . ) )
The invention proviges t%r a var?ety of systems and methods for email and online marketing.

It includes systems and methods for a self-contained email system where the access, routing,
delivery and the display of email are completely controlled and blocked to un-authorized
emails and users. It implements distinguishing system for individual email and/or their
senders based on pre-determined standards, and code sets. It will enable the delivery of such
email through special routing and displaying procedures. The invention’s email system can
be seen as a “proprietary” email system over Internet email transport system, where
additional proprietary standards and code sets are used to distinguish and to provide special
handling for its emails from the general emails. The email distinguishing methods will be
used for a variety of types of emails - such as opt-in or permission-based emails in order to
route them to their respective “opt-in” destination folders or interfaces. In addition to the
current art’s routing methods, its emails will have at least one otlier layer or level of pre-
determined identification and handling means and standards, between the sender and the
destination email client, other than the target recipient’s email address. The standards, code
sets and the destination folders can be proprietary to the system provider. Additionally, the
unauthorized use of such standards, code sets and destination folders can be deemed to be

trespassing and theft of services.



trespassing and theft of services. 1 WO 02/077768 PCT/ US02/ 08832 The
invention's enmail address appendi ng, nmapping nmethods and systens include
data nmeryoOngoanes mappi ng bet ween the traditional direct marksvi/esgsnail
denogr aphi ¢ dat abases and custoner lists with the subscriber databases of
emai |l and Internet service providers (collectively ISP). It wll also
allow the "reverse" mappi ng and appending of nultiple denographic profiles
and values to the subscribers of the | SPs by using denographic lists (aka

direct marketing or direct mail lists). Also, the invention provides a
"graphi c-banner style email" display to be used in place of the current
art "text based email" header. It wll enable colors, pictures, rich texts

and i magdhe irventid’ débgil addeeks appendingy mappingmethpdbend sypleasendledt data har dwar e
or software, or a conbl ation, of | deal |y, the, invention
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f ashi on. (dkd@ireetomapkétidig dpdirectanail isty)r ef er abl y stored on a storage nedia or
device (e.g., ROMor magnetic diskette) readable by a general or special
pur pose programmabl e conputer. The inventive system may al so be cagnsidered
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to operafe ina sp eC| 1 C an redefined manner’to performth tions
descri bebe digplayed. A nunber of enbodi nents of the present invention have
been described. Nevertheless, it will be understood that various
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not to b fdeally, the invention is implemented in programs executed on programmable computers,
each comprising a processor, a data storage system (including volatile and non-volatile
memory and/or storage elements), and at least one input device, and one output device.
Program code is applied to input data to perform the functions described and generate output
information. The output information is applied to one or more output devices, in known

fashion.

Such computer program is preferably stored on a storage media or device (e.g., ROM or
magnetic diskette) readable by a general or special purpose programmable computer. The
inventive system may also be considered to be implemented as a computer-readable storage
" medium, configured with a computer program, where the storage medium so configured
causes a computer to operate in a specific and predefined manner to perform the functions

describzad herein.

A number of embodiments of the present invention have been described. Nevertheless, it will
be understood that various modifications may be made without departing from the spirit and
scope of the invention. Accordingly, it is to be understood that the invention is not to be

limited by the specific illustrated embodiments.



limted by the specific illustrated enbodi nents. 2 WD 02/ 077768

PCT/ US02/ 08832 The invention disclosure is organized in segnents, the
reader cawmoapprEes ate that the sone of the nethods and systass2/qmssyi ded in
their respective segnents can be stand al one or used together. Background
of Electronic Mail Systenms and Methods Inmagine if all the daily postal mai
was aggregated and delivered to the recipient in "single envelope" - i.e.
where the personal correspondences, bills, subscriptions, junk mail - was
not separately packages but in a single aggregate envel ope addressed
personally to the recipient. Anong others problens, it would be a great

i nconveni ence to sort the various mails and the recipient may feel a

great er THE RR¥RIUNSISRosuFoidaRized tkse@iehts, the réadéedan apprecigelthiat e sdimegife
emai | |nbox system and the open_ deljvery platform(to anyone w th the

reci pi enthesnethiefisasd pystems prpwided in their f%p%ctwg ﬁw@tw&ea}f@ along gr psedy ent

arts prow’ gt‘ﬂ pl ocking, filtering or guarding the existing delivery channels
and the §&stination email folder. | nstead, the invention creates "defacto"
separate delivery channel (s) and destination folder(s) that are by default
cont r ol | Backaeaedf Blietronie MaibSybtemeayel Mdthods it  provi des control over what
"can't be controlled" (e.g. "spani) by controlling what can be controlled,
i.e. they ﬂ%&é&a@fth&&ﬂy pb&all hailWhagr@Rtirand dbliveréd @ithe Akcipient AMBirgle
Filterin | ters scan i ncomng nmessages using specified criteria
(specifi ed/elvpeyou? whera hepeiserdl P?"?ﬁ@@ﬁdﬁlﬁ?sngl lg.csubsstiptians; jusk smaik rowasznot

e
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used carel essly, so tread carefu n of the sort o i ng one
can acc@ﬁ’@?‘?”éﬁ‘aﬁ ¢elg gf‘?aFeLrérfcé’“V?“r‘@ycF (grof'b\%FHﬂ%‘l 'ﬁgl ?’L’Jﬁf’va@ﬂn © [Tt f)‘Bﬁlt  hr gugh
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Li zard. The Lizard tags suspected spam email ‘with special additional
emai | - hesimgastogbist ‘biaglewovalepe easi |y notice themand filter accordingly."
Source: http://ww. dnai.com hel pdesk/ mai | andnews/emai |l filtering!.

The current arts provide blocking, filtering or guarding the existing delivery channels and the
destination email folder. Instead, the invention creates “defacto” separate delivery channel(s)
and destination folder(s) that are by default controlled access, delivery and usage. Thus 1t
provides control over what “can’t be controlled” (e.g. “spam”) by controlling what can be

controlled, i.e. the emails of the “legitimate” senders.

A current art. “Email Filtering: Email filters scan incoming messages using specified criteria
(specified by you), automatically performing various actions such as sorting your email into
different folders, forwarding particular messages on to your friends, and more. A word of
warning: Email filters are powerful tools if implemented properly -- and an easy way to lose
email if used carelessly, so tread carefully! As an example of the sort of thing one can
accomplish using filters, the following instructions walk you through setting up filters to
catch email tagged as spam by our Email Delivery Lizard. The Lizard tags suspected spam

email with special additional email-headers so that we can easily notice them and filter

accordingly.” Source: http://www.dnai.com/helpdesk/mailandnews/email_filtering/.

Still other current arts are:



Still other current arts are: 3 WD 02/077768 PCT/US02/08832 United States
Patent - 6,167,435. "Double opt-in.TM nethod and system for verifying
subscri ptwong/otoes nf or mati on di stribution services." "WeRCa/usobesssi pti on
request for a particular subscriber address is received, a unique token
associated wth the address is generated and a verification nessage
containing the token is sent to the designat ed subscription e-nmail
address.” United States Patent - 6 052, 709. "Apparatus and net hod for
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t o a destubseription eemaikaddréssAddi ti onal related i nformati on excerpted froma
wwmw. busi nessweek. com series on email, March 18, 2002: "NO TRI CKS. Spam and

porn mail are_al so under | easi ng attack l.egi tinate mai |, marketers.
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character that can serve as a unique identifier. The newrule is aipned at
scr eeni ngarmurs semmbbc smalmeéwe@stm oEfles tp iasurg thgifinclpgipn PR lasgeyicaly elestioBlfi es to
|dent|fy‘ﬂnﬁ fr(gate..z hs "“And it goes beyond conpani es enforcing
policies ulr npoyeesm box to be enptied after a set
period of tine. Rat her, bu5| nesses are now | ooking to software that can

al | ow USEhfied Stafl8 Pa@REL € 19BVEY aThd srestat mvaktionproviddsabdystemand mkthddbfor can
W pe out the rest of their e-nail after a gertain period. Likew se, e-mail

mar ket er §lteing ynseligited elestrenic spWMEEdl :Me8538€S." of | egiti mate operations t hat
will keep spammers -- theoretically, at |east - out of nuch of

United States Patent - 6,112,227, “A method is provided for preventing the delivery of

unwanted email messages to a destination client.”

Additional related information excerpted from a www.businessweek.com series on email,

March 18, 2002:

“NO TRICKS. Spam and porn mail are also under increasing attack by legitimate e-mail
marketers. The Direct Marketing Assn., an industry trade group, adopted new rules in late
January that require all marketing e-mail to contain a special character that can serve as a
unique identifier. The new rule is aimed at screening out spammers and creating an easy way

for receiving companies to identify legitimate e-mail.”

“And it goes beyond companies enforcing policies that require an employee's in-box to be
emptied after a set period of time. Rather, businesses are now looking to software that can
allow users to designate several folders as untouchable -- and that can wipe out the rest of
their e-mail after a certain period. Likewise, e-mail marketers are looking to create registries
of legitimate operations that will keep spammers -- theoretically, at least — out of much of

the U.S. e-mail system.”



the U S e-mail system"™ 4 WO 02/077768 PCT/US02/08832 "...But whether the
problemis junk or volune, the result is the sanme: Mdire and nore, people

li ke -- wWNOogetmesrore than 100 e-nmil nessages each day - PCarusor/essdng out
even pitches they mght want to see, from conpanies that asked permni ssion
to send themmil." "ROBUST GROMH. "It's an issue we as an industry need

to deal with," says Mchael Mayor, president and COO of |eading e-nail
mar keti ng-1ist provider NetCreations. "Making your message stand out anong
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nore of a challen Tt y going to get worse. Jupiter Media Metrix
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2006, it expects that. nunber to t.0 00." "F ,,,vvho are on the
front | |’??la-g>i’|?r‘i"af‘ht8 sﬁ%ttqolnéc%%ﬁ"h?tt ﬁg?ﬁd pteﬂféls%'gn 05333@16& %lhl gher. An ISP
with 1 million custoners will lose nore than $6 million annually in
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replace those it |oses, according to a report from nmarket researcher
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"Ther e' smsREdmaRe 0Na tillengs. i sm over the long run. Ferris of Ferris
Research says five years down the road, a key weapon in the war on spam

could be digital signatures. These . electronic passports verify that the
message IBuOnE geingde getrivorse Jupitern Medip Metin qsﬂ@aﬁﬁé%éﬁqlﬂgenﬁb%g@eéﬂéﬁ?s it's

from Sog)ﬂ {pa&%&@%geg h{“?bdlahﬁ] %(gslre ’Jggmpﬁ'ﬁgh‘%ﬁef égggmrlagw)ns and savvy

users accep fro out a digital signature: "People
with a good reason to contact ne should be able to identify thensel ves,"
he says.“For ISEY)Whoase ovthe froneline mmhe/%mld”agairissspaheﬂm qostslaaebdvyn highiers hanor abl e

person."" End of excer t her een. make | aws
so that BFetih br@@@nﬁvﬁeﬂgmﬁ&m g’af‘g% Bfﬂ“ef’t“ﬁ“%llys'ﬂé%" ‘{‘J'Fé% es of
I nf or mat gﬁbr | cButnad m&ae&cmﬁﬁ&racqlﬂﬁnéﬁ Eostsne réﬁla@&hwasabseﬁl dceérding télat hough
new gui defi nes and regul ations nmay be created, it seems that it is
i mpossi b19¥99treport from market researcher Gartner. Add to that $500,000 for new hardware,

software, and personnel dedicated to the war against spam. According to a 2001 European

Union study, Spam’s costs now total about $8.6 billion a year worldwide.”

“There's some reason for optimism over the long run. Ferris of Ferris Research says five
years down the road, a key weapon in the war on spam could be digital signatures. These
electronic passports verify that the message you're receiving is actually from the person the
message says it's from. Sooner rather than later, Ferris predicts, corporations and savvy users
won't accept mail from senders without a digital signature: "People with a good reason to
contact me should be able to identify themselves," he says. "If someone won't tell me who he

is, he's probably a dishonorable person."” End of excerpts.

Also, there have been. .. “attempts to make laws so that every piece of spam would have to
contain a specific pieces of information in the message header identifying it as unsolicited”.
Although new guidelines and regulations may be created, it seems that it is impossible to

prevent unsolicited commercial bulk email or force the use of spam identifiers.

™~



prevent unsolicited commercial bulk email or force the use of spam
identifiers, 5 WO 02/077768 PCT/ US02/ 08832 O her proposed sol utions
suggest wse0e7i7éentifiers to tag emails. Exanpl es are ar rceluss2/ogssbl i shed
in Direct Marketing News Aug. 16, 2001 - a marketer, "called for a
consortiumof e-mail newsletter publishers and nessagi ng service providers
to open a dialog with Hotmail, Yahoo and ACL to work on a way to

di stingui sh between unwanted bulk nmail and opt-in newsletters. The
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gi ven perubssdabas ifittoxegl’ectronic contact” - it did not nention how these
emai| addresses wll be acquired, since to date, one can argue that the

act of voluntarily offerjng an il address S giving permssion for its
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often |ac accurate street addresses. T i nvent | i nclu ese
sol ut i ongo contiaig aspedial charectetthat qan serve as g usigperidantifiat cEhe meamt fubmis hhedleats and
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address was giving permission for its use, further mapping of the businesses’ customer names

and addresses list to an opt-in email list is not very reliable and the opt-in email lists often

lack accurate street addresses. The invention includes these solutions and goes further by

providing separate destination folders and being able to distinguish and handle emails based

on specific subjects, categories and senders. The invention also includes method for

encrypting and authenticating the code set, tags and other such distinguishing means in order

to prevent or reduce the likelihood of non-authorized use of its standards and code set.

Some of the problems solved by the invention include addressing the growing volume of
general emails and providing for systems and methods for distinguishing and separating
certain emails and its senders from general email. Another problem solved is proposing use
of such system to route un-solicited commercial bulk email (“spam”) or also known as direct

solicitation emails, from “legitimate” advertisers to special designated destination folders.

It is an objective of the invention to provide method and systems for unique code set or

standards for email system, to be used between the originator and the destination delivery



of such systemto route un-solicited comrercial bulk email ("spanm) or also
known as direct solicitation emails, from"legitimte" advertisers to
speci al dweiognat7esl destination folders. It is an objectivecofusbhesssnventi on
to provide nethod and systens for unique code set or standards for enail
system to be used between the originator and the destination delivery 6
WO 02/ 077768 PCT/ US02/ 08832 service in order to recognize and specially
handl e certain emails and senders distinct from other general enail not
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emai | s bathetlgenerad eaill abusiigsadh sody secind seadegier i es or any ot her properties
- to be used between the originators of email and destination email
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It is an objective of the invention to provide system and nethod for
multiple | evel s of code set, tagging or coding systens in order to

provi si ol if ar objectiae jofthg invention tor provide methodrand laystemsfod creatingand inssatinghg  of
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i's an objoutihg wespetiak destinatioadolders t o provide nethod and systens, for the
invention's user folders and interfaces to be located, including, in the
emai|l client nenu bar, browser bar, on the subscriber's home or portal
page; i fItdnan ehiecting of thednxeatigntosprayidermethod gad systerpnior an email sirstem oyarogr am
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and standards.

It is an objective of the invention to provide system and method for multiple levels of code
set, tagging or coding systems in order to provision for a variety of instructions for the

handling and routing of the emails.

It is an objective of the invention to provide method and systems for subject, category or

sender specific destination folders.

It is an objective of the invention to provide method and systems, for the invention’s user
folders and interfaces to be located, including, in the email client menu bar, browser bar, on
the subscriber’s home or portal page; if on the interactive TV systems - then on the electronic
program guide screen, email client screen, accessible from a dedicated key on the remote

control; also to include wireless email and Internet access devices.

It is an object of the invention for system and method to have a separate receiving and

displaying folder or interface for opted-in and permission-based emails using its code set.



control; also to include wireless email and Internet access devices. It is
an object of the invention for system and nethod to have a separate

recei vi ngvand/o7dsspl ayi ng fol der or interface for opted-i RCEU$02/08832

per m ssi on-based emails using its code set. 7 WD 02/077768 PCT/ US02/ 08832
It is an object of the invention for system and nethod to have a separate
receiving and displaying folder or interface for unsolicited (or direct
solicitation) conmercial broadcasted or targeted enmils using its code

set. It i ieqt, of i o)) f t, ve its
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| ocal and web email, cljents, portal pages, etc. However, an end user can
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non- bul ksep’éﬂi?ély fRtdllshe Idvehtfondddppliestioabj ective of this invention to use
copyrighting protection for the viewable code set, codes and tags that are
inserted in the emai|l body in order that a non-authorized copier and user
of such &dsien elgect\if the ipeentian foray stemaind aiethasifor @ dentinatipsfolder that wilhes: ther
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It is another objective of this invention to use copyrighting protection for the viewable code
set, codes and tags that are inserted in the email body in order that a non-authorized copier

and user of such code set will be in violation of copyright laws.

It is another objective of this invention to use authentication and/or encryption systems in

order to further differentiate and protect its code set or standards from unauthorized use.

Above and other objectives are disclosed in this document. These and other objects of the
invention will be apparent to those skilled in the art from the following detailed description

of the invention, the accompanying drawings and the appended claims.

Background of Online Target and Direct e-Mailing/Marketing

There are a variety of service and solutions, offline and online used by businesses to direct
market to the public. Among these the traditional direct marketing channels and its
demographic (direct marketing/mail) databases are most used and depended upon by small to
large businesses. Direct marketing via the email channel requires, the acquisition or

appending of email addresses — currently these are acquired in a one by one process. The
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depended wpaonobyesnal | to | arge businesses. Direct marketrcmgisoyessshe enai l
channel requires, the acquisition or appending of email addresses -
currently these are acquired in a one by one process. The 8 WD 02/ 077768
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Dermogr apgjiginkiaistsources. These specialty lists are acquired from trade directories, governmental
sources, and proprietary sources. They sell this data to businesses so that companies can
build a complete view of their customers and prospects. These also can be sorted by Standard
Industrial Classification (SIC) codes. Strict privacy standards need to be adhered to by these
companies (and all companies accumulating data) to stay compliant with local and federal
laws protecting the privacy of consumers. Generally, list brokers compile the lists from their

owners and make them available to potential users of such lists on a one-time rental basis.
Some of the Sources for Demographic Data:

“MAIL ORDER, CREDIT CARDS AND MAGAZINES. A custumer of one mail order
company is likely to receive offers from other companies. Many mail order firms "rent" their
mailing list to other businesses. Credit card companies also rent their mailing lists, as do
magazines. So, a subscriber to a cooking magazine may find themselves receiving mail order

catalogs for kitchen supplies and food specialties.



"MAI L, ORDER, CREDI T CARDS AND MAGAZI NES. A custoner of one mail order
conpany is likely to receive offers from other conpanies. Many mail order
firms "rew0'o20fmess mailing |ist to other businesses. Cre@cCtr/usaz/eBsspnpani es
also rent their mailing lists, as do nmgazines. So, a subscriber to a
cooki ng magazi ne may find thensel ves receiving nmail order catal ogs for
kitchen supplies and food specialties. 9 WO 02/ 077768 PCT/ US02/ 08832
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"pre- approved credit card offers in the nmil RS AND_ADVERTI SI NG

SUPPLENVEWirS imcamesoxar S40.0R0 g e cresit cardsgnd pay @G"If’Y iqn tpe [f HeonsudRLt s of
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addr esse r esi usudl ontain ads for |ocal businesses |ike
pi zza pamhidrs and auto repair services." Etc. The traditional dem)graphl C
data lists are offered on the fol | owi ng types forms: 3 X 5 cards, 4

Cheshi B d BBS/ E tt Gal |
Tamer " Fi1o0BRE AN ARNVERBIING. SOP PO ER TR i o Eommahivns g‘?@‘)&!@( cost
per thougand)e thﬁ{)acﬁ&ﬁ Qf RN ik Y ﬂ)@ﬂ?th‘d?ﬁfé detietdd tb%hllﬂﬁﬁé%@:acﬂéém Ghey are

sel ections, e category,” by gender, title, ieogr aphi cs, e,
i s generaddressaiai”teaident” and amlly contain ade fardocal businesses glke oirpa ml%amtg
reportedhx costs $50 L§t$11 to separately acquire an email address. Wt hout
the emmi$Ut0 5haY &Ly, %raditional denogr aphi ¢ dat abase cannot be used for
online marketing. The current ways to acquire emil addresses are

gener al | ¥hd f4dascHAl Qdthodraphid dNLNsts akl offerddasiaitle fd]b&l‘kﬁgedypes fohas 6 x1& tirds/s
acquire the emnil addresses by a manual process, usi &glﬁfi)shnt ed_mailers, or

si gn up -anp§heshire; Barcoden BBAGMail, S1hBewm, Diskette frallerqy P Magiggs. enmi |
Presort. A rate for usage/rental of a list might be $75 CPM (cost per thousand); or $150 CPM

for one year unlimited usage. Further selections, within the category, by gender, title,

geographics, age, etc. is generally available at additional costs. (Dunhills.com).

Also it reportedly costs $.50 to $11 to separately acquire an email address. Without the email
address, the traditional demographic database cannot be used for online marketing. The
current ways to acquire email addresses are generally through opt-in or permission—based
channels. These methods acquire the email addresses by a manual process, using printed
mailers, or sign up areas online. Another drawback of such acquisition is that, email
addresses in general are subject to more frequent changes. On the other hand the subscriber
databases of the Internet service providers are 100% accurate and “freely pre-appended” to
the names and addresses database of the subscribers or customer of the email and Internet

service providers.

Other than location demographic, the email and the Internet service providers do not have the
other demographic values of their subscribers — such as age, economic, psychographics, etc.

The one common element in their data fields that will allow these databases to be merged and
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addresses in general are subject to nore frequent changes. On the other
hand t he subscri ber databases of the Internet service providers are 100%
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t he subscribers or custoner of the email and Internet service providers.
O her than | ocation denographic, the enmail and the Internet service

provi ders do not have the other denographic values of their subscribers -
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| nt er net %’3‘?57?@%‘: ggﬂg‘?ﬁsfﬁf@ ‘%ﬂ“‘gwaﬁﬁhea'é%ﬁ)’8%&'%%8@%‘?"%’33‘553885@@;,%3(33 pecial |y
for suchasaSed@y non-related entities for purpose of direct marketing and
further on conputer systens with automated processes. To date, the

busi nesses, advertisers and the marketers in the Internet industry have
f ocused dhe myentorismgt aware of apyrustesbart that makesuseghdatahase(ph ofispbsgribers of

SO : ; o
B e e e i
current pichsgé bphomrelaghemitics Eargueposé of disrt marketing andofurther oni snpuerbased -

woul d have prevent them,from usi sugh. Therefore for t "present art"
i ndust r y SYStems WiHhaytomafad gg%cggse%é[%gd%&etbhxémpg% éfivq"t's%%“dtqﬁ% $g t he

the Internet industry have focused on acquiring email addresses only through the opt-in or
permission-basis. Thus they had “no need” for any subscriber database mapping systems,
because even if the email addresses were appended, the current proscription against usage of
non — opt-in or permission-based — would have prevent them from using such. Therefore for
the “present art” industry, the email addresses were not the issue, it was the obtaining the
permission, and thus they use a “manual” and itemized acquisition and appending process for
each email address. The invention reverses the opt-in process, that’s why the invention

presumes to be able to use this method to “automatically” append electronic email addresses.

Also, assuming the email and Internet access services may provide mapping to their
subscriber databases, it is extremely unlikely that they will allow the advertiser or even an
intermediary broker to access to the actual email addresses. The email addresses would be
too easy to copy and be absconded. Therefore the invention provides methods for the Email
and Internet service providers to completely secure or guard their subscriber email addresses

and yet allow matching and targeted delivery.
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perm ssion, and thus they use a "manual"” and item zed acquisition and
appendi ng process for each email address. The invention reverses the
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segment sg h@? r§ 6(@9'1'1‘@ lﬂcd'i\?ﬁf%aémgétbf?ﬂe éé@dgmbt&m apﬂfc%lﬂe?glte% MBSHRer S”

(52,850 1 targets ohn sons Architecture Book
Buyers" déiﬁqgtamuc valmwmfohlah ll!etabgde&)llt Cither agtscagﬁrdnpmcz:e Ub@mnigopxpmpc val ues are

a second deno c.val ue of S def,au Qther arts are the
nore rec eﬁf“ SS9} tbag‘ﬁi lbsirsw %Fﬁ‘? ﬁs%%{‘ézﬁ" ?‘T"X?%a% ?*‘Zeﬁ%‘ss ﬁrgtsétﬂfse and t he
denogr ap&ibStaftdl FARE sanse Althe ﬁ'@dltlb‘lﬂll listy b)&%ﬁd‘th&t&hétbadtdfehésﬁii&asaﬁorfahﬁidresses

traditional |ist, except that |nstead of fhe names, port alddresses and

t el ephon#diglepkans "&f"bt’ﬁé’fthfdf‘@ﬁ"éﬂb‘&lssa“ emaibaddress isprpwided i1, c doPt These
| d d h th
I sts O%Jﬁg;all : Oﬁﬁglnhlﬁebﬁ)\ﬂeadhﬁéséggat ala?e'aqwﬁfiﬂk %ﬁﬁ d@esReEiTeed w th the

enmai | eSS0 enogr ap aval l'e t roug the opt-in or
per mi ssi dumdmmhdb datz s wrilebln thyougtethe opbinye permistomsbixed iistis wan beseehbybgener al | y

are voluntari rovi ded inf ITB.tI Al so k. conlyl a NRyto
enter th®BPIe§ Lé&p’) it eylgsfpgrlaﬂ&ﬁewl(rgardy quvb&/e?dgtagfm%Ho"t %lﬁo b@\ﬁ?%? e. Then
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Ent er t ai $isax themp ¢ade based ofteripgs. Each listing is placed by categories such as: Auto and
Transportation, Beauty and Fitness, Entertainment and Leisure, etc.

Still another art is the US Patent - 6,070,147 — “Customer identification and marketing

analysis systems”, where - “Rather than using privately-issued loyalty marketing program
cards, (it) uses a government identification card that the vast majority of the population has

with them at all times.”

Still another current art for online direct marketing and delivery channels is: United States

Patent - 6,167,435. “Double opt-in™ method and system for verifying subscriptions to

" L

information distribution services.” “When a subscription request for a particular subscriber
address is received, a unique token associated with the address is generated and a verification
message containing the token is sent to the designated subscription e-mail address.” Another
current art is United States Patent - 5796395. “System for publishing and searching interests

of individuals”.
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Still another art is the US Patent - 6.070.147 - "Custoner identification
and marketing analysis systens", where - "Rather than using

privat el ywpaguoedes oyal ty marketing program cards, (it) u®PeI/Boyessr nnment
identification card that the vast majority of the population has wth them
at all times.” Still another current art for online direct marketing and
delivery channels is: United States Patent - 6,167,435. "Double opt-inTM
met hod and systen1for verifying subscriptions to information distribution
services' "

address P&l Pg%tgff\félaf egt?\gﬁ :]HL'E‘ﬁg gFa&ng%Pegg éB BY %?f'g?i p%—b%—t—hgé—asgl? eérrese%

gener at e¢hvaibriis ¥y étbmGad nRfhodTesmatfg eaniilabaded Onttheretiplent's piyysiant to the
desi gnat ed subscription e-mail address.” Another current art is United

States Paddsess. Thesyswapmeludesan cmat server et contaifly adeéebasethatmang Phwsietl est s of
I ndi vi du »US02/ 08832 Still another current art,

Uni ted ?&(ﬁesse%%te\éﬁ?@ip%g%ca J;%I,_ 20020002590. "The present invention is
a system and nethod for routing e-nails based on the recipient's physical
address. The systemincludes an e-nail server that contains a database that
maps physical addresses to e-nmail addresses of users.” It is an objective
of the invention to provide for a system and net hod that nmatches a nanes

and addr Bdsamobjpaive of thedpyratiap ke zrowés oy §yptem ang mgthodyhatpatehes dages her or
t d t
cause t nandR{dRaandn B adnBhrdphE\achBERI ond 6f MbRBUBLAKKT BabRelT 0P 10

obj ect i vdatatfaséshef Emaikartdi Ioterned sgpviow prwideos inaprdar$¢ eamsathd debivérp of émallstthe

upl oadi ng of nmes and, addr esses |ist to database containing the

subscri b ?@85‘@6‘6%?“"0‘? WESEmai| and Internet service providers, to
provi de the automated mat chi ng and mappi ng, then providing the outputting

and the p&s Bﬁectivk of theafivédBibf & pr»se.deffortam@sﬂeﬂ;Vaﬁsatmaﬁbd for MeQpldadinkdf 2
system and net where a user uploads or” selects and existing nanes and

addr essesaméssand afldrgsses listde database containingthe subserben databasefskof the Bmailiapdr
dat abas ein%ém t se}v?c% pl?g? dJers a:B%rAJ‘&e%E' %toﬁlg{eﬁ 'n?a"?ch% ﬁlﬂddrﬁz;pirmé %ﬂ p%\ﬁdlﬁé’ stemto

the outputting and the results.

It is an objective of the invention to provide for a system and method where a user uploads or
selects and existing names and addresses list, then selects one or more of the available
subscriber database(s) of the Email and Internet service providers, then the system to
automatically batch or send the names and addresses list to the selected provider(s), then

complete the mapping the outputting and then returning such result to the user.

Above and other objectives are disclosed in this document. These and other objects of the
invention will be apparent to those skilled in the art from the following detailed description

of the invention, the accompanying drawings and the appended claims.

Summary of Electronic Mail Methods and Systems

In order to propose some order and management to the current email system, the invention
will create differentiation to its emails by providing unique standards and code sets and
identifying methods used between cooperating senders and the destination email systems.
The code set can provide a variety of information to the system. Such as that it is carrying

such a code set, so as to distinguish from those that are not, then the subject or the category
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automatically batch or send the nanes and addresses list to the sel ected
provider(s), then conplete the mapping the outputting and then returning
such resuww0D o077 user. Above and ot her objectives are diPSTIussBBssn t hi s
docunent. These and ot her objects of the invention will be apparent to
those skilled in the art fromthe follow ng detail ed description of the
I nvention, the acconpanying drawi ngs and the appended cl ai ns. Summary of
El ectronic Mail Methods and Systems In order to propose sonme order and
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or handl gl ipedestikigioafsldemsl s st andards and rules, such as to their

respective destination, subj ect specific folders. Non-authorized or non-
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the reciprocal recognition and hand systenms. A varlet% of net hods and

syst ens filkersiyeutgescand idsntifiprs of the spegial e ﬁlbéiﬂ'@gaﬁﬁﬂh coferset; ppgfusthgra ¢ he
i al t hods and
speci a ,kgf.ﬁg} ‘?. naﬁp&&ng?&%ﬁ.é@émnamﬂ dfiégeryhﬁt%rf?cel aggrfbratsag {,)béfe ods an

systens on dis Interf an rs can provi ded.
Consurrerﬁroarded.f aced with increasing volune of emails. Sonetines they may
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fromthose that are not he

Consumers are face thh-gncreasmg volume of emails. Sometimes they may have difficulty

distinguishing the opted-in or permission-based emails from those that are not. The

invention’s code set will permit automatic sorting schemes for certain pre-determined

categories of email, from opted-in and permission emails — bills, subscriptions, to direct

solicitations, etc.

The invention’s special code set, handling and displaying methods and systems are for a self-
contained and controlled-access email system that operates over the public Internet.
Generally speaking, the current email filtering and blocking arts are based on an open or
reactive system, that is, they react to the email and the senders addresses, certain “key” words
in the email and based on these methods, attempt to filter, block or route them. Instead, the
invention is controlled or a proactive system, where the senders and the recipients actively
use standards and code sets pre-created and pre-agreed upon between the senders and the
operators of the respective destination email systems, or by an intermediary or proxy, to
differentiate their email and themselves from the general emails and senders. The special
handling includes, designated destination client folders based on pre-determined categories.

For example, “Bills” folder for bills and invoice related emails, “Subscription” folder for
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I nvention's code set wll permt automatic sorting schenes for certain
pre-determ ned categories of email, fromopted-in and perm ssion emails -
bills, suwearioptisons, to direct solicitations, etc. The POTArsn2/08335
speci al code set, handling and di spl ayi ng nmethods and systens are for a

sel f- contained and control | ed-access email systemthat operates over the
public Internet. Generally speaking, the current email filtering and

bl ocking arts are based on an open or reactive systen1 that is, they react
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The invention can also be used intranet. For example a large company uses the invention on
their own internal network. It can create a specific “customer x” or “project x” email folder
on each approved user’s destination client. This can be used to automatically route all
customer x related email to its specific folder. The folder can become a communal folder and
shared among the authorized users. Another use of such is that all email with such identifier

can be stored separately and retrieved regardless of the originating party.

An analogy for invention’s designated destination foldering system. What if, the traditional
Postal Mail Service and the Mailman set up a new system of compartmentalized mail
delivery boxes for all the households in their Deliverable Network, where the mail boxes will
have separate designated destination compartments for certain major categories of mail:
personal mail, subscriptions, bills, and advertisements, and further where the postal service
will automatically sort the mail based on these categories. Then the recipients can go to each

compartment at their leisure, where the advertisements are saved until the recipients are
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trade specific code and categories. For exanple, a nedical doctor, may have
a folder that is specially dedicated to a nedical specialty, the emails

f rom mul twploe/ozrtk$rown senders using such code set w || becdalSoyesser t o
that folder, regardl ess of the sender's address. The invention can al so be
used intranet. For exanple a |arge conpany uses the invention on their own
internal network. It can create a specific "custoner x" or "project x"

emai| folder on each approved user's destination client. This can be used
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aut hor i zggktdts QM proditlelsen foremaflf such is that all email with such
identifier can Be stored separately and retrieved regardl ess of the
originating party. An analogy for invention's designated destination
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sort the mail based on these categories. Then the recipients can go to each
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direct marketing emails originating the invention's systens will bear an
identifique@hebusm@smpbtrheuug\gdma%am?bwr@whseﬁberapp| ication will route such
emails to its dedicated destination folder. In another variation, the

t h t | { ' . j t
() e oSt el & popeihi GreadrPOt Rl il SReemaY ST TC e
- advejidw i coropilst rdlated mailscohid te. aqhf the & dnlds,
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fol ders’ sertedie theiragsneative.folderst the desinauien ¢ Exen sender specitic foldering system
can be set up. Further, a leading direct marketing list broker in USA has thousands of

categories of consumer and businesses lists; also there are 30,000 commercially available
lists for rent. The invention can set up unique code set/identifier of all these categories;
further, these can be delivered to a general “ads” destination folder or to its category specific
folder.

Some new terms to describe the invention’s direct solicitation method are - “Reverse
Permission™”, “Reverse Opt-in™”, and “Choice Opt-in™. The basic “social contract”
proposed by the invention for the sender of an unsolicited commercial email and the recipient
is that, when and if, the recipient interacts with the invention’s user interface (e.g. the
folders), he/she is opting-in; otherwise they can ignore the contents. Thus the invention
obtains permission, at the point of delivery - not at the point of origination (as in opt-in or
permission-based email). Thus in part, it aims to overcome the issues related to the delivery

of unsolicited bulk commercial emails. The invention provides a scheme to enable the
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senders - businesses or the individual end user-subscriber. Still another
variation is pre-determ ned categories of opt-in email. For exanple, opt-in
"news", "wolgori7pti on” or "bills" related emails coul d beprragigeriosas2 such,
then routed and sorted to their respective folders at the destination.
Even sender specific foldering system can be set up. Further, a |eading
direct marketing |list broker in USA has thousands of categories of
consuner and businesses lists; also there are 30,000 commercially avail abl e
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In part, it aims to provnde “socially acceptable” means to deliver - direct solicitation, a/k/a,
unsolicited - commercial bulk email - targeted or broadcasted - through a Choice Optin™
system where the delivery is to a dedicated destination folder that is separate from the
general email inbox of the recipient and the recipient has the choice to view or not view

them.

The inventor believes: that, the very intrinsic nature of the personal email inbox and current
delivery channels, targetable by any party with its email address, has been the primary
impetus for the current concerns over unsolicited commercial email ("spam”); that, the
unsolicited or direct solicitations by businesses in USA to their customers and prospects,
through the all the major traditional communication channels — e.g. mail and telephone, is
well established and accepted; that, entire industries - mail order, list brokers and
demographic data collectors, fulfillment centers and services - are dependent on the practices
of direct solicitation; that, most consumers may accept, if not welcome, relevant and targeted
offerings via email, if appropriately delivered, but just not in the very personal - current art’s

email inbox and unannounced.
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relevant mail. Currently, even though an individual is an online custoner
of a business, unless the individual has given explicit consent

(perm ssiwo-0basEes opt-in), the business is proscribed fPoFIESeNCHSEL
unsolicited nessages or offerings. Al though direct solicitations are
commonpl ace through every major traditional comunication channel - the
tel ephone, nmail and television - it is not so online. This is a big
handi cap for both busi nesses and advertisers. |In part, it ains to provide
"socially acceptabl g’ neans.to liver - direct solicitation .alk/a.
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for such email does not exist at the destination, then the email can be delivered to the next

higher-up level category Folder. For example, an email carrying an code set as

“Supermarket” category can be placed in the “Local Ads” Folder, if a Supermarket Folder

does not exist, further, if the “Local Ads” Folder does not exist, then the a default main

Folder of the invention.

In accordance with one embodiment of the present invention, the invention destination
foldering system can be separate from the default email client of the subscriber; or it can be
integrated with it, further for some it may be the default local email client — where it will

create at least one other folder for all emails not bearing code set and using its standards.

According to a further embodiment of the present invention, the advertiser desires to have
their email delivered through the invention’s Deliverable Network, then by entering their
identity and after verification process, and after choosing the desired category(s), the special
code set or identifier(s) will be provided to the sender. The sender then can attach such code

set to their emails,
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| ocated in the header or body of an email, special addressing nethods or
any di stinguishing and special pre-determ ned distinguishing nethod. In
accor dancwoweitr7eme enbodi ment of the present invention, tPrhg/usodessset can
serve or instruct nore than one specific action. There can be multiple
| evel s of code set. For exanple, the fact that the code set identifier is
attached serves to distinguish it fromnon-identifier carrying email, and
then it can instruct the specific destination interface or Fol der to be

routed tQ, furfher o a sup-gategqry or npre specjfic category within a
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after. verificati on proces and.,after .choosing
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the present invention, by filtering the unique code set that instruct the
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“Subscriptions” folder can received emails related to news and subscribed information

services — these are generally deemed to have been opted-in or permission based. Or there

can be a single master folder that in it will contain tabs or links to other folders. Or if to be

delivered to the current art defaulting email folder then optionally to be caused to be

specially highlighted with visual markings to indicate its specially sent nature and category

of the email.

In accordance with one embodiment of the present invention, each demographic category can
be assigned its own code set and for folders, e.g. an “airplane pilot” or even a subcategory -

“single engine airplane pilot”.

In one embodiment of the invention, the main subscriber is the representative of the
household for targeting purposes. One reason being, the main subscriber name and address
are assumed to be known to the ISP from the billing address for the services purchased by
subscriber from the ISP. If the main subscriber wishes to share a particular folder with other
members of the household, forwarding or “cc” can be done. For example if the husband is the

main subscriber, then he may choose to forward all emails under the category of “MyAds” to
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deliveries can be first routed to the ISPs for review before allow ng for
distribution to their respective subscribers' folders. For exanple, an ISP
may excl wle oadvess | sements from conpeting ISPs. It can becaasommssshed at
server level, or local filtering level. In accordance with one enbodi nent

of the present invention, the emails using the invention's standards and
code sets are delivered to their designated category interface or folder

I n accordance with one enbodi nent of the present invention, if using a
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providers will have the billing address and the email address or some other targetable IP

address of their subscriber/customers. It will use such to effectuate the delivery of targeted

emails to the matched names and addresses in both lists.

Some of the problems solved by the invention include system and method for enabling a
third party names and addresses (i.e. postal addresses) to be matched or mapped to the
subscriber databases of the email and Internet service providers in order to cause the
extracting, the mapping or the appending of email addresses to the third party names and
addresses list. To date, the inventor believes that these subscriber databases have not been
made available for mapping to third party names and addresses list — because even if an
email addresses was provided to a marketer, they were proscribed by current “recommended”
email marketing practices from sending un-solicited communications. Further, the invention
provides for system and method that enable the email and the Invention service provider to
completely keep secure the subscriber data, such as the matched names and addresses and/or
the email addresses, yet allow the email to reach the subscribers of the matched names and
addresses, this is accomplished by various means. The current art’s means for acquiring or

appending email addresses have been through primarily a manual process of acquiring one-
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i mpossibility due to limtations in filtering technol ogies and difficulties
In identifying which wusers originate from France. But a panel of experts,
whi ch i ncwodengr76s .., an early architect of the |Internet pcrarsot/osssrl t hat a
hi gh percentage of French users could in fact be successfully bl ocked,
especially those connected through French Internet service providers.
Software nmanufacturers, |like U S. -based Quova, agr ee. (He) has stated that
his technol ogy woul d al | ow Yahoo! to locate a user's origins with

appr oxi mat el 0% accur ac rel ease. V. and
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ﬁg :O:O?‘rgs P%hatalhv(ﬁl%eaéglE SUOSGLPS e %3%%?%&]—9-\‘5 :ﬁ‘?@cht&? Bleir e'?i?a‘i’l%dﬁ?’e@# gl e for

nanes an resses because even 1 an emai |

addr essep afifesp mvu;dwéd t®identifyrtkehcisehdld & tavgetingpuopases. (Thd ifractiver BNt
"recommended” e rketin pl’%ﬁél ces from sending un-solicited
comuni c&8blehNetwer rPF‘H‘é ersk?fé”ﬁﬁ\;g 16%5€S-pr ovi des for system and net hod that

enable the enmail and the Invention service provider to conpletely keep

secur e “Tﬁ Qr?tfdn"?xﬁ{x;;pg:t?égx] h%H§‘ B sehde m&mg esiRdnamey) e@ée%‘?ﬁ t%t”d/e or

the emmil resses e enal tor the subscri ers o
mat ched ttmrmlscahm‘ dataidses of the, Emdll andi Isteamc gerpice pi’m'uﬂetmndahus(n%cmanbe The

current art's r.acquirin end sses. have been
Chr ough ArveR T oGad@isameph Lie paniS AT pditesEhd ne sBRLESBSRT S
PCT/ USO2¢43323@rther tagged with the invention’s code set and routed to their respective destination

email folders at the recipients. For example, if the communication is direct solicitation

advertisement, then to a designated “Ads folder”.

In accordance with the teachings of the present invention, methods of using demographic
direct marketing/mail lists and subscriber data of Email and Internet service providers is
disclosed which substantially eliminates or reduces disadvantages associated with prior

systems and solutions and provides new solutions never before available.

In accordance with one embodiment of the present invention, an online interface or computer
is provided for accessing server/database. Such “Broker” sever/catabase contains, or is
networked to access, one or more demographic databases and one or more subscriber
databases. Optionally, the demographic databases and the subscriber databases can be housed
separately. Typically an advertiser will conduct a search at the Broker’s system or will
already have a names and addresses list. If they wish to conduct a demographic search at the

Broker’s demographic servers, then they caf select from the various categories and obtain
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by-one - for opt-in or perm ssion based, or using robots or such prograns
for gleaning enail addresses. The invention provides for systematic and
aut omat edvowtlodes f or use of emmil addresses database of PClASsuEss8sY | ber s
of the Email and Internet service providers. The invention's nethods, for
t he mapping the delivery of advertisenment or marketing nmaterial to the
destination subscriber includes, mapping to the subscri ber database of | SPs
to append enmil addresses; the |IP addresses of the intended subscriber's
devi ces; such the unique |P of the.nteractive nternet or .emai |
enabl ed ?We?:%‘fds qdrqfeé?eéc@f‘&e&ﬂ}?m?%aé‘dlaﬁf" 8§es afe Qbigngd, h}?g SRI8Ces 964t op- box
t o conveidapping t6 tigabscribbem@iniddedssésat Be sfafied ISVER natAéstand latldi@bseOlisthgs a

uni que address. As with other subscriber information such as their email

addr ess, Semtaonq gF gerg 0 she selehted Ematleand daremgbsaryies Providlerio sarusTs heusing the
targeti ng, QUL RPS ﬁﬁtchmeanb%@E%‘g}ﬁﬁgﬁarﬁyﬁh@ﬁmcﬁe SR e 8&@&(&%&?{,& know the I'P

addr esses. e I nventron's net hods enabl e sender map desired
nanes anihfoaation pesviddédsto theoadvettisersubscri ber dat abases of the Email and
I nternet service providers and thus effectuate the delivery of their

advertisenent to the said natﬁes 23 addr esses.. The emai | ., comuni cati ons
can be f It 29serdapce Wb ong embadiment RIefEnKIn¥eionQpt-18 ferail QUPERUBIN: hei r

respect i Yeedeists iaf@é_trlewgse”%%bbd by a%&e%@mhgﬁpmegwas@&é yieldgreftanpl e, if

the communication is direct solicitation advertisenent; then to a

desi gnat demogxaphi¢ prafide, 'and the names pathadsisessgst dssaciated wisle tieregailaddrebses,hyes ent

I nvention, nethods o sSin r i I ket i P and
subscri bgpp@gggheoﬁmaé{&ﬁesge%ég?%ﬁg{} Jétearbgélecagﬁép{)l@i]&r g'ﬂ?@@?ﬁdsag F%‘ég}é’ whi ch
subst ant itelrhappiig thit AfhesSandraddreies esthdidemoyraphia gaabaes 8oma emdil widrdssps i or

systens and sol utions and provi des new sol uti ons never fore available. In
atcor danm8y APt be IgRitiabischsitheyrare Bet Raﬂé’vgﬁ]i‘%é?ﬂmpfﬁﬁ’é?ﬂli agd ?g%ﬁ“‘ﬁﬁ‘l' ehe

| nterfacg,Qfased gmree;naniaadﬁg&y' ¢ e i@¥ntiARNE B5pdMhl AAIrYRE{ BlAMBPR:hamauch
"Broker" sever/database contains; or is networked to access, one or nore
denogr apbigs ARl allows sevetal additional epad adddesses perefubsatibiers account, @ost whigh | v,

t he denographi ¢ dat apbases and .t he SCI I dat abases can be housed
separate .Y%?yﬁﬁdg’ai‘?‘e%ﬂ?"' %F:hf)%seeﬁ&\%i'ﬁﬁ%%g%duct a search at the Broker's
systemor will already have a nanmes and addresses list. If they wish to

conduct f ARBRIAAGPNIIE ofeahisdimént lof he PREsRIfEIRvéntidRDBES@O Pagifig BENGH- t hen

they cal select fromthe various categories and obtain
subscription based) email service can acquire the names and addresses of its users and thus
build a subscriber database that can be mapped with demographic database. Instead of asking
for voluntary, name and address, information from their users and where such data can be
deemed to be “subjective”, they can ask their users to provide credit card information. Such
credit card information is use to verify (“objectively”) a name and postal address of the user.
Such information is verified with the credit card industry’s verification procedures. For
example, the free email service providers — Hotmail™ or Yahoo! ™ could ask for the credit
card of their users for name and address verification only and perhaps in return offer

additional services not available to the non-providers of credit card information.

According to a further embodiment of the present invention, the subscribers can select such
folders/category from a demographic directory and thus cause they to be associated/listed
with such demographic category. Such association can be merged to the existing
demographic database or as the subject demographic category may have originated from

third party data sources, such new additions to the demographic databases can be kept
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21 WD 02/ 077768 PCT/ US02/ 08832 nanmes and addresses. Once the nanmes and
addresses are obtained, then the process for mapping to the subscri ber
emai | addwesrgms’iean be started. Such nanes and addresses [PCIIUSOZ088SENt toO
one or nore of the selected Email and Internet service providers' servers
housi ng the invention's matching and mappi ng program The matched results
are outputted such information provided to the advertiser. |In accordance
wi th one enbodi nent of the present invention opt-in enail or perm ssion

based lists are rse d on atab e toyield
greater StRAFSEY Qﬂh?tﬁ szsllﬁlee ailr?&artcﬁ%s% %?ﬁg% éccsa e§8rsyo?§'5t ed with
the enai |sul§’s@ﬂ6&%§§§elecﬁ)énd RRA M@ Ied Loresan) ‘iG@ﬂ’drmﬁ@ drd g@t offdrings ifoar

dat abase and obtaining the names and addresses, _ the map gethe ames and

addr essesendgrsiwiko e mgkwmelsa@ﬂﬁzbtae%ssub%r%eaénﬁwal%ﬁﬂ'mb megiPhint be

I dentifi t _ﬁﬂ-ﬂ%

subscri b%i}log%agﬁ) gggg%afb% F]b% cgﬁ%elt adcf;mg‘lsde}gﬁ%fﬁggé ent| I a fggf?‘é tggst al
addr esseSuhuhbeioFoldas aamhvave sub-folders. TAGL iEMllalepenvdensavthe alveatth’s looadlal emai |
addr esses scrib r S ac oyn ch ed ot h

non- named! 'ﬁﬁ lﬁ‘eﬁe fir ah@m&@?&@ﬁ(ﬁ%ﬁ‘dg@é’ tg H%/m Elﬂ‘é
present igRdeRk uRder the §é1&eed(dawgoﬁ@sydnagmae aRilrbleSfob Scar dhitg WAM&@J& enai |
service can acquire the nanes and addresses of its users and thus build a

subscri béio“aacraba@eemuﬁa@f thedemegraplpipdata it th inyeption aprstamsaae prgswaed torbet ead
of askin f users
and wher rosﬁc?ﬁ bal M&éﬂhy%enﬂ% %at?@%@ﬁ%&sucpgggv%hé& qﬁ%égﬂ%:&a g‘ék their
users to:mre?mrdesyﬁtem)lshomdlbd keptfsepamblycﬁc'inm Bwahlrty(paetghdbmog}a;ihlc datar(omt i og | ﬁ
use to veri j,ec an sta s of the user. uc
of or mat PeAeRssredien s the prbens I it exasia v o LIy SoGeey it  on
procedur G ;ﬁ?n oﬁ’fﬁé@n’b@cnb%ﬂe tHat OSluRMARIY! |i P tHERKINE AM KRS ™ sepdrie TRids TM or
Yahoo! TM cou ask for the credit card of their users for nane and

addr ess romi the third pastyordaja. and perhaps in return offer additional services
not available to the non-providers of credit card information. According to

o g RRBBl b B RS RRL AT B by AR RS AR R
be assocugdrdedites 56 &npose or respond to a solicitation email, but without revealing their email

address. Anonymous reply/request is part of the email client interface. User selects the

anonymous reply/request feature and sends out email. The system will check the email and

replace the user email address with an automatically generated, one-time-use-only email

address. The advertiser who receives this message can still reply to this message and the

system will check the message and replace the user’s email address and delivers it to the

user. However, the email address will be disabled after that single delivery and nobody can

send message to it again.

Summary of Email Banner™

A “graphical, banner style display” for email (“Email Banner™ ”). It means to provide the
typical email address header information (the “From”, “To”, “Subject”, etc) in a rich visual
and/or interactive —graphical banner display “in lieu” of the current “text” only email
headers. It can be visually similar, to the online advertisement banners, and of varying sizes.

There will be an application at the destination client interface to compose and display such
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wi th such denographic category. Such association can be nerged to the

exi sting denographic database or as the subject denographic category may
have ori gwoaeed7768 om third party data sources, such new additsozoss3to the
denogr aphi ¢ dat abases can be kept 22 WO 02/077768 PCT/ US02/ 08832
separately but still accessible to all searches of the subject denographic
category. The subscriber can select and |ist thenselves, on say, "Colf'
"Fishing" and get offerings from senders who are sendi ng emai |l s under

t hose subj ect areasg. ,Certain additiona nf or

subscri bé*‘fﬁ’ﬁ aaew'iwe‘ha&m %Ftéf’gt'aatﬁﬂgoﬁ{sﬁg’ ﬁ’fﬁ?&"étoérap?l?ﬁ#‘ﬂ'éﬁre i ne
the Subﬁfsfdub@rmeﬁ%%ﬁﬁal%aeuﬂiman%uxlaﬂfwxdﬁéaaefwﬂtbelusedalI dependent on the
invention's local client's capabilities. The subscriber's listing data

wi |l be added to the systenis denographic database under the sel ected
cat egor i 8smandthegieblemaisdludl by theinveatiorcare ﬂgtmemmnirqmaﬂdsxt hepdlorecannot si nce

much of the de dat a i |nv ntio yst e a srredto be
provi ded “BYY ﬁﬂnﬁgraﬁ)ﬁ} "H‘éﬁ%@ﬂ‘gfﬁh?" O3 R'Y f)ets’o?r}f)cfm %OH'E H“"LE?VQ/P'P‘ i ngs
(gener at qgriontdl Bgace] Rveddtin ¢ postalmbidthe efvelopds e aaeaaﬁsemmroahelm algr e t he
thirty party denographic data (or perhaps credited to the subscrl ber'

| SP) . ~ Foivarstyabiesignmerler, shapeppand sizes; g #1ventioieproyideos saimpasable value for the
subscri bg@ﬁ that voluntarily listed thenselves are held in separate fields
fromthe thirfd party's data. The invention also provides nethod and system
for an anonynous enail sending where the user desires to conpose or
respond Imaoaoﬁi@hdecxivitlat}iecwacbmgk bf thb ptesait tiln@ution, au ealail ighoxlaad emaitai |

addr ess. Anonynous repl ,e uest .| e.enail clienf interface.
Coor “soi displayinaand atsmy InsisThsas ipichelbientialy sRGinee on relufGlisgrancesee) - The
syst em whchcigfdg Githi g gﬁeexhs AHadolutidhd ﬁfaeprmaem sohi¥RIns nédd bede Wi th an

automatically generate one-tine-use-only enmail address. The adverti ser
who recebvadlgblehi s message can still reply to this message and the system
wil | check the nmessage and replace the user's enmail address and delivers it
to the

del i ver y dwgg%89e %"%o‘ngg?{?f& HheRs g%rgtes ge'monaﬁﬁﬁaﬁgcéﬁ?bl Edy&f ‘esrﬁlr?tﬁhat stnote
Banner TMysed in lieu of the current arts inbox for text based header for email. It is transported over the

typical email protocols and displayed at the destination client. It can be created at an online

web interface where templates of appropriate sizes and styles are provided to the user. User

can stylize the header in a variety of ways. If desired, the sender name, the names of the

intended recipients are automatically populated into each header. Where a recipient name is

not available, “Resident” can be inserted. Hyperlinks or other resources are attached to the

header, including a typical email body. The recipient’s destination application recognizes the

header bearing email and displays such. If a destination application does not recognize the

header bearing email, then default email client will handle it.

According to one embodiment of the present invention, the graphical-banners in a single
campaign can be customized based on known demographics of the intended recipients. For
example, if the Subscriber is deemed to be “male” then a blue background can be
automatically filled into the background of the Email Banner™, if “female”, then a pink
background. This can extend to fonts styles and images. If the preferred second language of
the Subscriber is a known demographic value, then translation can be provided, whereas,

other Subscriber will receive the same in dominant language.
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A "graphical, banner style display" for email ("Enmail Bannefm™). It neans
to provide the typical enmail address header information (the "From, "To",
" Subj ect "woakwo)776$1 a rich visual and/or interactive -grapoirash2/tsasner

display "in lieu” of the current "text" only email headers. It can be
visually simlar, to the online advertisenent banners, and of varying
sizes. There will be an application at the destination client interface to
conpose and di splay such 23 WD 02/ 077768 PCT/ US02/ 08832 and the attached

advertjsenent 0O rketing material, if such destination application are
not i RYMMANO] the klectre Ao current art emmi|l "text header" will be
used. Sone of the problens solved by the invention are that the current
emai |t exihe geaEesag cemaheadergistens piesia et hpsedsxstempin geoyiqethejebeaden) or s,

P CLUT €6 4o Bl i A0 1A e @M T Eth besekh 1 bEhmdPIHE BT RingARStal Hifito 85 | 1
t he posta'f el 1o, hE ‘ehval opes for advertisenents come1n a great variety
of desi gn,sameluaiforns hakand sined aivekpe; fot b, naviceanérs ewouldrlmve defBicudt inonpar abl e

value for_ the emails. I ccordance wi.th the teachin of the presept
nvent i ofiffessntistiag fheinple. hroimuralion preiidssifacd iricheareprucAlbarRer SleeaTt e
whi ch sulpstemdits ab bypdibd 19 thebiiven®hrt§ ERHEE feoxfl ibad HREd4) This BasRcs Adppgy W t h
prior systens and sol utions and provides new sol utions never before

avai | abl ean edescuibeadpsito bosimilenindapkrend feelfto theconhine bamner pds,andtanalagous to
hi cal, b i ke display i i i ent i,nb
e e R PR pBe 1SR hepdah il fLEn B pEShiel o0

efal over the emai |
pr ot ocol andhd rédipightaysathen thetshbjectasfithewrhdib The EnmiltBanhérsBhare deliverabtodt at an

online web interface where tenplates of .appr i ate sizes and styles are
pr ovi ded dedjcaterbdestpation Qlder @éﬂ}%%‘?%?F F%@'Vﬂﬁe&ﬁg%éﬁ%” %P&f’?’gt"?"é ways. |f
desi red, 1&12@ é?ﬂ@ﬁ?in%%isén%t BEAES: Sherloffine febhisiethe Sl BishRbtionar €

autonmatically populated into each header. \Were a recipient name is not
avai | abl énterfiRes haiersimilarfandtions asetypisdl emaibalient sekibatghe gibseniber eadpletes are

attached to th eader.. i A (JVAeY! ' T i pient's
dest i nat f¥TP IePQa?ﬁ%ﬁm?'égélgiﬁgz ega@ﬁe&%hfgegla‘gﬁ@ée%ﬁ)%gy%sna?g sang’ di spl ays
such. | f ndi@shndRidecnandpdontidriialsedldesan bé chiaegaiecadirighe header bearing
emai |, then default email client will handle it.

In the traditional direct marketing industry, the creation and use of the advertisement
envelope or the exterior mailer package, is considered to be a separate and important art in
itself - to get the recipients’ attention and compel them to take action and open the envelope.
Under current email text-header based system, the direct marketers are not able to distinguish
their “envelope” (i.e. email header) from any other email. The graphical rendering of the
emails headers for commercial advertisement offerings will be visually more appealing to the
recipients, convey richer information and further distance in the recipient’s mind from the
text-header based “spam”. The importance of graphical banner to attract attention and to
compel action is the enormous variety of styles and techniques used by the current web page

banner advertisements.

The Email Banners™ can have varying sizes, shapes and properties — for example, when the
mouse cursor moves over the Email Banner, some interactive message can be activated, such
as binary files e.g. sound, pictures and video can be attached and activated, even “Instant
Message” function linked to the Sender’s sales department, etc. Each can be linked bring up

the main body or additional resources of the advertisements. The Email Banner system can
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According to one enbodi nrent of the present invention, the graphical-banners
in a single canpaign can be custom zed based on known denographics of the
i nt ended woearpiEnt s. For exanple, if the Subscriber is deemaor/esbhe "mal e"
then a bl ue background can be automatically filled into the background of
the Email Banner'r", if "female", then a pink background. This can extend
to fonts styles and imges. If the preferred second | anguage of the
Subscri ber is a known denographic value, then translation can be provided,
iber wll receive the sanme |

wher eas, , ot her Subsc ) n dom nant | anguage. 24
W 01 07 bo Bisdbea TRALE Shsmisnt OEnTe) DAvEAn RGN BRAHIEH CONRY MeBItor o Tre
current Pahnrmeh@idersh@es %diﬁb!&irl] ALHIeH SOR »ﬁllﬁl@h{inﬁésﬂﬂ body bEfRe hvdrihiere

their header information to the viewér. This can be seen to be conparable
t o forci hgpamelas sugentlartgelnione gxample, agrapinealbanres headeoerraihwill eintaniaenvel ope;
for one, . ket.ef. e, i ffi i,n.. di.fferentiati their ils.
The i nveﬁ({z?%ﬁgrﬁﬁ%'\%/?tgﬁg L g %g‘%}é’ ‘”‘(rai'%"eg Fgattp})lﬁ fig%'ln-g%‘];innar?@ '%f@l%gﬁ8§8%¥m or

emui | s adisplapescithdaders HE mourecegiizel; then thd énidikis haridted andbhewd abigaels. Thi s
graphics display can be described as to be simlar in |ook and feel to the
online banner ads and anal ogous to the offline direct marketing envel ope.
It can gdheimigrface opHhesinboxhor sheBmpil BannerB" canhe similgrde the bapiser e pop-up
reci pi ent j ™okt amal .. i

del i ver e&n@g@?@hes&%a@%ﬂ gﬁ%esﬁnndz}? ?lgn%t Po\ieétehgugg?d illonlﬁgﬁ{lggzﬂrge%éfeﬂsng
such. EaofithEintiok cBabeepdatebperiodically bikthe systemhEorreaamplachhe EmaiBaanérs®ody or

th | i T . i nat i nt h i |
Funot | onand:Be BFETTeBiRt bt Tot SiRrei and e e rh e CATEE D EPrbn g Freale,
save, an@apRP™ean BaQofdRin a ARV MAMBr; B Yefabilt bkt LAY B Baséd &€ the2RGivalranes -
e.g. small, nediumand |large - and a commerci al sender can be charged

accor di nfley'postmarkied” datesiofithomailings.r ect narketing industry, the creation and
use of the advertisenent envelope or the exterior nmiler package, is

consi der 0.be a.separ and, i rtan rt in ,itself .- 1.0 get the
recipi en?’go}"};ﬁ"f) gﬁ??hoﬁggen?rg'gnp%gid @E%ﬁ?ga?rangm&qril%?’ ﬁn%"bé%“inar?ﬁém nvel ope.
Under curT&Ndres The FToeddn-tedtlebvith alsecidtended @bscribbes Harhi€Nr. TR Q! Smithar € not

able to distinguish their_"envelope" (i.e. email header) from_any. ot her
emai | . TAREVGR g%ﬁp@laf‘m@g ’}.ﬂp@egpsgp@r gas chosen a style for t ere)spective fields in an

Email Banner™, the data for the fields can be converted from the demographic or subscriber
database fields.

It is an objective of the invention to provide methods and systems for rich graphics-banner

style based header for emails, its transport, handling and display.

It is an objective of the invention to provide methods and systems for creation of such,
including online templates, or appending of such by an advertiser to their existing

advertisement creative

It is an objective of the invention to provide methods and systems ‘or automatically
populating the appropriate fields in the graphics-banner style email header such as the

“From”, “To”, “Subject” fields.

Above and other objectives are disclosed in this document. These and other objects of the
invention will be apparent to those skilled in the art from the following detailed description

of the invention, the accompanying drawings and the appended claims.
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emai | s headers for commercial advertisenent offerings will be visually nore
appealing to the recipients, convey richer information and further

di st ance wo othwr7seci pient's mnd fromthe text-header bageu/USspesss2 The

I nportance of graphical banner to attract attention and to conpel action
I's the enornous variety of styles and techni ques used by the current web
page banner advertisenents. The Email Bannersnl can have varying sizes,
shapes and properties - for exanple, when the nobuse cursor noves over the

Emai | Banner, sonie i nt eractive nessage can be activated, such as binary
files ﬁﬂé‘m&%&?—}ﬁ—’é\gﬂ . A0 res and video can be attached and activated, even

"I nstant Message" function linked to the Sender's sal es departnent, etc.
Each canWhat theriesantopyangon gecomplishesi-rin Boygrions padsiicollestiyelyrasd/onr ces of t he
advertis e E{Eﬂi I r t . WD 02/ 077768 PCT/ US02/ 08832
be nmade glgg l?%@? mﬁ] the rngcnll? %?@%tsygxﬁl lﬁ%@?ﬂbef&%

0es no ave an application able to
display the Enmail Banner TM headers, then traditional header style wll

doni nat ejs td peoviddeclyerndil $ysRmittiueliak iaH @leedimparabl SRIATLIGHS as tie pe&¥entodrt émail N one
exanpl e, a graphical -bannper header, email will contain an identifier

i ndi cat i Fi§tems and ca baproyidgd o be traddson ieeor de splasathednain fasel ermail elientibl e to
convert @H%e Siﬁ'd%ﬁ\lléi‘}y systénlis dable thsend@fanfi ?ﬁéﬁ%ﬁﬁggaékggsrihé e | IS

handl ed an own as normal . e Interface or the for the Enuail
Banner Thoperatotis peprietagrusage standatdsoprotocols ang opdesst fonithedrousng artdeded vérymif |
BannersTM can he laid out in vertically and horizontally.. Th ontents of
the | nbotel aielcend e oty fseidts of poT enhaf SR ety bo g8 The” e |
Banner s Tdlivercevieh ehough Elick iha eerhetemail @ dieves, axtillerthél it bty @sadhedfetipient’san be
del eted. Further, the Email BannerTM can be sorted in a variety of manner;

a def aul emaibaddresses asahg,routing and targsting methpd) the gventignuseppng oRIAMEd" dat es of

the mail | | %}-ll% iy ' fd 'S nane or
| ogo, a ét@u Ejngic{%&g%g?ggn " _%ﬁe%d}‘gggt E%?ep{rgﬁﬁn‘égéﬂseeﬁﬁ/lee nic/jvlﬁ‘l '% h the
i nt endedsubjdet or ¢abegotysofitheremdihand thein deignasnd delstination feldens atthe intgnded
"Resident". .Once the.sender .has,chosen a style. for, the respective fields in
an - Ena FECBIHE PIPRILCHFAL if GAB e ST BoapoonGineRbul Biie; £BEHT PYISM t ho
denogr apihaCuses the et aieimaildybemaSeankpst pidtocols and distribution — but is a private

and proprietary system, thus it has right to control the users of its systems;

further the invention’s provides for the first automated mapping and appending of email
addresses contained in the subscriber and customer databases of the email and Internet
services to a third party names and addresses list, where the user can go directly to such
databases at the email and Internet service providers or a broker systems that is in turn liked
to the various subscriber databases, further, where the system provides for a blind searching
and matching so that the email addresses to not have to revealed to any third party (including
the intermediary broker), also the subscriber and customer list of Email and Internet service
providers can be reversed mapped to one or more demographic databases to yield

demographic data on their subscribers and customers,

further, the invention provides for a rich graphical-banner style email header and display
interface to be used in lieu of the current art text based header and inbox interface, templates

for its creation, transport, its identifying and displaying at the local destination client.
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It is an objective of the invention to provide nmethods and systens for rich
gr aphi cs-banner style based header for emails, its transport, handling and
di spl ay. WD @778 obj ective of the invention to provi de nmeChass2/esss2 syst ens
for creation of such, including online tenplates, or appending of such by
an advertiser to their existing advertisenment creative It is an objective
of the invention to provide nethods and systenfF for automatically

popul ating the appropriate fields in the graphics-banner style enmail header

such as tES "From', "To", "Subject" fields. Above and ot her objectives are
di scl CHRYUQN docunment . These and ot her objects of the invention will

be apparent to those skilled in the art fromthe foll ow ng detail ed
descripti of the inventign, the acconpanyi ng draw ngs and the appended
cl o o 5@%usto g oo bt i apslicuaot TEATS AT GO UK o1 RS (BH AR ¢ he
present bébﬂe&éarﬁ%e@sxamg 1he Rl serderd dnd r¥@ived) Whd dr insr@tloBS FérRd - and/ or
i ndependent |y - I ch no previous system has done before: is to provide a

emai | sysecetvingirmaiksesvesior progeantitortpke Fprtainfagtienst onyeatmenttfer theemeilt art emi |
systems mﬂ&d?&nﬁgﬁrgﬂgo%'gggg fl{e?r &?igﬁﬂe@ggs'tigﬁic;nofppc{erst—o%a{sg %)lggrgye;}_lo?fglpgal n local

email clié€ rvery-systemis onl'y uUsa and
their emeitgory,sath wsisills shbscapsomndveniemtns, sendyr apecifiv, destindtdogroap andar ds,

protocols a ode set for the routing apd delivery of their emal, and
wher e noFPe&Bf?r b @rioBtva dorvardimion et g | taGrADES £ bb OISR AL ve

del i ver y paedielon fieMelifified BRoRiBhlierddAd RRsREm Whi le the current arts

use the recipient™s enmail addresses as the routing and targeting nethod,
the invention uses one or nore additional |ayer(s) of distinguishing neans

that repgesent -apphoved' se . il L ubj ect or..category of the
ermi | angreRap oS R enS A IR hrer B S AR neSTinE IR e i enc s
dest i nat twsfortdrihas provided @gostakbaddesss fashapwpodde-of billing foe the paymepudtithe, emai |
system - that uses_t current art email systens, transport protocols and

di st ri buf§roRes. Alsgs fqr}ees eiail \ph dnterngtagcess Services ayhprespch ssrvicenbaveirequested 1 i ght
to contrQbrelifi@atdSst siinifir forlthe pYPb& BF verifying the user’s identity and address. Also is
referred to as the “master” or “main” subscriber, to differentiate from other users of the
subscriber’s account — for example, an Internet access subscriber of AOL.com is allowed to
have multiple email addresses, the main subscriber is the party associated with the billing

address.

Deliverable Network —The network of the email and the Internet service providers that use
the invention’s special code set, standard and handling protocols and/or providing access to

their subscriber database to allow mapping of a names and addresses list to their subscribers.

Email and Internet service providers (or also just ISP) — These are the online services that
provide email or Internet services. Examples of email service providers are web email
services such as Hotmail, Yahoo!, example of Internet connectivity services is AOL,
Earthlink, etc.

Demographic (Values, Profile, Data) — This is used as a general term. Generally, the major
components are: the psychographic - generally the psychological makeup of the target

audience; geographic — the location of the target (e.g. state, “Section Center Facility”, zip
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further the invention's provides for the first autonmated mappi ng and
appendi ng of email addresses contained in the subscriber and custoner

dat abaseswofozotmeenai | and Internet services to a third partusonesses and
addresses |ist, where the user can go directly to such databases at the
emai|l and Internet service providers or a broker systens that is in turn
liked to the various subscriber databases, further, where the system
provides for a blind searching and matching so that the emai|l addresses to
not have to revealed to any third party (including the interngediary

br oker), callesounty andimstropesan arge; demogeaphic + quantitativeeharactesistics oftacgivas

service rovj.defs. ca h I wels

dat abasedoPRHPEhTad e EKF Gy RRE R BuRE Ol P RERSHARAS,
further, Busmessrodntiness liptsofied effef selections mhindusiyhjobdundt@nmmtst pfe emai |
header and display, interface to be.g.u eéi&i nlieu o[. t he currﬁnt agdéf t ext
based he£HWOYSRY and, produsts PRYSM OF sPec 'r‘?a‘l UEeE — ' a taprLEsshr ¢
its identdfyi bSRhaVAYg at the local destination client. 27 WO
02/ 07776@%@#‘%8%8 8g%§§%$m Description Code set - In the context of
this application, it nmeans one or nore rules or codes that have been

pr ear r andect@nicngait, lemad rdihis teem anendeddto becadlyvencempasisiticheraaibmesssge andt | ons
for the receiying emil server or,programtq take "certain actions” or
t r eat nentdny éﬁta"}(lﬁ‘ﬁg@ﬁﬁ?‘f” '“Fﬁf&"ﬁdYVHBg‘ﬁi'?‘]‘VgP?’ﬁﬁf“’( B IHED BB Y nat ed
dest i nat igbjeclsOdALbBects, Mffhedia cdftént) @sdid/bbind files, Oldes YilesSMPEGSIe) IPEG,
subscriptions, advertisenents, sender specific, destination egroup

speci fi c files, GIF flashNG files HTME andh ML dequmentsy apphigattans, foematted dopwReMs can be

any actiognp_t t iged enders and

recei ver 3?-%%@%5‘%%? ?@%r%ﬁﬁgﬁgﬁn@ﬂ%qPé@?ﬁ 12‘?31 q?ﬁf %’?ﬁgg&asc’s: cess

servi ce [photogthphs andvrey etherdocumest, Gitepdightals opmoki- dediazcoptest that @ddeess f or

t he purpose l_gﬂkﬁ&i |1ing for .the gaé/naﬂé o{‘ t&% services. Also, for free

emai | or YAt pveaLoaumunicajiops REtW R sugh a3 the INEMEL. -0 have requested a

credit card or simlar for the purpose of verifying the user's identity and

addr ess. R%lggfaidﬁ%he Eﬁxfaﬁ Lh& thtbRePeriBEproliedse The HventidH Will GHOSE dpPRéatiohd
trdate fro f th

differen m other users o e subscriber's account - for exanple,
an | nt er nethegromistarg sysems ofdSPoandanaibeenvice pravidotsdul its Beliverable Network.

There are at different types of service providers (“ISP”). ISP includes the email and Internet

access services through — PC, email and Internet enabled interactive TV, the email, SMS, and
Internet enabled wireless personal communication devices. These ISPs vary in their services
and types of subscriber databases, the recommended default email systems and email clients.

For example:

The ISPs that provide their own proprietary email clients — local or web (e.g. AOL™, plus
have the postal (i.e. billing) names and addresses of their subscribers. Although, they are able
to target geographically due to the known postal addresses, they lack the “traditional” direct
marketing demographic data (although they may have other data collected via — cookies,

tracking, click streams, etc).

Another is the free ISPs (e.g. Netzero™, Yahoo! ™, Hotmail™), they have some
demographic information volunteered by the users, but as these are voluntary, they can be
incorrect or is “subjective”. So in general, they control the email client (locally or the web)

~
but do not have the “traditional” demographic information and also do not have the
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have multiple email addresses, the main subscriber is the party associ ated
with the billing address. Deliverable Network -The network of the enai

and the IwDernet/eservi ce providers that use the inventi omC3/usppessat code
set, standard and handling protocols and/or providing access to their
subscri ber database to all ow mappi ng of a names and addresses list to their
subscri bers. Email and Internet service providers (or also just |SP) -
These are the online services that provide email or Internet services.
Exanpl es .of. emai,l service provijders are . web epmnil services such as

Hot mai |, “9aIRGDE, paxath p PiliRE) sdiesiiot alsiriisers Povgvarotey gaitask dorgepdit card

Ear t hl i nkafomhdtionPRSR tHeRirdeGuboériber o usd fof hd&ess%p’éhdihﬁ’TBM?, which&afleis @

general term Generally, the major conponents are: the pSychographic -
gener al | ynapped tosthe inyeeincndatahare MaPRING s¥ftem.ar get  audi ence; geographic -
the location of the target (e.g. state, "Section Center Facility", zip 28

WO 02/ 07776 UsS02/ 08832 code, county and tropolitan area;
dem)grapZFiES%lP %gﬂrtoiv{‘{ﬁ P’gﬂ"?ﬁg?%?&f’ 'étr‘ﬁ)gf P%tspr8¥'dgﬁlﬁiv§'ﬁg’rfm osﬁm'%ﬁ‘?’d?u”by age,

i ncome | ewmail clivka I Their Subswidersatipicalliiase the tikd fdrtsoftvaes e gf Ogokomal nat ure.
Busi ness tq business lists often offer selections by industry, job

functi on,EuﬁQfﬁ%érB%ihCS%HﬂS@?&e@P"é\’l‘lf%?‘?fdl?é‘ta's(bﬂ)‘bn@)rﬁd%tﬂss Q%yé@icilﬁ%f.‘ theour ce -
www. edi t : Il ' ' ' JSA)

El ect ronte oRapC RAbR ExaRpf el Eihe WaRlef RobRyhiFcpt Bt Akt Lio. o
emai | nmesstegEinenWarmenRoad Rewtenteable) toesrmet mstallrtbéiuabphigationi dritbeir 1i it ati on,

text, dogunments, fil.es raphi cal I.ects, data.phjects,. multinedia

cont ent . SERaTBstes ok <P mp e Egrfnier T EO RumebPiaridBdbcibme Sonk 48 5 -
files, Phkavidelvesh enrdiMerats] APllig G0 fLHHE Rical endddPdlichBédn®Rprovi@éd Rti§ gido docunment s
(e.g., word _processor and/or spreadsheet docunments or files), MP3 files,

ani mat i oRassibletednualt thsHacal application andisystermde thecdpeal madem (theisgi-toalbox drannul t i -
nedi a con{t&g&i‘;eqa\ae%g}ﬁagﬁo ‘f‘ig@ﬁaﬁ gg#%gfﬁpg communi cati ons network such

as the Internet. Ing t ternet service providers - The
invention will tailor its applications to the proprietary systens of |SPs
and enui Ansthevisake gmail/¢libar spplivatidnproaten(@uabble™NELdara ™), they only provide

the local email application and do not have the subscriber postal info, and of course the
demographics info, and not the access to the Internet. But these are important because some
ISP providers effectively assume their usage by their Subscribers as the preferred local email
client. Our application and it user interfaces can be “plugged” into a “default” email client at

the time of the installation of their software or by a separate installation.

Another is local email client application provider and web service provider. MSN Hotmail
and MSN Explorer. Microsoft™ controls the Outlook™ and also provides Internet services
through their ISP services. MSN Hotmail has been recently integrated with the Outlook |
2002. Outlook 2002 includes full Hotmail support, but with some limitations. Qutlook 2002
also supports HTTP access to MSN accounts and mailboxes on Exchange 2000, but not to
other HTTP mail servers. Thus if the Hotmail is using the invention’s code set identifier
system, it is possible that such emails are routed through to the Qutlook. There the user can

organize their folders to route the code set bearing emails to Outlook folders.
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There are at different types of service providers ("ISP"). ISP includes the
email and Internet access services through - PC, email and I nternet

enabl ed iwDeractsge TV, the email, SMS, and |nternet enalpiCediSez/0s8BESS
personal conmmuni cati on devices. These |ISPs vary in their services and
types of subscriber databases, the recommended default email systens and
email clients. For exanple: The |1 SPs that provide their own proprietary
email clients - local or web (e.g. AOLTM plus have the postal (i.e.

bi |l l'ing) nanes, and_ addresse t heir subscrihbers. hough, th are able
to ta_rg_et”H ”S@Fﬁ‘ﬁﬂﬁgé?spwduwop %SFI@WBW' b 'Béﬂe "‘a"d@lﬁi%gs B IHRPSack the
"traditi gii8tmatfdin'if & tval EPhKErbVide EHIR DR Mafme AA8 PassAbid R UAINE I PasspBI have
ot her data collected via - cookies, tracking, click streans, etc). Another
is the fsites. [tSoes 1@ paovideeanydnismet acopsgrryemaitJeErvigss hul uvh agrviceniaveribg e some

d hi c inf '
vol unt ar ety HoARsh A el B oPielriferk o hn RSB Fadlofyhe o

control tehail addvesses bf their mientbees dayi betrevierse mapiped tdoditabdsesnotcduire @r apyend
“"traditional" denographic inforpation and al sq do_ not have fhe 29 WO
02/ 0777 6depegraphio prafiesso the igdiv 3 gt Hb%%glwaﬂﬁ.sembi"l‘{']‘i'%j' QfeLeR gan of

their us KerldQhrgEre8 divertiRirénts & {HelAR 1 AQBreSdegm t hei 1
free subggﬁfege@gm%{gq%gg%g?ﬁggbg?issn " agpendi rfg" onlmf;,t whi ch isagteheeg mapped

to the invention's database mapping system The ISP that provides |Internet
access bThusjodilenat IS oay denttdhbothehe subséribes datebase, and thedoed! andweb lemaili ent s.

Thei r Subscri bers’ i cal | the thi t ft .g. Qyt| QokTM
Fudor aTEe AporberlSPRS ni baerint ubsiribet fauhBise e fueRRRTs i cafidos
(but lac Kndaﬂﬁiiﬂ% by ieems] RERSPIRBGS, itmd@ébaséfiﬁ@rﬁﬂihgSts@éﬁinafﬁ)rf%téfﬁbéﬂn fRead

Runner cable Internet service - to note, Tine Warner Road Runner (cable)
does not sibseriberis compiter.gipican teke on a yariety of embaliments thedaptto egeISFewmput er .

Earthlin i I i Lent . i enmai |
e vi ce. SRUGT AN PREReRE, FBF Qe e S FHTRoW bhA sing des Bl RN MRe 6P, 27
possi bl e all adventideaientstrblated @mmalils ajppted dmon mot, regatdieyssafahe categohies, Itinadll oflike m

(ngge set -ir;[vgfi)ti(g)nqé ad\fert?sgmehtnén?arilg(\%&ifl 143 l'(-)I;JYgd £0'that Ifgggr; gﬁ)otltlerll%asyua o%rrlmtl)l%E)leby these

advertisement folders.

While the invention has been particularly shown and described with references to its various
embodiments thereof; it will be understood by those skilled in the art that various changes in

form and details may be made without departing from the spirits and scopes of the invention.
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Another is the email client application provider (QutlookTM EudoraTWM,
they only provide the |ocal email application and do not have the

subscri bewopestzabs i nf o, and of course the denographics i rCo/USaneBssmt t he
access to the Internet. But these are inportant because sone |SP providers
effectively assune their usage by their Subscribers as the preferred | ocal
email client. Qur application and it user interfaces can be "plugged" into
a "default"” email client at the time of the installation of their software
or by a separate installation. Another is local email client application
provi der and web service provider. MSN Hotmail and MSN Expl orer.

M crosoft TM control s the Qutl ookTM and al so provi des |Internet services

t hr ougBRIFEDESICRPPTEIN iIOFEFHE M WINGSi | has been recently integrated with
the Qutl ook 2002. Qutlook 2002 includes full Hotmail support, but with
sone i ME @it Q7Sdia bl STk 1408Riond) & tHRRATalITOHE Jét nRBlfRAISMd sPstdfeN account s
and nai | boxes on change 2000, but not to other HTTP mail servers. Thus
if the Hotmail is using the invention's code set identifier system it is
possi bl e Riguxe 2 sudingramaiof the A8 R database anappingmgthadoandisgstémt | ook. There the user
can organize their folders to route the code set bearing emails to Qutl ook
fol ders. 30 .02/ 0777 P US02/ 08832 , Al so, Mcrosoft Passport's NET
Passpor t F(%'trg\?i‘#P@Pm(ﬂﬁii"?‘?g%ﬁnﬁe@g‘?‘?gﬂ%?yé?“}s menbers' information in a
wal | et that provides one sign-in nane and password at all NET Passport
sites. |t5APes idWhai RViffoR IdértnSnISh pREFRASy ShaifdRint, Services but such
services have the nanes and address and an enai |l address of their users.
The nanes and addresses and/or the email addresses of their nmenbers can be
reverse Figupes is destsatiab dslders bo an SR proprietaryagpehaliendenogr aphi ¢ profiles to
the individual's data in such wallets. This additional information can be

used by the NET Passport sites to send targeted. adverti senents to the email
addr essedigurerfifia WPQ‘@“J?I‘Q“?‘SF“‘%&?S@SWP P8 pﬁﬁﬂﬂg'f’ﬂéo'éﬂb’ég?? ISBat abase,

and the local and web email clients, another ISP may only have the
subscri bey ?é“??@&%&naﬁﬁﬁ?olh%!%ﬂfa'v%'-eﬁné{ﬁéﬂeﬂéés code set and routing systemns,
its appll(,géll 1ons, Its database nmapping, I1ts destination interfaces on the

subscri ber's conputer, etc. can take on a variety of enbodi ments to adapt
to each [Figres issdestisationfisldgrs oh arlesat email Elient.exanpl e, one ISP may al | ow only
a single destination folder for

Figure 9 is further embodiments of an email client.

Figure 10 is further embodiments of destination category folders and an Email Banner™

scheme.
Figure 11is further embodiments of destination category folders and highlighting.
Figure 12 is the main destination folder on email or Internet enabled interactive TV.

Figure 13 is an embodiment of an advertisement category listings display on the interactive
TV.

Figure 14 is the Email Banner’s main display.
Figure 15 is alternate ways for an opened email from Email Banner.

Figure 16 is a reverse database mapped “card” for a subject subscriber.

32



all advertisenents related emails - opted in or not, regardl ess of the
categories, then all of the invention's advertisenent emails will be

rout ed t owbhawn7176$ der; another may allow multiple advert ipsamsa/ofset ders.
Wil e the invention has been particularly shown and described with
references to its various enbodinments thereof, it will be understood by
those skilled in the art that various changes in formand details may be
made wit hout departing fromthe spirits and scopes of the invention. 31 WO
02/ 077768 PCT/ USOZ/ 08832 BRI EF DESCR| PT1 ON_Q E DRAWNGS Figure 1 is

di agr dRESALL AP TIONOE THE DR Faf MDY - Pod and system
Figure 2 is d| agrams of t he ISP dat abase mappi ng nethod and system Figure
3 i s diagrdfigafe IFmai | Banner net hod and system Figure 4 is a main
destination folder on an ISP proprietary enail client. F| gure 5 i's

destination 0 il client. ure

desti nati onf*% lojdldg?'ﬂe easygh%erggh d%ﬁ g’iﬁ%g‘%ﬁg’ﬂ s 8?{"?)??”% yﬁ’&&é)fgfe an | SP.
Figure 7 i sengliBintl0aing @mall DlestRy,ody, ddwe AttediBieht Glingptbdefineddbd fdt bis
destination folders on a |local email client. Figure 9 is further

embodi ment sidesttifigrs. Oagiembediment of predpfingd qeylejsgt <fru¢@w§ﬁrsemaas ;. Ongt
destinatio rs and an Email Bannerm schene. Figure 11 is
further engeogﬁhgeﬁgéyfggﬁ g@fi nation category folders and highlighting.
Figure 12 is the main destination folder on email or Internet enabled

i nteracti vexMYSORTSuee=11@21>s an enbodi nrent of an adverti senent category
listings display on the interactive TV. Figure 14 is the Email Banner's
mai n di spl aycpapkgure 15 is alternate ways for an opened enmail from Emai l
Banner. Figure 16 is a reverse database mapped "card" for a subject

subscriber.  S2NDUSTRY type="SUPERMARKET">

<DIGITALSIG>1sadhv93418f0iq3j8f31j0ru10329ur02138j£93 1ud-
321j9dp084n1008rj03148jr31</DIGITALSIG>

<COMPANY>Waldbaums</COMPANY>
<MSG>10% off at all waldbaums store tonight only</MSG>
<DISCVALUE>10%</DISCVALUE>
<DISTZIP>11510</DISTZIP>
<IMG>http://www.walbaums.com/logo.gif</IMG>
<URL>http://www.walbaums.com/</URL>

</INDUSTRY>

<LIFESPAN>
<STARTDATE> 11/01/01</STARTDATE>
<ENDDATE> 11/30/01</ENDDATE>

</LIFESPAN>
</ADS>

</MYSORTS>
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WD 02/ 077768 PCT/ US02/ 08832 DETAI LED DESCRI PTI ON OF THE DRAW NGS AND

EMBODI MENTS Figure 1 At 101. Sender is advertiser or broker.

Codi ng emai |

means corpong7eny part of the email including email headergsobessys and/ or
attachnment using predefined code set or identifiers. One enbodi nent of
predefined code set or identifiers is using XM.. One exanple is as

foll owi ng: <MYSORTS rev=1. 021> <ADS> <I| NDUSTRY type="SUPERVARKET" >

<Dl G TALSI G| sadhv93418foig3 j 8f31 j Oru 10329ur 02138] f93 I

j 9dp®84n | 8rjB148jr31 </ D A TA S & < >\l dbau
10% of f at Tngﬂf emawdﬂ)ﬂww aseehan af safg that WW%S f@ml@d/

u4- 32|
ANY> <\VEG>

10%/ Dl SCVAErise Vi\gng‘léh by “Wa‘i’db]auﬂﬁ’;m ﬁ%' Iffc?span which means it wnll be removed

<I MG>htt p: / [ www. bauns? conl
<URL>ht t p /abtomatinellbEiome e pients maﬂLsystem/wMDuBmws <L| FESPAN>

<STARTDATE> |

1 /01 /01 </ STARTDATE> <ENDDATE> 1 1 /30/01 </ ENDDATE> </LIFESPAN> </ ADS>
</ MYSORTS> 33 2, 0777 PCT/ US ,2/ 08832 This exanple shows a section of
Ao kassoied i

code t hat tQre5mpien fo'a SEFVET- an

At 103. An application on recipient’s email server checks the mail for pre-defined

identifiers. In the previous example, the application will check for identifier pair

<MYSORTS> and </MYSORTS>.

At 105. If the email has no predefined identifiers, the email will be delivered normally.

At 106. If the email has predefined identifiers, the email will be checked for

authentication information. The authentication part in the previous example is using

company name and digital signature. The sender signs the email using their private key,

the recipient server can verify the sender information the email using sender’s public key.

The sender can also encrypted the email using their public key, and then the receiver can

decrypt the e.nail using sender private key.

At 108. If the sender failed authentication, the event will be logged and email message

will be discarded.

At 109. If the sender is authenticated, the email message will be delivered to recipient’s

mailbox and will be accessible to recipient’s email application.

At 110. Recipient’s email application reads the incoming tagged email message and

stores it to a corresponding categorized folder. The “email application” includes Web-

based email application, local email application, and other Web or Email-enabled

devices.

Figure 2

Embodiment A



advertisement sent by "Wal dbauns". It has a |lifespan, which neans it wll
be renoved automatically fromrecipients mail systemwhen it expires. At
102. Emmiwoiog/otToet ed to recipient's enmail server. At 103. pAm/UBPPSSEAL i on on
recipient's email server checks the mail for pre-defined identifiers. In
the previous exanple, the application will check for identifier pair
<MYSORTS> and </ MYSORTS>. At 105. If the email has no predefined
identifiers, the email will be delivered normally. At 106. If the email
has predefined identifiers, the email w |l be checked for authentication
i nf or mat i oAt 2He Serderdnélndesafyertipes apd brpker sends Nams aad Sddress data &0 org org
company nangoRMApdIghkAl irdEdbisch @%ﬁﬁﬂ%émﬁl fipestdle emai | using their
private key, the reciplent server can verl t he sender information the
emai | using sender's public key. The sender can al so encrypted the ensil
usi ng thei rAp202 A abplcatiandn ISR s s¢rver negreees/Name amd Addressydata andasesarolmiSP’s1Si ng
sender private key. At 108. If the sender failed authentication, the event
will be Iog‘%@g’a%%ﬁﬂe"?f@%age wi |l be discarded. At 109. If the sender
is authenticated, the emai|l nessage will be delivered to recipient's

mai | box andy sl Fpgg%ﬁ?ﬁ%%;ahga;&gg@ﬂ?g}egggsj s emai|l application. At 110.

Reci pient's emli cation rea e 1 ncom ng tagged enmail nessage and
stores it to a corresponding categorized folder. The "ermail application”
i ncl udes WeAx-20daThelISPimsyisteapmiticesthe sendel theadumbenof thapyatchingt enil, addredsest her

Web or Emai].-enabl ed . devices. [Figure Emhodj ,A 34 WO 02/ 07776

PCT/ Uso21 0sbiezongar condecideaies all prgarpfdte By TRELE iR as ollapt S0/t name
and Addr esSpghfit [ dbelseRN6 tHlsend ifistéadlofe SoifibRFhaded will BEEreh@d $EésBRYiO

mat ching emai | addresses. At 202. An apgll ication on ISP s server retrieves

Nanme and Adhe metchingtemasladdresses and bepvatlable to senders.

At 205. Sender uses aliases as recipient email addresses.
Embodiment B

At 251. Sender sends Name and Address data to one or more ISP’s systems in order to

search for matching email addresses.

At 252. An application on ISP’s server retrieves each Name and Address set and search

ISP’s database for matching records.

At 253. ISP presents the sender the number of the matching records. The sender can
decide to take all or part of the matching email addresses. The selected email addresses

will be the recipients.

At 254, Sender loads up email to ISP’s system.
At 255. ISP delivers email to recipients.

Figure 3

At 302. Email Banner can be attached to an email message as attachment. Or it can be a

part of the email body.
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dat abase to match records. At 203. The matching results are enai

addresses. At 204. The | SP's system notices the sender the nunber of the
mat chi ng woael7aesdr esses. The sender can deci de to use alpcTarsopesss2 of t he
results. The ISP's server will not send real emmil addresses to the
sender, instead, one or nore aliases will be created representing the

mat chi ng emai | addresses and be avail able to senders. At 205. Sender uses
al i ases as recipient email addresses. Enbodinent B At 251. Sender sends
Name and Address data to one or nore ISP's systems in order to search for
mat chi ng enft 303aBaeipicnds emay amﬁwatlmmalpg«;s logaliemail applicgrion, webrbased email i eves

each Narre gh&q%ﬁf&sa[n%%e@&derﬁaq r?alﬂledrg 1c§s dat abase for matching records.

At 253. resen e Sender e nunber of the matching records. The
sender can decide to take all or part of the matching emai|l addresses. The

sel ected en@i $04atftecipiznss email Spﬂmaﬂidiﬁshepmmenhmerehab?%me%mewml&ads up
email to ISP's system At 25 | SP delivers_email to recipients Figure 3

At 302. Enedisplaygd as pongh epeil messages vithqupgbmakBanneiessage as attachnent. O
it can be a part of the email body. 35 WO 02/077768 PCT/US02/08832 At

303. Reci pi %}qéslﬁga#,emaf&hél 'h%aihdnqgé&q}i%anggr naar@tﬁx e%R%H i‘ ?odAt 304.

web- based apprircation

| f recipi envillresivhe EnafifBanaédt partion mmbc@ﬂielco&?anﬁﬂre EfigibBasghert he enmi |
will be displ ayed as normal emmil messages, w thout Enmail Banner. At 306.

If recipient's email application is Email Banner enabl ed, the email
appl i cati onAt 347} Reqipigpt t ¢raaiapplicationtisplays dhe ProsesserEppibBanrer pagiongsias in

the Email %M&ﬂ banner when recipient requests to view a list of emails that contains Email

Banners.

Figure 4

Figure 4, per methods and systems of Figure 1, is embodiment of a destination email
client with “tab” 501 that is a main tab for the accessing a main menu where one or more
destination category folders are available. Also the system creates new folders in the

main menu on behalf of the user/subscriber.

Figure 5

Figure 5, per methods and systems of Figure 1, is embodiment of a destination email
client with “tabs” 503 that are the destination category folders. Each folder will list and

display emails bearing it’s code set.

Figure 6

Figure 6, per methods and systems of Figure 1, is another embodiment of the destination
email folders or interface 505 at a home or portal page of the subscriber. A “My Family”
folder has been designated by the subscriber to retrieve emails related to certain
demographic categories that the subscriber had previously selected and instructed to route

to this folder.
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At 307. Recipient's email application displays the processed Enmail Banner
portion as a graphical banner when recipient requests to view a |ist of
emai | s t a0 oeoT768 Ns Emai |l Banners. Figure 4 Figure 4, pecTisvheds2 and
systens of Figure 1, is enbodinent of a destination email client with
"tab" 501 that is a main tab for the accessing a nmain nenu where one or
nore destination category folders are available. Al so the systemcreates
new folders in the nmain menu on behalf of the user/subscriber. Figure 5
Figure 5, per nethods and systens of Figure 1, is enbodinent of a
destlnatlo&JEEaLl client with "tabs" 503 that are the destination category
folders. Each folder will list and display emails bearing it's code set.

Figure 6 Figure-,6 er t hods d t h S anot her
enbodi nent Y ﬁepeégnsetd?o@ta?(ggysmg{r]?a?fﬁxélgﬁgg'rsgkgglbgﬁw&epgg%% 6%'"3'1'()" e'milms or
portal pagdoldérsiohénterfdess0T bana.web cnidil dtient. Mhis enfbodihednt Biasvsrare feldersgnat ed by

the subscri ber 'g,o“retrlevee |Is reI ted to certain demgraphic
cat egori es Rawt’t MYy QPbé'bMaH ¥i- Suyey email W@EP&Y@CFHQ@GBWM to

route to ?@v&ré&hﬁ%tol&@lc‘ﬁgnﬁ)ﬁﬁ&?ﬁw PCT/ USOZ/ 08832 Figure 7 Figure 7,

per methods and systens of Figure 1, is an enbodi nent of the destination
email folders or interface 507 on a web email client. This enbodi nent
shows t hre®idup¢ 8lers - "About”, "My Opt-in Mails" and "My Ads". A web emmil
service provider can further forward emails to local client fol ders.

Figure 8 Figure per s ,an enbodi nent of

ds and stens. of Fj
the desti ngf%ﬁ&epr?amethoﬂa%@%mﬁy%%é i§ 88 e@hgél et %fﬁhad?ssearonemw
client (e. gladbafergniet 568'Add>9 ok a 16841 mail client (e.g. Microsoft Outlook™). This

local client can receive forwarded emails from a web email client as described in Figure
7.

Figure 9

Figure 9, per methods and systems of Figure 1 is an embodiment of a “current art” email
client C of an ISP - e.g. "AOL.com" with the invention’s folder tabs 521. Selecting a tab
will open that folder. Figure 9, D, is an embodiment of the invention anonymous replier

function 523. Activating 523 will open an anonymous reply email writer.

Anonymous reply is part of the email client interface. Invention or the destination email
client service provider can handle it. Email recipient/user selects the anonymous
reply/request feature and sends out email. Invention system will check the email and
replace the recipient/user email address with an automatically generated, one-time-use-
only email address. The advertiser who receives this message can still reply to this
message and invention system will check the message and replace the recipient’s email
address and delivers it to the user. However, the email address will be disabled after that
single delivery and nobody can send message to it again. An example of how one-time-

use-only email address is generated:

The system keeps a list L1 of all the email addresses that has been used,;
\«
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| ocal client can receive forwarded enmails froma web email client as
described in Figure 7. Figure 9 Figure 9, per nethods and systens of
Figure 1 weoan7gsbodi nent of a "current art” email clientcC/ush2/eas3i SP -
e.g. "AOL.com with the invention's folder tabs 521. Selecting a tab wll
open that folder. Figure 9, D, is an enbodi nent of the invention anonynous
replier function 523. Activating 523 will open an anonynous reply enail
witer. Anonym)us reply is part of the email client interface. Invention or
t he destingjion email, clie I‘VI provider can handle it., Enail

reci pi ent / uSiErSysteMdpaiatainga t&?“%ﬁ@ ther‘?é‘ﬁ'rtW‘? el empil pddressesandtheit ends out

emai | . | nvefggﬂeglrlves,)égteelmllvydh}esgejgeck the email and replace the
reci pi ent/user emai| address with an automatically generated, one-tine-use-

only emai|l address. The advertiser who receives this nessage can still
reply to tMmalguéﬂnmgedmnldg’eneretcsiamnmaiyaddmssv\mlj check the nessage and
repl ace the recipient s email address and deIivers it to the user.

However, the email e be. di sabl ed r that single delivery and
nobody can Y&s; g%‘g‘é fé‘l\r,\fttoéﬁ%lffﬁhe’%ﬁ"e'?é ﬁJJ’f how one-ti me- use-only
emai | address is generated: The system keeps a list L 1 of all the emuil
addr esses t; ed; 37 WD 02/077768 PCT/ US02/ 08832 The system
mai nt ai ns ap?%bggﬁaf&%%eg% the one-ti me- onl y emai| addresses and their
respective real emmil addresses; An algorithmrandomy generates an email
addr ess, AlIf no,Shcaddness adrwilicde dsbad the bnd-timeaisc-enlyi émailladd@ss sndenmailtish to Al ;
If yes, go back t0 step c¢; If no, the address Al wll be used as the

one-time- usf%”fﬂ’ﬂk'39i emai | address and email is forwarded; Systemw || update
table Ti with the Al and its counter-part real email address; Upon reply

to the A, dlRnowiitpdhidititie TR thO Alland Rt chithdSatt rbfl eHRfl‘address;

Upon reply to the Al, the system will match to T1 and forward to user.

Figure 10

Figure 10, shows an embodiment E with category folder “MyAds” opened. This is an
embolden of where the folder is using both the current art “text header” email listings 525
and the invention’s Email Banner™ 527 and 529 listings. F is one embodiment of the
displaying of the email upon selection 527, alternatively a separate pop-up browser
window containing the advertisement message can be displayed or even to any other web

page of the advertiser.

Figure 11

Figure 11, G, shows the designated destination subscriptions folder 531 opened with its

designated emails.

Figure 11, H is an embodiment of the invention where certain emails are “highlighted”

within a folder.

Figure 12
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Figure 10 Figure 10, shows an enbodinment E with category fol der "MAds"
opened. This is an enbol den of where the folder is using both the current
art "textwbaaderss email |istings 525 and the invention'sPETAIS2/BBaner TM
527 and 529 listings. F is one enbodi ment of the displaying of the email
upon sel ection 527; alternatively a separate pop-up browser w ndow
contai ning the advertisenent nessage can be di splayed or even to any ot her
web page of the advertiser. Figure 11 Figure 11, G shows the designated
destination subscriptions folder 531 opened with its &%Si g ated emails.
Figure 11, Higurs 13s emesabndiment abthe inkentiay &inain desiiaion folder aF o 1 s are
“hi ghl i ght eg. i t.h Q:a,, ' S02/ 08832
Figure 12 fe‘silecgr?mé:r%ﬁ@g |neén?{/%%r%degétiqﬂ%gfﬁﬁzfgﬁ'%tg%i&ﬁélglég%i@%aeﬁ %l)_én&f ol der 541
on an el edhterastice ondigital AtV (satellite gudatits) (BrerS4il arecaccessed bykeyseaithe B¥d/ or

Internet enabled interactive or digital TV (satellit.e or.c ). The 541

are accessd@mgie qealfe (Hr{(ectﬁ’é:ﬁ@"d nglrlrg'?eé' @Sﬁ?ﬁ%weo Stw%gglgfrggllﬁg will open
one for norigygeiohisRALBIMG predraalcan bd laded atdestdred Bt the sobady baygfopthegr am can be
| oaded and stored at the set-top box for the interactive TV or l&%ﬁt ed at

a head- end interactiee TWtoslegated\aéa feadsend\af dhe igtesastive I'V(sqRaceqrpYider (it

Qper ator) . NQ“%r é}agpati ng application providers for the set top box of
the interactive syst’ens i nclude: Wrldgate (wgate.com- "Using Channel
Hyper Li nki ng, cabl e subscribers throughout the world al ready are reaping

t he benef i tSonff oftdperatigyvapplicati@rcprovidersdoratie gentépbox ofthe inteeadtive TVadysigmsal | ows

viewers to link - at the touch of one hQutton - froma T ogtramor ad to
directly réndeds Wesklssledagate oy ﬂ‘%egﬂwgﬂﬁeréﬁ%ﬁe‘fagﬁy%é?%ﬁﬂﬁi ng
connect s T\{hfbhgm& shelvworft MRAUY HreGEapin ME BBA OfARe Aevk Midéractive paRdizim £t
service as welTl as )
TV. The technology allows viewers to link — at the touch of one button — froma TV
program or ad to directly related Web-based interactive content. Channel HyperLinking
connects TV viewers to a wealth of information on a topic, product or service as well as
online shopping and interactive programming opportunities, such as the ability to play
along with a game show or respond to a survey. To return instantly to the program they
were watching, viewers need only touch a button on their wireless keyboard or remote
control.” “Subscribers to WorldGate’s Interactive Service can enjoy the entertainment
and information value of e-mail, games, chat, calendars, localized content, t-commerce,

interactive programming and advertising, Web access and more.” www.wgate.com.

Another is Liberate — “ Liberate Technologies Overview: Liberate Technologies is the
leading provider of open platforms for delivering enhanced content and services to
television viewers around the world. Major cable and satellite television operators,
telecommunications companies, and Internet service providers use the Liberate software
platform to increase consumer satisfaction and create new revenue streams by offering a
revolutionary two-way experience on the TV set. These interactive digital services
include enhanced TV broadcasts, electronic program guides, video-on-demand,
personalized content (including local news, weather and other information), TV chat,
instant messaging, digital video recording, and much more.”

http://corporate.liberate.com/
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onl i ne shopping and interactive progranmm ng opportunities, such as the
ability to play along with a gane show or respond to a survey. To return
i nst ant | ywommtmepr ogram t hey were wat chi ng, vi ewers nee@Conisy2/83srh a

button on their wrel ess keyboard or renote control." "Subscribers to
WrldGte's Interactive Service can enjoy the entertai nnent and
information value of e-mail, ganes, chat, calendars, |localized content,
t-comrerce, interactive programm ng and advertising, Wb access and nore."

www. wgat e. gom Anot her is Liberate -" Liberate Technol ogi es Overvi ew
Li berate T I gies is the |leading provider of open platforns for
del i vering enhanced content and services to television viewers around the

wor | d.  Mj Qoo alliarRAGE RN lih iBurleADCVARhO TarBRES A RfiBemeliShRIABIHI (8t 1 Ons

conpani es, nternet service providers use the Liberate software
pl at f or m t subsedberaxdehecidiVssemdce emthie sérgen ofthe M. Eacbadeertisementisselaged by eans

by offering a revolutjonary two-way experience.on the TV set.. These

i nteracti Vghecﬁea\ofea?ongrgl %r]%gwmeuﬁ%‘"? h%cﬁﬁg&lo VB'F‘8%’H%'\5(§ fan beesII% roni c
progr am guiigtafly in/ihé esmpitageh@ishy of BRI stefplbozadd aRthanbody deinsthestged ocal

news, weather and ot her informati og‘%, TV chat,, instant nessaging, digital
vi deo r ecoffigimthe hgadiend serverpyron seleglignof/anadyertipement by Hiersuberipgiyseng Wo

02/ 077768 PCT/ US02/ 08832 Figure 13 Upon activation of the 541 in figure
12, various.tar te&dlsadvertiserrents are shown to the subscriber of the i TV
service on *of the i TV. Each advertisenent is selected by the
renote control or keyboard. The "banner" portion of advertisenents can be

stored | ogghiry 14 1§ dnenbodiiai of the Westiabo®inbbk 65 E ger the EntuibBamner™ Meethaal n
body downstreaned fromthe head-end servers upon selection of an

adverti semend sysiem pEFigurssk: It displaygdig variops changers 25 33.of dierept sigesand 4 i s an
enbodi ment ' LQAmi nlPss Hﬁxgﬁﬁi ¢ alePgapHiddVefeet hod  and
syst em of E?gﬁ%sgggg?ﬁﬁdag%p?%gg{éﬁgc@% o)fj’)s r'I'lf)ann rs"r 553%0of different
sizes and richness of information - sone are picture only, sone m x

pi ct ur e ands§ashbas thedther categories folders of the invention — these need not be Banner

Email™ based — this embodiment has the Email Banner to be the main menu for the
invention’s category folders, where the subscriber is “encouraged” to interact or view the
advertisement before accessing their other “bills” and “subscription” folders. 557 are the

selection box, where the user may select and delete or save the advertisement.

Figure 15 are two possible embodiments of the email body of the Email Banner, further
alternatively is can display a browser window or take the user to an advertiser’s web

page. The Email Banner can even be a video stream.

Figure 16

An embodiment of the “reverse mapping” of demographic values to the subscriber lists of
the Email and Internet service providers is provided. A mapping program takes the
demographic lists of cooperating list owners and provides on-the-fly or pre-mapped data
to a names and addresses list, also the subscriber lists are added to it as an option. The
purpose is that an aggregate demographic profile (based on the availability of the
cooperating third party demographic databases) of each subscriber can be created and the

optionally the ISPs that provide service to the subject name and address. The main
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555 are tabs to the other categories folders of the invention - these need
not be Banner Email TM based - this enbodi nent has the Enmail Banner to be

t he mai n wen/ofos8 t he invention's category fol ders, wher @CrhisSoss3szri ber
I's "encouraged" to interact or view the advertisenment before accessing
their other "bills" and "subscription" folders. 557 are the selection box,
where the user may sel ect and delete or save the advertisenent. Figure 15
are two possi bl e enbodi nents of the email body of the Email Banner; further
alternativelﬁ,is can display a browser w ndow or take the user to. an

advert i ser ' diffgrepce fhem she tradinqnabdirechaapsting/mlingdistsga that thedaditiopaldisher Fi gur e
16 A nbodi 4 | AL Of ey th
n embodigmpRihOfanidiGnd bt séﬁtgmdg?aﬁh& ca Wnﬂ%%l?hsé?r%é%?rahg e

subscriber lists o t he Emal et servi‘ce provi S provided.
A mappi ng pobijreared imkeentiréty (it deesoajloaplinited otherslepfograpbisenapipingg suchsts owner s

and provides on-t.he-fly. or.pre- ped data to,a,nanmes and, addresses |ist,
al so the s[ﬁfggﬁapﬁ;gﬁaﬁ% é{l@ﬂ é{)%gej%ﬁgose%\%ﬁ{enggragnlco ?]PSH‘.a"Vhdé*moﬁfﬁPS‘c?se i's
that an agQaggshyenadRyacd addiéssesliselHdwevehanetthe Bnlidieniyiaharkbidg, the of the
cooperating third part a&e}&nﬂgraphl c dat abases) of each subscriber can be

creat ed andubsegibers p?m@K _ Heestespee Rerkaps py ipogtantsasthe demegsaphiedataibj ect
he tradi &1 gy int it frdtndl e ol QPmb b BRI vafdlel LSHE 00, T PO

the traditional direct I ng ronal |ist
or "map" tramesamiaideessesdnl thecsabssibendaabadeesuditiedisPs. Soatedgaefits afisuchacthal i st
Is generally sold/rent in its entirety. (it does all.aw |imted,other
denogr aphi éﬁ?ﬁfﬁg?frfa? sé]acgﬁw%gr m@é"o@?’%ﬁifaﬁe,"%\ﬂ?%?f f es&'lﬁléell%‘?f’e‘%é'pond
denogr aphi giobWias, YecrbdtiofWeSAGIRREY wellhLgeopripRizahY dBmb@apRE- AR iLpken | i St .
However, with the online email marketing, the subscribers' email and IP
addr esses adentifietheandividualiwithoall the critesia; inaeal dmsgdsmically and automatieallyt he

I nvention r, r.LIQMS: yalol b G pL:Of 1:1. £S5 . 1.0 the
nanmes and ﬁ%@&@?ﬁmérﬁgm\éggggri Bgl? datag as’esspl%?lféflﬁgal ’S%g!wggdrjr?'génef its
of such i s cafegoriesdlisssaabe Inergedaand valysahtaih vhe iodividoale thas welogmamhtballcri teri a,

aka as "lifestyle selector”, e.qg. .- hobbies, recreation, lifestyle (as well
as geograp iUEtE"‘éfnglngWngblﬁi065eggfytlﬁ§ﬁf? §°”é‘iﬂdém§8w"°& by Séparate parties; the
system will track and properly attribute any fees on itemized basis to the cooperating list

owners.

In USA, there are some 30,000 commercial lists available for rent. These range from
psychographic and life style demographics data to SIC, etc. In one embodiment, the life
style demographic data are used to create the lifestyle demographic database of the
subscribers. While there are thousands of categories and lists, lifestyle category allows
one to narrow the field to major categories. One leading list broker has 18 major
categories: for example, “Active Travelers” — further segmented to — cruise ship
vacations, travel for business, travel for pleasure/vacation, foreign travel, domestic travel,
frequent flyers; “Fine Living” — cultural arts, fine arts, vacation home owners, wines;

“Credit Card” — any credit card, bank, gas, Dept. stores, travel/entertainment.

Figure 16 shows a data values where the various demographic and ISP values have been

mapped and appended to a names and addresses list “data card”.

561 is the broker’s or the owner of the subject database’s identifier for the subject

individual, 565 is the ISP’s identifier for the subject individual; optionally is the ISPs
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identify the individual wwth all the criteria, in real tinme, dynamcally
and automatically, for exanple, a searcher nmay select "cruise vacation",
"seni or cwoiozen’7¢s "gol f' and "wi ne" categories/lists to peTrsoyesssand only
obtain the individuals that are conmon to all. Further, the denographic
category lists are sourced and owned by separate parties; the systemwl]l
track and properly attribute any fees on item zed basis to the cooperating
list owners. In USA, there are sone 30,000 comercial lists available for

rent. These range from psychographic and |life styl enpgr aphi cg. data to
S eto. THOTREeTsBAAEAD PraviHe e A gl s S5 e e rpleckina bl 1o
create the iHefd%éédfﬂgteof%ﬁBﬂ)ﬁ!kéﬁmaﬂ add@reaNasRlyKnohil %o tHRUBP Cror ARy 1t pAidef drher e
are thousands of categories and |ists, Illyestyl e category allows one to

narrow t he émail afldressem ot iscdeapgraphic cagery asseriated 1oi the subjesk individual, 169ma;j or
categories:. for. | "Actd T [Se - 1h e nt e - . Cruise
ship vacat 'iséﬁes'fig%&ﬂg@%ﬁh? Brro%fﬁ}s/?rn%‘g@e?{%k ﬁlg\ggpog%ﬁﬁlﬁlcgggﬁy%dég?clietéﬁl,at ffgr ei gn
travel , don@ggetingivmade baséd ena provided demsgraphic velukifiomgéooperating ur al arts,

fine arts, vacation ho owners, wines; "Credit Card" - any credit card,

bank, gas. $SSIREraBGAabese PIBVIRTscHt-ohELPIOR fee SRR calsba FBAE Thedhiags

val ues wher &8 hé rth@H&ag SR Rafipladict” val ues have been nmapped and
r

appended to a nanes and addresses |i1st "data card". 561 is the broker's or
t he owner of the subject database's identifier for the subject individual;
565 i s the Péithes563dmudtSiod) manyf individualssandsubstribien df eusthuser of oypteé thacdrdeyEmal t he

| SPs 41 WO 02/ 077768 PCT/ USP2/.08832 desires,to, then they ca ravi de
uni que fakea“g_ﬁ'/ﬂfefneém‘@%gr r‘fﬂ’l"s%ﬁé‘aﬂfﬁja%‘g?d‘fr?ﬁfs\/'fs&&%ffem X'E W@Eﬁg‘}?ﬁqi ng of
such fake ejfflémafl AiIESD doFerdWHCHKISPWIILER thé frefePRd-chéice, l0? @ préspbctiveovi der for
enmai | addresses; 567 is a denographic category associated to the subject

i ndi vi dual ; sea®ber/qdyertiser majeieke thattdstermimatign.ovi der or owner of the
denogr aphi ¢ category data in order that if a targeting is made based on a

o ovi der's. xBENERENS sidfonSEhR FRRHoBHPRR S RRURAR Lok ATIAIEISuch
to hel p thecaflahdudeadimhmo@. and nani pul ati on.

An example of using such database is that a search can search for individual interested in
“gardening” and “vacation” and is able to obtain such result, select the preferred ISPs,
and then the proper attribution of using the demographic data are made to the respective

demographic data providers.

A variety of database servers and programs can be used to effectuate such mapping and
the searching, and other data functions. Each field can be periodically updated by the
respective data sources. For example, the ISP1 can update the subscriber data periodically
on a monthly or quarterly basis. The original names and addresses list can be from any

directory of names and addresses list.

The NPA-NXX-XXXX in the telephone number field is the current format used by the
North American Telephone Numbering Plan (NANP). “The telephone numbers to which
the definition of aging will apply are those numbers in the 10-digit NANP number format
(NPA-NXX-XXXX) within existing geographic central office (NXX) codes...”

WWW.nanpa.com;, www.atis.org.
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Per the 563 and 565, many individuals are subscriber or customer of nore
that one Email and Internet service provider. Thus the nanmes and addresses
list systwooon7teoker will inplenent rules to govern whi eaT/uUSP2/ee881 be t he
preferred choice, or a prospective searcher/advertiser may nake that
determ nation. The figure 16 shows two | SPs and two denographi c dat a;
however, one can see that such can include many nore. An exanpl e of using
such database is that a search can search for individual interested in
"gardeni ng".and "yacatjon" d is.abl,e to obtain such resul sel ect the
preferred | SPse Sk'ﬁﬁ‘ﬁ"’tth‘%ﬂtt‘“ﬁ] resPepas lhﬁf {hf’ i"tﬁ?lfq%lé) ﬁ“‘i?pﬂﬁgﬁt’r‘r‘ﬁs Ph@e BESEYr aphi ¢
data are mHdeertionhiee MeGPAPlitato s HHTABI W PresedBindeMicAvE A Ifmited ty e €ty Of
dat abase servers and prograns can be used to effectuate such mappi ng and

t he sear chiTepresentative examplandisclpsed dereim Morearas, the sqape ohthensesgatrinyationl | y
updat ed by | I updat e
the subscr 1 5 SR REGAI Foth 3R 3R e SRG e e Sppoflits The

ori gi nal nalessibed heilgnewoald Heiknowady thase fskitled anthe adi r ect ory of nanes and
addresses list. The NPA-NXX- XXXX in the tel ephone nunber field is the
current format used by the North American Tel ephone Nunbering Pl an ( NAND)
"The tel ephone nunbers to which the definition of aging wll apply are
those nunbers in the 10-digit NANP nunber format (NPA-NXX-X)CXX) within
exi sting geographic central office (NXX) codes..." ww. nanpa.com

wwy. atis.org. 42 WO 02/ 077768 PCT/ US02/ 08832 Those skilled in the art wll
recogni ze that the nethods and apparatuses of the present invention have
many applications, and that the present invention is not limted to the
representative exanpl es di scl osed herein. Mreover, the scope of the
present invention covers conventionally known variations and nodifications
to the system conponents described herein, as would be known by those
skilled in the art.. 43
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WO 02/ 077768 PCT/ US02/ 08832 CLAIMS What is clained is: 1. A nethod of
managi ng emai |l s received through a conmputer network, the nethod

conpri si Yo oe/eTEGS/i ng an emai |l through a conputer networ kpCaaiSez/o88s8 ng

whet her the received email conforns to a predeterm ned code set, the code
set defining the treatnment of emails; retrieving the code contained in the
received email if it is determned that the received email conforns to the
predet erm ned code set; and taking action on the received enmail according
to thgg%eved code. 2. The nmethod according to claiml wherein the

retri de represents an instruction to highlight the email when

di splayed in an email list to distinguish the received email from other
emai | s i Whayés deiggdasied |ist. 3. The nethod according to claim1 wherein
the retrieved code represents an instruction to route the received enail
to a fol der, dif g oL AE f.0 accordin
to claiml I\Ahér"ge?%&?#e&%%g%gse é}%ﬂ%é@?lﬁ%&;tlﬁ%ﬁ an%“@?teéﬁiﬁvﬁﬁttg@%‘%’gd of a °
pl ural it yomprigiigdet er mi ned categories, and the step of taking action

i ncl udes: determ ning the category of the received email based on the
retrieved code;, and routing the received enmail to an email fol der

associ at ed rmlwnsn%em@&*ms%w%% vork;  The met hod according to claim
4, further conprising creating the associated folder if the associated

accor i ng. (STt Fheintiing Bedted ahdf ol AR RindG col TR O0F o,

t he assogétaefifing thedtesatrdan of embileexi st, wherein the plurality of categories
i nclude one or nore of a bills category, a subscription category, an

opt-in category and an adverti senent category.. .7, The t hod according to
claim1, fuewisEingdhmende sprigingdinibafecetyed pgatl et iselsteEmingd thaythe received

email conforms to the predetermined code set; and
taking action on the received email according to the retrieved code.

2. The method according to claim 1 wherein the retrieved code represents an instruction
to highlight the email when displayed in an email list to distinguish the received email from

other emails in the displayed list.

3. The method according to claim 1 wherein the retrieved code represents an instruction

to route the received email to a folder different from a regular in-box folder.

4. The method according to claim 1 wherein the code set defines routing of emails to one

of a plurality of predetermined categories, and the step of taking action includes:
determining the category of the received email based on the retrieved code; and
routing the received email to an email folder associated with the determined category.

5. The method according to claim 4, further comprising creating the associated folder if

the associated folder does not exist.
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received email. 8 A nethod of categorizing enmails received through a
conputer network, the nmethod conprising: receiving an email through a
conput er wetoaorRess det er mi ni ng whet her the received emai | eomfusozesssn a
predet erm ned code set, the code set defining routing of emails to one of
a plurality of predeterm ned categories; retrieving the code included in
the received email if it is determned that the received email conforns to
the predeterm ned code set; determning the category of the received email

based on t etrieved code; r in T ecel il il

f ol der assg;g ig}eéﬂet&?‘ﬁlcc?wgng&gtac %?’Hi“ng‘}@ﬁhéég"e%@%ﬁg (%gétz/?%gherereg?%%ﬁ&gg%rmg to
cl ai m 8 HaaERclatddteldecddsds dveekig odkereinaheiplerlignof casdgoties inclndé one drimydrei ght
the emai | when displayed in an email list to di stiqr}géji sh the recejived emil
from ot flct bIFEIELOTY. 7 URECTIRHOP CACRATY4 ANQPL-in gategphy.a "rﬂﬁ’ge'é'é%?'ﬂicﬁtﬁg?%- claim
8, further conprising creating the associated folder if the associated
fol der doe t i . reth § 2 h

conpri si ngs7(‘: P‘g‘gt“?ﬁif‘{%&‘{é’é"ég%@(} ’ %@g% i %@ggdéﬁg? l'éedgekl ?)%rg)g? edoes
not exi Steceivkdkémaih the plurality of categories include one or nore of a
bills category, a subscription category, an opt-in category and an
advertisenent category. 45 WO 02/077768 PCT/ US02/08832 12. The nethod
accor di ng 8 /%:ﬂ’&m‘?g@,f CtEgQriFs r’?@f‘?‘?é tlé'ﬂt‘%%?‘?'ﬂ%ﬁt?’rf&t‘t"?fg the methodot t he

received, ding: 13- A nethod for targeting a selected group of users, the
met hod coﬁﬁﬁ S|ghg: receiving by an Internet service provider (ISP)
identification data of a plurality of individuals froma narketer;

recei vi ng aedeivikgin erpainvhr@rghal coimpoter mbtevorksr ket er; conparing the
identification data of the individuals with the identification data of

. he 1SP . . havi hi
.Sggﬁf |r :c ?g;aeégoﬁnélmegawl?eépéct)hg t?etche ngai go?x?’grrn;st%g Elspred%t\éhgl%e cct)c?e sletr,] The code

set defining routing of emails to one of a plurality of predetermined categories,

retrieving the code included in the received email if it is determined that the received

email conforms to the predetermined code set;
determining the category of the received email based on the retrieved code; and
routing the received email to an email folder associated with the determined category.

9. The method according to claim 8 wherein the retrieved code includes an instruction to
highlight the email when displayed in an email list to distinguish the received email from

other emails in the displayed list.

10. The method according to claim 8, further comprising creating the associated folder if

the associated folder does not exist.

11. The method according to claim 8, further comprising creating the associated folder if
the associated folder does not exist, wherein the plurality of categories include one or more

of a bills category, a subscription category, an opt-in category and an advertisement category.
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sending by the ISP an email containing the marketing material to each

mat ched subscriber. 14. A nethod for interacting with emails, the nethod
conpri si Yo 020%068 Vi ng one or nore enails with each enui | phawisnzosasbanner
portion; receiving a request to view an enmail |list of the received enmails
froma user; and for each enmail in the email |ist, displaying the banner
portion of the each email in a graphical banner format prior to the user
opening the email. 15. The nethod according to claim 14 wherein the banner

Furt her  conis e teeRod ackbifone i porblF bR ATERUCHIR hschid Pigel

emai | s; agedivedpmailng the selected email. 17. A nethod of anonynously
interacting with an email sender, the nethod conprising: 46 WO 02/077768
PCT/ US02/ 08832 receiving a request froma receiver to reply anonynously to
a first enslid 4 msthod faictatasting a salectedgrgup eEusers theanethod eompristng; sending a
reply email to the sender using a substitute email address of the receiver,

the substitute dr bei di ffer r. .recei ver .ennj | address;
recei ving a{e%eé‘f:'%%gy 8&2’??"’ tesgg'l%r% V'tdggass@ﬁggeﬂt'%gg%g naéo:?gar %sas%lﬂrq’ﬁ@ ?tﬁe
subst i t uindivadald fromddhaké&et;n response to the reply email; and sending the
second email to the receiver with the receiver email address. 47

receiving a marketing material from the marketer;

comparing the identification data of the individuals with the identification data of

subscribers to the ISP to determine subscribers having matching identification data; and

sending by the ISP an email containing the marketing material to each matched

subscriber.
14. A method for interacting with emails, the method comprising:
receiving one or more emails with each email having a banner portion;
receiving a request to view an email list of the received emails from a user; and

for each email in the email list, displaying the banner portion of the each email in a

graphical banner format prior to the user opening the email.

15. The method according to claim 14 wherein the banner contains JAVA, XML or
HTML code.

16. The method according to claim 14, further comprising:
receiving a user selection of one of the displayed emails; and
opening the selected email.

17. A method of anonymously interacting with an email sender, the method comprising:
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receiving a request from a receiver to reply anonymously to a first email from a sender

sent to a receiver email address;

sending a reply email to the sender using a substitute email address of the receiver, the

substitute address being different from the receiver email address;

receiving a second email sent from the sender and addressed to the substitute email

address in response to the reply email; and

sending the second email to the receiver with the receiver email address.
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