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WO 2006/006940 PCT/SC2005/000224 1 A SYSTEM AND METHOD
FOR PROVIDING A SAMPLE OF A PRODUCT T'0 SHOPPERS Field of
WRHMe((RIMBN 5 This invention relates to a system and metho®€dySG2005/000224
providing samples of products to shoppers and, in particular, free
samples which are intended to aler the shopper to the existence of the
product and entice the shopper to purchase that product in preference to
2 50 SUERNEAND mEtwHdpoFaREROCIDING B $AMRLE | @ heBRODUCT T°O
product. Background of the Invenfigg dhggayovision of free samples of
products to consumers is 15 oneway of advertising products and enticing
a consumer to select that particular product in preference to competing
Fhedddictst Teheiti@matgn thieoproviding of samples has been rather 20
rinefficieptandiypdueas adigh level gl wastagenateds @f peaviding
free samples include ins?rting aafre sagncple hOf a product igto a
PREVSHARE SBMEPSuSIicahEs, Ce:%\?erlng S RBMpTles o Consumers at
pearktbew leither Byegropasipies adoishnars dndpplest byprokRiibnibe

sﬁéﬁﬁ@@bﬂyoﬂﬁgﬁkkgﬁféﬁﬁée%EJﬁ%@dgi&&ﬁavyHﬁHKEntice the

nvironments,such.as s ing mall the like, tems_include

R RR R Brod L Pt o B e ey Sicres based

comReiH R PEAGEE the¥y RLerTroblesTHORRFEN &S POPHELY

1 aomsied . pbohiese.methods of providing free samples are rather ad hoc
in nature and may not be directed to the particular people who have

t, thereby creating significant wastage

IECAIRIIOhE subBly of 355Frutiact to people who simply have no interest

Thethprovision of free samples of products to consumers is

one way of advertising products and enticing a consumer to
select that particular product in preference to competing

products.

Traditionally, the providing of samples has been rather
inefficient and produces a high level of wastage. Methods
of providing free samples include inserting a free sample
of a product into a newspaper or other publication,
delivering free samples to consumers at random, either by
drop off into a consumer’s letterbox or by promotional
people providing free samples to people in heavy traffic
environments, such as shopping malls and the like. Other
systems include providing products at checkouts in
supermarkets and other stores based on a consideration of

the type of products just purchased by the consumer.

These methods of providing free samples are rather ad hoc
in nature and may not be directed to the particular people
who have interest in purchasing the product, thereby
creating significant wastage because of the supply of
product to people who simply have no interest in the

product.



10

15

20

25

30

35

p_ro_duct. WO 2006/006940 PCT/SC2005/000224 2 Furthermore, another
difficulty which arises with advertising products by way of samples is the

W 2ie/i96Hbvide the samples at a particular location. This is 2q&i68605/000224

problem because the categorising and delivering 5 of samples to
particular areas may result in an over2supply in one area and an
u_nder-supply in another area. Summary of the Invention An object of a
FistasRew ©f thawentan &itbfdreuitey 10taiketterrsl/sten whtmethod
fSrQr Wd'“ﬂgggl%!ﬁ%é%ér&? PPRLS, TOR IDUGRIANS In 8 fiEglaspech My

35€ said to re a systeni for providing_a sari]gle of 2 rod t

PARBHARS, LS ORI 2h iRpBRdeEE st et & SAG S input T idehty™
lagsiwpper rardabdasb éoastosn G bharatedsics of soppet sde L pioRiong

Jefumalieadinon \ﬁa@hfc%qqgoaféaéo%wdeea@ize toavhatherer -
shopper is to recelve a s R/%e of ap duct A Bracessor forgﬁtermélygg
%I'Rﬁng‘éré‘ﬂ/h%naﬁeqﬁelaec% e & samp 55D § Butputtevice for
providing an indication that a shopper is to receive a sample. 25 Thus,

M&gﬁsgemﬂwggggm invention, a decision as to whether a
Shopper ¢ celv ductis based ics relating, t
éﬁi g %E 'éN%Ei E&Sﬁ §'a @g %§E§1de

T, and’ here ore the dse?ermlnatlon 0 era sample is 3
aamﬂtabré iBYiRERRo RS BRERISy R T RFOEAGIRS. SATIR fitstO
aMagipgeHf providing samples is likely to occur. In one embodiment of the

invention, the input device

The invention, in a first aspect, may be said to reside in
a system for providing a sample of a product to shoppers,
comprising:

an input device for receiving an input to identify a
shopper;

a database for storing characteristics of shoppers to
provide information upon which a decision can be made as
to whether a shopper is to receive a sample of a product;

a processor for determining shoppers who are to
receive the sample; and

an output device for providing an indication that a

shopper is to receive a sample.

Thug, with the system according to the invention, a
decision as to whether a shopper can receive a product is
based on characteristics relating to the shopper, and
therefore the determination of whether a sample is
applicable is likely to be more relevant to the shopper.
Thus, less wastage of providing samples is likely to

occur.

In one embodiment of the invention, the input device
comprises a card reader for reading a card belonging to
the shopper to identify the shopper. The card may include
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35_comprises a card reader for reading a card belonging to the shopper
to identify the shopper. The card may include WO 2006/006940

WERIH8e28D5/000224 3 data identifying the shopper by way RS HS6iA005/000224

number or other identifying data. The card may be a smart card or a

simple card having a 5 magnetic strid. In one embodiment of the

invention, the database is retained in a central location and the processor
defraptises i il procssosabtpece iyl orntiof, thedikst YOIPNRRESSET
oqﬁggqu_%gﬁ@ifEMeMgQase and processing the data for creating a

sample file of samples to be provided for particular shoppers based on
the stored characteristics in the database, and products which are
Tihesiakd bandbertisegnyntararfeqiodisPHEIuS SakpicLapide dly
g ecess#gludes a second processor located at a retail outlet for
receiving the sample file, the second processor being coupled to the
output device 20 for causing the output device to provide an indication of

Iz shogperleadiarata SdmbReiniBEEH PR thEMfp A2 ied #RSinbEt
pdeeda one embedierel, thecatpotdevice hiey mropisEe2Sprinetse s
AVRIERSIINGS. 3 8Me ISLINJESPARSRIG shppet bipuasintazation

into the mBut gevu_:e to identify the shopper sg the shopper gan resent .
prRIREIBTHECEE I SatipleEEIpitAfe 18 AT OppaF RRCes=1ng
tanotierembordimert: thmgutpusdepize nfdyleomprisemnlEP O chéckout
D e e et dovios A o mtan o

.In g iments, the output device may, comprisg.o

B HaGEEE 15t HERint ™ gﬁ&p@eaﬁ% RE ?a{cpt)?ﬁlagf & rgiz-31 us%tnﬁpr%p%%% e
demilobie suctbas bgvestdiaesd: PEsyage 8f the provision of
samples.

Preferably the processor includes a second processor
located at a retail outlet for receiving the sample file,
the second processor being coupled to the output device
for causing the output device to provide an indication of
a shopper to receive a sample in response to the input

into the input device.

In one embodiment, the output device may comprise a
printer which prints a sample list in response to a
shopper inputting information into the input device to
identify the shopper so the shopper can present the list
to collect the free samples applicable to that shopper.

Tn another embodiment, the output device may comprise an
EPOS checkout location in a store for providing the

indication of the shopper to receive the sample.

In other embodiments, the output device may comprise other
devices for alerting a shopper to the fact that a free
sample is available such as by way of text message or

telephone call to a mobile telephone.
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telephone call to a mobile telephone. WO 2006/006940
PCT/SC2005/000224 4 Preferably the database also stores information

WOy 9d0shoppers which identifies a home retail outlet at WS §3805/000224

shopper purchase products and preferably, the first 5 processor forwards
the sample list to the second processar located at that retail outlet. By
identifying retail outlets at which shoppers are likely to shop, the
distribution of free samples to retail outlets operating the system is made

mosﬁeffasglg%ﬁse é&?&%%%éfea&@eﬂdseﬁo%%go Eﬂﬁfﬁ%whe@ they Heng

be received by shoppers. Thus, the over-supp

EﬂdéF%BBﬁPﬁsofwé'&rﬁBIe%daﬁrb%’rﬁéLﬁér BB @?‘é&ﬂr&ed’&g&gﬁmﬁey hich
the phvisesmitgocationsayiperedhey aratikelpte bernbdtyrediivedfisst

&é@t?fa%é%%% PEQ@%WQ%@G@IM@@%& ¥R ssox
or etermmmq_egén ucts which are_to. be adverl bﬁN of a free.
0s

Lanfe hiFtHe ARy &8 E2dM0 e #5 re cBXing 1o %mﬁgglr}nd
emt2@appkdatichisthvstfoppensrating thdkakipldfletBPRrarishfission to

&G.%E%‘i@%ﬂ:E&Peéﬁoff:Pééfeéablylae%aid&eﬁelﬂéﬂm&ﬁ%méisdoe@teﬂaﬂiing

ch_retail stores operatin thes stem, the secaond
fiSud %g%a glataﬁasg aor re%elvmg {fré sarraplgﬁ?es tr%%ﬁ%tge rom%mv;Lded

tiesttreceser camireorec drReingr thametbul dEGLY tEPrRfus fReived by
#ndigplionof frepnsampire applicatiepp e skoppeie30 Shppiyentidn, in
& Edassoefé 2¥,he5aid 1o 1%%Q%i%@smfmdeamrga'da}aaa§m%9f are

uct tOS i)pers comprising. |dent| mgashogper determlnlng
Hﬁ?ghéﬁﬂeﬁgt gagﬁgg§; ge they are 1li £

required.

Most preferably the first processor includes the said
database, a server for determining products which are to
be advertised by way of a free sample, and the targeted
shoppers for receiving those free samples, and an
application server for generating the sample file for

transmission to the second processor.

Preferably a said second processor is located at each
retail stores operating the system, the second processor
including a database for receiving the sample files
transmitted from the first processor, and for controlling
the output device to provide the indication of free

samples applicable to the shopper.

The invention, in a first aspect, may be said to reside in
a method of providing a sample of a product to shoppers,
comprising:

identifying a shopper;

determining if the shopper is to receive a sample
from a database storing characteristics of shoppers; and

outputting an indication that the shopper is to

receive a sample.
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35 from a database storing characteristics of shoppers; and outputting an
indication that the shopper is to receive a sample. WO 2006/006940

WETHR052¢D5/000224 5 In one embodiment of the invention PRESG2005/000224

identification of a shopper is by a card reader for reading a card
belonging to the shopper to identify the shopper. The card may 5 include
data identifying the shopper by way of a pin number or other identifying
data. in one embodiment of the invention, the database is retained in a

SENLLal lacaliog and.thedrethind fugben d0zpMpHsesiRiosessing dekbn of
from the database to create a samgg fi? of sam Aes to be provided for
FdS;

FHORBPSHPPRYs BaSE On TRE SBTFed Rhafactsnidtts T e Qaging

ase,
tan e delstpwhichtareidtaiveilfiy behed\ahosmP by wERET BRYstowabN

i spaRleaath Pieferahly e pathed alsopiunpiisesyggedintalhpin
1”[sa Fﬁ):’eé fgllg aé'tta}’tretail 8ug%ti%nd. Rrocgg%ing the sample file and
tion iden

(ﬁ‘§in1g s%oppe}’slagthe tetail outlet to provide an indication
_of t_he shoppers to receive a sample. 20 In one embodiment, providing the
TAdisALOREPBYIIREH tPBIHINtha Sampke idion Jespanseaoabalzeppis
A2RYING ! n{%”%atéoé‘n'ﬁ}‘%rihel'@@%‘i:‘i%ﬂcgﬁ%'d@ﬂgfﬂgﬁl-?@@p?ﬁ&Eﬂé@e
shopper can present the list to collect the free 25 samples applicable to

ApRPEHER e PRPSRsRerEntR I EFOThE R dRibRRE BRI FAERTS 2
ééﬁi@ﬁecfﬁd@ut_:bcaﬂmp' lea storedfer provdidgdhd amdipatidri ofithar
SMIRPELLD teasle e WHPle3Pda othaaiubadimepis dnadndisation

ey comprise oier a5, Sng ASIRReL 1o e oSt 8! S e

by way of the provision of samples.

Preferably the method also comprises receiving the sample
file at a retail outlet and processing the sample file and
information identifying shoppers at the retail outlet to

provide an indication of the shoppers to receive a sample.

In one embodiment, providing the indication comprises
printing a sample list in response to a shopper inputting
information into the input device to identify the shopper
so the shopper can present the list to collect the free

samples applicable to that shopper.

In another embodiment, the indication is provided at an
EPOS checkout location in a store for providing the

indication of the shopper to receive the sample.

In other embodiments, the indication may comprise other
ways of alerting a shopper to the fact that a free sample
is available such as by way of text message or telephone

call to a mobile telephone.

Preferably the method also comprises identifying a home

outlet at which the shopper purchase products and
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is available such as by way of text message or telephone call to a mobile

telephone. 35 Preferably the method also comprises identifying a home
W2/ WeHAich the shopper purchase products and WO 2006R§06942005/000224

PCT/SC2005/000224 - 6 forwarding the sample list to that retail outlet.

By identifying retail outlets at which shoppers are likely to shop, the

distribution of free samples to retail outlets operating the system is made

foaresaaklanchee sampples biage provitbe to tretstbie whbilethey &y

faestiikelystoe-£ecaiyed By ID0PPSES. St hendh RPN Undes1y to
tions is redliéced and sa£n

supply of samples af particular lgc les ar
T}?gﬁde&%?lo ﬁ‘éﬁé%}%@%@ aré ey 6% er%o%toreﬁﬁlrg%ilﬁ Beg s
gpeferdtiinshd peocisshrpatithcede anpraties &y perdrifisgpyspmales
@f@gwyﬁé@_ 'h iEkQ'blﬁgﬁ tadecs@éd “giaé&laaaﬂaéfxysqw &absletexmmg to be
roducts which are to be adveftise ay of a free sample t
%r%ee%érf gf!g) %’h(%:)%?g?5rsr'eceeli\;/!illﬁ'bsthoéie4%re%v§érrﬁSllég,pg]fd gﬁiz}%% |(8:gti_on
PRk Yo P de Fe7BE h§ The BaRAFd bR r et dioR o #fe sedirpd and
FUNASSO! e gpbhithedatessibg Bl dissrehiéputlaihe 20 pesfoltiedlly to
16LS8Co Qré)%g,ﬁoédocated at a retail store operating the system, the
second processor including a database for receiving the sample files
transmitted from the first processor, and for controlling the output device

Mo proyide fieer ollgaticineoffresemmples aplithblecter?Sriag shoppbi.on is
JuipeRARRECLP NEFNVERtign Seeoneh 1l SwWRPIvag dreensaraples

to locations where the free sargples are likely to be used so.as t

qﬁﬁﬁﬁgg%wéisﬁﬁﬁmgﬁ.for etermining products whlcﬁ are to

be advertised by way of a free sample, and the targeted
shoppers for receiving those free samples, and an
application server for generating the sample file for

transmission to the second processor.

Preferably the processing at the retail outlet is
performed by a second processor located at a retail store
operating the system, the second processor including a
database for receiving the sample files transmitted from
the first processor, and for controlling the output device

to provide the indication of free samples applicable to

the shopper.

A further aspect of the invention is concerned with
supplying free samples to locations where the free samples
are likely to be used so as to minimise over-supply or

under-supply of samples.

This aspect of the invention may be said to reside in a
gsystem for providing a sample of a product to shoppers,
comprising:

a database for storing characteristics of shoppers to
provide information upon which a decision can be made as

to whether a shopper is to receive a sample of a product,
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30 under-supply of samples. This aspect of the invention may be said to
reside in a system for providing a sample of a product to shoppers,

WQaMpheth 35 a database for storing characteristics of shopFérE/$62005/000224

provide information upon which a decision can be made as to whether a
shopper is to receive a sample of a-prdduct, WO 2006/006940
PCT/SC2005/000224 7 and also information identifying a home retail
auntekdtswhishfshpdetomhbgeatd Sypugessdrdmedaterniingprobietisat
wihashoRe Adverized Rwway of provision of a sample, and shoppers

5 who are to receive thgse S ngJIes,,and for det%'mining r tailﬁ)utlets 0 W
which gal?lﬁf)ecﬁr%%léts SHodi& %r&%){/li%ine% Porrosu%ﬁﬁ/sto% %Jﬁpe%rt?ase% ©
RRE ShepfeyiwvWavre fo Reeriaine fef sarsgeplend srchehereels
Whilehate WMCh-beSRapperishapsatd T85S$, actdIding tadts Aapachof
}%%H‘i’fngg%l%@{ t@% PRkigylar @?%@%%@ ORS RIPMACd AL 5 ge
determined and the shoppers and their primary retail outlets  deter medl,'
EampTE@RAN bEDrEERRSH ScEaRRMA cRitthheSBPBREES Y Renfefs BP
shoppers atlpartedar eedaib Imtletand asHe raduce thetundersupbiytorat

PNEERURRIY oéh%ﬁglfsgﬁépéticular locations, and to make it more likely

that the desired number of sarﬁples will be available for collection by the
identified people at 20 particular retail outlets. Preferably the system

Tirtisor corapnstiongn trputidévicesieratcelingtan inpuetdcientifycmce the
SEPBRBLARS 28 0B s dRMiICeHOR POVNG andRdica s that @ opPehithed
%@;gﬁge'gﬁéggs@p;% nq0e; empodiment of 1ne invention. Ipg input
determined, samples can be provided in accordance with the
particular numbers of shoppers at particular retail
outlets so as to reduce the under-supply or over-supply of
samples to particular locations, and to make it more
likely that the desired number of samples will be
available for collection by the identified people at

particular retail outlets.

Preferably the system further comprises an input device
for receiving an input to identify a shopper and an output
device for providing an indication that a shopper is to

receive the sample.

In one embodiment of the invention, the input device
comprises a card reader for reading a card belonging to
the shopper to identify the shopper. The card may include
data identifying the shopper by way of a pin number or
other identifying data.

In one embodiment of the invention, the database is
retained in a central location and the processor comprises
a first processor at the central location, the first
processor receiving data from the database and processing

the data for creating a sample file of samples to be
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comprises a card reader for reading a card belonging to the shopper to
identify the shopper. The card may include 30 data identifying the shopper

WQREPeT44 pin number or other identifying data. In one embBak$&F08§/000224

the invention, the database is retained in a central location and the
processor comprises 35 a first proces®or at the central location, the first
processor receiving data from the database and processing the data for
preativjealsdiop|ofie of sabapie stobpa® 2336/00891(the stored

BLLSER005000224; 8 pioyidad s padticuldiashonpeizbasemheethare
stored characteristics in the dzéa ase, and %rodﬁcts which are des%red to
BEIFRBRISR RPWRT T T BrSViS8n THs hplEass PREranythe
peagsbssr includes a second processor located at a retail outlet for
receiving the sample file, the second processor being coupled to the

Jiput device [qr causing e QUIpLL 9ouces, t%proevci:%en%:] Indication of 10
he sﬁoppergto fecéive a sample. fone embodf"ment, output gevice
hespcetpase a patvet vndatpaktsERsamprefstinteddonseaprle file,
sheppeidsndttivgdaiasmeatiop ditadhe duplicdbvice tohkd icenpiytthdevice

Eggﬁggag%%tg %pﬁp@&%tpraa%aggeé@ JRSOHAR! the, freg SA0MIeS L of

agp at shopper.  In another embodiment, the output device may
EBmFRERREEP HS FRERITE0BafFTRILE store for providing the 20

indication of the shopper to receive the sample. In other embodiments, the

PHIRUY devigejaansRmprisgLbat slavicasyoralaring @ shgpraidodhe
fact that a free F&s:larggle Is available uctz)la,s kt):y way of text message or 25
RS YR B a Ridt cttefe MR Rost prefePabiy HROARE protedsor

fiopderthinpudting information into the input device to
identify the shopper so the shopper can present the list
to collect the free samples applicable to that shopper.

In another embodiment, the output device may comprise an
EPOS checkout location in a store for providing the

indication of the shopper to receive the sample.

In other embodiments, the output device may comprise other
devices for alerting a shopper to the fact that a free
gsample is available such as by way of text message or

telephone call to a mobile telephone.

Most preferably the first processor includes the said
database, a server for determining products which are to
be advertised by way of a free sample, and the targeted
shoppers for receiving those free samples, and an
application server for generating the sample file for

transmission to the second processor.

Preferably a said second processor is located at separate
retail stores operating the system, the second processor
including a database for receiving the sample files

transmitted from the first processor, and for controlling
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database, a server for determining products which are to be advertised by
way of a free sample, and the targeted 30 shoppers for receiving those

WorEBnhies, and an application server for generating the saféIéSGRIFYP00224

transmission to the second processor. Preferably a said second processor
is located at separate 35 retail stores 8perating the system, the second
processor including a database for receiving the sample files transmitted
fedre the fipstiprédeasse, &ad forcouim|lifeWi@008/006040f free

Behpied0@3/P0923412 the outRuUtArkat0, provide the indication of free

samples applicable to the shopper. This aspect of the invention may be
said to reside in a 5 method of providing a sample of a product to
SuigherspeskmprsinghendineamhdndRapvabe fdrterifPcrantdsisiss 2
ﬁi‘eﬁh@ﬂpefﬁ 1D P5ideHgfOEMAEAD 106 SViiCh AoiRaiion 6aB b pecie,
\]/}/hgth a shopper is to receive a sample of 10 a product, and also

|n ormation I'atln to identify a home retail outlet at which shoppers
shop; éﬁ%“&‘é?e?ﬁﬂﬂﬁg%ré&ﬁ&%%ﬁﬂcl“r%?e fFBE bRFeRRyIF WAL} 8L ics of

plovigietr of asapyie,ialed shdppers tilematgptm redeivhthnsésaingles, can
piad felgl 0&3%&%@‘&?&&9@'%&8&@% E%WQP&WQVQGQJ%le of

supply to shoppers based on the shoppers who are to receive the free

BampREGHd R SHIE Pt TR Bt RRicFha SHRBpEP st 15y 2
Regderafyt tielmetitdefu rire r ehhwirisehabsteibetim 20 sasmples to

variousgietaibputists dn peeerdensewrittines idendicionefh PP Etohy
recelvefthose samples agd the home retail dout tasse(%ciat‘g with tho§
sﬁgppers hone eémbodiméntsr the erﬁverﬁlon P REhcRldNr 2
sesIRisres bhesearaampdesforaggdd mgfeﬁé&rd%t!}éﬁgi fg te tWekpBpgample
ridantfyshelsbappebd erearildedy for supply to shoppers based

on the shoppers who are to receive the free samples, and

the home retail outlet at which the shopper shops.

Preferably the method further comprises distributing
samples to various retail outlets in accordance with the
identification of shoppers to receive those samples and

the home retail outlet associated with those shoppers.

In one embodiment of the invention, the identification of
a shopper is by a card reader for reading a card belonging
to the shopper to identify the shopper. The card may
include data identifying the shopper by way of a pin
number or other identifying data.

In one embodiment of the invention, the database is
retained in a central location and the method further
comprises procesgsing data from the database to create a
sample file of samples to be provided for particular
shoppers based on the stored characteristics in the
database, and products which are desired to be advertised

by way of the provision of samples.
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include data identifying the shopper by way of a pin number or other
identifying data. 30 In one embodiment of the invention, the database is

WOMieBPM0a central location and the method further comprisBET/SG2005/000224

processing data from the database to create a sample file of samples to

be provided for particular shoppers b&8ed on the stored characteristics in
the 35 database, and products which are desired to be advertised by way
Pithéepralyisyort bbsara plasd VWD 260 064@69i40=B Cifés@ 2003600224 saifple

Preferally the-melhqd slsoicamprizesieseidnd e sampeafiieid seial ang

outlet and Erocesaln th%}%%rlng)le file and |nformt tion identifyin s@ggger{:s

PHR ARS8 45 bro n TR Pofthe EHOphErch recdive 2= ©°

BaApialesam ohadigaddierne rohilimharppdiation xeasives apmamgle -

a sample list in response to a shopper inputting information into the input
evice to identify the shopper. sa the shopper resent the list to

o8t TR R S I AR AL BIETEn o hes

REIBYIASNE tiemRAcatiohss prBvilearaRse EFD 3 cABORRR TocBH it Ang

storefenproyiding the thdicatpuel dhevaheppes ta draetdefihettmnplRopper

ol empedimenidhgdulieion Mayicpiiiae ABeh JiRy sl e

a shopper to the tact that'a free sample is available such as by way of

TR ES RRPIAERMHRNEC At fFa PRGRREElephone. 20 Most preferably

the processing at the central location is performed by a first processor

yihich indidesths said databases a;seiven for sdetarmipingwiadectae an
which are tg be advertised by way of a free sgmlple, and,tge tarq:el;led
EPOS checkout location in“a store for providing e

indication of the shopper to receive the sample.

In other embodiments, the indication may comprise other
ways of alerting a shopper to the fact that a free sample
is available such as by way of text message or telephone

call to a mobile telephone.

Most preferably the processing at the central location is
performed by a first processor which includes the said
database, a server for determining products which are to
be advertised by way of a free sample, and the targeted
shoppers for receiving those free samples, and an
application server for generating the sample file for

transmission to the second processor.

Preferably the processing at the retail outlet is
performed by a second processor located at a retail store
operating the system, the second processor including a
database for receiving the sample files transmitted from
the first processor, and for controlling the output device
to provide the indication of free samples applicable to

the shopper.
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25 shoppers for receiving those free samples, and an application server
for generating the sample file for transmission to the second processor.

Wp2etetbNthe processing at the retail outlet is 30 performed B¢ B e¥9a@§00224

processor located at a retail store operating the system, the second
processor including a database forretdiving the sample files transmitted
from the first processor, and for controlling the output device to provide
BreiiedicRésevi fred wangfle s hepheswd g 35 the shopper. WO

ROWQ@Q%%E%%%%@@O@E%hA11§9e£@§éﬁrlmmofﬁae&l_rawm:ed
g referred embodln% ent of Ih inveption will be de cribed, b}{lwaﬁ/

H"BP@ At FERERAES ' iHe acrceorﬁﬁe?rrllﬁﬁg Qg RERIERERg
detrraage wlotkllisgrawsoka sghenat becbidief telirgpeterdd 2 system
gebedimer aidhelwatione feiailesbescripiian efthendeieriethtion.
Embodiment With reference to the accompanying drawing, a first
processor Pl |s Iocated at a central Iocatlon and second 10 processors

wthBssorfEEQem ﬁmwrhm Hf!ﬁ:cﬁit@mmgj.ng' hé:md:egspri’lsmtlpled
hedyesess R f%@?t‘é@“%@'sé'oé‘e‘?{ﬂﬁéi bi/c!@a{@‘i’gifi‘gaﬁ&‘eé‘%%d

connection, internet connection or the like. 1 he processor P1 includes

RTREARRRF FoF AhtFPodREmESE oaaraﬁfs%a&rlsr?dﬁble%sn& phffttiarcne
thdratleristitd of dhoppérridcoirarasteoisti®R irehidegderhographic the

HQrmaLion, pr@‘i&@i%@@é@@f‘cﬁlbaf'@d&héﬂ@@“% ZQHEStQ%%fessor P2
Eh(]):ppers and also personal i (IEmatlo suhh whether the shge}p
asc c?reiﬁrsel MLRE Whuihat Beha out>and otnerfifofmation upon

APmteg ﬁe@r?,mmmmeertam@\i\mu@r &HeodoEres likely to be

The processor Pl includes a database 103 which contains a
database of shoppers and particular characteristics of
shoppers. The characteristics include demographic
information, products of preference based on shopping
history of shoppers, and also personal information such as
whether the shopper has children, pets, and attitudinal
behaviour, and other information upon which a decision can
be based as to whether a shopper is likely to be
interested in a particular type of product. This
information can be obtained from the shopping habits of
particular shoppers, and also by a shopper filling in an
application form to join the system and providing that

information.

The database therefore contains data relating to the past
purchase behaviour of a consumer and, additionally,
attitudinal segmentation, geo-demographics and any other
criteria categorizing shoppers. The benefit of including
attitudinal segmentation means that data relating to the
general attitudes of consumers is provided. This allows
the selection of future customers and the targeting of

those customers based on their perceptions (for example,
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interested in a particular type of product. This 25 information can be
obtained from the shopping habits of particular shoppers, and also by a

WQRHeIWEIng in an application form to join the system and JRE¥ELRPHAP0224

information. 30 The database therefore contains data relating to the past
purchase behaviour of a consumer and2additionally, attitudinal
segmentation, geo-demographics and any other criteria categorizing
dioppehe T rereedfitof dchfdingngttiafiisstepnandtibenehitshatf

Qﬁs@]{%'@ﬁtiﬂg tigmaé f,geaﬁaah%wuéﬁa@é cga&&@ggﬁié ReQvieds hgis

allows e selectign o ure customers and.the target ose

Cl})s?omers 5‘§se Zn théﬂ'1 per’c o?s ?E‘)r exampl’lle‘%% g‘&;% 8&546’ een

PErhesesbbuothe ConsigiethSipaearRbalifdiennariimiedaets may

Benefis gé tedrketng ot 8 (MR dEE EPrasRillyearkes#y what
ULINIes), TRYS, %89%%?%“'39?%@@ Q@%b%% pi*é?:%ised Ry

the consumer or complete Yy Nnew pro ucts ma e targete

BT RRBADPEN ERakEisdtdiadd aﬂ%%mgﬁerceﬁe@aﬁaﬂyl
whaitheyse dkelyde pegnant bdsbdonitheir altittifesmdhehatiedrtudes,

il vy ”SHBB?:EESﬁQ b&lﬁegmggtgquaesgd %Q @fﬁr?}t@&q_t&ggs much

%hterests o inions,and Ilfe?g/les which prowdes much 10 better targeting

2R ShpkPAFEhieSn RE pifdiRER hRtdRPeRClemBs/ p‘ﬁ?é‘%c ase
dialles Yargefing bdsavanatiriiissien abdesatiomad et éizg wWhesegeople

If\éanarlgr Qe ANA AROVIIES ReltRtaroeling: A ReapisIaveri $i8Rlad
LE)Purch%se HIStOLﬁ Thus thelg)e(ﬁ:ent 5emb dlment% allow hetter

eX| ity By uSing p DL Bhaviour, atttioe. fles%/Ie peRBgrapRics,

gea%sg%wmésm#%wm th@bél%an@b@ pRERFeREs, and
beibeydtiigaity Racbowermsybete seleRliba TiitsFidng develgpeditbtase

BEQ%W%%@QEhgyéyghggypfifestyle, psychographics, geo-
demographics or a combination of these various parameters,
and better targeting because as more selection criteria is
developed, the targeting is tighter and sharper.
Furthermore, the actual size of the target selection is
known and qualification is predetermined, allowing clear
ideas of cost of promotional programs, opportunities and
competitive dynamics. Hence, the targeting can be scaled
up or down according to the flexibility of extending or
limiting the targeting criteria. In the preferred
embodiments of the invention, the focus on datamining,
analytical and business intelligent tools and key strategy
development is very much more extensive and the nature of
the data retained so that target groups can be
predetermined and forwarded to stores where those shoppers
shop to identify, match and offer the specific shopping
lists or shopping coupons to the targeted group of

consumers.

As is shown in the drawing, the database 103 is connected
to a retailer’s server 100. The retail server 100 may

relate to a number of retail outlets R (only one shown in
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20 Furthermore, the actual size of the target selection is known and
qualification is predetermined, allowing clear ideas of cost of promotional

WQR8traRe8+bpportunities and competitive dynamics. Hence, tRET&gR1 {00224

can be scaled up or down according to the flexibility of extending or 25
limiting the targeting criteria. In the prédfrred embodiments of the

invention, the focus on datamining, analytical and business intelligent

tdois dndwiycptrafegy elevelopfneritlisvenatmich melzicttengive cpenhsed

B ROf Jhpdalz selpinedso.that taigek grolRSHAMPe §0ﬂ€Q§t§r®lﬂ?ﬁet s
and forwarded to sto es where those shopp shog) té’ |de@tlf}_/
B el 17 S58cific SRo SRS of ShoBping TR

coupons o?he targ&‘éﬁs
yroumofleonsmviers. BYAL & avsioe intreddraiiiiy ahé dafadirspoFkores
Eemaageﬁgt% relpiderfmaRvenifn. theireial serwr 180mpy oelate to a

umber tail outlet sR(o ne shown.in WO 2006/00694

%Eﬁal cg %/(ﬁﬂ)ﬁ%m t‘f]X%rawmg oJr'ce%se%f ﬁjstéﬁor’??wﬂlch are
dperased b%tt@ﬁﬁ(?%ﬂ&am@aﬂéh o Bt axgmin di fet &R 6 dts SRRy
y&wdﬁ: fonexasplettertdifferaiidainhstelesid sifigletserear. 10rise

25396 ated) w%%“ g&ahols&ataaeess %%Og@egﬂéh}e sapechainandyy ot em

may or exam e located at an administrative office of the chain of

ehrel ﬁ%éﬁ?cﬂé}ﬁ%ﬁﬁégﬂvlﬁﬁa\‘?@ it bhviP Ecfhs RIFFDOraES
pesiclddylchalm ot bleres thhiel retatl setuersht mtkrles tkonstaniens

HMENQUY SYSIRIN R WURiCh SAPiaIRS infarFeatiRi a8 0 euapamgroeacts

available in the retai| outlet, a%?l also a consu er d tabase %Ol whi

TORTBIRE ROl S PR atiy %oﬁgﬁﬁ}%fs o SHopih The st UCtS
pragbar ¢lodwotd mkehas&#@ﬁﬂsawm#ﬁng%mmnghﬁg 15

styee T he fiatahasesKilseollegts béarneaiiosn fardbRation from the
store EPOS checkout system 110 relating to products
purchased by particular customers. Thus, a database of a
particular customer identification and products purchased
by that customer is obtained in each of the retail outlets
R. The products purchased by a shopper are identified by
the barcodes of the products as they are scanned at
checkout and therefore a database is built up of products
of particular interest to particular shoppers. The data
which is collected at each of the stores in a particular
chain of stores is provided to the server 100 associated
with that chain of stores. The information can be
provided from the stores by way of a communication link to
the server 100 or by otherwise loading information
collected at the various store locations into the server
100. That data in the servers 100 is forwarded to the
database 103 at the central location for compiling all of
the data relating to shoppers and characteristics from all

of the stores operating the system.

The data contained in the retail server 100 is supplied to
the database 103 via a communication link which again may

be one of the types of links referred to above.
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store EPOS checkout system 110 relating to products purchased by
particular customers. Thus, a database of a particular customer

WoRAeMeetidn and products purchased by that customer is obP&iREGA§05/000224

each of the retail outlets 20 R. The products purchased by a shopper are
identified by the barcodes of the prodléts-as they are scanned at
checkout and therefore a database is built up of products of particular
interest to particular shoppers. The data which is collected at each of the

SINES i pagictidlAnCchiajy of stargadrpravides hthe:sri¥edGhich
assomatgd with that,chain of sr%ores. The information canfbe rovideg £

SRR S R WA bt &St ﬁﬁ%ﬁ:ﬁﬁbn%ﬁ%cﬁ% SErvertod 6fby —°
theswisshonppingsnformatidamadieeritis tad pohsBtHRUSEAFNS into

therepnat 38400 Thatigiafats thaseniespp@4s forwarded to the
database 103 at the central location for compiling all of the data relating

to shoppers and characteristics from all of the stores operating the
The R BEERROTaRlcot &R it W Rtaf sBREY QD04 4uppicdidi rrd udes
dambase d 080vip pcenramubichiipnditkovhicl hgainmayobe anplof the

S840 k%faqféﬂ ed,1g anove, W 2006/006970 AGLECZ0P/A94ePhiata

4 Thus, the database 103 is loaded with information which identifies

paficaiR hopBetbprofiabaf fiddit &P (HOSPEAdSpFEoRRETS Who are
Hékebyaphic hadotiteresrsedalifirdopaaticierelatin gsrbéeshoppbss.
dbeprecassor Blealsr indudes-goeivey WAwhighdngydes saiwarede and
rocess information relating to samgler r%%uct_vsv V\{:ll_llc re ingeq:d(.aditoa €
gﬁﬁﬁggdfleﬁl%lsalgg‘%ai&f& coRtamed in the gata aseqig§ t& |d:ean|?y P g
mhoisdreni® RRT ARelyesHefinrresmpliingpartiCiRE shmpldhetype of
sesis1 d Odreeepipsvi degel® ilangsadiscibedibbned eajegetsescibeand
gggntcgggjggg\wykgfap%gc@gﬂggterested in receiving a
sample. The list from the server 104 is provided to the
application server 105, and the application server
generates a sample file to re-categorise only the
qualifying groups of consumers, and creates a targeted
sampling entitlement list for each of the home retail
stores at which the targeted shoppers shop. Those lists
are then sent to the various retail stores R by
communication link 114. Thus, for each of the home
stores, a list is forwarded which is then received in the

store database 106 of the relevant retail outlet R.

Thus, the system collects purchase data from past
purchases by shoppers, and identifies the shoppers who
make the purchases, matching them with the particular home
store at which they shop. By further matching the
marketer’s parameters (i.e. the supplier of the product
which is to be advertised by way of samples) of what and
whom the marketer’s intended market is, a sample file on
the server 105 is created which typically includes
information on the specific number of consumers at each

participating home store. The relevance of receiving the
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marketer's parameters for sampling. That is, the type of 15 people the
provider of the product wishes to attract and are therefore likely to be

WOR8062#N receiving a sample. The list from the server 10 ETHY6 48000224

to the application server 105, and the application server generates a

sample file to re-categorise only the 205ualifying groups of consumers,

and creates a targeted sampling entitlement list for each of the home

feted stergslatswhict the smdetst $thoppeaskhbprTisfogmigimesenen such
SENHigbgMapIQuS s6tall Staresd? DY pereRUKICAHIORIIRGLE, Tdws. forthe
each fthr_e, liltome 25 stores, %Iistti_iforwarded Wlfbcg [ th%@lrecej\éed 'Q £
FERES "5 ISE 08 OF the el St TSt Butret R. ﬁlflwﬁs, ffie system oo
ealidets ukdtmiskanas tein paseprdfseshasnairts arkhelehffgeted
Senphapperendia3emake theduirahasas, Maatchiag thermtwith the
gfg“%%%ﬂ}gg %%?%%aggg hg@e¥ﬁgogé %gﬁg“ﬁd@a p"gg@ﬁ relevant
marketer's paramnieters (I.e. the supplier of the product which is to be
hemertREaTS Way of samples) of what and whom the marketer's intended
market is, a sample file on 35 the server 105 is created which typically

Harludass {nfgination gn e SPEEIEC HYMBAL ol LORBUNELS 30820 each of
articipating_home store. The relevance of recelv%%the WO 2006/006940,

/ERLRDETHRLAtE 1B #Ee LARTTES ARG DaSEE SRR MiSketets Which
parabeterscsunic bsdiehrogaphinpuittideisl parchick Fehavistardicreadex
{F&@ %@9@&&@@%%%@5&%@ s,ét‘ﬁ!%{ a%@ftéﬂéﬂﬂﬂqza@'ﬁsigla.@gofuﬁﬂe

rgeted consymers and gener argeted 5 sampling entitlement list
ﬁ?h%ﬁ’ %’ihen@éﬁt e (;%nelgal yb?g e%fc “of tRE sBr e%gi%)gratqé%ghw(ilcg
paibist AohrraeterR. Faenbewhicttis¥déeifed byRé defatiek@d 16 in

€R6PEE L0 theniatgil auideis R isHepged ijedsesempautertly whishe, the
shopper simply inserts his or her card 109 into the readex
115 and if any samples are applicable to that particular
shopper, the list 111 is printed by the printer 116. The
shopper is therefore provided with a list of sample

products which the shopper may collect.

In the case of the retail outlet being a virtual retail
outlet which is accessed by the internet, the input of
data identifying the user can be by way of pin number
typed into a keyboard and the list 111 can be provided by
way of a web page or mobile phone via text (SMS or MMS).
Obviously the products are not available at the person’s
home where the virtual shopping is conductéd, and the
person would need to visit a particular retail outlet or

other location in order to collect the free samples.

The list 111 may also comprise a shopping list which is
generated to provide the shopper with specific information
and product ranges which the shopper may like to purchase
in the store to obtain particular benefits or rewards.
Details of the manner in which the shopping list is

generated is disclosed in our co-pending Australian
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is also connected to an input device such as a card reader for receiving a
shopper's card 109 which identifies the shopper. The computer 107 also

W 2¥0e(96Per 116 which prints a targeted sample list 111 for #at/paRQ60224

15 shopper. Thus, when a shopper presents at the store, the shopper
simply inserts his or her card 109 into life reader 115 and if any samples
are applicable to that particular shopper, the list 111 is printed by the
puintet 416n# he Agiydpips: tsi thertfore RADAGES WD a |istloé sampteRbs of

piaducts whichithe shoppeh maycligch i the cass efhedgtallbayletni s

being a virtual retail outlef which_is accessed by the internet, the input of
SRECHEARR R Neer M4R BeBPREN R pin number 25 typed into a

keyboard and the list 111 can be provided by way of a web page or

ﬁl&ﬁ_@ﬁbclpﬂﬂ)@idﬁa tad (SM&Q&M@%&%M@@EMM&M@W& Petail
available at the person's, home where the.virtual shopping is_ conducte
3%%%5 pge'rsgr?‘ %v?(l)%fd ﬁ%@é’ fo efgit?;lspgﬁ%&la??étaﬁ%%ﬁng?&fl %0 gﬁ?’ergis’t
ke atibg iFemRte €olddt thE ke eldeipmaay The IRERR1iRs) fKkgm the

ee@pse & Shoppirg ksteviiel isi Pesetted se pradddshmbaceparodith The
%%%%“l‘i '”é?é&%“oc{h ANIQdyely aﬁﬂ?%wxg%l?d%‘ QAPST ML Os on
purchase 35 in the store to obtain particular benefits or rewards. Details

dPiR FRANSEALFniIChesESHEp SREMERRT g&hdraf8d PG ECIBEER ifour
poapehasmrApstea Emt\W h 2606/008840 R H SA20854000922Y td6pay for

pidusony SRR KGRI T el tpe gt
BRBEATRHLATE AR R CRARE b S AR KRR R, rather
than, or as well as, supplying the list to the computer 107, the list may be
supRliedirepthendatabase d 0p e thae-rlail siase el italFasen08.
Iﬂgention, the shopper may obtain the list before shopping
commences, or when checking out, and the samples can be
collected either at checkout or from any relevant location

within the store.

Because the server .104 and the server 105 generate lists
of shoppers who are expected to receive sample products,
and also the stores at which those shoppers shop, the
processor Pl may also determine where sample products
should be forwarded so as to ensure that the right
quantity of sample products are available for collection.
Thus, this ensures that sample products are forwarded to
the locations where they are needed, and reduces the
likelihood of an over-supply or under-supply of sample
products at a particular retail outlet R. Thus, the
products are more efficiently provided where they are
needed, and also the people to receive the samples are
more likely to be interested in the sample product, and

therefore more likely to eventually purchase the product.

In the claims which follow and in the preceding

description of the invention, except where the context
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retail store database 108 in turn loads the information 10 into the store
checkout terminal 110 so that when a purchaser presents his or her card

WRMdWeH to pay for products, the checkout receipt 112 incRéESR Y0224

the samples which should be provided to the shopper. 15 Thus,
according to the preferred embodimeidts of the invention, the shopper
may obtain the list before shopping commences, or when checking out,
aadidiercsampidsecawibe colkected eitiperesichbehguiagdram argaefnany
iQHﬁi'QBa\e’EB&Q theﬁéor@oza B%rﬁﬂlgeserver 104-angthermerueiciD%s

generate lists of shqppers who,are expected to_receive sample products,
aRg & #e®stofss a at RA 1RDT shopfert ERdp e Bro®s g’c‘? PPYmay
atsusdotefimime Weempsaifie rbdusisesinr @ Betbavatated feptures
Bhsukedhat eohigld) guantiy of saae BB Etnar ddaliabisEffur ther
190”%‘ tron Thus, this ensure%)th tsamE)Ie grf)d ts are for arded to the
OCALIONS WhereYhey are nee and reduces the Irﬁnhhoodlofnan
over-supply or under-supply of sample 30 products at a particular retail
S)ﬂﬂetaRm$Hu$ itba tpwis cisiaeimotsheffigiehty pravided vdisse dife\thee
fggded § .%9 tﬁgﬁ’g%ir’gr’ @eregfgs.ﬁ@séaﬂgp S%P :I%Ofs]%ﬂ)ét? be

Interested In the"samp duct, an erefore more kely to eventually

HiFdHRetRE REduct: BER the dPEnEATRER FORY aharm i frebRyfRyELon
e sewdytichi afithedntenticine epeantiviudrazth erbatbhn sv® 20064006640 by

££,T/§§2Q,Q§,4Q9£8%4eréznwgs otherwise due to express language or

necessary |mpI|cat|on the Word ‘comprise”, or variations such as
"comprises” or "comprising”, is used in an inclusive sense, i.e. to specify

the presence of the stated features
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5 but not to preclude the presence or addition of further features in
various embodiments of the invention. Since modifications within the spirit
and scope of the invention may readily be effected by persons skilled 10
within the art, it is to be understood that this invention is not limited to the
particular embodiment described by -wdBof-example hereinabove. - 18 -
Claims 1. A system for providing a sample of a product to shoppers,
cEdpimg: an input device for receiving an input to identify a 5 shopper

af a retayl ufist ddaabape & iiami shaaeisristies OhShaRRAIEE0 to
pr(ﬁ/(i)de En;ormactg)rg liplosnl\ﬁ\/hiph a decision can be made as to whether a
sﬁopﬁ& iS 6 r&8Ve a san%ble of a product; an output device for providing

an indicaforitPe deYdef otfEt FRE|iSHpPer NREEIVEQ danpify a

aBHoppeacessoafarslesarmivimgiswppers who are to receive the sample
so the sample i ided to ] retail Qut n
B Lo 8 IO LA BRI e

shopper Is Iden e Input device. 15 2.

sPIRBILGECIART 2 MR RPthBRRBuL offifisRs e sateRferRAe as to
redcktdrarcaund dhpoing tostheosirepzeinte iderddmntileskdpperp2@duche
system gfClain Lyhefeipihe dalabae s e HIE G AN 2EIWAL NSATRR the

and the CPerocessor comprises a first processor at the central Iocationl, the

fifst pPces2BF ]rs‘c':eiHh%tdeﬁa FRPRBRE ddtEb58e BRIPHSC KitF MR Fita2"d

for creating a sanpite fikssfosanfislss debeymavidiad fehzPpanieuitho are to
SB&@&QWJJ&EBE %ﬁhﬁ]_%o@g Cﬂ’t?éa@&ﬁi_ﬁti@ iﬂs“l@rdﬁﬁihé&it@f‘_%he shopper
gg}g&‘g&iewﬁ‘g{'aa{f dalredio N RAveItserl Sy vy oLIe RIGYSINY at the

retail outlet by the input device.

2. The system of claim 1 wherein the input device
comprises a card reader for reading a card belonging to the

shopper to identify the shopper.

3. The system of claim 1 wherein the database is retained
in a central location and the processor comprises a first
processor at the central location, the first processor
receiving data from the database and processing the data
for creating a sample file of samples to be provided for
particular shoppers based on the stored characteristics in
the database, and products which are desired to be

advertised by way of the provision of samples.

4. The system of claim 3 wherein the processor includes a
second processor located at a retail outlet for receiving
the sample file, the second processor being coupled to the
output device for causing the output device to provide an
indication of a shopper to receive a sample in response to

the input into the input device.

5. The system of claim 1 wherein the output device

comprises a printer which prints a sample list in response
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4. The system of claim 3 wherein the processor includes a 30 second

processor located at a retail outlet for receiving the sample file, the

second processor being coupled to the output device for causing the

output device to provide an indication of a shopper to receive a sample in
response to the input into the input devi@.-35 5. The system of claim 1

wherein the output device comprises a printer which prints a sample list in
réspomsehdper aishpppbi mpuitintoinfitrbiadon imbaht epuinfewicedevice to
idestifttheyshoppes et shappaHanspespatthedist fir£olaet thadrepist to

samples applicablg to that shapper. 5 6. The system of clajm 1 wherein
RS E G SR LR E RS LSRR Ibion < HRPRT
providing the indication of the shopper to receive the sample. 10 7. The

system afhrlaisy i tdierein BeLahnlasealse SioreReniarpaiondetaiiog to
SE%%@%A/%@CQH’%'B%S & °£51‘§J€t31" %@{&Rwﬂk"%‘h& EPEE -
purchase products and preferably, the first processor forwards the
SEFPIE-RS HRSsetbfd tREEES 0P oddic ShPRPRHalt QUTECSSYE THee
systapilef.claim 3 wherein the first processor includes the said database,
a server for determining products which are to be advertised by way of a
free samgle, and the targeted shoppers for receivi{.r;% those free 20

sdmplest ARd B TETcRfioT LB/ R forgSiitain fife dRFETR RFSC stores
tranfeimidrienthessezbht Processorrpettee Wstah dgidéainid ig®ranhome
SRELSECONg R eRSSOF iﬁﬂ&@l{e@ﬁéeéﬁl’éﬁéﬂ S{aﬁi@%ﬂ&@éﬁﬂiﬂﬁébﬁcts and
syste th% 25 s% on%‘_proggssox[ inclggig]g afg%tabaae f(%rhrgceivin the

samp S 28 Tohsmitted from tHe fiTSt processor, and 1or controfing the list to

ot sleRBIOPFOARS BT inkREAkADfat that retail outlet.

8. The system of claim 3 wherein the first processor
includes the said database, a server for determining
products which are to be advertised by way of a free
sample, and the targeted shoppers for receiving those free
samples, and an application server for generating the

sample file for transmission to the second processor.

9. The system of claim 3 wherein a said second processor
is located at each retail stores operating the system, the
second processor including a database for receiving the

sample files transmitted from the first processor, and for
controlling the output device to provide the indication of

free samples applicable to the shopper.

10. A method of providing a sample of a product to
shoppers, comprising:

identifying a shopper at a retail outlet;

determining if the shopper is to receive a sample from
a database storing characteristics of shoppers; and

outputting an indication that the shopper is to

receive a sample so the shopper is provided with the sample
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free samples applicable to the shopper. 30 10. A method of providing a

sample of a product to shoppers, comprising: identifying a shopper at a

retail outlet; determining if the shopper is to receive a sample from a

database storing characteristics of shoppers; and 35 outputting an

indication that the shopper is to receiv&8 sample so the shopper is

provided with the sample - 20 at the retail outlet when the shopper is

icentifibe aréta idtaduiitiet Mhdhethethobdaréaimit0 idendin fied at the
idestifgatign.efad, shopper is by a card reader for reading a card

belonging to the shopper to identify the shopper. 12. The method of claim

10 wherein the database is retained in a central location and the method

frther Theomprled prdceakmiudif e red dafdpRsédertddfidgation of a
samptq:&le af sapiplas taka pf@&agifmmr&@&ariﬁboapeﬁﬂmseémmng to

the gt g aracteristi }%)a fo30d products which are
deEisilre g advertlsegzgn: e pré)\%gon of samples. 15 13. The
method of claim 10 wherein the method also comprises receiving the
saiple fileentmetsbabovifet @baliprdo@ seingribérsatipse dietabthse is

'@%%ﬂq{%'&di’ﬂ“fé('"@eﬁ@?gﬁerﬁdﬁélﬂ‘iéﬂaﬁﬁ&“%@ HMOVSANeRgigalion

of 20 the shoppers to receive a sample. 14. The methqd of claim 13

mﬁ]%%’ﬁ’p?&ﬁdﬁ’@“:ﬁ%sﬁ]ﬁ%%ugﬁtc%mfp‘?%‘&s"r}??ntuﬂataaé’ﬁﬁﬁleﬁ%t freate a
resupbe 16id ehofpsanpleng tfoheatarintdesd Fput devitaeubar

'mﬁb@ﬁssmaseﬁhQﬁEOBW@ Rieseaibedistio olleet thadree
sgmg sa%) Ilcab to thgt st;:osolé%1 The m thad ofdclglm %3W relrtlsed

the Icatioh is pro?ﬁe a hecﬁoutelocatlon In a store
by way of the provision of samples.

13. The method of claim 10 wherein the method also
comprises receiving the sample file at a retail outlet and
processing the sample file and information identifying
shoppers at the retail outlet to provide an indication of

the shoppers to receive a sample.

14. The method of claim 13 wherein providing the
indication comprises printing a sample list in response to
a shopper inputting information into the input device to
identify the shopper so the shopper can present the list to
collect the free samples applicable to that shopper.

15. The method of claim 13 wherein the indication is
provided at an EPOS checkout location in a store for
providing the indication of the shopper to receive the
sample.

16. The method of claim 10 wherein the method also
comprises identifying a home outlet at which the shopper
purchase products and forwarding the sample list to that
retail outlet.
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30 providing the indication of the shopper to receive the sample. 16. The
method of claim 10 wherein the method also comprises identifying a
home outlet at which the shopper 35 purchase products and forwarding
the sample list to that retail outlet. - 21 17. The method of claim 12
wherein the processing at the centralto@ion is performed by a first
processor which includes the said database, a server for determining 5
products which are to be advertised by way of a free sample, and the

targeted snappret kydeesivieadhasa regneaaplest aad ﬂﬁ&r&ﬂsaﬁ@r at the
server orag'1 rat the sample %Ie forg mlss€n to the second

essor which
processor e mefho efrC aim T rein il"le progessmg at t’ﬁe
retaReltess de‘r*%rméélbed@‘ééé‘tﬁﬁﬁpro%e§§é?"|66at€@rafi&‘¢@tﬁﬂ1%{6rég
opptdidgdhe SWhesh the seeonthPracrentt ikklddiBg avddiab@sa fdree
re%eé\é“aﬁiéhe Sa@Pls, diles SJQ'& g é@%f"éw“%‘;%eéé%ﬁ&g PhdBe free

contr ng the output evrce 0 provide indication of free samples

apPRcEke r@%o?rbeepfgl%e;‘fskem REPFSAdiAG D SaRFEA P9 the

prechampice shibppeo compaissigi 28 ispdatabatdéorssiomngl chakactes sties

of shoppers to provide information upon which a decision can be made as
Igﬁther a shopper is to receive a sample of a product, and also

Ot HCRERIRE R AT SR APABHHOpBER-SRAI ARGt the

25mésMéeUemmmgpmmwhmrsaeqocbepaqvemea biocated

waa@fspr@éaiampf&mp@paﬂeehﬁape@ewgpﬁeﬂo recRive hased
%)Ies and for, der}errgmln retcful o%lets to WhICh sampletpro%%cts

shgu d%e; prowdle% or supply Pto §10ppers based on e sﬁogpers

aréf ol 8F rédeansmictires sarpie st BAd fRE FENRFRESFSQTet aand f°r

controlling the output device to provide the indication of

ample

free samples applicable to the shopper.

19. A system for providing a sample of a product to
shoppers, comprising:

a database for storing characteristics of shoppers to
provide information upon which a decision can be made as
to whether a shopper is to receive a sample of a product,
and also information identifying a home retail outlet at
which shoppers shop; and

a processor for determining products which are to be
advertised by way of provision of a sample, and shoppers
who are to receive those samples, and for determining
retail outlets to which sample products should be provided
for supply to shoppers based on the shoppers who are to
receive the free samples, and the home retail outlet at

which the shopper shops.

20. The system of claim 19 wherein the system further
comprises an input device for receiving an input to
identify a shopper and an output device for providing an

indication that a shopper is to receive the sample.
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which the shopper shops. 20. The system of claim 19 wherein the system
further comprises an input device for receiving an input to 35 identify a

WQRHeIWAMd an output device for providing an indication thaP& BRERHE00224

to receive the sample. WO 2006/006940 PCT/SC2005/000224 - 22 21.
The system of claim 20 wherein the-inp@t device comprises a card reader
for reading a card belonging to the shopper to identify the shopper. 5 22.
The system of claim 19 wherein the database is retained in a central

Ipgatiorrand ye: PERCESBOLEATMRIISOS whilhst PrOGessOL Aihe ootk e
location, the first gro(?esse%rdrgxge;g_/ci)qg ggta from tge QQ}_« selanrg ing to
El%zgggéiﬁSiOath% ata Tor creating a sarﬁglérfﬁ’e of samples?o%eg g
e cePipP partieRl ke pbEYs bhseFBRBREStored characteristics in the

database, and products which are desired to be advertised by way of the

provisiqn of §agl!°é S 23.10€ $ySemLelclaim 22 vaerein the ;o
procegsor mc_% es a SGCOI’](?. roces_sor located at a retai ouﬁlet for .
rRERARSthelsaRpRaMETHE BiRBeandr B PEDEERETS themprises

autbﬂtdevipedmm athechietipaedeviad 2Ddoapu:&v:ir;le_ attiad itat&m: of
Eﬁo%@é’@{s eceM Y SRRer24m 16 SYHERLEEHRIN A3 WIRIE s s ing

e output device comprises a printer which prints a sample list’in

B ofieE 25 8F a ShoppePR pRuf R Midtn&tioh ith fEMRHetR B
pleotifidhd shoppeest toathopsiicrpemeseastd Hst tblvellettabedree
samplesanplisebledothak ghogRen s, RSN cRIMAR L are

herein the output device
esireérto e agvertised by way of the provision of

samples.

23, The system of claim 22 wherein the processor includes
a second processor located at a retail outlet for
receiving the sample file, the second processor being
coupled to the output device for causing the output device
to provide an indication of the shoppers to receive a

sample.

24. The system of claim 23 wherein the output device
compriges a printer which prints a sample list in response
to a shopper inputting information into the input device
to identify the shopper so the shopper can present the
list to collect the free samples applicable to that
shopper.

25. The system of claim 23 wherein the output device
comprises an EPOS checkout location in a store for
providing the indication of the shopper to receive the

sample.

26. The system of claim 22 wherein the first processor
includes the said database, a server for determining

products which are to be advertised by way of a free
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comprises an EPOS checkout location in a store for providing the
indication of the shopper to receive the sample. 35 26. The system of

WQRRIM/IPIherein the first processor includes the said databdel/a 0100224

for determining products which are to be advertised by way of a free WO
2006/006940 PCT/SC2005/000224- - 23 sample, and the targeted

shoppers for receiving those free samples, and an application server for
germgratng amel Seimeplédiryirahnshappiengo fiver seegrelipingsddrosfrea
Lhasystem QL@aEB Zéﬁiﬁﬁ‘if@ghﬁoi@i%éﬁ%ld PHICepsALisdesaigdiate
s%%?%rjfte refqil stgres gBeratlng the %/séem he second processor

fic meg a’database forarré(s:xéllv?r?gl%e SampieSil &S FRRSmRea TS the

first processor, and for controlling the output device to 10 provide the

picatioR&f fperwnnples dppligalkle tarbe «wpRes 283 Aseetirdl of

roviding a_sample of a produgct to_shoppers, ¢ isipg; 15 maintaini
T RS S RO i o L
iB6n FRTdPR deERforFesPnsk RizRRSRSRFWABRERS WG pBeRtiBRRESVECT

asesipleng ahdssiing ds0éfornatiemiaiatey fridentlyea hores
fsialautehat whigh sbapastecshopi and A0detsiBinig B wach

are to be advertised by way of provision of a sample, and shoppers who
BROT Fecdiie tHRRIGHRE, 8fd faaf oﬁﬂ’é‘%%%%vtﬁ&?%éﬁ%ggepréi&ué%e
shogiddre.provided for supply to shoppers based on the shoppers who

are to receive the free samples, and 25 the home retail outlet at which the

opper shops. 29. The methaqd of claim 28 wherein the me o%fu ther
?:clg)mpr%eén |s}t?ﬁ‘§iutf?1é1§arrﬁglzé% 4] aﬁoﬁgl}lg%ﬁ o%ﬁne% 1 accor ar{;c?e with
#hopRatfoatioPraTEhePRgrs to

maintaining a database for storing characteristics of
shoppers to provide information upon which a decision can
be made as to whether a shopper is to receive a sample of
a product, and also information relating to identify a
home retail outlet at which shoppers shop; and

determining products which are to be advertised by
way of provision of a sample, and shoppers who are to
receive those samples, and retail outlets to which sample
products should be provided for supply to shoppers based
on the shoppers who are to receive the free samples, and

the home retail outlet at which the shopper shops.

29. The method of claim 28 wherein the method further
comprigesg distributing samples to various retail outlets
in accordance with the identification of shoppers to
receive those samples and the home retail outlet

associated with those shoppers.

30. The method of claim 28 wherein the identification of
a shopper is by a card reader for reading a card belonging

to the shopper to identify the shopper.
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30 receive those samples and the home retail outlet associated with
those shoppers. 30. The method of claim 28 wherein the identification of

WQ20H6BHE9s by a card reader for reading a card belonging 3BG&/H§€005/000224

shopper to identify the shopper. WO 2006/006940 PCT/SC2005/000224 -
24 31. The method of claim 28 wheretthe database is retained in a
central location and the method further comprises processing data from
fik.datFbasettbedteod sdapie #18 ofsangios thise gadvadadforis
paiticylae @ shorpershased ondbe siad sharagierisiicero dher wiataase,
angg[))ro,ducts which are_desirde_:d to t%e adv rﬂse% q__y wa of the provis{:on
SPERAPRESIPTATE ARRGd 37 FRih TP WAERiIT e Method SIso 10- - 2
gemplise§ idceivifg srmpdeplciichea reeiidetetion Prscessiddake
saoplechis _&ijAEEYGiafti@r?édﬁH&fﬁiéG sihepRars o heciadail oufleiie
rovide an indication of . the_shoppers tq receive a .15 33. .
rgnagrfﬁ%(? sFelaim ﬁﬁgr%?ﬁ_c[%rov\ﬁ%ﬁg the ?néilggﬂ'gigg%%ri%ées %ﬁg%r%té sed
By BRI I s PEEYd 54 QRoppe SABRLAT information into the input
device to identify the shopper so the shopper can present the list to

gqllect the free samplesapplicable i that S89RPeHL 2034 Hbg aethed of

claim 32 wherein the indication is provided at an EPOS checkout location

FPIRIAETS PRSRdRGHe MR rthESHopREr B RRERB hgutlet and
pamipiss 26r3h. e meatipoceoffddien 8advHerEprihatprovedaitenbtifeing
seRipdocatiop isperfogpgdibysa filst Precesspewiieh Mcludesibesaith of

database, a server for determining grodticts which are to be advertised by
?Oﬁ q? eers to receive a amp.lLe.

33. The method of claim 32 wherein providing the
indication comprises printing a sample list in response to
a shopper inputting information into the input device to
identify the shopper so the shopper can present the list
to collect the free samples applicable to that shopper.

34. The method of claim 32 wherein the indication is
provided at an EPOS checkout location in a store for
providing the indication of the shopper to receive the

sample.

35. The method of claim 31 wherein the processing at the
central location is performed by a first processor which
includes the said database, a server for determining
products which are to be advertised by way of a free
sample, and the targeted shoppers for receiving those free
samples, and an application server for generating the

gsample file for transmission to the second processor.

36. The method of claim 32 wherein the processing at the
retail outlet is performed by a second processor located
at a retail store operating the system, the second

processor including a database for receiving the sample



30 sample, and the targeted shoppers for receiving those free samples,

and an application server for generating the sample file for transmission
WaRepe09e2thd processor. 36. The method of claim 32 whereiP§&SG2005/000224

processing at the 35 retail outlet is performed by a second processor

located at a retail store operating thexsystem, the second processor

including a database for receiving the sample WO 20116/006940

PAERGLTahEN tt28] Fhm XhdilcBitrmispiteddssrthe firxd pfszessor,

@MJQBFP&‘HQ'”EH&“S@H&E devicel0 evidedbe dadieptioniadiR@ition of

samples applicable to the shopper.
freep samgg.es applicablgpto the shopper.



