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(57) Abstract: The present invention generally relates to the field of 
online advertising. More specifically, the present invention provides 
a method and system for monitoring and collecting user responses 
to advertisements when multiple advertisements are aggregated as 
slides in a single banner space rendered on user's display device. 
The method and system according to the present invention determ­
ines a valid impression score (VIS) by analyzing user active time on 
webpage, which further enables the advertisers to monitor whether 
the advertisements are viewed by the users or not. Also, the determ­
ined VIS enables removal/insertion/repositioning of one or multiple 
advertisements/slides in a banner advertisement. Generating accur­
ate insights and results of effectiveness of advertisement for advert-
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