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1 Title Paynment Network Technical Field 5 The

i nvention concerns a paynent network for settling

| oyalty points in a loyalty programme between a

plurality of issuing nerchants and redenption

merchants. Background of tHe Invention 10 |In nost

existing loyalty card programmes, |loyalty cards are

prgﬁgnted as a single card with a single points

i ssuer and single redeq$t|on gfnt In recent loyalty

card progranmes, nor P PVIREHNEMEK ner chants are tied

into the programme, but the nunber of redenption

ne chan Fa@e limted to those acquired by the

operator. For exanple, in major alliances

such as airlines or hotel groups, a group of points
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merchant to redeem their points against the value of the products they purchase.

Summary of the invention

In a first preferredraspect, there is provided a payment method for purchiasing a
product from a redemption merchant in a loyalty programme, the method
comprising:

reading a device of an account holder to determine whether a redeemable
amount of loyalty points for redeeming the producf has been acquired in a points
account of the account holder, the loyalty points of the account holder being
acquired through purchases made at issuing merchants in the loyaity programme;

wherein if a redeemable amount of loyalty points has been acquired in the

points account of the account holder, transferring said loyalty points from the points

. account of the account holder to the points account of the redemption merchant,



poi nts account of the account hol der, transferring
said loyalty points fromthe points account of the
account hol der to the points account of the redenption
merchant, 2 "and at the end of a predeternined

"~ settlement period, settling #he points account of the
redenption nmerchant by transferring an anount of funds
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The predetermined settlement period may be one day or until a redemption is
made.
The product may include goods or services.

36

The redemption merchant may be one of a plurality of redemption merchants. The

redemption merchant may also be an issuing merchant.

in a second aspect, there is provided a payment network for settiing loyalty points
35 in a loyalty programme between a plurality of issuing merchants and redemption

~ merchants, the network comprising:
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merchants, the network conprising: 3 reading devices
provided to the issuing nerchants and redenption
nmerchants to read devices. of account holders in the

| oyalty progranme and obtain account hol der
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wherein at the end of a predetermined settlement period, transferring an
amount of funds corresponding to said loyalty points from a monetary account of

the issuing merchant to a fund pool of the loyalty programme.

The issuing merchant may transfer funds to the fund pool when the account holder
redeems an amount of loyalty points corresponding to the value of the transferred

funds.



5

10

15

20

DI

30

35

redeens an anmount of loyalty points corresponding to
the value of the transferred funds. 35 4 1In a fourth
aspect, there is provided a nmethod for issuing |loyalty
points to reward purchases nmade by an- account hol der
at an issuing nerchant in afoyalty programe, the
nmet hod conprising: reading a device of the account
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Figure 2 is a transactional flow diagramof the

i ?ﬁH@ﬁfe@e?ﬁt%%?%e DRWdsgse 3 i s a transactional flow
di agram of the redenption process; Figure 4 is a

interactivity diagramof a primary and secondary
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account holders;

Figure 5 is a interactivity diagram of a points issuer and primary and secondary

account holders;

Figure 6 is a process flow diagram of points issuance;

Figure 7 is a process flow diagram of points redemption;

Figure 8 is a process flow diagram of settlement for issuing merchants; and

Figure @ is a process flow diagram of settiernent for redemption merchants.

Detailed Description of the Drawings

Referring to Figure 1, a payment network 10 for settling loyalty points in a loyalty
programme is described. The loyalty programme involves the interaction between
é plurality of issuing merchants 11 and redemption merchants 12 and account
holders 13. The network 10 comprises: devices (not shown) of redemption and
issuing merchants such as card reading devices for obtaining account holder
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Det ai |l ed Description of the Drawings Referring to
Figure 1, a paynent network 10 for settling loyalty
points in a loyalty progranme is described- The

| oyalty progranme involves the interaction between 35
a plurality of issuing nerchants 11 and redenption
merchants 12 and account hol ders 13. The network 10
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30 account held by a consumer. The points account is identifiable typically via the
Access Card. The consumer may have other devices to identify their poinis
account such as their mobile phone. One advantage of a settlement based
payment network 10 is that the consumer base of account holders 13 is shared
among the issuing merchants 11 and redemption merchants 12. Another

35  advantage is that account holders 13 have access to multiple issuing merchants 11
on demand to earn loyalty points, and have the ability to redeem their loyalty points
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30
The account holder 13 is able to eamn points from multiple issuing merchants 11
and redeem points from multiple redemption merchants 12 through the payment
network 10. The network 10 is open and allows for seamless transfer of funds
between entities. The settlement system 30 in the payment network 10 facilifates
35  funds transfer easily between various issuing 11 and redemption merchants 12

even if the merchants 11, 12 not recognise each other under the same loyaity

programme.
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The Access Card allows account holders 13 to automatically register themselves

as loyalty members under secondary points issuers 11B. For example, if the Shell
Card account holder 13 shops at Carrefour for the first time and presents their
‘Access Card, the account holder 13 is automatically enrolied under the Carrefour
loyaity programme and receives basic points issued by Carrefour as a secondary
issuer 11B. Enrolment does not require a separate registration process to be

completed by the account holder 13 or an Access Card to be issued from Carrefour

11B.
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conducted at various redemption merchants 12 w ich accept the Access Can
payment method similar to Visa or MasterCard cards. In contrast to a credit card or
debit card, the Access Card does not draw funds from credit or debit accounts of
the account holder 13. The amount that may be spent by the account holder 13 at
redemption merchants 12 is limited by the amount of loyaity points eamned by the

participating points issuers 11. A redemption begins by the account holder 13

presenting 71 the Access Card at the point of sale at a redemption merchant 12.

By swiping the Access Card through a card reader provided to the redemption
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redeemed points received by the redemption merchant 12 before the end of the
settlement period. Then, the redemption merchant 12 submits 93 for settlement
35  through the settlement system 30. Next, an instruction is made to effect a funds
transfer 94 of the computed dollar value from the fund pool 20 to the bank account

of the redemption merchant 12.
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5. The method according to claim 1, wherein the device of the account holder

is a mobile phone. :

6. The mcthod according to claim 5, wherein the mobile phone is read by &

reading device of the redemption merchant via Bluetooth.

7. . The method according to claim 1, wherein a merchant discount rate or

merchant fee is subtracted from the amount of funds transferred.
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redenPtlon is made. 13. The method according to claim
1, 5A&ein the product includes goods or services. 20
14. The nmethod according to claim1l1, wherein the
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15. The method according to claim 1, wherein the redemption merchant is also

an issuing merchant.

.25

16. A payment network for seftling loyalty points in a loyalty programme

between a plurality of issuing rﬁerchants and redemption merchants, the network
comprising:

reading devices provided to the issuing merchants and redemption

30 merchants to read devices of account holders in the loyalty programme and obtain

account holder identification information for identifying points accounts of the

account holders;
a fund pool to receive inward funds from monetary accounts of the issuing

merchants, the inward funds corresponding to the amount of loyalty points issued
35 by the issuing merchants, and to disburse outward funds to monetary accounts of
the redemption merchants, the outward funds corresponding to the amount of



an issuing nerchant. 25 16. A paynment network for

settling loyalty points in a |loyalty progranme

between a plurality of issuing nerchants and

redenption nerchants, the network conprising: reading

devi ces provided to the issu#ng nerchants and

redenption 30 nerchants to read devices of account
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15 anr,g‘if,l gﬁgo,gts;sgue,ggﬁ(o#ggmr k according to claim 16,

account identification information
is transnmitted to an accounts database to retrieve the
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ano(l)_'%grtmnlaglg ?o the vglue of purchases made by the account holder at the issuing
95 merchant and the loyalty points acquired by the account holder being redeemable

" for products at redemption merchants in the loyalty programme;

wherein at the end of a predetermined settlement period, fransferring an
amount of funds corresponding to said loyalty points from a monetary account of

the issuing merchant to a fund pooi of the loyalty programme.

30
-20. The method according to claim 19, wherein the issuing merchant transfers
funds to the fund pootl when the account holder redeems an amount of loyailty
points corresponding to the value of the transferred funds.

35 21. A method for issuing loyalty points to reward purchases made by an

account holder at an issuing merchant in a loyaity programme, the method

camprising:



transferring an anount of |loyalty points froma points
account of the issuing nerchant to the points account
of the account hol der, the amount of loyalty points
corresponding to the val ue of purchases nmade by the
account holder at the issuintg y 25 nerchant and the

| oyalty points acquired by the account hol der being
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nmerc | oyal ty ranne t he met hod
IOCOW@F‘WETB&"*‘T'B%'?P%’ "88@("5'13 of the account hol der
to obtain account holder identification information
for identifying a points account of the account

hol der; determning if the account holder is known to
the issuing nmerchant; wherein if the account hol der is
unknown to the issuing nerchant, the 5 issuing

nmer chant stores the account hol der identification
informati on and transfers an anount of |oyalty points
froma points account of the issuing nerchant to the
poi nts account of the account hol der, the anount of

| oyalty points corresponding to the value of

pur chases made by the account hol der at the issuing
merchant and the loyalty points acquired by the
account hol der being redeemable for products at 10
redenption nmerchants in the loyalty programme.



