
A method for organizing an advertising campaign in an
Internet environment is provided. The method may
include displaying, on a display device, a list of web
sites that have attributes that match received
selection criteria. The method may also include
selecting at least one web site in the list and
specifying purchasing information for purchasing
advertising space on the at least one web site,
associating the at least one web site and the
specified purchasing information with an ad group. The
web sites in the ad group may have attributes that
match the received selection criteria. The ad group
may be stored in a memory. The selection criteria may
have come by way of an order from an advertiser and
may include advertising space position information,
demographic information, behavioral information,
geographic information, technology information, and
web site content information. 


