Abstract A PERSONAL COVMUNI CATI ON DEVI CES BASED CUSTOMER LOYALTY

"FULFI LLMENT PROGRAM A net hod of conducting custoner loyalty fulfillnment
prograns using personal comunication devices to allow custoners who

pur chase goods and/or services froma conpany, to redeemtheir rewards and
fox the conpany to deliver the redeened rewards to such custoners is

di scl osed herein, The nmethod conprises tj steps of sending a short nessage
or "mvoucher"” 401 to the personal comruni cation devices 145, 107, 205,
207, 402 of a custoner 106, 108, 206, 208; authenticating the "mvoucher"
401 using the custoner identification 403 and uni que code 404 of the

"m voucher "A¥dthctvhen t he custonmer uses the "mvoucher" 401 to redeem his or
her rewards 405; and canceling the redeened "mvoucher"” 401 to prevent it
to be used nore than once by canceling the unique code 404 associated with

the customeg pERSONAIS HOMMORICATION DEVIRIEPBAREDY SUSFBMER LOYALTY
5 FULFILLMENT PROGRAM

A method of conducting customer loyalty fulfillment programs using personal
communication devices to allow customers who purchase goods and/or services from a
company, to redeem their rewards and for the company to deliver the redeemed rewards

10 to such customers is disclosed herein. The method comprises the steps of sending a short
message or “m-voucher” 401 to the personal communication devices 105, 107, 205, 207,
402 of a customer 106, 108, 206, 208; authenticating the “m-voucher” 401 using the
customer identification 403 and unique code 404 of the “m-voucher” 401 when the
customer uses the “m-voucher” 401 to redeem his or her rewards 405; and canceling the

15 redeemed “m-voucher” 401 to prevent it to be used more than once by canceling the
unique code 404 associated with the customer identification 403 from the database 102,
202.
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