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Lv3 Evaluation Item (Multiple Selection Allowed)

Where Do You Feel Is Different
Sense Of B v’ Problem Event of Operation Department
P Understandlng of v Problem Event of Administration Department
problems v Problem Event of Management and the Like
Where Do You Feel Is Different
Sense of v’ Explanation [s Difficult to Understand
. . . v Need More Detailed Explanation
B SatISfaCtlon Wlth " Unable to Envision Solution to Problems
Solutions ¥ Unresolved challenges still exist
v Logical Leaps Between Problems and Solutions and the Like
What Is Knockout Factor
v Reliability and Stability
o product ®— | v Reaction Speed and Processing Speed

v Ul-UX
v System Integration and the Like

Person in Charge s

—¢ Cost Performance

—e

Perceived Fit

v First Impression
v Ease of Communication
v Ability to Grasp Problems

! v Ability to Respond and Propose and the Like

Legend
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[Fig. 4]

Major Middle
- Category ID Major Category Details Category Details Question Format

1 Explanatory Text of Questionnaire

2 | Affiliation SA

3 |Company Size SA

4 |Lvil Introduction Intent Rating
5 vz Sepeof Undersandng Rating
6 |2 | SopeofSebtucter Rating
7 |Lv2 Product Rating
8 |Lv2 Person in Charge Rating
9 |Lv2 Cost Performance Rating
10 |Lv2 Perceived Fit Rating
11 Lv3 Sense of Understanding| proplem Point | MA

12 |Lv3 vsvi?]sgoﬁzt?;:ffaaion Problem Point |MA

13 |Lv3 Product Problem Point |MA

14 |Lv3 Person in Charge Good Point MA
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Variable Name heatin VIF  |Diferance
Sense of Understanding| g3 2.021 2.1
with Solutiens | .217%% | 2215 -0.7
Product 256 % 2.339 1.4
Person in Charge 178** 1.822] -0.8
Cost Performance 105% 1.446| 2.4
Perceived Fit .022 1.567| -5.2

Determination Coefficient R2

.646**
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[Fig. 6]
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[Fig. 7]
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[Fig. 8]
Major Category  [Subcategory Items
Attribute Date and Time of Visit
Information Number of Visitors
Purpose of Use
Used Amount of Money
First Level Recommendation Intention
Question Revisit Intention
Second Level A | Evaluation of Customer Service
Question B | Evaluation of Food
C | Evaluation of Cleanliness
D | Evaluation of Space and Atmosphere
E | Evaluation of Cost Performance
Third Level A-1 | Evaluation of Greeting
Question A-2 | Evaluation of Food Service
B-1 | Evaluation of Food Taste
B-2 | Evaluation of Food Selection
B-3 | Evaluation

of Food Quantity

Other Questions

Evaluation

of Perceived Fit
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[Fig. 9]
Major Category  [Subcategory Items
Attribute Date and Time of Visit
Information Bareratian
Gender

Number of Visitors

Purpose of Use

Used Amount of Money

First Level Recommendation Intention

Question Revisit Intention

Second Level Evaluation of Customer Service

Question Evaluation of Food

Evaluation of Cleanliness

Evaluation of Space and Atmosphere

m| Ol Ol | >

Evaluation of Cost Performance

Second Level Dissatisfaction with Customer Service (Multiple Selection)

Check

Dissatisfaction with Food (Multiple Selection)

Dissatisfaction with Cleanliness (Multiple Selection)

Dissatisfaction with Space and Atmosphere (Multiple Selection)

m|O|O| ™| >

Dissatisfaction with Cost Performance (Multiple Selection)

Other Questions Evaluation of Perceived Fit
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[Fig. 10]
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Variable Name

Contribution
Degree

VIF

Customer Service

266%*

1.791

Service Speed

.043*

1.502

Food

.186**

1.877

Cleanliness

.099**

1.477

Space and Atmosphere

A77%*

1.558

Cost Performance

B J=E

2.208

Determination Coefficient R2

J11x*
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[Fig. 12]

Variable Name

Contribution

VIF

Degree
Customer Service 277**  1.693
Counseling .064 1.669
Technique 259**  1.904
Cleanliness -.071 1.690
Atmosphere 073 1.903
Cost Performance 267*%*%  1.740

Determination Coefficient R?

.502**




[Fig. 13]
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[Fig. 14]

Variable Name pegree " | VIF |Difforense
Customer Service 286%* 2.111 -4.3
Service Speed .017 1.307] -8.8
Food -.090 2.572 0.5
Cleanliness .158+ 1.756, -1.6
Space and Atmosphere 266 ** 1.967| -1.9
Cost Performance K=io] s ke 3.017} -0.5

Determination Coefficient R?| 58 **

Variable Name Revisit Intention| ~ \/IF | 5raation
Customer Service 331k* 3.249 5.3
Service Speed .209 2.662] -6.2
Food 434 ** 3.7020 4.5
Cleanliness .119 2.440 2.5
Space and Atmosphere .076 2.735 -0.3
Cost Performance 626#%* 2.535 5.6

Determination Coefficient R?| 717
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[Fig. 15]

Variable Name Revisit Intention|  \/JF | Evaluation
Customer Service 309 ** 2.121 -9.1
Service Speed -.022 1.236| -10.1
Food -.032 2.929 -3.0
Cleanliness 209+ 2.323] -3.6
Space and Atmosphere 353 %% 2.446| -2.7
Cost Performance 455 ** 3.3 -3.6

Determination Coefficient R?| 46 * *
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[Fig. 16]
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[Fig. 17]
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[Fig. 18]
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[Fig. 19]
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Variable Name Soneribution VIF o st oe
Taste 324+ 2.311 +2.2
Amount and Ingredients | -.136 1.665 +0.4
Effect and Efficacy 204 1.145 -1.3
Package .156 1.731 +5.5
Perceived Fit 332+ 2.317 +1.4
Cost Performance 116 1.358 +0.7
Brand Attitude 082 1.713 +2.1

Determination Coefficient R?

565**
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[Fig. 20]
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[Fig. 21]
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Varisble Name | fepuchase [ ypp | Eratr
Taste 255 1.501 0.9
Amount and Ingredients | - 105 1.843 -1.1
Effect and Efficacy 150 1.581 0.5
Package 125 1.168 -2.2
Cost Performance 310% 1.501 2.0
Brand Attitude il 1.080 -0.4

Determination Coefficient R2

361 %*
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[Fig. 22]
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[Fig. 23]
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Variatle Name | Fepurchese [y [ Evahation
Taste 374%* 1.325 1.8
Amount and Ingredients | - 1073 1.542 1.9
Effect and Efficacy 049 1.186 1.2
Package .068 1.123 -0.0
Cost Performance 119 1.299 0.7
Brand Attitude 254 % 1.204 2.6

Determination Coefficient R2

311%*
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[Fig. 24]
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[Fig. 25]
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R Nl B
Taste 312+ 2.362 -2.4
Amount and Ingredients | - 131 2.040 2.4
Effect and Efficacy - 010 1.559 -1.7
Package -.011 1.057 0.2
Cost Performance A71%* 1.424 -1.0
Brand Attitude 234+ 1221 -85

Determination Coefficient R2

511 %*
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[Fig. 26]
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