Met hod of Using Location Information for Advertising System Based on

3-Di nensi onal Shapes Abstract A net hod of delivering an adverti senent
to an el ectroni c conmuni cations device via an el ectronic comruni cations
network i ncludes obtaining, via the electronic comruni cati ons network, a

| ocation of an el ectronic comuni cations device, the |ocation of the device
corresponding to a longitude, a latitude, and an altitude of the
comuni cati ons devi ce, accessing a database of advertisenents, each
advertisenment in the database having an associ ated three-di nensi onal
geographic region, identifying at |east one advertisenent in the database
such that the location of the electronic comunications device is within

t he associ ated three-di nensi onal geographic region of the advertisenent,
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Abstract

A method of delivering an advertisement to an electronic communications device via
an electronic communications network includes obtaining, via the electronic communications
network, a location of an electronic communications device, the location of the device
corresponding to a longitude, a latitude, and an altitude of the communications device,
accessing a database of advertisements, each advertisement in the database having an
associated three-dimensional geographic region, identifying at least one advertisement in the
database such that the location of the electronic communications device is within the
associated three-dimensional geographic region of the advertisement, and delivering the
advertisement to the electronic communications device via the electronic communications

network.
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